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Brand Communications,

Happy New Year, everyone.

New Year holidays used to be festive times when we relaxed and
took a full rest before moving ahead. Some of us spent the long
holiday compiling a checklist of what we had already achieved and
what the New Year’s resolutions should be. Some others, meanwhile,
focused on recharging batteries.

The fresh wave of COVID-19, however, has subdued the New Year
mood this year. But if we look at it from an optimistic perspective,
we would realize that when we spent New Year time at home, we not
only had more time for ourselves but also more time for our family
members — someone who truly loves us.

The key to deal with the current situation is to learn and adapt.
Learning from 2020 about New Normal lifestyles and ways of working.
Embrace tech solutions to ensure life can go on without hiccups.
Have faith that we will be able to ride out this fresh wave together.

In late 2020, SCGP turned a new page in its history by officially entering
the Stock Exchange of Thailand, claiming the National Innovation
Awards 2020 in Product/Service Design category, and emerging as
a winner at both WorldStar Awards and ThaiStar Packaging Awards
2020 contests. Such milestones have reflected that in spite of the
challenging time, SCGP keeps creating good things and roaring ahead.
All the good stories have been recorded in memory and also in this
volume of a LOT. Last but not least, take good care of your health.
Have alcohol gel handy and wash your hands frequently. Wear a face
mask. Do not lower your guard. P

Owner: SCG Packaging PLC, Siam Cement Rd., Bangsue, Bangkok 10800, Thailand
Tel: +66-2586-2596 E-mail:
www.scgpackaging.com Production Coordinator: Brand Communications,

scgpackaging@scg.com Homepage:

Brand Management Office Advisor: Aobboon Yamsirikul Editor-in-chief:
Porkaew Tippayamontol Assistant Managing Editor: Kamonrat Chanyavanich
Editorial Staff: Suwannee Taecha-Amorntanakij, Pimmada Boripon, Natthaya
Naiprayoon, Wajchalapon Lukkepinikun, Panjai Lertdentam, Sasinee
Amornrattanakornkul Design: The Creatia, Amarin Printing and Publishing Public
Co., Ltd. 376 Chaiyaphruk Rd., Taling Chan, Bangkok 10170 Tel: +66-2422-9000
Ext. 1337 Fax: +66-2422-9091 E-mail: thecreatia@amarin.co.th Printed by Printing
and Packaging Division, Amarin Printing and Publishing Public Co., Ltd.
376 Chaiyaphruk Rd., Taling Chan, Bangkok 10170 Tel: +66-2422-9000,
+66-2882-1010 Fax: +66-2433-2742, +66-2434-1385 E-mail: aprint@amarin.co.th
Homepage: http://www.amarin.com



74 |

Start Right Here
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Fest x Thai-Denmark Deliver Innovative Paper Straws for Better Environment
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SCGP and Dairy Farming Promotion
Organization of Thailand have recently signed
an agreement to develop an innovative
bendable paper straw with slanted tip on
one end for milk carton based on GMP-EU
Standard. This innovation is also expected to
decompose naturally within 90 days. Under
the agreement, SCGP will develop this new
product for trial use with “Thai-Denmark’s
lactose-free milk”. CEO, SCGP Mr. Wichan
Jitpukdee and the organization’s Deputy
Director-General Mr. Suchart Jariyalertsak
have inked the agreement, with Deputy
Agriculture and Cooperatives Minister
Manunya Thaiseth as a witness.

SCGP x UK1INYIAYULSFIIS : WEUUIUIONSSUUSSINTUN
aawlsussgmAdnsSuuanuadnon1iInisineas

SCGP x Naresuan University Produce Modified Atmosphere Packaging for Fresh Crops
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SCGP and the Naresuan University have
collaborated in the development of
Modified Atmosphere Packaging for fresh
crop exports. By absorbing ethylene, this
innovative package extends the life of its
content. SCGP’s Product and Technology
Development Center have supported the
development with its Laser Perforation and

Compounding technologies.

The collaboration contract has been inked
by CEO, SCGP Mr. Wichan Jitpukdee,
the University’s Vice President Asst. Prof. Dr.
Piratorn Punyaratabandhu, and Asst. Prof. Dr.
Peerasak Chaiprasart, Dean of The University’s
Faculty of Agriculture. Prof. Dr. Kasem
Watanachai, Chair of SCG’s CSR committee
for sustainable development, has been

a witness at the signing ceremony.
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Note: Photos were taken before the introduction of measures to control COVID-19 outbreak.
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Dezpax x Makro 1dsuunsilyaduaiuussinunoInisua:tnSaInuASUIIAS

Dezpax x Makro Upgrade Total F&B Packaging Solutions
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Chief Executive Officer — Dezpax WaizAfENTUI
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Head of Startup Studio, ZERO TO ONE by SCG
srnBudndneulund

Dezpax has joined hands with Makro,
a leading commodities wholesaler in food
sector, in upgrading total F&B packaging
solutions and services. The collaboration has
been signed by Mr. Patompong Deepunya,
Chief Executive Officer - Dezpax, and
Mr. Yutthana Peangsoontorn, Siam Makro’s
Associate Director for commodities, with
Mr. Prakit Worawattananon, Head of Startup
Studio, ZERO TO ONE by SCG, as a witness.
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SCGP x Royal Umbrella Introduce
Thailand’s Anti-Global Warming Rice Bag
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Fest x Grab Promote Food Shops
Using Eco-Friendly Packaging
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Prepack Thailand in SCGP and Dow Family
Thailand have partnered with Royal Umbrella,
which sells quality rice to more than 100
countries in the world, in upgrading the
brand’s rice bags with INNATE™ and Down
Gauging technologies for environmental care.
The bags become thinner but more efficient.
Royal Umbrella now becomes Thailand’s
first brand to leverage such technologies.
In addition, it has conducted the “Magic Hand x
Circular by PPP Plastics”
the campaign, consumers are encouraged to
hand in emptied Royal Umbrella rice bags
at more than 300 spots so as to reduce
plastic-waste problem and promote Circular
Economy.

campaign. Under

The partnership has recently been sealed by
Prepack Thailand’s Managing Director
Mr. Paradorn Chulajata, Dow Family Thailand’s
President Mr. Chatchai Luanpolcharoenchai,
and Royal Umbrella’s Chief Operating Officer
Mr. Thiti Lujintanon.

Mrs. Vimol Chanthien, Director Marketing
Division of Thai Paper in SCGP and Grab
Thailand’s Marketing Director
Ms. Chantsuda Thananitayaudom have
jointly launched a special promotion to
encourage the use of eco-friendly Fest
packaging on the famous food-delivery
platform. With the promotion campaign,
4,500 discount codes (Bt40 each for
a food delivery order of at least Bt200)
will be given to customers ordering
from restaurants using Fest products.
Complementing the government’s
waste-management roadmap 2022,
this campaign covers not just Greater
Bangkok but also Phuket and Songkhla’s
Hat Yai district.
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Audnaanuuu SCGP nisuddiodsusiidawns:zaulan WorldStar Packaging Awards 2020 ua: ThaiStar Packaging Awards 2020
SCGP Designers Win WorldStar Packaging Awards 2020, ThaiStar Packaging Awards 2020

fuuneanluuaIN SCGP As133amisUsznaneanuuuussisicuris:aulan “WorldStar Packaging
Awards 2020 ua=s:auUs:Infi ThaiStar Packaging Awards 2020” fuiu ProPak Asia 2020 hindu
Tnensudiasugnarnssu (neo.) cu Kos Grand Hall ugitinssAnisuaznisus:guluing (BITEC)

SCGP A31s133a “WorldStar Packaging Awards 2020” 1G@J 3 s133a Taun s1sdagusiaads:inn Luxury
Packaging 11uau 2 s133a nuaiiu “Enjoy the Moon (Mooncake Box 2018)” ta: “The Auspicious
Orange Box 2019" g0JAfUSISIWE UalWas USBNIad uwainais naa (Ungu) uass1dagusae
Js=tnn Point of Sale .1nwanu “Moment of Happiness” gointuduyu: ASInSSnU: UazATUNOIWS
nasausny usENNauagIuUssINEUA A0

Design teams of SCGP have won “WorldStar Packaging Awards 2020” at an international level
and “ThaiStar Packaging Awards 2020" at a national level from ProPak Asia 2020. Held by the
Department of Industrial Promotion, the event took place at the Bangkok International Trade
and Exhibition Center BITEC.

“Enjoy the Moon

SCGP bagged three “WorldStar Packaging Awards 2020": Two main awards from Luxury Ul AT

Packaging for “Enjoy the Moon (Mooncake Box 2018)” and “The Auspicious Orange Box 2019”
by Ms. Tantip Bopetch of SCGP, and one main award from Point of Sale category for “Moment
of Happiness” by Mr. Wanchana Sritrairattana and Ms. Kritchporn Kulrattanarak of Thai
Containers Group.

“The Auspicious
Orange Box 2019”

“Moment of Happiness”

uenNURLIN®aNUUUAIN SCGP 8A315133a “ThaiStar Packaging Awards 2020” u1lédis 11 sw3adosnu Taun
Moreover, SCGP designers snatched 11 “ThaiStar Packaging Awards 2020" as follows:

Consumer Package

ECO Package

1)

S13agUs\an President Awards TaSu
ASLUUSIVEIAN UassIITAYUsEA
A1nwyalu “Shining Moonlight
(Mooncake Box 2019)" TngAcussiwe
UouRas UsEneadd uwanaiy Ana
(urgu) @rdaldsusiada Worldstar
Global Packaging Awards Us:zinn
Luxury Us=iU 2021

President Awards (highest scorer)
and Top Award for “Shining Moonlight
(Mooncake Box 2019)" by Ms. Tantip
Bopetch of SCGP. Lately, it has won
Worldstar Global Packaging Awards
in Luxury Category in 2021.

waJu “Christmas Treasure Unit”
logAnugsnd3 Jalng uazACUAIU
oUSAASY USBNNGUAUIVUSSIATUT
Ha

“Christmas Treasure Unit” by
Mr. Suchanat Chidthai and
Ms. Sikhin Amornkijcharoen of
Thai Containers Group

vanuussInwuAldliu “Pack 4 for
salted egg packaging” Tngncuta
gUIWYS uSEnnauaeIuussIftun
Hina

“Pack 4 for salted egg packaging”
by Mr. Niti Chumpetch of Thai
Containers Group

vaJiuussinudgelsIuldla
F3uondeudnsuncuws “ECO Gift for
Mother’s Day” lngntugsady dalng
ua:AuNOIWS nasausnd usen
nauaguussinoud Nda

“ECO Gift for Mother’s Day” by
Mr. Suchanat Chidthai and
Ms. Kritchporn Kulrattanarak of Thai
Containers Group

Point of Purchase (POP)

7.! S “:;:

waJiu “Sakura Block POP” Tng
AUNDUAA Wusd ArunTsn Tasssnd ua:
AtulRam ASqNYSaUN UsEnnguaey
ussAneur

“Sakura Block POP” by Mr. Pumipak
Pantasee, Ms. Nutcha Soratorn, and
Ms. Patitta Siririrkrattana of Thai
Containers Group

walu “Sanitizer Counter Display”
TagAruasU3ni uassaulwaia ua:
Auase Wuwlpas usennguasy
ussAtur Nina

“Sanitizer Counter Display” by
Ms. Ornpavee Bavornrattanapaisan
and Mr. Suriya Pimkhot of Thai
Containers Group

wanuussInuAdlnu“Treasury of
Thai Silk” TngAtusuws 9s21d USEN
naudguussInouA na
“Treasury of Thai Silk" by Ms.
Tanaporn Worawas of Thai
Containers Group

waxnu “TOSSAKAN Floor Display” log
AUNOIWS nasausny AtuEse
Wuwlnas AUCUFISY IMSUTUNDI Uas
Atuduzu: ASlassau: USENnguasIy
ussaiu7 Niia drgaldsusiada
Certificate of Merit - WorldStar
Global Packaging Awards 2021

“TOSSAKAN Floor Display” by Ms.
Kritchporn Kulrattanarak, Mr. Suriya
Pimkhot, Ms. Nicharee Rienthong,
and Mr. Wanchana Sritrairattana of
Thai Containers Group. Lately, it has
won Certificate of Merit - WorldStar
Global Packaging Awards 2021.

wanu “E-Waste Bin” lngncuasu3nd
vassaulwrma uazArunina Wusd
us¥NNduagIuUssIAtUA 10
“E-Waste Bin” by Ms. Ornpavee
Bavornrattanapaisan and
Mr. Pumipak Pantasee of Thai
Containers Group

ussaftuAtWonIsauAs /
Transit Category

wanu “ussanturilwensdseannEuu
vadn” TngAUSOWUS IWUSISWIY
UsENNguagIuUssINtuUA na
“Fresh durian packaging” by
Mr. Thitipan Wipanworapong of Thai
Containers Group

Funkuadudollusiadnsunnutdiunnanudeinisyelandn diumseeniuuagiaiiiassA wasiineulingmstlulsgduatiniioadwyaitineanuuu SCGP nnAu

All these awards reflect SCGP designers’ caring attention to customers’ needs and focus on professionally delivering solutions. O
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SCGP has been in operation for well
over 50 years already. At this age, a man
must have accumulated much expertise
and experiences. Though being a
long-time player in paper/packaging
industry, SCGP however has considered
itself a new-generation entity with lots
of energy to learn more and pursue
sustainable growth.

Starting off as a pulp/paper firm, SCGP
has now fully stepped into packaging
industry and also the Stock Exchange of
Thailand. Investors can now join SCGP’s
journey of growth, as the firm raises
its packaging-development potential,
keeps pace with consumers’ changing
lifestyles, and constantly introduces
innovations that make life better.
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Expanding & Getting Stronger

With foresight, SCGP focuses on developing packaging
that responds to both current and future trends. It also sets
its sight on markets with solid potential to grow further.
ASEAN region, for example, is one of the key targets as
its packaging market is expected to grow by 6.1 percent
a year to USD72.7 billion by 2024.




Because consumers’ needs
change all the time,
SCGP knows full well that
it must keep pace and
continue product/service
development for

best results.

The Big ldea

SCGP is confident that packaging demand will increase
given growing population, tech-driven lifestyles, and
e-commerce boom. The firm, therefore, has expanded
its manufacturing bases from Thailand to Vietnam,
Indonesia, the Philippines, and Malaysia. Its manufacturing
operations have also covered a greater variety of package
products such as corrugated paper boxes, printed boxes,
and rigid and flexible plastic packaging. Presently, SCGP
is the region’s No. 1 manufacturer of packaging paper. With
the annual production capacity of four million tons, it holds

36 percent market share.

Unbounded Growth with Packaging Solutions

SCGP has not only expanded its businesses to more
markets but it has also developed new solutions
to address sophisticated issues that customers have.
Thanks to such development, it successfully introduces
space-saving, easy-to-transport, lightweight, safe,
temperature-controlled, eco-friendly and reusable
packages to the markets. New-generation packages are
also designed to enhance brand image of product owners

and deliver product information.

To fulfill consumers’ higher expectations, SCGP has
now produced more than 120,000 packages for
functional, environmental, and aesthetic purposes.
Guided by a practical emphasis on design and
development, SCGP has never run out of impressive

innovations.

Constant development holds key to business sustainability.
Because consumers’ needs change all the time, SCGP
knows full well that it must keep pace and continue

product/service development for best results. o
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Detect Odor and Monitoring
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“It is easy to notice odor but difficult to measure it.” Industrial plants thus have a challenging

task of preventing their odor from polluting local communities.
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SCGP has developed DOM (Detect Odor &
Monitoring) to help factories tackle this specific
challenge. Detecting odor with great efficiency,
this innovation has won the National Innovation
Awards 2020 in the Service Design category and

has promised to be friendly to the environment.

Equipped with both software and hardware, DOM
detects and monitors odor for efficient analyzes
and management. Its monitoring system uses
sensors, which accept customized settings, to
check the intensity of undesirable odors of
ammonia, hydrogen sulfide, ethylene oxide, etc.
It can even determine as to whether PM2.5
amount is above safe limit. Data is displayed
real time on a dashboard in an easy-to-understand
manner. DOM truly has positive social, business,

and environmental impacts.
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Odor Impact Assessment:
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Extraordinary Wine Packaging
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A gift proves extra special when it is
handmade, eco-friendly, and something
from a limited edition.

Recognizing this fact, Lithuanian wine
brand MIDUS has continued its tradition
of handmade gifts since 2015.
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Its latest packaging gift for customers draws inspirations
from simplicity, naturalism, and the spirit of Christmas.
Instead of featuring graphics, it highlights charming
strong surface of cardboards that are also useful during
transportation. For luxury touch, the gift gets an elegant
black tab displaying MIDUS logo.
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Unbounded

Its latest packaging gift

for customers draws
inspirations from simplicity,
naturalism, and the spirit

of Christmas

The content inside MIDUS gift packaging

is Honey Wine. Once popular in Northern ~——~———
Europe, this wine type is a way of saying,

“Wishing you a sweeter year”. P)
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Packaging in Everyday Life

The goal of SCGP IPO Roadshow is to make investors know more
about SCGP or SCG Packaging Public Company Limited.

“Some people may not notice that most items in our daily life
are packages. Look at a cup for your coffee, a bag for your food,
and boxes containing products you have ordered online. If you
visit our exhibition, you will realize that SCGP has products and

services that respond to consumers’ lifestyles in every aspect.

“When we designed this exhibition, we applied customer centric
approach like when we designed a packaging. We focused on
what customers would get. Our concept is Packaging in Everyday
Life + SCGP, which is ASEAN’s total packaging solutions provider
that can satisfy people of all generations. Our exhibition recreates
daily-life experiences, which cover commuting, working, dining,
shopping, and product transportation and highlights the value
people are looking for. For example, a small family uses our
EzySteam™ for easy meals. With this packaging, microwave
heating needs just two minutes and food content does not get
dried out. For booming e-commerce, SCGP has various types

of packaging.

“Outside home, safety is keyword. We need to protect content
particularly food well. When consumers step into a supermarket,
SCGP is also there. Packages by SCGP are designed structurally and

aesthetically to add value to products and benefits to consumers.
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At the end of the mission,

we have realized that we have
strengthened our Growth Mindset
and become well ready to turn
every challenge into a success.

“Last but not least, our exhibition highlights SCGP’s focus on
innovations and sustainability. We provide not just packaging but
better quality of life. For instance, SCGP has produced Aquacella
(eucalyptus-based alcohol gel), skin-closure tape, and face-mask
filters, etc. Driven by our unique mindset, SCGP has embraced

Circular Economy with CSR in process in pursuit of sustainability.”

Journey of Growth and Sustainability

“The last part of our exhibition is the Journey of Growth tunnel,
which summarizes how you can grow with SCGP. The tunnel
presents SCGP growth and boosts investors’ confidence. Because
we are parts of consumers’ daily life, we have solid potential

and operate sustainable businesses.”

Every Square Inch is a Challenge

It was not easy to design an exhibition that spanned over more
than 1,000 square meters with clear-cut concept. Yet, the team
behind the exhibition feels proud about beating obstacles along
the way.

“Overscale Landmarks in front of the exhibition were designed
to showcase our designers’ talents as well as paper potential.
These landmarks are huge and match well with the size of the

exhibition. More than 10 staff helped assemble each piece.”

“Another challenge was Social Distancing. It was necessary to
deliver an interesting message within a short time for each booth
to ensure it would not be crowded. It was also very challenging
to manage staff and time in the face of tight deadline and

uncertain situation.

“During preparatory stage, we did not know what would actually
happen in the face of the fast-changing COVID-19 situation. We
were not sure if we would have to hold just a virtual exhibition.
But we made sure we were well prepared for any scenario.
Finally, we got the confirmation that a real exhibition could take
place just three days in advance and we managed to g¢o ahead

with the hybrid event. All were arranged within a budget too.”

Growth Mindset: Key to Success
The team’s Key to Success is its “Growth Mindset”.

“The situation kept changing. But we simply considered
uncertainties a challenge, something we had to deal with and
find a solution. We have never given up because we have had
Growth Mindset. We know we need to be flexible and adaptive.

We do our best in all circumstances.

“Collaboration and Teamwork are key ingredients for our success.
With shared goal, empathy, and respect for one another, we
have achieved synergy. We support one another along the way

for our success.

“Even though the exhibition mission has so many obstacles, it has
benefited us. At the end of the mission, we have realized that
we have strengthened our Growth Mindset and become well

ready to turn every challenge into a success. We also feel proud

of ourselves and grateful to everyone who has supported us.
With SCGP IPO Roadshow, we truly prosper alongside SCGP.” o
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Upgrade Printing Industry with Design Thinking
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The printing industry has been facing several challenges
throughout the past many years. In such challenging times,
it is more necessary than ever to seek more knowledge and
adapt fast.

SCGP has thus opened its door to Young Printers from the
Thai Printing Association or young-generation entrepreneurs
in the industry. During their recent visit, SCGP has conducted
a workshop on Design Thinking — an approach that promises to
help the industry beat its problems and prosper - for them.
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Printing & Packaging are Parts of Life

On the workshop’s first day, the association’s President
Mr. Pongthira Pathanapiradej emphasized that printing
and packaging industry had played a role in every
industry. He then recommended it to seriously embrace
Design Thinking to keep pace with consumers’ changing
behaviors. According to Mr. Pongthira, his association
has joined hands with SCGP in conducting the workshop
in the hope of encouraging Young Printers to develop
Design Service.

Customer Solution is the Key to Sustainable Growth
Mr. Surasak Amawat, Industry 4.0 Transformation Director
at SCGP, said customers no longer looked for just
products. As a result, every business should think about
delivering solutions. Mr. Surasak expected workshop
participants to share ideas and foster opportunities
for collaboration and further knowledge upgrade. He
revealed that SCGP had embraced Design Thinking to
explore new business opportunities without fear of failure.
His explanation: failure is not bad and learning from it

paves way for sustainable growth.

P-Story

Intensive Workshop on Design Thinking

Mr. Korn Thiennukul, CEO & Founder of Wawa Pack
and Young Printer President, encouraged his group’s
members to be a half-full glass and taking the utmost
from the workshop. Tips from the course after all could
be applied to both their personal life and business.
Mr. Amornthep Taveephanich, Business Model Innovator
of SCG, then instructed participants to analyze their
business, identify the scope of its problems, and apply
Design Thinking to new-service development.

On the second day, the workshop required each group of
participants to identify problems with biggest impacts and
initiate solution-design process. For example, touchpoint-
based customer interviews or Customer-Journey
analysis could be conducted to explore solutions. Then,
Problem Solution Fit presentation followed. Intense
Q&A came next, after which participants voted for
the best solution. The workshop then concluded with
a reflection on what participants had learned and how
they would apply it to their business. Not only that the
workshop efficiently educated its participants, but it also
offered networking opportunities.

On the overall, this workshop truly provides business
knowledge and stronger partnership in order for everyone
to move toward sustainable growth together. ®
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Because business scenes will never be the same, Your Answers has interviewed Dr. Ake Pattaratanakun, Director of the Chulalongkorn
Business School's Master in Branding and Marketing (MBM-English) program and a branding advisor to many leading firms including
SCGP, to get insightful perspectives and tips. From the interview, it is clear marketers will need to adjust their mindset.
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Old Success Recipes May Not Work
Anymore

Dr. Ake says marketers must understand
that what has worked in the past may no
longer prove effective given the Never
Normal situation. He recommends that
every business explore cross-sectional
operations as specializing in just one field
comes with risks. In the future, it is best
to conduct businesses in many fields.
Marketers, moreover, must be aware
that what are going to happen are not
something they can study from textbooks.

Your Answers

4+1 Strategy for Never Normal

«  Automation / Automatic Marketing:
This year, retargeting and responsive
marketing will be in with Al
(Artificial intelligence) in charge of
communicating with customers. Little
resources are required in reaching out
to a huge audience.

»  Behavioral Economic Marketing: Such
marketing technique will grow more
popular because of its effectiveness.

» Costless Marketing: At the time
businesses have a meager marketing
budget, Free Martech will be all
the rage. Marketers should familiarize
themselves with such technologies
instead of relying on just advertising
agencies.

« Deep Data Marketing: Marketers
should be able to get customer insights
through analytics and customize
marketing for their target groups.

+  Well-being Marketing: Because
COVID-19 outbreak raises awareness
of how important well-being is,
marketers should pay attention to how
to leverage social care, environmental
care, and humanity for their business.

Packaging Industry is Set to Get Back
to Basics

Dr. Ake says packaging businesses
will likely get back to basics in 2021.
As consumers will spend more time
at home, packaging providers should
focus on the following 4S:

1. Safety & Security: Every consumer
pays attention to these topics. This
explains why food-grade packaging
has become widely-talked-about.

2. Sending: Packaging designs must
focus on efficient logistics. Every family
will opt for delivery services in the
wake of the pandemic.

3. Society: Out of caring concerns for
society, SCGP has launched Green
Carton. This package uses less pulp

without any drop in durability.
Environmental problems thus reduce,
while people save cost.

4. Save: Price competitions will intensify.
Value creation alone will not be
enough, because consumers will look
for “value for money” too.

Dr. Ake says Back to Basics will
dominate the packaging industry in
2021 because of COVID-19 impacts.
Without COVID-19 outbreak, the industry
would have already keenly pursued Data-
driven Packaging, Impactful Packaging
Innovation or Super Customized Packaging.

While 4S sounds simple, Dr. Ake says “it
is easier said than done”. He therefore
encourages packaging providers to think
carefully yet move fast with full dedication
to bring their business ahead. (D)

1

Marketers must
understand that

what has worked in
the past may no longer
prove effective given
the Never Normal
situation.
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Cumbersome cables can form an artwork, if you know

how to creatively use cable holders and an extension

cord on your wall.

Jonass:Iy: Caution:
R R EH R E R - Wonouiasari - Gheck cable condiions on
nasasardouarsTWUanwaIlH extension cord carefully
= ° agluaniwauysainiouiwndasunsy prior to creating your artwork.
JuasunIsn « Tindsidoudans:ninidasunss o Unplug when adjusting cable.
1. auaesnsnmuuntds srldveuildensauunlale
2. Aenansusidwsuianuaneliuunilagesangly
AngUNITINLLIE AL TN N LT
Instructions
1. Draw a design you want on your wall with a pencil.
==

2. Place cable holders and extension cord based
on the design. p)

doulAsmSarnuyu tHaauanuAaIMsU
JowvarelwWatNedheuIAURFANJIYDI
aiwtiluoudosms

Use several cable holders around

a bend or a curve to ensure cables
stretch and swerve the way you like.

A

vovauArudayaIN: Tnuahs my home aUUR 60
Source: my home Vol. 60
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Care for Self
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Safety Communication 2020: Towards Safety Excellence
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lusgavmasgivaina laetmuneves SCG melul 2022
o sjaiauiludu Inner Drive fiagdnyanlinnaudy Lead
ua Role Model iteduindauasdnslunsimgnisusaan
mMsualdukazn1sidudaea1nnNYieu (Injury and liness
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- SAFETY

COMMUNICATION

2020

Towards Safety Excellence

“Our corporate culture is rooted in 4 Core Values,
Open & Challenge attitudes, and a focus on safety.
Because our mindset is programmed to prioritize
safety, ‘Care for Self’ behaviors are the norm,”
Mr. Wichan Jitpukdee, CEO, SCGP, said at the Safety
Communication 2020: Towards Safety Excellence and

World-Class Organization.

To boost its safety records further and bring its safety
practice to par with international standards, SCG pursues
the goal of developing Inner Drive by 2022. For this goal,
every member of the firm is encouraged to become a
role model and lead efforts to make their organization
free from any Injury and Illness. Staff and all parties

involved are expected to care for self.

For sustainable safety culture at the firm, we need to
strictly comply with safety rules and fully embrace Care
for Self. By attitudes and by actions, we must make safety

a priority and a part of our daily life. P
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Protecting Personal Data in Digital Age

o
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(Personal Data Protection Act) H3oREunAudu 9 31
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The Personal Data Protection Act (PDPA] has already
been in effect. Yet, very few consumers know about
this law. Given that we have now made so many
transactions online, it is best we familiarize ourselves
with PDPA to protect our interest.

In the Big Data age, data can be analyzed for
consumer insight. The greater the data, the better
the intelligence. While legitimate businesses
leverage data to improve their services/products,
the ill-intentioned ones exploit data available. PDPA
thus must be introduced to uphold privacy and prevent
any use of data without owners’ prior consent.
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Consumers: Treasure Trove of Data

Personal data refers to information relating to an identified/
identifiable individual, either directly or indirectly. For direct
identification, data are first name, surname, national identification
card number, address, telephone number, etc. Indirect
identification data are circumstantial data such as products
we have bought regularly, our internet browsing time, and our
online searches. Because such data are connected to us, we

“own them”.

PDPA protects data owners by requiring users to seek prior
consent of data usage. After the consent is granted, data must
be used for purposes specified only. Under this law, data users
must prevent data leakage and refrain from sharing data with
others, if owners do not give consent. It should be noted that
data owners may revoke the consent they have granted at any
time. In addition, they have the right to know who has requested
access to their data/data transfer, to amend data, or to ask for

data deletion.

Who Else Does PDPA Cover?

PDPA directly affect not just data owners but also Data
Controllers (such as companies/businesses using data for their
operations) and Data Processors who have carried out tasks
under Data Controllers’ supervision. Moreover, PDPA applies
to overseas organizations that have used data of consumers
in Thailand.

So far, PDPA offers some exceptions. For example, personal
data can be used without prior consent from owners in some
cases such as for saving lives, compiling historical records,

or any legitimate reasons.

Violators of PDPA faces up to Bt5 million fine, up to one year
in jail plus compensation for damages incurred. In European
Union zone, the fine can be up to €20 million. In Singapore,
the maximum fine is SGD1 million. So, PDPA enforcement not
only protects consumers but also sets good standards for data

management.

Data owners, data controllers, and data processors must learn
about PDPA to protect their interests. ®
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Sweet Delight That Serves Quality for Well Over 60 Years
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At the mention of “Hale's Blue Boy”, the great
taste of syrup pops up in the mind of many.
Although there are several syrup brands in the
Thai market, Hale’s Blue Boy has won the hearts
of all generations with its distinctive delicious
taste and fragrance. Its slogan “Sweet Delight”
is well remembered among Thais for more than
60 years now. Mr. Damrong Pattanaanek, general
manager of Hales Trading (Thailand) Company
Limited, reveals that, “The essence of Hale's Blue
Boy is quality”.




Lift Up Your Voice

dadond1uUKIU dAudonuNIW

N1 60 Vitu3em ead manase dedatulaeiities 4 viwu Ae Aaqq
e uazAnon Tunatunaaiedessludodnedaillmdonies
laifuusus uazdnlvgifiduidnan dwnu waduguesTadian
Wusnuilemadenuiguilaa TasusnGuil 2 savdvdn fe saas
(1) wazsardulenn (H1idea) euasdinistelasnuands u daw
gnamnssuUITy wailuyd nsawwa e ne. 2521

“U%ﬁwLiwﬁm‘fﬂmwuLaasﬁuqua&ﬂuﬁuﬁmﬁﬂ Feauinlusindnin
iludoesand fio thunssasay wasindensaniulem wiase q wdn
thuweasmeuiifegietulis 9 saui waveggfuslanuum
10 1@esiuin Wladdgvesnusudfienmaiwiazaueses
liasundas 151azlivenvherlsiidsmansznudonmninves
iwaduguasifinua Tudazasuiiiniielinunmauiveasfitu”

AMFIAETT 1Bt nsaRen Tianuddryiudesauazenataensdte
Tumssanegrann agauiitanlifesinidensg1sinian ynlsanu
ssldFuinmsgiu GMP paeaauiimsdaiwvmuuasihililunisuan
unsnansuudeufinsuineiemaninisunmdetnsgniosmusnsgu
stsasiiane Wuniddumuldlafivhlvisaduguesdesuiy
anumuinulnedanlaliiae wiiiludrsaniuniseilein-19
warIngALATugianasn w.a. 2563 HOAYILILAAAINAL UAAIAITIA
fanaiumihinvaInsgIunsRanauA L imilouiy

“snmtiuszAvsnmmandeliatu weliAnanudemetosiian
Wurinuelininnuusazauannsavhenlumiiisn o uainnans
Wty ieuseAulszaesiuliiiutnsingddluly Taefluinssu
VNogYBITATUGUOLEIALAL”

Hoa1sA2wgvdIUUSSIAUA

usnanANsisiulumsinwannmaudud rlldlafussatost
HudnBemilsiinueissdlineuesdin uiingunsaiauazaain
veagaduguesunulsiinedsuluanamdwesiuslan usmniiu

naegnynliussauIRvIIMETIY 92 é’m@ﬂéﬁmﬂaaﬂl,muiﬁ

ﬁ’JENWiIE]EILﬁlIEJ LWBﬁ@ﬁWﬁﬁIﬁLLﬂu “'WJ’]‘L!‘U‘L! 5‘1&31]8" ‘nmm"l,mu‘m
"U’]\‘1L’Ja’]LL‘VNﬂ’)’mﬁsU‘VWlﬂﬂuLﬂUﬂJi’lNﬂUﬂ‘U‘NWW’ﬂu‘U'}ﬂu NIUAINNTIA
&8 9 ‘VI‘UE]ﬂLa’]LﬁENi’T]ﬂ"liﬁﬂEﬁiﬂﬂ’]EJSLUﬂiE)Uﬂi’JLLa”ﬂaiJLWBU

“napsgnyfniisTld mae SCGP ugeenuuuly sagifiudnigsinng
wWasumeasuundestunugaasie wislnseiuingustasdiioninas
aamsmauaaumﬂumuﬂm Yagtumdednviingdes Gift Set dwu
Foufurewhin LULUIIY 2 190 way 6 mmwwuwmmmaam’[,ammm
sonunds Tneidorinssasiinguu-sludald doma scop fae
ganuUUlAnTInIUANNFDIN TV U AL

“HUNDIIUTTUTUNT AN ATYIN S]’lumqmmmm Wwanzildau
ﬂﬁvmumammsmau‘iwamaqwuﬂﬂﬂim aammmuuam‘luaum
e wﬂmLsﬁammum‘waamaiuuummmmﬂmu wonani
Uiiﬁ;ﬂmwﬂlﬂmmwauuaum updneazioun AN YaIUBIAUM
uazUIENTRulaciY ns1eselviauAf wiussaduailif wiegda
TumsZofinaiosas”

w1SnwasaI35IM8I0

pRBAnANTHIAN UIEW 188t manhe (Usewdlne) i 1indla
T9% SceP Wumnsnuesaud iy iinosguandesussatamilsiiutvu
\waduguesynIn ussaiuenidadailvifissudnuamuesndes
wazaufissiviny widifesaseunauisaruniasadelunisunies
duendnslusnme

“sCP uuEmiiimnuindede Besgunmussndesdudiiive
aualiialdlifitym sgnadudwniuressmiduaiimdninnis
24 Alansu 34 SCGP Aaunsaimuilassaiandesgnyiniudaussuay
iaﬁufmﬁfﬂﬁuﬁwﬁL‘%m%’auﬁ’uqq  Wunawnuldedsiuss@nsam

“yonanii dssiiuleTmusssuesnsves SCGP Alvimnuidela
auuaumuaﬂmmmamwauﬂﬂmmasqmaﬂmaLi%mﬂmm
‘Lumﬂimsmulmmaam smﬂ’nmiﬂﬂumﬂvmimimaumiw SCGP
Snwanfegnauslile”

ﬂmﬁwiqﬁﬂénﬁqﬁwdw “grusraumsaiilévinailnddatusvaned
9138091 SCGP Lﬂuuwwwwmmmmﬂﬁm 5 DENUIPADALAZYINENL
"mea W51 SCGP finamthsamiideuasimunaud FbayaaIns
Foirsasnsounng fduewensreudnaiilvineesiiiu
oyl q flazteneulandgsiaveanluldies o egauiuey”

s Us=nuladcuusssuaIAnNsyol SCGP
AENIA WM aliuauunuanm
IKJoUlNBUAANAIAEI
nRosdiusATtum tAUdnuauldnasn
Fano1wAsatalumstkusMsassd
MK SCGP Snwignmeagiaisidla




| Lift Up Your Voice

Sweet Quality

Founded by four brothers more than six decades ago, Hale’s Blue
Boy entered the market to deliver alternative drinks. Back then,
the Thai market was mainly dominated by carbonated beverages
but this brand by Mr. Damrong’s father and uncles offered syrup
drink in two flavors — Sala and Cream Soda. The brand has
moved its manufacturing base to the Bangchan Industrial Estate
in Bangkok’s Min Buri district since 1978.

“Today, we have syrup in nine flavors. At the heart of our brand
are quality and deliciousness. We keep them intact no matter
what,” Mr. Damrong quips.

According to this executive, his firm has accorded importance to
safety and hygiene throughout manufacturing process. Ingredients
are well-selected. Every factory under the firm is certified based
on Good Manufacturing Practice (GMP) standards. Its products
and used water are also submitted to the Department of Medical
Sciences for tests on a regular basis to prevent contamination.
Although Hale’s Blue Boy sales dropped in the wake of COVID-19
outbreak last year, product quality has been strictly upheld.

“We minimize adverse impacts by improving manufacturing
efficiency and reskilling our staff,” Mr. Damrong explains.

Happiness Delivered Through Packaging

Bottles and labels of Hale’s Blue Boy syrup may hardly change
over time. But its packaging has been upgraded all the time based
on “Sweet Delight” concept. Beautiful graphics on corrugated-
paper packaging feature happy parties among friends/family
members.

“SCGP has designed these boxes for us, changing graphics over
time to deliver messages that we would like to communicate
with consumers in each era,” Mr. Damrong points out, “We have
now created gift sets too with bright graphics on the packages,
which are made of recycled materials. Responding to our needs,
SCGP designs are just perfect”.

In his view, packaging plays a very important role in marketing
because it can encourage or expedite purchase decisions on top
of adding value to products.

“Packages are designed not just to contain our products. They
present our image too,” Mr. Damrong adds.

Sincere Partner

Hale’s Trading (Thailand) has considered SCGP its partner for
caringly providing packaging for each of its syrup bottles. Featuring
quality prints and design, the well-designed package efficiently
protects its content.
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“SCGP is highly reliable. Its boxes work well even though each
one has to carry the weight of 24 kilos. Made of corrugated
paper, it can also support stacking up over a long time,”
Mr. Damrong explains.

He adds that, “We are also impressed with SCGP’s corporate
culture. Its team works closely with customers and prove
very trusting. Sincere counseling and services make us stay with
SCGP. We feel like SCGP is a friend and a partner”.

Mr. Damrong continues that he also trusts SCGP because it has
a research and product development units plus a big pool of
talents. “We are confident that SCGP will continue producing
innovations and solutions for our business,” he concludes. p)

We are also impressed with SCGP’s
corporate culture. Its team works
closely with customers and prove
very trusting. Sincere counseling

and services make us stay with SCGP.
We feel like SCGP is a friend
and a partner.
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The happy secret to better work
by Shawn Achor
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Content

Most people think working hard will lead to
happiness but psychologist Shawn Achor says
it is the other way around.

About SPEAKER

Shawn Achor is not just a psychologist but also
CEO of GoodThink Inc., which has conducted
researches on and taught positive psychology.

| English Chit Chat |
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dnsudn Listening Skill
3 Great Clips for English Listening Skill
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Wt 1510 3 AaULu=UAIN TED Talks AR:uidanwainisniinu wastiwunnumswitkaau

If you are looking for a short clip that will boost your inspirations as well as English
listening skill, check out these three TED Talks clips.

Grit: the power of passion
and perseverance
by Angela Lee Duckworth
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Pennsylvania uaztagUuduitemansiansd
UszaNIAITIRRINE

IQ is not the only success factor. To score an
achievement, people usually need grit too.
The determination to pursue one’s goals
must last not just weeks or months, but years.

Initially a psychologist, she chose a new
career path and spent five years teaching
math at various state schools in San
Francisco, Philadelphia and New York. While
many thought there was no turning back,
she started pursuing a doctorate of psychology
at the University of Pennsylvania. Now, she is
an assistant professor of psychology at the
institute.

10 ways to have a better
conversation
by Celeste Headlee
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Content

Effective communications enable successful
work. Conversations always improve with
a touch of honesty, conciseness, clarity,
and deep listening.

About SPEAKER

Celeste Headlee is an author and a radio
host. With decades of interviewing
experiences, she knows how to produce
quality conversations. P)




3 Must-

Not-Miss
Modern
Chinese
Cafes
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The Chinese New Year is coming. Let's mark
the occasion by visiting cool modern Chinese
cafes. Not only that these three places boast nice
Chinese decor, but their snacks and beverages
are also impressive. Coffee hoppers definitely
should not miss them.

Alive |
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This new place is truly a paradise for those craving healthy snacks,
because its menu is free from trans fats, artificial additives, and
preservatives. Better still, all items here taste like heaven. Highly
recommended are Moon-Admiring Rabbit (chocolate mousse
with peach filling), Peanut Snack (flourless, butter-free chocolate
cake with rich peanut cream, cookies (made from 100% butter)
and floral teas.

0.97059:Us:3n8 0.uMaddna 9.U1INSIY UUNUS
daduwqrauad
10.00 - 20.00 u.
09-4435-9000
iN:z09ntkug Homey Natural Cafe

Atchariya Prasit Road, Maha Sawat Subdistrict, Bang Kruai District, Nonthaburi
every day (except Thursdays)
10am - 8 pm
09-4435-9000
iN:z09ntkug Homey Natural Cafe
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Decorated in contemporary Chinese style, this hugely popular

café sits in Bangkok’s Chinatown. Its signatures are Boiled Rice
with 8 Side Dishes, Bun with Salted Egg Lava, and Thai Lhong
Tou tea with Crispy Sweetened Peanut Toppings.

lce-cream Bar and Cafe
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This café serves homemade ice-cream in Chinese-decor ambience.
Must-order items are Thai Jingling Latte, which creatively uses
coconut sugar for mellow taste, Coconut Affogato, and inspiring
Blueberry Cheese Pie Ice-cream. P)

Lo o . ﬁ'aej 154 ¥0U1ASEUNSI 14 DUUIRSTUNSI LWOFUWUSIIFA NNW.
nog 538 NUULY1IS1Y WOFUWUSIIFA NNW.

A ¢ wWanndu
Wann3u 19a1 09.30 - 17.30 u.
1va1 08.00 - 22.00 u. Ins. 08-1974-1929

Ins. 08-5824-6934

Facebook: =% JingJing Ice-cream Bar and Cafe
Facebook: Lhong Tou Cafe

154 Soi Charoenkrung 14, Charoenkrung Road,

538 Yaowarat Road, Samphanthawong District, Bangkok samphanthawong District, Bangkok

Open daily Open daily
Opening hours: 8 am - 10 pm Opening hours: 9.30 am - 5.30 pm
Tel. 08-5824-6934 Tel. 08-1974-1929

Facebook: Lhong Tou Cafe Facebook: 2 JingJing Ice-cream Bar and Cafe
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Usurliging x SCGP IVAgunaov/ goviduzovasnydiki
Thailand Post x SCGP Turn Boxes/Envelopes into New Year Gifts
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E-commerce has been booming and generating a huge number of emptied boxes and envelopes.
While some of these packages are reused, many others are just thrown away.

HUEHA: NwUs:naugnuuinnauutiAulduIasnIstuaniunsaimsuwss:uialsalpaa-19 s=aaniku
Note: Photos were taken before the introduction of measures to control COVID-19 outbreak.
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Thailand Post and SCGP, therefore, launch the “Thailand Post
reBox: Turning Boxes/Envelopes into New Year Gifts 2021”. Under
this campaign, people can drop unused boxes/envelopes of any
logistics service provider at 141 post offices near their homes.
To date, more than 71,200 kilos of boxes/envelopes have thus
been recycled into chairs and tables.

These chairs and tables will go to 16 border patrol police schools.
Thailand Post border patrol police school (Ban Huai Mak Lam)
in Udon Thani is the first to receive the useful equipment as
New Year gifts for its students.
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A comparison reveals that the recycling of boxes/envelopes will help:

i
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1,207 Au

Saving 1,207 trees that
would otherwise be felled
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284,000 rasas

Lowering energy
consumption by
284,000 kilowatts
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Reducing the carbon footprint of

packaging by 48,280 kilos /
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26,980 unaasu

Decreasing combustion
of fuel by 26,980 gallons
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497 ’ 000 unaasu

Curbing water usage by
497,000 gallons
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P LA N T - M29¢1J Plant-Based Food
B AS ED Examples of Plant-Based Food

Bye-Bye to Animal Meat:
Here are Innovative
Choices for Health &
Environment

L]
L]
L)

v aie J

uald 0s:0aluess aju ndy 63 Aouraslardu du  aadn unaszeilwiuesua:
uoUila waou o:baln day  davoud au:yosAuwIud  TUs@uIN®y 1Fu aagniw
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Fruits: berries, grapes, Nuts: Rich in vitamin, Peas: Rich in fiber and
bananas, apples, melons, they include cashew nuts, protein,theyincludechickpea,
lvlél-u[a"aé-na— C:I-IQUé—U\_/"VUC‘jﬂ avocado, etc. macadamia, and pistachio. Eeenati]l; red beans, and black
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Healthy fats: avocado, AU2 yuuUdulgada 9101sg  Cereal milk: rice milk,
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Fagnanmnssummsaulradnstoludoms
dAuAmMIAIAaINgadIw0dou Jaq0u
AsifiansusTnasduuutnufGendt Plant-
Based Food msi@enfunliunsdnuazuald
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Tdwsewunu walnut, chia seeds, flax @1ouSlag almond milk, soy milk,
seeds, olive oil, and canola Cereals: Rich in fiber, coconut milk, and oat milk
Consumers are getting increasingly oil. magnesium, zinc, and
cautious about their food choices for selenium, they include
health and environmental reasons these brown rice, oatmeal, r\
wholewheat bread, quinoa, |

days. Plant-Based Food thus comes to the
market for consumers to stay healthy and
protect the planet all at the same time.
The livestock industry, after all, ranks
among big polluters.

and barley.

gn wWu usonlpa dnnasln t‘

dasn n:kan nusllidsy unsen
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WdmMbuLauss10 9eITUNF
gudss Wnnasddn Ga gadl

$in Plant-Based Food
Plant-Based Food laildenisia Teaisa
wioIunu waldunisidensuuseniue1ms
fviananfimdundnegratos 95% tnewdiu
it walsl uazumszgadn

mslulalasauasnou
Vegetables: broccoli,
collard, beetroot, cabbage,
asparagus, carrot, tomato,
pepper, etc. They are rich
in vitamins and minerals.
Potato, sweet potato, and
butternutsquash, meanwhile,
offer carbohydrate and
vitamins.

Know More about
Plant-Based Food
Plant-Based Food is not a vegetarian item.
It is just that at least 95 percent of its
content is made of vegetables and beans.
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Us:lgyuvod Plant-Based Food
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Plant-Based Food Benefits

awugenw / Health
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Lower cholesterol level

ssauunmatu@ananal wsi:nisiiu Plant-Based Food
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Lower blood sugar level
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Better metabolism

anAuEIdemstiinlsaluaaded q wWu TsaKala
Isawmou lspaouaularngs nsalsau:S Wudu

Lower risk of heart diseases, hypertension, diabetes,
and cancers

aalonianisiio AGEs n3aaishasiinoiutdow
wa:ANUIs1I00s1IMela
Lower risk of AGEs or bio-markers blamed for aging/

degenerative diseases

Sources:

www.kcfresh.com, www.greenpeace.org
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nooMf (IPCC) TdvansieauniFutuldioudimiau 2562 31
puuginnuiuludaslasuwganssunisiulognissu
UsBumniauindu ua:usinadedastioval iWotiodiuna:
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The livestock industry has expanded in response to
the world’s growing population, taking more land and
water. The Intergovernmental Panel on Climate Change
has lately recommended that humans start eating less
animal meat and more of plant-based protein to help
fight global warming.
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Plant-Based Food Junteoulunalan Tngtawn:
msAau3anssu Plant-Based Meat “iowastnos”
néoBunnusasineslédodns udlksagauas
Grdudanioutdonsy o wsudloiogs Burger
King h3o McDonald's iy Plant-Based Food
Ki@onwunu

nsusInAluu Plant-Based Food 3jwmuiAunnau

NNWA ta:nn3e MIAURGINWE AURGoINSWUW
qumw rdauludiNuaUSSaU=s1IMe AdAtuAo
AURGioIMsanuKkin Ws1:38fuLUU Plant-Based
Diet grmuAutninlalusgid

Global Trend

Plant-Based Food, especially plant-based
meat, has become increasingly popular around
the world. Burger King and McDonald'’s, for
example, have already put Plant-Based Food
on their menu.

Good to people of all ages and sexes, plant-
based food enhances health and efficiently
enables weight control. P

_— www.Bangkokbiznews.com, https://krua.co, brandinside.asia, www.sanook.com, https://nowfoodsthailand.com,
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nanaKuallng dremsiluiusunalneddudu 2 avnegluincurd Fast Track Rdayl SETS0 ua: SET100 mtkdlemaldsunsasnuain
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TanBuenus:fu “madeluyes SCGP” Fuuwaneriutunu WJ Walk the Talk Assanan

SCG Packaging Public Company Limited (SCGP) officially entered the stock market in October 2020, becoming the country’s second-

largest initial public offering ever and ranking among those being fast-tracked into SET50 and SET100. Such impressive milestones

have made SCGP executives, staff, and shareholders proud. Mr. Wichan Jitpukdee, CEO, SCGP, thus highlighted “Next Steps of SCGP”
at the latest WJ Walk the Talk.
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WJ Walk

So far, Mr. Wichan began his WJ Walk the Talk event with recognition
session as usual. He thanked, praised, and rewarded SCGP staff
who won contests like National Innovation Awards from a national

event and WorldStar Awards from an international event.

Mr. Kitti Tangjitrmaneesakda from SCG Legal Counsel Company
Limited then took over the stage to share legal knowledge and
guidance for staff. According to him, now that SCGP becomes a
listed company, data disclosure must be done via the Stock
Exchange of Thailand only to ensure no stakeholder is favored.
Every member of SCGP therefore must be more careful about
their firm’s information. Financial statements also must be

publicly released every quarterly.

During WJ Communication session, Mr. Wichan talked about the
successful initial public offering or IPO of SCGP. All shares were
sold at a price the firm expected. He noted that it took SCGP just
one year to complete the listing, making SCGP the fastest firm

to do so in Thailand.

Regarding business performance during the past nine months,
SCGP total revenue soared by five percent from the previous
year (from Bt65,974 million to Bt69,190 million, accounting for
23 percent of SCG total revenue). Its EBITDA (Earnings Before
Interest, Taxes, Depreciation, and Amortization) also increased
by 16 percent (from Bt11,286 million to Bt13,110 million) while
its net profit jumped to 22 percent (from Bt4,072 million to
Bt4,971 million). During the third quarter of 2020 alone, SCGP
businesses in both Vietnam and Thailand improved while those
in Indonesia, the Philippines, and Malaysia began to stabilize. By
business line, the firm’s Integrated Packaging Chain had 12-percent
revenue increase in the first nine months of 2020 (from
Bt52,675 million to Bt58,779 million). Fibrous Chain’s revenue
dropped by 20 percent (from Bt14,686 million to Bt11,817 million),
however, during the same period because in the wake of COVID-19

outbreak, schools suspended classes and many companies

implemented Work from Home policy for a long while.

On Business Outlook, SCGP will pursue “Growth with Quality”

during 2020 - 2021 period. After raising a massive fund through
its IPO, SCGP becomes even more cautious about its spending
and investments as it is determined to drive further growth with
that fund. Backed by meaningful data in its hand, SCGP is confident
that it has advantages over others. It now teaches its staff to put
in useful data into its system so that its database becomes
an even greater asset in the future. During Executive Sharing
session, Mr. Surasak Amawat, Mr. Suchai Korprasertsri, Mr. Kulachet
Dharachandra, and Mr. Danaidej Ketsuwan revealed their firm’s
plan to tap further into overseas markets. The plan assures
shareholders that SCGP has a growth mindset and will generate

more income.

SCGP, moreover, will place a strong emphasis on digital
management and system to best leverage digital technologies
for its businesses, its staff, and its customers. Services and work
systems will be developed as Single Solution, providing
convenience to both customers and staff. As all its data is put
into the same system, processing is faster, easier, and more

efficient.

Mr. Wichan said a business must evolve fast to be successful in
the future, the period marked with the Never Normal. When
it accurately forecasts upcoming trends, it must deliver fast

as well.

According to him, SCGP will keep ensuring that it is agile and
highly adaptive in pursuit of its goal to become a World-Class
Company. Because this is a shared goal, SCGP seeks to engage
its staff through Sense of Pride, Leadership, Empowerment &
Collaboration, Caring Practice, Career Opportunity, and Quality
of Work Life. (@
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Can you match these packages/products with the right
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Kids enjoy convenience and safety. E-commerce operators enjoy smooth

Nursing moms find it easy to use. business operations.
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Restaurant owners care for both consumers  Housewives love it for keeping fruit/

and environment. vegetables fresh longer. Senior figures appreciate it because it
makes gifts even more special.
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Send your answers together with your name and mailing
address to kamonrae@scg.com by 15 March 2021 (If you
are SCG employees, please use your office address). This
time, 10 lucky winners will each get a Starbucks card
worth Bt300. P
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REENERGIZE,
ADAPT &
UPSKILL
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Mr. Rawit Hanutsaha

CEO of Srichand Co., Ltd. & Mission to the
Moon Media Podcast, which shares inspiring
stories about business doing, marketing,
and psychology. Today, he isan idolamong
many working people.

In the face of COVID-19 crisis, we sit down
with Mr. Rawit to listen to techniques
about how to boost one’s energy and
determination to UpSkill & ReSkill in
preparations for changes.
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Spark Your Passion

Upskill - ReSkill
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It Starts with Good Health

“The most important thing is health. Your
positive mind is often rooted in your good
physical health. So, don’t ever forget to
take good care of it. Aside, check if you
like what you are doing. If you have passion
in what you do, you will stay put no matter
what. Do some soul searching.”

Focus on the Present

“Because we have many roles to play in
our life, it is sometimes hard to jugsle.
My advice is to focus on what is at hand
in each moment. Focus on the present
and we will be able to do well.”

Changes are Challenging

“Because changes are now happening
fast, working people do not just work.
They have to learn new things all the
time. The percentage of learning has also
kept increasing because of fast-evolving
technologies and more. This is a challenge
we must deal with.”

Upskill - ReSkill

“Check our expertise and abilities, and
look at what the world will need in the
future. Of course, we have to develop
skills a lot in this fast-changing world.
With automation, some skills will no
longer be needed. If you are aware that
robots can replace you at work, upskill
and reskill.”
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“Everyone gets discouraged at
some points of time. So, when
problems arise at work, talk more.
As a supervisor, recommend
proper training for upskilling and
reskilling by taking into account
their goals and their needs. But if
some problems are too big, just let
them go. We must realize that we
cannot solve every problem.” P




Innovative Mindset

Unlimited Solutions through
Innovative Mindset
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Innovative mindset encourages learning
and efforts to develop solutions. Thanks to such
a mindset, great innovations like DOM (Detect
Odor & Monitoring) have been created. Designed
to detect odor at industrial plants, SCGP’s DOM
has won the National Innovation Award in
Service Design category this year.

Now, let’s hear directly from the DOM team about
its truly innovative mindset.
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Unbounded Way |
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Dr. Thipnakarin Boonfueng - Senior Researcher/

“We started developing DOM because of
odor at our plant.

“Aware of the odor, our plant had
used various odor-detection products
before but they had failed to completely
eradicate the problem. However, our
comprehensive research and serious
development have made a difference.
Our DOM can detect odor, monitor it, and

even assess its impacts.

“One big challenge in DOM development
is that factories have different kinds of
odor. To ensure efficiency, we study
the problem case by case. We adapt
and adjust fast to provide each of our
customers with the best DOM.” (D

AUdCUUUN nNYduNs UN3vy
Mr. Wuttinan Lerkmangkorn - Researcher,
Product & Technology Development Center

Environmental Technology Specialist, Product & Technology Development Center

“We believe DOM will support smooth
business operations. In the past, odor
problems had often been issues between
factories and communities and there was
no efficient device to check the odor. Our
DOM has great accuracy. So, the device
will detect odor even before it becomes

an issue.

“Our innovation responds to not just
business purposes but also social and
environmental care. It materializes
because of our innovative mindset.
We understand problems and seek to
overcome any challenges in our keen
pursuit of solutions. Innovative mindset
will help any innovator. As for our team,
we intend to constantly improve our DOM
so that it becomes widely used for good

causes.”
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www.scgpackaging.com
scgpackaging@scg.com



