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(Porkaew Tippayamontol)
UF98UI5N15UIMS (Editor-in-chief)

This volume is exceptionally colorful and eye-catching because vibrant
colors are deliberately chosen to represent “diversity” here.

We serve diversity-themed content through our many columns with
aim to expand your horizons, boost your awareness, and enhance
your understanding of diversity that is itself multidimensional.

In P-DNA column, Dr.
new opportunity to manage Deltalab in Spain shares her perspectives

Pongsuda Phumathon Pongtanya who got a

towards new challenges amid cultural and lingual diversity, her thinking
approach, her management style, and her ways of life overseas.
Passionate Experiences column, meanwhile, interviews Mr. Jose Saez,
Executive Director & Advisor of Deltalab, about work culture at his
company and how diversity spurs team members’ passion and their
eagerness to open up to, learn about differences, adapt, and work
to the fullest of their abilities. In Spark Your Passion, cool singer
Sayaporn Hianghome or Sarah Salola discusses her viewpoints and
how her LGBTQ+ experience gives her the passion, efforts, and
determination that foster her successful singing career.

We believe that diversity is beautiful. When you open up, learn, and
embrace diverse things around you, you will find that diversity is the
charming dynamic that drives the world ahead in the most touching
and livable manner.
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SCGP CONTINUES TO WIN DESIGN AWARDS FROM
ASIAN AND INTERNATIONAL CONTESTS
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SCGP is determined to keep developing in every aspect in order to truly meet the needs of customers.
Our commitment is to design to optimize the functionality of the products and attract consumers with
the beautiful design that helps promote the products. The creative potential of SCGP designers has
continuously been recognized in many contests as we have received the awards at the national level

and kept going forward to win at Asian and global level from 2 events, 5 awards in total.

ASIASTAR 2022 AWARDS

Useinn Gift Package 9119 2 51998 Us2ian Transport Package 91131 1 97974
2 prizes in the Gift Package category and 1 prize in Transport Package category,

nlag)/ held by Asian Packaging Federation.

Gift Gift
Package Package

Wa3IU “The Art of Hand Crafted” Wad1uW “Lucky Fortune Gift Set” HadIU “Ready to Share — Ready to Show”
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by Ms. Tavita Ratanaya by Ms. Kritchaporn Kulrattanarak and by Ms. Thanaporn Worawas and

Thai Containers Group Co., Ltd. Mr. Suriya Pimcoat Ms. Kritchaporn Kulrattanarak

Thai Containers Group Co., Ltd. Thai Containers Group Co., Ltd.
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WORLDSTAR AWARDS 2023

15z1nn Luxury Package @1 1 91998 U9einn Point of Sale 4111 1 51974
(NKANULTZNIA 440 waiw lu 16 Usznneadnu a1n 37 Uszmenalan)
1 prize in the Luxury Package category and 1 prize in the Point of Sale category,

(out of the 440 entries that were submitted in 16 categories from 37 countries around the world.)
0lag/ held by World Packaging Organisation (WPO)
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by Mr. Panupong Chophuk, Mr. Wanchana Sritrirattana,

and Ms. Sikin Amornkitcharoen
Thai Containers Group Co., Ltd.
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SCGP SUPPORTS SUSTAINABLE READING
SOCIETY AT 51°" NATIONAL BOOK FAIR

Green Read by SCGP WUSUANILANHAUBNALAT
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Point of
Sale

NadU “3M Back to School P.O.P”
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by Ms. Rinrada Anuwatmongkol, Ms. Pathitta Sirirerkratana,
Ms. Phaninthorn Ruangwaeomanee, and Ms. Pasa Juichum
Thai Containers Group Co., Ltd.

Green Read by SCGP, a brand of premium eye care paper,
has partnered with Green Read publishers and distributors
in operating booths at the 51% National Book Fair and the
21% Bangkok International Book Fair. Embracing the
“Bookfluencer” theme, the events have taken place at the
Queen Sirikit National Convention Center. The booth has offered
free book covering service and Green Read Collector’s
Book, which has given reward points and prizes to people
who have bought Green Read books during the events.
These services and promotions have aimed at fostering

bookfluencers and a sustainable reading society. P
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“LAND SOLUTION SERVICES”

uSNsqQlliawcuuINAU NIUSUA AAU BY SCGP
“LAND SOLUTION SERVICES” FROM KHUDIN BY SCGP

“Land Solution Services” Qogls

v
wanzdmsugnanaulildldysslond
3711 100 15auly

They are useful to landlords who have
had more than 100 rai of unutilized land.
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This plantation will add green areas and

generate long-term returns.
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The services manage and make good
use of the land plot.

sCGP

e = specialists

A

VeI T1RyaIn SCGP guantlnadn
SCGP specialists are on hand to provide

counseling and support.

Land Solution

Services

Waguiaunldlaldss ol
thgmauda
Through the services, the plot is turned
into a plantation.

lddpadanisnfunlulaldysslosd
With the services, you will not have to

pay land tax related to unutilized plots.
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As landlords, you enjoy

convenience and easy

management because this

option does not require you

SCGP subiaraun1sUgn
guasnmanligadudanaon
TEULIANT
SCGP is
growing and taking care of

hae

responsible for

eucalyptus trees throughout
the rental period.

lsslomiannnaulodun uaz
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It makes the utmost use of
land plots and delivers high

returns.

MMIATUAYN SUNUINEINANAR
galudnts 10 T

After the rental contract ends,
you will enjoy the harvests for
10 more years.

to acquire any new knowledge

or expertise.
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by SCGP
fertilizer
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As landlords, you have SCGP professionals SCGP offers total services, from land Eucalyptus prices are guaranteed. So, you

by your side. preparations to the selection of eucalyptus have income security.

varieties, tree planting, plantation
management, using Khu Din by SCGP

fertilizer for soil nourishment, and harvesting.
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While these two options serve different needs, both allow landlords to receive services and advice from specialists. SCGP

has designed the Land Solution Services based on its innovative knowledge of eucalyptus varieties, each of them suitable for

different environmental conditions. Services users, therefore, are bound to get useful advice for maximum productivity,

as they efficiently turn their empty land info income-generating plantations. P 5
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Russian light bulb manufacturer Geniled has produced various
types of bulbs to serve various purposes. Its constant product
development has delivered not just efficient but also great-value
products to the market, paving the way for the company to
enjoy a good reputation. Included in its impressive portfolio is
the fruit-shaped bulb packaging that underlines Geniled’'s image
as a green light bulb manufacturer. Geniled light bulbs are
known for solid brightness, durability, long use life, and being
free from hazardous chemicals.

Russian designer Evgeniy Pelin is behind the eye-catching
packaging of Geniled Bright LED Bulbs. Inspired by fruit shapes,
his design is effective in communicating about the project’'s
electricity-saving and eco-friendly benefits. On shelves, such
design easily stands out. Its green or yellow color represents
clean energy or low energy consumption. After this packaging
design was launched, Geniled enjoys not just a better image
but also bigger sales.

This packaging design has also won rave reviews in the online
world. As it communicates about environmental friendliness, it
differentiates products to the point of enhancing both brand
images and sales. ®

ﬁm / Source: www.packagingoftheworld.com
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DIVERSITY CONTRIBUTES TO PROPER BLEND FOR CREATIVE GROWTH
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Multinational companies (MNCs) have now received much
recognition because they have resonated well with a growing
trend for diversity, which is increasingly recognized as a driving
force behind business growth and innovations. MNCs have
fostered people from diverse cultures, races, genders,
perspectives, ages, and experiences, just as their diversity has
spawned “creativity” and “innovations”. With shared goals,
people with different backgrounds and viewpoints can blend
their abilities for perfect solutions or great output.
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DIVERSITY CREATES MULTIDIMENSIONAL

STRENGTHS

McKinsey & Company, which provides consultancy services on
a global scale, has revealed that companies in the top quartile
related to their management’s cultural and racial diversity tended
to enjoy 35 percent return growth in 2017 when compared
with 2014. Gender diversity in the management team, moreover,
contributed to 21 percent growth in returns, apparently because
executives exchanged different perspectives and fostered
teamwork. Thanks to diversity, these companies have enjoyed
multidimensional strengths as follows:

1. Creativity: Ranking among the top 3 important skills of the
21° Century, creativity encourages people to think outside the
box and thus contributes to innovation development. Constructive
exchanges of cultural differences always help organizations build
their success.

2. Efficiency: Diverse experiences allow team members to think
up different solutions, paving the way for more efficient
development of products/services. As diversity encourages
creativity that exceeds expectations, organizations have achieved
higher efficiency and stayed ahead of competitors.

3. Employee Retention: Retaining quality employees is cheaper
than finding new talents. Diversity helps in this regard. When
organizations respect different views and diverse opinions,
employees trust their leaders and their organization more. As
they work to the fullest of their abilities, both they and their
organization enjoy the benefits.

4. Skills from Sharing of Experiences: As members in the
organization have learned to respect others’ opinions, they share
more and learn more from one another. Without biases, they
therefore pursue their organization’s shared goals with better
skills like enhanced leadership, collaboration, and communication.
Such skills are crucial to business administration and positive
engagement.

Jujfainable
¢ qrowth

DIVERSITY GIVE BIRTH TO

HOW CAN

INNOVATIONS?

If you work in an organization where all members share the

same taste, lifestyles, and hobbies, there is a high chance that
the whole workforce will have the same opinion on almost
everything. Such corporate culture, so far, is not conducive to
creativity and innovation because members who have different
opinions will just decide to not speak up.

Organizations with diverse age groups, cultures, languages, and
geographical locations, on the contrary, can foster creativity
and innovations more easily because their members have learned
to respect the value of diversity. With the right mix, their
members have presented their opinions, shared experiences,
and debated rationally for increasingly better perspectives. Such
practices help ensure that their team does not miss anything.

Respect for diversity, moreover, helps retain quality staff. It also
supports Teal Organization, which is a growing trend and promotes
efficient self-management. At Teal organizations, members constantly
improve and innovate under their scope of job responsibilities.
They, as a result, have driven their organization ahead at all times.
This new human-resource management principle celebrates diversity
and puts humans at the heart of their organization’s success. P)

DIVERSITY BRINGS SUCCESS

L'Oreal, a multinational company, recognizes that diversity and
equality are the bases of sustainable success. Guided by its beliefs,
it offers job opportunities to people with physical disabilities. Its
pro-diversity policy covers recruitment, training, and seminars as
it seeks to promote respect for differences or diversity. While
developing its human resources, I'Oreal also ensures all groups of
its employees receive proper remuneration. Gender equality is well
in place at this company. Its managers are evaluated based on
these causes too to promote an environment that supports both
diversity and equality.

Such practices apply to L'Oreal Thailand as well. In Thailand,
L'Oreal employees have come from 12 different races. The company
has also offered science-research grants to women. Furthermore,
it has hired underprivileged people and implemented various pro-
diversity projects. For example, it has organized beautician training
in hopes of promoting trainees” qudlity of life and underlining its
support and respect for diversity. As I'Oreal Thailand moves ahead

fowards its goals solidly and sustainably, it also harmoniously
connects people.
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Driven by passion, Dr. Pongsuda Phumathon Pongtanya has long
developed innovations supporting business development. Today,
this executive has served as the Managing Director of Deltalab SL,
a Spain-based company. As her new role requires her to move to
Europe, she is exposed to diversity in various aspects. But her
determination and mindset have enabled her to take up the
challenging job smoothly.
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EMBRACES DIVERSITY TO MAKE EVERYTHING POSSIBLE
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RESEARCHER-TURNED EXECUTIVE

“I was awarded British & Thai government scholarships to study
in the UK. After graduating with master’'s and doctorate degrees
in Biotechnology and Biochemical Engineering, I returned to
Thailand and started working as a biotech researcher. Driven by
a desire to apply my research for commercial purposes and make
a broad impact, I was keen to work for a leading enterprise. I
dreamed of developing innovative and practical products. In 2007,
I joined SCG and was assigned to explore new business
opportunities in the fields of Healthcare & Life Science. I was
also in charge of managing R&D system. SCG back then started
recruiting researchers for the creation of High Value Added
Products & Services. So, I actively participated in the development
of R&D and innovation management system, researchers’ performance
evaluations, and researcher management.

“In the middle of 2013, I was named the Director of SCGP’s
Product and Technology Development Center and was entrusted
with the mission of transforming research outcomes into business
solutions. I really enjoyed and loved the job. In December 2021,
I then got a new role as the Deputy Managing Director of Deltalab.
After about a year in the stint, Mr. Jose Saez - the former

Managing Director — passed on his position to me.”
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READY TO LEARN! TACKLE EVERY CHALLENGE

“I faced up to the challenges ever since I knew I would be
assigned to work at Deltalab. After my graduation, I had never
managed this kind of business before. So, everything was new
to me. I was worried about business affairs as well as culture.
I was not sure how much acceptance I would receive. A Growth
Mindset, therefore, was much needed. I had to prepare myself
mentally and get ready to tackle any challenge on my way. As
part of my preparations, I started studying business information
and reviving knowledge from my educational background. I also
looked into new knowledge and technologies that could apply to

Healthcare & Life Science businesses.

“I have come to Spain with another Thai staff. First of all, we
planned how to work well with the team in Spain, achieve synergy,
and create value for the company. I have also focused on building
trust by presenting myself in every company function, identifying
clear goals, and preparing factual information. I have always placed
emphasis on communications to promote mutual understanding
and readiness to work ahead together too. Prior to any customer
visits, I enhanced my understanding of customers’ businesses.
We have learned from one another. My goals are to fulfill the
tasks I was assigned, drive business growth, and smoothly link
SCGP and Deltalab.

“My main duty is to build further growth of business with Deltalab
team. My principles surround sustainable growth, practicality,
systematic management, and employee motivation. In my opinion,
it is necessary that employees are motivated to understand both
SCGP and Deltalab,

employees’ contributions are meaningful to drive business and

as well as the fact that teamwork and

create a happy workplace. In the past year, we faced many
challenges such as the post COVID-19 pandemic, the Russia-Ukraine
war, and the rising costs of raw materials, transportation, production,
and even electricity. In such a climate, the first must-take step
is to get ready to learn and deal with whatever emerges. Then,
we need to explore solutions strategically. I am very much impressed
with the team members’ expertise and friendship. As we really work
as a team, we have beaten all odds.”

OPEN UP, EMBRACE DIVERSITY

Dr. Pongsuda has now worked amid diversity. Her workplace is
different than before in terms of business nature, people, language,
laws, and culture. “At Deltalab, I have experienced much diversity.

Under Deltalab’s wings are five subsidiaries, namely Keylab, Nirco,
Equilabo, Enfa, and Sanilabo. They have produced and distributed
more than 10,000 medical and labware products to both B2B and
B2C sectors. Their product portfolio covers Healthcare, Life Science,
and related industries. I have therefore worked with professionals
from many fields. Our team consists of more than 200 members,
with products exported to over 100 countries worldwide. I have
learned how to communicate with diversified groups of customers
and conduct commercialization of vast product varieties,” she said.
“Aside, I have been learning new culture, mindset, and language.
While we mainly communicate in English, I need to try to learn Spanish
as much as possible and use body language in various contexts.
On top of this, I have had to handle many other things like taking
a test to get a Spanish driving license. But because I have never
considered anything too difficult, so far, fortunately I can handle
them all. I am motivated, driven, and positive. I try to look at everything

as an opportunity. I have kept adapting and learning more.”

NOTHING IS IMPOSSIBLE

“Based on my mindset, nothing is impossible. Even if something
is not possible today, it may be possible tomorrow. Many things
in the world could have never happened in the past. But today,
they exist. So, if we set our sights on doing something, we have
to think carefully and explore ways to make it possible. After we
find a way, do our best. When I succeed, I am glad to an extent
and use it as a motivation to keep going. If I fail, I learn from
my mistakes. That’s how I keep moving ahead. I take action
because it's better than doing nothing related to our ideas.

“I have also developed myself constantly because new things
keep happening. We need to look ahead and predict what will
be next. I look into the future and imagine what Deltalab will be
like in the changing world. What are the customers’ needs? Where
are the new business opportunities? How will Deltalab pursue

further growth? Answers lie in our self-development.

“To all younger staff, SCGP is a truly leading organization that
pursues sustainable growth and keeps developing its business
models. Moreover, it has generated opportunities for its employees
to improve themselves. Training has been provided all the time.
So, we just need to be open-minded and constantly improve
ourselves. If we feel tired, we can take a short break. Then,
come back and do what we need to do. Try to find what you
love & passionate about because it will fill you with happiness.
Our self-development will support our company’s growth, which
is now expanding through M&P. Employees based overseas or in
Thailand can be contributors. I have tried self-development at all
times. Now that I am in a new environment, I think I should
learn and adapt more. Staff who are in Thailand should keep
learning and adapting as well. No one knows when an opportunity
will knock on their door. Therefore, let's open up, learn, and be
well-prepared so that our company and we can march ahead
together,” Dr. Pongsuda concluded. @
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Innovation Everyone, Everywhere
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Underscoring its positioning as an innovative organization, SCGP has held “The Inspiring Innovation” contest for three
consecutive years now. This forum has efficiently encouraged staff to turn their ideas into redlity, creating innovations

that can serve as business solutions.
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This year, the contest took place over a period of more than
nine months. More than 480 employees from all of SCGP’s
business units, both in Thailand and overseas, joined the contest
with over 80 entries. Only 23 teams sailed into the Incubation
Program, during which their ideas were sharpened. In the final
round, competing teams did the pitching in front of judges.
The pitching results allow eight teams to claim recognition from
three categories. Of these teams, three are from the Product
category, three others are from the Process category, and two
others are from Business Model and Service category.
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SHARING & RECOGNITION DAY
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This event displayed entries by 23 finalist teams at Inspiring
Gallery. At the Showcase & Sharing of Innovation 2021 zone,
winners from the 2021 contest proudly shared their experience.
Their entries, after all, have already been developed further and
launched for commercial markets. Go Green Team has created
packaging for frozen food, while KUFF Team has shone with
its Doozy Lifestyle by SCGP.

During the Inspiring Sharing session, the eight top entries from
The Inspiring Innovation 2022 were presented. Then, the
announcement of Recognition Reward took place to honor the
teams behind these outstanding innovations. The eight honored

entries are:

Us:tnn BUSINESS MODEL AND SERVICE//

The Best of Innovative Business Model a
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Wa9U: DZIGN solutions
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Design for proactive selling with Upcycling solutions for customers’
product differentiation. This entry has the potential to spur the market,
boost sales, and raise profitability. Users of such solutions
will also enjoy the image as leading environmentally friendly brands.

The Outstanding of Innovative Business Mode

A Duy Tan ERP Consulting
Wa91U: Implementation SAP S/4HANA for Box Plant in Vietnam

N15132UL Leveraging SAP wwgeslosdayasieni a1m1sn
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Leveraging SAP to enhance information integration. Access to a
database becomes easier and with greater accuracy, saving both

expenses and time.
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fu: EU TUBE
Na91U: Eucalyptus Nursery Paper Tube
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Developing Eucalyptus Nursery Paper Tube

Us:=tnn PROCESS //

fu: Thinking outside the AI
Nad1U: Artwork Process Automation

n1sWaulUsenTuMBaIsAdsnlwdn
Automation Process

Developing automation for artwork making

process.
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Popular Vote Award, meanwhile, went to PACK PLEARN
after it received more than 250 votes of support.
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The Outstanding of Innovative Pr

‘VIEJ: nizmﬂmum
WAdIU: NS High Extensible Sack
Kraft 95 gsm

lidnaiurendonyuiisunie Recycled
fiver @aATUWWIUlELNY ESG

High Extensible Sack Kraft 95 gsm is made
of recycled fiber, responding to ESG policy.

The Outstanding of Innovative Pr
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NRI1U: AUXA: Online Dirt Detection
sruvinguawisandsnameimalulad
Machine Vision La¥ Machine Learning

Online Dirt Detection deploys Machine
Vision & Machine Learning technologies in
detecting dirt.

A WE R1+
Nad1U: Recycle Ready Plus (R1+)
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e SlaiAald 100% Wulinsseduwinden

Recycle ready plus (R1+) is made of single-

type plastic material, which is 100%

recyclable and eco-friendly.
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Wa31U: CIP Production Platform
L%aaﬂﬁai:uu Production Planning nu
w3asinsinadstoyalasdnlud@ uaz
14 Machine Learning Tumsinsnzvideya
Production Platform links Production
Planning system to machines for automatic
data transfers and uses Machine Learning

for data analytics.
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Thanks to the contest, SCGP employees have come together
to show their attention to innovations that may materialize in
the form of new things or competitive advantages for the
delivery of values and good experiences to customers. Their
participation in the contest is paving way for SCGP to become
an Innovative Organization. Through collaborations, teamwork,
and execution, SCGP is innovatively building mutual quality
growth for people, communities, businesses, society, and the

planet on a sustainable basis. P
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y’s innovations. Our company will roar
ly, only when our corporate culture

innovations. ,

event is important in that it fosters collaborations for the
pany’s innovations. Our company will roar ahead solidly,
only when our corporate culture embraces innovations. We can’t
just say we are an innovative organization. It is necessary that
we prove to others too that at the heart of our organization
is innovation. Our actions, expressions, and activities must be

innovation-driven.

“We can sustain our innovation culture when we keep pursuing it.
I would like to emphasize three points: 1) Some innovations
take time to develop. So, be patient and keep going. Let’s
embrace lifelong learning; 2) Branding is a must. Branding will
add value and make it easier for customers to remember them;
and 3) Business development should follow to expand the
impacts of innovations for SCGP’s benefits and strengthen its

image as an innovative organization.

“Last but not least, I would like to thank everyone for making
such good activities happen. I am also looking forward to your
participation and contributions in the coming years.”

Mr. Wichan Jitpukdee — CEO, SCGP
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SCGP GOES AHEAD WITH 5 STRATEGIES FOR QUALITY GROWTH
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The overall packaging industry has been improving in 2023 especially in ASEAN,
where tourism, imports, and exports have rebounded. Manufacturing chains across
various industries have also returned to normal, spurring the economy and spending.
Demand for packaging has thus been increasing. Several positive impacts have
materialized after China’s re-opening. Yet, many economic challenges have prevailed

with volatility, soaring inflation, and rising interest rates in the picture.

In such situation, SCGP focuses on achieving quality growth, staying on as a
leading multinational consumer packaging solutions provider, and responding to
bigger packaging demand that is triggered by economic recovery. The company
has closely monitored the changing situation. In pursuit of its continued growth,

it has implemented the five following core strategies:
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Investment budget

Expedition of growth through focused M&P, expansion of packaging and related

businesses with high growth potential, especially in consumer products, healthcare-
related products, medical supplies, and labware. Efforts to capture internal synergy
are carried out via knowledge and technology sharing, customer network expansion,
and co-sourcing of raw materials to enhance overall capability and operational
efficiency. The investment budget for this year has been set at 18,000 million ’
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Continuous development of innovations and packaging solutions, collaboration
with customers to develop innovations and value-accretive packaging solutions
to meet the evolving consumers’ lifestyles. The budget for research, development,

N and innovation spending is set at 800 million baht.
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Data Analytics Lﬁ'azﬁwmmLL%@Lmi'aﬁmﬂ?m,l“amamﬁomﬂﬂiaqﬁmu
(End-to-End)

Enhance supply chain integration and further strengthen the business
via operational excellence by applying the data-driven approach and
automation system to analyze, forecast, and optimize the efficiency

of production and productivity. Using data analytics to ensure data
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Proactive management and effective planning to cope with uncertainties
by regular risk management and planning are carried out as the preparation
for a surging interest rate environment along with prudent cash

and CAPEX management. Expand portfolio to cover new growth

markets, i.e. South Asia, Middle East, Southern Africa.
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visibility throughout the supply chain (end-to-end).
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Driving the business through the ESG 4 Plus concept. Goals and action plans
are clearly identified with target to enlarge the proportion of environmentally
friendly packaging while increasing the recyclability rate of all products to
100% in 2025. Meanwhile, GHG emissions reduction efforts are being executed
as planned in order to achieve Net Zero by 2050. @
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ENHANCE MANUFACTURING EFFICIENCY
& BUSINESS SYNERGY
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DEVELOP INNOVATIONS AND DELIVER PACKAGING
SOLUTIONS
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PURSUE GROWTH THROUGH M&P AND
PRODUCTION-CAPACITY INCREASE
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LET'S PRAISE & SHARE SAFETY BEHAVIORS!
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What should you do to encourage safety behaviors?

good
safety
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Set safety rules and mete out punishments if accidents Praise persons who have demonstrated good safety
happen, to ensure strict compliance. behaviors and inspired others to follow suit.




Safety
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Psychologically speaking, a compliment fosters a mindset by
reinforcing the belief that the actions that reward a person with
praise are good. Compliments, therefore, are positive motivations.
If we praise someone for their good behaviors, it is likely that

they will repeat or even improve those behaviors.

Praise can be given by parents, supervisors, and friends.
Sometimes, we can even compliment ourselves. For example, we
may praise ourselves for, “Driving safely today, putting on safety
belts, focusing on driving, and not calling anyone while behind
the wheel. We feel good about being attentive and responsible

for ourselves and other road users.”
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10 Praise-Giving Techniques

That Foster Safety Behaviors in Work & Personal Life

salvigniigninm

Praise at the right time and at the right place.
. BUFDWUN

Praise in person.
- aulWsaniinnen

Praise to show they are valued.
K L ERNEENIC

Praise sincerely.
. mquﬁmwﬁmwwum:w

Mention specific behaviors when offering praise.
. TUANNAGLA ANNENENN

Praise dedication and efforts.
. TNﬁN@ﬁWﬁLL@zﬂizU?%ﬂTﬁ

Praise process and output.
. TULRIVBNDIFIANAINNIAINFINTN

Praise and specify positive results.
. auauiaduiausssy

Praise to foster corporate culture.
 TNFIBNNITVOUAUUTORINAILA

Praise by offering thanks or moral support.

Supervisors can promote safety behaviors by praising subordinates’

good safety practices based on “Compliment with Information

and Presentation of Positive Outcome”.

+ Compliment: Thank you very much for setting good examples
of how to work safely.

» Information: I've noticed that you always put on PPE at
worksites and regularly conduct inspections. When you detect an
irregularity or risk, you also solve it. In events that you cannot

solve the problem yourself, you notify relevant parties for solutions.

» Positive Outcome: Because you have done so, you have

significantly reduced accident risks at workplaces.
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Just a little praise forms meaningful power. Let’s foster safety culture together! @
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TURN CO, INTO PERFUME FOR SUSTAINABLE EFFORTS AGAINST GLOBAL WARMING
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It is unbelievable that carbon dioxide (CO,), a major cause of global warming, can be innovatively used to
fight global warming. But in redlity, a start-up in New York has already turned CO, into various commodities
such as vodka, alcohol gel, and even perfume for daily use.
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CARBON STARTS VARIOUS PRODUCTS

Even if you are not a scientist, you must have already
noticed climate-change impacts that are triggered by global
warming. Aware that the planet is getting warmer because of
human activities, the international community has made pacts
to achieve Carbon Neutrality by 2050 and Net Zero Emissions
by 2065. While most governments focus on the reduction of
greenhouse gas emissions, science-based businesses explore

opportunities to make good use of carbon.

Researchers Gregory Constantine and Stafford Sheehan of Air
Company, which is a New York-based start-up, for example,
have used innovative means to turn carbon into an ingredient
for vodka, alcohol gel, and perfume production. The process is
quite simple. Carbon in the air is captured and liquefied through
cooling and then mixed with hydrogen from electrolyte in
a specially-designed chemical reactor. Coming out of the process
are ethanol, methanol, alkane, and water. Ethanol, which is
edible, then goes to vodka production. Methanol, which is an
inedible alcohol, goes to the production of alcohol-based spray
and perfume. Alkane, meanwhile, is a precursor chemical for
detergents and weedkillers. Water can be reused for electrolyte
process. The researchers’ ideas have truly delivered practical

solutions beyond the scope of laboratories.

SCIENCE, AESTHETICS & SUSTAINABILITY

“Air Vodka” by Air Company has already won widespread
interest. While its production requires just carbon, water, and
sunlight, its taste is just so good. Free from sugar and
carbohydrate, this premium drink pleases sustainability-craving

drinkers worldwide.

Buoyed by Air Vodka's success, the company has expanded
its product portfolio to alcohol gel and aviation fuel. Interestingly,
the company has also blended aesthetics into its pro-science
operations with the production of “Air Eau de Parfum”. Exuding
the refreshing fragrance of orange peel and fig leaf, this perfume
also boasts a tinge of floral and powder scent. The fragrance

promises to give the best time of the day to its users.

Created out of green minds, Air Eau de Parfum is eco-friendly
in every step. Its carbon comes from carbon dioxide. Its
production process is driven by solar cells. Its packaging is
made of recycled materials. Therefore, it does not leave any
carbon footprint. Air Company believes turning captured carbon
into products will curb the world’s CO2 emissions by 10.8 percent

or by about 4,600 million tons a year. D)
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Ever since the metaverse has generated widespread debates, there have been high expectations that the

virtual world will create new and better alternatives, especially in regard to diversity and equitability.
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METAVERSE IS OPEN, EQUAL, AND EQUITABLE

While public awareness of diversity has been growing, discrimination
has not really disappeared. Many people are still ignored or rejected
just because they are different. Such practices have continued even
though differences have in fact colored up the world, created
inspiration, and bolstered creativity. It may take time for the real
world to fully embrace diversity. Metaverse, as a result, has been a
space whereby people can seek equality, equity, and true participation

for now.

The Wunderman Thompson'’s report on “Into the Metaverse” reveals
that 78 percent of consumers think technologies can contribute to
equal societies. Up to 65 percent of people who know what metaverse
is believe that the virtual world is more harmonious than the real
world. Aside, the Wunderman Thompson’s report on Inclusion’s Next

Wave shows that people expect brands to create safe, accessible,

democratic, and diverse digital spaces. Ongoing metaverse development
suggests that metaverse will welcome everyone .in‘the future,
regardless of his/her age, location, race, occupation, Complexion, or
faith. People, therefore, trust that things can be bette.r' w_.he’n they

get connected in a metaverse.

AVATARS REPRESENT DIVERSITY

Just like the real world, the metaverse has seen a diverse range of
people. Therefore, it needs to present various forms of communication
and tools. Rules are laid down to address the needs of all groups
of people to support diversity, equity, and inclusion. Efforts to foster
an ideal metaverse meet challenges because the virtual world, like
everywhere else, has both good and bad people. As its developers
deal with diversity and equity, they must also try to ensure that

their virtual universe is safe for everyone.

For diversity and equity, the metaverse enables users to create the virtual
identity based on what they want. At present, people’s virtual identity
is in line with their actual identity. Metaverse platforms, therefore,
have prepared what they may need. For example, Decentraland —
a popular metaverse — makes sure its Muslim users can wear hijab,
in Nigerian styles such as typical braids, tribal symbols, etc. The
Sims 4, meanwhile, honors LGBTQIA+ by creating trans characters.
Avatars there are also so real that they can choose scar patterns

from breast surgery, breast bands, and various unisex bras.

Diversity and equality in metaverses are getting clearer while more
needs to be done in the real world. If all people recognize the
importance of these qualities, equity will materialize not just in the

virtual but also physical realms. P
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Qtopia

MetaKawn

True Self World

Metaverse More Like Us

'ﬁuﬁﬂnammu LGBTQIA+ Padetu
lu AlphaVerse Weaaniuayu
AMNRAINRAENILNAVULAN
WA E

This online community of
LGBTQIA+ has been set up in
AlphaVerse to advocate gender
diversity.

lan Laﬁauﬁiﬁ;maﬂuma%mn
yadauadplnd aelianadyiu
ANMURAINVARILNINTOTIR WAL
AANMULENDNIAN AL NNIINA

Inspired by modern Muslims, this
metaverse shows respect for
racial diversity and gender
equality.

Wi Meta ay Mastercard
sauiuaseassAzulu Horizon
Worlds iiNelWaxn@in LGBTQIA+
UAzWUSHATIRIAUNGNLAINITD
wudzuazhndenuldsg1sdase
uazidudnieslangudum

Meta and Mastercard have jointly
created Horizon Worlds for
LGBTQIA+ and their friends to
connect and be themselves.

meLﬂzyﬂn@mmuﬁl,ﬂffmémw
Clinique natuayulinnaunla
Tuanuidudiesuuliwioulas
TagsanivfinesnuuuelInnsees
Daz 3D WasT1ILGIUTNTULIN

Cosmetic brand Clinique’s
campaign promotes people’s pride
in their unique identity by
collaborating with Daz 3D’s
avatar-design team and leading
makeup artists.
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THAI ANBAO PAPER PRODUCTS COMPANY LIMITED
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THAILAND'S FIRST MANUFACTURER OF DOUBLE-WALL PAPER CUPS FOR INSTANT NOODLES

ushbvAISsUTUITUSNHTNIVYAANYADUAIURIAUN WL WUDUNUKAIENADSSY 1STTAIRUDTCUUNMSAINNIAUSAN
AIAAIIUSUGASIWASSA AADAUUSSINNUANITUNWIASNTRGUSINATAD WA QONAUNYNINIUISOYU ¢ AUIICIUUZOY UNRUDY
nuutsuniioSuus:munikuiid 1TuviAdaduGuUSou

Tulemal AtuWIUNSH W:TLNIDNG NSSUNSEIaNs USBNINg Suidh wAaNturns:a1y 91N GaltussNYWANNUNS:0NY
AdAfUNMWaNULIasIIUAINA KUvluavrius:noudINtyZovaaarnssUU:KINVAISISU TdaaznananviuusSmsuuaniaiiv
RaI5UdU 1udAa na:Msiduwnsalueosniussivnu SCGP

For decades, people have embraced instant noodles as their fast-food staple. Manufacturers have developed and diversified
their products over the period oo, with more tasty choices and packaging alternatives coming to the market for consumers’
convenience. While instant noodles are still packed in packets, they are also available in cups. Consumers can just lift a lid,
pour in hot water, and eat instant noodles anytime, anywhere.

Ms. Pojjanard Paniangvait, managing director of Thai Anbao Paper Products Company Limited that has manufactured paper
cups based on international standards in support of instant-noodles market, is here today to reveal her company’s origin,
its philosophy, and its partnership with SCGP.
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We focus on creating win-win results. We do not
take advantage of our customers, suppliers,
employees, or any relevant party as we hope all
sides can work together happily with mutual trust.

BORN OUT OF COLLABORATION

“Thai Anbao Paper Products began its operations on 31 August
2004 as a joint venture of Thai President Foods Public Company
Limited, which produces instant noodles under Mama brand,
and China’s An Bao, which produces paper packaging for foods
and beverages. This joint venture was established because Thai
President Foods wanted to change cups for its Mama instant
noodles and instant rice porridge in response to a stronger
focus on environmental impacts and consumer safety. The plastic

cups should be replaced.

“Thai Anbao has combined An Bao’s technologies for the
manufacturing of double-walled paper cups for instant noodles
with Thai President Foods’ food quality assurance standards.
That’s how we became Thailand’s first manufacturer of instant-

noodles paper cups,” Ms. Pojjanard said.

STANDARD PRIORITIZED FOR FOOD-GRADE
PACKAGING

“We have used double walls to ensure consumers can hold the
cup without feeling hot. The inner wall is food-grade. Made of
cupstock paperboard, it is coated with heat-resistant PE and

thus perfect for food. The outer wall is covered with duplex

board, which accommodates printed colorful logo, brand name,
and product information. Paper used for our products must pass
the tests of strengths, safety, environmental friendliness, and

suitability as food packaging,” she continued.

Thai Anbao has produced packaging not just for Mama but also
for various other leading Thai brands. Its product portfolio

includes single-wall and double-wall paper cups.

“We have successfully attracted customers because our paper
cups have met international standards such as ISO 9001, FSSC
22000, GHP, and HACCP. Customers trust us and our products.
Moreover, we are very agile. We deliver fast, as we don’t want

to miss any opportunity,” Ms. Pojjanard said.

“Thai Anbao’s utmost business philosophy is integrity. We focus
on creating win-win results. We do not take advantage of our
customers, suppliers, employees, or any relevant party as we
hope all sides can work together happily with mutual trust.
Moreover, we have constantly pursued further development and
business-expansion opportunities,” she added.

“From now on, we have planned to increase automation in our
production line. Belt conveyor systems will have a bigger
presence as we seek to curb manual labor and enable our
employees to work with greater efficiency. AI will also be
integrated for daily production analytics. We, furthermore, have
set our sights on expanding our product lineup to accommodate
bigger orders or orders for new packaging. We are ready to
make investments to enhance our competitiveness and respond

better to customers’ needs,” she emphasized.

TRUST LEADS TO BUSINESS PARTNERSHIP

“We used to import all cupstock paperboards we needed. But
in response to our executives’ decision and our trust in SCGP,
we started developing the type of cupstock we wanted with
SCGP,” she said.

“SCGP has impressed us with its knowledgeable and capable
team. It has also offered great services. If a problem occurs,
we will be fast briefed about the causes and solutions. SCGP
has also attentively listened to our feedback and opinions.
Throughout the long period that we have worked together, SCGP
has presented new knowledge, methods, and updates to us
too. So, in our view, SCGP is not just a supplier. We feel like

it is our business partner.”

Ms. Pojjanard then concluded, “We hope SCGP will collaborate
and develop new products with us in the future, paving the
way for us to grow further. We hope to have SCGP as our
great partner always.” P
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\, We would like to thank you for your feedback. Your comments will be used

to improve a LOT so that this newsletter, as a channel for communications
and sharing good stories, will bring all us closer and enable all of us to

‘ understand one another more. ‘
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GO MELLOW WITH Al MARKETING
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In the post-COVID era, marketing landscape has been changing all the time.
Marketers, therefore, have found their work increasingly complicated in the
face of constant changes. On Facebook, the visibility of several posts has become
limited due to new rules. Feeds on TikTok, meanwhile, have moved really fast.

Where should marketers focus now? Your Answers are here, with advice
from marketing guru Asst. Prof. Ake Pattaratanakun, Ph.D.
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Dr. Ake emphasizes that marketers must keep pace with updated
social platforms’ rules to stay in the game. During the transitional
period, rules may be changing almost all the time. Any minor
point can cause big problems too. For example, Facebook may
suddenly display their logo in the wrong way or significantly
limit the visibility of their posts. Picture content, which is used
by many brands, is not eligible for Boost Post services, etc.

Even more challenging is the fact that some rules are not
clearly stated. But marketers may rely on certified coaches,
who keep abreast of any movement and offer practical advice.

Artificial intelligence (AI) now takes charge of “controlling and
driving” social-media platforms. When Al detects any suspected
breach, it takes action very fast. So, marketers must seriously
comply with the rules.

It is high time that marketers leveraged Al for brand
communications. Al, for example, can support retargeting. When
we redefine our target groups, Al is smart enough to reach
out to target consumers and make an interesting offer. Is Al
a threat to marketers? Dr. Ake’s answer is, “Only to marketers
We should always keep in
mind that our competitors will get increasingly better at Al
utilization and enhance their brands.

who don’t know how to use AI”".

We should use AI in the four following ways to differentiate
our brands, stay ahead of our competitors, and close sales.

1. Personalize - Use Al to identify the pain points and needs
of each customer and personalize offerings.

“When people browse into an e-Marketplace today, their screen
shows different items. Displays are personalized to best appeal
to each user with the help of AL’

2. Immediately Responsive - Many brands have already rolled
out Al Chatbot. This feature enables consumers to get product
information, a range of color choices, product prices, and delivery
schedules. Some chatbots are so good that they can talk like
real salespersons. Today, consumers expect a brand to respond
anytime. So, if a brand fails to have AI chatbots available, their
selling opportunities will drastically reduce.

3. One-Stop Service - AI must be used as an amazing assistant
that can offer one-stop services to consumers. It must be able
to offer information, help with production selection, answer
queries, acknowledge money transfers, and confirm deliveries.
If there are too many steps on the platform, consumers may
not want to bother and give up the plan to buy.

4.Customer Data Management - After closing a sale, a brand
should collect customer data and use AI to stay close to
customers. For instance, if customers buy our toothpaste in a
volume that will last about a month, our Al-enabled system
should send a promotional message to customers the following
month to stimulate repeat purchases. Don’t wait for customers
to contact us again on their own.

While marketers should pay serious attention to online marketing,
Dr. Ake advises them to implement offline strategies too based
on 3 REs.

* Rejuvenation - Use offline tactics to spur Good-Old-Day
feelings. Such brand rejuvenation will revive consumers’ interest
in our brand. So many people may get too used to ordering
pizza deliveries that they forget about the fun of eating hot
pizza and enjoying unlimited access to salad bars inside a
pizzeria. If we bring back the memories of the good old days,
they will likely head back to pizzerias.

» Relationship - Offline activities can strengthen relationships
with customers. For instance, an online fashion brand may invite
customers to an event where they can
designers. Perfume brands, meanwhile, may encourage customers
to join their workshops.

interact with its

» Revenue - Generate more revenue by inviting customers to
physical stores. As consumers enjoy in-store experiences, there
is a greater chance of selling other products as well. For
example, they may regularly buy a specific fragrance or lipstick
color. But once they walk into the physical store, they may
get exposed to other choices and interested in buying more.
In-store experiences pave the way for re-experience, cross-
selling, and even upselling.




Alive

2:Uunsoalwud Aluaninsudizsiion
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Let’s celebrate the rainy season by checking into these three cool places and joining their creative workshops.
Located in Bangkok, they offer pottery and ceramic-painting fun for craft lovers to enjoy.

A CLAY CERAMIC
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A Clay Ceramic conducts both ceramic-making and ceramic-
painting workshops. Here, painters can easily apply earth water-
based stain with Engobe techniques on chosen ceramic ware,
which will be fired later. The finished piece will be ready for
participants to pick up within two or four weeks from the
workshop. Importantly, each workshop can seat up to 25 people.

So, you can bring in a group of friends.
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Engobe involves the application of earth water-based stain or oxide color in
different ratios to achieve different color intensity levels. With this technique,
patterns can be painted on a ceramic piece fast and easily. When it is used as
coating, the whole piece also looks more beautiful.

Rog / Address

va1da-Ua /
Opening hours
Ins. / Tel.
Facebook:

50 ¥o8dIns 8 wyosdau wau1isn nsitnwy 10500
(BTS gojuuns nyooan 2)

50 Soi Sathon 8, Silom, Bang Rak, Bangkok 10500
(BTS Chong Nonsi, Exit 2]

10.00 - 17.30 u. (Hgaduwgraud)

10 a.m. to 5.30 p.m. (closed on Thursdays)

06 1193 9838

A clay ceramic
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SANIT HANDMADE
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If you love beautiful cafes and crafts, Sanit Handmade is a

must-visit. Known for beautiful decor, nice ambience, and

marvelous food, this place also features a wide range of fog/Address 245/7 KyouFuuIns auUSWAILKI 110
workshops for customers aged from 4 years up. Kids can mold WOSWIUEI WIIdWIUFI NsInwd 10240
their creations based on their imagination under the guidance 245/7 sammakorn Village, Ramkhamhaeng 110 Road,
.. . Saphan Sung, Bangkok 10240
of teachers. Older workshop participants may make decorative o B P ~ g g
s o - | . ) 3 - wawa-va / wWanndu wan 08.30 - 18.00 u.
ceramics for use themselves. For serious makers, they may i S Open daily from 8.30 a.m. to 6 p.m.
enroll in a course that teaches ornament-making in every step  1,q /el 08 1818 1148
and even offers knowledge of branding and online marketing.  Facebook: Sanit Handmade

UPON THE MOON

AAANANNAYNUAT LS TN BEUATINA LA Upon the Moon
mLWamﬂIamuWiauwm israansoiiuam i uiih ludled
P9IANBINUAATE Ceramic Forming & Painting Li’]%vlmiﬂug
mi?i”uiﬂﬁfmmraﬁﬂ Hand Forming Sugunsaiwdendu 500 nsu
("Lumnmumu) g uauling swumumﬂiu 2 Fu aansa
asseuldnnoieie TduaFswisud 2 dluaviin wenani
mumﬂmaﬂmau’l@auf} BBy 817 @UVIA NUALTIEN LAY
VBUNDN 489

Boost your craftmanship and maximize your fun at Upon the Moon.
This Craft & Café studio in Phrom Phong area offers spaces where
you can mold your plates, bowls, and cups in your own style. By
registering for Ceramic Forming & Painting Workshop, you will
learn about Hand Forming technique. Provided for the workshop is

500-gram clay (which can be used to produce as many pieces

as you can). Firing services are free. You can get the finished

r‘iasj/Address 115 go8WUDNS WIINABIAUKTUD WAICUUT NSINWY pieces within two days from the workshop. Learners of all ages
115 Soi Pob Mitr, Khlong Tan Nuea, Vadhana, Bangkok  are welcome. This workshop takes just two hours. If you are
wawa-Ua / 1130 - 22.00 u. [nga3uws) interested in other fields of crafts, there are many more workshops
Opening hours 11.30 a.m. to 10 p.m. (closed on Wednesdays
SO p-m. | ys) for you to explore. For example, Upon on the Moon has also
Ins. / Tel. 09 8257 9792 o ) o
Facebook: T T conducted mini terrarium workshop, ceramic-painting workshop,
natural wax candle workshop, etc. D)
— |
i ' o .ﬂ old

Juizsiionagvulv? / What is good about pottery?

@ Wnaus / It enhances concentration.

& \AumuAnas9assn / It spurs imagination.

(\J/ naMAaed / It encourages experiments.

A AZNOUAIAUANKNAIY / It presents your identity through your creation.




| Today for Tomorrow
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@ SCGP X MCOT

dustn “TASUNNS MCOT CARES: PAPER-CYCLE nlgn nan fhu”
I9NNS:AVINNANS:UDUNSSTFIAA

LAUNCH “MCOT CARES: PAPER-CYCLE — SEPARATE, EXCHANGE, RENEW PROJECT,”
SEPARATING USED PAPER FOR RECYCLING

SCGP quila MCOT (ia “las9n1s MCOT Cares: Paper-Cycle w&in
wan lngd” a'aLﬂ%ummiﬁ'admiﬁmLL;;Jni’aqmﬁaﬁtﬁlaﬂmﬁuuﬂ%
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| Today for Tomorrow

SCGP joins hands with MCOT in launching the “MCOT Cares: Paper-
Cycle — Separate, Exchange, Renew Project” to promote sharing related
to waste separation for reuse and increase participation among MCOT
employees in both the headquarters and regional offices. They have
separated and collected 3 types of wastepaper at their offices: brown
box paper, black and white paper, and mixed types of paper, and
delivered them to the SCGP Recycle team for proper recycling. The
used paper has also been exchanged for new office paper.
The goal in 2023 is to collect 3,000 kilograms of used paper and
send them to the recycling process in exchange for over 100 reams

of new paper.

This project expands the network of sustainability partners of SCGP
Recycle by promoting knowledge and behaviors for waste materials
segregation at sources. The goals are to reduce the amount of
contaminated waste that cannot be recycled and thus must be
disposed of through incineration or landfill, which raises the volume
of greenhouse gases and also the severity of global warming; and

to allow resources to be circulated for efficient use according to

' the Circular Economy principle. P)

MIXED TYPES
OF PAPER




Your Healthy Hub
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“PROBIOTICS”: THE HEROIC MICROORGANISMS THAT KILL GERMS AND RESTORE BODY BALANCE

s‘h§oiu':>"1 Tuswmgzouis1daunsgofivegilusuouunn MvgaunssRtUsTuatinadudusTuat HiugAUNSIRAUKIA:nNNANDEVUSY
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TwsTulo@ind Fue:douldsumuauqa ki ismeRiBuisviul

Did you know that so many microorganisms live inside our bodies? But just some of them, such as probiotics, are essential and useful

microorganisms. Probiotics help maintain balance in human bodies, which are often shaken by unhealthy eating behaviors, lack of enough rest,

mood swings, and stress. When probiotics level falls too low, we may fall sick. Below are three useful tips to keep a healthy level of probiofics.

sanwsIuTanna
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GETTING TO KNOW PROBIOTICS

Probiotics are resistant to both acids and alkalis. Found on the surfaces

of intestines, they suppress or kill other types of microorganisms.
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TYPES OF PROBIOTICS

- Lactobacillus: Good for the excretory system, they are common

in yoghurts and fermented milk.

- Bifidobacterium: Considered the best type of probiotics, they

prevent irritable bowel syndrome.

- Saccharomyces: They ease diarrhea and reduce the risks of
gastrointestinal disorders.



Your Healthy Hub
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STAY HEALTHY WITH PROBIOTICS lodfugoiudiu

e S:UUZOYOIMSIA:NMSIUNYOYTUND:ALQA / PROBIOTICS LEVEL CHANGES EVERY DAY,

Balanced digestive and excretory systems DIFFERS AMONG PEOPLE
NS:AUNMISASWNDAUNUIUSINY / Boost to

immune system

Snuiia:ussimisAns:iw: / Remedial effects on
gastritis

AQAWIABINMSIATSAU:ISIATIATHEY / Lower risk
of colon cancer

AQOIMSONIAUIANDIW / Reduced symptoms of
inflammation and allergies W

Basically, each person needs different amounts and types of
microorganisms. Microorganism levels in our bodies also change every day,
depending on not just our genes but also our recent behaviors such
as work-related stress and consumption of sugar-rich or high-fat items.

aalwslulodnd...33awWasu
LIFE DARKENS WHEN
LACKING PROBIOTICS v,

e nNovda / Flatulence

e NoVAY / Diarthea

o aUMoONAUIKOU DNAUUN / Bad breath'
o TomsnUiiiZosy / Chronic allergies
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nuﬂ"l“']‘i'ﬂNTw‘ﬂ.UTﬂﬂnaqﬁ LU Iﬁanim uNLﬂiﬂ'JVlN']uﬂ'liW']aLﬁﬂﬂi‘ﬁ BINRITUUNABI AN

—- ‘jw Fanlnuag hdnaeguinanuetida dalalaz guiiles mad sminaeuysn vay
&

7] Eat probiotic-rich food such as yoghurt, pasteurized fermented milk, pickled foods, dark chocolate,

apple-based vinegar, Natto, miso soup, Tempeh, and Kombucha.

l nummimiu‘[ws‘lﬂamna Laannumammmmeaumaﬂuwammmwmumiamw L‘]_Jilu DE. LAND
V|aumiLaanafmﬂsmmmaaaumﬂ Iﬂﬂ‘]_]ill']mL“ﬁaLLUﬂV]Liﬂ@]ﬁl‘]ja\‘]vluﬂﬁim"lﬂ’)'] 1,000 mu CFU

.‘D Take probiotic-rich supplements that are properly registered with the Food and Drug Administration.

!‘ Each unit of such supplements should contain no less than 1,000 colony-forming units (CFU) of

the chosen bacterium.

suudnsmenmsuwndiadilnsluledndianizyana Tagiulsaweiauazgudguniwizalininng
asnalwslulefindlanizyana Tngvinnisasaasuinssnenaydunidsiela teidenifnqdunss
fmnzanuazidutsclonidasanisusunsan muzdugihonguennisivanmguadsaliae
u,a:éﬁm'szﬂ'nuvls.iamaamaaﬂgﬁuﬂ?ﬁ (dysbiosis)

Receive personalized probiotics services. Presently, several medical facilities have offered probiotic
tests to identify which types of microorganisms patients may lack. Results pave the way for the
right treatments for dysbiosis. Probiotic tests are recommended for people who have developed
health problems without a clear cause. @

mauqmﬁagaﬁ’m/Sources: https://www.bdmswellness.com, https://www.chula.ac.th, https://www.samitivejchinatown.com
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HEALTHY PEOPLE, HEALTHY ORGANIZATION
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Act Together

SCGP Town Hall has always been one of SCGP,
CEO, Mr. Wichan Jitpukdee’s key communication
channels. At the latest town hall event, he shared
his work ideas, life tips, and updates about the
Company’s 2023 business direction. Also at the
heart of his latest town hall communication was
the concept of building Healthy Organization from
Healthy People.

SCGP’S 2023 BUSINESS DIRECTION

1. MG&P and Organic Expansion — SCGP is set to expand all
of its core businesses while exploring opportunities in new
businesses. Its staff therefore are expected to learn more

and grow into new business sectors as well.

2. Innovation and Packaging Solutions — SCGP has won many
accolades for its innovations, which blossom from good corporate
culture that has been nurtured for generations. In 2023, SCGP
has allocated 800 million baht to R&D to promote the
development of sustainable packaging.

3. Operational Excellence — SCGP is set to foster its operational
excellence at regional level by upgrading its tools and human
resources, using data analytics for business purposes, and

increasingly integrating automation.

4. Sustainability — SCGP is committed to greenhouse gas
reduction, growing use of recycled materials and alternative

energy in its manufacturing process, and energy efficiency.

5. Proactive Management — This concept was added during
a crisis for the goal of maintaining stock with efficiency. Stock

should be neither too big nor too small.

Mr. Wichan said SCGP would also immediately take up any
initiative that looked set to benefit its operations.

Regarding Q1/2023 operating results, Mr. Wichan said SCGP
enjoyed satisfactory growth when compared with the previous
quarter as packaging market had already rebounded. The market
also looks set to recover further in Q2/2023. Domestic demand,
in particular, is growing in line with growing economy and
service industry. The prices of raw materials are now returning
to normal too. Falling energy prices and freight charges mean
SCGP will be able achieve higher cost management efficiency.

HEALTHY PEOPLE, HEALTHY ORGANIZATION

“On safety, 2022 statistics show lost time case and fatality
rates have dropped. I really would like to thank all SCGP
members for embracing safety culture and lowering accident
risk. Our efforts in the past three to four years have already

borne fruit,” Mr. Wichan emphasized.

He pointed out that staff had shared more about unsafe acts
or unsafe conditions, paving the way for timely response and
effective accident prevention. If SCGP achieves good safety
records, its members will be healthy. It will then automatically
become a Healthy Organization. Healthy People, which receives
serious attention from leading organizations across the world,

refer to four aspects:

1. Physical Aspect: In this aspect, SCGP has achieved significant
progress. For example, Step Challenge was launched to encourage
SCGP staff to exercise and maintain a good physical health.

2. Mental or Emotional Aspect: SCGP members feel motivated

and driven.

3. Social Aspect: It is about relations or having friends who
give listening ears, support, and advice. With such relations,

SCGP members can enjoy enhanced wellbeing.

4. Spiritual Aspect: SCGP staff are ready to help people in
need. If they share, advise, or lead by example, good things
will return to them. To be a Healthy Organization, SCGP needs

the six following elements:

+ Clear Goal, Vision & Mission — This element allows all members
to see where their organization is heading to. It is easier to
mobilize collaborations then.

+ Collaborate Well — Had SCGP members not collaborated, SCGP
sales would have fallen much further during the latest crisis.

+ Share Ideas — Members are not afraid of expressing their
views and ideas.

* Innovate & Inspire Others — SCGP has long placed an
emphasis on delivering innovations and inspirations.

» Access to Information and Resources — This element enables
work efficiency.

+ Engaged & Motivated — Staff feel they belong to their
organization. SCGP has evaluated employees’ engagement
and motivation every year. Their engagement and motivation
scores in the past year are in the same level as previous

years, despite downward trend in Thailand.

SCGP has always accorded importance to human development
with a strong focus on Lifelong Learning. Apart from normal
training, SCGP also allows employees to design their learning
or training courses they are interested in via Boost up+. Under
this initiative, SCGP covers their training expenses so that they

can enhance their strengths.

All these activities are interconnected with Healthy People
foundation, paving way for SCGP to efficiently function as
a Healthy Organization. All SCGP members are encouraged to
perform increasingly better and get well prepared to deal with
the fast-changing world. P
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FILL YOUR HOME WITH FRAGRANCE

FOR FEEL-GOOD CORNERS
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Have you ever noticed that you can really spend o

alot of time in a café? Also, you tend fo feel relaxed | tHBfBINsldIUAGIINTIRIRRNNIILINTA: vTaUSMNTaINA
as soon as you walk info a spa too. You are just | fenn NN AUMENAATULETNW

like that because such venues prepare a unique,
pleasant scent. Good news is that you can fill your
own home with your favorite fragrance. Below are | After the mixture releases a beautiful fragrance, pour the fragrant
three practical tips:

Boil acidic fruits like oranges, limes, and lemons in the same pot.

water into a glass jar and refrigerate it. When you want to spread

G‘\urieuuuumuilc‘\owuﬁomuul the fragrance, bring the jar out. Place it on your desk or any
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Home Gets Fragrant with Coffee Beans
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Put coffee beans inside a glass jar. Place a
candle on top of the coffee-bean pile and
light it. When coffee beans are exposed to
heat, they will spread a nice scent around

your home.

Home Gets Fragrant with Vanilla

PRI FNANIFDIALAINTDLEIINN ANWBLTNADUUTE NI
20 Wil 18198NNAINIINIANYAGN 9 Tudhundienniamiem
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Pour vanilla extract into a glass tray or a ceramic container. Then, heat
C O I l I ‘ I ‘: I ': it in an oven for about 20 minutes. After that, place the heated extract
BE g NS in well-ventilated corners so that vanilla scent fills your home. ®




| Spark Your Passion
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PASSIONATE “GAMBLE”
LEADS HER TO SUCCESS:
THE STORY OF
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With good voice and cool look, Sarah Salola or Sayaporn
Hianghome is a singer under marr’s LOVEiS Entertainment music
label. At the age of 22, she has already had many famous songs
like “Gamble” and “My Favorite View”. She has even attracted
Chinese supporters, who appreciate her energy and recognize
her passion. Her music career is not always smooth, though. Before
she comes to where she is now, she needed to muster a lot of
courage and admitted that she was not good enough - a crucial
step for further development. Today, Sarah fully embraces herself
and enjoys music every day.
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| Spark Your Passion

SELF-DISCOVERY IN MUSIC

“I used to be rather shy. But after I started learning how to play guitar
by myself during my high-school years, I learned more about myself.
I also found that I was pretty good at playing guitar. Because of
guitar skills, I could make money by performing at night-time
entertainment venues. But after working too hard, my happiness

faded. So, one day I decided to become a barista instead.”

EXPLORE NEW THINGS & DO BETTER

“My employer asked me why I stopped playing music and whether
I was running away from something. Thanks to his advice, I realized
that I called it quits not because of others, but because of myself.
I was not satisfied. I lost happiness because my music performances
were always the same and got boring. I just sang and played guitar

all alone.

“With self-reflection, I understood that I felt bad because I was still
not good enough. If I wanted to perform better, I needed to explore

new things.”

MUSIC LABEL IS THE TEACHER

“I expanded my horizons with coffee experience. As I played music
less, I could see the passion of other musicians more clearly. They
looked all happy even though they worked during the night just like

I did before. I thus talked to many musicians to exchange viewpoints.

“Those conversations revived my passion for music. I wanted to
grow musically, professionally, and ideologically. As I realized that
I needed better skills, I consulted many more people, including the

café owner.

“Around that time, executives of marr invited me to sign a contract
because they liked my YouTube clips. After I joined the music label,
I was taught everything from the basics. I have got many opportunities
to improve myself. I was allowed to learn and try many things.
What you saw today was what I had never done before in my life.”

WE ARE NOT DIFFERENT

“Before LGBTQ+ became widely recognized, I used to wonder why
I was sexually attracted to both men and women. I used to not
express such feelings in my songs because I felt I was too different
from others. When asked if I was LGBTQ+, I could not give a clear
answer either because I didn’t fully understand its definition. But as
our society knows more about LGBTQ+, I understand that I am not
weird. I am talented. There’s no reason for me to feel unconfident.

I can express myself and show my potential.”

TURN PASSION INTO COURAGE

“I still can’t believe that I have already released seven or eight
songs to the public, all of them being different in styles too. I had
never thought I could sing in such ways. I had never imagined that
I could feature in MVs. But as I am doing all this, my heart beats
with excitement. I really enjoy what I am doing. I am not worried
about whether it will be a success. I just focus on whether I have
the courage to do it. I want to keep improving. I want to move

ahead, learn more, and do what I love the most.” @
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EXECUTIVE DIRECTOR & ADVISOR, DELTALAB SL
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“My key role is to support SCGP and our team in Spain so that they
can connect and collaborate smoothly. My contributions have facilitated
management, strategic planning, and direction for our common

goals and directions with collaborations and maximum synergy.

“Today, marketing is not at all easy. It's very challenging
because in the post COVID-19 pandemic period, Russia-Ukraine
War has erupted. In the past year, the cost of raw materials
has risen significantly. Transportation has also become harder
to handle. Despite these many challenges, we have been driving
up our sales. Our mission can be successful if we look ahead.
Don’t think just about today or tomorrow. We must foresee
what our business will be like in the next five years to pave
the way for efficient strategy formulation. With SCGP by our

side, I believe we will always stay competitive.”

DIVERSITY PAVES THE WAY FOR NEW IDEAS

“Working in diverse environments is not something new to me.
After investing in Deltalab in 2007, I have acquired many other
businesses in various locations to drive our business growth.
So, I have managed companies in Madrid, Valencia, and Murcia
as well. Spain is a small country and very diverse in terms of
languages and cultures. Based in Barcelona, I speak Catalan.
People in Madrid, meanwhile, speak Spanish. In my view,
diversity is a good thing for the company because it has
spawned the development of new things. Partnering with SCGP
adds to diversity. It is a blend that fosters new ideas and
brings in new perspectives. I am confident that the partnership
will enable us to achieve sustainable growth.

“I am impressed with SCGP because SCGP always believes in
the value of everyone. At every meeting, things go smoothly because
there is a strong emphasis on mutual respect, acceptance of diversity,
and readiness to listen. Such culture is useful to the pursuit of our goals.

“To me, passion is important to both work and personal life.
Deltalab has been my passion for more than 16 years already.
When we work on something we are passionate about, we will
excel. So, when we embrace passion in our living, that counts too.
Passion is not just about work. It's also about families and friends.

We can even share passions with people around us.” P



EVOLVE THE WAY OF LIFE
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