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New Year, the Next

The beginning of tk
and greetings. To ma
their life, set new goals,

Several people have made
themselves, learn new exciting th
to color up their life, enrich their expe

The show of determination or dedicatio
resolutions is also a way to spread positive ene
become more pleasant to live in. People will be
one another. Efforts to make better changes then will

a LOT is determined to serve good and exclusive contel
In this volume, The Big Idea shares easy tips about how t
a new you while Unbounded Way offers insight into emplo
experience. Loving their job, they are open-minded and ready
embrace changes.

Let's send happiness your way with inspiring stories and great
columns. A good read will make you happy. We promise to feature
more of wonderful content for you to receive positive energy
throughout 2022 and all years to come.

Owner: SCG Packaging PLC, No. 1 Siam CementRd., Bangsue, Bangkok 10800, Thailand
E-mail: scgpackaging@scg.com Homepage: www.scgpackaging.com Production
Coordinator: Brand Management Office Advisor: Aobboon Yamsirikul Editor-in-chief:
Porkaew Tippayamontol Assistant Managing Editor: Kamonrat Chanyavanich
Editorial Staff: Suwannee Taecha-Amorntanakij, Pimmada Boripon, Natthaya
Naiprayoon, Wajchalapon Lukkepinikun, Panjai Lertdentam, Muslin Sinsawat, Orawan
Tangkanarakkul, Noppawan Ngaosuwankul, Phusadee Saengsirichai, Ranida Panannop

Design: The Creatia, Amarin Printing and Publishing Public Co., Ltd. Printed by
Printing and Packaging Division, Amarin Printing and Publishing Public Co., Ltd.
376 Chaiyaphruk Rd., Taling Chan, Bangkok 10170 Tel: +66-2422-9000
Fax: +66-2433-2742 Website: www.amarin.co.th



Start Right Here
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SCGP Shows Commitment to Business and Sustainability Excellence,
Guaranteeing by Winning 2 SET Awards 2021

SCGP 1@sus19¥a SET Awards 2021 s193aifigsfoaums
AnudnsareInaanulnelungusnada Business Excellence
1/5210M Best Deal of the Year Awards fifianuganiden
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SCGP has proudly won two SET Awards 2021. From
Business Excellence category, the Company has received
the Best Deal of the Year Awards for its impressive initial
public offering that successfully raised more than 3 billion baht.
In the Sustainability Excellence category, SCGP has
bagged Rising Star Sustainability Award for being a listed
company with over 100 billion baht in market capitalization
that has conducted its business operations based on the
principle of sustainable development, corporate governance,
a focus on stakeholders, and balanced economic, social,

and environmental promotion.

These two accolades underline SCGP’s long-term
commitment and contribution to Thailand’s sustainable
economic and social development, which has made the

Company well-recognized among Thai investors.
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GOOD DESIGN AWARD 2021 (G-Mark) 11a: DESIGN EXCELLENCE AWARD 2021 (DEmark)

SCGP BAGS 1 GOOD DESIGN AWARD 2021 (G-Mark) AND 3 DESIGN EXCELLENCE AWARDS 2021 (DEmark)

THAILAND -JAPAN:
DESIGN AWARD
PARTNERSHIP

DEmark GOOD DESIGN

“UININ CUre AIR SURE HAd1UAINANNIINGI BB
UNIBANINIRINTDINRIINGIAE foanuuusaNny
Inspired Solutions Studio Iagiineenuuy AMSTINA
W3aszeys U%ﬁwﬂﬁjmmumﬁqﬁmsﬁ N0 UATHAR
1agl Conimex Co., Ltd. T SCGP 1@5us19¥aniseanuuy
fe 2 57978 loun

e Good Design Award 2021 (G-Mark)
Usetny Accessories and personal items for
professional use a0 Japan Institute of Design
Promotion Us:mﬂfﬁ'ﬂu

e Design Excellence Award 2021 (DEmark)
UITLNNNGNAUAMYARINNTTULALFANA

CUre AIR SURE mask, jointly developed by Chulalongkorn
University’s researchers, Mr. Ratchapon Pringprayoon
of Inspired Solutions Studio via Thai Containers Group
Co., Ltd. as well as Conimex Co., Ltd. in SCGP, won
two design awards, namely:
e Good Design Award 2021 (G-Mark)
Accessories and personal items for professional
use category, awarded by Japan’s Japan Institute
of Design Promotion (JDP);

e Design Excellence Award 2021 (DEmark)
Industrial & Digital Product Category.

DEmark

Design Excellence Award (DEmark)

naesdusTas
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Wealthy Orange Box

By Ms. Thanaporn Worawas
and Ms. Onpawee
Bavonpattanapaisarn

Thai Containers Group Co., Ltd.

1 Qs <
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Iy gouugvie Dozdanina
u%ﬁwmqﬁmmumi?ﬁmfﬁ NN

CocoBucket

By Ms. Naruetai Piyawatkul
Thai Containers Group Co., Ltd.

GuidudnniivaownAndiegey SCGP a:duindovnuunSud

AUANTIVATUNWIA:MSOONIIVU RFduIaSUASALLUN
TRNugusInANYTNgIIA:NdAWNATIdeg WYL QITYU

These awards are not only the pride of SCGP but also
the guarantee of its product & design quality. With these
awards in SCGP hands, Thai and foreign consumers can
have full confidence in SCGP. (@

Good Design Award (G-Mark)

muuuﬂu Top 4 v895197an15eaniuuszaulan mmauimﬂ
wnmmmmammuumLmumiaammmmmi mﬁmﬂu (JDP)
Tnefinmssanstszniadeifiammiion 60 o

Design Excellence Award (DEmark)
FI9TANITEBNLUUANNNTHAIFTNNITANTEMINUTLNA N5ENT9
W’]ELL‘HEJ ﬂm"l,mumiauuauumnammiaamiumsmmm e
mam‘uu (JETRO) wag amuumLmumseammuLmaﬂ‘;wmamﬂu
(JDP) 523 TuAmznssNNNSANGEY

Good Design Award (G-Mark)

Good Design Award is one of Top 4 world’s design awards
organized by Japan Institute of Design Promotion (JDP) for
nearly 60 consecutive years.

Design Excellence Award (DEmark)

Thailand’s Department of International Trade Promotion has
conferred DEmark awards with support from the Japan
External Trade Organization (JETRO) and Japan Institute of
Design Promotion (JDP).
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kunNNJovnunuaRi3old 99% Uukid Uaoanudds

Respirator with 99% Bacteria Filtration Efficiency
to Give You Full Confidence & Safety

CUre
Magic Fit
Silicone CUre
Mask
CUre
SURE
Filter ClUre
Double
Seal Cap

CUre AIR SURE AoHnlnn1n Respirator lIluUASoUASVKINAGUs:ANSMwgulumstoviiuiFolsa
TagiluwaviunisWau1zevlin39991NWIaNSNIUKI3NYIAY SouenIuvia:wdalay
Inspired Solutions Studio 1a: Conimex Co., Ltd. Tu sCGP |ﬁj"eziloué’1u:>zlma1ua:o:>n||a:
nawdasanglunisUjudviuzovynainsaisisrugd Iuidunqunionoiuidgvgulunisqua
@Joglnda 19



| Packaging Spotlight

CUre AIR SURE is a half-face respirator with high
efficiency in blocking out pathogens. Developed by
Chulalongkorn University’s researchers with joint design
and production by SCGP’s Inspired Solutions Studio and
Conimex Co., ltd., this invention promises to deliver
convenience and safety to medical workers who have

been treating COVID-19 patients.

CUre AIR SURE nog131s?
JosiuanmaArIAldnuasuuAsegIng 99%
+ddinumnEI N N T TUNY NI NNIATFIU
Medical Face Mask ASTM F2100 $81a19LNDTN
v lgd e

- WaipasHAnLUL Melt Blown Huszd@nsnings Nl
HAUaNTANIBIDRNIATUIALAN NINTHNTNUAL
TWAadin

- panwuunasalnldaute wWinulasantinoane
waziaialasianiy (neaeuan OSHA 29 CFR
1910.134 HaudazyAnae1LaAnaInuld Iuegiu
anuazluniin) i |

- Almimsanwiuais Tedesnuizelsaleegisiula
uazlanany

Beneflts of CUre AIR SURE
It filters out 99% of small particles and bacteria;

« It meets the standard of Medical Face Mask ASTM
F2100 Level 1 and is washable & reusable;

« Its filter is manufactured through melt blown technique,
thus boasting high efficiency in filtering small particles
with the help of both physical and electrostatic
properties;

« It offers comfortable wear. It is designed to fit
the facial shapes of Thais and Asians (Tests were
done based on OSHA 29 CFR 1910.134. However,
results may vary among users); and

+ Boasting a modern and nice design, it offers its
users not just confidence but also safety.

@ /& THAILAND -JAPAN:
o \/ DESIGN AWARD

DEmark cooo pesich | PARTNERSHIP

n1sufiase 2 sdanuniwaluudanssy

nisoonuuu Taun

1. s133a Good Design Award 2021 (G-Mark] Us:zinn
Accessories and personal items for professional
use 71N Japan Institute of Design Promotion
Uszinficddu

2. s133a Design Excellence Award (DEmark) Uszinn
nduauAlgadirnssunazaina A1nNnsudiasy
N1SA1S:K31IUS:INA NSNSIIWICUYE

Its design quality is guaranteed by two

innovative-design awards, namely:

1. Good Design Award 2021 (G-Mark] in Accessories
and personal items for professional use category
from Japan Institute of Design Promotion, Japan;
and

2. Design Excellence Award (DEmark) in industrial

and digital product category from the Department
of International Trade Promotion, the Ministry of
Commerce, Thailand.

dautadouniuwuIAUTaR CUre

Ins. 09-8790-9788 nso15ulyd cureenterprise.co.th
For more information on CUre,

call 09-8790-9788 or browse to cureenterprise.co.th.
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% MAGICAL FOREST

Happy Meal anlrli ussyo1nIswsSauIuQUINIS
New Look of Happy Meal: Full of Imagination

iowafivga Happy Meal msws'mnuo Is719:GnfivnwnaouNs:a ANy mu‘luussvmmsua.

FoviAuWANAGNAFUAQTA wseumse\muanhu\mna NAOVIIKIAIWAZAKSUIGN ) 9 Ja5u0s0Y

fuibyldsa 1a Tqae\uaunumuouv‘mq 3a Happy Meadl meu\mJumunuumn:nuaa nagvidu

atganumuh\lmsmuToaa\musu'fhu nUan||s\luuma'fv'fun‘\seenuuum Happy Meal TRdaiuu
oasuuuTUsoua AUaUMSAlUEeU

At the mention of Happy Meal, a red paper box containing food and colorful plastic toys
pops up in the mind of many. It usually comes to kids’ hands with a cup of beverages too.
To kids, this box offers happiness in the form of favorite snacks and limited-edition toys.
The new generation is really growing up with Happy Meal.

4
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McDonald’s, an international fast-food brand, has lately
decided to ensure its Happy Meal set resonates with
its green concept. To become more environmentally
friendly, the brand seeks to ensure its Happy Meal
packaging uses less plastic, avoids single-use materials,
and is as functional as its previous versions. McDonald’s
also hopes to communicate about environmental care
with kids.

Happy Meal box in Magical Forest theme, as a result,
materializes. Featuring beautiful flowers and plants, it
definitely spurs kids’ imagination and love for the beauty
of nature, jungle, and plants. AR technology is also
integrated to bring graphics on the packaging to life.

On functionality, this packaging impressively holds food,
drink, and toys. Not only that it requires fewer resources,
but it also smartly deploys origami techniques. No glue
is used. When the packaging is unfolded, it becomes
a nice background for animal/plant-shaped toys. Kids
will definitely have more fun with such packaging.

Although Happy Meal no longer comes to the market
in its signature red color, it presents deliciousness,
happiness, and joyful imagination just like before. Better
still, it now effectively communicates about the nature
and promises to inspire kids to pursue sustainability

now and forever. (2
1

nu1vasdoua / Sources:
www.creativeblog.com
www.packagingoftheworld.com
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New Year, the Next Aspiration
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As time never stops, it brings us to various new things in life. Now, time will usher us towards
the new year for our new beginning and challenges in this forever-changing world.
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The Big Idea

NEW YOU WITH NEW YEAR RESOLUTION

Whenever we get ourselves a new calendar, many of
us intend to create a new us. To mark the new vyear,
we love to look ahead and say goodbye to bad old
things. Most New Year resolutions embrace three main
themes as follows:

Become Cheerful: New Year offers a great time to
enhance confidence and look. It will be great to
change daily routines, behaviors, and thinking approaches
for positive impacts. Let's become more cheerful and
emotionally stable.

Try New Things: Set an ambitious goal like learning
new things or trying something you have never done
before. Picture in your head what you want yourself
to be in the future and head towards that direction.

Pay Caring Attention to Ourselves and Our Beloved:
During the past year, you might have been too busy
to think clearly. So, when the New Year arrives, it offers
a perfect time for you to reflect on your life. Check if
you have ignored your health or family. Be more caring
and attentive in the new year.

Pursue your goal in the coming year, with clear steps
planned and laid down. Reward yourself along the way

so you have enough energy to go for it!

e

=

SET NEW GOAL, EXPLORE NEW PATH

Just like people, businesses also need to change for
the better. Every year, they set a new goal and refresh
themselves, regain customer insight, and pay attention
to their target groups.

In the face of consumers’ various needs, an enterprise
must focus on how best to respond to those needs and
set relevant goals. There are many ways to achieve the
goals. Among them are improving existing businesses,
making internal changes, and exploring new opportunities.
A long-term goal should be winning the hearts of
customers.

Several challenges such as volatile economic and social
changes will stand in the way as we try to pursue our
goals. The pursuit, therefore, will take cooperation and
determination of all employees. When you set self-
development as a New Year goal, you, for example, are
making a contribution to your company too.

“New Year = New Challenge.” It's time to get ourselves
ready, with a firm resolution, as life and business will
take us to a new challenge. Be resolute! Let's head
towards a victory together! P
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ENGINEER WITH RICH EXPERIENCES

Mr. Sompob joined SCGP about 30 years ago as an engineer
at the Ban Pong plant of Siam Kraft Industry Company Limited.

He would later participate in most manufacturing units.

“I worked for the manufacturing, manufacturing support and
maintenance. As the company was expanding at that time,
I was offered opportunities to take on various roles at Ban Pong
and Wang Sala plants. Over time, I had also acquired various

skills and vast knowledge,” he recounted.

“Then, I got a scholarship to study pulp and paper in the
United States. During my time there, I picked up not just
new technological knowledge but also English fluency. After
I completed my study, I was sent to the Philippines for
a three-year stint. I would later come back to work in Thailand
for a long period of time, during which I'd seen the overall
picture of SCGP businesses. Now, I have moved to Vietnam

and overseen marketing and sales operations t0o,” he continued.

DYNAMIC RESPONSE TO CUSTOMERS’ NEEDS

To Mr. Sompob, his current job is quite challenging given his
engineering background. Yet, he is confident that his rich work

experience has already equipped him with practical perspectives.

“While working at the plant, I had also learnt about paying
attention to customers. As an engineer, I had to solve various
problems at hand and constantly create new things. I considered
all internal units I worked with as customers. So, I am well
prepared to deal with customers. Feedback from internal units
is frank. These internal customers are sometimes even more

demanding,” he explained.

“Another big lesson from internal customers was dynamics. They
sought growth. So, when we had interesting innovative services
and products, they eagerly embraced our proposed solutions. Over
time, we grew together. Such work process can apply well to

external customers too,” Mr. Sompob concluded.

“GIVE IT A TRY!”: BEGINNING OF SUCCESS

Today, customers have constantly looked for new solutions.
SCGP, therefore, has dynamically explored new things. As an
executive, Mr. Sompob has steered the exploration and

encouraged new development all the time.

“We are always thinking about creating something new. It's

okay if we fail sometimes because failure has at least offered

a lesson. Aside, a product that failed to tap into the market
may later become a best-seller at the right time later on. When
we decided to experiment with solar roofs, we approached
government agencies for joint development. When my staff
presented an interesting idea, my common reply was ‘Let's give it

a try!’. Such approach has spawned new businesses,” he quipped.

“I personally appreciate and encourage a sense of accomplishment.
When a product is successfully launched, I inform my team of
the small win. It's a way to motivate and inspire my team. If
our new product does not sell well, I teach my team to accept
the results and see what we have learnt. Success does not
necessarily mean impressive sales only. We can learn from our

experiences and keep experimenting,” he explained.

As an executive, Mr. Sompob has also found a way to manage
cultural diversity and generation gap. Even though members of
different cultural or age groups may not fully understand one another,

they are nudged to embrace diversity and find ways to connect.

“I have used various tools to handle generation gaps. I cannot
act like young people but I know whom I can assign to manage
our young members. Regarding cultural differences, I think we
are not that different. This was probably I had worked at
a regional level before. All members, regardless of which country

they are based, are SCGP people,” he added.

“We are always thinking about creating
something new. It’s okay if we fail sometimes
because failure has at least offered a lesson.”

ENDLESS LEARNING, FOCUS ON DELIVERING

GOOD THINGS TO SOCIETY

Mr. Sompob has encouraged all to create value for themselves,

even if the process may take time and hard work.

“Our organization has many talents. If you are not sure about
something, ask those who know. When you start collaborating
with others, you hone your social skills and enhance your own

work. This tip applies internally as well as externally,” he said.

“On social and environmental responsibility, I would like to
emphasize that SCGP focuses on creating better things. For
example, many of our projects — if successful — will curb
the use of resources or add value to the world. We can be

proud of what we have been doing,” Mr. Sompob concluded. ®
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SCGP has created forums for university students or young people to show off their packaging-design

potential and amazing ideas for better society and environment. The forums have recently materialized

in the form of two contests. Held at the same time in two countries, these contests have inspired

contestants to develop packaging that is much more than just a container.

SCGP PACKAGING SPEAK OUT 2021
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SCGP has conducted various inspiring projects for the
new generation. This year, the Company has invited
Gen Z to enter its contest for new-style packaging.
Contestants were asked to communicate with the world
through packaging about how to make better changes
for society and the environment. The contest had two
categories: Packaging Design and Packaging Solutions.

Contestants submitted 379 ideas. But only 10 ideas
by 10 teams made it to the final round. Implemented
for more than two months, the contest then groomed
10 finalist teams via its Special Workshop,
Thinking Virtual Workshop”
Workshop”.
Pramewith “Pippo” Sreechatthiwong, Co-founder and
CEO Storylog & Fictionlog. Aside, staff from SCGP and
ZERO TO ONE (SCG Internal Startup) keenly served
as finalists’ mentors.

“Design
and “Pitching Technique
Speakers were true professionals, Mr.
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The final round of SCGP PACKAGING SPEAK OUT 2021
took place as a virtual event. It was broadcast real
time on SCG’s Facebook live. Members of the audience
could vote for what they liked best via speakout.
scgpackaging.com. Each team had three minutes to do
its pitching.

Mr. Wuthisak “Un” Anarnkaporn, who owns a production

— _ ACUUUTD - Wsu3yd FRunfioss AU - IAANG oUSSUWS
house, FACTORYO1, also joined the stage to deliver

- . , Mr. Pramewith “Pippo” Mr. Wuthisak “Un”
Inspiration Talk by SCGP. This director behind several Sreechatthiwong Anarnkaporn
impressive ads shared both inspiring and practical tips.
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The Best of
the Packaging Design Challenge

The Best of
the Packaging Solutions Challenge

nu The Victor
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nu | Love House Husband

waJau Oh! My Man
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s133aluds:zinn Packaging Design s133aluds:zinn Packaging Solutions

Winners in the Packaging Design category Winners in the Packaging Solutions category

« The Best of the Packaging Design Challenge Taun « The Best of the Packaging Solutions Challenge Taun
nu | Love House Husband Au The Victor
| Love House Husband team claimed the Best of The Best of the Packaging Solutions Challenge award
the Packaging Design Challenge award. went to The Victor team.

« Runner-Up of the Packaging Design Challenge Taun « Runner-Up of the Packaging Solutions Challenge Taun
fu Pineapple fiu Amoeba
Pineapple team bagged the Runner-up of the Packaging The Runner-up of the Packaging Solutions Challenge
Design Challenge award. award went to Amoeba team.

« Popular Vote Taun fiu Marlin « Popular Vote Taun fu The Victor
Marlin team won the Popular Vote award. The Popular Vote award went to The Victor team.
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aanwowanisUsznaatwulaulan / For more contest results, please visit s K

https://speakout.scgpackaging.com/
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Because its project has been a success in Thailand throughout the past
four years, SCGP has decided to introduce a similar project in Vietnam
as well. Operating its business in Vietnam for a long time, the Company
has recognized the potential of design there. “SCGP PACKAGING DESIGN
CHALLENGE VIETNAM 2021” project, as a result, sprang into action.
Embracing the “Enhance Your Creativity” theme, it invited young people
to take their creativity to the next level for modern and better packaging.
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In Vietnam, the project attracted 188 contesting teams from 16 leading universities. There were three categories:
Sales Promoting Packaging Design, Transportation Packaging Design, and Environmentally-Friendly Packaging Design.

Of all contestants, only nine teams sailed to the final round. SCGP designers served as the finalists’ mentors
so as to hone these young talents’ skills further.

The contest included a Design Talk, which recruited award-winning Vietnamese designer Mr. Tung Juno as a speaker
and addressed the “Enhance Your Creativity” theme. His lecture was inspiring for everyone.

The Best of Challenge Award The Best of Challenge Award The Best of Challenge Award
in Sales Promoting in Transportation in Environmentally-Friendly
Packaging Design Packaging Design Packaging Design
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TEAM GEM

e

TEAM ULAGOD

TEAM L'ESPOIR

NAU BAO Bi VAN CHUYEN CAY LAN REUSABLE CELLPHONE PACKAGING
Ms. Mai Bao Ngoc Ms. Nguyén Pham Hoang Lan, Ms. Tran Tong Le Quyen
and Ms. Nguyén Phucong Anh Mr. Tran Cao Son, and Mr. Doan Minh Duy

and Mr. Nguyén Quéc Trung
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On top of winning awards, the successful contestants have also got good experiences, opportunities to present
their ideas, and a forum to speak up for better society and environment. SCGP is always committed to supporting
and expanding such constructive projects with aim to constantly upgrade packaging innovation and industry on
a sustainable basis. P
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SCGP Invests in Northern Vietnam to Create
New Manufacturing Base for ASEAN’s Growing Packaging Demand
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With high demand for its domestic consumption, Vietnam has proven appealing to multinational firms. Vietnam’s
demand for packaging paper and related packaging products is expected to grow by six or seven percent
a year between 2021 and 2024 (Source: Frost & Sullivan).
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Recognizing Vietnam’s solid potential and impressive
economic growth, SCGP has made strategic investments
in the country since 2009. The first investment gave
Vina Kraft Paper Company Limited (VKPC), a joint
venture of SCGP and Japan-based Rengo Company
Limited, a manufacturing base of packaging paper in
Ho Chi Minh in southern Vietnam. SCGP has held 70
percent of VKPC’'s shares while Rengo has held the rest.
Later on, SCGP has also invested further in various
packaging businesses in Vietnam. The investments cover
packaging paper, fiber-based packaging, foodservice

packaging, performance and polymer packaging.

SCGP is now investing further in Vina Kraft Paper
Company Limited through the plan to set up a new
production base for the firm in Vinh Phuc in northern
Vietnam. This new base will have the annual capacity
to produce 370,000 tons of premium packaging paper.
The total investment budget of about 8,133,000 million
Vietnamese dong (approximately 11,793 million baht)
has already covered machinery, financial cost, public
works, working capital, infrastructure, and public utilities.
This investment plan is now in the stage of preparing
its environmental impact assessment (EIA). Under
the plan, the new manufacturing base is set to start
its production in early 2024 and raise VKPC capacity
to 870,000 tons a year. This strategic investment
promises to expand VKPC's businesses and increase
its competitiveness.

Another milestone of SCGP is materializing. Once this
new manufacturing base takes off, it will deliver growth
opportunities in northern Vietnam and southern China.
Also, it will definitely deepen SCGP synergy in regard to
manufacturing efficiency and total packaging solutions
provider and get SCGP fully ready for the region’s rising
demand for packaging. P

maimsvan_
NS:01BUSSINUA
Capacity of
approximately

370,000

auaoU (+70%)

tons/year

JuaJnusou
Total investment of

11,793 mitonvan
wWaautunisaul
2567

Commercial
start up is
expected to be
in early

2024

Packaging paper
Fiber-based packaging
Polymer packaging
Recycling centers
Foodservice packaging




Safety |

r
Care for S"'.ﬂ@/?

AnuUasafeiEuRdis

EVERYONE
1%, IS A ROLE MODEL
, ’Q

nNAUABIIVUDYWAUAIWUADONY

SCGP THﬂDWUﬁ’\ﬂQ.jTUO'IUﬂDWUUﬁOQﬂUIUUOUQUIISﬂ 1ISINS: cnuua aulasu'fhwun\nunnnu
UQUCICI‘IUﬂ[]S IUUUI’IU\IﬂUOU’NIﬂS\lﬂSQ TQUISUQ’IﬂCIDIS’lﬂOUﬂ\lC\Oﬂ\lﬁJOUSOU?ﬂ\] iwsnnAU
ﬁ’]U’lSﬂIUUIIUUOU’]\an UlSOUIUU&IU"ITUhﬂ 1 au IUJOIthU’KJCnUﬂD’IUUﬁOQﬂUUO\]SSﬂQ

Giving first priority to safety, SCGP has encouraged its employees to strictly comply with
its safety rules. When one follows the rules well, one can become a role model for others.
Employees’ safety also makes the firm’s business secure.
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When you detect a risk, solve it and share
by inviting your team to inspect risky work
spots.
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Care for [WousouIu
Colleagues Express your caring concerns by reflecting

and reporting safety behaviors so as to set
good standards.
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Praise each other to build up success
and spread pride. Be a good role model
to achieve safety goal in our business. @

“Aorudasanuinaduld 1ISUAUNAZIST llazdvaalivuagWNATKNUAUSOUIN”
“Safety is possible. Start with us by embracing safety culture,
be a role model for others to follow.”
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Metaverse looks set to change the world in a big way in 2022. By creating
a virtual world where humans can experience everything just like what
happen in the real world, metaverse will enable interactions, touches, and more.
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META: THE NEW UNIVERSE OF FACEBOOK

Facebook has raised awareness of the virtual world with
its official announcement to focus on metaverse
Guided
by this vision, Meta seeks to establish itself as the

development and rebrand itself as Meta.

leader of virtual-reality (VR) technologies, platforms, and
devices.

Mr. Mark Zuckerberg, CEO of Meta, says AR (augmented
reality) and VR technologies will be the heart of the
online world in the future. His firm, therefore, has made
long-term investments in metaverse. Meta has already
acquired Oculus VR, which develops VR gaming devices,
and launched Ray-Ban Stories or smart glasses that can
work like smartphones. In addition, Meta has spent
more than USD10 billion on setting up Facebook Reality
Labs for metaverse-tech development.

EXPERIENCE METAVERSE WITH YOUR OWN HANDS

Facebook Reality Labs has already unveiled its Haptic
VR Gloves Prototype. Backed by VR technology, these
gloves make wearers feel like they are touching virtual
items with their own hands. This innovation is also
soft and lightweight. Compatible with AR and VR, it
understands compression force, surface, and vibration
for the simulation of real touch experiences.

In detail, Haptic VR Gloves feature actuators or inflatable
plastic motors. Activated and controlled by speedy high-
performance microprocessor or microfluidics, these
motors are integrated into the gloves as black buttons
that spread all over wearers’ palms and fingers. When
actuators inflate, wearers sense something in their hands.
Microfluidics used by Haptic VR Gloves is the world’s
fastest microprocessor.

Imagine what will happen if Meta launches Haptic VR
Gloves into the market. When used with Oculus or
virtual eyes on metaverse platform, they look set to
bring people away from Facebook. Metaverse, after all,
will likely be so tempting and exciting. There will be

much for people to discover in metaverse. P
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Today, social-media influencers have undeniably
shaped consumers’ purchase-decision making and
lifestyles. According to a Mindshare survey, more
than half of consumers say they really believe in
persons they have followed online. In addition,
76 percent of people have bought products
recommended by influencers. Yet, virtual
influencers are now disrupting the way
social-media influencers have controlled the

online world.
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VIRTUAL INFLUENCER: NEW BREED OF NET IDOLS

Increasingly-advanced artificial-intelligence technology has now given

birth to metaverse, whereby virtual persons are active. Virtual influencers,
as a result, have come to life with the help of computer graphics and
more. With a perfect body and character, these virtual stars can easily
become a new breed of influencers.

Virtual influencers have social-media accounts just like humans. Managed by
their human developers, their Facebook, Instagram, TikTok, and YouTube reinforce

their image, projected lifestyle, and communications with aim to attract fans.

PERFECTION FOR DIFFERENTIATION

Without flesh and blood, virtual influencers differ from their human
counterparts. Their fans can be rest assured that they will be free from
scandals and conflicts. Their collaboration with brands will be smoother.
They can be omnipresent or attend many events all at the same time.
Production involving virtual influencers does not require many crew

members, thus suiting the new normal era well.

There are now many virtual influencers on the scene. But the first is
Lil Miguela, which was created in 2016 by US-based Brud, a robotics
and Al firm. Sporting a half-Brazilian, half-American look, Miquela is a
19-year-old with short bangs and freckles. This net idol has more than
three million followers on Instagram. She has worked with many global
brands including Prada, Chanel, Supreme, Calvin Klein, Samsung, and
MINI Cooper SE. On top of that, TIME magazine once ranked her
among the 25 Most Influential People on the Internet.

Of about 125 virtual influencers in the world, half of them have been
created in the past one to two years. These net idols are used not
just for marketing purposes but also social causes. Miquela, for example,
used to join Black Lives Matter campaign. IMMA, the Japanese virtual
influencer, meanwhile has promoted Japanese culture and tourism.
Bangkok, Thailand’s first non-binary influencer, speaks up about gender
issues while Katii, another Thai virtual influencer, sets her own beauty
standards. She may not look perfect. Yet, she considers herself complete,

confident, and cool in her own way. e
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SRINANAPORN MARKETING
SNACK MAKER WITH CUSTOMER-CENTRIC FOCUS & GREEN MIND
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“Delicious, Functional, and Affordable” form the key concept of Srinanaporn Marketing Public Company Limited,
which has produced and distributed snacks under many famous brands such as Jele and Bento. Boasting quality
products, the firm has been growing strong throughout the past three decades. Lift Up Your Voice, therefore, has
conducted an interview with Mr. Thakorn Chaisathaporn, the firm’s Senior Executive Vice President — Business
Division 2, to learn about his business strategies and his family business’ path to provide Thais’ favorite snacks.
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Transforming Family Business into Thais’
Top-of-The-Mind Snack Maker

His family business was initially a wholesaler of snacks
based in Bangkok's Mahanak Market. Within 10 years,
the business grew so big that it ranked among the
country’s top snack dealers as its customer base
expanded across all provinces. Over time, the business
expanded to the manufacturing sector as well. It started
producing various snacks, including wafers and biscuits.
Mr. Thakorn stepped into the firm around the time it
began exporting its products to Malaysia and Singapore.

“When I returned from my overseas education in late
1990,
market because we had an extensive network of dealers

I thought about producing products for Thai

in provinces. I also noticed that shopping complexes
would be a growing market. So, my family decided to
found Srinanaporn. Our first brand is Good Good, which
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features dried fruits. Then, we bought jelly-making
machines and entered shopping complexes with Jele
brand in 1992. Backed by marketing activities, Jele
received quite a good response. After its launch, it became
the No. 2 brand in its segment,” Mr. Thakorn revealed.

At that time, konjaku was growing popular. Mr. Thakorn
thus commissioned his team to add konjaku into the
firm’s products and sold them under Jele Light brand
based on the concept of “Delicious & Refreshing Snack
for Full Stomach”. The firm also added various other
nutrients including collagen and vitamins to its products
under Jele Beautie brand, which has been the leader
in this ready-to-drink jelly product segment.

Bento came to the market in 1996, because the firm noticed
an opportunity in the fish-snack market. Later on, the firm
has also launched various other products such as stick
biscuits under Lotus brand, pineapple crackers, coconut
juice, black-jelly juice, and herbal drinks under Magic
Farm brand. The latest brand from the firm, AQUAVITZ,
entered the market in 2020 with its vitamin-containing water.

“We have discovered inspirations for business development
all the time. Guided by clear policies, we have constantly
studied markets and consumer behaviors. Information
has been used to develop both our products and
distribution channels for customer satisfaction. Today,
we have four main product categories, namely 1) Jelly
products; 2) Seafood snacks; 3) Biscuits and wafers;
and 4) Beverages,” Mr. Thakorn explained.

Customer-Centric Approach Drives Growth

Srinanaporn’s goal is to establish itself as the region’s
leading snack/beverage manufacturer. In pursuit of this
goal, the firm has embraced customer-centric approach
and environmentally-friendly operations.

“Focusing on consumers, we produce delicious and
functional products and sell them at affordable
prices. Moreover, we pay attention to the environment
because we are not just a manufacturer but also
a corporate citizen. We are doing our best to be
eco-friendly,” Mr. Thakorn revealed.

“As for packaging, our collaboration with SCGP has led
to Green Carton. Friendlier to the environment than the
previous version of packages, Green Cartons have curbed
paper usage by 30 to 40 percent but have proven as
efficient in protecting products. Our Jele packets, through
our efforts, have also become increasingly recyclable.
At our factory, we have used solar power where we can.
Waste is minimized through an emphasis on reuse. All
these measures are taken without compromising our
quality and standard,” this executive quipped.

Solution & Sincerity from Business Partner

While environmentally-friendly Srinanaporn demands
green solutions, it also looks for sincerity from its
business partners in pursuit of sustainable collaborations.

“We choose Green Carton by SCGP, because it has
good quality with reasonable price. We need to pay
attention to cost because we aim to deliver products
to consumers at an affordable price as well. SCGP
responds to our needs in all aspects — price, quality,
functionality, and environmental friendliness. We aim to
tap further into the retail market in the future as we have
recognized opportunities from vending machines. We
believe SCGP’s Flexible Packaging will suit our business
plans well,” Mr. Thakorn continued.

“We have embraced SCGP as our long-time partner
mainly on two grounds. Firstly, SCGP owns a number
of technologies and offers various green solutions.
Secondly, SCGP is sincere. We have always received
great cooperation from SCGP. As the development of
our eco-friendly products and packaging continues, we
really hope that SCGP will continue to support us in
our journey,” he concluded. @
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Relax & Have Fun
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Be Resolute, You Can Do It!
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Get fit & firm! | will exercise ....................
minutes a day.
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Care for the environment! Separate your
waste. Wear some old clothes. Turn off
the light as soon as you don’t need it.
(Do it every day).
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Save money for the future. It is good to have
some savings. So, setaside Bt..................per
day/month/year for the purpose.

resolutions in our next volume.
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Healthy from within! Avoid sweet and too
spicy food by reducing one such item

each day.
NO!
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Avoid checking cell phones before bedtime.
Try this for .......... consecutive days.
It is a way to say goodbye to blue light and
the risk of cell phone falling on your face.

NO!
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Develop yourself all the time! Consume
useful content. Nourish your brain by reading

a LOT would like to encourage you to make New Year resolutions. Think about the goals you want to achieve this year, using the
following sentences as guidelines. Challenge yourself by filling blanks below. Share your goals with us and we may show your cool

s
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Pay attention to our beloved! Make sure
you leave your work and cell phone
for a while to enjoy chatting with family
members for ......... hours a day.

TAndsuaaa:Tuduadnadel! wWivesazuisn
thdouirudnu udluinuRlAndouanazriesls
15714 aomsFoutueauladann .......... nsy
KED .....oooo. aSideldou

Ignore discount codes! No matter how
tempting products and discount codes
are, ignore them to curb the number
of your online shopping transactions
from
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........................... articles each day/week.
5

2

Share your passion! If you have already set
your goals, share them with us because
you can inspire others too.

dnSunuRnsuAInULED 981s0E1 SudiAinouwSaudwadouasaniuRdnSudzasiidau
T4R kamonrae@scg.com metu3uR 15 GuAu w.e. 2565 (nsciluwliniiu SCG valluiios
dunsiuuzaz) Sudsmneuuisouaunidu gleadsulliae Starbucks card yaA1 300 uin
41u2u 10 tu

After you have got your answers, send them together with your name and mailing
address to kamonrae@scg.com by 15 March 2022 (If you are SCG employees, please
use your office address). Lucky winners will get a Starbucks card worth Bt300 each.
As many as 10 prizes are up for grabs. @

dmsuglundinoudiniugndoslu a LOT aduR 24 Tdun
Lucky winners from a LOT Vol. 24 are:

1. Panachai Charusangvittaya 6. Twyad nAws3de

2. 91350U UWAINBY 7. ASISSEU AsTUnSau

3. sadnus Jus:esy 8. dsnu Asnanal

4. INSISSTU ISSTUAISW 9. AnsnOund INWWSWNNY

5. uds1 suninuy 10. Amornrat Chaiworaporn
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SMART START
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U 2022 devAaiSoniSsegwidus:uu
The Year 2022 Calls for Fast & Systematic Actions
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As lockdown measures have been easing, several businesses have restarted their

engine. Your Answers has therefore interviewed Dr. Aek Pattaratanakun to get the latest
situation update and useful advice that can be shared with all readers. Let’s prepare

a smart start for Year 2022.
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TAKE OFF SMARTLY
Dr. Ake says the new start should focus on three following
elements:

e Fast Speed - This means you should not wait and
see. No one knows what will happen next. So,
entrepreneurs must get ready to adjust fast by
preparing a lean business. While economic engines

have already restarted, they may
again. Go ahead with your business op
opportunities arise. But do not stock
products. Also, you should avoid long-te

e (Caution - Look at what has happened
Germany and Netherlands have already re
lockdown measures. What if COVID-22 or CO
emerges? Business operations thus mus
conducted carefully.

e Systematic Approach - Don’t focus on just selling.
It is important to systematically compile customer
data that can help enterprises connect with customers
even during lockdown modes.

2022 TREND

Many people have described the current world situation
as “VUCA”".
C for Complex, and A for Ambiguous. Dr. Ake, however,
predicts that the year 2022 will be about “TUBA”.

V here stands for Volatile, U for Uncertain,

L T T T T

T-Tight: Marketing budget will be tight. Whoever
conducts a successful marketing campaign within

LLLLO TR LL LR LN

a tight budget will win.

U - Unknown: Enterprises will need to operate in
unknown territory because abilities to predict will be
limited. Gurus may not always achieve success

anymore. When a failure happens, move on

fast to grasp the next opportunity. Because the
situation will not be clear, don't wait. Take action
even if you don’'t know all.

B - Bold: Competition will intensify in the face of
shrinking business opportunities. Thriving segments
such as those about cleaning services and health
will attract many more players.

A - Ambiguous: Marketing tactics that used to
ensure success may not be able to wave magic
anymore. Customers do more comparisons and
become more cautious about spending too.

L L L L L LR TR LT
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“Marketers will find 2022 a very difficult year.
Many entrepreneurs will become discouraged and
give up hopes. At such time, patience is so important.
Let’s brave through this situation together!”
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ARE AMAZING!
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When you are free, head to a cool library or an impressive
bookstore because it promises to offer amazing experiences...
It is indeed so sick!

\‘\\
NEW-GEN LIBRARY & BOOKSTORE ~ i
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LIBRARY OF CHULALONGKORN
UNIVERSITY’S FACULTY OF ARCHITECTURE

This new-gen library offers not just reading corners
but also work and inspirational spaces. Designed by
the faculty’s alumni, it embraces the theme of Creative
Incubator and looks cool with black décor.

HaJauanruzaniJaenssumans

qW‘mJnstﬁuh']:_)nu‘]ﬁu and power sockets. All around are built-in steel structure
for students to showcase their creations. There are big
magnet boards and screens to support exhibitions too.

I Next are tables with partitions, which are arranged
wwmnwmmmmiaaﬂLLuumammﬂuﬂmﬁuuamm

lupewifis Creative Incubator wm‘luiwuamamm is reminiscent of a maze, library users are very quiet.

Co-working and Thinking Space feature plenty of tables

a

A = < & A o
ﬂummauiuawadaumﬂﬁiwuwLﬂu'ﬂ\‘iwuwmuwudaa
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WNUNNY LAY ‘W‘H,‘VIZ“JTN wsstumalasenengulud

neatly on the basis of height. As such arrangement

miﬂ,uwaaamLmauLmeuwmﬂmmma“muammmw On another floor are thousands of clearly categorized

Lill’«ﬂﬂ Co- worklng and Th|nk|ng Space Vlwul,mm‘lﬁmsl books for people interested in architecture and knowledge.

NE swdantanin fausuiiulasandninizaceanic  |[NEREG T ST

eluiianlein Namumwmw edsfiundausingn Suws dnsutidnuaznrurnsdinidnivu van 08.30 - 18.00 u.

LLN%I‘MEULLZ\]Z@’B"VI')L@B ABANISAAUNSSANIS qjunm"hﬂ@@mu utans 51H§UG§GTU‘3W1Q ua:ynnaniguon an 10.00 - 16.00 u.
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U916 fwmiwwnﬂuwsmnuims;lvl,umamwma mwnu Open from Mon to Fri for Chulalongkorn University’s students
Wednesday for students/lecturers from other institutes

am‘mma VasiAumisdendanvinay Sthausnwsan Opening hours: 8.30 a.m. - 6 p.m.

MsPuMIMIIRedalan aaulandinnaniilaguay wauh Saturday for Chulalongkorn University’s students and outsiders

mmmJamﬂmsJﬂﬁafl,mL°1nmmmﬂmmmﬂ@ammwmn Opening hours: 10 a.m. - 4 p.m.

B2S THINK SPACE (dunsa daau

Uapslianufnas19assalenian wieIn1d i B2S Think Space avtudsulaulny
A TUNINNINTAUNIN S RIFDUAZLATDIDTHY NUNITEDNLUUNNSIALWIAAYUDY Creative
Park Wisgneusmaganiazwnnanlunuiunainuaialaudu

Sufl Play&Learn Space muiuwmmmimmaﬂaﬂLmamimu"h V]GV]’]L&’W]‘HVLN
laging Tunwaaiuen wazihmanuiasiuauanla 1usﬂummn%naﬂﬂﬂumn
Lm"hmnvl,mauﬂamuvl,ﬁnummumaumu YD ILAY 's'mmaimﬂﬁumammmiww
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Space LL@"’I“ﬁu Lifestyle Space $7USINVBIMIANTININL aﬁnimmmmummimm
wseslddmsunuadsBwEenunune asu auludidien

B2S THINK SPACE, CENTRAL CHIDLOM

As soon as you step into B2S Think Space, your creativity will soar high. Developed
as Creative Park, this place does not just sell books or stationery.

Its Play&Learn Space presents the realm of imagination. Decorating the zone are B2S Think Space oo
big tree-like poles, mountain-like bookshelves, and ceiling that looks like a blue sky. dunsa Faau Wann3u van
Not just kids but also adults will have fun in this space. The big landmark here is 10.00 - 20.00 u.

Book Cave where visitors will feel like they are privately checking their books. e
Furthermore, this place includes beautiful photo corners that recreate the ambience 6" floor, Central Chidlom
of foreign bookstores. Visitors can also enjoy shopping for various office equipment, Open daily

gadgets, and art tools in Stationery Space and Lifestyle Space. D] from 10a.m. - 8 p.m.
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New-Style Exhibitions Go Green

SCGP $5UfiU BITEC iUaTASUNTS We Draw the New World Together 1iunistdaqniluliasdoavioadou
na:ihnauuidtnutiiiaus:Togliavgamunaniasugisnyui3ou (Circular Economy) IdloaaUnymn
Avoadouna:eanduliiianisusiisdaviuegwiviu awitkuigtunisduindeutius:inalng
10ufugnassNAUFIKINTNINONFYU (ASEAN's MICE)

SCGP, in collaboration with BITEC, has launched “We Draw the New World Together” project.
This initiative presents eco-friendly materials that can be recycled based on Circular Economy concept
for the goals of solving environmental problems, promoting sustainability, and paving way for
Thailand to become ASEAN’s MICE (Meetings, Incentives, Conferences, Exhibitions) hub.

Tasinis “We Draw the New World Together” U 2565 iio:Isu13?

1. Recyclable Exhibition: #nISANISLEAILIANTIHNNNITANLAILAZIALEAIIUAIINNTEANY Paper Art
NanuaninNgneing g melulume Wgndanmelugudlasuruaudiun 1 unsiau w.e. 2565
Huduly Tesldidealdane

2. BITEC Exhibition Supplier: SCGP s'mmLaua%a‘numﬂumwamLLfmaaﬂmmmmm
LAZEIUAAITUAT 817 N1TEBNUDY NMITHAR mimmmaﬂmmmnum LazIWDILADSANARAN
ﬂiwmmwa“lﬂuummmuv]ﬁﬂmi WiaNTsEe o AV Imﬂwwhmmﬁumvlmm'}m’mmmwa
N15AAAISUBU saummmimsmmmwa‘aummunauLmamwmumiﬂmmmm SCGP
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3. Packaglng Sustalnablllty USEN About Food m,‘w
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(Single-use) 1A0d 125,000 Fudsifaw wazazh
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snack box NNf9 65,000 Funelull 2565

4. Recycle Campaign: luima auiy About Food
LaT SAMA %’m%ulﬁasmiaﬁiﬁmﬂuvlﬁﬁahm'w
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What will “We Draw the New World Together”
offer in 20227

1. Recyclable Exhibition: From 1 January 2022 onward,
this exhibition will showcase Paper Art innovations
at various corners of BITEC without charging visitors
who will see with their own eyes how paper can coolly
decorate an event and support trade exhibitions;

2. BITEC Exhibition Supplier: SCGP will present eco-friendly
solutions to both organizers and exhibitors. These
solutions cover design, production, and installations
of decorative items and paper furniture that can be
used at exhibitions and points of sale. Solution buyers
will receive a report on how much these solutions
cut carbon emissions too. SCGP, moreover, offers
not just installation services but also disassembly
services that will put used materials in the proper
recycling process;

3. Packaging Sustainability: About Food, the food-and-
beverage provider under BITEC, will embrace
environmentally friendly food packaging. It expects

to cut single-use plastic straws by 125,000 pieces
a month as it replaces the plastic straws with paper
straws. In 2022, About Food will use up to 65,000

green snack boxes as well; and

4. Recycle Campaign: BITEC will join hands with About
Food and SAMA in encouraging people to join
the campaign to send used paper boxes, paper,
photocopy paper, PET bottles and caps to the recycling
process. Also, they will raise consumers’ awareness
of packaging types and the proper way to handle
excess materials from their origin. (?

?1 }m
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USENeEFA uWAN33I N0 (urizu)

Mr. Danaidej Ketsuwan
Chief Financial Officer,
SCG Packaging Public Company Limited

“SCGP TAMududnlassuduwusinsauluing Weosouuanduliiia
nstdnswensegitius:ansnw uasiomsidaqindsldoenignaal
nasanukoldntuA naluegiBidnlnsims ‘We Draw the New
World Together’ Gazidugasadinnuidntaua:diasuwoanssy
MsgnSwennsagIAUA mukan Circular Economy lV"\;amsQlLaTan
ogudaBulUdenu”

“We are pleased to partner with BITEC in promoting resource
efficiency and proper management of already-used materials
across the value chain. We really hope that ‘We Draw the New
World Together” will foster efficient use of resources based on
Circular Economy in society for the sake of sustainable world.”

Atuddudn us
NSsUMSEINMISAUGUNSSAMSU@:NsUs:g
Tuina (BITEC)

Ms. Panittha Buri

Managing Director,
Bangkok International Trade
& Exhibition Centre (BITEC)

“N1ssoulonu SCGP tunsitgglasuAnaniwnIstusn1syodlst
wa:g310un1snog90nN1SN1IIUA2YNISUIKANNISISOINISUSKHIS
IFISYFNALUUKYUBEUYaI SCGP uUsuls”

“Our collaboration with SCGP bolsters our services. It takes
our work to a new height, as it enables us to integrate SCGP's
Circular-Economy management approach.”
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10 Tricks to Change Your Perspectives for Happier Life
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Give yourself more happiness by doing the following 10 tricks. Go ahead because it is much
easier than you think!
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SURROUND YOURSELF WITH PEOPLE
WHO MAKE YOU SMILE

Some people always exude positive

LOOK AT THINGS ON A BRIGHT SIDE
Accept the world and life as it is. Be

energy. So, go to them. Spend time with realistic, accept what has happened,

them for your optimism and joy to grow. and find good things about them.

a§1.1ua 6nﬁu'(unrufhua.lﬁnla.1 qunmmsmﬁmnnan
ﬂmmmmmLaammnmiummumm%ma ﬂﬂﬁ@uﬁlu’]ﬂﬁilu&d‘ﬂLi’]@il’]ﬂ“/l’]&l’]ﬂﬂﬂﬂ
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CREATE AND BELIEVE IN YOUR VALUE ganAad

Your value is derived from your recognition VISUALIZE THE BEST SCENARIO

of the value of what you are doing. If your Imagine what you want to do the most
actions make you feel good and are the and have the courage to chase your
solace for your beloved, you will be happy. dream. Get started and there arises

a chance for you to become successful.
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DO WHAT YOU LOVE

You may not land a job you love. But
you should spare a little free time for your
favorite hobby every day. When you do what
you love, you won't feel drained. Your craving
for a holiday will not be too strong.

K10UIKUIY
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SET YOUR GOALS

You should set goals for your life. They
don't have to be big. Small goals are
fine because achieving them one by one
will give your confidence to pursue bigger
goals.
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LISTEN TO YOUR HEART

You know best what will fulfill your life.
So, follow your heart.

#HAPPY
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PUSH YOURSELF

Volunteer for a new task. Recommend
yourself first because it is a way to discover
your inner power and spread positive
energy around.
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OPEN UP TO CHANGES

Be prepared for changes because they
may happen anytime. When a change
emerges, consider it an opportunity to get
new experience.

dudiunuaeREeuig
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INDULGE IN SIMPLICITY

No matter how your day turns out, good
or bad, sad or funny, look at what has
happened as simple gifts from life. (2

Rua / Source:
www.psychologytoday.com

n§nﬁuwuno1us_lz|.iw 910 J2u131n Barton Goldsmith, Ph.D., LMFT UnUiUauaznoautiadval Chicago Tribune,
New York Daily News uaz1i1goJnlsdo Visualization for Success

These tricks are recommended by Barton Goldsmith, Ph.D., LMFT, a therapist, a columnist
at both the Chicago Tribune and the New York Daily News, and author of Visualization for Success.
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Agile & Proactive
to All Changes

nauu1dnASuiiu W) Walk:
Walk the Talk fiudi3ary
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W] Walk: Walk the Talk has
just taken place again. For
the fourth quarter of 2021,
Mr. Wichan Jitpukdee, CEO,
SCGP, had the event held at
Phoenix Pulp and Paper PCL
in Khon Kaen Province.
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“We determine to innovate solutions to deliver
values for customers. We must be collaborative
and adaptive. We must make fast decisions and
be proactive for the future.”
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The event started with culture contact VDO: “New Normal Is

Now, Working and Living for the Future”, which showed
SCGP members’ united efforts to overcome challenges, repay
society, and move ahead. Mr. Som Narongrerknavin, Director of
PPPC Mill, then took the stage to share his experience about
how he reallocated staff for Bubble & Seal operations during the

COVID-19 crisis and successfully delivered products on time.




WJ Walk

In the Business Update session, Mr. Wichan emphasized the need
to report incidents requiring first aid by explaining that such
reports would enable the effective prevention of major incidents.
Next were updates about SCGP performance. SCGP’s Integrated
Packaging Chain recorded 28 percent sales growth thanks to
business expansion in Viethnam and Indonesia. However, its

business was affected by the rising cost of raw materials,

“We determine to innovate solutions to deliver values for customers.
We must be collaborative and adaptive. We must make fast

decisions and be proactive for the future,” the CEO said.

Regarding vision and strategies, SCGP aims to get even closer
to customers through solutions and innovation. It also plans to
expand its businesses and diversify risks without compromising
its ESG focus.

energy, and transportation. As for Fibrous Business, its sales

grew by 30 percent. When coupled with continuous efficiency During the Recognition session, Mr. Wichan thanked SCGP staff who

improvement, it achieved greater profit and boosted SCGP have demonstrated potential and made contributions. The session

susiiess e e overl recognized 4 design achievements, 6 Safety Health Environment

(SHE) achievements, and 2 Operational Excellence achievements.
Mr. Wichan added that after the government eased COVID-19

restrictions, all SCGP members must get prepared for what was Mr. Wichan then concluded the event with the much-awaited

next. He trusted SCGP members had already learned many Q&A session. After answering questions and thanking everyone,

things from the crisis and would be able to differentiate products he quipped,
“Let’'s work with passion and purposes for our productivity

and pride.” P)

and services based on their strengths.
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“I am glad that WJ Walk has come to Khon Kaen. It reflects our CEQ’s attention to staff in all
areas. | hope such event continues so as to keep staff updated about SCGP direction and
new knowledge. | also especially like the Recognition session because it gives staff
encouragement and honor.”

333WIA asstuacina (ind)
Wisitphong Wanvuttikul (Mix)
Employee Development Section Manager - PPPC
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“I have always watched WJ Walk. But this time, | physically met Mr. Wichan at my plant.
I noticed that all staff, just like I, are happy to see Mr. Wichan directly talk to us and offer
advices. It makes me more confident to lead my team in line with SCGP’s direction,
particularly in regard to work safety. Mr. Wichan has given clear examples for us to promote
safety among our staff and business partners.”

udd uInwe (un)
Bussadee Mungmai (Nok)
Safety Management - Fibrous Business
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a LOT of Ideas
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Make Ice Cubes
with Edible Flowers
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Here is a lovely and easy-to-do idea to color up your party - creating ice cubes that contain edible flowers.
The process of making such ice cubes is enjoyable. Better stil, you will have beautiful beverages to
show off on social media too.
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Edible flowers 6
Silicone ice cube trays

Clean vater INSTRUCTIONS AN

Wash flowers (if petals are fragile, just gently move
them in clean water); f"‘i

ﬁuﬁ%ﬁimum’mﬁmmﬁmuﬂu jﬂ;iﬂﬂﬁﬁauﬂmﬁ& 2. Choose the s.hape of silicone ice-cube tray you like
aonblidugunss wazteenniiudiaisuazazaisdn — square, t”a_“QU'ar' or round;
ﬁﬁaatﬁanﬂuﬁlﬁﬁimﬁﬁﬂ’? 3. Place flowers in the tray;

4. Pour clean water into the tray until it is about 75 percent
If you want clear cubes, use boiled water that is full and put the tray in a freezer;
no longer hot. 5. Fill the tray with additional clean water so as to
The chosen silicone tray should be flexible or else ensure flowers are in the middle of cubes: and
flowers may lose their beautiful shape. If you want g, Freeze the tray again before adding the ice cubes

ice cubes to melt slower and look nice longer, opt
for bigger cubes.

into a cup of beverages. P
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« Butterfly Pea « Dianthus « Blue Hawaii « Mexican Creeper « Sulfur Cosmos « Asystasia gangetica « Pansy « Lavender « Rosemary « Begonia
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Au1/Source: www.theviewfromgreatisland.com
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AMIKUNGIU:NISIFVIUSIINTS MasterChef Celebrity Thailand Season 2
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After having fun with his jobs as a singer and MC, Mr. Unnop “Por” Thongborisut
is now a contestant in MasterChef Celebrity Thailand. Not only that his
participation in the show reveals another side of himself, but it has also
sparked his passion. Before the show, COVID-19 situation had drained him
to the point that he considered leaving entertainment industry.
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EXPERIENCES ARE MORE IMPORTANT
THAN GIFTS

“Singing is what I've always done. With my singing career,
I felt like I had become experienced and mature. But when
I started working as an MC, I still needed to train hard. In the
beginning, I talked rather incoherently. Because I was very

excited, it's hard to figure out in my head how to lead my show.

“But I believe in practice. Gifts matter, of course. But practice

makes perfect. The more we are at it, the better we are.

“Aside, we will be able to tell whether an activity suits us or not
only after we tried it. For example, I used to enjoy marathon
runs but I got knee pain. A careful examination then confirms
that running is not good for me. I don’t put myself in a box.
I always try first so that I know where it will lead me to. This

rule applies to my participation in MasterChef Celebrity too.”

DO MY BEST

“Many people were surprised about my cooking skills (laughed).
But in fact, I started cooking at a young age. During my childhood,
I had usually gone into the kitchen to help my dad with cooking.
I had chopped ingredients and pounded chili paste. I have
definitely had basic cooking skills. By the way, when I join the
contest, I need to boost my creativity. I have practiced with

an app for random ingredients. I have also watched YouTube clips.

“I enjoy cooking. But I will be happiest when diners recognize
every small detail I have prepared. During MasterChef Celebrity,
I have never had any regrets. I may feel pressured during
shooting. But as I always do my best, I am proud of what

I've done.”

TURN BOREDOM INTO POSITIVE ENERGY

“During the past two years, I have had no singing jobs or
events to attend. I had felt down and low. It's like all my
passions in life had vanished. I even asked myself if I should
leave the entertainment industry and work in other fields instead.
But after becoming a contestant in MasterChef, my passions
rush back. My return to kitchen and cooking practices have

breathed new energy into my life. I feel alive once more.

“The bottom line is that we are not useless. It's just that banality
may bore us to death. So, it's good to try something new and
to step out of comfort zone. Explore new things and see what
else we can do. Suddenly, many ideas popped up in my mind.
I really want to do various kinds of things like taking a boxing
class, arranging chef’s table services, and producing new styles

of songs. I won'’t just think. But I will take action now.” P)

Towdodsiidsuuvudo

« aosro:lstni q thdSaaundu addduliidsndoy
N1SUDJIKINANSSUAS1IAIWAINIETRAILI WU nasm
omrshutes wnTuduioresTasinou < RooWW fiftH
s:M3135unaulinoLEYla
9anmainie sunlHasiuuiwal a1i3:ludlaira:
dosawdu Tidesnniufld WoSwsydotes thgasuu
urdInwslaniau
fiuomisnus:Togd wsirzormastludsudriAny Han
@onnuda:lurhtiiAalsa dquadaeidaudituga:ld
Tidaaideuquaganiwaaeinauun
Uat gianladows mssusdnaisiiamsaicns q udiou
mitrinsealdite uda:tilidnniulasnlon didu
msiiad Simnuotsunizeldies 3a0udsdAtuuin o

Happiness Tips

o Try Something New to Add Fun to Life: Color up your
life with activities that will challenge yourself in
some ways. For example, you may start preparing
your own meal and bring your creative lunch box to
the office to show off to colleagues;

Exercise: Find time to exercise a few days per week
to trigger the release of happiness hormones;

Eat Healthy: Right food promises to keep you away
from illnesses. Take good care of yourself to avoid
paying hefty medical bills when you get old.

Be Mindful, Embrace Self-Awareness: News updates
may cause you stress. Keep your emotions in check.




Unbounded Way |

SR, PASSION,
BEGIN EVERY DAY WITH

ilonoWIVAgUNUAYLAEY nsidaloniatfidolovidaove:istny o W|UU|se\1u1aun
Unbounded Way auuwsﬂou\lqunuae\l AE dQuARUATNAN consumer product Ae:

N s x> L S JU S [ o = = E s = e [l
rﬂ dovidnfivgusinnedinagauindu wieunvsounzsssnisnnugigsSulionulanglku
L]

AlAoWANMYIIWIegGRItoV -r_v
In the face of coming change, give yourself an opportunity to try something new. i

i
In this volume, Unbounded Way interviewed two account executives or AEs who , L
have taken over consumer product accounts. As their new role requires them to get ’l
closer to consumers, let’s find out how they are dealing with challenges.
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“FEEDBACK IS POWER.
LISTENING TO EVERY VOICE.”




“I pursue outside in product development through collaboration
with other internal units. In my view, a product is like my kid.
I must build solid
foundation for it, groom it and provide support as it grows.

If T want it to grow well and prosper,

“Each day, I mainly do two things. Firstly, I collaborate with
other units to facilitate workflow for maximum efficiency and
speed with minimum mistakes. I have used the catch ball
approach. Secondly, I deal with multitasking. On some days,
I may face disappointment. But I look for small wins in each day
so as to motivate myself and do my best every day.”

Aswas AIVAND (1G92) Surapat Sawaengsak (Deaw)
Account Executive - Consumer Product, SCGP
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“Just like Pla, T used to handle B to B accounts. When I was
assigned to B to C accounts, work became very different.
To get close to consumers, we need to do much more than
walking into their door.

“We need to find ways to communicate with consumers and
study promotions. We must learn more and acquire more
information so as to make our products more relevant.
In challenging work environment, sense of ownership and
flexibility mean a lot. Consumers can today buy products anytime.
Consumer-behavior study reveals purchases are now mostly
made during the night. So, we must be ready to service them
and close deals during those hours. If we have a sense of
ownership, we will be ready to serve anytime.

“Speed is also very important. Consumer behaviors are changing
fast. We need to keep pace and have the courage to make
a decision based on accurate information. Marketing activities
must be catered to impress consumers at the right time.

“My goal is to deliver a product in response to consumers’
needs within a proper timeframe. To achieve this goal, I serve
as a key mechanism to foster the collaboration of various units.
As I cannot do everything alone, I seek to nudge all relevant
units to work towards the same shared goals.

“My work principle is mainly passion. If we have passion for
our job, we will be ready for any challenges. We will explore
various means to get things done. We will wake up and head
to work happily every day.” P



ALMIND

'y 4---5‘\33“ ASSSUBIA 1009

dudaldtunow doulou Anifiunowyudusas ASUNSNNIY

‘ ‘&' Glycerin

AQUACELLA

3 Food Grade
iwaalaasssusna ;Ef::;?a OINWY
onaugmadaa SNk

osIY

Alcohol 70%

Food Grade
I _lomuaaon
Jandusssuyund
100%





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.5
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /sRGB
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo false
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo false
  /PreserveFlatness false
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 100
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 72
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 72
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 300
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 300
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects true
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /ENU ([Based on '[Smallest File Size]'] Use these settings to create Adobe PDF documents best suited for on-screen display, e-mail, and the Internet.  Created PDF documents can be opened with Acrobat and Adobe Reader 6.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads true
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /BleedOffset [
        0
        0
        0
        0
      ]
      /ConvertColors /ConvertToRGB
      /DestinationProfileName (sRGB IEC61966-2.1)
      /DestinationProfileSelector /UseName
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MarksOffset 6
      /MarksWeight 0.250000
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PageMarksFile /RomanDefault
      /PreserveEditing false
      /UntaggedCMYKHandling /UseDocumentProfile
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [612.000 792.000]
>> setpagedevice


