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After poring over researches on overseas organic dairy farms, Mr. Pruitti Kerdchoochuen - founder
and managing director of Dairy Home Social Enterprise Company Limited — applied his knowledge
to Thai context. He started encouraging local dairy farmers to embrace organic production in
pursuit of high-quality milk that can be turned info 100 percent organic products. He has lately
shared his experience, business philosophy, social-enterprise concept, and views about his
business partner SCGP with a LOT.
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IT TAKES TIME FOR ORGANIC-FARMING SEED
TO GROW

“In the beginning, we faced so many challenges. Our Learning

Curve climbed up at the time no one else had tried organic
farming here before. Dairy farms back then had a long value
chain. Farmers did not produce all production factors. They
relied on materials from various sources. In the past, dairy
farms focused on quantity with every cow pressured to produce
as much milk as possible. But today, our dairy farms just aim
to produce an appropriate volume. Because dairy farmers can
now produce proper food for cows themselves, cost is lower.
Gross profit margin therefore rises. We are in no rush. Real
impacts will be seen after 10 years. We understand that and
we will not try to cite big profits as a motivation for farmers to

switch to organic approach.

“The number of our organic farms has already risen from
one to 30 today. During our journey, we have also worked with

other types of organic farms. We have supported one another.”

SOCIAL ENTERPRISE FOR SUSTAINABLE GROWTH

Dairy Home’s social-enterprise business model was shaped by
interesting goals — the production of chemical-free quality milk
for consumers, the sustainability of farmers’ livelihoods, and the

reduction of farming’s environmental impacts.

“Our business is a social enterprise. We take care of not just
our business but also communities, society, and the environment.
All stakeholders must benefit from our operations. I think a
business exists to solve a problem or create a good thing. The
sustainability of a business therefore depends on the benefits
it delivers to consumers, communities, and the environment.
Today, a business must engage all sides as stakeholders including

employees, vendors, the environment, and communities.

“Presently, Dairy Home has three main product categories:
1) Ready-to-Drink Milk, 2) Yogurt, and 3) Milk Tablets and other
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products. We have not conducted many marketing activities for
our products because we believe a product should be able to
stay on in the market on its own via consumers’ word of mouth.

It must not rely on just advertisements.

“In support of our continued growth, we have prepared solid
plans for all parts of operations namely raw materials, demand
forecast, our team’s abilities, and our plant's capacity.
For instance, when COVID-19 outbreak forced so many people
to spend more time at home, we launched products and
marketing campaigns targeting these people. Our sales thus
soared. Aside, we have attracted an increasing number of
certified organic farmers and therefore been able to boost our
capacity. On research and development, we have conducted
researches in collaboration with several universities and we
will continue to do so in the future so that we can constantly

roll out new products in response to customers’ needs.”

PARTNERSHIP WITH SCGP, THE PROFESSIONAL
SOLUTIONS PROVIDER

“Printing on yogurt cups used to be our pain point. While
yogurt has been our major product, we have produced it in more
than 10 flavors. So, the volume for each flavor is not big.
Yogurt, with its short shelf life, cannot be produced in a large
volume either. In the past, our staff had to manually affix flavor
label on every cup. This task was quite difficult too because
the body of the cup was round. Placing the label on the lid,
meanwhile, would not work because lid space was too small
and there would be too much white space on the cup in the

eyes of consumers.

“SCGP has practically removed our pain point. Its prints for our
yogurt cup are of high quality. All letters are very clear. They
look nice on shelves too. SCGP has provided us with what we
had long been looking for. With SCGP support, it becomes
easier for our customers to choose the product from shelves.
Also, our staff work more conveniently as they do not need to
affix labels manually anymore. SCGP has impressed us very
much. It has clear work process. Every step — be it design
presentation, quotation, or prototype development — is truly
professional. Work flows so smoothly with SCGP as our partner.
SCGP has answered well to our needs. Not only that SCGP

delivers quality, but its output really resonates with our concept.

“Today, Dairy Home also uses SCGP’s corrugated boxes. In the
future, we expect to get great packaging for various other
products probably ice-cream cups, milk-tablet packets or boxes
from SCGP too,” Mr. Pruitti concluded. P)
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MAKE NEW-AGE BUSINESS
FUN & HIGHLY ACCESSIBLE WITH TIKTOK
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leaders like Facebook and Instagram feel compelled to adijust their
strategies in the face of its growing popularity. What does this mean fo

businesses? Asst. Prof. Dr. Ake Pattaratanakun recommends entrepreneurs
to deploy TikTok with the following tips.
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USE TIKTOK FOR GOOD IMAGE FIRST,
THEN FOR SALES

Dr. Ake says brand owners must focus on platforms that
consumers spend their time on. Social media now are like big
villages. TikTok clearly appeals to not just younger generation
but all generations. So, if brands want to communicate with
various groups of consumers, TikTok is definitely an interesting

channel.

“You don't need long-term plans for TikTok-based marketing.
Just take action and learn during your TikTok journey.
When you first step into TikTok, focus on image-making. With
TikTok, your brand will be able to get a more modern and fun
look. Over time, you will also find TikTok an incredibly amazing
selling platform because this platform is designed to facilitate
Social Commerce. It is equipped with payment, money transfer,
customer-data collection, management and chat features.

Really, TikTok can provide one-stop service,” Dr. Ake explains.

TIKTOK IS ONE LARGE DEPARTMENT STORE

TikTok, while offering much fun, is also an effective distribution

channel. It works magic in all these three following stages:

1. Presales — TikTok compiles consumer data through its users’
responsiveness to various styles of content. Its algorithm is so
efficient that it can fast tell if users’ interest has changed. For
example, it knows immediately when a user who has watched

dog clips for some time becomes more interested in cats.

Thanks to such algorithm, entrepreneurs using TikTok will easily
find out what are relevant to and how best to communicate
with their target groups.

2. During Sales — Opening a shop on TikTok means entrepreneurs
can rely on not just their own promotions but also the platform’s

special offers.

“Just like the operator of a department store, TikTok has rolled
out promotions for shops on its platform. So, entrepreneurs

should use TikTok for both communications and sales,” Dr. Ake says.

TikTok enables a brand to send a direct message to targeted
consumers too. Moreover, it is possible to share TikTok clips
on LINE platform, thus widening the scope of the audience.

3. Aftersales — After entrepreneurs make a sale on TikTok, they
will get data on buyers and sales amount for customer analytics.
Based on such information, they will be able to plan their sales and
content strategies efficiently. TikTok, in addition, allows brands

to get feedback and send information on customized promotions.

EMPHASIS ON QUANTITY AND APPEAL

Dr. Ake says with TikTok, brands should forget the old way
of making content. There is no need to prepare a story board.
Users of TikTok, after all, do not expect high-quality content with
100 percent accuracy. It is okay to spell or speak incorrectly in TikTok

clips. Free editing programs work just fine for their productions.

Importantly, do not cry over a famous clip that lasts just for
a while. On TikTok, brands must focus on quantity, frequency,
and interesting content. A brand should release at least 15 clips
on TikTok each month. Dr. Ake also adds that it is good enough
to have one famous TikTok clip out of 30 or 40 clips produceds.

“Many people think TikTok is too funny for a reliable brand.
But I would like to point out that even the Chulalongkorn
University has an official TikTok account, which receives quite
a warm welcome. It is the channel to share knowledge in a
fun style. Being active on TikTok does not mean you must be
amusing. It's just that you add a fun touch in line with your
brand identity,” Dr. Ake concludes. P
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ONE-DAY EXCURSION TO THE UNDERWATER WORLD!
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If you are looking for a place where all family members can have some fun together, we recommend that
you should go to any of these three aquariums!

SEA LIFE BANGKOK OCEAN WORLD
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Located in the heart of the Thai capital, SEA LIFE Bangkok
Ocean World features 11 exciting zones. Visitors can get up
close to various kinds of aquatic animals here. Popular once-in-
a-lifetime activities include Dive with Sharks and Glass Bottom
Boat Rides. In Rock Pool Explorer, you can have fun learning

about mangrove forest and wildlife via high-tech AR technologies.

fog / Address Siam Paragon §u B1-B2 / B1-B2 Floor

wWann3u / Open daily 10.00 - 20.00 u. (Whyuseugameal 19.00 u.)
10 a.m. - 8 p.m. (Last admission at 7 p.m.)

Ins. / Tel. 0-2687-2000

Facebook SEA LIFE Bangkok Ocean World

Website www.visitsealife.com/bangkok
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UNDERWATER WORLD PATTAYA
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Just a short drive from Bangkok, this aquarium makes you feel
like you are strolling in the sea. Its big highlight is its 105-meter
underwater tunnel that stretches through Coral Reef Zone, Open
Ocean Zone that presents Blacktip Reef Sharks and Kingfish,
and Giant of Siam Zone that features rare freshwater fishes,

Thai economic fishes, and special diver shows.

flog / Address 22/22 vy 11 DUUEYL3N S1ndUIaLI TIKInTaUS
22/22 Mu 11, Sukhumvit Rd., Bang Lamung, Chon Buri
wWann3u / Open daily 09.00 - 18.00 u. (Uasruedas 17.30 u.)
9 a.m. - 6 p.m. (Ticket-booth closing time: 5.30 p.m.)
Tns. / Tel. 0-3875-6878
Facebook Underwater World Pattaya

BANGSAEN AQUARIUM

LLmﬂ:W?uLaWL’Jai{ﬁmmﬁ Bangsaen Aquarium LW’i’];‘:ﬁﬁL’i’]%Lﬁm
LLuaﬂxWEuWizﬁ’uW‘f M%@LLmnzWﬁ;maLﬁau Mﬁﬂumﬂﬁuﬁ:ﬁﬂm
fgaluguusnsnguidesuasiidaifuionasuazd mlwdndala o
madLLNdﬂ:W§uazﬁau1Waaﬂ ’wmwﬁ’mﬁuﬁumn:wiuammiuﬁ
luduamunsuy uanmﬂﬁﬁaﬁﬁé’mﬂwﬁﬂﬁﬂgmﬁimﬁﬂmﬁﬂmﬁ
gl muenzia Uainzas Uainssiuu wazlaiaaiuiEend
Tasfifanssalmilionnslan viselaseennasdvimmstamenias
Adnsaimiiilaiae

Jellyfish lovers must check into Bangsaen Aquarium, which has
developed a fascinating display of moon jellyfish. With proper
lighting, the translucent jellyfish alluringly reflects light and
proves perfect for an Instagram shot. This aquarium, moreover,
showcases big fishes including Kingfish, Stingrays, and Leopard
Sharks in a large tank. While there are feeding shows, visitors can

contact staff if they want to feed the fish from their own hands. P)

ﬁ'azj / Address aonUudnenMansnInza snelijeigaus 1KIngaus
The Institute of Marine Science of Burapha University,
Mueang Chon Buri, Chon Buri

wWann3u / Open daily 09.00 - 16.00 u. /9 a.m. - 4 p.m.

Ins. / Tel. 0-3839-1672

Facebook dn10udngnFansn1an:ia

Website www.bims.buu.ac.th
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SCGP PROMOTES ESG VIA INNOVATIVE
PAPER DISPLAYS AT APEC 2022 THAILAND

SCGP ciogaaluon ESG aumsoonivunsus:auiuanuru: Green Meeting Tagldns:anusTaiAadudaq
Yavusoununs:nsouMscds:ina ItoviuTomanus:inATngIJuMWNIsUS:3uAIUSIUTONWIASUIND
1913y-1U3WN rSo APEC 2022 Thailand

SCGP has brought ESG (Environmental, Social, and Governance) concept to the next level by developing
Green-Meeting displays from recycled paper for APEC 2022 Thailand.
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Lightweight
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Faster to install (saving installation time bi/
two folds when compared with traditional displays)

YU
Easy-to-move around

P
& osco

&* ror kiDs

rvee et 1 Vel

I
While exhibitions need pleasant booths and displays, the use
of new materials threatens to exacerbate global warming.
Recognizing this fact, SCGP promotes resource efficiency through
Reuse, Reduce, and Recycle principle. Made of recycled paper,
Green-Meeting displays are parts of the promotion. Durable and
environmentally friendly, they are in the forms of arched entrance,

backdrops, podiums, PR materials, and bins.

At the end of an exhibition, such displays can be turned into
boxes for participants to carry something out of the venue.
SCGP has also had knowhow to turn paper booths into

eco-friendly shelves for schools in need.

Innovative paper-based exhibition displays underline the power
of creativity. Thanks to creative designs, paper acquires
boundless potential, durability, functionality, impressive flair, and

ability to take care of the planet. P)

~ doGIovynns:01Y/Benefits of Paper Displays
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Beautiful design
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Usable throughout the year or up to 14 times
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HITTING MUNG

BEAT STRESS BY JUST IDLING
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Today, people are expected to move fast and be constantly productive. As personal and work lives are in fact quite
demanding, juggling both may plunge us deep into stress.

South Koreans who recognize this fact therefore embrace Hitting Mung, which recommends that people wind down in
natural ambience. Not only that such practice reduces stress, but it also stimulates one’s brain.

Hitting Mung INfiunisdnia
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Hitting Mung Equals Mental Exercise

Hitting Mung, which is a Korean slang phrase, means space
out. Its concept resonates with Zen as it celebrates inner peace.
When people practice Hitting Mung, they stay clear of thoughts
that will trigger anxiety, depression, and stress.
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Hitting Mung in South Korea

Riding on Hitting-Mung trend, many entrepreneurs set up spaces
for such practice. Customers who feel stressed can check in to
enjoy a good view of nature or watch a VDO clip that provides
calming scenes and relaxing sounds. Cell phones and electronic

devices are prohibited in Hitting-Mung places.
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Benefits of Hitting Mung

s It relaxes/calms your mind.

v It clears your mind.

4 It removes stress.

v It enhances brain’s function and efficiency in
the long run.

v It boosts your concentration.
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Hitting Mung for Thais!

1. Find a nice spot by a waterfall, the sea, or a mountain;

a public park; a lovely café, or a tranquil corner in your home.

2. Keep away external disturbances by turning off cell phones,

TV, computer, etc.

3. Find tools for relaxation, such as turning on calming music

or watching the wonder-of-the-nature clips.
4. Have soothing drinks like juice or warm tea.

5. Lounge around to enjoy your environment for about 30 minutes.
V
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Hitting Mung aims to direct people’s
attention to what they can easily
control for relaxation. After completing
a Hitting-Mung session, people will
feel relaxed and refreshed. (@
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Act Together

WE ARE

@uiviasud 3 govl 2565 W30y FasHnG Us:suinun
USH1s SCGP TdAudon1sAoANsISoUs12a q dunwinssy
SCGP Town Hall ogvdioitiov

As the third quarter of 2022 has arrived, SCGP Chief Executive
Officer Mr. Wichan Jitpukdee turned up at SCGP Town Hall again.

AanssuisueumMe Culture Contact VDO “We are Brand:
Get to Know SCGP Logo” ‘asnainiseaniuulalif bmilvy
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The event began with Culture Contact VDO presentation
of “We are Brand: Get to Know SCGP Logo” so that SCGP
members knew more about the concepts behind the updated
logo. Mr. Wichan then presented Business Updates including
business overview from the second quarter and the first
half of 2022. Overall, SCGP’s performance has been in line
with plans, and its safety statistics have been satisfactory
to an extent. The CEO then thanked all SCGP members

for their full cooperation.
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AnSu Business Outlook 2ufiaTURUeduMElu 3 Usudu Ao
Business Outlook focuses on three points:
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Investment

In the current business climate, investments must be
cautious with a strong emphasis on the highest rate
of return.
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Synergy

All SCGP members should embrace collaborations.

dnnstmsnensnausnlduslanigegalvunniu
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ESGs luswian uazldianuddysuulouisnidaisuau
w wiloudszinadu 9 uaziinelanngsdu
SCGP must reuse, recycle, and upcycle resources

ESG

more; curb pollution; and reduce business risks

related to possible carbon-tax policies in a way that

contributes to the world’s sustainability.
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On external factors, it is also challenging to monitor external
factors and evaluate their impacts at all times. China’s continued
lockdown measures have dampened demand. Russia-Ukraine
war has dragged on. Economic slowdowns have happened

in several countries too.
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“If obstacles are compared tfo rain, we cannot prevent
precipitation, but we can have a raincoat or an umbrella
handy. We can even reap benefits if we know how to use rain
to our advantage.”
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Infinity Growth Line

o

During People Passionate Experiences session, three employees
shared their view on branding. Mr. Wichan explained that the
new logo design aimed to reflect Infinity Growth. Guided by
The Infinite Infinity concept, the new logo uses blue as its
main color to communicate about reliability, trust, and good
governance that are rooted in SCG’s long history, and orange,
which symbolizes creative inspirations, as the secondary color.
Together, these two branding colors reflect that SCGP is now

marching ahead in a secure and sustainable manner.
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| believe that branding efforts must start from within. All of us
must deliver corporate values through our customer-centric
thinking process, work approach, and product, service, or solution
development. We are practically Brand Ambassadors, someone
who can make others understand our brand identity more. ”
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Kosol Kosolkijwong (Tu)

Manager - Occupational Health
and Safety Management,
Siam Kraft Co., Ltd.
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“The new logo design effectively presents
our brand identity, making it easier for
others to connect with SCGP. I think all
SCGP members are ready to deliver our
values — creativity, trust, great

customer relationships, and

collaborations. No matter what
position we are in, we have
contact with stakeholders. That
is why we are definitely SCGP’s

brand ambassadors.”
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Act Together

oUS120 98Saudy (Kd)
Amarawadee Atirattanachai (Hong)

Channel Development Executive,
Thai Paper Co., Ltd.
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“In my opinion, branding is about
delivering values as a trusting partner
through solid and sincere ties. SCGP is
reliable and trustworthy. We have proven
that we stand by our customers and are
ready to help solve their problems. ‘Our
products are manufactured at factories,
but our brand is communicated through
our heart.” Let’'s present SCGP’s identity

and values to customers,

consumers,

partners, and the society.”
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uRIUIAN YULSNY (90U)
Nattanicha Janpirak (On)

HR & Administration Manager,
Precision Print Co., Ltd.
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“I am still new here. So, I must say thank
you for letting me join SCGP Family. As
a family member, I am ready to learn and
develop my skills more to deliver inspiring
values to customers and partners in line
with P concepts. Passion and Possibility

will guide all of us as we move ahead

together.” P
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Al Have you ever found a quote so touching that you

e K NOT W0 ' 8r ,want to keep it in a tangible reminder form? If yes,
- P gl W ' take note that printing the quote out with a stylish font
W alone may not be impressive enough. let’s color it up

‘J .
\ \A,Vyw 4 too. Here are the tips.

auUnsnd / Materials —

NIEAIBEUN) White paper
(150 Lmﬁﬁu‘lﬂ) (150 grams up)
Uanniuan Markers
qa%ﬂ;ﬁaﬂ Ziplock bag
Wann Water sprayer
QEEARbT Tissue paper

1. 1ABNYDAMNNTOY USUTUIA 2.ﬁﬁqo?ﬁﬂﬁaﬂmmaﬁuvﬁﬁﬁuuu 3. AARBNN AN S

fones andlaanla LaIWSUA Ltaﬂmmnmtmnqamau 2-34 Spray water over it.
AINTEAM szuneadly -

Put your favorite quote on a page Put a ziplock bag over the print A &3”-
in the style you love —font, size, and paint the bag with markers.

etc. Then, print it out. Use a few of your favorite colors.

a P Pl o a o ~ o o
4. wangegudenasuunszay lile 5. ldnsrasifizgduin 9 Welidui
nawn g i iwelvi@Aanunsemy  Use tissue paper to absorb

Flip the bag and press the colored excess color. (2
side against your paper print.

mauqmiaqm'm / Source: www.itsalwaysautumn.com
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As the year is coming fo its end, it is time to
add some positive energy into your life.
Author Toffy Bradshaw, who is also a thinker
with a deep understanding of salaried people,
is here to share his viewpoints and ideas
about how to recharge one’s batteries,
draw up new work plans, and deliver good
brand value fo customers. His words of
wisdom are “Everyone is the source of
one’s own energy!”

Spark Your Passion

JanwavdasIvdassA
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INVOKE YOUR CREATIVITY,
WORK WITH HAPPINESS




| Spark Your Passion

HOW TO ae1n JH) (uaunuuituRrsu
HOW TO BE AN ADMIRABLE PERSON AT WORKPLACE

A
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Deliver Values & Make Customers Smile
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Pay attention to your work and recognize those involved. When
you know your work impacts others, you will automatically

become more dedicated to your work.

S
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Listen & Be Empathetic

While listening to customers, you must feel their needs too.
That is how you start creating value for them.

i[JuAlaagnazoviunaziu
Spread Positive Energy
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Surrounding yourself with positive people empowers and

inspires you. So, be a positive person yourself too.

J0UANUAVE 4 AIRGIUNN5U
Thank Good Things Every Day
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iwﬁwﬁumauamﬁuuazﬁ'ﬂuﬁm

Every day, look for good things that happen to you no matter
how small they are. Also, don’'t forget to thank your team

members for their contributions.

P [ o £3 | & 1 o .
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“You should set good examples. In the beginning, there may be just a small group of positive people. But as this

group continues to create better changes, more people will join the ground because of clear good results.”

ai'mm’mamnmuumnwmmﬂama’ls / How to Stay Happy with People from All Generatlons
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“The first step is to open up to people around you. Everyone can be your teacher. Learn from your subordinates,

juniors, and colleagues. The more differences you have, the more for you to learn. A team with diverse members

is strong because team members can complement one another by achieving synergy and fixing weaknesses.”

2.8,

muﬂiﬂmunumn‘sﬂ”a’lﬂﬂsuﬂqamﬂumu"

“Listen to whatever is said to you. Then, put your emotions aside and analyze the content. Analytical thinking will
tell you what parts are accurate and useful. Pay heed to what you can use to improve your work.” ®

wmmimwm Toxic Iuwma‘mwm‘lwLiﬂwnﬂmmhﬂmﬂi / How to Handle Toxic Words at Workplaces
“Luaum‘wmaﬂ,imelvﬁuvl’mau 1‘11’&61Lm’miaau,ﬁnLuamnua’liumaaﬂmﬂnu wmim’uuam'ﬂ mmm’lwmmmmmﬂu




Passionate Experiences

PASSION Ao AdWAUNIIA:AIUAIIUNISNINIU
PASSION IS FUN & JOY OF WORKING

ﬂWSUO\]\'ﬂUIUUﬂD'\UﬂUﬂHﬁ nMnylunaa:du OW’VlUUDShU\]ﬂ@'QUThnﬂDUUO\]|STU|U'\HUWU aunagidumsnimiu
OU']\]IUUH?J |'JU|OU:)ﬂUISO\]ﬂIS'\TOLU\]'V’]ﬂ&JUSh'\SIlﬁ ILU@ULUUﬂ\]’]U'Q']ﬂUSUHHOUIUﬂ 9na Tu SCGP nTOU']IIU\]UU
ISO\]SWDIIF‘LDSHOO 9 funisnvu

Considering your job fun and challenging is a mean to ensure you are happy working with clear goals in sight
every single day. Let’s here how an executive and staffer of Conimex Company Limited in SCGP have applied such
good concept fo their work.
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HR and Procurement Director o . o
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“In my human-resource-management job, I have accorded importance to communications. -

I usually go soft or request cooperation rather than giving orders. These days, SCGP has - .

stepped in to offer advice for stronger work systems. Such move will benefit our company
and our staff in the long run. While changes happen in the process, we have assured our
staff that they are loved and taken care of by the company all the same. We have adjusted

. X their mindset so that they are aware of their long-term benefits and security. Clear
Trying new things also o L
communications make it easier for them to understand.

make us realize that _ e _ _ _
“In my view, passion is about the fun of doing something new. I am passionate about

we have the pOfenhcl learning new skills so as to make staff happier and add value to our organization. Trying
to do more. new things also make us realize that we have the potential to do more. We don’t need to

expect that we will be successful in everything we try. But at least, we will know what we

can do from all those experiments. If they are not the right solutions yet, we can explore
further. I am fortunate that SCGP supports such approach.

“If we look back, we will see that some of our passions have changed over time. We may
discover new passions if we are keen to explore. Once we step out of comfort zone, we

will see our new value. This is how I have defined my passion.”
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Raw Material Control
“I am in charge of RMC (Raw Material Control). The challenges of my job surround

cost-control efficiency, manufacturing-formula planning, in-process waste reduction, and
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the fulfillment of customers’ expectations.

“Clear work goals are my inspirations. For now, my goal is to reduce plastic waste from
production line. It is quite a challenging goal. But we are committed to achieving it.
So, we are ready to experiment. I have encouraged junior staff to share their ideas too.

When we have a clear goal to beat, we will have fun. We will want to do our best and When we have a clear

goal to beat, we will
have fun. We will want
to do our best and see
if we can finally achieve
the goal.

see if we can finally achieve the goal.

“I am between operational staff and executives. So, when I have managed my team,
I have made sure they know that I am with them. My team members can talk to me
whenever they come across any problem. I am willing to share my experiences, offer advice,
and give support. I have provided them with tools and set work protocol, which ensure

team members can work interchangeably. I have also offered moral support so that we all

can move ahead together.” P
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