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SUSTAINABILITYFOR

GROWJI

In this volume, a LOT’s rich content embraces the concept of
sustainable growth that resonates well with SCGP’s important value.
In pursuit of the world’s Sustainable Development Goals (SDGs),
SCGP is responsible and committed to creating the real balance.

Check out The Big Idea to learn about ESG and how this concept
is related to “sustainable investments”. In P-DNA, Mr. Sangchai
Wiriyaumpaiwong shares his management experience and shows
how his leadership guides the firm on the path of sustainability.

Lift Up Your Voice, meanwhile, features a special interview for an
insight into a family whose members’ different lifestyles and
occupations prescribe different packaging needs in their everyday
life. SCGP uses the voices of customers in developing products
for consumers of all ages/lifestyles or in essence for everyone.

Our other columns also present good reads. Our fans will definitely
appreciate Your Healthy Hub, which offers pre- & post-vaccination tips.
Safety interestingly offers a practical guideline on what to do during
the COVID-19 outbreak for your safety as well as that of people around you.

With caring love, O

Owner: SCG Packaging PLC, No. 1 Siam CementRd., Bangsue, Bangkok 10800, Thailand
E-mail: scgpackaging@scg.com Homepage: www.scgpackaging.com Production
Coordinator: Brand Management Office Advisor: Aobboon Yamsirikul Editor-in-chief:
Porkaew Tippayamontol Assistant Managing Editor: Kamonrat Chanyavanich
Editorial Staff: Suwannee Taecha-Amorntanakij, Pimmada Boripon, Natthaya
Naiprayoon, Wajchalapon Lukkepinikun, Panjai Lertdentam, Muslin Sinsawat, Orawan

Tangkanarakkul, Noppawan Ngaosuwankul, Phusadee Saengsirichai, Ranida Panannop

Design: The Creatia, Amarin Printing and Publishing Public Co., Ltd. Printed by
Printing and Packaging Division, Amarin Printing and Publishing Public Co., Ltd.
376 Chaiyaphruk Rd., Taling Chan, Bangkok 10170 Tel: +66-2422-9000
Fax: +66-2433-2742 Website: www.amarin.co.th
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Responding to ASEAN’s growing demands, SCGP expands investment portfolio in downstream
packaging in Indonesia

© © 0 0 0 0 00 000000 0000000000000 0000000000000 00000000000 000000000000 0000000000000 000000 00 o

SCGP asunudyayninfiouiesay 75 lu PT Indonesia
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SCGP entered into a contract to acquire 75 percent stake
of PT Indonesia Dirtajaya Aneka Industri Box, PT Bahana

Buana Box, and PT Rapipack Asritama (collectively known
as Intan Group). The acquisition is expected to be
completed by the middle of 2021, supporting SCGP’s
further investments in Indonesia’s packaging industry.

Building upon the previous successful investments in the
packaging paper business, this move aims at boosting
SCGP’s integrated packaging business, enabling it to
expand the customer base in the F&B and commodities
sectors, and responding well to ASEAN’s packaging needs.
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Answering to Consumers’ Lifestyles,
SCGP Invests Further for Foodservice Packaging Growth
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SCGP has continued its Foodservice
Packaging business expansion by investing
in two new projects in pursuit of further
growth at an international level. The
projects have raised the firm’s capacity
to produce pressboard foodservice
packaging both in Thailand and overseas,
namely Thailand’s Ratchaburi Plant
and Vietnam’s Binh Duong Plant.
The commercial production from the
investments is scheduled to begin in
the third quarter of 2021.

Furthermore, SCGP has increased its
production capacity for molded pulp
packaging at the Kanchanaburi Plant.
The increased capacity is expected to
back the commercial operation of the firm
from the second quarter of 2022.
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Thanks to investment for both projects,
SCGP will boost production capacities in
response to market expansion and growth
in demand for foodservice packaging,
especially in overseas markets, both
inside and outside the ASEAN region.
At present, SCGP has operated
manufacturing facilities in Thailand,
Malaysia, and Vietnam.
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United to Fight Against Covid: Transform Used Paper Into SCGP Paper Field Hospital Bed
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150 organizations have joined forces to
campaign for all sectors to become a part
of helping society by collecting or opening
collection centers of used paper boxes to
be recycled into SCGP Paper Field Hospital
Bed for distribution to those in need
throughout the country in support of
COVID-19 patient care and medical
workers’ operations.

Donors of the boxes thus not only support
their society but also take good care of
the environment by making the utmost
use of resources in accordance with
the Circular Economy. o
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Package That Delivers Kadawsguad Flairosol : ety i
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Spray Dispenser of Flairosol

WodinavaiBtuthulnadaisifionawuin emits fine nano mist. This non-
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pressurized container can spread
its content over a surface very

" - JE _ comprehensively.
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If we look around our house, we will
notice that plenty of utensils are in the

form of pressurized sprayers. While
they are easy to use and offer fine mist,
they must be discarded once emptied.

aoaJa:ldyan

aoasawsgns:neanddiuazdotlol
aseUsuntugodimad 1.20 cc +/- 0.20 cc
us:g:a1Msanawss 1 ASIA 1.05 3unh
+/- 0.2 3unn

Fine Mist: Continuous and consistent
fine mist from Flairosol comes with
liquid output of 1.20 cc (+/- 0.20 cc)
per one spraying at the duration of
1.05 seconds +/- 0.2 seconds.
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SCGP Antianaulandnisldaulidnduiniu Jain
Flairosol, exclusive agent by Conimex WinN3suus39sins

s~ = © wuuasdalstagauasnsathnauinldonulalm uali
1 o " —_ i - - ¥ o a o v a
, Jasosie-Tudnlwiie ussyour ropsthiiaziden annsathuussyvesvalbvannvanesiin
1 2300 Yu I3TUD JUQ! a o .3 v a v 3 o

. Wildondounawau 3ludansiuau a1dl s thenwdanduluenauagdn thewhauazen

RomndaWIdhemniionissalka o - da 2
711U 530098 UEIUNALVDILDANDTDS WA bl

dwsuillauhenfidrunanvesiiiududy
Safe - Hardly Inflammable:
Because it is non-pressurized, . ) )
oy Recognizing the pain of environment lovers, SCGP has
it is free from propellant gases

that can be easily flammable developed Flairosol, exclusive agent by Conimex.

i leaked. This innovative package is beautiful and reusable. Offering

very fine mist, it is applicable to mineral water, air/fabric
freshener, cleaning solutions or any alcohol-containing
liquid. Its content should not have a high concentration

‘ of oil though.
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Easy to Use: Simply turn the nozzle open and

pour in liquid.
o — — R -0
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Environmentally Friendly: o ECO®
It reduces resource usage, S
because it is reusable. @
| —
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U 2 guna Ao guna 160 va. ua: 300 va.

Available in 2 Sizes: 160 ml and 300 ml
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KISS NEW YORK
PRESS & GO CASSETTE-TAPE KIT

- Hip Packaging Exudes 90s Fun -
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In recent years, vintage has returned and reigned over the design industry. It has even

evolved into the next level in 2021. Today’s vintage designs recreate the experiences

of the good old days in a tangible manner, leaving many consumers to wonder
whether they are entirely new or products of the past at first glance.
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KISS NEW YORK Press & Go Cassette-Tape Kit Nad1uasnluy
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L] Look at the self-nail brand KISS NEW YORK’s latest

. e % packaging design. Hailed from South Korea, it breathes
AIIPIVEJUSSINIUNBUUAD colors and new life into cassettes. The cassette-shaped

n']Slj'WO\]Ifi'lU"lI'c'i'ﬁthIﬂU‘[ngaﬂlﬁ'l packaging is chosen because the brand associates it
IGUEiJIFiOUS:ﬂUﬂ"ISﬂjH§Oﬂ'\W5‘1 with fun. Everyone knows that when music is on, vibrant
' ' s o e parties roll out to entertain all.
UaNNIINISNIgNonIdudaonsaddau

VouN1S99NIuU KISS NEW YORK’s Press & Go Cassette-Tape Kit is eye-

catching. Made of paper, it looks like a cassette on

. . the outside but contains a complete set of gel nails
inside. Each pack has three cassettes in three colors:
blue, green, and pink. Fresh and fun, the awesomeness
of this packaging is focusing on sharing memories and
experiences rather than graphic design.

It is a masterpiece of vintage design, which presents new
experiences from old memories through a well-thought

The awesomeness of this packaging
is focusing on sharing memories
and experiences rather than
graphic design.
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The Big Idea

i

—)

Qa‘lus'j\l'o“u 3 UG
nYudeovia

3 Tangible Aspects
of Sustainability
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At the mention of sustainability,
some think of environmental care,
some think of modern development,
while some others think of the quality
of life. While interpretations may vary,
they are in fact about one same goal.
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ESG: Shield in Times of Change

ESG principle generally sustains businesses in the face of
challenges. The environmental aspect of sustainability
provides the efficient use of resources and minimization
of adverse environmental impacts. The social aspect
prescribes equality, care for vendors/customers, and good
community relations. The governance aspect, meanwhile,
upholds transparency, fosters innovation, and pursues
proper risk management. So, if companies embrace ESG,
they are set to enjoy profitability as well as sustainable
growth.




The Big Idea

ESG & Sustainable Investment

ESG is directly related to “Sustainable Investment”. For
such investment, investors focus on ESG as well as financial
performance of a company. S&P, which compiles the
Dow Jones Sustainability Indices (DJSI), advises companies
must accord importance to building investors” wealth and
long-term risk management. A company that pollutes
the air, ignores local communities, and engages in bribery,
after all, risks being sued. Their survival and sustainable

growth are at risk.

SCGP has always complied with ESG framework, thus
enjoying both continued growth and investors’ trust.
Not only SCGP has published Sustainability Report but
also committed to “Sustainable Development Goals”
for its strategic operations. For Environmental, SCGP has
reduced resource/energy use to maintain ecological
balance in the long run. For Social, SCGP has conducted
fair business operations with social responsibility,
employee welfare, and commitment to quality-of-life
enhancement. For Economic, SCGP focuses on not just

profit but also value creation. It seeks to respond to
the needs of all stakeholder groups, keep pace with the
changing world, and encourage the business sector to

embrace Corporate Governance in pursuit of sustainability.

In the face of various challenges and volatile situations,
the industrial sector will need to adapt and uphold ESG.
SCGP, with its clear guideline, has successfully built its

business strengths and delivered good things to society. ®

SCGP has always complied with ESG
framework, thus enjoying both continued
growth and investors’ trust.

- 9yAUs:=nauval ESG -

ESG Factors

TS 3 >

UAgnondou DAduAu gAussBnfivna
Environmental (E) Social (S) Governance (G)
1. MSUSKHISAONSWAIINU 5. misufuaiceusinu / wanau 8. msrhnuqQuafiamsna
2. msusmsiomsth 6. ANUSUTOYDUHDANM 9. MsuUsMSANUEYI
3. MsUSHIsIaMsyaJFeLaUaWY 7. MSWUUNAIANEUZU 10. msusmsInmsKasldgauniu
4. MsusSmsIaMsiySouns:an 11. UdONSsUDIANS
1. Energy Management Labor Practice 8. Corporate Governance
2. Water Management Responsibility towards 9. Risk Management
Waste & Pollution Customers 10. Supply Chain Management
Management 7. Community Development 11. Innovation

4. Greenhouse Gas Management
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Perspective of .
Sangchai Wiriyaumpaiwong: .

| 1av39 359:0wovA ‘
-

Steps Toward Sustainable Growth
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P-DNA has recently interviewed Mr. Sangchai Wiriyaumpaiwong,
Chief Operating Officer - Packaging Paper Business, SCGP,
to look into his practical viewpoint and gather useful
recommendations for you all.
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“We have balanced all ESG elements.
For the environment, we pay attention
to water, air, and waste issues with
an emphasis on maximum resource
efficiency.”
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Over 30 Years of Experience

After his graduation in 1987, Mr. Sangchai joined Siam Kraft Industry
Co., Ltd. (Banpong Plant) as an R&D engineer. He would later
oversee its quality and environmental works too before being
transferred to the Wangsala Plant to supervise its manufacturing
in 2003. He was finally promoted as Director - Banpong Plant and
then as Director - Wangsala Plant. In 2013, he took an overseas
posting for the first time.




| P-DNA |

“Iwas posted to Vina Kraft Paper Co., Ltd. in Vietnam. Back then,
the Vietnamese market was growing very fast. So, | decided to
install the second paper manufacturing machine for Vina Kraft
in 2016. Not only that the installation was completed five months
early, but it also marked the first time European and Chinese
technologies were combined for paper manufacturing. In 2018,
| was summoned back to Thailand to serve in my current post,”
Mr. Sangchai revealed.

4 Key Principles for Fruitful Collaboration

At plants, Mr. Sangchai’s focus was on manufacturing efficiency.
But now that he has become an executive, his focus is on the
overall picture and how to direct all involved toward the same
direction.

“My main job responsibility is to coordinate with SCGP’s packaging
paper manufacturers in Thailand, Vietnam, the Philippines, and
Indonesia to achieve synergy for the firm’s maximum benefits.
I always apply the following four key principles:

1. Teamwork — when working together, all involved must talk
and present their different opinions. Conclusions can then
be made together. It is better than working solo;

2. Common Goal - with a shared goal and a holistic viewpoint,
it is easier to achieve collaboration and synergy for maximum
benefits within a specified timeframe;

3. Cheer Up - | provide counseling and support as all involved
work toward the goal. I recognize small wins and offer praise;
and

4. Challenge - | nudge my team to think fresh and try
something new all the time.

While the COVID-19 crisis reduces opportunities for team
members to meet up, the firm has provided a solid infrastructure
for the team to work online with least obstacles.”

Sustainability-Themed Business Operations

SCGP has embraced ESG (Environmental, Social, and Governance)
concept in its operations. By addressing key sustainability topics,
SCGP has maintained well-balanced output.

“We have balanced all ESG elements. For the environment, we
pay attention to water, air, and waste issues with an emphasis
on maximum resource efficiency,” Mr. Sangchai explained.

“For society, we take care of our customers, vendors, staff, and
local communities. Mutual communications let us know what
they want. For example, when we know what communities need,
we use our expertise to fulfill them. As communities have local
products, we offer distribution channels to support their income
generation,” he continued.

“We also ensure our plants are safe and friendly to the
environment for mutual coexistence with local people. As
an organization, SCGP maintains good ties with neighbors for
our sustainable growth,” he added.

“Last but not least, we have accorded importance to corporate
governance, risk management, and innovation development.
As we constantly develop our products, we are able to fulfill
our customers’ needs,” he concluded.

Constant Knowledge Seeking & Self-Improvement

“I' have always improved myself with constant search for more
knowledge. | have learned more from various sources such as
the internet and experienced people. | always look for tips that
will enhance my work approach. At the end of each workday,
| reflect on what | did well and what | think | could improve,”
Mr. Sangchai revealed.

In his view, data analytic and automation help him get jobs done
faster without compromising quality. Machine learning and
artificial intelligence (Al), just like innovations, deliver useful
contributions.

“I would like to encourage all of you to work as a team. Let’s
work together in earnest and with consistency to achieve
our common goals!” he added. ®







P-Story

nsvuualaf..aswld svcold

INSPIRATION:
Can Be Created &
Passed Forward

wsa:ussdumatdionnisuduidAtulunsdundaulitiomsalion Us:naunuanuyituvandutiuanudiéa
Fodsmantinioduldnunnau nnA wa:nnwan

P-Story avulivonBugndogiinnuaddigeslUsw - 1031 Amuma [UsneawrddilneRinodudsudu 1

vaslanlddErdoudoimss 21 U uazargandugud Honda LPGA Thailand 2021 duilupulngauusninii

Foguslusionist daaurudluswifoundusud LPGA asiusntudiatul 2013 udwaratuiuaanie
doonnulIdurhtiisonauuainusudaunuautudiauld dhsun@ardnnuladucousiumativeslusw

While inspirations give a start to some dreams, it takes determination to make a dream come true.
Whenever these two elements are combined, success can happen anytime, anywhere, to anyone.

P-Story features the life of Ariya Jutanugarn, better known as Pro May, in this volume because this

young Thai became the world’s No. 1 female golfer at the age of just 21. Even though she missed

a golden opportunity in her teenage years, she has managed to come back in grand style. Lately,
she has also become the first Thai to win Honda LPGA Thailand.
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“If your goal is important, just
don’t give up. Just don’t stop
believing in yourself. No matter
what others think about you, what
means the most is how you think
of yourself.”
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Mindset for Success

Other than having a supportive family and extensive training, Ariya
herself has developed a good mindset. Her sports career started
because she enjoyed playing golf and dreamed of taking care of
her family. Her determination has then given her wings, paving
way for her to become the world’s No. 1 female professional
golferin 2017. The top spot, however, did not make her as happy
as she thought it would do. Instead, the pressure kept piling up as
she became more afraid of failure. But rather than getting stuck
with that fear, she has redefined her “goal”. When she steps
into a match, she sets her sight on the new goal of establishing
a foundation for poor children — something that could be fulfilled
if she was the champion.

In the middle of 2018, she was ranked No. 1 for the second
time. This time, delight filled her heart because she knew
the value of her new goal.

“I don’t focus on winning anymore. | just think that I will make
myself proud today. This way, my performance is better than
expected,” Ariya reveals.
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Inspiring Role Model

Despite herimmense success, Ariya has faced several challenges
and disappointments. She has braved through them all by
understanding that things keep changing and problems will
make her stronger.

Ariya says she has started from zero and thus should not be
afraid of starting from scratch again. She is determined to enjoy
all aspects of her life every single day. When obstacles prove
formidable, she focuses on the value of her goals and her

self-confidence. She does not compare herself with others,
because she recognizes that everyone is different.

Thanks to her inspiring character, Ariya has been an idol to many
including professional golfer Atthaya Thitikul. During a 2017
interview, Atthaya revealed that she refused to give up hard
training because of Ariya, who proves a success comes from huge
efforts. Today, Atthaya has been training hard and shown great
discipline as she focuses on doing well for her family. ®
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Path to Success
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Ariya started playing golf Wunsusn

at the age of 5 with her parents
as her coaches.

She won a runner-up in
Junior World tournaments
in the United States.

She turned into
a professional golfer.

oo
hbeeoceecscscccccccccccse beeceeccccccccccce

drennuYIU AuluRgalasusidadiau
goauurIU (Rolex Player of the Year]
ua:s133agmigusiidagidayal LPGA

She was named Rolex Player of the Year
and received the biggest cash prize

female golfer for the first time. Lot

playing golf professiona
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She won all big prizes in LPGA Tour
and being named Rolex Player of the Year. Not only that she received
the biggest cash prizes from LPGA, but she also earned the Vare Trophy
(for the player with the lowest scoring average for the season).
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consecutive contests. The disappointment
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She attracted sponsorship,
accumulating enough cash
prizes to fulfill her dream
of supporting her family
financially.
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Just months after becoming
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oo’ a professional golfer, her
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She became the world’s No. 1 A o . hospitalization, she needed
° She had been eliminated in 10

to adjust her swing to stay on
professional-golfer track.

was so big that she almost stopped

lly.
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Pro May the Movie, which features
Ariya and her elder sister (also
a professional golfer],
was screened.
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Indonesia is a big market. With 270 million people on its
soil, it ranks first in ASEAN region and fourth in the world
in terms of the largest population. As its demand for
packaging and sustainability trend is solidly growing, SCGP
is determined to deliver increasingly better packaging
and boost its business potential in Indonesia.
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Journey of Growth

SCGP has invested in Indonesia since 2013. To date, it
has already had five subsidiaries in the country: PT Fajar
Surya Wisesa Tbk., PT Dayasa Aria Prima (under Fajar), PT
Primacorr Mandiri, PT Indocorr Packaging Cikarang, and
PT Indoris Printingdo. Two of them are packaging paper
manufacturers, two others are corrugated container
manufacturers, and the other is a printing house for
corrugated containers. In 2020, these Indonesia-based
subsidiaries accounted for 18.94 percent of SCGP’s total
sales revenue.

After making investments in Indonesia, SCGP and its
partners have not only expanded businesses but they
have also exchanged knowledge. Integrated partnerships
are done for technology transfer, higher manufacturing
efficiency, cost management, and the integration of
innovations for packaging production.

To further its success in Indonesia, SCGP signed a share
purchase agreement to acquire 75 percent stake of PT
Indonesia Dirtajaya Aneka Industri Box, PT Bahana Buana
Box, and PT Rapipack Asritama (collectively known as
Intan Group) shares via TCG Solutions Pte. Ltd., subsidiary
of Thai Containers Group in SCGP. The acquisition process
is expected to be completed in the middle of 2021.
Intan Group is one of Indonesia’s corrugated container
manufacturers. It has operated its businesses in four
strategic areas: Surabaya in East Java, Semarang in Central
Java, Bekasi in West Java, and Minahasa in the northern tip
of the island of Sulawesi. Its customer base covers F&B and
commodities businesses, including multinational firms.
In 2020, Intan Group earned 1.329 billion rupiah (about
USD94 million or Bt3.057 billion) and had the assets of
755 billion rupiah (about USD53 million or Bt1.737 million).

Accommodating SCGP growth in the ASEAN region, this
new investment move also promises to enable the
company to respond increasingly better to customers’
needs and enhance supply chain for consumers’ benefits.
Through the acquisition, all firms involved will benefit
from shared customer bases and synergy as internal
integration combines the strengths of them all. When
backed by PT Fajar Surya Wisesa Tbk. (“Fajar”), SCGP is
set to become ASEAN’s leading and sustainable total
packaging solutions provider. ®
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Everywhere You Work,
Stay Safe
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Safety
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Safety must always be a priority, as it benefits both ourselves and
people around us. Today, a mask proves a key safety tool. So, we
seriously need to know how to choose, wear, and dispose it.
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Wash your hands before
touching the mask.
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Keep the white side
towards your face and
the color side outwards.
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How to Remove

a Mask:

If you have difficulty breathing, find a
well-ventilated spot with a safe distance
from other persons to remove your mask.
Wash your hands after touching it.
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o ey
Hold straps and put them

around your ears.

ﬁ AakNUlarga 1 uUE LU
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Press a metal tab to
make the mask tightly
fit your facial shape.
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Pull the bottom part
until the mask covers
your chin too.
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You should wear a mask while in your
car (unless you are there alone).
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How to Dispose a Face Mask:

AR131u/ Workplace
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Wear a mask at all times and talk to
a others from a safe distance. noavtinninias lidusasuly

Hold straps and remove the mask

5 without touching it.
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I Do not share personal utensils 2

12 such as dishes, forks, spoons, and m C]

cups.
finanesaLazntinin
\ionanidensinduulddn
Vuszezrialunissulseniuenns Cut it to prevent others from reusing it.
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Keep a safe distance from others 3 m —
during a meal. U O
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e HBAIYLIALDANDTRA your face inside and tie it up.
Wash hands / sanitize hands with

alcohol gel regularly.
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Put it in a sealed bag with the label of infected
waste.

nauuiu/Coming Home
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Clean yourself and items immediately. If you are at risk of catching COVID-19, pour

disinfectant liquid over the mask and cover them
with another bag. Seal the bag tightly too.
“AviFQn nnAunJasany”

“Dispose it correctly for the safety of everyone.”
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Innovative Alternative for Better Life
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CORONAVIRUS

VACCINE

COVID-19 has triggered the development of various innovations

including vaccines. Designed to boost humans’ immunity or produce

antibodies, vaccines can be made of inactivated viruses, virus
vectors, and the highly innovative mRNA.
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MRNA proves its potential to fight
COVID-19 and to deliver better
quality of life to mankind
in the future.

First Step of mRNA: COVID-19 Vaccine

An mRNA (messenger RNA) vaccine materializes after
researchers successfully completed genome sequencing of
COVID-19. Spike protein of the virus is then turned into RNA,
encased in lipid coating. After injected into a human body,
coating will send RNA down the cell level to train human
cells to develop similar spike proteins and then antibodies.
This means when COVID-19 really enters the body, immune

system will quickly defeat it.

Next Step of mRNA for Services

mRNA technology has now evolved further as researchers aim
to use it for cancer treatments. RNA injections, for example,
should be able to teach the human body to recognize
abnormal cells and eradicate them. mRNA looks set to
significantly speed up flu-vaccine production too-shortening
the production time from six months to just one or two.
This technology, moreover, looks set to be useful to treat

HIV infection and other serious diseases too.

However, mRNA is relatively new. There has been no research
on mRNA’s long-term effects yet. But during the ongoing crisis,
mRNA proves its potential to fight COVID-19 and to deliver
better quality of life to mankind in the future. o
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How to Go Online Without
Ruining the World
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Many of us think that internet-based communications
significantly save resources. Yet, no one should forget
the fact that a lot of resources have been used to
back online services — emails, streaming, and online
searches. Given that 4.1 billion people - about 53.6
percent of the global population - have used the
internet. Digital lifestyles have undeniably hurt
the earth’s atmosphere every single day.
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| Digital Planet

Change Your Perspective for Sustainability

All providers of online services have built a large infrastructure
to ensure their operations run smoothly. Imagine how large
Google’s or Microsoft’s physical facilities and utilities must
be using to ensure people around the globe can smoothly
access their services. According to Google, each online search
on its platform results in 0.2g emission of CO e (carbon dioxide
equivalent). Microsoft, meanwhile, reveals that processing on
its Cloud-based Azure has curbed CO, emissions by more than

98 percent because Azure has embraced alternative energy.

IWaguwnanssu AvavRGovNINUN

Consumers, however, generally lack information on digital
lifestyles’ carbon footprints. Many people thus believe that
music streaming emits less CO, than music players. A research
by the Lancaster University, so far, reveals that game streaming
may raise CO, emissions by 30 percent when compared to
game-console usage by 2030. Digital lifestyles, in all, leave

significant digital and carbon footprints.

-

Adjust Your Digital Lifestyle!
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Reply to digital messages only
when necessary. This habit
will reduce greenhouse gas greenhouse gas emissions.

emissions.
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VDO Streaming emits 300 million tons
of CO,each year. The volume accounts
for one percent of the world’s total
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VDO Streaming on a Wi-Fi network
consumes two times less energy
than on a cellular network.
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Dispose e-waste properly.

aa o

wilanddviaezifulanlufiaesduazain
aungvosyed usidedlidnin lanfuywd
NnAWFBINITITa « Aelaniilsifiuannizuay
Asofauvnmaynie Auugifiieiigede
nsldvnegnahiisuiu auvnauss ooy
Tanesulatiuazeenlall iloadaunaves

msliTindadunupnluglaniidedu
I
g Even though digital technologies offer
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in mind that it is best not to pollute
the earth. All of us can help create a
sustainable world by reasonably using
resources both in the offline and the
online world. (@
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" Answer to Every Lifestyle
and All Generations
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SCGP has seriously listened to the Voice of Customers, which is crucial to product/service
development, in pursuit of its goal to become Total Packaging Solutions Provider. The company has
now had packaging to suit the needs of everyone, regardless of his/her lifestyle, age, or occupation.

We have got an opportunity to interview a family whose members have different career and

lifestyle. In the family are Mr. Harun and Mrs. Jaruwan Kanokvaliwongs, who import and distribute

Dream Chef kitchenware, and her mother Mrs. Ambhorn Assanawittaya, who owns Come Home

Café. Let’s find out how each of them has chosen packaging and what functional factors are
behind their decision making.
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Packaging for Stronger Brand

Mrs. Jaruwan reveals that Dream Chef products, which are
imported from South Korea, are distributed via department stores
as well as online platforms.

“We have seen significant online sales growth since the Work-
From-Home mode started. Having more time at home, many
people think it is safer to cook their own food. We have carefully
selected packaging to ensure that our customers will open the
boxes and find our kitchenware intact. It is a way to impress
customers, win their confidence, and encourage good word-of-
mouth,” she continues.

“We have chosen packaging from SCGP’s partners because it is
well-designed, durable, and lightweight. It has a clean surface
and can feature of our printed logo and company details,”
she explains, “As customer feedback has been good, we have
confidence in quality.”

So far, she hopes that packaging can become even lighter because
it will mean a lower logistic cost.

Packaging for Easier Life

Responsible for Dream Chef marketing at work, Mr. Harun
manages his family’s household at home. He, for instance, has
been shopping for its groceries. When he goes shopping, he is
interested in not just product quality but also packaging design.

“At supermarkets, | look for appealing packages — something that
is easy to carry and remove the need to use a plastic bag. | also
appreciate packages that are easier to organize inside my car
and my home,” this part-time househusband reveals.

“Importantly, | love things that make me feel good. | am always
attracted to bottles that are made from recycled plastics. | feel

I 'am a good man when using such stuff because they are kind
to the earth,” he said.

We serve delicious dishes,
using fresh ingredients and hygienic process.
Our focus on safety means we are very cautious
about our food packaging.
That's why we have chosen Fest.

Not Just Protective Packaging

Come Home Café has offered dine-in, catering, and food-delivery
services for eight years now, with a strong emphasis on food safety
and a variety of packaging.

“We serve delicious dishes, using fresh ingredients and hygienic
process. Our focus on safety means we are very cautious about
our food packaging. That’s why we have chosen Fest. For delivery
services, we need tightly-sealed boxes that are also easy to
stack up. We have given feedback and have seen constant
packaging improvement,” Mrs. Ambhorn says.

“Another problem in a food business surrounds the storage of fresh
ingredients. During the COVID-19 situation, | was worried about
ingredients rotting during storage. So, | looked for packaging that
could keep ingredients fresh longer. My kids then recommended
OptiBreath™. It helps somewhat. The rest depends on my good
storage and management processes.”

Feedback from her family reflects the voice of customers in both
B2B and B2C groups. SCGP is indeed all ears as it seeks to respond
increasingly better to the lifestyle of everyone. o
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Relax & Have Fun |

raneAu Work from Home fiu MIKD0a1313uIN3uU l@gADYESSKINANSSY
KU q i yoanalku 9 vInueEuldkua v1asd x tugasfianssunAnuM
(1n3) udauusiu NIRVIUAdUIUSUIatAURAUM (1nJ)

As Work from Home allows you to have more time at home, you

New Ski"s DU ring WFH! must have already used that extra time for various activities and
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getting new skills. If you excel in any of the followings, mark X on it.
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After marking X on the table, send it together with your name and mailing address to kamonrae@scg.com by
31 August 2021 (If you are SCG employees, please use your office address). Lucky winners will get Starbucks
card worth Bt300 each. As many as 10 prizes are up for grabs. P

dmsudlendnnoudiniugndoslu a LOT aduh 22 Taun
Lucky winners from a LOT Vol. 22 are: é

. l@ug 91nofu 7. Aunchisa Kangpanichkul
. 2y wadoaaun 8. ¥ruilu asrcuduqney
. ANWIA W, 9. 815U 2U¥eINSIUUN v

. Rattikarn Namseethan 10. ga0iag uddy 9

. dnnod S0 6. Korrapin Yangpradit \ Y



g and Action Approach
_ong-Term, Sustainable
Business Success
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It is great to operate a successful business. But the ultimate dream of all executives is sustainable success. Asst. Prof. Ake Pattaratanakun
reveals to Your Answers that ESG (E for Environmental, S for Social, and G for Governance) concept holds key to sustainability, as it
promises to uphold the efficiency of work systems and communicate that great strength to the public.
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Doing Good: Organization’s Shield

A good enterprise automatically gets a shield against crises.
Any adverse impact will be minimal when a brand is strong.
Transparent enterprises, for example, will enjoy greater access to
funding sources. It is easier for them to raise funds for business
expansion because investors usually prefer fair, transparent,
and ethical organizations.

Small investors, institutional investors, and foreign investors have
now attached equal importance to business performance and
business sustainability. Today, green or ESG funds have indeed
won much interest.

When to Do It? The Answer Is “Now”

ESG concept is integrated into three stages:

Before the Process: It is about the recruitment of good personnel,
the management of staff’s perspectives, and the selection of good
suppliers and partners.

In Process: After acquiring raw materials and personnel, operations
should proceed fairly and transparently with environmental and
social care. Staff should demonstrate exemplary ESG practices
at all times.

After Process: CSR activities should be conducted for society
and the environment. Enterprises should always be righteous,
fair, and transparent.

Enterprises can start integrating ESG anytime. The integration
may start with G or Governance, which usually requires just
a little cost but proves effective in plugging loopholes. When
good governance is in place, internal audits are efficient. They
pave way for transparency and efficiency in manufacturing/
management process.

For staff, enterprises should provide fair remuneration, welfare,
and work safety. Enterprises’ care, moreover, should extend to
staff’s family members too.

Guided by good governance, business operations’ compliance
with laws is solid. Enterprises also enjoy a transparent and
reliable image. Works related to Environmental (E) and Social (S)
can then follow.

While benefiting corporate image, ESG practices truly lay down
the core of business.

Who Should Do It? The Answer Is “Every Organization”
ESG is useful to every enterprise, regardless of its size and
the nature of its business.

It is easier for an ESG-focused enterprise to attract business
partners for sustainable operations. With accountability, it has
bigger chances of finding strong partners.

ESG, moreover, fosters staff’s love and trust in their organization.
It helps attract talents from elsewhere too.

In addition, ESG focus brings forth community care and job
opportunities. Society will thus benefit from it.

ESG concept, in all, is simple yet contributes greatly to balance
in all aspects. With ESG, a business will be able to prosper on
a sustainable basis. P
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Imaginary Trip to
“Lanta Island”
for Charming
Local Experiences

91UasStUNNIKEIWIUUGD Gondola

Fautisnondosineanwanulunouionoulasans PG G e lecell Gedlels

vonnAu Alive adutisgawinnmunaJm:aum » o v ..
lelavinnanlila@e 1958 Gondola FuNTER1ANITU NSRS

wmganang1aun1 Itranindunziadaeneanluangnygnmm
nzidnlngnsyanedi wszefindnisnanassTu wieuIununmse
InlAgeu @snaiuennutuegsdimiielatadn aseninems
T ~ P v a8 a a '3
JudhlnanesivuauiineyiuauiiBuwasyafuvansledeanin
Jnaulrnusuiudnee

K3ans:0 RtianursadunuTUiResldnsd uenan
d1dhqu:niss §i0fAnssududadfigususoat
3ntweu Unkyatnizaunldtuuwau udsfae
wiAns:UhTUiRganu!

For the safety of everyone, Alive would like to
take you to Krabi's Lanta Island via an imaginary dm5UiSe Gondola w3ioi3eue Tuednduidenvulilnansluviniiy

v
°

trip. This destination boasts not just coral reefs Fe¥udminland 1 fu wdwindnuuily Sefgniteie meguay
but also impressive local ways of life! FegudiaEge 7 @vunn AuAverdnliauluguvulunisvisuiien
RN

—v:

A local gondola is ready to bring you to Lanta Bay whereby
you can take in the beautiful sunrise with blue sea and stunning
islands as the background. The breathtaking scenery is yours while
you enjoy your breakfast. Served on the boat local items — sticky
rice with fried Snakeskin gourami and a cup of hot coffee/cocoa.
The gondola ride will also lead you through a biologically-rich
mangrove forest.

In the past, such gondola was used to carry firewood. It can thus
carry a load of over one ton. Seven old-time gondolas have been
restored for tourists today.

Facebook:
BourdninduwNy Koh lanta krabi
www.facebook.com/tungyeepenggondola/

Ins. / Tel:
08-9590-9173
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BsnyaUuunnNnu Lanta Batik
Batik Workshop @ Lanta Batik
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Lanta Batik, one of Krabi’s OTOP centers, conducts workshops for
interested visitors. Not only that local artist “Saychon” will closely
conduct the class, but visitors can also take home their unique
artistic creations. Recommended patterns are contemporary
in style. This place also features a variety of interesting local

products such as shawls, shirts, trousers, and bags.

UJQruiiauaiandn Lanta Cinema
Starry Movie Night at Lanta Cinema

Fufauszaunisallmivesn1sgumilsdu Lanta Cinema flgnaswily
nansuvasntivunie wienvuimiddnivulsanlvigiuwuulides
Fraunluils Tuusseniaavis Tuasmaann fifdieunanslau
Thdents wiomunesyaliisgiuuuuity q mdamdudvemsuas
in3eafudy q wieudsnmiloutiguisdasgiithu aedeunssu
dvinesfmnsafiveululfias @ 9 winauladvnau

Lanta Cinema has created new movie experiences for people
to enjoy under a starry sky in a cozy atmosphere. Seats
are comfortable with food, cold beverages, and popcorn.

The outdoor screenings present new movies. P

Facebook: Facebook:
Saychon Lanta Batik Lanta Cinema
Tns. / Tel: Ins. / Tel:

09-2982-9704 07-5811-557




| Today for Tomorrow

150 DVANS

Juun (o SOUUDSOUIISY

dvoclonaovns:anuikdols oS lsiAaailuIGevauuns:aNBIDaEIW
150 Organizations Join Hands in Giving Used Paper Boxes
as Materials for SCGP Paper Field Hospital Bed

150 auAnsulinmastulasinis “soutkdlaaa Wasuns:onuiludssauy
NS:0URETIR” [WosIUsSIVLA:IUNINSUNERINS:MuIKARTFaNs1SU:
seusIAtrAUSTnASnaIWwadaua:saududauntizaslasims Aiudiun
28 WYL 3 31 waunAu .. 2564 33 SCOP Tasunaains:murdold

nauuslyiAa weldudnnauluMsuaNBYIAUNS:NUEFINN 450 AU

Up to 150 organizations have joined hands in the “United to Fight
Against Covid: Transform Used Paper Into SCGP Paper Field Hospital
Bed”. Under their collaboration, collection centers of used paper
boxes have been set up at various locations to accept used paper
boxes donations from the public. Environmentally-conscious people
can back the battle by donating their boxes between 28 April and
31 May 2021. SCGP has already received more than 450 tons of paper
for the production of SCGP Paper Field Hospital Bed.
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“SCGP Paper Field Hospital Bed” is a design innovation for society in
support of COVID-19 patient care and medical workers’ operations.
Made solely of recycled paper, each bed weighs just 14 kilograms
but can carry a horizontal load of 100 kilograms. It is fast and easy
to assemble. The production of these paper beds facilitates optimal
resource usage in line with the Circular Economy. To date, more than
35,000 SCGP Paper Field Hospital Beds have already been delivered
to 420 places across Thailand. o

SCGP wsautludsuntsiunisds=anuwal
ANUSILTaNNNNBJIANSIE:USzaunnnu
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SCGP has joined hands with other
organizations and the public in supporting
Thais during such a challenging time.
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Get Ready

for COVID-19
Vaccine
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COVID-19 vaccine promises to boost
your immune system and, if you become
infected, reduce the severity of COVID-19
symptoms. Now that vaccination has
been rolling out in Thailand, you should
get ready for a shot and know how to
take care of yourself.

COVID-19
Vaccine

Your Healthy Hub

noudndndu

Before You Get Your Jab:

IADINANFINLUUNNTO
gnindn noukarnds
n1sandngu 2 u
Avoid any hard exercise or
lift a heavy object during
the two days before and

after your vaccination;

dendnurudnellrsgatin
LATYAIAN 9PDDNLTINTB
gNVDINTINBE 9oy 2 Ju

Present your nondominant
arm for injection and
avoid any heavy use of
this arm for at least two

days after being injected;

e -

UDUNAUNNHDU
Thegane

Take enough rest;

AR IPTUlAINAITYNeAY
Tndudesiulsalininlng
2819108 1 Loy

A COVID-19 vaccine shot
and a flu shot should
be at least one month

apart; and

vniildgalutudanunedniadu arsideunisdniadu

sonluniou fiilsaUszdi fussIRgiu viedtam

AAUAUUNNTEY AITUTNYILNNENTOUTIYAAINT
mamsunndieudnindu eduugihivanzay

However, if you develop a high fever just before your
scheduled vaccination appointment, postpone it. For
those with allergies or immunodeficiency, it is best to
C}nsult doctors for advice before getting vaccinated.

Jundnmisaudiag1etey
500 - 1,000 4a. $ALATBIAN
Piwaanaged

Drink 500 - 1,000 ml of
water and avoid alcohol-
containing drink on your

vaccination day;

mnmuazangiuGionat
aunsanulamuund

If you regularly take
anticoagulant medicines,
you can take them as

usual.
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Vaccine Manual to Fight COVID (People’s Version),

\the Department of Disease Control

Your Healthy Hub

KaJandnu
Post-Vaccination Tips

Wodneualinadinsasunilanidasedn 1 uii
Press your injection site for one minute after getting
the shot;

waindunnainisluaaundaindu 30 ui
Observe your conditions for 30 minutes

after injection at the vaccination site;

fritldvIevaaiios Tnueudvinnisigniues
qun 500 feandu Adwaruiadn dnansanugild
Tooiune 6 4alue aumiuen Brufen, Arcoxia,
Celebrex Linvn

If you develop fever or aches and pains, take
a 500-mg paracetamol tablet. If the symptom
lingers, take another tablet six hours later. Do not

take Brufen, Arcoxia, or Celebrex;

fadfpetioatunuesisnsiiuszesvinnngsu 1-2 ums
aunthninewdly allemeaynisivaneanased
warldlgeiuiividowionisinde

Even after getting your jab, you must stay at least
1-2 meter(s) away from others, wear a face mask,
sanitize your hands with soap/alcohol gel, and
avoid going to risky places; and
dnsunisaaliasumulnadiuugi wnedadielvy
Iiidndretuiioszavsnmgeaniunistoaty

Take another dose of vaccine as recommended.

== wmm 'OUr second dose should be of the same brand

for maximum protection against COVID-19.
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Possible Side Effects

Common side effects: Pain around the injection
site, low fever, headache, nausea/vomit, and
fatigue that usually lasts 24 to 48 hours only.
Medicines can be used to ease such symptoms.

Serious side effects: High fever, serious
headache, fatigue, chest tightness or difficulty
breathing, vomiting more than five times,
rashes all the body, plenty of purpuric rashes,
twisted lips, twisted face, weak limbs, loss of
muscular strength, loss of balancing skills,
convulsion, and loss of consciousness.

If you develop any abnormal symptoms after
getting your shot, rush to a doctor and present
your vaccination card.

“GrusnuazHaile swntinnaAuudius)
4Ta30 19 TUwsow 1 fiu TWrna!”
“With loving care, we wish

you good health.

Let’s fight COVID-19

together!” P
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Even though the third wave of COVID-19
calls for social distancing, SCGP internal
communications can go on smoothly
thanks to technologies. The latest for
example, was broadcast from several
locations. Leading the stage was
Mr. Wichan Jitpukdee, Chief Executive
Officer, SCGP.
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The event started with the Culture Contact session, which
featured SCGP Paper Field Hospital Bed. This design innovation
for society by SCGP underlined the firm’s commitment. During
the Recognition session, several members were honored for their
outstanding abilities or social contributions. Five awards were
related to designs, two others were connected to Safety Health
Environment (SHE), another was related to Operation
Improvement, another was about Corporate Social Responsibility

(CSR), while the other two were for social contributors.

Mr. Wichan, during the Business Update session, revealed that
SCGP earned 27,253 million from sales in the first quarter of
2021. The amount went up by 12 percent from the same period
a year earlier thanks to ASEAN’s growing demand and rising
packaging-paper prices. SCGP’s business model has now sought
to expand the firm’s packaging businesses and customer base
across various industries. The CEO praised all SCGP members
for boosting work efficiency and supporting cost management
as well as raw-material risk management, which has delivered
increasingly clearer results.

SCGP will be placing a stronger emphasis on ESG (Environmental,
Social and Governance) in the future. Just like other world-class
companies, SCGP has pursued the goal of zero carbon emissions.
During the COVID-19 outbreak, SCGP intends to operate carefully
to build confidence across all customer groups. SCG has now
issued a policy to use its offices as COVID-19 vaccination sites
too so as to reduce overcrowding at hospitals.

11

As the CEO, | would like to
thank you all whether you work
here in Thailand or overseas for
your dedication and efforts for
improvement especially during

the pandemic.

J)

Regarding business strategies, SCGP has planned to make further
investments, for example, via Merger & Partnership in many
countries to raise its production capacity. Mr. Wichan urged all SCGP
members to get ready for new opportunities and seriously
manage costs to brave through the COVID-19 crisis together.

“As the CEO, | would like to thank you all whether you work
here in Thailand or overseas for your dedication and efforts
for improvement especially during the pandemic,” he said.

During the Journey of Growth session, Mr. Karan Tejasen as the
Chief Operating Officer - Performance and Polymer Packaging
Business, SCGP, introduced new products from his groups such as
Flexible Packaging, Rigid Packaging and High Barrier Thermoform
Packaging. He also presented plans for further business growth
and sustainability-themed products.

Arunined oAU

The People Caring session followed. Featuring the “SCGP -
We inspire all inspiration” video clip, it showcased SCGP’s perfect
multiracial teams in several countries. SCGP encouraged its staff
to inspire themselves and team members. When they felt
inspired, cultural diversity could be a powerful driving force
for SCGP.

Before the event ended, Mr. Wichan reminded his audience that
safety should be prioritized not just at work but also other
aspects of life. He then advised everyone to communicate well,
find inspirations, and develop positive attitudes because they
were ingredients in success recipe. o
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a LOT of Ideas will teach you how to create
a wonderful decor item from various beautiful shapes

of leaves. Let’s go!
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Instructions

1. Put a glass sheet inside the frame.

2. Arrange leaves on the sheet to your taste.

3. Put another sheet down to sandwich those leaves.
4. Hit nails on four corners.

5. Cut nails till they are no more than 1 centimeter

long. P

o

MAE | ¥

4 L
? "
b \
—— . —

\
B

W \
\ \ £ h a
W N \ 3 / i .
M \ ) N B .
- YoyauAuYoYaIIN: Unyas My Home auvun 79
#{"H Source: my home magazine Vol. 79




. . | -

AJWAUN
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WORK
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Today, so many popular programs have
been broadcast on YouTube. Among
them are What The Food and Tigercry,
which have been produced by Good Deal
Entertainment for well over 10 years
already. Talking to Spark Your Passion,
the firm’s managing director Mr. Attaphon
Phoharnrattanakul reveals fun has driven
his work that has deeply blended into
his life.
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Self-Awareness: Beginning of Fun

“Each job comes out of fun. | have got fun
ideas and | have fun acting on them. Inspired
by me, my team has also enjoyed working.
All of us have passion in what we do. So, we
are happily working. To spread happiness to
our audience, we need to present our dreams
in a tangible manner. We need a good team

and communication.

“Because | know what | love and pursue it,
I have never felt burn out. I am always full

of energy. It’s great working on something

I love every single day.”

Listening to Others

“I'listen to my team, which mostly comprises
people younger than me. | am keen to find
out what the younger generation is thinking.
The new generations’ ideas are often pure
and inspiring. | usually encourage them to
speak up. Also, | treat my juniors as my
colleagues. When | present my ideas, | try to
sell mine to them. When they present their
ideas, they try to present theirs to me too.

This way, our performance improves.

“We can get feedback from our audience
relatively fast because we operate on online
platforms. Such advantages mean we can

quickly make improvements too.”

Lab-Like Work Environment

“Many people say | am devoted solely to
my work. But in fact, my work and my life are
now the same thing. When | have days off
from my main jobs, | take extra jobs like being
a show director for some events. | feel like
| can experiment with various things
at work, just like in laboratories. And when
the results prove a success, | am over the moon.
By the way, after | started dating, | have

reserved Sunday for my love life.”

Positive Energy Gives Fun

“l' can’t motivate others by just talking. But
I am confident that if you work with me, you
will be prone to have fun working. | exude
positive energy. If we get together and start
feeling bored, | will quickly end our meetings.
To me, when we spend time together, it
should be a good time. Reading, watching, and
listening a lot also give me lots of materials

to create my work.”

During the ongoing COVID-19 situation,
Mr. Attaphon says his team has kept working
hard to produce good clips for the audience.
He concludes the interview with a practical tip,
“We must understand that change is normal.
When things change, we just need to adapt

and keep going.” o

All of us have passion
in what we do.
So, we are happily
working.
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Service Mind That Goes
Beyond Customer Expectation
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Staff responsible for the offline and online distribution of Fest
products are here today to share their ideas and techniques
about how to impress customers. Thanks to their contribution,
FEST sales have risen even during the COVID-19 pandemic.

Guided by such mindset, we focus on
sincere services and exceeding customer
expectations. We are also polite and treat
customers equally.

“I'am in charge of a Fest Shop, a Touch Point between
customers and our brand. The important and first
impression can be achieved with the ability to recommend
the right products. Customers may not make purchase
decisions right away. But if given useful information, they
will come back.

“My team has cultivated good ties with customers too.
The more we talk, the more we understand their needs.
A service mind always helps too. For example, when
customers cannot carry all goods back to their vehicle
on their own, we give a hand. Some customers are
so impressed that they not only return to buy more but
lalso often give us small gifts like snacks.

“Guided by such mindset, we focus on sincere services
and exceeding customer expectations. We are also polite
and treat customers equally. We always listen to what
customers want to say. If they complain, it means they still
love us. If they don’t love us, they will just never return.”
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“My work mainly deals with online platforms,
such as Facebook, LINE Official, and website. As
| usually communicate with customers in writing,
| need to be careful about choices of words.
| also must ensure that my written messages reflect
my willingness to serve. | try to be polite yet friendly.
My seniors have made my job fun by allowing me to
experiment with new ideas and pursue new possibilities.

Real Time Marketing is key to making it
easy for customers to make decisions.
Promotions should be easy to understand.
We need to bring as many potential
customers as possible to our website.

“Regarding web design, we need to maintain the balance

between speed and beautiful presentation. We also
must ensure steps involved are streamlined. Frequently
asked questions have been used for our website’s content
creation.

“My job is very challenging because we need to respond
fast. If we are slow, we may lose opportunities to sell. Real
Time Marketing is key to making it easy for customers to
make decisions. Promotions should be easy to understand.
We need to bring as many potential customers as possible
to our website.

“We have kept improving our website to deliver better
experiences to customers. Thanks to my job, | can listen
to the opinions of so many customers. | pay attention

to every voice. Customers’ feedback let us know what

improvements we need.” P
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