Newsletter

(@)]
c
(@))]
Q0]
=
O
Q0]
(o

Business

a
L

wood buibeyoedbos - mmm



02

04

06

08

12

14

16

18

21

24

Start Right Here
é’wm‘mmmm?iaulmsuaﬁqsﬁ%wmm%&

Packaging Spotlight

WorldStar Packaging Awards 2019

Unbounded

WARP sonuuusatufislnnnidriiiey

The Big Idea

The Era of Collaboration sauiuld lulalna lanauiu
P-DNA

Maker Studio: from Idea to | do

Your Answers

wsstfumalafidudosls From Inspiration to Innovation
Packaging Planet

Packaging Design 2019 faaunnsnaitiudaslnula
P-Story

Solutions for Food Industry @ ThaiFex 2019

Lift Up Your Voice

1nNIEFINegsAY AegAniidaluseiy

Alive

Wawusunmataduieny siegisls Tulanlmiwazanele

26

28

30

31

32

34

38

39

40

Circular Way

Slaiduuil Sumhenaaiuly

Safety

General Safety Rules nnauasadosily

Relax & Have Fun

ABUAIAINEANN 9 JUSUVBITINIA

a LOT of Ideas

Wuiadnane aseddulilizenms

Your Healthy Hub

Collaboration: Healthy Together Juilafuasiquinnssu
Aualan AuaaunIn

WJ Walk

fulmaivesgsiaunenads gy Insind
English Chit Chat
Ann19183nguswng Johnny Grammar’s Word
Challenge

Check It Out

SWLANULIFD LA NNBUAT UAZAITINAINTIH
wuuldanmsus

Unbounded Way

Passion for the Mission




Editorial

Note

Senindudnmsudvesnisiinisnaialugaifinld daamdsnid
ladnagiulunialang wragiiunusuddudiunsiufieduadlusiand
w3 Collaboration fumning fnususlulsznaiieglugnamnssu
Wenduiumnuiieduies wiemsnselantnaegsnaluduieduuusud
sagaavins wienstunhiunsannniuangAssriuusuding
fukusuAinssEme

3 “Collaboration” Heliusazuusuminn1sau seen idsuqauds
vosiuuaziu Wiaausngmsallml 9 luasmsnaia Fsenaliugaidusiu
vauinnssuiiiniiuazandnualvesuusuddudiivasiaiuldo iy
wistugrugndnbiuiiunasiu nadnsgavinefie windugenvieliiule
Tufienafindu

Foundunmedugiuzandmseduilan uenanisnarldiiunagnsves
wUsUARNa 9 udh BnmamidedsldiTayunedn q mnaudleiiiendnual
Tuwuu “Limited Edition” a3anuuvanivallussnissaialiguslnaleiiu
warfnnu vazeaulugueindnildGewl Yienagvsniniseain
Y0INMIIUANUTLFINUSUI Taviadesenliatu daeliiAnauudanis
wazilanwanununiuiu

Funledn “Win-Win Situation” 9E19UIR3

o Wwww

Uauna finguana
(Porkaew Tippayamontol)
UTIUIENITUTNIT (Editor-in-chief)

11989 UNA.L9aTA unainads drdnenlvgy nuuuBimuding uiede
NN 10800 TnsANWY: 0-2586-5240 E-mail: scgpackaging@scg.com
Homepage: www.scgpackaging.com Amvinlme: Brand Communications,
Brand Management Office fiLSnsn: s1l79n desausiis ussandmsudmis: eufa
ngnmg $89UssANEMIUIMS: nuadnil assenalaed nasussandms: qassrl
inTaNssuia Wnfinan wswus oigen deuseys ARl exsimunang eaanuuulne:
dnel Amarin Publishing Services LFHNANTUNSNIUFILOUANLATTS [01A (WIANT)

376 nuudewgni lwaRAiW ngemne 10170 Tngdwsi: 0-2422-9000 sle 1337, 1338
Tnsans: 0-2422-9091 E-mail: aprint@amarin.co.th wenAuazANNR:
ANEIFINALIINNA BB un B uR L aSUATY 4110 (amn1w) 376 auudawgnid
\mmALTU Ngamwe 10170 Tnsdwek: 0-2422-9000, 0-2882-1010 Tnsaing: 0-2433-2742,
0-2434-1385 E-mail: aprint@amarin.co.th Homepage: http://www.amarin.com

Another growing trend among marketers is Collaboration. In this
age, there are collaborative projects all around as brands from the same
field or from different industries join forces in pursuit of their goals.
More interestingly, some foreign brands have even come to the Thai
market through special collaboration with their Thai partners.

Thanks to such collaboration, all brands involved pursue
development, upgrades and synergy, creating phenomenon after
phenomenon on marketing scenes. Collaborative projects can promise
a good start for greater innovations and better image, after all. As brands
embrace their partners, there are synergy effects. With customer bases
shared, it is in the end possible to drive up sales.

Now, let’s look at what customers or consumers can get from
these collaborations. As they are exposed to new marketing strategies
by partner brands, their horizons naturally expand. Aside, they may
even get hold of “Limited Edition” designs from collaborative projects.
Excitements will keep coming up for them to witness and follow.
To manufacturers, such collaboration are good inspirations to pursue
partnerships for better results. Collaboration always promises
a fresher image and appealing excitement.

Collaboration, in all, is truly a door to “Win-Win Situation”. )
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Rethink Packaging Antku mku tdtadiusndou
Rethink Packaging for Environmental Care
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In a bid to curb environmental
problems, SCG has joined the “Rethink
Packaging for Environmental Care” project
with Mr. Wichan Charoenkitsupat, Managing
Director of Thai Paper Co., Ltd. in Packaging
Business, SCG, supporting the joint
declaration that Tesco-Lotus outlets will
be free from foam packaging from 1 July
2019 onwards.

SCG is now in charge of supplying
the outlets with environmentally-friendly
food-grade packages under FEST brand.
Moreover, SCG has collected discarded
paper boxes from Tesco-Lotus distribution
centers for recycling into paper bags and
Green shelves. All these moves resonate
with not just green trends but also SCG
Circular Way.

agialuwiunnaausauiiolivonisiioua:weuunwgauulws
nuyauslsweurarws:g10nunNUFSY

SCG signs MOU on Herb Research and Development
with Chao Phya Abhaibhubejhr Hospital Foundation
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It is good news that local wisdom on
herbal drugs will take big steps ahead
through researches. On 27 May 2019,
Mr. Thanawong Areeratchakul, then-
President of Packaging Business, SCG, and
Dr. Pongsuda Pongtanya, director of SCG
Product and Technology Development
Center, signed a MOU on research and
development cooperation with the Chao
Phya Abhaibhubejhr Hospital Foundation.
Representing the foundation were its
president Dr. Prem Chinvan-thananond,
and secretary-general and pharmacist
Dr. Supaporn Pitiporn. Under this MOU,
rare herb plants will be grown for herbal
drug/product development. Promising to
add business value to Thai herbs, such
researches will also help conserve Thai

wisdom and facilitate innovations.
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“Sharing is caring, Fest giving back to the environment”

through Collaboration with 9 Partners
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On 20 June 2019, the cooperation
agreement for “Sharing is caring, Fest
giving back to the environment” project
was inked. Mr. Wichan Charoenkitsupat,
Managing Director of Thai Paper Co., Ltd.,
represented Fest in the MOU signing
ceremony alongside representatives from
nine prominent partners from retailing,
restaurant and educational sectors. The
partnership has been forged to encourage
consumers to use safe and eco-friendly
packaging for their food. Under this
project, Fest has also welcomed SMEs to
join its operation as either manufacturers
or distributors so as to ensure there are
enough safe food containers for all. More
importantly, parts of sale proceeds will
be given to the Sirindhorn International
Environmental Park Foundation in support
of its projects for sustainably environmental
protection and rehabilitation.
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“ThaiStar Packaging Awards 2019” ua: “AsiaStar Awards 2018
Packaging Business, SCG, Bags Packaging Awards -

“ThaiStar Packaging Awards 2019” and “AsiaStar Awards 2018

nIuduaTunaImNTIL (nde.) IANS
maummal‘mmemﬂiummusimmvﬂ,m
dlouit 12 fgungu 2562 luima V19
Imaimsvmasmmﬂuwmawuﬁ RFERRE!
sosefudnsudaaiugaaivnssy uudu
Uszauludis mmuﬂaamwumnﬁﬁm
LNALNDRY 10dTT demasud1Usznag
laeldSusneTaussydmuaisedudsena
“ThaiStar Packaging Awards 2019”
‘Uiumwmimm%Lwamiammuwmmu
3 51978 Use mwusiﬁmm%mﬂumsma
aqmmaam wazUszinndouay EEERGIL]
WiedaaSunisve

LIS/ 0000000000000 00000 0000 0000000027

dmiusstaussydueiseduiede
“AsiaStar Awards 2018” Tawn Uszian
ussyfasiiitentsdndiming Uszuande
uazuUTsYNi N sAaLERINSIE

The Department of Industrial
Promotion staged an award-presentation
ceremony at BITEC Bangna, on 12 June
2019. Presided by the Department’s
Deputy Director-general Mr. Jaruphun
Jarayophat, the ceremony saw many
national-level “ThaiStar Packaging Awards
2019” flying into the hands of designers

from Packaging Business, SCG: three awards
from Consumer Package category, one
award from Eco Package category, and one
award from the Point of Purchase Package
category.

For the regional-level “AsiaStar
Awards 2018”, SCG receives an award from
the Consumer Package category, and also
an award from Point of Purchase Package
category. ®




Packaging Spotlight |

-

L T T T T T Tl I

WORLDSTAR
PACKAGING

AWARDS

NnusstuanalitaznnuAnasIassAn
QnargnaadiuuaTgduuLwALNAIIAY
ACUANAIUNISADOUNSNAUILA:30I519YIU
Aur AruAradudukdiraudsniti
0aJIUN1SedNUUUUSSINCURIaINUUNDDNLUU
s‘sﬁquwmm’% 10add 1Wuhvoausuluraie
ANISUs:NI0 a1daaunsandns1idaguslan
ulay 3 s1uJa NMisUs:NIaaIUUSSINEUA
tuau WorldStar Packaging Awards 2019
Ajnzulos World Packaging Organisation
(WPO) tu nsadsan UszinAaisiscusign
aulunnumeanitiuivanddiiouneanuuu

Aulnebuneousulus:aulan

Inspired and creative, designers of
Packaging Business, SCG, always deliver
added value and extra appeal to their
products. With such qualities, they also

shine brightly at many big contests.
They, for example, have lately grasped
three top awards from the WorldStar
Packaging Awards 2019. Organized by the
World Packaging Organization (WPO), the
competition was held in Prague, Czech.
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Pork Product Package
New Premium 2018
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Wonderful designs make pork products by
“Chao Sua”, a perfect premium gift set. Created by
Ms. Sikin Amornkitcharoen and Ms. Pasa Juichum,
Designer-Graphic and Designer-Structure respectively
of Thai Containers Group Company Limited, who take

inspirations from Chinese beliefs and

auspicious fruits/flowers. This

packaging box, moreover,
features perforated

paper window that adds
interesting dimension and

visualizes the good-luck
theme of opening up for

opportunities.
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TukTuk
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Inspired and creative,
designers of Packaging
Business, SCG, always
deliver added value
and extra appeal to
their products.

Happiness
under the Moon
(Salute to joyful life)
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This design emerges as the winner from the Luxury
Packaging category. Ms. Tantip Bopetch, Assistant
Manager - Creative at SCG Packaging Public Company
Limited, has developed this package alongside the Firm’s
business partner, Simply W. The collaboration results
in the stunning package for mooncakes. Decorated
by elegant graphic in gold and pink, the semi-circular
package has a built-in strap. So, it is convenient to carry
around without any bag. Made of recycled paper, it is
also good for reuse. o

e - -
Designed for Singha Beer, this TukTuk ( B 3 - e

-
—
-
-

merchandise display catches all eyes. Not
only that it highlights the world-famous tricycle,
but it also boasts a gimmick. Interested people
can get in, touch a steering wheel and pose
for photos. This design wins the top award
from the Point of Sale catesory. Its
designer is Ms. Rinrada Anuwatmongkol,
a Designer - Marketing Display at Thai
Containers Group Co., Ltd.
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Unbounded

in Extraordinary Design

WARP apququg‘aﬁuv_vmu
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Everyone of course would love to
collect a special album featuring one’s
favorite artist. But most of the time, an
album will truly qualify as a collectible
item only when it hits the market in a
cleverly artistic packaging.
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DIM MAK has now worked
with Italy-based
Carosello Lab

fo put this song
in a special and
limited-edition album.

Unbounded

If you listen to American indie tunes, you must have
known that Steve Aoki is the owner of DIM MAK music
label and plays a crucial role in turning electronic dance

music (EDM) into mainstream music.

WARP, a collaboration between Aoki and The Bloody
Beetroots from ROMBORAMA album, was a mega-hit when
it was first launched in 2009. A decade later, DIM MAK
has now worked with Italy-based Carosello Lab to put
this song in a special and limited-edition album. The so
familiar hook from WARP appears on the album cover in
embossed characters. Inside is a disc featuring an alarm
clock. To perpetuate a premium look, this collectible
album has a plastic outer cover. The lyric and the history
of the artists are in a handwritten style. Silver foil adds an
interesting gimmick and the collage of the artists’ vinyl

picture complement the album’s collectible qualities. o
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Today, many brands are keen to pursue collaboration

with strategic partners because this is one of the

most effective ways to achieve differentiation and

also to boost their strength, as generally seen

at the present. Is this the era of genuine brand
collaboration?




The Big Idea
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Clear Focus, Clear Goals
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At the time a brand jumps into a collaboration,
it must have already known what it wants. Normally,
collaborations have pursued the followings:

Manufacturing: Via collaboration, it is possible to
make use of skillful manufacturing technique of another
brand to complement one’s own signature. There is
no need to waste time trying to develop the technique
by oneself.

Design: By recruiting famous designers to
collaborations, it is easy to develop rare or collectible
products.

Distribution: Many brands rely on the “leading

department stores” or convenience-store chains.

Several brands
shine stronger
through partnerships
with “Top Brands”.

This way, when they present the rare or special products,
there is a possibility that consumers will be keen to
“hunt for those items” via easily-accessible channels
for the purpose of showing off to their friends.
Branding & Promotion: This is about branding
and achieving ‘Talk of the Town’. Such effects often
materialize simply because partners prove like “magnets”.
Several brands shine stronger through partnerships with

“Top Brands”.

\donwusias AlisuidonaAgdalAiuusud
Choosing Business Partner
Can Be Compared to Choosing Couple
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The Big Ildea

A business must choose a partner who intends to
head towards the same direction with shared goals.
Partnerships will be best if both sides set sights on the
same goals and support each other.

A business must ensure that their choice will not
upset its customers or fans. A great collaboration must
be something that delights both the brand owner and
its consumers. Once such collaboration is established,
the next step is to nurture it for mutual benefits, business

sustainability and social responsibility.
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Cool Combinations of Brand x Brand
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The Big Idea

In the age where collaborations matter, Thailand
has seen many Brand X Brand initiatives. For example,
Bar B Q Plaza has joined forces with Pizza Hut in sharing
their signature ingredients. Through their move, fans of
Bar B Q find pizza with toppings featuring their favorite
ingredients while Pizza Hut fans feel tempted to try
barbeque. Some food brands also seek fashion brands
as partners in the hope of becoming parts of teenagers’
pop culture. There are exciting collaborations like
FILA x Pepsi and KFC x CARNIVAL, etc.

After studying consumers’ behaviors and identifying
their passion, MK Suki has implemented MK x Fashion
by partnering with Milin to create a new stylish uniform
for its staff. MK x Passion is another cool project with MK
Suki outlets being revamped to make it more appealing
to consumers.

SCG has also partnered with the Department of
International Trade Promotion and Thai fashion brands
ISSUE, KLOSET & ETCETERA, and URFACE in implementing
the “Bag to the Future Project”. Under this initiative,
cement bags become main materials for “limited-
edition bags”. Each of the participating fashion brands
produces just 100 bags for its limited edition under this
project, which hands over proceeds to the “Habitat for

Humanity Thailand”. This collaboration indeed delivers

many benefits.

When a collaboration is made,
let’s make sure it not just
supports business goals

but also allow customers

to receive the best experiences!

Packaging Business, SCG, has done remarkably well
too. For example, its partnership with S&P in designing
new stunning packages. Designed based on “Happy Mid-
Autumn Festival: Enjoy The Moon” concept, mooncake
packaging by Packaging Business boasts premium quality
and beauty. Friendly to the environment, it is made

of recycled and durable materials, is perfect for reuse,

and is easy to recycle.
When a collaboration is made, let’s make sure it not
just supports business goals but also allow customers to

receive the best experiences! D}
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It is going to be much easier to materialize
youridea, as Packaging Business has already
opened the first Makerspace, Maker Studio
for its staff to experiment ideas and create
tangible work pieces. Inside the studio are
plenty of equipment and tools to support
innovation development.
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P-DNA
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Maker Studio has four zones. Maker Hand Tools zone

presents a variety of tools from tiny knots to big instruments.
Maker Equipment zone, meanwhile, features cool devices for
prototype making like 3D Printers, CNC (computer numerical
control) machines, Laser Cutters, Raspberry Pi, Oscilloscopes and
3D Scanners. Maker Playground creates a forum whereby makers
share their experiences and collaborate. Maker Underground,
as its name suggests, is below the ground level but is well ready
to serve all staff.

Maker Studio is located inside Spec, Building C, Ban Pong.

Come here and act on your brilliant ideas!



inSaJiiouazaunsaininalwninasaalil
Tools and Equipment

tn$oJ 3D Printer
\nSasfuianudfanunsaadedunuuldeesings vonani
gildluniswdanuuidsstu TneTanazgniugunnelinig
AIUANYDIABNNINDS

3D Printer
Backed by efficient computer system, it fast produces

3D prototypes and facilitates additive production.

1ASaJ 3D Scanner
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3D Scanner

After taking pictures of an object from all angles, it can

construct 3D digital models that prove so real.

P-DNA
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CNC Machine

Boasting a variety of drill bits, it is perfect for jobs requiring

high accuracy and fine details.

Transform
your imagination [
to innovation ll
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iwnsesnawesasaliinianiifiguningaliegiasingy
waziiugn wenanildsanunsaldunsadniTanladnse

Laser Cutter
It cuts with impressive speed and accuracy. It also

works great for engraving. (@
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Your Answers
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When one starts
doing, ones will
learn and even
be able to teach
others later on

“Everyone is creating something all the time,”
Mr. Natee Sang, the founder of Makerspace Thailand,
told SCG staff at the recent launch of Maker Studio.
His speech reflects his firm conviction that Thais can
become capable inventors.

Makerspace Thailand is an open work space whereby
people, regardless of their age, gender or occupation, can
pay a small fee to get tools needed to materialize their
ideas. This business has sprung into operation because
Mr. Natee believes Thais” power to invent is limited only
by the lack of access to expensive equipment.

At Makerspace Thailand, aspiring inventors can find 3D
printers, laser cutters, CNC (computer numerical control)

machines, and various standard tools with wood, steel

and electrical parts. They may even find equipment for
ornament making.

Mr. Natee said, “Many Thais can build innovations
with their own hands and wisdom. They search for
information on YouTube, experiment with their ideas and
come up with practical devices such as smoke suckers for
grill-type restaurants. As | trust that Thais have potential,
I want to support them in my own way”.

“When you come to Makerspace Thailand, you can
experiment with your ideas and discuss them with others.
It’s a place where one can identify one’s aptitude
and what one can do well. It’s where one can think
outside the box and act on it. When one starts doing,
ones will learn and even be able to teach others later on,”
he continued.

Makerspace has become an inspiration to many. Such
concept is applied at various organizations, universities,
and communities that seek to support budding inventors.
Their innovations, in turn, benefit the business sector and
Thailand as a whole. @

Everyone
is creating
something
all the time.
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Now, it is time to find out more about hot
packaging trends in 2019. Below are ideas and
concepts that are bound to rock this year.
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Rebirth of Vintage

Vintage designs are in. When they appear on a package,
they add “so-cool” elements to products. Nostalgic
mood, tone and font promise to exude a classic feel.
In the eyes of consumers, they are simply timeless.
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8-Bit Design to Shine Once More

While all other brands use high-definition and clear-cut
images, our 8-bit designs will definitely stand out. Even
cooler is the fact that 8-bit art resonates with people’s
good memories. So, today’s consumers will be easily
smitten when 8-bit designs appear in the market again.
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Let’s Go Green

Many international brands have now got a new selling
point by simply focusing on packaging-waste reduction.
As consumers love green trends, make sure your
packaging designs cause less waste and use more
of natural materials. It should be noted that even
mushroom tissues and moss can now be used for

packaging production.
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Being Different Will Win!

Don’t stick with the norm. The greater surprises you serve,
the better when it comes to packaging design. If your cool
packaging also offers functionality, that’s a bonus point.

When your packaging
complements a
product or a brand,
that’s the true

victory.
© OO
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In the face of all the clues and tips, the bottom
line is that your packaging design should represent
the brand for which it is created in an effective way.
When your packaging complements a product or a brand,
that’s the true victory. o

Au1 / Source: https://www.99designs.com
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THAIFEX-World of Food Asia 2019 marks another success
of this annual fair. Held between 28 May and 1 June 2019, it has
featured interesting booths by great exhibitors like Packaging
Business, SCG.

SCG Circular way concept aims at focusing on developing
innovations and technologies, adding value to our products,
services, and manufacturing process, and making a move toward
utilizing resources to their fullest capacity.

Serving both consumers and entrepreneurs, innovations
from Packaging Business are presented in four zones based on
the following categories:
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Food Safety Packaging Solutions
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Fest Bio Food safety packaging is made from eucalyptus
fiber, esrown at planted forest where we support farmers to
grow trees to increase their income. Fest Bio can hold both
hot and cold food as it can withstand the heat up to 180 °C,,
so it can be used in a microwave and an oven. (can be put in
a 800-watt microwave for 5 minutes and in the 180 °C oven
for 30 minutes.)

Fest Choices straw, can be used for 4 hours straight.

Made of natural fiber, FybroZeal is strong, durable, and
supports printing with its high-quality surface. The heat sealed
packaging without laminate. FybroZeal is recyclable and

biodegradable.

SCG booth presents the concept
"SOLUTIONS FOR FOOD INDUSTRY”
with the emphasis on
Circular Economy: Creates
Values for Sustainability

Flexible Packaging Solutions
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Thanks to SCG’s innovative technology of Multilayer
Laminated: Mono Material, such packaging is easy for recycling
and durable. It is also efficient in protecting its contents from

moisture.

Paper Packaging Solutions
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Packaging Business recycles paper and kraft for the
manufacturing of grocery bags, shopping bags, and even luxury
packaging. Indeed, the Firm has never stopped finding a way to
reduce the use of resources while upholding product quality,

durability, reusability, and beauty.
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Display Packaging Solutions
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Don’t think paper can’t carry much. The truth is that so
many exhibitions have these days used merchandising displays
that are made of corrugated paper. Such paper display shelves
are multi-functional, eye-catching and practical. Even better is
the fact that such lightweight and durable shelves are easy to

install, remove and store. They can be reused as long as possible.

The booth by Packaging Business also features many other
innovations, reaffirming its status as the Total Packaging
Solutions Provider. During the fair, Pattie - the First Champion
from Thailand’s Masterchef Junior has joined the booth too
to share her inspiring story about cooking and demonstrated

how to cook tasty pizza. She has put all those pizza pieces in

Fest Bio packages to ensure that her delightful food is served
with safety. o
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The booth by Packaging
Business also features
many other innovations,
reaffirming its status
as the Total Packaging
Solutions Provider.
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“| love cooking since the age of 5. It started when | often
spent time in a kitchen with my mom and grandma. Initially,
| just helped them with preparations. But later on, | cook on
my own sometimes based on recipes I've got from YouTube.
In the end, I've decided to compete in MasterChef Junior
Thailand that gives me really great experiences. Today,
| cook Pizza Veggie Cheesy with a focus on protein from
cheese and vitamins from vegetables. This dish is easy to
make. When served in Fest Bio packages, they are of course
not just delicious but also safe.” ' '

Gosuwnd - uguduratnosisw s Uszinalne F5u 1
Patty - Champion of MasterChef Junior Thailand Season 1
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Growing Together from Generation to Generation
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Packaging Business, SCG, has maintained
good relationships with and provided support to its
business partners in every stage, including their
transition. The Packaging Business therefore has
implemented the Young Executive Camp for nearly
one decade already. This camp offers networking
opportunities to young executives and also tightens
their ties with SCG team.

At the Young Executive Camp 2019, two young
executives have sat down with us to share their
viewpoints and their camp experiences.
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Mr. Kantapon Paiboonmahapong
Mahapong Paper Co., Ltd.

For more than 40 years, Mahapong Paper Co., Ltd.
has distributed paper packaging with Packaging Business,
SCG, as its partner. The firm has now had Mr. Kantapon
“Khun Pete” Paiboonmahapong in charge of its
manufacturing and warehousing. Being a third-generation
owner of this family business, he has taken up the mission
of taking it to the next level.

“l need to adjust myself and talk a lot to senior
members of the firm so as to promote mutual
understanding. It’s necessary to persuade them to
embrace new-generation styles and concepts. And

I’ve tried to apply those concepts step by step,”
Mr. Kantapon says.

In taking care of this family business, Mr. Kantapon
finds Packaging Business, SCG, a trusted and valuable
partner.

“Our partnership with SCG has supported our business
growth. Because we get good products for distribution,
we have won customers’ trust. If any problem arises,
SCGis quick to solve it. Aside, SCG keeps moving forward
and that naturally pushes our business ahead as well,”
he points out.

“I have joined the Young Executive Camp since its
first year. Via it, I’ve met many young executives in the
same industry. Such connections present opportunities
for business deals. | see them not as my competitors,
but partners. We can share experiences and all, which
can be applied to my work,” he continues.

After taking up a key role in his family business,
Mr. Kantapon has managed it well amid increasingly-
competitive environment. His performance and
determination have allowed him to win acceptance

from all.

Arunuancu Twyagunwayg

(Mr. Kantapon Paiboonmahapong)
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Mahapong Paper Co., Ltd.
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Mr. Apinat Kuntanarumitkul
A.N.B. Packaging Co., Ltd.

It has been 26 full years that A.N.B. Packaging Co., Ltd.
a manufacturer and distributor of corrugated paper, has
partnered with Packaging Business, SCG, out of its trust
in the latter’s quality and standards. Now, the second-
generation owner of A.N.B. Packaging Co., Ltd. has risen
to its helm and chosen to continue partnership.

AtueAUNS fiunundnsna (Mr. Apinat Kunta
uSEn 1o.13u.U. UssINEUA 4110 4
A.N.B. Packaging Co., Ltd.

Mr. Apinat “Khun Nat” Kuntanarumitkul, Vice
President of A.N.B. Packaging Co., Ltd. has stepped in
since 2014 to bring his family business’s operations more
in line with international practice.

“I have been familiar with corrugated paper since
| was young because I’ve seen how my parents worked.
But with an emphasis on best answering to customers’
needs, | have set up a lab and gone ahead with
R&D effort. We focus on quality and environmental
friendliness. Our raw materials come from manmade
forest. We trust SCG in providing us with that,” he says.

He adds that thanks to Packaging Business, SCG,
his family business has enjoyed greater efficiency in
the market. SCG, he says, has offered business insights,
quality raw materials, great packaging standards, and
caring support.

“I’ve known the SCG team long before | took
up an executive role here. In my opinion, SCG has
demonstrated solid responsibility and always provided
useful advice. | especially find the Young Executive
Camp a great project. Via this camp, I’ve met people
with the same background and we share experiences.
| really hope that SCG will continue to play a role of
such a great business partner”.

After managing his family business for five years,
Mr. Apinat says the biggest difficulty is to make old
staff trust his abilities. He says he has continued to
work towards winning their trust. With his unwavering
determination, he has full confidence that A.N.B.
Packaging will roar ahead on a sustainable basis under
his leadership. P



Brands across Industries

Alive

Make 1t Fresh & Marketable!
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To freshen up their image, several
prominent brands have lately embraced
partners from different industries.
Such collaboration, after all, looks
fresh and enables them to explore
new possibilities. Let’'s look at a few
examples below:

SHISEIDO

ZMIun
THE ALLEY

ARTISTARMAKE
usJuuonatiannylayn
dinsesdroudaata

When Inspiring Bubble Tea
Brings about Colorful
Cosmetics...
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THE ALLEY SUPPORTS
THE COLLABORATION
BY SERVING
RASPBERRY

PEACH STAR

Because THE ALLEY delivers refreshing
and tasty bubble tea in a stylish way, many
customers are so impressed that Thais
fly to Taiwan to taste its original version.
Drawn by such tantalizing appeal, Japan’s
famous cosmetic brand ‘SHISEIDO’ has
entered into a creative collaboration
with this bubble-tea chain. Under this
partnership, the ARTISTARMAKE cosmetic
collection hits the market. It features
two cosmetic products in three different
shades. The first, Stamp Liner, is a liquid
eyeliner at one end. At the other end, it
boasts a star stamp to enliven its user’s
makeup. The second is Topping Shower
that proves perfect for highlighting and
as blusher.

THE ALLEY supports the collaboration
by serving Raspberry Peach Star, which
serves star-shaped cookies and toppings
to remind customers of the lovely
cosmetic set. Even more special is the
fact that it has turned its Nagamekuro
branch into the Collaboration Store
whereby customers may have fun trying
the super cute ARTISTARMAKE.

Special drinks are available in Japan
only. But for cosmetics, just browse to
the website to get hold of them.
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Easy Thai Style by

IKEA X Greyhound Original
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Excitement runs high over news that
world-class furniture brand ‘IKEA’ has
now partnered with Thai fashion/lifestyle
brand ‘Greyhound Original’ for the so-
special collection of SAMMANKOPPLA.
Designed based on Small Space, Small
Business and Asian Flavor concept,
this collection promises to be a Big Wow.
IKEA has chosen Greyhound Original
because it is associated with street culture
and having an outstanding ability to
expand from fashion industry into cafés.

SAMMANKOPPLA will present chic and
eco-friendly items. Its double-sided Thai-
style mats, for example, will be made of
recycled plastic drinking straws. Inspired
by traditional Thai backrest pillows, it will

DESIGNED BASED ON SMALL
SPACE, SMALL BUSINESS
AND ASIAN FLAVOR CONCEPT,
THIS COLLECTION PROMISES
T0 BE A BIG WOW.

also feature triangular pillow covering.

Users will be encouraged to stuff it with
unused T-shirts or discarded straws.
For those in love with IKEA’s Frakta,
this collection will offer it in Thai-style
checkered patterns and make it from
recycled plastic. SAMMANKOPPLA will
hit the market across the world in
August 2020. D}




Circular Way |
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Circular Way
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Start Today, Tomorrow may be Too Late!
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It sounds difficult and time-consuming to build a more
sustainable world based on Circular Economy concept.
Yet, that goalis in fact within reach if all sides join hands
for the shared goal.

Durability
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Renewability
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Get Started to Set Good Example!

this principle.
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Product and Process Design :
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Product and Process Design: Think for
the Whole Cycle!

During Product and Process Design, the eight
elements of Circular Economy are the ultimate rules
requiring everyone to search for methods, technologies
and innovations that deliver maximum resource
efficiency. The bottom line is to use as little resources
as possible for highest benefits and ensure products
created are easy for reuse as well as recycling. Paper
Merchandising Displays and exhibition booths by
Packaging Business, for example, are now fine for reuse.
After their used life ends, they are also perfect as raw
materials for paper production.

Committed to the application of Circular Economy
concept, SCG has developed SCG Circular Way as the
guiding principle for all of its work processes. So, let’s
take a look at how Packaging Business, SCG, has integrated

_.600000000000000000000000000°



Circular Way |

The application of G Technology for corrugated paper
is another solid example. Thanks to this manufacturing
innovation, the product remains as durable and practical
but lighter in weight.

Flexible & Rigid Packaging, moreover, are now
designed with recycling in mind. The use of same material
for each product makes recycling all easier.

On top of this, Packaging Business places as a strong
emphasis on the use of Renewable Energy and treating
wastewater for reuse.
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Waste Management for Waste to Value

Instead of throwing paper scraps away, the Packaging
Business has used them as raw materials for the
production of brown paper boxes and Idea Green paper.
If ones properly separate discarded paper based on their
categories office paper, mixed paper and brown paper,
the whole recycling process will be much more efficient
and deliver benefits to all.

On top of this, waste from manufacturing process
can be upcycled to Problock bricks. Discarded Paper
Bands and plastic scraps, meanwhile, become good
materials for basket-making locals, who have now
enjoyed brisk trade and supplementary income. Many
other forms of waste, moreover, can generate energy.
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Build Alliance : Find a Partner for Circular

Economy

What to do with waste Packaging Business cannot
reuse/recycle on its own? The answer is finding a partner
who is specialized in handling that kind of waste in a way
that maximizes energy efficiency.

Vegauds agdndn dusuesilundwdafiagyinld
Circular Economy inTuld uagdiefiuasdlilaninegun
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Last but not least, don’t forget that
everyone can help support Circular
Economy and make this world a more
pleasant place to live in. So, let’s jump
onto this bandwagon and spread the
concept all around. P}
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General S:er'f.y Rules
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General Safety Rules
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It is basic working regulations to ensure
the safety of employees, business partners,
as well as related parties which are rules or
prohibitions that are in line with the risks of
the company.

Effective date: July 1, 2019

Q91N LIFE SAVING RULES 991vIs?
How is it different from LIFE
SAVING RULES?
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LIVE SAVING RULES are the critical regulations which
require strict conformity. Violation will lead to
severe accidents to the loss of organs or death and/
or loss of property in substantial amount. Life Saving
Rules are determined based on extreme behaviors.
The rules are consistent, equally, clearly controlled

and enforced. Penalties for violating the rules are

harsher or different from the general safety rules.
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Packaging Business
General Safety Rules
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Directly report to line supervisor when an
accident or a near-miss incident which may
cause injury, property damage or fire occurred.
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Wear the required personal protective

equipment (PPE) necessary for the job.
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Do not wear shorts or slippers in plant area and
must wear proper uniform, tuck in shirt, tie up
hair when entering the machine operation area.

adluluituiaiunu (Restricted Area) Lgu
Vsl iowmauuas lnelilasueyeyn

Do not enter Restricted Area such as electrical
room or transformer room without authorization.

Walnu g vieeduluiusasuyneie wu
Forklift, Clamp lift, Hand lift, Transfer car,
sasn (Judu

Do not climb, hang or catch with Forklift, Clamp
lift, Hand lift, Transfer car, Loader.

Wnuldinsén visealdyils vaufuRnuiu
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Do not use mobile phone or ear phone while
working with machine.

Fuldlnsanvvasdsaanserulunlsaany

Do not use mobile phone while riding bicycle
in plant area.
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Do not use car, motorcycle and bicycle in
building area without authorization.
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Do not drive or ride vehicle over the specified
speed limit.
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Do not use food and drink container with chemical
substance. (@
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Didn’t you know that there are
many interesting vocabularies in this
volume of a LOT? If you finish reading
this whole newsletter, test yourself
by creating words from the provided
sets of letters.
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kamonrae@scg.com Mgludun 13 fugiou 2562 (Nstulduwdnuiu SCG aiduRogdinuuu:a:) gRfzAGIA:

asunnsu “ns:tinudu SCG” 3 sA lia: “ONdn SCG Circular Way” 10 s195a .
If you know the answers, send them together with your email and mailing address to kamonrae@scg.com §
by 13 September 2019 (If you are SCG employees, please use your office address). This time, three bags made
from SCG cement bags and 10 SCG Circular Way fabric bags are up for grabs. P °®
L]
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Congratulations! Winners from a LOT Vol. 15 are:
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Answers: Relax & Have Fun in a LOT Vol. 15 -
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"3 Color Up Your
@ Dining Table!

™ - Unbleached cloth [ ns:onuas Wi/
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thread and scissors
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It’s a lovely idea to juice up your dining table
with a handmade tablecloth featuring your favorite
patterns in your best-loved colors. Invite your family
members to join this creative project too because

it promises to be fun.
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Instructions
. 1. Copy a chosen pattern with a photocopier or
drawing.
Place transparent plastic over that copy and
perforate it along pattern lines.
Put the perforated plastic over kraft paper/
unbleached cloth and paint.
Cut it to size (If using cloth, sew its rim). P
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Source: My Home Magazine Vol. 58 (March 2015)
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Your Healthy Hub |

Collaboration:
Healthy Together

Aulionudsiyudanssu qualan QuagunIw
Joint Innovations for Good Health & Nature
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Collaborations have now taken up various health and hygiene themes, as brands have mixed
growing trends with their product/services of the consumers for whom more choices
and better benefits are provided. Below are some of the interesting outcomes.
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“XBOX body wash” ayeutngasmiiAu Tag Microsoft x Axe
“XBOX body wash” by Microsoft x Axe
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Out of its wish to congratulate its game players for
: every level upgrade, Microsoft has partnered with Axe
L (N2 in producing XBOX toiletry set. Gamers find this set a

V.-mxlnm

i J HIFT YOUR ' big delight. It features liquid body wash, deodorant and

G ] GﬂME fou
‘ ﬂ _ 1, _ .g* e _ fragrant spray. The fragrance from the spray comes from
S g / _ v the mixture of herbs, fruits and various fragrant woods.

Among them are kaffir-lime, lemon and mint. Bottle

designs are simple yet elegant. Australia is the first country

to see the launch of this special set.
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AINWASOUGTUR Better Moon café x Refill Station

muﬁum%ﬂqmmwLLaz%’ﬂwﬁaﬂﬁ Better Moon café x
Refill Station ANHAY co-working space wagiiwnluge
gouyy 77/1 Tneflineududilenndsieuuifninduindon
wazteliauanuerliinniy Ssmnandl Better Moon 9z
IéGuemsineuuutinu  finefreguan lirduneivie
pa3uwnind1 udfiude vudes wazasu 5 vy @ Refill
Station fivesvinedenil fe Hufiidn q vesgshatuthen
@asmhehemannvaneidiuluginusssiiu Tnefluseng
wuueesuninuasisessundnlifidenaiureu uonaini
Jeflaudvaelanlidom ogrmaondalau nasnainuLAd
wUseAitulsfle aamh ndesdnn laudsayfeuvemninléla
PruanUsunavsznaaantilandnaay

Let’s take care of your health and the world at the
Better Moon café x Refill Station. Located on Soi On Nut
77/1, this café functions like semi-working spaces with
healthy dishes. Highly-nutritious but not too organic,
each dish has low level of sweetness. It includes a Refill
Station too. In this corner, customers find various types of
liquid solutions they need for their life and house. Also
available are eco-friendly products like silicone straws,
bamboo toothbrushes, water bottles and reusable food
boxes. (D

nw1 / Source: www.adaymagazine.com, www.brandbuffet.in.th




WJ Walk
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New Captain
of Packaging Business

NssUMSGIaNISTHEY §SADIWAINTIY PATT
President - Packaging Business, SCG
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Total Packaging Solutions Provider
Ao Customer Solutions
veshanA mdaumlinu
ua:nouluaAsunnUaumnl

Total Packaging Solutions Provider
Is about focusing on customers,
identifying their problems
and presenting
Total Customer Solutions

l
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“msiAunteveaninisauddy Packaging Business
Senléindu Journey fimansilddumesaniuan Tugas
viane Ui 1519giiumsidulavnagsiaegedaay ua
Faflunuizdulnogwsiordos Feansisrasdulalule
wesiiddalunshgsiaiisdessly fe nsuesiigndniu
an (Customer Centricity) Ainw1 Customer Journey gy
999N ¥ Voice of Customer fid1dnyde Freuitymmie
naulandanAlyinsudau - Total Packaging Solutions
Provider”

wheedegndn wulaludeiu

Customer Centricity - M3MAAMUEAYAUAINABINT
vosgnin Ao wihilvean indeadfagnévidelueg i
gnéanntu menudesnsiiuriaidlifian inenudlauay
dwoudud Uimsuatlugiuiilemeulandgnin

Usudaliiulunnaaiunisel

panfinisidsunlamasnnan lisdesususalii
Tuieisan Bmsvhan waznszuaums Tnsdanuasaan
aunevegnAdumdn (Customer Convenience) 1516891
ddlin 9 38n1sTvl 9 welulad videuinnssu tneonuuULaY
Waun wandfuel ielinisdndussiaaonndosludy
anumsalnaaluvady

AuAdala Leader Aaauldla

wiinsuynau fe Wleddylunsiuindeugsie i
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UI51INIANSIUAR vaufuwuuiites fi q Leader u
wuvagslunsviedis sudddlaludesninuvaens
lrdandundnau eseunsh sulutgniuazegsiavens”

Challenges of the New Role

“After transforming ourselves from a paper business
into a packaging business, we have significant growth.
With the transformation, we have changed our business
approach too. Customer Centricity becomes the key to
our business operations. We have studied Customer
Journeys. We have listened to the Voice of Customers.
More importantly, we have presented total solutions to
customers’ problems. That’s how we have positioned

ourselves as the Total Packaging Solutions Provider.

Grow alongside the Customers

Customer Centricity is our first priority. Therefore,
it is necessary that we spend more time with customers
or reach out to them better. It’s our duty, after all, to
identify their latent needs and deliver values through

our products, services and solutions.

WJ Walk

Adapt to Every Single Situation

Evolving digital technologies require us to constantly
change our work methods to deliver maximum
convenience to customers. We must search for new ways
of using technology or innovations to ensure we keep
pace with market situation.

People are Core, Leader is Carer

People are valuable drivers of our businesses.
We therefore focus on the development of the unions’
ability. Creating a good working atmosphere in workplace,
having leaders as the role models as well. Safety is our
priority. We promote safety among our employees,
their family members, customers and also business

partners.

n1adaluzaswanisa

“Dushumsiitlamagsie gsRaiiniley 151dossulss
Uszavsnmednaseiiles liioadeemuaansonansudeiy
(Competitive Advantage)

dumsenegsialivannuanesteinu Scale uag Scope
th wiimaluSeugiduniddn 4 ld19zi0u Food Packaging
inaeiaunanius ve1ongugndn aaeasuLiutemis
M58 Flexible uay Rigid Packaging L31aajsgn1ssiain
advanced materials 1nnfu 1wy nslddrunauvaswanaRn
lufaduesiusznou uaznsza1vussqine wie Packaging
Paper argaisiawuiisdnluussmadulailidy ol
AsDUARUENTELANNTY

uenndl Ldadinisniuedduihiifanudeiniy
wsmuuaziannludunising 4 isinll elvihlely
A uda”
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Challenges present us with both
opportunities and threats. We must
set our sight on opportunities
so as to move ahead”.

J) e S~




Our next steps

“In pursuit of business growth, we need to continously
improve the efficiency of our existing businesses to achieve
competitive advantages.

We have to diversify our businesses both in terms
of Scale and Scope. We have explored new businesses,
such as Food Packaging: developing new products,
expanding our target market, and increasing our
distribution channels. For Flexible and Rigid Packaging,
we are going to develop increasingly advanced materials,
such as the use of recycled plastics as raw materials.
Regarding Packaging Paper, we have now invested further
in Indonesia to expand our business presence in the
ASEAN region.

We have leading partners with their expertise, for our
new business development. So, in making our next steps,
we have confidence about delivering the business
excellence”.

-— - a ™ EY)
drdrAacunazwatsin1rldgnu

“MFaIn NMsiisligsialui gnAnlud viselaseylslng
0§ v a a % 1Y va S A
bisuAnnsseudivn leanuslvd ldsdvinfaundnga
wnfudndeiiindiey spnliisueddutrminegiaus
fusrAawuuiina ldirasdudmunsla 9 sazaansavili
dndala”

Key to Moving Forword

“In my opinion, we have always learned something
when we open new businesses, acquire new customers
or find new things. New knowledge makes us fuller and
paves the way for our development towards better things.
By following this path, we can fulfill any goal”.

uusnatunisiiiiu
“msiFeuiegnasanarasviilisinuedisieides laif
ﬁéuqﬂ usnwileanmsvihau fiveusiumilsde nﬂﬂ%qﬁéwu
awlaunuedlni 9 naoalan wdfthuuandeuiues g
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Tagl§38nsiiffign Tdelunisdesy Aanumiuegiae
dduenuddty tiewdouuuasuuazdavels”

Work Philosophy

“Constant learning means opportunities for endless
development. Discipline then guarantees efficiency.
The bottom line is how to fulfill goals with the best
method. It takes discipline to follow up, review, prioritize
for flexible adjustment”.

WJ Walk
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Work & Personal Life

“Successful people are doers. But to maintain work-
life balance, each of them embraces a different method
depending on his or her context. In context of work,
| treat work as separate issues from people.



To ensure my personal life, | do
one-hour walk every day. | make it a
mission to make 10,000 steps each day.
During my walk, | listen to songs. It’s the
way to relax myself”.

dndadios q nnau
“YDYDUANNNAUNITIAUN U
senlimnauAnit dAethuvesminist een
Wigeus Snw Wawuazvihanududinluie
fu refudeiutmddngmdsdlnduude
Ynuegaliaumdsuasinuay iledsio
Tiifutles o sussld uazegrduldlalumiy
Uasnseiusigugaiy”

Messages for our Staffs

“First of all, thank you for growing our
businesses together. | hope you see this
firm as our home. Let’s learn and develop
together as a team. Maintain this big home
for the new generations. And last but not
least, prioritize safety”. ®
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Constant learning
means opportunities for
endless development.
Discipline then
guarantees efficiency.
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| English Chit Chat |

dnnivdinqudiuinu
Johnny Grammar’s Word Challenge

Practice Your English with Johnny Grammar’s Word Challenge

S

mnlury0UlogAun doimuamsdndumuidinqudiimadentki 9 @we English Chit Chat alul egnyauwiau
gOUWAINTAI Unaasdnmudinqudiuniueuwalnguluauisniwu aunsadandeuds=idannnaulugn
asawnaadlUlnumnlkunasaoan

There are almost countless ways to learn English. But in this volume, English Chit Chat would like to
recommend that you improve your command of English with a smartphone application.

vy
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weundirduiiiiite Johnny Grammar’s Word Challenge W
weUndinduiimutulasantiugeunwdess British Coundil dw3uldly
msilnmwdanquiieiliaesiivarnvany Tigldnuaansadentiadefin
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nsaznaen (Spelling) uunoliildunuaany wuniwdngudmsuld
Tuiauszdriu vievmaildlunisien Hudu nrensunisutasedy
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@@ COUNCIL

Developed by the British Council, Johnny Grammar’s Word
Challenge ensures its users can practice English based on a category
they are interested in be it Grammar, Word or Spelling. There are three
levels in the app: Easy, Medium and Hard. So, all family members
can have fun learning from this app together.

What’s so fun about this app is that users must compete against
time to answer a question, see their scores, and know their spot in
the global leaderboard. (P)
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nJtu i0S uas Android
Compatible with
both i0S and Android
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Authors: Bill Burnett and Dave Evans
Translator: May Sripatanasakul

Publishing House: bookscape

Every life has its challenges and limitations.
But the writers of this book, both leading
product designers, have found a way to
apply Design Thinking to design the life
they want. Their concept is so brilliant that
they can launch Designing Your Life program
at Stanford University. Their book now
recommends a practical approach towards
life: identifying problems, team-building,
creating a dream job and developing

immunity.
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Terminator: Dark Fate wtliniana?iag
wnaudounduludianilinvesyusud
T-800 fdslaitpedilasnanafaunneu wag
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A28N15NULIV8Y Sarah Connor M1ATIH
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Grace tnsundilulanaunnn Ha9UATUYDS

e

Tim Miller 910 Deadpool

Released Date: 23 October 2019

Terminator: Dark Fate is a prequel
to Terminator 2: Judgment Day, with an
interesting promise to reveal the origin of
T-800. In this fitm, Sarah Connor will be back
alive and join forces with female fighters
from the future, Dani and Grace. Tim Miller
from Deadpool serves as film director and
guarantees film quality.
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Album: Lover

Taylor Swift 1in3esuaziinusasnastey
it fufeiouddesdatilualuieo Lover
melddainlni@e Republic Tnerouwntil
Ifdeansuiatiafnogiaunas ME! uaginas
You Need to Calm Down senynientiges
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Flounsn 9 veusetulunans 9

Album: Lover

Taylor Swift, one of the world’s best-
known singers and music composers, is
preparing to launch her Lover album under
‘Republic’ music label in August. But two
singles, ME! and You Need to Calm Down,
from the album have already been released
to delight her fans. Check out her MVs and
enjoy the feel-good sentiment.

9 - 19 August 2019
IMPACT Muang Thong Thani

Being the world’s biggest international
book fair, it is going to operate round
the clock. Available at this event will be
more than one million books from various
categories: children’s book, literature,
fashion, gardening, cooking, biographies,
music and many more. Indeed, Big Bad
Wolf has everything for readers no matter
what their age and their interest. P
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Unbounded Way |

ID 4 Office IiSvUAIIWWSOW
1SJ1AS2IsSNAlHAADIAIBITU
ID 4 Office Promises to Deliver
Greater Business Agility

“1uﬂﬁ]ﬁ;ﬁuﬁmquf?iauLL‘LJaaimL%'Jﬁu’damwrml,l,szjﬁul,l,azmmﬁaami
veagnAffiadunainuaty nsiawIRAINEUALAZN1TUTNIS
Wudedwdu madeulesdusingq ﬂumﬁsﬂmLmﬂuwmiuiaavimmuau
axtagldnsvineusiussavenmanndedy fNUNIONDUALBIAIUABINTS
vosgnildnnFitasassmunudoans A 9 fuimsseiugwes SCG
Baiufeeuddnludesd Fadndunhesnu 10 4.0 %u“lunnﬁqiﬁﬁ] Lo
iduasenuasnsnvesesdnslusereny Mewmaiiuauduiudes
flanuagesin 53057 uazenatinszuIuMsIOUALANA1s9INgULUY
gsfatulagdu ilenSouiiay Test and Learn uae Fail Fast, Learn Fast”

“Today, it is necessary to leverage technologies for product/service
development to achieve higher efficiency and responding faster to
customers’ needs. Recognizing this need, high-level executives of
SCG have prescribed the establishment of ID4 Office in each of its
businesses to boost its competitiveness in the long run. ID4 Office
is very agile. Its work approach is about Test and Learn. We fail fast

and learn fast”.

4sAini duuosssu
(Surasak Amawat)
Industry 4.0 Transformation Director
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In digital age, everything happens at a fast speed requiring all
to adjust quickly to changing circumstances. To stay competitive
and keep pace with market trends, Packaging Business, SCG has
now established ‘Industry 4.0 Transformation Office (ID4 Office)'.
In it are IT, Supply Chain, Engineering, Industry 4.0 and New
Business Development teams. Now, let’s hear how ID4 Office has
sprung into operation and how it has addressed all its challenges.

A21UNIN18Y9JI New Business Development
The Challenges of New Business Development

“auTmeiivateseiu §mSU New Business uaatdunisiiauenlval
Wngmatalva fedndiarusimieuniigaegranis Sudufiazdes
o1dgIEmsvhauuuulvl 5uds mindset Aidoadlangdnssuguslag
Tnsuazsosd passion lunsransuletdelyl 9 Tudnamth & Winning Mindset
fidetrusosdisals veaduaudnssludaiisilinerh Snetrmilsde
AUAArIaInseumy Tuluanunafulasitmneegnsnn agnslsAnnm
ﬁmﬁmﬁﬂmﬁumﬂﬂﬁwmﬁu wwﬁwwﬁaaﬁmm%'mnmUﬁLﬁm%u
1579 lﬂLiﬁuiﬂin’JUﬂﬁMN’]lﬂMN ﬂlﬁmmam Fail Fast, Learn Fast, and
Move On waatigeitudsvaunisald 9 ffslenitean”

“Our office addresses the highest level of challenges because
we have to introduce entirely new product to the market. So, we
need lots of passion to keep going. All of our members have had
a winning mindset and do our best to live up to expectations from
others. Our work is extremely challenging. Along the way, we have
struggled but have also learned useful things. We Fail Fast, Learn Fast,
and Move On. These are good experiences.”

3ufA nuawuda
(Wandee Kamolpanus)
Manager - New Business Development
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Mindset Aauuulrnu WIKT Tugnt
oz Mindset for This Age i i e,

“AUTNMEY8IN1TYI1 New Business fig 131liiAussnsvesgnA1eeng
wita3s LigasiiAntuunasneuaussaudissnsvesgnénldudold meld
vilal velduddulvm iilAsilizioezann aufninnisi Entrepreneur
Mindset viammudiudrvesgania io3dnin New Business fiviogiiufe
Ye4vpLT iazdnnujsiufiazvheenunliiiian mnfianuiawaiauie
FailAlaif 519z ligerieusinazBoufiiiousuus wWasuulas uassiam
nuiliieshegloaninifian uazAbsiuluyn 4 fu”

“The challenge of developing a New Business is that we don’t know
exactly what customers want. We are not so sure as to whether our
new product will sell well. In this realm of uncertainties, we have
embraced the Entrepreneur Mindset. We treat this new business
as ours. This way, we are so determined to do our best. If it fails,

we don’t get discouraged. We keep improving to deliver better results”.

ussmu AS3UUIN
(Norraron Treecheewannath)
Manager - Business Incubation

“oaild Mindset Bosnseensunsiasundasiintueue wiauoonan
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lihagdnFantodumar vonsldsunsaduayuiitvennd q guims
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Huduiienniuls”

“I'always embrace changes. Not afraid of failure, | am always ready
to step out of my comfort zone. Aside, during our work, we have
received really good support and counseling from executives. So, we
can overcome the most difficult parts of our job”.

ifesAfnA Yryurl
(Kiattisak Boonmanee)
Engineer

“gnfuninauiituiinveunuliesding fdesiuiinveulunis Deliver
Value T¥iuusom evlsihiduusslonifuusdnivuassinliass 4 du
wedluyunte isluitfonuies st Supply Chain waramvesnsUAsundas
danndenlunsvingsiaideuly indesenndszandldliAnusslem
wniign”

“As an employee, | am committed to delivering value. | do what is
useful for the company. | try to look at a bigger picture for both my
job and the overall business context. Then, | apply what it is best”.

8s:Wug SAliRusAANA
(Teerapun Rassamekiartisak)
Supervisor

“Tsindfiroslianunsanaulandgni ynaudadestimnudaveuann q
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1 4 Fuavmpalsiniau vsesnsdiedlusie vsegnsddemeslsiiuga”

“A good products can’t win all customers. So, it is necessary that we
are flexible and full of courage. When changes happen, adjust. Don’t
be afraid of failure. We talk a lot with our team members so that
we can keep going ahead. If this thing works, continue it fast. If that
thing doesn’t work, we stop it as fast too”.

Wrunws AsjoruINIus

(Pintip Kutiwanakan)

Marketing & Sales Development

Team Lead

s
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“Growth Mindset is the key because it drives us into exploring
possibilities and taking initiatives. Just one in 1,000 or probably in
1,000,000 attempts can successfully launch a New Business. So, our
task is not easy. But with the right attitude, we have fun trying and
getting things done with our determination”.

3804 Ugvidndasary
(Jirat Meesukchaosumran)
Manager - Partner Engagement
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“I focus on doing my best. As an employee, | focus on delivering
maximum benefits and profits to my employer. | take my company’s
goals as mine. Such mindset keeps me motivated. | have never taken
my job responsibility for granted”. D)

aswau Sng1nay

(Worapoj Witthayathong)
Marketing & Sales Development
Team Lead
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Circular way

Circular Economy
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