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| Editorial

GROW WITH SUSTAINABILITY...
WE CAN DO IT!
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SCGP has accorded importance to sustainable development because
a successful business not only manages its operations properly but
environmental,

also maintains social, and economic balance, paving

way for the world to stay livable and sustainable.

As global sustainability can start from each of us, a LOT would like
to encourage everyone to join the efforts. Content and activities in
our columns have taken sustainability theme. In P-DNA, Mr. Soonthorn
Yongvibulsiri talked about SCGP’s Environmental, Social, and
Governance (ESG) concept and how he has viewed changes as

opportunities to learn new things.

Journey of Growth, meanwhile, features a packaging materials
recycling business that not only contributes to SCGP’s growth but
also responds to demand for sustainability-themed packages. Another
must-read is P-Story, which presents “TRANSFORMATION” Waste
to Value Workshop. Based on ESG and Circular Economy concepts,
this event upcycles leftover materials with designs and inspires
people to help support a pleasant-to-live-in planet.

Please don't forget that all of us are truly crucial cogwheels for
development and the care for people, communities, the environment,
and the sustainable world.
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SCGP nisudfngniIwauaizu
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SCGP GUARANTEES DESIGN POTENTIAL WITH AWARDS FROM 3 ASIAN & NATIONAL CONTESTS
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SCGP has continued to prove its design potential at prestigious competitions. This year, the firm has won a total of 13 awards.
listed here are SCGP's award-winning designs, which not only answer to customers’ functional needs but also demonstrate aesthetic beauty.

AsiaStar 2021 Awards

AsiaStar 2021 Awards luyszian Consumer Package 414U 3 51998 qalae ASIAN PACKAGING FEDERATION
ASIAN PACKAGING FEDERATION'’s AsiaStar 2021 Awards contest: SCGP received 3 awards from Consumer Package category.

@A “lucky Windmill Gift Set” wWavu “Wealthy Orange Box” @AV “Premium Banana Box”
g AMNOIWS Nasausny 1y AIBUWS 3994 Ty AueAnIud yUszan
uazAMOUNA wilay wazpmeslinl wisWamlnea wazamesinl vasnaulnea
USENNENAEINUTTIAUN 31710 VSEnNguaentussyiam nnin VIENNguAEINUITIAMT dnin
Designed by Ms. Kritchaporn Kulrattanarak Designed by Ms. Thanaporn Worawas Designed by Ms. Atikan Boonprakong
and Mr. Thanapoom Maneecharoen and Ms. Onpawee Bavonpattanapaisarn and Ms. Onpawee Bavonpattanapaisarn
Thai Containers Group Co., Ltd. Thai Containers Group Co., Ltd. Thai Containers Group Co., Ltd.

ThaiStar Packaging Awards 2022

ThaiStar Packaging Awards 2022 aelalang “Falny ﬁt‘i’aﬁu (Sustainability for Next Normal)” 91421 9 51998 uyadu
1521An Consumer Package 9142U 6 5197a Us2lnn Transport Package 41474 2 51978 Wazuseian Point of Purchase
U 1 52978 TAlAENTENTNGARINNTTN

Ministry of Industry’s ThaiStar Packaging Awards 2022 contest on “Sustainability for Next Normal” theme: SCGP received
9 awards. Of them, 6 were from Consumer Package category, 2 from Transport Package category, and 1 from Point
of Purchase category.

swdaguzAATuds:inn Consumer Package

wavu “The Art of Hand Crafted” wWAavu “Healthy Set” wWAvU “Songkran Gift Set”
Ty AuoIan Sany Ty Aouilf guns Ty Auoian Sane
VIENNGUALINUTTIAMe i wazAmeslinl visnamlnea wazamUIniys dszmazluua
Designed by Ms. Tavita Ratanaya VIEnNguaentusTIied nrin VIENNENABINUTTYIUA 91717
Thai Containers Group Co., Ltd. Designed by Mr. Niti Chumpeth Designed by Ms. Tavita Ratanaya
and Ms. Onpawee Bavonpattanapaisarn and Ms. Paweennuch Prapasanobol

Thai Containers Group Co., Ltd. Thai Containers Group Co., Ltd.



Start Right Here

- ThaiStar Packaging Awards 2022

swiaguIaATuds:innN Consumer Package

wavU “lucky Fortune Gift Set” @AV “Songkran Gift Set” @AvIU Moon Cake “DovauIuUNS”
g AUNGINS Nasausny lag AuUsMIAN St lng AOUNINIA TokN
LazAMEIEY Wunlans wAZAMETINT Talng AnUTUE P LTS AU uazAMATY BNTAAATLY
N o @ oA oo o Y. @ oo e g o G e o
UIENNRNFLINUITINUMN N7 UIBNNQNALINUITINUN 91NA UTHNNQANALINUITINUT 91NA
Designed by Ms. Kritchaporn Kulrattanarak Designed by Ms. Tavita Ratanaya Designed by Mr. Panupong Chophuk,
and Mr. Suriya Pimcoat and Mr. Suchanat Chidthai Mr. Wanchana Sritrirattana,
Thai Containers Group Co., Ltd. Thai Containers Group Co., Ltd. and Ms. Sikin Amornkitcharoen

Thai Containers Group Co., Ltd.

swdagu:IAaATuds:INN Transport Package sdAFU:IAATUUS:INN Point of Purchase

wWAvIU “Ready to Share - WAvIU “Sure Box” @Wavu “3M Back to School P.O.P.”
Ready to Show” g AUNOTNT NasAusny I aaduan eyianining
1ng AMUBUNT 95914 AMIINTE (MSENe wazAM)NAR Wuod Aulfina1 A3gnusaun
% o I, o5 T o ~ - o o
LLazﬂmﬂﬂﬁWi qmmuinw UiHWﬂQNﬂﬂ’]QJ‘Uii’ﬂ;ﬂm‘M NA @muuum LIDILLAIND LLa:Qmﬂ’]‘H’] ’:gﬂ‘gu
S 0 ¥ g o e 1 v @ o o
Uﬁwwnqmmumsﬁgnmm ANA Designed by Ms. Kritchaporn Kulrattanarak, mwwmgmmmmi’agﬂmm ANA
Designed by Ms. Thanaporn Worawas Ms. Nicharee Reanthong, Designed by Ms. Rinrada Anuwatmongkol,
and Ms. Kritchaporn Kulrattanarak and Mr. Pumipak Punthasee Ms. Pathitta Sirirerkratana,
Thai Containers Group Co., Ltd. Thai Containers Group Co., Ltd. Ms. Phaninthorn Ruangwaeomanee,

and Ms. Pasa Juichum
Thai Containers Group Co., Ltd.

- Design Excellence Award 2022 (DEmark)

. o a v P ° v o | a
° Design Excellence Award 2022 (DEmark) ‘S"I\‘i’mﬂuﬂﬁ‘lﬂﬂﬂﬁﬂ'ﬁﬂaﬂLL‘UUﬁ fl 2565 97UU 1 9197@ ﬂﬂiﬂﬂﬂi&ladmi&l

DEmark  N19AN5EUINILSEINA
Department of International Trade Promotion's Design Excellence Award 2022 (DEmark) contest: SCGP received 1 award.

wavu “twrkiInJudunsg as1Aau by SCGP”

Khudin by SCGP, Organic Fertilizer Capsule

g AT w§aﬂs:gs VIHNNGNABINUTITUT I1id

WAZAMEANL UAUAWIASY USENABINATIWYIgARIMNTIN 1R

Designed by Mr. Ratchapon Pringprayoon of Thai Containers Group Co., Ltd.
and Mr. Suthon Santonjalarn of Siam Kraft Industry Co., Ltd.

duidunotumanDivaey SCGP Aa:AaURVANINW AWAIISH ADWLNTUZOVINSoNIVUTUNMSWEUUNAUANIA:USNS
IWoaeulngMstautunnid wdeuidulzadundiinuanAiia:gusinaldegwyeaiguy
These accolades, the pride of SCGP, underline designers’ talents, potential, and commitment to developing product/service
that are truly perfect solutions to both customers and end-consumers. (=
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uSanssuivnindydunsd asinau by SCGP
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“KHUDIN BY SCGP” PRESENTS ORGANIC FERTILIZER CAPSULE
TO TURN LEFTOVERS INTO ORGANIC FERTILIZER

ATOLATIVUIAGN 1 ATOLATI

' = WAARDINTATIUGE 0.5 AT
y r A small family usually disposes
0.5 liters of leftovers each day.

adnsou/LID
ADUGV/ Height:
25.8 1yudivas/cm.

dhuu/lp

SFidsoudu/
Circumference:
26.3 1yudiuas/cm.

e

JIunaussy/ nvlaau/BODY

CAPACITY TO HANDLE ? ADWAN/ Height:
8.5 Acs/liter 27.9 13udivas/cm.

AostaIAvorISIUINU 2 - 3 ACS
2 - 3 liters of leftovers each time

twhunJudunsge:tdioargevaaruiluduavgauds:uitu 4 - 5 Su
The capsule takes 4 - 5 days to turn leftovers into organic fertilizer.
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Leftovers have posed a big problem in the world. Thrown away by billions of families, such food waste releases methane
in decomposition process. But methane, when not handled properly, pollutes the environment. Without proper handling,
leftovers gather germs and insects while spreading foul smell.

It is therefore important that families learn to turn their food waste into organic fertilizer.

)

Aminiedunid As1gau by SCGP winNssun SCGP Wallu >

$anfivninJodunsy asaAdu by SCGP

INBANNAZAINALNE L@lAassnElan ad1TnaguLANINTHN A
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Organic Fertilizer Capsule, an Innovation from Khudin by SCGP o . ) - .
NLABDINITANTENUAUANTBUIIALAANITIIBWMBINA

This innovation is designed for environmentally-conscious people.
Offering ease of use, it is suitable for use at family or community

levels.

LazTIUL5INISLAs LR UlnvesLuAIZ eI 8D RA BLAEDINIT
ﬁ'@ﬁuﬁﬁua:ﬁoﬁ%ﬁmm@L§ﬂiuﬁu%mﬁumwmmmazz}aﬁamﬁ
suvseinguulinanedullesBunidiiusgemisiudu

How Does It Work?

\ Place the capsule on soil. Then, pour in leftover meats, fruits,
or vegetables. Moisture from food waste will interact with heat,
facilitating air flow and expediting bacterial growth in

decomposition process. Microorganisms in the soil will eat the
leftovers and decompose them until they become organic

fertilizers that nourish soil.

AtuAudalaalau Outstanding Benefits

TIWAALABYHZAINATITOU LNNs1ADMTlLNAY .
aunsaUgnivosey 4 dildias saalilasusigeimsiu o .
pilseIidanstu Measslnsedes waznniiunaulan

Reducing. household waste & giving nutrients to sail
Creating fertile soil around the capsule, with plants on the
spot being well nourished
hgnasnuuuliissuuieanunisniuuii Tadnlefiin
“?iLﬁW-nnmi‘wﬁmzmaaanma%ﬁan?iumﬁmumu
Aladaagay

Double-walled capsule for faster decomposition, efficient odor
capture

Boasting anti-condensation design, its lid prevents foul odor
from leaking out

Beautiful design

° N1SuddoysIvda Design Excellence Award (DEmark) TunAuaufaaannssuiia:aana U 2022

It wins Design Excellence Award (DEmark) 2022 award from industrial category. ®
DEmark

@aaoaouny / For more information:
Ins. / Tel. 0-3461-5040
FoUNWNSAVYD / Buy from: www.doozyonline.com
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“PE'I:_RICHORY VERMICOMPOST”
nwaineIvJodladiny asulangnsoiSou
FRESH FAMILY-FRIENDLY PACKAGING FOR FERTILIZER
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“Petrichory” uusuoUsJuaTalooUﬁrgmoou|oU waloidyunaueAUATHL 192 nauanmnuunsmsounomm ASW
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“Pefrichory,” an Indian vermicompost brand, answers to “BIY” (Buy It Yourself) trend by rolling out a new
family-friendly packaging of its products. Customers therefore can conveniently buy products they want in
a proper amount.
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Garden Supply

I

As this fresh packaging is smaller than its previous version,
customers who do not need a big amount of vermicompost
can just use its content in one go. There is no hassle of keeping
it for later use. Pleasing to the eyes, this bag features lovely
graphics of smiling, gardening people. On the back are nutritional
facts and instructions. Thanks to such guidelines, customers
know exactly how many of the products they should use for each

type of plant — ornamental ones, home-grown vegetables, etc.

Vermicompost is friendly to the environment. With the right
packaging, consumers get an appropriate amount of quality
products for use. Such packaging therefore contributes to
resource efficiency. Catering to customers’ needs, it adds value
to the brand and supports global sustainability. P)
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The Big lIdea

SUSTAINABILITY STARTS FROM US

We can start our efforts by “paying attention to” people and
the environment. Next, we may adjust our behaviors a bit to
bring about better changes. For example, if we cautiously
separate our household waste, recycling will become easier for
agencies involved. Not only that better recycling efficiency

reduces waste, but it also eases damage to ecological systems.

To build sustainability, we also need to look ahead. Changes
may not be visible in an instant. We therefore must set our
sight firmly on our clear goal and tirelessly work towards it.
Our forward thinking will help ensure that we do not give up

midway.
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P-DNA
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EVERY CHANGE GIVES LEARNING OPPORTUNITIES
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ADAPTING & LEARNING CAN BE FUN

“Graduating in chemical engineering, | started my career as
a manufacturing engineer at the Ban Pong Plant of Siam Pulp
and Paper Company Limited in 1990. Later on, | was transferred
to take charge of a new project at Wangsala Plant. After that
stint, | was promoted to the post of production manager of
Siam Cellulose Company Limited’s pulp factory. | would later
handle an engineering project for Thai Paper Company Limited
and then Phoenix Pulp and Paper Public Company Limited before
returning to Ban Pong and Wangsala plants in my capacity as
production manager.

“Then in 2020, my career switched out of production line. It was
a major turning point. | have now overseen the formulation of
policies and strategies based on guidelines from the Management
and ESG Committee. After laying down ESG framework, | have
followed up with implementation and prepare reports. In my
new role, | have been more involved in corporate affairs. | have
also learned more about laws, sovernment affairs, participation
management, and stakeholder management.

“ESG and Sustainability affairs also involve external organizations.
I need to adapt a lot because | had never done such job before.
But my work experiences have applied well in many contexts.
During my adjustments, | have learnt more and stepped out of
my comfort zone. It was difficult at first. But once the adaptation
is complete, | have fun doing new things.”

ESG IS GOOD TO PLANET & PEOPLE

ESG, a meaningful international topic, has always received due
attention from SCGP. Guided by ESG principle, SCGP has grown
replaceable eucalyptus for use. Today, recycled materials have
also accounted for 97 percent of its paper-packaging production.
Used packages have been reused for maximum efficiency too in
line with Circular Economy concept.

“In the production process, we can maximize resource efficiency
by curbing energy usage, water consumption, and waste. As we
apply ESG concept to each unit, we must set a clear target. For
example, if we intend to lower greenhouse-gas emissions, we
must identify indicators, follow up with results, and conduct
evaluations for necessary adjustments.

“The formulation is not top-down. We ask operational staff to
determine feasibility during formulation process. Then, after
setting targets, we must send a message across as to how our
efforts will benefit our organization, society, and planet. Our
executives have communicated with everyone on all possible
stages. Our ESG Rating has to date been satisfactory. SCGP was
in Silver rank since its first year with S&P Global Corporate
Sustainability Assessment.

“Our ESG performance has assured investors of our quality
growth and growing business opportunities. For example, our
recycling business not only supports circular economy, but it
also complements SCGP’s business portfolio. Indeed, ESG is
really good to people, businesses, society, and the world”.

OPEN UP, LEARN & CREATE OPPORTUNITIES

“Working hard does not equal working well. If you perform well,
it means you are effective and enjoy Work-Life Harmony. Today,
| have realized that people management is by no means easy.
In engineering field, we can produce clear-cut solutions when
problems occur. If a solution is right, it can be used again and
again. But in people management, your solution depends on
a situation.
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To young staff,
please keep
learning because

additional knowledgeﬂ n ﬂ

gives you more opportunities. ”

“So, for my management role, | focus on two parts. Firstly, | open up
my mind, explore inspirations, and am always willing to listen to
others. When | come across a problem, | stay put. | tell myself
my patience will be rewarded with achievement. After a task is
successfully completed, | can be proud and tend to my passion.

“Secondly, | encourage my team members to focus on corporate
goals. We are parts of SCGP. This means we may sometimes work
beyond our work scope in support of the firm’s goals.

“To young staff, please keep learning. Read books, news
and articles because additional knowledge gives you more
opportunities.

“Last but not least, don’t worry about changes. You just need to
work responsibly and uphold the right principles. Do that
and you will soon realize that you are on the right track,”
Mr. Soonthom concluded. (D
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SCGP x THINKK STUDIO

“TRANSFORMATION” WASTE TO VALUE
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SCGP has conducted its businesses based on ESG (Environmental, Social, and Governance) and Circular

Economy concepts. It therefore has focused on green materials, maximum resource efficiency and upcycling.

So many materials that would otherwise be thrown away become new products with added value,
thanks to SCGP, which has also promoted community-enterprise development.
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Mr. Soonthorn Yongvibulsiri

ESG and Sustainability Director, SCGP
NaIRDUsUELT1594 Workshop
Greeted workshop participants
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“TRANSFORMATION” Waste to Value
Workshop
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Guided by the aforementioned concepts, SCGP has recently
collaborated with THINKK Studio
“TRANSFORMATION" Waste to Value Workshop to promote

resource efficiency and upcycling. Invited to the event

in organizing

were members of craft-community enterprises around
SCGP’s plants in Kanchanaburi, Ratchaburi, Prachin Buri and
Khon Kaen, as well as design / material-sciences lecturers
and students. At the workshop, participants explored ways
to upcycle SCGP’s unused materials with THINKK Studio
in charge of sharpening the ideas and upcycling

implementation.

“TRANSFORMATION” Waste to Value
Workshop

“TRANSFORMATION” Waste to Value Workshop took place
amid inspiringly fun atmosphere. Discussed the workshop
were four types of materials namely paper band, recycled
plastic strap that is a byproduct from plastic-bottle forming,
plastic tubes, and crushed recycled plastic. After THINKK
Studio’s finishing touch, the upcycled materials are beautiful

in design and boast added value.

THINKK Studio’s designers shared their ideas at the
workshop. The first stage of the workshop was to
understand more about the four materials and their different
characteristics. The team then concluded that paper band
should be woven in line with Thai craft of weaving. Tubes,

meanwhile, should go well with that can be grasped in the
hand. Crushed plastic, on its part, has solid durability and

can be used for tray making.

In the next stage, THINKK Studio produced six protypes
from the four materials namely a vase, a lantern, a handbag,
a tray, a fan, and a tote bag. Participants then were given
opportunities to make these products from the materials
provided. For decoration, there were thin plastic sheets for
participants to choose. These sheets were recycled from
used plastic bags.



P-Story

THINKK Studio -
Think Circular

ACUIOY ©SSUNUUN Creative Director

llAa: Co-Founder ¥V THINKK Studio

Mr. Decha Archjananun, Creative Director &
Co-Founder of THINKK Studio
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Mr. Decha Archjananun, Creative Director & Co-Founder
of THINKK Studio offered advice on how to upcycle

waste/unwanted materials as follows:

“Breathing a new life to no-longer-wanted materials or
waste requires creativity. Designers need to visualize
what the materials will be turned into through an
experimental process that should go beyond any limit.
During the workshop, THINKK Studio has already shown
how to upcycle materials. Our team believes our efforts
were successful and got positive response from
participants. This workshop provided us with a good
opportunity to interact with students who had fresh
ideas as well as with craft-community enterprises that
had exceptional craft skills. All sides in the workshop

definitely discovered some inspirations.
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“Anyone can upcycle materials. At household level,
upcycling will require just basic skills. At community
or industrial level, it may be necessary to design
waste disposal and storage process for upcycling.
However, the process design can be done in collaboration
with supportive companies, government agencies or

research units.

“Importantly, upcycling must focus on ensuring that
its output is not only as functional as products from
new raw materials but also answers well to consumers’
lifestyles. Last but not least, upcycling trend should
to the environment

continue because it is crucial

and the world’s future.” (2
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SCGP avnufu “PEUTE”
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SCGP INVESTS IN “PEUTE”
EUROPE’S MAJOR PACKAGING MATERIALS RECYCLING BUSINESS

©

[ sourcing NETWORK

N CUSTOMER NETWORK
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SCGP has strategically stepped into the fast-growing packaging materials recycling industry via the merger & partnership
of 100% stake in Peute, the Netherlands’ largest independent packaging materials recycling and trading company.
The investment strengthens SCGP’s packaging portfolio that now covers sources of raw materials, upstream and downstream
production, as well as integrated packaging solutions. It raises the firm’s ability to fulfil consumers’ needs for sustainable
packaging and enhance recycling operations in ASEAN with leading technologies.
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(Approximately 120 million baht)

The transaction of Peute Recycling B.V. (Peute) was already
completed with the payment of 78.19 million euros or
approximately 2,875 million baht. This purchase is through SCGP
Solutions (Singapore) Pte. Ltd., which is one of its wholly-owned
subsidiaries. SCGP’s consolidated financial statements thus
started showing Peute’s operating results from July 2022 onward.
This investment marks a milestone in SCGP’s strategy to expand

its business in Europe via merger and partnership (M&P).

Peute’s facility — which is now located in Dordrecht — will be
relocated to Alblasserdam. The new location is closer to
Rotterdam Port. Following the relocation, Peute’s facility is
expected to double its sourcing capacity and improve cost

management efficiency.

The investment in Peute is in line with the growing global
awareness of sustainability, which leads to a significant increase
in the usage of recycled materials. The ability to directly access
greater volumes of recovered paper and plastic will enable SCGP
to meet the surging market demands as part of the evolving
consumer trends. Furthermore, Peute’s expertise in advanced waste
management and related technologies will help strengthen SCGP'’s

efficiency in packaging materials recycling operations in ASEAN.

SCGP is confident that the acquisition of Peute will boost its
potential to expand its businesses into the fast-growing
packaging materials recycling industry, significantly contribute to
its long-term growth strategy, strengthen its raw-material sourcing,
facilitate all groups of packaging businesses from upstream
to downstream, support internal integration, and complement

its delivery of integrated packaging solutions. ®
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Care for Self
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SMALL OR SERIOUS INCIDENTS
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For every 3,000 unsafe acts and conditions, 300 near misses happen. Heinrich’s triangle also suggests further
that in the end, 29 accidents will take place per those 300 near misses.
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(Incident Ratio Model - Heinrich’s Triangle)
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A near miss refers to an undesirable incident that has the

e

potential of causing an accident. In other words, a near miss
comes close to causing injuries, illnesses, fatalities, property A
damages, environmental woes, or public harm. So, what seems
like a small incident in fact may have huge significance when
it comes to the number and severity of accidents.
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Near Miss Accident with Unsafe Condition Unsafe Act

oaviau ualilauyanaln Consequences VDIDEUUNGY HANNLFL laila PPE Tuganiviua
An item falls off its place maomiﬂmuyﬂm usidslaivau Not wearing PPE where
without hitting anyone. The falling item hits someone An item is kept on a high required

spot and has a risk of
falling off its place

4 4 4 4
318971 Near Miss 'i’ltld’]ul,m:i:qmqn’lizﬁ n Site Inspection 711 STOP Observation
Reporting it NI waztufinlugutoya waztiuninlugudeys
as a near miss. Reporting the accident with Declaring site inspection and Declaring STOP Observation
details/outcomes registering it in a database. and registering it in a database
Miss
N

\

ISTNNAUR:DaIudIuldogvls? How can we contribute to safety?

a @ wa a ' =, v a { . 5
. LAYINULST: qummmxmw%avl,u derduniinfivadsinas About ourselves: We have the duty to take care of our own
52URTZIIAULDY safety.

- s fufeudr wheudifieuaniin 1sideenansiae  © Dare to report: When an incident happens or nearly happens,

Lﬁaﬂﬂﬂ@:ﬂ’]iﬂﬂixﬁﬂﬂ’)’]Nﬂﬂ@ﬂﬁﬂ we must not be afraid of reporting it. Our reports will lead

> . = q o to greater safety.
- uilgsudge samname Jensd wasthludlagSudgeaniw

miﬁ’m'ml,l,a“'wqaﬂiiulu%"?mﬂi”%ﬁiu « Improve: Join the process to analyze how the incident happens
&« @ A a a e o e o & o so as to improve work conditions and behaviors.

. LﬂULUuLﬂiBGLﬂE}uI’Q: Liﬂugafmqmmsmmﬂmu wazyadnu
13J1ﬁLﬁm°luﬂ%9iﬂ"Lﬂ + Remind: Learn from an accident so that prevention becomes

more effective.

“hoens Near Miss MARTUAUNY luanisfinuAunsIanthnuiianudy WUNINIUAEINIARIUDE
uatsdyansnlumdsuiawlduaznszinuioulausinu mﬁaz%"wqmﬂﬂiﬁﬂmu%m'mﬁm%'mwﬂm’m
ﬂué’f@ﬂfoinm%immqmizﬁﬁﬁmﬁu wazudsh Wonuiawlst Wanfiunsifiveenueniiud eanudasnsde
lun1snnauasy”

ugds:na Twiseau “I once had a near miss. In that incident, I was inspecting work at a chopping ground when a moving
Prapas Pairoj
Staff - Wood Converting

UsGnasuwoisans sfa of work to communicate clearly to a worker on duty there that he must always move wood chunks

wheel hurled a wood chunk up high in the air. That chunk almost hit me too. So, I ordered the halt

The Siam Forestry Co., Ltd. off the ground for work-safety reasons.” ®

uISsAUASWEAVALIKIAIWUASANY TagiSUINWNANSSUIAN q Tulda:3uzonisn

LET'S BUILD A SAFE ATMOSPHERE THROUGH SMALL BEHAVIORS IN OUR DAILY LIFE!
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KUMULUS-

INSOVAWAQUIAUINOINA
DEVICE THAT TURNS AIR INTO WATER

ndoyazousunmsian U 2020 wusn narwsgluansgonsulolisadanainaudniiionisusina 103IMa190OVANS WYY
KINWoon IIdREuL Indovaaatha:onaRaunsnusTnaldgudNoulsAsIduLN 13U dovaadvindiinauth KieTmiFulunsdar
GaduAoUFAY NS:AuAUAA (Kumulus) USBnamsSasUanus:inAqlidy Furhrualiusielis v:isdamihdudoudsnus:riana:dubas
deodvinadeu TdAaAUIIA:eoNIVUIASONEAAUNAUIINOINIA FuasalFuidnnuRTusIAMAIBNGVIG nveendevdnyrtivisy

vovIkuidegwidusUsssu

The World Bank reported that as of 2020, several emirates in the United Arab Emirates had struggled with water-for consumption
shortage. Although many organizations have tried fo solve the problem, several constraints stand in the way. To get the devices that
generate clean drinking water, they need to install the devices either close to water sources or pay relatively high installation fees.
Kumulus, a Tunisian startup, however is reversing the trend by making it a mission to deliver clean drinking water at affordable prices

through environmentally-friendly methods.

. .
vaaurazaralannh uAlioINALazUAINAO

ng‘aqaaaﬂLmum'%'amamffﬂ?{mmmnw Kumulus-1 Taeldwaseu
Mnleasieas Massnisiinsingnisalindrsenadn §ndu
muguluomathudsnlulamesiienseauaiizaing 9 wieu
sFpuuAis MnEnsmUium saN S oukazALEY
auldneaineenuinsenduianarerafiatunsonanldis
20 - 30 amsdetu dudunsusladgmideinisdhiunasi

liegInssgn szamaLazuaILaniegnnuiuulan fe3sd
PlFuduANuRLFILaIng19nzansslunauuumIVLansn1
ANTONAATANAINNA LG

o o A

nénAAe Kumulus1 JalsliSeuing smewwiaies 1 gnunaiuns
MIIFIUAILAZIARDUENIATAIN TNITUUDLDALUNAAIEWAIIY
nnlosasigaa Jsguasnsdeligienn amnsadeluginun
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GET CLEAN DRINKING WATER ANYWHERE
FOR AS LONG AS THERE IS THE SUN AND AIR

Kumulus has developed its invention based on dewdrops.
Its Kumulus-1 captures moisture in the air, filters it, eliminates
bacteria and other pollutants, and then generate water via

condensation. Operating on energy from solar cells, this

Us:nns 1.6 wuauAu govlan
TUﬁ']U’]SﬂI?J’m\]III’iﬂ\]U']C]Uﬁ o1Q
RUAUTG*

1.6 Billion people around the
world have no access to clean
drinking water at home.*

Tun3Uileusn DUs:NsIToV
45% nldauuna:ona**
In Africa, just 45% of

the population have clean
water to drink.**

innovative device can produce between 20 and 30 liters of
clean drinking water each day. In all, this innovation has removed
the long-standing constraints because air and sunlight exist all
over the world. Even the most arid zone like African deserts

can use such device for the production of clean drinking water.

Simple in design, Kumulus-1 has a one-cubic-meter capacity.
It is easy to transport and maintain too. During its trial period,
Kumilus-1 had been installed at many corners of Tunisia.
Now, it is ready to enter the market to provide a sustainable
alternative to the world. Better still, if Kumulus-1 is used in
towns too, it will curb the amount of disposable plastic water

bottles as well as carbon footprint from water-bottle transportation.

Kumulus’ invention was almost unimaginable in the old days.

But today, it is a proof that a great innovation makes the
impossible possible, saves human race from a crisis, and secures
quality of life for the future generations. Thanks to Kumulus-1,
clean drinking water will not be restricted to just some areas

of the world anymore.

31% FovlsuiSsunislan Tl
tha:oalkIGnusIna

31% of schools worldwide
cannot provide their students
with clean drinking water.

nnU 1IGNIAN n31 500,000 AU
iAuF50 1Wws1:USTNAUAURA
Tldntunw

Every year, more than 500,000
young kids die of poor water

quality.

ﬁ:ﬂ: *91N91897%U Progress on household drinking water, sanitation and hygiene 2000 - 2020: Five years into the SDGs 289 WHO uag UNICEF

~*fayazesuinisland 2020

Source:

**The World Bank Report in 2020

i

“udanssuna

*Compiled by the World Health Organization (WHO) and the United Nations International Children’s Emergency Fund, “Progress on household drinking
water, sanitation and hygiene 2000 - 2020: Five years into the SDGs”

report
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“A great innovation” makes the impossible... possible and secures quality of life for the future generations.
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SUPER

APP

nodiquonsu asulengddaygndana
OFFERS EVERYTHING YOU NEED IN DIGITAL AGE
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TuUnnamscﬂulunerwmnryTumsTamm maowuunuonnsauJnueneaounnnuoouunodn|ssm31 Super
App ogogitusu iws:dunedaiunds:avAndoolrdsagnaanaa: aonAULAU

Smartphones are now indispensable items. With these devices, people access a super app to enjoy
the convenience the digital age has to offer every day.

lui 2553 Mike Lazaridis Qda@ﬁz\nm:ﬁ@mmm%mﬁm BlackBerry
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ANMNEILTIZY WeChat war Alipay WUsEwnAIU 3o Grab
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Digital Planet

A super app usually offers social-networking, shopping, delivery-
service, and financial-service features, which are updated in
response to target groups’ changing behaviors. All super apps
have tried to keep their users on their platform as long as

possible. Today, many shopping apps have transformed

Anlnaidnunn uanel N5z
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BlackBerry (BB) founder Mike
Lazaridis coined the term “Super
App” and defined it as a closed
ecosystem that people could not

live without. To fulfill people’s various

daily-life needs, a Super App must have many features and

services that may jump across various industries.
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BuduniieUizndnsudiadedoms Wauungusns
Social Media, e-Service lla: e-Commerce Taqiqun LINE
Wallet FulFdHSUMSSNSSUNMSINU ASOUAAUTIY
MsavdoauAIa:oNS

Starting off as a chat-service platform, LINE now offers
social media, e-Services and e-Commerce. Its prominent
feature, LINE Wallet, enables financial transactions too.
Today, it is so convenient to order foods and groceries
via LINE.

dusmsivdvo s USMsSUAUAUKSOANZOY USMS
Payment lia:AAQONTAUSMS GrabFresh Avdoaudn
NnglosusIifa AUEVITUS:UU News Feed IIFOVZD
§50anUR Kiens:AuQrUvAUKSeIAUINUIG

This Super App presents food-delivery, groceries-
delivery, vehicle-hailing and payment services. News
Feed is also available for users to view reviews/ short
clips and play games.

’nnneUaaLJLJ\] Shopee nangidu Super App ]
Smsssnssum\lmsmu s:uu@ous: USMS
J0dvAuA 1a:gvidado ShopeeFood THUSNS
Food Delivery cou
Shopee is not just a shopping platform anymore.
Functioning as a super app, Shopee now enables its
users to conduct financial transactions, choose payment
plans, get delivery services, and order food online.

loU e-Wallet yovsunsnsving nuvoua\ﬂums
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To 1uoumnﬂo msidudounuirHLhgasaiaesoaulal
nqwmauoa Food Delivery Matdviutdusmsci «
Tda:00n3u

Developed by Krungthai Bank, this e-Wallet app is
outstanding for integrating government services
including the government’s co-payments scheme and
tourism-discount scheme. Better still, this app is
a convenient way for people to buy debentures,
bonds, gold, and government lotteries. It also offers
seamless link to major food-delivery platforms.

new apps.

will have no ways of winning people’s hearts.

themselves into super apps by
including payment-plan services,
food-delivery services, and general
delivery services. To create a super
app, LINE has partnered with
Kasikornbank to offer quick loan
services. Through the partnership,
LINE users can submit a loan
application without closing LINE
platform.

CHALLENGES OF NEW
SUPER APPS

In China, WeChat and Alipay are
highly-successful super apps.
In ASEAN nations, Grab proves
hugely popular. Learning from
these super apps, many brands
seek to capitalize on their user
base by developing their own
super apps. Forecast suggests
that many more super apps will
be launched in the near future.
New players, however, will face
various challenges. Not only that
their apps must be equipped with
the right features in a timely
manner, but they must also offer
ease of use. Importantly, proper
campaigns must be conducted to

raise public awareness of the

If they are not promoted well enough, they

It will be

EVERY FIRM WANTS TO CREATE SUPER APP

While new apps keep emerging, consumers have generally
downloaded a lower number of apps into their devices. Existing
super apps, after all, can answer to their needs so well that
they do not need any other app. Owners of successful banking
or food-delivery apps therefore hope they can upgrade theirs into

super apps and are busy expanding the scope of their app services.

interesting to see who will successfully create the new popular

super apps.

Super apps’ roles in people’s lives will continue to grow.

To entrepreneurs, the successful launches of super apps
will drive their business ahead. To people, super app
competition means they will have a greater range of alternatives
and bigger opportunities to find a super app that bests suit

their lifestyle. P
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