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Digital Age has been with us for more than three years already. Yet,
no matter how familiar this term proves, it is still “difficult” for businesses
to stay afloat if they do not adapt.

Everything must be modern and fast in the Digital Age. We should
adjust to keep pace with fast-coming trends. Digital transformation has
now affected businesses of all sizes, from SMEs to large corporations. So
the faster we adapt, the better. The businesses that can quickly position
themselves in the Digital Age with clear product differentiation and
integrate ICT in the way that allows them to recoup investments fastest
will have a good chance of both survival and further business growth.

By the time you finish reading the above paragraph, you may feel
it is going to be difficult to adapt and have no idea how you should get
started. So, | would like to encourage you to read this volume of a LOT.
Included here are not just packaging trends, “Personalized” designs and
packaging solutions but also interviews with entrepreneurs who have
successfully adjusted their businesses in the Digital Age. Treat them as
case studies and you will find that a LOT is like a mini bible for the
ones who are keen to learn and “adapt” from this second onward. P
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HRH Princess Maha Chakri Sirindhorn Opens the 47" National Book Fair and Visits SCG Booth
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HRH Princess Maha Chakri Sirindhorn
launched the 47" National Book Fair and
the 17" International Book Fair at the
Ballroom Hall, Queen Sirikit National
Convention Center, on 29 March 2019.
Organized by the Publishers and Booksellers

Association of Thailand, the events aim to
promote reading among Thais. During the
opening ceremony, the Princess granted a
plaque of honor to the event’s sponsors
including Mr. Wichan Charoenkitsupat,
managing director of Thai Paper Co., Ltd.
that has manufactured green-read paper.

The Princess also visited SCG booth
at the events, with Mr. Wichan and the
firm’s marketing director Ms. Wimon
Chantien on hand to provide a warm
welcome. The booth offered special
promotions to readers who buy books
printed on green-read paper.
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Packaging Business, SCG, Joins Ratchaburi Tourism Fair and

Thai Red Cross Society Fair 2019
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Between 27 and 31 March 2019,
Packaging Business, SCG, attended the
Ratchaburi Tourism Fair in Ratchaburi
province to showcase its innovative
and green packaging. The firm also
highlighted its CSR activities, its role in
raising people’s quality of life and the
SCG Circular Way. During the fair, Packaging
Business, SCG has also educated visitors
about environmental protection via
waste-separation game and paper-
separation tricks for added value. The
games attracted huge interest from
visitors.
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Packaging Business signs MOU with Mahidol University on intelligence

Inventory Management System
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Packaging Business, SCG, led by its
president Mr. Tanawong Areeratchakul,
Siam Kraft Industry’s managing director
Mr. Sangchai Wiriyaumpaiwong and its
marketing director Mr. Suchai Korprasertsri,
have signed a memorandum of cooperation
with the Mahidol University’s Faculty of
Medicine Ramathibodi Hospital. The
faculty’s dean Prof. Dr. Piyamitr Sritara,
deputy dean Dr. Ronnachai Kongsakon,
and assistant dean Dr. Cholatip Wiratkapun
have attended the signing ceremony on
behalf of the faculty. The goals are to
improve the faculty’s raw-material
management and also to develop a digital
platform for the faculty.
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ID4 Team Arranges Workshop to Learn Amazon’s Innovative Way
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Mr. Tanawong Areeratchakul,
President of Packaging Business, SCG,
led his staff into holding the Working
Backwards Process workshop. Highlighting
Amazon.com’s way of innovation creation,
Mr. Dipen Mehta, Head of Digital Innovation
APAC from Amazon Web Services (AWS),
served as the speaker.
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Creativity and Technology Showcase 2019
SCG Makes a Presence at KMUTT Creativity and Technology

Showcase 2019
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The King Mongkut’s University of
Technology Thonburi (KMUTT) organized
a technology showcase between 26
and 27 March 2019 at the KX Building,
Krung Thonburi Road, Bangkok. Titled
Digitalization for Smart Life and Smart
Industry, this cool exhibition featured
more than 60 exhibits. SCG operated
a booth at the event to showcase its
Doozy Pack, an easy-to-use parcel box,
and Angle, The intelligence inventory
management system. Mr. Surasak Amawat,
Industry 4.0 Transformation Director of
SCG Packaging Public Company Limited,
delivered a special lecture on Digital
Transformation: Packaging Industry at
the event too.
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Packaging Business, SCG, Presents Products at PT PACK: Printing

& Packaging Expo 2019
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Packaging Business, SCG, exhibited
products at the PT PACK: Printing &
Packaging Expo 2019 between 29 March
and 1 April 2019 at the IMPACT Exhibition
Hall. At the event, the firm showcased
packaging and printing of the future.
Innovations at the firm’s booth are in line
with Thailand 4.0 policy. The booth,
moreover, highlights the firm’s status as
the Total Packaging Solutions Provider,
which has now presented various green
packaging too. Moreover, Packaging
Business, SCG, attended the business-
matching session that was organized by
the Federation of Thai Industries for the
purpose of empowering Thai businesses.
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Strategy for
Consumers 4.0
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The raging digital trends have nudged several organizations to overhaul their work systems

so as to better respond to customers’ changing behaviors and soaring demand. Digital

transformation aside, these organizations also have to address how to ensure workforce
that covers at least two generations can work efficiently together.
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Technology Leads the Way
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Through Digital Transformation, technologies have
become a part of business operations on a permanent
and comprehensive basis. To win consumers’ hearts in the

4.0 Era, brands should embrace the following strategies:

Offline-Online
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Because customers are both offline and
online, it is necessary to be omnipresent
to drive business growth.

Data
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Prepare complete data to answer all
consumers’ questions and analyze
consumer data for best business
performance.
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Logistics
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Logistic management is important
because products must be delivered to
consumers’ hands. Brands must now
support e-commerce too.

So, It's best that
organizations know what
platforms their target groups
use and make sure they
are present in their target
customers’ lives.
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Dr. Ake Pattaratanakul, Director of Master in Branding
and Marketing at Chulalongkorn Business School, has told
CEO Exclusive Forum 2019 that, “It’s wrong to think going
digital is just about online operations. Customers are not
consciously online or offline. They just think about being
on life. Don’t forget that digital trends change every single
day. So, it’s best that organizations know what platforms
their target groups use and make sure they are present

in their target customers’ lives”.
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Mr. Yol Phokasub, President of Central Group, now
oversees digital technology affairs at his firm. However,
he believes amid the digital transformation, it is equally
important to create supportive corporate culture and
drive the whole staff.

“Today, two generations of people work in the same
company. So, they need to collaborate well to drive
business ahead. Older staff remain important but their
role should be more about being coaches or mentors.
Meanwhile, younger staff should be allowed to express
their opinions and given support. If any mistake happens,
learn a lesson so that their team can achieve successes
tomorrow,” Mr. Yol says.

Talent retention, he says, is crucial for business growth
in the long run. On top of this, each firm should also create

its fresh selling points through the following strategies:

Younger staff should be
allowed to express
their opinions and given
support. If any mistake
happens, learn a lesson
so that their team can
achieve successes
tomorrow.
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Clear New Strategic Goals: With the new goals, it
is easier for a firm to find new business guidelines
to generate more income, increase product/

service values, and accurately assess risks.
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Expertise Development & New Selling Points:
It is necessary to do much more than just equipping
workforce with new skills. To achieve this goal, a firm
must deliver new experiences to customers via

digital technologies too. o
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Circular

Economy
Product
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Very Good Packaging
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Because Packaging Business, SCG, pursues
maximum energy/resource efficiency, its products not
only answer well to customers’ needs but also prove
friendly to the environment in every step. Circular
Economy, after all, is a new guiding principle at
SCG. Below are very good results from it.

Grocery Bag
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Made of recycled paper, this bag is highly
durable. Marketing messages can be
printed all over it too. So, isn’t it good for
you to change your shopping habit and
embrace such grocery bag instead? With

such bag in your arms, you will look cool

as a nature lover.
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Though made of paper, they amazingly
do not dissolve in water and can work fine
for as long as four hours. After use, these
straws are biodegradable. If left at the right
spots, they are good recyclable materials
for packaging production. But don’t ever
use these straws for drinks that are hotter

than 40 degrees Celsius.
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These bags are durable, lightweight,
and hygienic. For extra appeal, they can
feature beautiful prints and colors. Made
of natural fiber, they are biodegradable
and highly recyclable too.

Packaging Spotlight

Fwawan
s iy

INSOVKONNSSUINATU
NIFUWAIEAN
Plastic Basketry
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Scraps from production lines are not
useless. With a touch of creativity,
plastic straps, for example, can be turned
into beautiful baskets, utensils and
bags in various forms and colors. Such
wickerwork is good for the environment,
conservation of local wisdom, and also

locals’ livelihoods. P
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PERSONALIZED
PACKAGING

New ldea for Environmentally-Conscious Consumers
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When we look around us, we will notice that most sprayers, pump bottles or plastic bottles look almost the
same. This explains why consumers take such packaging for granted and feel comfortable throwing it away.
But what will happen if consumers get personalized packaging? Will they simply discard it or will they reuse it?
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Replenish 3.0 bottles
are also personalized.
Consumers are welcome
fo design their own bottle
and have their designs
printed on the bottle with
Hybrid Digital Printer and
quality ink.

It is undeniable that Personalized Packaging is a
smart solution. Not only that it increases product value,

but it also reduces environmental impacts.
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Amazon has now joined hands with Replenish,
a brand that produces functional, appealing and reusable
packages, for the distribution of its Clean Revolution or
cleaning products.

This packaging is called Replenish 3.0, which is
designed based on the fact that all cleaning solutions
in households are 90 percent water. Just 10 percent of
their content is concentrated solution. Replenish bottles,
with sprayers or pumps, have two separable parts.
The bottom part is for concentrated cleaning agent
while the upper part is for water. The bottom, much
smaller part, can be discarded after usage. The upper
part, meanwhile, can be kept for reuse. The next time
consumers need cleaning solutions, they only have to
order the bottom part.

Replenish 3.0 bottles are also personalized.
Consumers are welcome to design their own bottle and
have their designs printed on the bottle with Hybrid
Digital Printer and quality ink. It should be noted that
ink will start fading only after 300 washes. Made of resin,
bottles are transparent and consumers can always check
the content.

Amazon benefits from the lower transportation
cost after Replenish 3.0 was launched. Instead of
delivering five-pound cleaning solution bottles, Amazon
can just deliver four-ounce bottom parts that contain
concentrated solutions.

In all, Personalized Packaging by Replenish delivers
many benefits. This is a truly smart packaging for the

world and consumers.
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In the Digital Age, a brand must be fast, highly

U 2019 ©

2019 Consumer

accessible and easy to understand. So, brand owners
must ensure they keep pace with relevant trends

Behavior Insights

Transparency
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T for Transparency

Brands must speak the truths because
these days consumers can easily verify
information via hashtags. If any mistake
happens, it is best to issue an apology

and solution guidelines.

Right Time Marketing
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fuslnagndi gninan sen1sdeans deanns
N5y uazdudiineulang Pain Point
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R for Right Time Marketing
It is necessary to communicate with
consumers at the right time while directly

addressing their Pain Point.

so as to win the hearts of their target groups.
In the today’s world, TRUST concept is the
keyword for branding.

Uniquely Experience
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U for Uniquely Experience
Brands should gather big data and
deploy analytics to avoid upsetting

consumers with unwanted messages.
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Seamless Experience
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S for Seamless Experience

Today, consumers expect brands to be easily
accessible not just offline but also online. So, brands

must create a platform for the purpose.
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Trustworthy
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T for Trustworthy

Keep in mind that celebrities do not have much
sway over consumers anymore. These days, people
listen more to Micro Influencers (Influencers with
1,000 - 10,000 followers) when they are looking for

information on product/service experiences. P}

A1 / Source: https://www.packagingdigest.com
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“Today’s consumers do not focus on prices or
quality. More likely, they look for a brand with a
tangible promise such as purpose promise. They
expect brands to communicate about founding
objectives and clearly identify with specific target
groups. If brands also demonstrate passion,
that will be appealing. A socially-responsible
brand that engages customers in its mission and
make life better for its target groups will prove
the right brand. On top of this, brands should
use technologies to give people easy access to
information. At present, consumers are powerful
enough to lead manufacturers. If brands keep pace
with this trend, their business will be sustainable.”
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Special thanks to Ms. Dangjaithawin Anantachai, Chief
Operating Officer and Managing Director of INTAGE
(Thailand) Company Limited, a research and marketing
consulting firm, who has provided information through

her speech at the CEO Exclusive Forum 2019.
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Design

lines, Colors & Designs That
Will Keep You in Trend
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It is widely said that designs reflect the
character of designers to an extent. If that is really
the case, a modern and appealing package must
of course tell a volume about their creators.

When creating their work, packaging designers
focus on differentiation and functionality. But on
top of that, they also need to think about trends.
So, let’s check out what are in this year!

019

Uo® 9 uainoiu

Tas q A¥dnszua Minimatism dudumsudiislinig
frawRaiiviunudeu dou urlidosiFosileidu Faili
N159ONLUULNALNDRILUIEEIAIARLISUR N158DALUY
unanasslud 2019 niluld Anufidaeaumdeusu
aduitanduanniu 19ades usanla Wumsidusidnusuas
Benldfloudfidaay ieatrsnnulandumiounainais
Tuwuadenduiifegiiuviomann

Minimal but Eye-Catching

Minimalism never dies. So, it is natural that Minimal is
a 2019 trend for packaging. But this year, trendy and
minimal packages will very likely come in bright and
vibrant colors plus clear and nice fonts to stand out.
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Bright Gradient Colors

This is one of the timeless gimmicks. When packaging
appears in gradient colors, they look fresh and charming.
In 2019, this gimmick will be in with the use of luminous
colors.
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Seudeilazyiglvisudnualvesdusgiindedeiu
Black & White

These two colors never go out of trends. But to stay
cool in this age, the Black & White should be used for
packaging only when they have some connections with
products inside. Normally, these two colors make the

brand/product image more powerful.

Au1 / Source: https://www.99designs.com
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Colorful Nude!!

At the mention of Nude colors, beige and cream pop
up in the minds of most designers. But in 2019, the so
familiar nude should be freshened up through its match
with pastel hue. When such choices of colors appear on
packages, consumers are bound to be smitten.
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Lines, Colors, and Arts

Flat illustration always prove challenging to new
designers, who will have to make sure their designs have
dimensions and artistic appeal while communicating

about products they contain.
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If you find the above information useful, stay tuned!
This column will share more of 2019 packaging trends

in the next issue. @
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Discover Your Passion, Innovate Startups for Digital Age!
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Believing that staff’s ideas are like eggs that can be hatched, SCG has implemented the HATCH-WALK-FLY
project for three consecutive years already. The goal are to identify staff with brilliant ideas and
determination to start a new business in support of SCG’s bright future. This year, five teams from
Packaging Business, SCG, have sailed into the HATCH project.

Check out what these teams have received from this great initiative.

Surpriser
Recycle festive decoration and
lifestyle product
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Parties take place every single day,
generating huge piles of waste. Given that
most festive decorations are unrecyclable,
this team thinks it will be cool to create
paper props for environmentally-conscious
people. SCG, after all, has facilities and
designers that should be able to create
such types of product.

One of the team members says, “We
hope parties will use only paper props. By
the way, researches show party solutions
must extend beyond paper-based items.
So, we are now trying to find the greenest
possible solutions for customers. HATCH
project helps our team crystallize and
materialize our ideas. No one should miss

good opportunities this project offers”.
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Recycle materials collection
platform
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Home Sig

Home solutions for far-from-

home person
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Everyone knows waste separation is
good. But most find it inconvenient to
separate the waste and get in touch with
the right recyclers. Indeed, very few have
confidence that their separated waste will
really matter. Ttrash, therefore, presents
itself as a matchmaker, ensuring that
household waste can be sold to recycling
process.

One of the team members says, “We
intend to encourage waste-separating
habit through IT tool. Our innovation
aims at providing convenience to both
households and waste-for-recycling
buyers. It, moreover, will be in line with
Circular Economy. Joining HATCH project
gives us opportunities to demonstrate
our passions and ideas, and receive SCG
support. Aside, it changes our mindset.
Instead of focusing on solutions, our team
now looks at pain points first. Now, we
have realized this approach is the right way
to deliver what customers really want”.

How can we help people living far
away from their parents? Leveraging
technologies, this team hopes it can
create a Smart Living solutions to console
the homesick.

One of the team members reveals,
“We are still in the process of developing
our solutions. But definitely, they must
answer to health, safety, and well-being
concerns. HATCH project has taught us a
lot about being practical. After pain points
are identified, we do lots of homework
for solution development. Extensive
researches show our first idea may not
be right”.




NaYoo
One-stop living space website
platform for each province
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This team expects its NaYoo website
to serve as a comprehensive housing
platform via which people can easily find
housing units, technicians involved, and
household appliances. NaYoo will position
itself as a local platform for residents of
each province it covers.

One of the team members says,
“SCG is a housing expert. So, we thought
we should compile housing data and
put it at one place. We didn’t know how to
develop our idea further until we join
HATCH project. Now, we are studying the
pain points of buyers and sellers as we
hope our website will benefit all sides. If
successfully launched, NaYoo should be
able to expedite urban development too”.

Club35

Real time tracking household
inventory platform that utilizes
data for users best experience
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For more information on
HATCH-WALK-FLY, contact our Coach:
Now - Norraron Treecheewannath
Manager-Business Incubation
norrarot@scg.com

Club35 has come up with the
idea of using RFID (Radio Frequency
Identification) to reduce waste, leftovers,
slow inventories, and related expenses.

One of the team members discloses,
“After joining HATCH project, we have got
a very useful guidance. If we launched
our initial solution, it would definitely be
a flop. But now, we have really studied
the problems facing end users such as
retailers and restaurants. So, we think
we can improve our solution further.
Thanks to HATCH, we will fully understand

problems before designing solutions”. o
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If you want to enliven your garden, there is no
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need to buy more plants and earthen pots. It is going
to be so nice, after all, to just add these little paper

aunsni / Materials

squirrels to your garden.
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Instructions
Copy the pattern from pattern paper on waxed
sheet with pencil.
Press the pencil-side waxed sheet on chosen
material and draw the line based on it.
Paint acrylic color on it. P

wogauArudayaIN: Unuans my home U 2559 auuR 71 (w.o. 59) |
Source: my home magazine, 2016, Vol. 71 (April 2016)




Relax & Have Fun
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Separate Your Waste and Put it in the Right Bin!
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Food waste, peel
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Discarded batteries, light bulbs
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Plastic labels, bottle caps
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Blue Bin Gray Bin Green Bin

yaawardaania (PET)
PET Bottles

WAUWU naaiuhuald ns:0nusKHoyUL
Discarded toothpicks, juice cartons,
snack wrapping paper
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Glass, soda cans
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White Bin Red Bin Yellow Bin
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If you know the answers, send them together with your email and mailing address to kamonrae@scg.com
by 14 June 2019 (If you are SCG employees, please use your office address). This time, the lucky winners will get

pastel and eco-friendly “food-box set”. P

Congratulations!
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Congratulations! Winners from a LOT Vol. 14 are:
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10a9 Relax & Have Fun U a LOT Vol. 14 /
Answers: Relax & Have Fun in a LOT Vol. 14
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Get Ready for Changes!
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Packaging Business, SCG, has
organized the CEO Exclusive Forum for
a second year in a row now, creating
an annual forum for useful updates and
exchanges of opinions. Mr. Tanawong
Areeratchakul, President of Packaging
Business, SCG, delivered the opening
speech at the CEO Exclusive Forum
2019 himself.
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manufacturing capacity and
strong packaging demand
from food-related businesses
as well as blossoming
e-commerce.
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Then, Dr. Amonthep Chawla - the Head of Research Office
at the CIMB Thai Bank - took the stage to provide the Economic
Industry Outlook 2019. According to him, Thai economy has been
growing by five percent from the previous year despite trade
war, competition of emerging market and Thailand’s negative
economic and political factors.

This year, the packaging industry grows well in the country
because of higher manufacturing capacity and strong packaging
demand from food-related businesses as well as blossoming
e-commerce. In the long run, the packaging industry may
need to replace more workers with machinery for better
efficiency.

Ms. Dangjaithawin Anantachai, COO and MD of INTAGE
(Thailand) Co., Ltd., was the next speaker. Hailed from the
research and marketing consulting firm, she offered insights
about Consumer Behavior Trend. She also reminded everyone
that digital technologies were going to revolutionize various
industries, requiring all to adjust strategies to achieve continued
business growth.

The forum then interestingly presented a Panel Discussion.
Moderated by Bancha Chumchaivate, it featured Mr. Tanawong,
Mr. Yol Phokasub, President of Central Group, and Dr. Ake
Pattaratanakul, Director of Master in Branding and Marketing at
Chulalongkorn Business School. Panelists discussed on how to
leverage technologies for business purposes and how to create

synergy among working people of different generations.

nd

{!

At the CEO Exclusive Forum 2019, Packaging Business, SCG,
also displayed its latest product highlights. These innovative
products not only present themselves as solutions but also
prove friendly to the environment in line with Circular Economy
concept. Among these products are Grocery Bag, Natural Fiber
Packaging — FEST, Flexible Packaging, and waste-to-value, woven
products by paper bands and plastic basketry. Such products

have reaffirmed the status of Packaging Business, SCG, as the

i

Total Packaging Solutions Provider. o

UoJaudo (Dinsow)

dosdiude Husuddousugauisnh
lz'm_m:)uqnnutﬁﬁmvuuﬁnﬁmﬁma’tuu‘,s

uutdunisisuAuAIIUSIVIIDS:HI1IUSEN i
g 1a1ge Isluéind 41Ma nunqudguussanoua

Inans.;utsmwn'thnuuamuaanoauannnm ussinoun
nssouARLWuasnarwad assAtasulnstodaundou
awisngosaaglairiwmuuudAntAssINIKYUBEUTULLI

With the collaboration between CT Asia Robotics Co., Ltd.
and Thai Containers Group in Packaging Business, SCG,
the Dinsow robot served as a receptionist at the booth
showcasing innovative packages. Dinsow wore apparel
made of eco-friendly paper, which was in line with
Circular Economy concept, at the event.
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" Packaging ssfiiiinungussianun  promote green trends in Thailand.
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Going Deep into Problem Solving

In the beginning, the two siblings had walked
through markets after markets to not just present their
green packaging but also to discuss problems vendors/
wholesalers faced. “When vendors say green packaging
is expensive, that doesn’t mean the solution must be
about lower packaging price,” Mr. Pat explains, “There
are many reasons as to why people feel green packaging
is expensive”.

For example, vendors are prone to think their margin
will reduce after they pay a higher price for packaging.
“We go to shaved-ice stalls and recommend beautiful
packaging, such as FEST cups. After they act on our
recommendations, their sales double. So, they become
happier. They get bigger profits on the overall even
though they pay more for packaging. They thus feel it’s
okay to use green products,” Mr. Pat reveals.

Changing Old Beliefs with Good
Proofs

After receiving good response from vendors, TP
Packaging started expanding its business to wholesale
sector too. During this stage, the firm found that packaging
wholesalers were reluctant to stock green packaging out
of concerns that it would take too long time to recoup
investments or they would have to wait too long for
green-packaging deliveries. “We thus contact tutorial
schools in markets to ask for storage space. This way, we
can guarantee that stocks are on hand. Many vendors thus
agree to switch to green packaging. Before that, they had
made clear they couldn’t switch back and forth between

green and normal packaging because end-consumers

They get bigger profits on
the overall even though they
pay more for packaging.
They thus feel it's okay to
use green products.

would question their stance. When we can provide
solid assurances, they agree to embrace eco-friendly
packaging,” Mr. Pat adds.

We Are Your Solutions

Counting wholesalers as partners, TP Packaging
has even helped with their store management. “When
their stock management and delivery planning become
efficient, their sales increase,” Mr. Pat discloses.

Mr. Pattarawut adds that, “We don’t force them to
change their behaviors. We don’t force them to love
the Earth. They can keep doing what they do best and
we help them handle the rest. Just as we support them
with green theme, their income and business grow”.

TP Packaging, moreover, has created credentials
for vendors who are buying its products when it comes
to credit-card applications. “Without pay slips, these
vendors don’t have a credit card. So, we have recorded
their purchase orders. These orders reflect their income.
After one year, such records show their average monthly
income,” Mr. Pattarawut explains, “While making the
environment better, vendors’ life can get better too”.

Business Strategy for Digital Age

Although TP Packaging operates mostly offline,
it has not ignored digital trends. The firm has already
embraced QR Code payments and some other financial
innovations. Also, it has planned to leverage Al Machine
Learning for business forecast. If sales can be accurately
predicted in advance, stock management will become
more efficient and deliver bigger profits for the firm.

Riding on the green trend, TP Packaging also aims to
lower the use of non-biological materials and explore
business models to boost environmental protection
further. For example, the firm has now come up with
the idea of preparing green packaging and total waste
management solution for run events.(®



Speak English (Free)
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Designed to boost listening and pronunciation
skills, this app shows how native speakers
pronounce English words and sentences.
When app users repeat those words and
sentences, their voice is recorded. Their
pronunciation is then compared against
native speakers’ and scored.

BBC Learning English
OPEN
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#iu7/Sources: https://www.macthai.com/2016/08/23/8-apps-podcast-for-learning-english-on-iphone-ipad, https://pantip.com/topic/38072425

| English Chit Chat |
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Because practice makes perfect, English Chit Chat is pleased to recommend four

following mobile applications so as to ensure that you can hone English skills anytime,

anywhere.

Murphy’s English
Grammar in Use

(599 U / Bt599)
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This app gives intensive grammar lessons,
covering the basics like how to use a, an,
and the, Active Voice, Passive Voice and
12 Tenses. So, it is really useful to those
interested in writing practice.

BBC Learning English (Free)
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9Ny 819 English at work, Grammar
Gameshow, 6 Minute Grammar 138 News
Review tJudu szuinldaruninddluu
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EchoEnglish (Free)
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Developed by Ministry of Education,
the Foundation of Virtuous Youth, and

("@

Enconcept tutorial school, this app presents
easy vocabulary, conversation examples,
and related content for Thais to start

‘3

speaking English.

Y
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It presents six superb programs for English
practice. Among them are English at work,
Grammar Gameshow, 6 Minute Grammar and

Ny

News review. There is no need to worry if
you cannot follow what the app says. There
are features for you to review full script and
vocabulary summary. You can also take
quizzes to test your level of English. P)
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teamlab Borderless
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NUWWsntuAfad:a3na MORI Building DIGITAL ART MUSEUM:
teamLab Borderless ('?Jasjﬁ'wnami n1ou gulelaus nsJ
Tatfion Tnslasimstdumsritnusourius:u3na Mori Building
gauuayuaiudcuusssuuazAad:nu teamlab Unweuuiuas
JsuiesRaitawuunacunwidoJogugidiu daenssausou
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Sitting in Tokyo’s Odaiba area, MORI Building DIGITAL
ART MUSEUM: teamLab Borderless now beckons everyone Borderless World
who would love to immerse in the wonders of digitally
creative exhibits. This cool museum springs into operation
through the collaboration between Mori Building, a patron
of arts and culture, and urban developer teamLab. With

esnlaeslvindaulmlaegradassuasiiufdunus
AUNAIIU 19U 91U Light Sculpture osdiafiazlau
Julnuselvladusmudamzaunioulnisty wse

contributions from artists, programmers, engineers, N Universe of Water Particles ﬁmmLa'zmuﬂaﬂlﬁ

architects and graphic designers, the museum spans over fldadviaasrsnufavglndifissssumaian

10,000 square meters of area and is the world’s first such

facility. Light Sculpture is a highlight here, inviting visitors
Every step in the museum is exciting. More than 50 to chase or be chased by light amid beautiful

exhibits are on display based on the Borderless concept. melody. Universe of Water Particles is also an

Deploying 520 computers, 470 projectors, and many more
sensors, all exhibits in five following zones are big wows.

impressive exhibit, creating colorful flower orchard
and waterfalls through digital means.




teamLab Athletics Forest
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This zone highlights 3D effects, as visitors feel
tempted to climb glowing rocks and jump to create
black holes or even climb hanging bars in the area.
Boing Boing Universe, which presents alluring stars,
also encourages visitors to jump and jump.

Future Park

fuflasadunnmafismaguazssuieddnii mndu
aunuifielinmmmaniindeulmusinguusila Sketch
Aquarium 3uduResiifinnlinzianislinaeniian

In this zone visitors’ aquatic-animal drawings can
interestingly be turned alive on Sketch Aquarium
screen.

Forest of Resonating Lamps
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Featuring thousands of lamps, this zone changes

colors based on its visitors

Alive

EN Tea House
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This is the world’s most special tea parlor. When
your cup of tea is placed on the table, you will see
various floral patterns on it. Once you sip your cup,
flowers will fall down and fill your happiness. o

AasldsoJtmataua:adn wWu semdatu
logWWsNtUriDUSNISEULEaAUSDILNT
Wear sneakers or comfortable shoes.
The museum has shoes to lend.

pastagImstans:IUsuazseamnaugs

wesnnuanuratggulluduns:an
Avoid high heels and skirts.

nasthnduniszaunalradBauuan
Deposit big luggages before entering
the museum.

EVERY STEP

IN THE MUSEUM
IS EXCITING.
MORE THAN

50 EXHIBITS

ARE ON DISPLAY
BASED ON

THE BORDERLESS
CONCEPT.
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Working Safely Is Key
to Our Operations
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Life Saving Rule:

SECURITY
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Below are the last two of the 11 Life Saving Rules. For
work safety and accident prevention, all staff must
strictly comply with these rules. Any violation may
cause injuries or even deaths.
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fvunograasanin dmunisguyvistiindiladnnsiwnl
lifodunsiftungfiingdin widuingiangmane s
onfangvieseiisuLazdevifuduvesuity

Do not smoke inside a factory. Staff are required to deposit
their cigarettes, matches or lighters at security-guard
booths before entering factory areas. If such equipment
is required for work, staff can bring them in on conditions
that they strictly follow work guideline. While this rule
does not apply to e-cigarette, it should be noted that
such item is considered illegal in Thailand.
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Life Saving Rule:
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agnssadn ietleafugtimegliogieiiussansam prevenhon, a ”
Turn off vehicle engine, remove car key, apply hand S.I-Gﬁ mUST S.I-rICIHy
brake and use wheel stoppers after parking a truck in the Com ply Wi-l-h -I-hese

Company’s compound. This rule also applies to trucks

carrying the Company’s products, but not trucks that rUleS
[ ]

have to move their beds to unload or trucks that need

to keep engines running for operations such as cement
trucks or mobile-crane trucks. (@
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From Coffee Grounds
to Coffee Cups
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As cafes are available at almost every corner, coffee grounds easily become a growing pile of

waste. This problem occurs not just in Thailand but also in other parts of the world. Coffee sales,

after all, are second to just petroleum sales.
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KAFFEEFORM
is also appealing in

design. It even
looks like

g@ Recognizing environmental impacts, many cafes have

an a ri- p lece. now embraced green cups and recycled coffee grounds,

for example, as fertilizers or scrubs.

Julian Lechner, an industrial designer based in
Germany’s Berlin, so far takes a step further. She has
spent four years in materializing her concept of turning
coffee grounds into coffee cups under the KAFFEEFORM
project. Hailed from local cafes, coffee grounds account
for 40 percent of materials used for each KAFFEEFORM
cup.

Today, KAFFEEFORM cups are commercially available
in Berlin. They are available as both permanent cups with
saucers and takeaway cups too. On top of its environmental
friendliness, KAFFEEFORM is also appealing in design.
It even looks like an art piece. o

Aun/Source: https://www.kaffeeform.com/en/
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Because technologies can be
your efficient health assistant,
digitaltrends.com has surveyed
Consumer Electronics Show (CES)
2019 at Las Vegas Convention Center,
the United States, to identify cool
health gadgets. Below are what it
recommends:

Your Healthy Hub |

TouchPoints Basic
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Stress can affect lives in various ways.
So, TouchPoints Basic is here to help.
Developed by neurologist Amy Serin, this
device is not a wristwatch. It is a device
that can generate three levels of vibration
to help ease its wearers stress within
30 seconds.

Omron HeartGuide
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Hypertension patients are always worried
about stroke risks. Omron thus creates this
smart watch to help them keep tabs on their
conditions. This device can accurately read
blood pressure level and send information
to their users’ cell phones. Records from the
watch promise to enable doctors to make
a more accurate diagnosis.
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Stanley Black &

Decker Pria
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Several countries in the world have
already become aged society, with their
elderly residents finding it hard to get
round-the-clock carers. Pria, a small and
cute robot, can be a solution. It can give
medicines at the right dose at the right
time to the elderly. It can even respond to
voice orders. Equipped with microphone,
loudspeakers, and camera, it is compatible
with smartphones too.

.
Diapason
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Quell helps fight chronic pain. Wear it at
around your knee, arm joint or any body
part that often causes chronic pain. This
device interacts with pain level and raise an
alarm when you need to move carefully.
Its use therefore helps ensure that you will
manage your chronic pain better.

-—-=-=-=--=--90

It is a pain to hear some noise buzzing
in one’s ears all the time. Recognizing
that such health problem affects quite
many people, a French firm works with
medical specialists in developing Diapason
application. This app presents games that
adjust sound to suit the frequency its users
are comfortable with. Researches show
these games help reduce sensory neurons’
abnormality and improve quality of life. o

Au1 / Source: https://www.digitaltrends.com/mobile/best-health-gadgets-ces-2019/
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Driving Business with

Winning Mindset and

Circular Economy
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The first TA FACETIME in the Year of Golden Pig already
took place on 29 January 2018, with Mr. Tanawong
Areeratchakul - President of Packaging Business, SCG —
on stage. This time, the first thing he did was to offer
New Year greetfings to everyone.

Wi BewwsnAe 158l Winning Mindset weai1udn
a$eassd nisueuuaume waglenaluaningsia
fivdsuutawnaennan dududsdfyvesiausssueidns
fifreatnudndulifstustsaiosuasdidnenin maz
Tangshefidsundasiuioduiatenisueniiynosdns
Foundsy nirauluesdnsietadenislufivenanagle
Wannaued Sehetuindeusdnslviinnigudadnde
ni3emilide mavhaunelduundnmsvgiomuiounie
Circular Economy sudlusilenauasithwanglvivonoads
sesunaendeuiiandudiunpntindidugsia

fuavaadmiulutudu f 9 BU Head vaanuvinuldsu
Funfuriiemaasaeusoesies q sgraluues

Yavheenuaiuideianssu TA Recognition Ssfisiols
WU IANNNTUsENIAANY o Trwansdnanunynauay
e iyuariddlalunisvhan LLazawu@iaqiﬁaLLWﬂLﬂﬁﬁi”q
Sfusialy



Then, he placed a strong emphasis on safety culture.
Safety records at SCG in fact had improved well in recent
years until last year. In 2018, SCG recorded a higher
number of accidents partly because it had worked with
many more companies. Emphasizing that safety was
important, Mr. Tanawong urged everyone to seriously
comply with safety rules.

Regarding SCG’s 2018 operating results, sales grew
by six percent but EBITDA (Earnings Before Interest, Taxes,
Depreciation and Amortization) reduced because of
soaring oil prices and economic volatility. However,
Packaging Business, SCG enjoyed satisfactory growth. Total
revenue soared by seven percent in 2018 when compared
with the previous year. Driven by its Packaging Chain and

Fibrous Chain, EBITDA jumped by 29 percent and profits

drastically soared by 53 percent.

TA Talk

Mr. Tanawong said staff’s commitment and
cooperation played a huge role behind such good
operating results. He then went on to encourage staff to
embrace Winning Mindset. From such perspective, staff
will embrace challenges and see opportunities in ever-
changing business environment. Mr. Tanawong explains
that as all business organizations will have to face changes
and various external factors, its people or staff hold key
to securing business advantages. He reveals that SCG now
intends to apply Circular Economy to its business too.

Making event real special, three Business Unit heads
were friendly as they shared the firm’s information and
answered staff’s question.

The TA Talk concluded with TA Recognition, with
Mr. Tanawong honoring staff who have won contests
so as to boost their morale and also to drive ahead
Packaging Business, SCG. D]
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Release Date: 6 June 2019

Jean Grey has survived from a
serious incident, with her Phoenix power
going stronger. While her rising superhero
abilities enable her to carry out X-Men
missions, they have made her highly
sensitive. So, it is easy for others to
hypnotize and manipulate her. In the
end, X-Men team members plunge into
a dilemma - Should they save her or
the world?
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Author: Rawit Hanutsaha
Publisher: Welearn

The raging digital disruption calls for
the need to balance one’s life well. The
author, Mr. Rawit Hanutsaha, is the CEO
of Srichand United Dispensary Company
Limited. In his book, he presents various
interesting viewpoints and perspectives
of high-flying entrepreneurs and thinkers.
Readers, therefore, are bound to find
a way to disrupt their job and business
for better changes.
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Album: TEN

Susan Boyle, the singer who wowed
the whole world with her cheerful smile
and beautiful voice on Britain’s Got
Talent stage a decade ago, has already
built up her music career. Her latest
album, TEN, comes with all-time-favorite
| Dreamed A Dream and four new songs.
She promises to mesmerize her fans
once more.
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Architect’19
30 April 2019 - 5 May 2019
Venue: Challenger Hall 1 - 3,
IMPACT Muang Thong Thani
Website: www.asa.or.th

Architect’19 is staged under the Living
Green concept. Featuring products from 850
brands across the world, this expo is a key
architectural event. This year, the expo will
highlight community architect and green cities.

Thailand Retail, Food &
Hospitality Services 2019
(TRAFS 2019)
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ProPak Asia 2019
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ProPak Asia 2019
12 - 15 June 2019
Venue: BITEC Bangna
Website: www.propakasia.com
This is Asia’s biggest fair of industrial
technologies and innovations. Visit this event
for interesting manufacturing, processing,
and packaging solutions.
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Thailand Retail, Food &
Hospitality Services 2019

(TRAFSS 2019)

Date: 11 - 14 July 2019

Venue: BITEC Bangna

Website: www.thailandhoreca.com/trafs/
Held for the 13™ time, this trade

show is an important event for food and

hospitality businesses. Importers and

distributors come here to present latest and

relevant technologies. This fair also includes

cooking workshops, cooking contests and

seminars. (D
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Check out SCG
booth at no. 00-01
Challenger 1

TASTE THE WORLD

SAVOR ASIA
28 May - 01 june 2019
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THAIFEX - World of Food Asia
2019
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THAIFEX - World of Food Asia

2019

28 May - 1 June 2019

Venue: IMPACT Muang Thong Thani

Website: https://thaifexworldoffoodasia.com/th/
This world-class food & beverage expo

features more than 2,500 exhibitors from 40

countries across the world. On display here are

food innovations, seasonings, and products that

answer well to the world’s 10 hottest food trends.
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Unbounded Way

DezpaX
Good Mindset
Great Result
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Operating in an e-commerce industry, DezpaX
has found every minute challenging. This firm has
distributed food packaging with printed logos
based on the business idea that was presented
at the Internal Startup (HATCH-WALK-FLY) project.
After being hatched, the three-member team
behind the idea walked and now started flying.

Today, it has already attracted more than
500 customers from 55 provinces across Thailand.
So, let’s hear what the tips these three successful
members have had.

“pouusniisindulayvh Dezpax Aeudrefnuiinmilouriu
wszuAiun I dRRidewherls uitu DezpaX noutiy
Tifiaeimimdudale

memmﬂwaﬂmemammmmdua zANUIaUla
\naseeINaDIgdnRe Undl Mindset 41 n1sidenerlsdnetis
Aomsitndulainazyiusslivh Lifilassiesidudnnnudse
nnegrssesiading wndsilidndudomefiann urilsifind
Tlalgouusians 9 mmﬁm‘wamﬁ‘a?aﬁﬁﬂﬁﬁauﬁgﬁaﬁwmﬁﬁumLLaz
Usuuge wanisn 3 aulwadfiiiudmaneientunasnionasd
ey nnadsienluvhauduvesiioudama isaznduin

A widam3auiu 151919 Push wag Push Back fflawsndnsiu
WuSewesiy ldinazladslefdodulvila enadesnilesans
U893 ntladu wiriomunsuwazanus iy 15fagyia

“It was not an easy decision when | had to leave my
old job behind and start DezpaX, which back then had not
yet materialized. By the way, | have usually seen difficulties
as challenges. So, | gave it a go. | have never given up either.

When mistakes happen, | have learnt a lesson and improve.

L

It’s good that my team members share the same goal and
are ready to fight ahead together. Whenever problems occur,
we brainstorm. We both push and push back. And that keeps
us going. We are ready to try the one millionth way, if that is
what is necessary to achieve our goals.”
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Pinyopich

nasn Nrylrywany




Unbounded Way |

DezpaX nazinaluladnis
DezpaX & Tech Tools

Digital Marketing
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This tech tool is used to reach out to target groups
(restaurants) more efficiently.

Patompong
Deepanya
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It analyzes customer data for personalization purpose
through Loyalty Program, which increases customer
satisfaction.
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Marketing Automation
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It automatically delivers content to target groups
(restaurants) at the right time, with the ability to
engage 1,000 message recipients at the same time.

O

There is a Right Solution in Every Action=Reaction, If We Perform Well,

Problem

“Ever since | started my career, | have never stayed in
comfort zone. | always go for something more challenging. Now,
I am in charge of planning for my team. Everything starts from
scratch because we are a startup. But fortunately, DezpaX has
enabled us to meet many professional entrepreneurs behind
great startups and offered us opportunities to experiment our
ideas. In my opinion, every problem has a solution. So, when
we see problems, we just need to address them. If there are
many problems at hand, tackle the one with bigger impacts
first.”
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Results Must be Great

“During my six years as a salesman, | have noticed
that it may be too slow to dispatch a sales representative
to customers especially after technologies enable fast
communications. For example, content marketing can
be a more effective tool these days. | have thus applied
my ideas to DezpaX. I’ve got a good team. My team
has embraced the Test-and-Learn approach. Personally,
my mindset is that | go more than all out for my goal.
| believe that Action=Reaction. If we put in 100-percent
effort, we will definitely get back as much.” ®
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SCG

Circular way

Circular Economy
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