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Note

We believe you spent your time happily with your family over Songkran
holidays and are now back at work with your battery fully recharged.

It is undeniable that 2024 is a year of changes. All industries are urgently
adapting in response to drastically changing landscapes and technologies.
Today, it is probably time to discard some old skills and time-tested

business approaches as unprecedented challenges emerge in this world.

“Working people” must keep pace with global trends and adjust their
perspectives now. For example, “Al” should be considered digital partners
and deployed to create good customer experience, upgrade work efficiency,
and boundlessly boost corporate competitiveness.

a LOT, therefore, dedicates this volume to tech updates. P-DNA column
features an interview with Mrs. Jindapa “Aor” Preechayangkoon, which
shows how SCGP Customer Services team has leveraged technologies.
Staff behind a wood enhancement project, meanwhile, share their inspirations
in Passionate Experience. Alive then encourages readers to check out new
vibes and create a one-of-a-kind keepsake via interesting workshops.

Ushering you towards the digital age, a LOT highlights that a technologically
enabled world is no longer avant-garde. Let's learn fast and apply
technologies appropriately for self-development, work efficiency, and

sustainable growth of our organization.
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SHARING SUSTAINABILITY KNOWLEDGE AND PRACTICES WITH
7 ASEAN NATIONS VIA SEAMEO
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KSo SEAMEO SEPS lagilinu:gaiudgmslsviSsunazannasgntduanitn uazdisoulasvnisain
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SCGP has welcomed a delegation from SEAMEO SEPS, which comprised school directors and teachers
from seven ASEAN nations namely Thailand, Cambodia, Brunei, the Philippines, Malaysia, Laos,

and Indonesia.
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SEAMEOQO SEPS = The Southeast Asian Ministers of Education Organization Regional
Centre for Sufficiency Economy Philosophy for Sustainability

The delegation visited the Ban Pong Plant and the Ban Rang Phlap
Community in Ratchaburi’'s Ban Pong district. Ban Rang Phlap is
a model community in SCGP’s LIKE (Wasteless) Community Project.
The visitors aimed to learn from business operations that are rooted
in the Circular Economy concept, ESG framework, and the Sufficiency
Economy principles. SCGP has not just operated its businesses, but
also developed local communities. Via this educational visit, the
company has enriched the knowledge and experience of SEAMEO
SEPS members in a way that will facilitate the region’s success and

the pursuit of the United Nations’ Sustainable Development Goals.

e T




Start Right Here

lasuaretassio msudidnamwionusulng
SCGP Wavhudausu Unssndslunauazunuliy

STRENGTHENING BUSINESS TIES & PROVING THAI PRIVATE SECTOR'’S STRENGTHS,
SCGP WELCOMES ENTREPRENEURS FROM SENEGAL AND GAMBIA
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SCGP in collaboration with the Royal Thai Embassy in Dakar
welcomed entrepreneurs from Senegal and Gambia to a business
show and packaging business discussion at Inspired Solutions Studio.
During the event, the company presented its packaging solutions,
shared knowledge with participants, and underlined its potential to

grow in the global market.

Senegal is now an emerging market with high-growth potential.
Producing a huge quantity of crops, this developing nation has a
high demand for packaging. Therefore, the welcome of entrepreneurs
from Senegal presented a good opportunity for bilateral trade and

investment cooperation.
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HEALTHCARE BUSINESS GETS STRONGER,
DELTALAB WINS BEST CHANNEL PARTNER SOUTHERN EUROPE 2023 AWARD

Deltalab, S.L. (Deltalab) 1#5U51978 Best Channel Partner Southern
Europe 2023 a7n Bio-Rad: Food Science Division w1 EMEA
Channel Partner Meeting 2024 SaduivszmadTaa lugueg
funuimine@udaes Bio-Rad légeaelu Southern Europe vislunu
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Deltalab, S.L.
Southern Europe 2023 award from Bio-Rad: Food Science Division
at EMEA Channel Partner Meeting 2024, which was held in France.
The award was granted because Deltalab was the best seller of

(Deltalab) has received the Best Channel Partner

Bio-Rad products in Southern Europe in terms of both sales revenue
and growth rate. Bio-Rad is a global supplier of Healthcare, Life
Science, and Food Industry’s equipment and test kits. Bio-Rad and
Deltalab are now ready to expand their business cooperation and
pursue plans for mutual growth. At the event, Deltalab team also
made a presentation, shared knowledge, and connected with
distributors from various countries to gain latest information on
technology and product updates, which would be useful to further
development in the industry. P
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WOODENWARE
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“Spoon and Fork” are eating utensils for
every meal. If we order takeaway food, such
cutlery will also accompany our dishes to
ensure our convenience. As green trends
grow, people become increasingly aware of
environmental issues. Wooden spoons and
forks thus prove interesting alternatives
to restaurants that want to position
themselves as sustainability leaders.

Woodenware
@ 100% waod for sustoinability
Woodenware
@ 100% wood for sustainabllity
Woodenware
100% wood for sustainability
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Being supportive of farmers who can earn
extra cash from growing trees in vacant
land plots
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Being made of fast-growing indigenous
trees (3 - 5 years) from commercial

forestry plantations, which are renewable
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Being clean and safe, free from hazardous
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Using modern manufacturing technology
chemicals, and food-grade and compatibility with various types of wood
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Being friendly to the environment
and 100% biodegradable
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Being durable and suitable for

all types of food
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Accommodating optional

logo printing and special-set

services /
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Being certified based on BRC Global
Standard for Packaging and

Packaging Materials /
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Being able to fit into many shapes with
added value for brands / ANRINITHAR 200 a1uTU/Al

N Having the capacity to produce
200 million units/year (»
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PLASTIC WASTE
UPCYCLED INTO “COOL”
DESIGN STOOL

Derlot wWUsudalslitodvoinooatastis wWiuoonuuuwosiitnos
alouwn dnwnuade mzﬂmmsnmasnmsuu N uazlinwAasy
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AD®Y q aauurgaonndrvasll sUnS\mqumumananum
law1dd luauﬂUanm\ﬂumuuaau\ma aam luwsiiaulas lag
3 Stump Stool uwuua\nucﬂuuua\) Alexander Lotersztain
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Derlot, an Australian design brand, is famous for its contemporary
and stylish design. The brand image therefore is about being
simpleyet cool.In2008, Derlot launched its Stump Stool collection.
In the collection were round seats whose body contours spread
wider like tree stumps. Boasting an outstanding design, the
collection proved eye-catching and unique. Designed by Alexander
Lotersztain, the collection was revived as “Stump Recycled Stool”
in 2023.
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Stump Recycled Stool by Derlot retains the original collection’s

look but celebrates the “Sustainability Concept” by using recycled
LDPE plastic as its key raw material. Each Stump Recycled
Stool is 80 percent made of recycled plastic. Its design has
chosen kaleidoscopic hues for the revived collection, drawing
inspiration from plastic waste and terrazzo. At first glance, this

cool chair may even look like a terrazzo.

Friendly to the environment, Stump Recycled Stool has upcycled
plastic waste through an unusual, colorful, and unique design.
Available
by Derlot promises to inspire more sustainable designs in this

new age. (D

in seven variations, Stump Recycled Stool
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DIGITAL PARTNER
OF THE NEW GENERATION -
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Today, digital technology and artificial intelligence (Al) have played a role in several
organizations. The way of working therefore has changed. These innovations, for example,
have already helped with rewriting articles, diagnosing diseases, and improving customer
service.
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The human race started watching AI development with concern,
though, out of fear that AI may steal jobs from many people
in the end. However, human users of AI usually realize that
this technology offers what humans lack. So, in fact, AI can
work alongside humans to drive business growth.

Effective Al application requires three main components: humans
who develop and leverage Al capabilities, Al that is designed

to support humans’ work, and adaptation-ready organizations.

“DIGITAL PARTNERS” EMPOWER WORKING
PEOPLE

A study by Harvard University shows more than 1,500 companies
have achieved better performance after integrating Al into work
process. Organizations and people thus should support the
appropriate use of AI, which can serve as “digital partners”.

Greater efficiency and fruitful collaboration can happen when:

1. Human: AI should be trained in human thinking process so

ChatGPT, Gemini, Jasper, and Quillbot are examples of how Al
can enhance work efficiency, and so are robots and autonomous
systems for production lines and service delivery. Al also
supports Quantum Computing as well as Green & Sustainable
Technology.

Other digital technologies, such as the Internet of Things (IoT),
Data Science, Virtual Reality (VR), and Cloud Computing, are
also helpful. With Machine Learning, AI hones its analytical
thinking, creativity, complex problem solving, and even emotional
intelligence. Coupled with Computer Vision, AI understands
images and VDO. To work alongside AI, humans therefore must
learn and understand these things as well. (p)

As working people in the new era, we need to look at Al and

digital technologies from a new perspective. We should see

s

as to ensure they can act and feel just like humans. them as digital partners that will lower our digital debts. With

T

aat

2. AI: Al should raise its analytical and decision-making them by our side, we can focus on other aspects of work, retain 5;%
capabilities. Backed by information, it then can prevent our creativity, and uphold our work efficiency. Al, 1‘%
problems and interact better with customers. As customer the Digital Partner, promises to bring humans’ 2 \ g‘é
experience improves, so do brand and product image. performance to the next level. » . ?‘é
Organizations will answer their target groups better too. K a;*?:“' R g m/;ﬁfgg

3. Organizations: Organizations should be flexible. They should
fast adjust plans in response to changing contexts, with
an open mind and integration of technology for human
workforce's capability improvement.
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As digital trends have been growing in
society, enterprises as well as employees
face the challenge of keeping pace with
rapid changes. a LOT’s interview with
Mrs. Jindapa “Aor” Preechayangkoon,
Customer Services Director of SCGP,
reveals how our company has served
our customers SCGP Contact Center.
Today, it has even integrated Al (artificial
intelligence).
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Product Changesin Response to Digital Trends

After receiving a master of business administration and
marketing, Mrs. Jindapa joined SCGP as a market researcher.
Based at the Planning Office, she learned about every product
of the company and gathered customer insights via market
surveys/research. She was later appointed the Planning and
Market Analysis Manager at Siam Kraft Industry Company
Limited. After her stint there, she returned to SCGP as its
Marketing Services Manager. With further promotion, her current
position is Customer Services Director.

“I am now in charge of managing customers’ purchase orders.
I am also planning products to ensure they match customers’
needs. Product planning requires coordination with the production
planning unit and all units related to selling platforms. I have
even dealt with Strategic Supply Chain, Advanced Data Science,
and Information Technology in support of SCGP’s plan to fast
handle purchase orders from digital-age customers for proper
product delivery.

“The arrival of digital trends seriously affected our businesses
in the beginning as it curbed paper demand. Noticing the trends,
like food-grade paper and
foodservice packaging. We have even created new distribution

we developed new products
channels to enhance access to consumers. Our customer base
therefore has expanded from B2B to B2C. Today, we have

operated online and e-Commerce channels, which are parts of
our digital transformation.”

ERVIC
VAN
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Reading Customers’ Mind with Al for Fast &
Efficient Services

“The number of our customers has now increased through B2B,
B2B2C, B2C, Retail Sales, and e-Commerce sectors. Purchase
orders get smaller and more diverse, though. So, our selling
system must be able to serve various groups of customers
efficiently and fast. Our backdoor system must enable us to
see the status of progress for each purchase order—from
the production process to the delivery to customers.

“In my view, AI usage will increase. It will help more with
Robotic Process Automation (RPA) and Optical Characteristic
Recognition (OCR), which transforms images into text. Through
such applications, workloads on human staff reduce and so
does the risk of errors related to repetitive tasks. Jobs can
also be done faster, paving the way for human staff to focus
better on strategic and creative thinking. Backed by AI, chatbot
not only supports customers’ product searches and answers
their simple questions. We expect AI to become more
sophisticated and more understanding of customers’ needs.
Customized analytics and communications will be possible with
Humanized Chatbot (ML/AI), which promise to not just ease
human staff’s workload further but also respond faster and
better to customers’ needs.

“Although digital technology has increased work efficiency, it
won’t replace humans. It can’t compare to humans in terms
of complex problem solving and ability to create customer
satisfaction. AI only helps support customer services via data

analytics. So, its integration into work process will satisfy
customers and strengthen our customer relationships.”

Move Faster Than Changing World

“SCGP has set up Technology and Digital Platform (TDP) team
to support work systems as we have adapted to the changing
world. In addition, we have constantly upskilled and reskilled
our staff. Our employees are expected to keep pace with
evolving technologies including so that they can apply tech
solutions for their work and organization.

“It is important to communicate with employees to boost their
understanding of how crucial digital technology is for enhanced
efficiency. We must encourage employees to participate in the
improvement process. We need to nudge them to share ideas
and experiences. We must learn and act together while
embracing a customer or consumer-centric approach.

“My life/work philosophy is that one must keep learning because
the world is always evolving. We must stay one step ahead
or at least keep pace with what has been happening. Trials
may go wrong but we can learn from mistake. We must be
resilient and adaptive. We should try adjusting the work approach
to simplify tasks. Let's look for a Lean Process and upgrade
efficiency further. Have trust in our team and support one
another. Together, we can drive our organization ahead.” @
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Innovation Everyone, Everywhere
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DIGITALIZATION AND AUTOMATION

fin / Team: i’uﬁ‘lsi'ho x2 / Wan Nee Mai Wang x2

Wa3IU / Project: “ColEx (Color Explorer) Total Solutions for Color
Shade Management”
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Thanks to these solutions, users can master prove color shades with
the help of smart engines. They are able to fully distinguish different
hues like human eyes. They also provide the finest match, which
ensures colors can be mixed fast to get the shade one wants.
Customers therefore get quality products based on their specifications.

THE OUTST

BIO SOLUTIONS AND ADVANCE MATERIALS
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WAJTU / Project: APM Mechanical seal
Mechanical Seal jUuuulusl fadsldite YsuamuanndaInisves
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This newly designed seal is easy to install and adjust to suit users’
needs. Its designer is the Mechanical Design and Development team,
which comprises highly experienced staff. The After-Sale Service
team is also on hand to provide instructions to users right after
installation.
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This system can examine motors without the need to stop the
manufacturing process. Its hardware records electricity consumption
in microseconds for analyses, while software fast and accurately
detects abnormal voltage and current levels. Maintenance plans for
motors therefore can only get better.

SUSTAINABILITY AND RECYCLING
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— SUSTAINABILITY AND RECYCLING —

POPULAR VOTE

#iu / Team: Upcycle

NAIT1U / Project: Glassine ECO Paper

nszaE Glassine 518usnfiddiunanaeaiesloia toanmldane
msfndavszeasgniaNMstairy uazansuLns3lnAaimmingssy
904 70% uazanUsunm Equivalent Carbon Footprint Tounnin 9%
This is the first Glassine product to contain recycled fiber. Thus, it

promises to lower customers’ cost of waste disposal/recycling by

70% and equivalent carbon footprint by over 9%.
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W3uvicy Sassing
Mr. Wichan Jitpukdee
CEO, SCGP
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AU The Fest
We have learned a lot about how to conduct

a project from questions raised to all teams
by judges during the pitching session. Now,
we know what we lack and what we can apply

to make our work better.
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Wad3U / Project: Transforming SCP into UKP
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Unbleached wood fiber can become 20%, 25%, and 30% brighter
thanks to this innovation, responding well to demand for paper in

different shades. While brightness increases, prices remain competitive.
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Innovation (JuKGLIUSWUSSSUDVANSALSIAOVNIS
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Innovation is a part of our corporate culture. We have
fostered innovations in support of corporate growth.
To grow further, an enterprise can’t be good at just
operating its core businesses. It must develop innovations to
expand its businesses and step into new business sectors.
The Inspiring Innovation is the forum for our staff, no matter
what level, from all our businesses to demonstrate their
potential, learn more, share experiences, and develop some
business solutions and value together for our own. ,

®
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AU Eco Stretch i |
This project is very much like a school where we

could hone our skills, on top of what we've
learned from my work. Thanks to this project,
| got opportunities to work alongside more
senior staff from various units. With their advice
and support, we improved our capabilities. P

®




Journey of Growth
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SCGP DIRECTION TOWARDS HIGH-GROWTH MEDICAL SUPPLIES AND LABWARE MARKET
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gvilFumnanisanaunu uaguivisuluaaiaAaudivm Ws1:davMSUIASTIUUATDVAAIINSALAWIEMY

aaraussyiudidiunmisQuagumwuazdaqaunsaimvunisuwnd 3viiadnuurautduaziulomavovguaani
Ansnmwlumswaiuodasiuiua:aunsaitdinisovsuadIuGavNIsaunald asvuidavivinsuduavanatu
nauaaaiknssul MNilKaninuimswnsanldandadumointaviv

As the global population grows and several countries become aged societies, healthcare has received more attention
from people around the world. According to the Expert Market Research, International Monetary Fund, and TU-RAC
Interviews, Research, and Analysis, the healthcare product/medical supplies and labware market is expected to
have a compound annual growth rate of 6.3% between 2023 and 2028. Because this market is closely regulated,
competition is just low to medium.

The healthcare product/medical supplies and labware packaging market therefore presents opportunities to
capable manufacturers. Below are what customers are looking for from such packaging:
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Journey of Growth

KEY FACTORS BEHIND PURCHASE DECISIONS

1. Quality: Customers place a high emphasis on quality and functionality
when choosing healthcare packaging solutions. They aim to select
packaging that efficiently safeguards and maintains the integrity of
their products, guaranteeing their optimal condition throughout the

entire supply chain.

2. Safety: Customers require packaging solutions that prioritize the
safety of both their products and consumers. They expect materials
and designs that are free from any potential harm and meet stringent
standards and regulations. This may include ensuring protection
against contamination, implementing appropriate sterilization measures,
and incorporating tamper-evident features to instill confidence and

trust.

3. Economical: Customers place significant importance on the economic
aspect when selecting healthcare packaging solutions. They prioritize
options that provide competitive pricing and demonstrate cost-
effectiveness in terms of material utilization, production efficiency,
and overall value proposition. However, the attractiveness of
economies of scale in the healthcare packaging industry may be

relatively lower compared to other industries.

4. Easy to Deliver: Customers highly appreciate packaging solutions
that enable fast and efficient delivery. They prioritize packaging that
is easy to handle, transport, and store. The ability to minimize lead
times and optimize logistics processes is crucial in ensuring seamless
operations throughout the supply chain. By focusing on these aspects,
customers can enhance their overall efficiency and meet their delivery
timelines effectively. Nowadays, the standard lead time is typically

around 2-3 weeks.

5. Smarter: Due to technological advancements, customers are
increasingly attracted to packaging solutions that incorporate smart
features. This involves the integration of technologies like blockchain,
QR codes, and intelligent packaging to improve product tracking,

authentication, and information sharing throughout the packaging lifecycle.

6. Sustainable: Customers increasingly prioritize sustainability when
choosing healthcare packaging solutions. They look for packaging that
is recyclable, environmentally-friendly, and supports a circular economy.
This includes reducing waste, using eco-friendly materials, and implementing

sustainable practices throughout the packaging lifecycle. @
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SCGP has already entered medical supplies and labware market through its investment in Spain-based Deltalab, S.L. (Deltalab),

which specializes in medical supplies and labware. Lately, SCGP has also invested in Bicappa Lab S.r.L. or Bicappa Lab via Deltalab.

Headquartered in Italy, Bicappa Lab is a major manufacturer of medical supplies and labware including pipette tips. In response

to customers’ needs and in pursuit of sustainable growth, SCGP has laid down the following guidelines for its medical supplies business:

HasennusINdedinagnsnuganiuanfiAnsnn
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Tugsfia

Pursuing strategic collaborations with capable distributors
so as to fast expand customer base and strengthen the

business.
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ﬁqiﬁﬁvlﬁﬁﬂ Value Chain

Developing medical supplies and labware from upstream
to downstream sectors so as to increase production
capacity and upgrade the business across the value
chain.

PPBFIUNITNAAUITANUTUAZIATDIANS LBaS1lana
msiiulauazasne Ecosystem lugsfia

Expanding packaging production bases and boosting
machinery to create growth opportunities and foster
a proper business ecosystem.
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Partnering with medical institutes for experience/
knowledge sharing and joint development of upgraded
medical supplies and labware.

2e8FUAILENTIU TINTINITAIUAUNITITBUAT AU
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Enhancing product portfolio in ASEAN and investing in
research & development to develop competitive
innovations that not only boast greater quality, safety,
and environmental friendliness but also win customer

trust in support of sustainable growth.
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FOR ALL

Safety Everywhere, Every Time
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SCGP has attached importance to
safety and accident-prevention
behaviors. Therefore, it has encouraged
its members to first focus on their
safety and then Care for All. It is, after
all, necessary to foster safe environment
and community by learning from
experience and promoting the sense of
responsibility for one’s and others’
safety.
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Care for All iJunusAaidiodviasSulANNAUGINUSNITUNISURUE
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Care for All provides everyone with the guideline on how to create a safe community for all
to work with greater confidence. Here is Care for All guidance:
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ENHANCE KNOWLEDGE & VALUE THE FOLLOWING
ABILITIES PRACTICES
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Set good examples for others to follow. Join safety group/network. Join efforts to remove safety risks.

Hegpuliufifaumesgiu amsnsen uuzthgauls

Support others’ compliance with protocol.

udsifudeyauazliduuzthneludia
Acquire the ability to guide and Share information with/give advice to

teach others. team members.
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Expand preventive measures.

AUEILSD

ADUHKIVLY
CARE FOSTER SUCCESS
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Have the courage to warn others.
memmﬁwimiaﬁéu

Express caring concerns.
lalauazquardulvianadie

Care for others and ensure their safety.

FUTUANNENSTVRINNIU

Compliment every success of the team.
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Be proud to be a part of a safe organization.
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Share success stories to inspire others. e

“Care for All” A2WWUadasivasvldmnnnau... L ’ W
vIssuAuasivANuUasanynnin nnwal v

“Care for All” creates safety for everyone...

Let’s foster safety anytime, anywhere.
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SMART LIPSTIcKk
adaanovasys
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FOR LIP DIAGNOSIS, NOURISHING, AND COLORING
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If your confidence sinks low in the morning because of parched lips, “Lipcure Beam” promises to do the
magic. To beauty-conscious women, healthy lips can be a big boost to their confidence.
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LIPCURE

GET MORE BEAUTIFUL WITH TOTAL SOLUTION
Developed by South Korea’s Amorepacific, Lipcure Beam has shaken
the beauty industry. It is the world’s first smart lipstick that can
serve three functions — analyzing, nourishing, and coloring lips. The
revolutionary product has just won Consumer Electronics Show
2024 (CES 2024) Innovation Award in the innovation for health/
beauty category.

At first glance, Lipcure Beam looks like a common liquid lipstick.
But at a closer look, it is packed with innovative features. Its
sensor-equipped cap can check the moisture level of lips. So, when
a user later presses the applicator on her lips, it will release an
appropriate amount of UV rays to stimulate Riboflavin or Vitamin
B2. Lips will then have more collagen and retain moisture better,
paving the way for them to be healthy, soft, and free from wrinkles.
With regular use, women will have the lips that look younger than

their actual age.

BEAUTY INNOVATION FOR EVERYONE

Lipcure Beam is designed to deliver maximum satisfaction to
customers in a customizable way. This innovation is compact in
size and highly portable. Available in various universal colors, it
promises to answer users of all ages and complexions. Designed
with environmental care in mind, Lipcure Beam integrates a heavy-
duty battery to ensure its long use life. Such integration is one

effective way to reduce waste generation.

If you are interested in Lipcure Beam, please wait a bit. Amorepacific
definitely will not let beauty/health lovers wait long for its launch. O

NIWaIn/Photo courtesy of www.apgroup.com
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Al: FARMER'S SMART SOLUTIONS
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Today, it is hard to dispute the fact that Al (Artificial Intelligence) is going to play a big role in all fields
of the world. Even the labor-intensive agricultural industry has already integrated Al for Smart Agriculture.
Designed to develop and upgrade farming efficiency quantitatively and qualitatively, the Al-enabled

solutions promise to make positive impacts on the economy, quality of life, and the environment.
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CURBING CHEMICAL USAGE, SOLVING PEST & PLANT
DISEASES

Traditional farming usually relies on pesticides or chemicals, which
are in fact harmful to farmers, consumers, and the environment. With
AI, farmers will be able to curb not just yield-loss risks but also
chemical usage because Al-enabled solutions fast analyze pests as

well as plant diseases.

In the United States, SentiV robots fast identify spots affected by
pests and plant diseases. Farmers therefore can respond quickly to
the problems. Users of Tumaini application, meanwhile, can tell farmers
what disease their plants are facing with just one photo. After farmers
upload the photo, the app compares it with more than 50,000 images
in its database before rapidly providing diagnosis and advice. Farmers
thus can use chemicals just moderately for the safety of everyone
have a lower risk of

in the production chain. Consumers will

contaminated crops too.

Planet

Al-CONTROLLED HARVESTERS: NO MORE PROBLEMS
ABOUT HUMAN FARMHANDS

AI role in the agricultural industry has clearly been growing with
Al-controlled robots replacing human farmhands in the activities of
sowing seeds, planting seedlings, tending to plants, getting rid of
pests, and harvesting. Robots can quickly harvest yield at a great

accuracy rate, thus boosting farms’ productivity.

Japan ranks among the countries that are fast developing Al
innovations for smart agriculture. In Japan, Al-controlled robots can
collect various types of crops including cucumber and tomato.
Equipped with a camera and AI, these robots can check which pieces
are ready for harvesting. Users just need to configure settings about
harvesting, packing, and positioning to ensure their robots know
which pieces are ready for harvesting and how to avoid damaging

plants. Indeed, these robots can work in the place of human farmhands.

FORECAST OF YIELDS, MARKET CONDITIONS, AND
PRICES TO LOWER RISKS

With Big Data analytics and impressive processing capabilities, Al
can accurately predict yields based on weather forecasts. It can also
estimate future crop prices, helping farmers to plan their farming and
harvesting better. In Canada, farmers use Solix Ag to process
ecological and weather data real-time in support of their farm
management and better yield. If farmers learn to utilize Al, they will
be able to increase production efficiency and competitiveness while
lowering production cost in the long run. Simply put, Al promises

to upgrade and revolutionize agriculture.

Al Applications in Thailand’s Agricultural Sector
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This digital solution has integrated Al, Machine
Learning, and satellite images for productivity
enhancement. It recommends crops suitable for a
target areq, predicts weather conditions and water
supply based on data of the past year, as well as

calculates costs and profit. Better still, it can monitor
plant growth throughout the farming season via
satellite connections.
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This Al-enabled platform analyzes rice seeds in a
fast, accurate, and reliable manner. It can also
determine which crops, based on satellite images,
are suitable for each area shown on the map. With
this platform, users can also predict how much they
will earn from paddy fields and receive advice on
how to grow quality rice.
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This application promises to turn mango farmers into
smart farmers, via its weather-forecast notifications
and predictions about impacts from rainfall, relative
humidity, and moisture level in the soil. Informed
farmers can then evaluate the situation and prevent

damage to crops in a timely manner. O
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DRIVE BUSINESS WITH TECHNOLOGY AND ENVIRONMENTAL CARE
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Successful business operations require considerations
for society and communities to pave the way for happy
co-existence. This is the work philosophy of Mr. Thatchai
Piyakulchaidet, Managing Director of United Container
Company Limited. His company therefore does much more
than just delivering quality to customers.




Lift Up Your Voice

Wrannauwhksue udsmaugvsin

f
L.
4
’
¢
¢
¢

mﬂﬁimmaumwﬂmwaua ﬂmumnam Imahwuwmua Luan
Menin - venzd wuwummmmuuaﬂummu NAnMeilaLiay
Vv wazAes 9 1AUlATuanNsEReD 2535 dusuasnganaissan
wﬂmmmhﬁ%uu

“szLume ADUNULUDS Li'li‘lﬂ‘Uiﬂ’]‘éLﬂfJ’JﬂUUi‘J‘?ﬂm‘Vlﬂi ﬂﬁH@ﬂWﬂ
L‘Uu'ﬂ@ﬂ TﬂﬂIWnavLU‘wanmnawumwmaamsaummmmwm LS
G]ENﬂ'ﬁN’s"NNE]UVINﬂ’J’]NH']L‘DEm@ mammm nawmaaﬂmmmﬂﬁﬂ
NmaanmumuaLaﬂmaunmmmumumuﬂum Gnanammmmﬂu
ﬂ@N‘VW]BGﬂ']iﬂ’J']NLL‘IJGLLiG‘IJaﬂUii"‘?ﬂm‘VILUuWLﬂH TLUVNITIANIT

a

AMNINLAS mimmaummmana LLauUiﬂ’]i‘Vﬁ'}ﬂLi’J AIILINT

“Lﬁamﬁndmﬁﬂwmaﬁ%mu Ms¥aN155901U MsLaenassLAsesins
Lmnmnmmmmh nmaamiviaamﬂamﬂummmaamsmnma 157
AUNLIN ﬂmﬂ'ﬂﬁwmm numimﬁsmmmﬂa nslWnangugsfaaniz
LAZLANe aﬂvlﬂiunammmmmmmmuimmuwm Lweﬂ,mmmaﬂm
iuﬁamwanmmmmﬂmmmu uazdaBURLAUIAs U3 MsTinelang
anmﬂamﬂmmﬂmmnwaﬂ”

dUiaawinalulad wasuiynains

WoavuausuMAUMW

ﬁiill“ﬁ’]ﬂﬂmdﬁiﬂ’“)ﬂﬂﬂﬂG]adiJﬂ’]iLL?ld"lluaﬂﬂa’ﬂﬂL’lﬂ’] ﬂ’]iﬂ’]l,uuﬁiﬂ"v
wmﬂu”lmuu lemamdvl,iﬂmmwnmammmammﬂumu‘m LLAZHNIN
VL‘JJﬂ’J’]LLu mimﬂﬂmslu%anmvl,m SJ’W’]ﬂﬂﬂiuiﬁﬂiﬁﬂﬂﬂiﬂ’]ﬂiuadﬂﬂi
1MWiaNﬂE]UI‘ﬂ7‘V]£WIﬂﬂ’l’]ilﬂadﬂ’]iﬂl,“ﬂ’]ll’]

semuimeluauzensie msdaniseasinesivarnvarelagliie
mbigsiaresgndnsiainisasgstuldlunaiadianisinieuuuy
Custom Made muwaﬂmmmwmﬁlwmﬂumﬁ'lmmm’m wazLsI
wmwmuaﬂwunm WW312 Pain Point 2@4gnAINgNdIaaNnae
:mmummmmmLﬂuiumﬁmﬁummeﬂaumumaiﬁa guann
ﬂmmmuuiwanmimanmﬂa way LmL';mVLﬂIWnaﬂm'mm'mau 9 'l
W

sgausnundinugradiiensuadusunsunes wudl Passion lun1s
LmﬂuiﬂiLmiumLml,iummmmﬂmwaw%mummen 9 FasrAunuh
miwmuwawmmma’lmmﬂmmma 9 lulssuiuldnadiann 1573
llingngamsienngenus uazmsiszudlefidantisuimsinnis

“Lﬁ’]ﬁi’]ﬂﬂ’l’]ﬂﬂﬂﬁluﬂ’lﬁlﬂ'ﬁmﬂﬁ]’]wmﬂIuIaﬂﬂ’ﬁW@u’]ﬁﬁaWﬂLL’]‘ﬁﬂﬁJ "]
LLZQ’]W’IM’WU‘JUEIHG]S“[‘]] Z‘ﬁﬂQGH?JWW]LL’J‘HQW’]uﬁuﬁﬂ’]u"ﬂa\‘ifﬂ’lL?N?JEI’N@]@L‘H?N L‘W?J
ﬂﬂiaﬂ’]ﬁ“ﬂﬂ Lﬂﬂﬂm‘ﬁﬂuﬂ’]iﬂ’]ﬂ’]u LLZQVVLMG]?NW\?WW"I’J’]NUEEJ’J‘H']Z]J
LQWWWUﬂﬂﬂLWEJG?JEJ’NLﬂEJ’J AIDLNILTU ﬂIiGﬂWHL?WﬁJ?vUUU‘HV]ﬂNaNﬂﬂ
LL‘U‘LIL??LJZQVL‘VHJ Tﬂmwummvl,maaﬂaﬂﬂsaﬂmamLaa nn 9 205lA05
NITNAN ﬁuuummsnmuuuwmuna'mLiu/‘vmmmam mmuwmamvl,m
anmmwammaa uazasalunisuan mammmunnuuwn
Immmumuwama‘sam‘[uummkamu LLZQ LSIEINIT DTN ARYDA
Iumsamsﬂ mammawmmmwam L‘WSJNNNEW] anvadldele
ammmuaamu

AuguiAsesinsuay walulafinisudn 151finsdlinamnalulagnio
LA3peanslud 9 DEYLAND uanmnuu TagRusng 9 mmamwmumi
HARIY maﬂmﬂmmwua zunsgIuiinieIwe sanfanisanveade
WnYszans N AnFUNU iandeiuldlunaaldde

“ﬂ']‘ﬂi“]JIiN’]uﬂ.lﬂﬂLi'] ‘]_Iﬂi‘]’]ﬂiﬂaﬂ’ﬂﬁﬂ?ﬂmluﬂ'ﬁﬂmLﬂaauﬁiﬂ’% Li']L“]j’ﬂ
Iuﬁiiﬂ’]ﬂu’]i‘]“ﬂﬂﬂﬂ’ﬁﬂLLZ‘ﬁ_Iﬂ’ﬂ’mi Li’]ﬂJuIEI“]J’]ﬂﬁﬂ?ﬂﬁiu%ﬂaﬂﬂi‘uﬂid

W‘U‘Ui‘nﬂﬂﬂﬁi AIFANN LAY ﬂmmwmmmwummamamamaa YARMA
Li']L‘Ii@’]'] mwummummm mmmu'«v mwamamamumaaamﬂi
LLayvqmﬂu%mmummmaﬂﬂmau ) au

QuadvuadoUDEIVIVEU

'
a

“mmumLiﬂﬁmmﬁﬁmﬁ'aﬁamé"auﬁau%wmm i51@elunseiiu
99NIUATRYIINAVYNTY  FUATNINTU uazldifendouiouindon
ngmmmuaymamﬂuma g mwmmmmiﬁimmuammngwmg
Amue  uwasnumuFsvaiiaiiaue sty sasnsiniainde
mamwnnmmsm*nummsmummmLaﬂmmnmaﬂsumwr 115D
Sladale 100% TmﬂuﬂaaymLayaaﬂammmaﬂummmmmm

“3as3laiRanszamsinsanty SCGP 1A8N5IVTINABNTZA
LazdaneUdINAY mmvlnwﬁ'«m SCGP mmm’lumuummﬁuamm
muwwammmisuauﬂ 1fidAN1TREIgNFiDg umsé']aﬂauiuww
"Lmuawmumnﬁma NI mmammiamwnwmuua GRGEH
LUuLiaﬂ’ﬂLﬂuiuﬂ']iﬂﬂLuuﬁ’iﬂ’%aﬂ’]\‘iﬂ\‘iﬂu

‘yananisdsannisldndsaulnin denisandsaarsiaasuuy
Full Scale LW@I‘MLWmwaﬂammmmmﬂ’f{lw%ﬂﬂiamu LI 1unm
nasSuTiunneBnLAN mmevlmmsnavl,wmmnmﬂwm% LA g mmuu
nmmwﬂmmmsmamumaau WAz mmmmuwummamwamma
Tiugnén

snaauldngdunun

“mmmamﬂm‘lumilﬂuwwmuasnu SCGP N’]‘Mﬂiﬂﬂﬂ’]ﬂﬂ’]uﬂmﬂ’]w
3 SCGP mmwmmandumuumn Lae Mﬂ’l’]NﬁaﬂﬂaﬂﬂﬂULiﬂu
\Zanasms ﬂ’JEJuIEJUWEJ“II?NEJVLuLﬂﬂ ADUNULUDS V]LZWJﬂL"T]“’ﬂﬂNLﬁJ'MZJ”IEI

a

(=0

)

1< v 1

L'Uuz_gnmmaanu,ayanmmmumwsmmﬂuﬂm%ﬂ ANUANARIITBI

aﬂﬂ’]‘NNﬁﬂM’m ﬂﬂﬂ’l’]ﬂﬂaﬂﬂ’ﬁu5i’%ﬂm*ﬂﬂi ﬂ’ﬁzWILL“IIGLLiOLUuWLﬂH
LA ﬂ’)’]@JN’]L‘H@ﬂ@"H@GiVUU Supply SN SCGP aaulandiiiuatnannnasy

“uaﬂ’«rmuu ﬂ?iN?u’Jﬂﬂﬁli’JNﬂuN'}Wa’]ﬂﬂi\‘i 19 SCGP ﬂﬂLL’ﬂLi’]ﬂZﬂﬂ
mwﬂﬁwmmﬂmmauma 2 -3 ‘U‘V|LL§]’J Li’]LLVIUVLNvLﬂ‘JUN@ﬂiw‘VIU
11&5805&1’1@"1’%@8 w’%auﬁﬂswmmwma mmmmumuwﬁaﬂ 19 SCGP
ﬂ‘D’JEJL’i']ﬂLLaL‘J?Ni AVTIAT L‘WE]I‘ML?']ENN’]N'WQLL“IJ\?“IJHI%@]NWC”IVLVI
mm‘l‘wL'ﬁmauauaumiﬁlumumuwmm AR Iﬂaﬂﬂ%ﬁﬂﬂ\‘iﬁ'\&ﬂiﬂ
meuwmmmﬂmf;meaavammﬂ SCGP “D’JEJ@LL@LT]IHWENG]\?H&'TJ
2EIALANDNT WA W’N’NLTV‘? aﬂammmﬂmamwwﬂﬂmmu
aaaallasy” QMﬁﬂ“Dﬂﬂaﬁ’Jﬂx‘Wﬂﬂ




| Lift Up Your Voice

FOCUS ON TARGET GROUPS & ROAR AHEAD

United Container has evolved from a family business, established

by Mr. Thatchai’'s parents. Initially, the operation was based at the
family’s home in Bangkok’s Lat Phrao - Bang Kapi area, was mostly
manual, and staffed with just one worker. But the business grew
over time. In 1992, it set up its current factory in Pathum Thani.

“We have mainly provided corrugated-paper packaging for niche
markets. Our customers are those looking for high-quality packages
and a reliable supplier such as exporters of processed foods,
electronic parts, or auto parts. These target groups need durable
packaging and punctual deliveries,” Mr. Thatchai explained.

“With clear focus, we have prepared our factory, machinery, and
raw materials in response to customers’ needs. We think it is best
to specialize to fully fulfill our target groups’ specific requirements.
Through such approach, we have developed expertise and greater
understanding of customers’ needs. That's how our products and
services serve our target groups best,” he continued.
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We have built our business sustainability
by keeping pace with technology and
developing new software for use at our company.

24

TECH UPDATE & PEOPLE CAPABILITY

BEHIND PRODUCT QUALITY

In the competitive business environment,

a business will be
sustainable only when it delivers quality and wins the hearts of
customers. These two key elements exist where internal management
is efficient.

“It's a challenge to fulfill each of various orders — with diverse
requirements — without any mistake. We have supplied custom-made
packaging. So, most orders are different each day. It is also our
duty to ensure timely deliveries. To exporters, delivery time is very
important because container loading time is fixed. By addressing
customers’ pain point, we give them peace of mind and time to
focus on other aspects of their work,” Mr. Thatchai said.

“Not only that I have studied engineering and programming, but
I have also had a passion for coding from a young age. During
my childhood, my time at my dad’s factory showed me that software
in fact could solve many problems and set up efficient work systems.
United Container therefore has never stopped developing software
and integrated information technology.

“We have built our business sustainability by keeping pace with
technology and developing new software for use at our company.
Thanks to such efforts, we can reduce the risk of problems and

r 7

dependence on specific staff’s expertise. For example, our factory
has a real-time output recording system. Our staff therefore do not
need to key in information manually. The system records everything
from the start and end of production time, volume produced,
downtime records, and production speed. Data automatically recorded
by our computer system are then analyzed in support of production/
productivity improvement or waste reduction,” he added.

“Our machines and technologies have been regularly updated. On
top of that, we have used quality raw materials only. Our good
standards, waste reduction, efficiency improvement, and cost
reduction all have contributed to our competitiveness,” he continued.

“At the heart of our business operations are our staff. We believe
in good governance and employee care. We have implemented
several policies to improve employees’ welfare and quality of life
because we believe that our employees’ happiness is translated into
good output.”

SUSTAINABLE ENVIRONMENTAL CARE

“We have placed a strong emphasis on environmental care because

we think our business should coexist with communities and the
environment. Our environmental care is greater than what is required
by laws, with regular reviews in place. We have even imported
a wastewater treatment system for 100% water recycling. Our
factory therefore does not discharge a single drop of wastewater
to local communities,” Mr. Thatchai pointed out.

“We have also recycled paper in collaboration with SCGP. We have
gathered, compressed, and sent our paper scrap to SCGP out of
trust that SCGP will handle it properly. Regarding other types of
industrial waste, we have complied with laws. It is buried at an
authorized landfill. In our view, mutual coexistence with communities
is crucial to business sustainability.

“In addition, we have installed full-scale solar cells to generate
power for our factory. On a sunny day, we hardly need power from
an electricity authority. Our solar installations help curb environmental
impacts as well as our production costs, which will also benefit our
customers,” he continued.

COLLABORATING WITH QUALITY PARTNERS

“We have chosen SCGP as our partner because of the latter's solid
quality policy. SCGP is very reliable and supports us strategically.
United Container focuses on exporters and suppliers of premium
products. Our customers therefore have high expectations. Packaging
used for them must be exceptionally durable and delivered through
a reliable supply system. SCGP perfectly answers our needs.

“Aside, we have braved through several crises with SCGP by our
side before. A few years ago, a paper shortage crisis occurred but
we had hardly felt any pinches because SCGP took good care of
us. When the global market turned highly volatile, SCGP also helped
ensure that pricing for us was still reasonable and enabled us to
remain competitive. As we produce packaging at reasonable costs,
our customers can compete well in their market too. SCGP has
always taken good care of us. So, we really are looking forward
to growing alongside SCGP in all years to come,” Mr. Thatchai
concluded. @



Relax & Have Fun

21NaY 1 - 100 W@y lkuike U

LW

4 U

The following picture should show numerals
rom 1to 100. But three numbers are missing. What are they?

)

-~

4

-
-y

17615 o

73 100 91 3

o2 297619

7216 58 224
86 1 5 9 677 90

AmSurhunnsuAnaeUIAD og1so# SUAINU GR Code AvAaoUFUINGIUSUR 31 AVHNAU W.A. 2567
@landsulUiag Starbucks Gift Card YaA 300 U Nua: 1 Tu 97UdU 10 s WA

dnsudlentnnouArniugnaoastu a LOT aduh 32 Taun
Lucky winners from a LOT Vol. 32 are:
1. nuNNs Yuund 2. AUFNG ytuUs:aw 3. Ugs1 sAUUrQnsIns 4. giwu Ingunsalwma

5. angm usuns 6. ans1 NsBYS 7. 3¥saue ausnudna 8. Jdw1 Uunsnuy
9. gl ousnuana 10. dU0S1 DYFISSTU




Your Answers

msmamn WHY aavuInau WHO Laud
“WHY"” MUST COME BEFORE “WHO"”

msd#oaisuusuduIuLUIAANSAAIAUUU Influencer Marketing GAdULIEUTD
uaztumvidoniuusudrduurtéviusgiauatiuoinadasudvlaatu wsizidu
55ni1sduuaunsowavuas aiﬂummaanusn q yavliinnisaala mnuntuann
fmuaaumam\)qlumunuouu|nfluencernlnolhuaanaamam Your Answers aGUli
VLOUNSNISAAINDIV WA. AS.LONA NNSSUNA UILLSULUDAQAMSAAANU Influencer
rmogvlsivAumuaiiauadawsdauusudgoaa

Influencer Marketing has long proved an effective and popular tool. Marketers,
however, have lately found that new influencers keep emerging on the scene
due to the social-media boom. In this volume, Your Answers has thus interviewed
Asst. Prof. Dr. Ake Pattaratanakun for advice on how best to leverage influencers

for marketing purposes today.
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INSIGHTS REQUIRED FOR POWERFUL TOOL
USAGE

In this guru’s eyes, Thongchai “Bird” McIntyre has been a big
influencer even before the birth of the digital age. Although Bird no
longer releases new albums, his media appearances have still been
much watched.

Asst. Prof. Dr. Ake therefore defines an influencer as a person who
has followers and enjoys popularity. People are generally interested
in singers, actors, actresses, and celebs. So, influencer marketing
remains effective. It is just that there are now many types of
influencers in the market and insights are needed to achieve maximum

efficiency.

“WHY"” DO YOU USE INFLUENCER MARKETING?
Marketers will need to adjust their strategy or execution methods
to reach out to their target groups, with clear objectives or goals

in mind. Four main purposes of influencer marketing are:

+ To create awareness: For this objective, marketers should go for
hugely famous influencers. Chosen influencers do not need any special
connection with a brand or product to be promoted. What counts
is their popularity. To gain awareness, mega influencers or macro

influencers are recommended.

*  To build trust: Influencers recommended for this objective must either
be specialists in a field or target a group relevant to the paying
brand. Auto brands, for example, may choose an engine expert.
Healthcare brands, meanwhile, may go to Bebe. For the objective
of building trust, marketers should not care just about the number

of followers but also influencers’ expertise and work records.

» To sell products/services: For this objective, it is possible to use
the types of influencers mentioned above. But marketers may
also deploy influencers who openly act as online sellers like
Pimrypie and Banghasun. These two examples are classic. Their
image may not exactly match that of paying brands, but they
have access to a huge base of prospective customers. So, they

can effectively boost sales.

« To create good brand image: Influencers demonstrating social
or environmental care promise to enhance brand image. Brand
reputation can deepen when they positively mention a brand,

even without going into product details.
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Asst. Prof. Dr. Ake says the bottom line, so far, is that marketers
must think of what objective they need to achieve before determining

which influencer to choose.

“WHO"” CLEAR OBJECTIVE LEADS TO THE RIGHT
CHOICE OF INFLUENCER

After identifying a clear objective for influencer marketing, marketers
need to decide which influencers to hire. Categorized by the number
of followers, a mega influencer has more than 1,000,000 followers,
a macro influencer has more than 100,000, a mid-tier influencer has
more than 50,000, a micro influencer has more than 10,000, and a

nano influencer has more than 1,000.

It should also be noted that to be an influencer, one needs much
more than just followers. Influencers must have real influence. How
much does one need to spend on influencer marketing? The guru’s
answer is simple: check “why” and then “who”. Once you know

your objective, you will be able to choose the right influencer.

“Micro and nano influencers have lately gained more interest because
they are not so strict about contract details. When they are hired,
they usually do more for the brand than what are required by
contracts. Their work approach is different from mega influencers
who strictly follow contract terms. Today, dealing with micro and
nano influencers is not complicated either. Several companies offer
micro/nano influencer management services. So, a paying brand can
reach out to as many people as they want via several micro and
nano influencers. Their target audience can be to the tune of 100,000
or 1,000,000. Also, micro and nano influencers are generally more
colorful. That's why more marketers are interested in these types
of influencers. A brand that has never used influencer marketing
before may look for a professional influencer management service
provider like Tellscore, Revu, or Shout. Once it gets a gist, it may

apply the technique itself later.”

The guru emphasized that marketers must identify a purpose before
conducting an influencer marketing campaign. Their focus should be
on one purpose each time so as to ensure an intended message is
duly delivered. Their influencer marketing should not be conducted
just to ride on a trend either. Rather, influencer marketing must be
executed as a strategy with a clear purpose, budget, and result
evaluation. Today, it is convenient to assess the results of influencer

marketing campaigns via many types of statistics. P
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FUN WORKSHOPS FOR UNIQUE ITEMS IN THE WORLD!
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If you are looking for activities that are fun for both kids and adults, check out popular workshops below.
Not only do they offer pleasant time, but they also ensure their participants return home with special
items. Unique in the world, their handmade items will be perfect for one’s own use or as gifts.

CAFE GOER STUDIO
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At the appealing Café Goer Studio, workshop participants learn
how to produce scented candles. By mixing various types of
essential oil and fragrance oil here, they can create well over
30 scents. They can also adorn their scented candle with a
meaningful stone. Each stone type is believed to evoke different
powers. Theoretical sessions are included to ensure participants
know how to categorize scents and how to pick a stone that
will enhance energy balance in their body. This fun workshop

is waiting for you.
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CAFE GOER STUDIO

q9u3n 49/1 GReawSouwss n13oon 3
Sukhumvit 49/1, BTS Phrom Phong Station Exit 3
LINE: @cafegoerstudio Facebook: Café Goer Studio
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DIY workshops here allow participants to decorate any chosen
product with adhesive colorful cream. Participants may choose to
work with a phone case, a phone clip, an AirPods case, a hair

clip, or a comb. But if you have much fun in the workshop, you
may consider adding your creative touch to bigger items like a

pencil box or a photo frame. Workshops here allow participants ~ BOX BOX STUDIO
q9JA2a2JnulaN LINE / Advance reservations can be made via

LINE: @boxbox_studio

to choose one figure they like and access a buffet of decorative
colorful cream, resin pieces, and FIMO Clay (a mixture of ceramic
and po|ymer). Decorative materials are nice|y Categorized based d191 The Lighthouse 1astuuns / The Lighthouse Charoen Nakhon branch
. . ) Wann3u / open daily a1 11.30 - 20.30 u.

on their shade. Participants can easily test the color of the :
materials on test pads before making their decisions too. Assistants  a@1v1 The Promenade / The Promenade branch
are always around to provide support. So, you can just unleash ~ 'UnNIU/open daily a1 10.00 - 20.30 u.

your imagination and take action. Facebook: Box Box Studio
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Many of you may have seen a tufting gun before. If you come
to The Cave Workshop Studio, you will learn how to use this
tool in making a carpet based on your creative design. The
workshop guides participants in every step from utilizing the
gun correctly to creating a proper composition and adding
a final touch. Even without any artistic background, participants
will be able to create a unique carpet for their home. Given

that there is only one such carpet in the world, it will also be
a perfect gift. (2
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SCGP soualtuayudaqisaatsluns:uoumsuaa
tiau1AU The Design & Objects (D&O) dHSU
SalinssANs “"LIVE AGAIN” Ruitunautsud
msoonuuUAuBwiaqusdsllitialkusnasy
u 21A1s Fazal Building (F1v3uau nmau)
tuinAmMaviuoaNUUUNSLINWY 2567 (Bangkok
Design Week 2024)

SCGP has supported “LIVE AGAIN” exhibition
by giving its waste materials to the Design
& Objects (D&O) Association to demonstrate
how waste materials can be created values and
recycled for maximum benefits. The exhibition
on the revival has been held at the Fazal
Building during the Bangkok Design Week 2024.
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Excess materials provided by SCGP were plastic and paper bands.
Makkha Design Studio, Ayodhya, Niig, BaanchaaN, Mola, and
TOUCHABLE rank among the 12 prominent brands that have
transformed these materials into artistic products. Made either
solely from scrap bands or a mixture of the bands and other
materials, exhibits, such as lamps made of scrap materials and
paper-band shelves have impressed visitors. Few would know they

are made from waste materials if background information is not given.

To color up LIVE AGAIN, SCGP prepares a subtle Paper Exhibition
that materializes in the form of Display Background, display tables,
and chairs. Visitors can sit down to relax before exploring the
exhibition further. Having a modular design, these pieces can also
be used elsewhere or recycled.

The exhibition is open to interested people. Invitations have also
been sent out to ensure communities receiving SCGP’s excess
materials for use come to this inspiring exhibition. The invitations
aim to spur their imagination, encourage further development of
products based on excess materials, and upgrade their community

enterprises.

Thanks to this exhibition, there is a way to connect all sectors

for the world’'s sustainability in line with SCGP’s ESG guidelines

and commitment to operating a business for the sustainable
growth of all. P
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I am impressed. This exhibition expands
my horizons. After seeing amazing
designs here, | want to experiment new
ideas on furniture production.

WaA-a1arnd Fosau / Salee-Salinee Chairat ,’
JUIUUUFDWIY PUHIaNIY2UUS / Ban Hua Phong
Community, Kanchanaburi

' 1Is1d1snuNAuINUNS:0 Y (Paper

Band) TUdeowdAnuuniodryryriudnu

4 - na:uhJoaniuuasweAaRtuA Mikvu

‘ Ulonanuni awisnIluyanTRaUAT
nazaswswialAnguau

We can dye paper bands with local-
wisdom techniques and create unique
designs from the material for added value
to generate income for our community.

@ina2-053Uns UsvAald / Waew-Orawin Bamrungsilp
JuIUNINOV YUHIANILYPUUS / Thung Thong Community, Kanchanaburi

»
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We have injected creativity and innovative ideas into the
use of excess materials, paving the way for them to become
furniture and lifestyle products. Our exhibition aims to inspire
people, designers included, to add value to excess or waste
materials. By using them with creativity and skills, we also
answer sustainability causes.

ArUNNUYN Wewluw / Mr. Krit Phutpim , ,
olinutnooNIIVUAUIAU The Design & Objects

Designer Representative from the Design & Objects Association
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SOUND HEALING
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Today, one of the most effective approaches to de-stressing is “Sound Healing”. Soothing
sounds, after all, can relax the mind of people who work so hard and desperately need

to wind down.

$9N SOUND HEALING
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WHAT IS SOUND HEALING?

Sound Healing deploys various instruments, such as Full Moon
Himalayan bowls, crystal bowls, and symphonic gongs to create
sounds that connect with muscles, fluids, and endocrine systems
inside human bodies and then stimulate rebalancing and toxin

removal.

Healing sounds can also adjust brain waves to Theta Level,
which enables people to deeply take a rest. At this level, bodies

feel relaxed. People thus can connect better with their inner self.

Sound Healing therapy also prescribes various postures and
body movements. Participants learn how to stretch their body
and breathe properly to clear their mind and absorb soothing

sounds.
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GET READY FOR SOUND HEALING
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Get prepared mentally and physically by taking adequate rest

the night before, having a full stomach, and clearing all urgent
~/7 errands prior to checking into the Sound Healing session.
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Wear comfortable clothes such as a sport outfit for easy
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movements.

SOUND HEALING 6299:(s? / BENEFITS OF SOUND HEALING
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Focus on the present Relax body Stop worry & concern Lower stress

o ’@C ()
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Feel calmer Think more clearly Connect with inner self Awaken positive energy
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WHERE TO GET SOUND HEALING IN BANGKOK

Ice Sound Healing Atha Yoga Lifestyle Studio Urban Healing Space
wnly wey 6 g Noble Remix Thonglor “figu 2 2 %%u 5 UU51U Craft Cafe Zg?qllﬁ“n 44
15.00 - 18.00 . O Tuiuns - gns vy 07.00 - 21.00 u. O MunAANLNEY

wazduans - @1Mng an 07.00 - 16.00 u.
Ekkamai Soi 6 g Noble Remix Thonglor, 2™ floor 2 5" floor of Craft Cafe, Sukhumvit 44
3pm - 6pm (® Monday - Friday: 7am - 9pm, (® Based on scheduled appointment time
Instagram: icesoundhealing Saturday - Sunday: 7am - 4pm @ Website: www.rathahealing.com (2

@ Instagram: atha.lifestyle




Act Together
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DEVELOPING INNOVATIONS IN
PURSUIT OF SUSTAINABLE GROWTH
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After the first quarter of 2024
flew, everyone must by now
be fully ready to tackle new
challenges. Mr. Wichan
Jitpukdee, CEO, SCGP, clearly
communicated about the
company’s business direction at
the first SCGP Town Hall of the year.
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This year, SCGP sets its sight on fostering continued growth
of both its Packaging and Healthcare supplies businesses. It,
moreover, seeks to develop innovations through collaboration
with partners in its bid to provide solutions that respond better

to consumers’ needs.

Apart from business expansion plan, SCGP will also improve its
performance based on ESG 4 Plus, namely: 1) Net Zero; 2)
Go Green; 3) Lean; and 4) Collaboration plus transparent and
fair business operations. Last year, SCGP received several awards
on this front and Mr. Wichan expressed congratulations to all

units involved.

The next important topic was “‘Safety first, last, and always’.
Mr. Wichan emphasized that SCGP’s safety practices would be
shifting from Care for self to Care for all. Surveys show SCGP’s
safety records have improved. In the latest survey, all SCGP
companies in ASEAN region are moving toward the right direction

on safety issues.

Mr. Wichan then highlighted that SCGP would no longer focus
just on Packaging paper or Fiber packaging. The company
entered flexible packaging segment in 2015. It has also engaged
in Foodservice packaging today. These moves reflect that SCGP

intends to grow its businesses via new segments. Its business

o
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We have invested in businesses with growth
potential to ensure our stable financial position
in the long run. In 2023, SCGP invested in
companies with a high growth rate within

a proper budget.
®

expansion has even reached Healthcare supplies sector, as it
combines its existing expertise with new elements. SCGP has
already restructured its organization to give a stronger emphasis

on R&D in support of its Healthcare supplies business.

“We have invested in businesses with growth potential to ensure
our stable financial position in the long run. In 2023, SCGP
made investments in strong companies with a high growth rate
within a proper budget. Our three key deals are the investments
in 1) Law Print & Packaging Management Limited (Law Print),
which provides extensive packaging solutions in the United
Kingdom and Europe; 2) Bicappa Lab S.r.L. (Bicappa Lab),
which produces medical supplies and labware in Italy; and 3)
Starprint Vietnam JSC (Starprint), which manufactures premium

packaging in Vietnam.”

In 2024, SCGP focuses on 1) Performance enhancement to
boost sales based on customer-driven approach or to increase
capabilities, with better value chain and business models; 2)
Operational Excellence (OE) that will lower costs; 3) Organic
expansion and programmatic Merger & Partnership (M&P) for
acquiring businesses with high growth potential; 4) Solutions,
Innovation & Customer experience for a more comprehensive
range of solutions and services that will retain customer loyalty
and love; and 5) ESG & People to foster sustainability in every

dimension and to develop human resources.

SCGP has always paid attention to its staff, with annual employee
engagement surveys in place. This year, the survey integrates
Say/Stay/Strive elements: 1) Say with positive attitudes about
organization, job, and colleagues; 2) Stay with the organization;
and 3) Strive or make efforts to explore new ideas and exceed
expectations. The survey also looks into employees’ inner drive
so as to gather information for efficient human resources management

that gives growth and happiness to staff. P
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BLUEBERRY LEMON SODA...
FIZZY DRINK FOR PARTIES
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Let’s prepare a family party and serve a colorful and fizzy drink to delight all.
We need just homemade blueberry syrup and refreshing lemon soda to create
this delightful beverage. Here we go!

douudu /INGREDIENTS

il ‘UQL'}JQ% 1 038 / Blueberry 1 cup

2. Henanse 3/4 de / Sugar 3/4 cup 1 2

38 fzmzunmﬁu%u 12 ®8ud / Lemonade concentrate 12 oz.
4.fj'1L‘]Ja"1L§u 2 f1 / Cold water 2 cups

5. lwaLd% 1 a5 / Cold soda 1 I.
6. wNauey wadluazszuvl (Zvsumnusd) / Lemon slices

Thazunduduy 12 eoud +  Uarhuasusdudn 2 - 3 49lus
Twsndu 2 do aulidnin vieawdu

Mix 12 oz of lemonade Close the container and
concentrate with two cups of  refrigerate it for a few hours.

and mint leaves (for decoration) coldl waiEr. S it

581a5uuLASovauAaala / PREPARE THE DRINK

3smun wauualuass/ BLUEBERRY SYRUP RECIPE

g g M m
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Pour 1 cup of water into a pot Stir the mixture over medium Fill a glass one-quarter full with Add ice

together with 3/4 cup of sugar. heat until sugar is dissolved.

blueberry syrup.

‘ v

3@4%«» 3§ 4

Winvugiuessan nspeiugLuesIAIunigie wThazum uasfdlammurey  anuAIBUYUasIan 3 - 4 KA
aulszanm 5 WA azidan nelilwau ANaLEIY wadluazszuny

Add 1 cup of fresh blueberries  Filter the syrup and allow it to Pour in lemonade and soda to Decorate the drink with 3 - 4

and boil it for 5 minutes. cool to room temperature. ! q
your taste. fresh blueberries, lemon slices,

and mint leaves. @
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Midnight.BiteFood is a TikTok channel featuring a couple with passion for anime food. Ornsasipat “Pat” Numpong
and Nithi “Guide” Kanokkanjana are keen to create dishes based on what they have seen in their favorite cartoons.
Just two years after its launch, their channel has attracted more than one million followers. Having the creative
power and skills to deliver what look like the original and taste great, the couple has also lately won the Best Food
Influencer Award 2024 from the Embassy of Japan. Asked about their success, they admit, “It’s beyond our
imagination.”
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ANIME AS INSPIRATIONS

Pat: “We love cooking and watching anime. So, our attention usually

goes to food featured in cartoons. In fact, we even watch some
anime stories such as Soma the Super Chief, ONE PIECE, and Ben 10
just because of their food scenes.”

Guide:
After watching anime at night, we usually feel hungry and end up

“We try to cook what we watch because they look yummy.

heading to our kitchen together.”

Pat: “In the beginning, we cooked for fun. It's self-fulfilling. However,
as our audience expands, we need to spend much more time on
researching. We check with books, the internet, and our textbooks
to plan our anime-based cooking.”

COOKING SKILLS BEHIND CHANNEL LAUNCH

Pat: “I used to be a food stylist. So, my work experience has helped
a lot with our channel's content creation. I am good at selecting
plates and props to replicate the ambience of the chosen anime. I
am also savvy about food portions. On top of that, I can even tell by
instinct how long the baking time should be to get the color I want.

“I once baked Tourbillon Cake based on Magical Doremi. But my
sugary coating initially failed to stick to the cake. So, I needed to
improvise by adding corn flour. When the technique worked, my
creation turned out as beautiful as what I saw in the anime (Tear

of delight almost ran down my face). I feel especially proud when

Spark Your Passion

I managed to beat obstacles
and make my creations
happen.”

Guide:
Dusit Thani College and

“I studied at the

was a trainee at the Sukosol

Hotel towards the end of the program. But I had never seriously
worked in a restaurant. After my graduation, I took a Japanese
cuisine course. Yet, before I could land a job in the field, I was
invited to work in an ad production team. I found the advertising
world fascinating. I hated banality and the advertising job allowed
me to try something new every day. There were challenges to tackle

every single day at the shooting locations, most within a short time

too.”
MORE FOLLOWERS MEANS MORE PREPARATIONS
Guide: “When our followers started growing fast, we were rather

unprepared. We didn’'t know how many clips we should produce. Our
followers also made lots of comments on what they would like to see

from our channel. We needed to calm down before we could prioritize.”

Pat: “It was only after the number of followers stopped rising
fast that we could plan our regular production schedule. We
talked about how many days shooting should take in a week.
How long post-production work should be? Aside, we need to
update the content regularly and interact with followers. In the first
year, we replied to comments ourselves. But in the second year,
we asked Guide's elder sister to help. We are lucky that each
of us knows our duties and one another well. So, our work flows

really well.”

COMMENT-DRIVEN PASSION

Pat: “We have much fun every time we cook for our channel’s
content production. But we feel pressured to produce clips often
enough. This is a pain point. We, after all, are serious about our
content quality. We want it to be the best. So, when we think
things are not yet good enough, we will ask for a new take. So,

our production takes time.”

Guide:

because that's how our passion is quickly revived. Or sometimes,

“When we need a break, we usually watch our favorite anime

we just need to read our followers’ comments. They give us good energy.”

Pat: “Our fans usually respond to our clip upload with ‘Yay, it's here
now. I was waiting’. We always check our fans’ comments because
our channel has already become a small community where people

share our cooking/food knowledge.”

TODAY’S HAPPINESS

Pat: “I'd never thought I would become famous. I used to work
behind the scenes only. But after I became a TikToker, many people
recognize me. During my outings, some people will approach me
and tell me they are waiting for my new clip. I am over the moon
with such feedback.”

Asked about their dream today, Pat and Guide say it is about
keeping Midnight.BiteFood channel active and enabling it to soar
even higher. @
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With technology’s growing presence in our organization, our employees need to learn more about tech
solutions for efficient applications. In this volume, four employees shared their perspectives with a LOT
after they jointly developed an Al-enabled integrated wood management system—one of SCGP’s key

projects.
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“I am in charge of paper-pulp production. But basically, I am passionate about Data Science,
Machine Learning, and Al I thus always think of how to use my passion for my company. Thanks
to our supportive work environment, my initiative could take off. Colleagues are open-minded.
Communications are fast and I have fun working.

“In the past, our staff measured wood logs onsite to get raw materials. But now, we use
Al for measurement. It is possible because my team and forestry unit supported my idea
of Al application. This Al solution works well for us, farmers, as well as the environment
in the long run because it ensures quality materials for our plant and proper pay for sellers.
Farmers naturally pay more attention to their forest plantations for compliance with our
Al-enabled measurement system’s criteria.”
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“It's quite a challenge to persuade our partners to try and accept our new log measurement

THAIRATANA
—SCGP
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“I have long studied and developed data-science models. So, I always look for ways to apply data science
to my job. As SCGP encourages innovations and offers learning opportunities, I get access to a sandbox
and a reasonable budget to experiment with my ideas.

“This project integrates Computer Vision. With the help of CCTV, images are streamed into my model that
accurately detects a targeted log and measures its size. The big challenge of this project is quality image
enhancement, as we need to train the model and constantly improve its accuracy. Quality is important because
the model is really used to facilitate operations and determine money issues for both internal and external

parties. My model was simple. I developed it and conducted the proof of concept with my computer. Initially,
I just checked if the model could detect a log. Then, I developed it further and further until this project

kicked off. I am so proud. I am determined to develop it further.

system. We have convinced them by showing a comparison between the old and the new dunwsnsamwls

systems. We underline accuracy and communicate to boost farmers’ understanding. FONTIP SORNSURAD NT MANAGER,

“To me, SCGP is like a big school. It has taught me many things, including hard skills and soft
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skills. I now believe in the value of others. With mutual respect, I work happily every day.”
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“SCGP has prepared formal and informal communication channels for us to express our opinions and receive
advice. So, I have the courage to propose new ideas. Importantly, because all staff are capable, we can
learn from one another. As we have shared our perspectives, we have seen the same goal and driven our
organization forward together.

“I think trust from colleagues, customers, and suppliers comes from how we have treated others. When we

deliver good things and solutions, we automatically win trust and credibility.” @
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