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ial Note

A solution is born out of both external and internal factors. With
customers’ or business needs out there, it is necessary to have a
corporate culture that is geared towards responding them for solution
development. SCGP therefore has always striven to foster such
corporate culture so as to keep moving forward.

The Inspiring Innovation is one of the testaments that SCGP is
committed to driving its members into thinking and taking actions in
pursuit of innovations on a continued basis. Fostered via the forum
are thinking approach and work style that rise up to every challenge.
In this volume, a LOT has also got an honor to interview new-generation
executive Dr. Joshua Pas who is willing to share his experiences and
cool tips.

Regarding the feedback to SCGP commitment, the voice of customers
in this volume comes in the form of an interview with the owner of
Jones’ Salad. Operating a brand that serves healthy greens, he talks
about his business, challenges, content creation for customer
engagement, and importantly how SCGP has been a thinking partner
that has supported his business and mutual growth.

Moreover, a LOT has now added two more columns. Packed with
useful information, they show SCGP journey towards further growth
and closer ties with consumers. Journey of Growth and Inspiring
Innovation are now here to give latest updates and inspirations to
develop innovative solutions for the future.

Just as a LOT has kept improving its content and serving well-selected
updates for our readers, SCGP has pursued the development of great
solutions that pays attention to consumers’ needs in every aspect so
that it can grow with you all. So, stay tuned. P}
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SCGP Us=guanrudiioRuds=1U 2564
SCGP’s Annual General Meeting of Shareholders 2021
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SCG Packaging Public Company Limited (SCGP)
held its annual general meeting of shareholders
2021 on 30 March 2021 at SCG headquarters
Bangsue. The event marked the first time SCGP
gave its shareholders the opportunity to
consider and approve its financial statements.
Also approved at the meeting was the
resolution to pay dividends at the rate of Bt0.45
per share or about Bt1,932 million for its
operating results in 2020. Shares bought from
7 April 2021 will be marked XD (excluding
dividend). Dividends are to be paid on 22 April
2021. SCGP implemented stringent COVID-19
screening and prevention measures at its

annual meeting.
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Expand Packaging Businesses
to Accommodate Vietnam'’s

Growing Demand
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SCGP has signed a contract with DUY TAN
Plastics Manufacturing Corporation (DUY TAN).
Under the contract, SCGP has bought 70
percent of DUY TAN’s shares in support of its
strategy to increase its product diversity, in
regard to both plastic and paper packaging,
to develop domestic designers, to deliver
comprehensive and increasingly customized
packaging solutions, to forge integrated
partnership, and to exchange experiences and
knowledge for further business development.
The move aims at accommodating the rising
demand in ASEAN market. SCGP believes its
revenue will rise by about Bt8.5 billion a year
from this joint venture.

DUY TAN is a leading rigid plastic packaging
provider in Vietnam, with the annual capacity
to produce 116,000 tons of products and the
ability to generate approximately Bt6.1 billion
in revenue each year. Its customers are
multinational firms as well as Vietnamese
commodities firms. DUY TAN has also produced
plastic household plastic containers under
“DUY TAN” brand.
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SCGP dinasta “Wslu - Wsw” daunAuwey “Inspiring Journey”
SCGP Supports “Pro Mo - Pro May” via “Inspiring Journey”
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SCGP, led by Mr. Wichan Jitpukdee, CEO has
given sponsorship and moral support to Ms.
Moriya and Ms. Ariya Jutanugarn - widely
known as Pro Mo and Pro May respectively
—as they join LPGA 2021.The two sisters have
scored success at several international golf
tournaments before. Now, they are role
models of the new generation as they
demonstrate fierce determination in pursuit
of their dream. SCGP has supported their
dream via “Inspiring Journey” campaign so
as to pass on motivation and inspirations from
the two professional golfers to everyone.
Wishing the Jutanugarns a big success, SCGP
hopes to see them make all Thais proud.

SCGP nj1s1J3a “Best IPO Retail Investors 2020
SCGP Wins “Best IPO Retail Investors 2020” Award

SCGP

Best IPO
Retail Investors
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SCGP’s initial public offering (IPO) in the Thai
stock market, which happened last October,
received very good response from investors.
Not only that SCGP has successfully raised
fund for driving its businesses ahead, but it
has also won “Best IPO Retail Investors 2020”
Award from the Alpha SEA’s Best Deal &
Solutions Awards 2020. Alpha Southeast Asia,
a leading investment magazine in ASEAN
region capital market, has handed out this
prestigious award. The accolade brings pride
to SCGP and boosts the morale of its staff
while underlining the trust, confidence and
satisfaction, SCGP has enjoyed and generated
at the international level as a top Packaging
Solutions Provider. (

HUEHA: MwUs:naugnuuinnaudJAulguInsmsluaniumsaimsuwss:uialsalpaa 19 s:aoniku
Note: Photos were taken before the introduction of measures to control COVID-19 outbreak.
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Preserves Tasty Food
for You!

A:auAlhunINUANA AR IMISNGUEQ
tdnouaitiaslloguWawau =:auisn
doogemisldgnduiuzuuanintunw
Jufiulioanm

How good will it be if food taste prepared
by manufacturers are well-preserved,
with the help of packaging, till content
reaches customers?
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Packaging Spotlight

yuuHesnNensay Kandasidaviedadou
gilasa o nalifou wu uzwieu @lild
hma) waafusidaguuuueing 4 saui
amsUszandnges d1ndeu iesuatu
AReRILIUILATESA S USRS RS ndY

wenvnfuilanvzarursaivdudnll
SudszmuldunuBetu iesain OptisorbXx™
Frednwiaran 3 ndu uazsa SIufezan
naitinvesdeqaunds gnéndanunsons
udiitos e lduutusnge Wi
COCO NEAT wildlunususinazgnenaudiy
Asmfigainanmuazeuddslunsauen
AUDIDYVDINANNUIUZNI1IMIBUTANTIH

OptiSorbX™ lUfiu SCGP

gauUaINu9INS
[Hountunw
g-aonswasuulald
wazannstianauiu
sounatdesnunmsidoulde
Rl0MNIFoIaun3s
FuninNVantnulrouunso
omnslaurudundnau




Packaging Spotlight

OptiSorbX™ by SCGP is here to provide
I the answer. Coming out of research and
development process, it maintains the

) OptiSorbXTM maintains quality of fat-containing food items by

. reducing oxidation. Thanks to such

the quallty Of fOOd innovation, the shelf life of foods extends.

Items. Packaged Packaged content will be slower in
content WIU. be SI.OWGI’ changing color or turning stale.

in changing color or

turning stale.

More effective in keeping out oxygen and
vapor than normal packages, OptiSorbX™
is good for packaging dried and
intermediate-moisture food such as baked
items, nuts, dried fruits, cheeses, and
smoked meat.

Both resellers and end-consumers will be
able to keep foods longer, because
OptiSorbX™ keeps the original taste,
color, and flavors of packaged content
for a relatively long time while inhibiting
bacterial growth. COCO NEAT, a brand of
our valued customer, has now embraced
OptiSorbX™ to ensure its coconut products’
quality and deliciousness for consumers. D}

-——=-=-=-=--=-90
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Two-level protection against oxygen
This bag is printable and can be sealed with
heat. It absorbs oxygen from the inside,

and keeps out oxygen and vapor from the
outside.

KUIBIHA: S:uzLaMSIWUEUMSIAUUBEAUTTIngDIoMISUda:atNLa:UF eI 9 TumstiusSnu
Note: Shelf-life extension varies, depending on types of content and storage conditions.
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*UPTON BELTS”
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Exclusive Decoding Packaging
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Today, finding a gift for someone special
needs a focus on not just functionality
and product design. “Packaging”, after
all, can be a “wow” factor.
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Upton Belts, a brand of made-to-order accessories,

shows how its crafted box is its highlight just like its

American-made product quality. Made of soft-touch

paper, the box exudes the sense of mystery. Unboxing

is a gimmick. To get a “leather belt” inside, the recipient
Faak iy egorts of the box must enter a passcode (which can be set by
buyers). Such customer journey promises to impress
any recipient especially in light of the fact that the box
comes complete with a fabric bag to keep the belt nice
- and clean, plus a certificate of ownership.

The well-designed package contributes to the identity
of both the product and the brand, differentiating them
from all others in the same market. (D

A1 / Source: www.packagingoftheworld.com
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“Packaging Solutions”

unauo “Packaging Solutions” wann3nUuiives
quan

Tugatussaisilaliudgeviondosnseany udludiuni
TufinUsedniuvesuslnm Iiwemesnnesgsiaus s
Tinfendnfuilalsuddumuazuinig saudeesldaud
duslaaumendliliuagnénguszneunts f1d1 “Solutions”
Jegnituunuiiddenulunisudaussgdasiludagiu
thufe Wunsiiauedsiineulandnislieuiinainvane
vioidummeufiannsoutymuarasaunindiniiniu
Wiruguslanle

“Solutions” Wunisuaue
dsnaoulandnasldiunkainkale
notlunnounaiuisauddoumn
wazasununwdsanaau
thinuqusinala

()
' 4

i U

Packaging Solutions TiaziinTuls Fodiluilesiiddey
Tumstuideu lihesduninauiinienuins duna qua
Tdflarnusfesnsvesgndn thesnuuuitisulasnnusieans
sonunduzusssuegadnassd aesny waglinuldase
nideiitrethanudiniauinisldaulfeddliindifa
mvAmnsiiaudemglunsiaussaiug venani
faifasi SCGP Basiulunisvingsiia thifie nistisssuniuia
wazANaselasagneAl AR uaziusinsseuMU NaNAUIA
ynituflesiuindounazannsadueulugiuiiiian Ul
nsvhauiiesdlanazldlasennainudeans el sCGP
Buniladusaidlunsiu Packaging Solutions dmsuyneu

Innovative Mindset to Innovative Organization
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The Big Idea

Creativity-Driven Solution

It takes innovations, good governance, plus social and
environmental responsibility for a business to stay strongin
such challenging era. But if it wants to be a market leader,
it needs to focus on customers and consumers so as to

deliver the best solutions for them.

SCGP is a packaging leader because its constant efforts
to create increasingly better “Packaging Solutions”, with
differentiation, modern technologies, and management

efficiency, have delivered tangible results.

Manufacturing Plus Solutions

Today, packaging is not just about a bag or a box because it
has in effect a part of people’s everyday life. When creating
packaging, SCGP therefore thinks of not just its customers
but also end consumers. As a result, “Solutions” are a more
proper definition of its products as they are designed to

remove pain point and bolster the quality of life.

Great packaging solutions are the results of attentive
service staff who observe and notice customers’ needs;
designers who can produce tangible, beautiful, and
practical solutions to those needs; researchers who
put their knowledge to boundless product/service
development; engineers specializing in packaging
manufacturing and more. SCGP importantly upholds
good corporate governance and sincerity towards
customers, vendors, and partners. Its work approach
enables it to be the true packaging solutions provider

for everyone.

PACKAGING
SOL.UTIONS

“Solutions” are a more proper
definition of its products as they are

designed to remove
pain point and bolster

I

of life
Innovative Mindset to Innovative Organization

On its path as a Packaging Solutions Provider, SCGP
focuses on sustainability, innovations, and ability to
fulfill customers’ and consumers’ needs. In search of
better solutions, SCGP promotes Innovative Mindset
among its staff. They therefore will never stop improving
its products/services. Innovative Culture abounds at
SCGP, which actively implements policies on employees’
learning and development. Forums have been held
for staff at all levels to develop their potential. At the
organizational level, SCGP explores new markets and
constantly expands its businesses through an innovation-

driven approach.

SCGP’s Packaging Solutions are solid proofs that it is truly the
leader. Backed by innovations, creativity, and determination,
SCGP has boundless potential to deliver the best packaging
solutions for all. (@
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Making it 1% better each day
is exciting enough!
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The following interview reveals that Dr. Joshua
Pas, who is multiracial, has not just capabilities
but also “extraordinary” attitudes towards life
and work. Just as he points out, making things
1 percent better each day will give exciting
development for sure!
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Everyone at SCGP is an

important mechanism.
So, “Do the Best You Can!”
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Grow the top line
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Invest in experiences

Growing up overseas, Dr. Pas worked part
time during his university years. It was quite
normal for university students to work
and study at the same time in western
culture, after all.

Dr. Pas had built a great 16-year career in
the United States. For example, he used to
work for Bose Corporation in Boston and
also Intel of Silicon Valley. He had already
developed Data Analytics skills and
mastered in Supply Chain management
before joining Thailand’s SCG in 2013.

“SCGinitially assigned me to handle Digital
Transformation. Serving as CDO (Chief
Digital Officer), | was also in charge of
AddVentures that focuses on investments
and finance, as well as ZERO TO ONE or
SCG’s Startup Studio. At the end of last
year, | took up the post of SCGP’s Global
Foodservice Packaging Head,” he said.

Understand the mode

Dr. Pas emphasized that understanding
and efficiently managing each work mode
was necessary.

“In execution mode, everything must
be accurate. But in exploration mode,
you must be able to accept less-than-
100% performance. Improvement and
Test-and-Learn during exploration are
understandable,” he pointed out.

The greater the diversity, the better.
They will want to hear what other
team members will say.

They can inspire each other
all the time.

In his view, forming several small teams
will encourage agility. Members in each
team should have different age, gender
and expertise. The greater the diversity,
the better. When they get together, work
ambience will be good. They will want to
hear what other team members will say.
They can inspire each other all the time.

On performance evaluation, Dr. Joshua
places an emphasis on OKRs (Objectives
& Key Results). Simply put, OKRs presents

P-DNA

both short-term and long-term key
performance indicators (KPIs). Team
members will know what they have to do
this week and this year.

Do what we are good at.
Recruit others’ help for tasks
they do better.

“Project Management is also very
important. It is not too complicated either.
Just communicate and collaborate. Do
what we are good at. Recruit others’ help
for tasks they do better,” he explained.

Grow the top line

Asked about Merger and Partnership
(M&P), Dr. Joshua believes it represents
a good challenge whereby one can learn
about different culture and consumer
behaviors.

“M&P reflects that we look for a partner.
We do not think that we have bought a
business. We let our partner keep doing
what it is good at. We step in only where
our contribution is useful. M&P aims to
grow the top line. It therefore must place
a strong emphasis on Integration and
Synergy Project. We may introduce our
Thai business models to Europe or US. Or,
we may apply what we have seen there
to Thai market,” this executive explained.

“Europeans and Americans are different
from Thais in some ways. So, we must
determine what parts we can apply. By
the way, on the overall, | am very excited
about what we will be able to do without
partners,” he added.

At SCGP, everyone is important

Just as the interview was coming to a
close, P-DNA asked Dr. Joshua about
SCGP’s sustainable growth.

“Everyone at SCGP is an important
mechanism. So, ‘Do the Best You Canl!’.
If possible, act like you own SCGP
businesses. Last but not least, have
fun and enjoy the challenges!”, he
concluded. @

4 Ways to Improve Yourself

Read
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“| like reading articles, including academic
stuff. Read what is in our field so that we know
what are cool. Read content in other fields to
expand our horizons.”

Mentor

usnNaNstIAUDENIMIIF0UAD NS Mentor Ad
fludssdu

“Wuassnmisi Mentor GlAnsa Aoau < Gulusdu
GoalurardAla o1alunufegiaaldeanu
nSaAURDUs:aumsnivinndiAn rao1lu
SumRUUde uAldUlUWa3 W wuyafiud1aAun
oua:nSIlaTkvu?’ neuniagu: SUTNE”
“Itis really great to have a mentor, who doesn’t
need to be your supervisor or respected senior.
To get a mentor, you may just walk toward
the person you admire and ask, ‘Could we eat
together once a month?"™”

Can-do
waaA:tRa AUMJugAtnasiasAnIUU Can-do

“xrhedlsfionbelas uugorndulindu uussnasy
Uud ‘What's the worst that could happen?’
@olno:31w « wilbwaulianu Fail Auuuu
szl0aLfialNIKSON A=DAUFISTI ) 98uUdd”

“If you want to do something, say so. Don’t be
afraid! When you take up a project, someone
will be by your side and help you. They won't
let you fail badly”.

Small change add up really fast

“DAwantsnndiueimdsmgouuan ‘Small
change add up really fast’ And1e 9 fnnnaging
Sowlosdidudnniu duduntawuitruretk
dantsfiaznanedu 101 Wasidud rilawesiBuddu
AswUBUtuNN3U ua: 1 U urnangdu 38 1"

“A former supervisor taught me this concept.

If you do better by just 1% each day, you will
do 38 times better in just one year.”
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Act on Your Ideas to Create Innovations!
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Innovations are key to success and sustainable business growth.
So, when you get good ideas, act on them to deliver solutions to customers
and add value to your organization.

Organized by SCGP, the first Inspiring Innovation project attracted

more than 200 SCGP members. Throughout 2020, participants had

o improved their 83 inventions time and again. But only 24 items made it to
N the final round. Below is the list of the project’s winners.




P-Story

BEST OF T
JVATIVE PROCESS [Ne)zhyiel\

novation Ever Everywhere
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THE BEST
OF INNOVATIVE PROCESS

300,000.

—

NBJ Team with New Bonding Journey: This innovation
turns agricultural waste into nano cellulose fiber,

a durable raw material for paper production.

iy ATD fiunad1u Automatic Core Plugging szuunanuangauny
8nluliA anAnudsenIsIingURLe

ATD Team with Automatic Core Plugging: This invention effectively
lowers accident risks.

iy PMA fiunasiu Strength Predictive Model sguuvinueAmMnIw
AsEATEAINALUSANS 9 wuuSealng @nansausunssuiumsnanti
Idquamediwiwviast Y e
PMA Team with Strength Predictive Model: This innovative model
accurately predicts paper quality based on relevant factors. With
real-time prediction, production process can be adjusted for

impressive quality in a timely manner.

The ployle) B
]9//75/3//?//75 Sharing & Recognition De
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paulandmsundawinaenlunisly Single Material Base

R-Pack with Recyclable PE Pouch: By improving machinery
and techniques, this film-production process embraces
Single-Material-Base principle for environmental care.
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THE OUTSTANDING OF INNOVATIVE PRODUCT
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Forever Young Team with Cellena : Hydrocel Nanoemulsion Skin
Booster: Boasting anti-aging effects, this serum moisturizes and
revitalizes skin.

_MOLDED PULP_ @ngpm,-

1 Molded Pulp fiunasuussyiusidesssumnaindeuiiaunatasin
yinaeneanite mudenlmivesuslanaefianiiieindesns
Usseiusienmsfiudauss warindlanmenisueniiaiieslodaladne

Molded Pulp Team with Film-Coating Packaging: Made of natural
fiber, this innovative package is coated with a film that can be
easily peeled off. It is perfect for food deliveries and recycling.
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iy DOM fiunaeu Detect Odor & Monitoring lwgtunsiaiauas
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Inninnnan wdadeudloAniuivun iienisudluldegaiui

DOM Team with Detect Odor & Monitoring: This solution
monitors, analyzes, and manages odors in an efficient manner.
Monitoring results can be checked anytime, anywhere.
If odor level exceeds a designated level, alerts are issued for
timely response.

JUN

iy Young Fresh flunadnu Modified Atmosphere Packaging for
Fresh Produces ussqAnisiiionsmnuanvasinuazsalsl fens
muaushsmsmelanaznsiuiuvesiuiidamaionisudsuanin
YedUAusnYYin

Young Fresh Team with Modified Atmosphere Packaging for Fresh
Produces: Designed to keep crops fresh longer, this innovation is

good at gas-permeation control.




P-Story

A

AEye fiunad1u Intelligent Vibration Signature Diagnose
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AEye Team with Intelligent Vibration Signature Diagnose: This
innovative system analyzes machine vibration with the help of
Al technology. Relevant data is then presented in an easy-to-

understand manner for problem-solving process.
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= omion e iU PAPER X flunas1u The Value of Waste logdulunisviilu

mssluAansyamuluGeshesoueundindu PAPER X Lilequeth
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PAPER X Team with The Value of Waste: This innovation comes in
the form of an application. Activate PAPER X and scan a QR Code to
claim reward points per submission of recyclable waste. This app
is good for use with both end-consumers and corporate clients.

A =\ 'Y
iy Wizard ﬁuwa‘mu loT Failure Diagnostic Solutions gunsal 31!}]!}!(?‘!FIT|ON
AsnsdeuinAduaziiau 3 wau lngld loT lunisdeulowaysuds

Joya dniivfeyauu Cloud warUsznanaio i sieudene
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Wizard Team with loT Failure Diagnostic Solutions: This three-
core monitoring device measures vibration. Leveraging loT and
Cloud technologies, it supports analyzes, predicts damages, and
recommends solutions.

LLasﬁﬁawamﬂmuﬁLﬁ]mﬁ%’U Recognition Reward  These impressive inventions win Recognition a

Tuau Sharing & Recognition Day Fednauiiu Reward at the Sharing & Recognition Day, E E_
wuu New Normal uanlaessasalduiu which was as great as before though held in '3
miai’mu’mnﬁﬂmnﬂLUuu@uuﬁiiuaﬂﬂni New NolmalErAs E
aummm‘lﬂ ABIANIINNNAU LLawmaemammm‘um Innovations will become a part of corporate E
Falasans The Inspiring Innovation g9A9  culture, only if all members keep innovating.

memmﬂuﬂu SuddasAudNLEaY The Inspiring Innovation project will be held

aunu QR Code WWasSUBU
Tslantuau
Scan QR Code to

% watch video & highlights

again this year. So, apply to join it! P}




Journey of Growth

GROWING

WITH FOODSERVICE
PRODUCT

THAT RESPONDS TO
CONSUMERS’ LIFESTYLES

SCGP [wuvgnussia Foodservice
Product teiulaalawalandagusina

NnlawalndyasgusinalugaduuRasuulalld
mikAUdeINIsTooIMIsUISUUS:NTUATIUKSD
Araiuna:tdusnisindionnis (Food Delivery)
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Trends show ASEAN's food-and-beverage industry
will grow by between 6-7 percent each year
between 2019 and 2024. As consumers’ demand
for food deliveries increases, so does the demand
for food packaging. SCGP has actviely expanded
its presence in Foodservice products because of
solidly rising demand.

UaqUiu SCGP fgnunisudnussyiaiemnsiudsewelng At present, Fest brand by SCGP has distributed safe and
%ﬂﬁ‘ljﬂLauamiﬁ;ﬁmsﬁmmimEJst;fLLU'iuﬁLWaV(I (Fest) e environmentally-friendly Foodservice products in Thailand.
povaLoInNLFIMsliusTYisiosTiianuUaeaiuay  Fest has three product categories as follows:
Huinsredunndon

ussantuAwan goed

Fest Choice
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Made of food-grade paper, it has
PE coating.

It can be used for hot food that
contains water/oil.

It has colorful printing.

Itis recyclable, good as raw materials
for transport packaging.

ussanturiwan Tule

Fest Bio

vannn@eymadda 100% 1nthuan
WIWcuye

wgousy Godvn Wousyu
aUIsnUssIWNsADAIUUS:NaUYRI
wa:thuuldunu 3 - 4 Hlualoelusrdu
ausatnlulasowuastmoaula
Dubnstipaubndeu lazansngoydans
Tadmetu 60 3u

It is 100% made of eucalyptus pulp
from plantations.

It is durable, white and smooth
in surface.

It can hold food containing water
and oil for 3 - 4 hours.

It can be heated inside an oven/
microwave.

It is environmentally-friendly,
decomposing naturally within 60
days after use.

ussaINuAtWen daa

Fest Chill

vanainidegniadaaiinlilan
[@Iwcuge

DAnuudauss dusUdrsinaluladiuade
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ussiomssoeulafy 130 asmwatded
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gogaanulamulu 60 3u

It uses eucalyptus pulp from plantations.
Formed by modern technology, it is
durable and coated with food-grade
film.

It can be used for food that contains
water/oiland is as hot as 130 degrees
Celsius.

It is environmentally-friendly. Its film
coating can be removed, after use,
for recycling. Paper components
decompose naturally within 60 days.



Journey of Growth
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wilslugihnislduinislegdudiuussydusionislu
answoiandng glsy uaveisniwile Alddnanlugiey
luilosu3anea ans1veandng dgunisudnegnianeuls
vosUszmadonuy wazdufiadiminoussyiasionmsi
anvIa1eNnd1 250 Uselam Wy 91 Youdey g Ui van
fnanannszany wodlues wagiandovaaslddu q 91
MAINIIHENUTIIUNBIMIST 4,000 Sutusied uazan
\3etnensiavnaudinlan Tnefigiugnegluniagiie
Uinsiuems giuanuaziddugsiafiisadesiu
$1upmwns Suownsuinissmiu Emsindssuenaniud

MsamUYes SCGP agteliiudnenmuazanuudunsasu
nsHAmLaENsIANAUSIYRRsTeMS iiesesiunsueegIu
andnluamswenandns glsy uazeuininie Wuanuaninse
Tumsihiauslugdusuussiusionvnsimainnans uaz
WuauAsuATuvesdudluedu uazmenseAuamNIw
ussytusiewnssensiismadenlitugnéuasiuslaalaly
vssyinsisndlaldlunnuazeinuazUaende

To satisfy the growing demand, SCGP has lately invested
furthered in Foodservice products. The firm has invested
in Malaysia-based Interpress Printers Sendirian Berhad
(IPSB). With BRC Global Standard - AA level certification to
guarantee the impressive safety of its food-grade packages,
IPSB has Asian restaurant chains and fast-food firms as its
major clients.

In its latest move, SCGP made an investment in Go-Pak UK
Limited (Go-Pak). Headquartered in Britain’s Bristol, this firm
is a leading Food packaging solutions provider. Operating
a manufacturing base in southern Vietnam, Go-Pak has

SIUENS=AUATUNIW
USSAAEUADINISAI8NIS
wun1aEenlAiuanAiua:
gusinalatgussanuAnoutala
tupwazonnuazUaoane

SCGP will offer greater

and safe alternatives for
consumers and enjoy a
growing base of customers.

produced more than 250 types of Foodservice products
including forks, spoons and cups. Its annual capacity
exceeds four billion pieces, supplying products to F&B
operators, retailers/wholesalers for restaurants/fast-food
outlets, as well as catering service providers.

SCGP has constantly boosted its strengths in Foodservice
products so as to become a leading solutions provider
with a greater variety of food packaging choices.
By upgrading Foodservice packaging quality and offering
a more comprehensive range of products, SCGP will offer
greater and safe alternatives for consumers and enjoy a
growing base of customers. (D]
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In 2021, SCGP is encouraging its
members to set themselves as role
models in safety practices so as to keep
themselves and people around them
safe. Because accidents may occur
anytime, anywhere, it is best to take
safety precautions as habits.

As people have started traveling again
recently, Safety would like to share
safety tips with all travelers once more.

Before making a trip, study routes to
your destination. If your chosen route
is long, add service stations or rest
areas along the way. Take a full rest
before your day trip and follow the tips
down below:
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Check your vehicle: Get a car/
motorcycle check to ensure your vehicle
is in good working conditions. Its brake
system, its ventilation system, its
air-conditioning system (if any), its tires
and its wheels should be examined.
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Put on safety belt/crash helmet: Such
safety features promise to ease the
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severity of accidents.
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The driver is an important person: When
you steer a wheel, double your level of
carefulness. Make sure you have enough
rest before driving. If you feel sleepy
midway, find a rest area immediately.
Do not drink alcohol and do not use your
mobile phone on the road. An accident can
happen in a split second you take your eyes
away from the road in front of you.
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Respect traffic laws: No matter
where you go, respect traffic laws.
Do not jump a red light. Do not
overtake other vehicles in prohibited
zones. Use a proper speed. If you

drive in a fast lane, moving at a slow
speed can increase risks.
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SCGP Safety Culture Works Well
for Every Trip

SCGP has safety rules. Mandatory
at its compound, these rules also
prove practical for any trip outside
work hours. So, embrace them
for safety!

e« Put on a standard crash helmet
or safety belt when you are on
a vehicle;

Wear agile outfit when riding
a motorcycle to prevent any part of
it from getting caught up in other
vehicles. Avoid sandals or shorts;

Do not use a phone or put on an
earphone to ensure you are hearing
other noises in your environment;

Respect speed limits and drive in
a designated lane/traffic direction
only. P
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Some theories suggest that within decades, humans
and robots will become one. In other words, robotic
technologies will blend into human bodies for example
in the form of electronic skin (e-skin).
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People with physical disabilities, older persons, and
bedridden patients often fail to communicate about
what their body is feeling. Observations by caretakers
alone may not allow timely treatments. E-Skin therefore
is being developed to feel impact, pressure, flexibility,
moisture, and temperature change just like real human
skin for those in need. Researchers have also been trying
to ensure that e-skin can gather data on disorders in
human body and send it to related devices or Cloud
systems.

E-skin by the University of Colorado Boulder is a one-mm
smart transparent film. To be fitted over the back of
a hand or a wrist, it is made of polymer and silver
nanoparticles. It is durable, resilient, and self-healing
(from normal wear and tear). Also, it is recyclable.
This innovation therefore is good at curbing both
production cost and e-waste.

developed for prosthetic limbs in the near future. In addition

to giving feelings just like real skin, this innovation promises
to monitor heart rate and more to maintain people’s good
health. E-skin makes a major step forward in encouraging

the development of various other innovations for humans’

Equipped with sensors, e-skin controls interactions better quality of life. D)

between humans and robots so as to ensure that the

device will not harm a man. It looks set to be
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E-skin makes a major step forward
in encouraging the development
of various other innovations for
humans’ better quality of life.
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e E-Skin by the King Abdullah

University of Science and
Technology (KAUST) uses
nano silica and 2D titanium
carbide for thinness and
resilience, and hydrogel to
work in place of skin tissue.
Because water accounts
for 70 percent of its raw
materials, KAUST e-skin is
soft like real human skin.

E-Skin by the Tokyo
University is as thin as
3 microns. When placed on
a human, its 16 x 24 LED
circuit displays heart rate
realtime. Dai Nippon Printing
now takes up the mission
of developing this e-skin
further for great reliability
and stability towards
commercial use.

.
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While technologies offer benefits, they are not without harm.
If they are abused, the whole world may even plunge into
deep turmoil. Look at Deepfake. During the past one or two
years, it has already produced various fake media clips
about what a person says or does.

The damages can be massive. Imagine what will happen
if the face of a world leader is used for a strong political
statement? If ill-intentioned persons are behind a Deepfake
clip, will that start a war?

® © 06 0 06 06 06 0 0 06 0 0 0 06 0 0 0 0 0 © 0 0 0 © O 0 0 O 0 0 0 0 0 0 0 0 0 0 0 o

Deepfake fiutnatinnisUasuog1iandy

nBuduYes Deepfake u191nn1sldmalulad Al (Artificial
Intelligence) v3etlyayUszavs flannsaGeuisndnualianzyana
agednda (Deep Leaming) hiinazdudvii viwna jusi lunmih
TagazBuFouianamisuazmmadeulmussyanadiuuuy feus
théndnuaidulvaniitudnluni Tannsoyavdouanaviina
ieslouyarasuuuld TedaudinsFouuazandilunthues Al lally
Sedlwal mnenshegslndmisau face recognition vas Facebook
fanusautinderitewlunmliegnausiug) uifiesdusznoureanin
ﬂ%LU§HULLﬂaQ1U ﬁam'il,%'au%izmwﬁﬁumu,azm‘wmad Google
i Al Foaeugnduaummaiidduniiy q Fesuansuageni
oehils hliynadaisfiusicndum fagldnmilAeatosiumnads

wrineluladues Deepfake lallfduamasueii...

unlundimsBeudesnsdnda (Deep Learning) Aonisuasuuiag
(Fake) iile Deepfake anunsaiFeuidndnuaiuazasiulifudn
yapavisls Juinainms “aduluminh” veseuiuileadrsndudenn
siduaynuulanesulal Tudusnedumaduddlinudn wardag
Limfleusdaviiiiads iesandedrinsnunistuiinaimuazides
vosnavlugausn 9 usenn Al amnsaiFeuifiazaiiesningie
AnuaiBeaiigetu iveflautianntuauensemansiadures
uywd Fadugaiusuresdunseanadulaoumani

padiauauniaundlan (Su) Tiaunde
wiASuAUYeY Deepfake A8U191NN1TARUAINTOUAUAS
WoAuTUITY whsvezsansuinatemiteuiliayneae



Digital Planet

TasianglutiwesnmsidensaUsesunduiiansgeuisnuiled 2020
Deepfake gnltiduatoslelumsaianszuauazUanszmmamstiles
finsvhedvauseslunivesefndiiansss senuuansnuAni
Mdudvsodsnuioanazuuuionvemssanisisiognsstn vl
ey Cybersecurity ve3ansys Wisnafinaesemalulad
mdlani audpassifmuneasiiodedu Deepfake lumane 9 38013
Lidnandulasanisfigauindngiuduiide (Media Forensics)
yosdinlasimsidedugesnunanlvansy wie Defense Advanced
Research Projects Agency (DARPA) fiasaedesiionsiadu Deepfake
MnesiaUndvesesinalurduiineyiutesninun uasiid
fuananidy uinsiedeulmuesisueiiinanssud soun
1338970 The USC Information Sciences Institute (USCISI) N
wialansmsraduluniuaznisiadeulm sawfunisiasiziam
lupduuuuinsusioimsy Lﬁamqﬂﬁﬁmsﬁmmaq viiomsindeulin
Alslaonndeiu fanadaifannsansiadu Deepfake lAlaiugngis 96%

ndianneensiwasTelvgegns Microsoft Mlazae Yyl \Undh
Microsoft Video Authenticator walulag@nsi1adu Deepfake
A o | a ' a ~
MhulnensesgeustwsavwsiluadUagnsazden [iaua
Ay “ldifley” vieganvsuenladtpfiutiufe Deepfake 19U
HUYOUANY § AL Nskaland uase WioudunasAUsEnouLay
FFundudoudslisnauasiiumenilal ndeudnseinaslseidiu
D e Ao x Ho o 0w

ANuazilunmavtuenalasnuuasiuan uanannddataliussen
AsemasidvasnduInlesaselaiy “usvidvianazlususes” Fafne
msnFufienududvesdunuilu 4 vieaneilofdvia Nanunsassy
fnuvaslanmls Tngnnizerasiunndaauuy Microsoft Azure
UsnisAanunanwesy (Cloud Platform) w8e Microsoft wieli
WMo STueLeY visoN s YA levenase wasn1sGeuudadla o
Fonaieduiulndduatuls

nnfuiidihififeasudn seniramaluladasiadunisuasauias
fumnuladenaainyes Deepfake Hiluuazimilondindiu usiflegain
AmeIeMmnusnuTlanudd amadiazaansaetuzfe
970 Deepfake ﬁszmmeﬁimauﬁlﬁ fiddasdeslddudn defiay
fanseadlomiidussatuidudialaludosiufite S0smgauay
ns¥uTmansegeseunpUMnUMAsTitndedie mnvildiuiivandu
anufamtmamalulagidunfufiefuligm Weinteanau
malguesazuituguuuula Aviezlsislilduiveu

I '

Deepfake: Advanced Techniques for Fake Clips

Leveraging Artificial Intelligence (Al) and Deep Learning
technologies, Deepfake can deeply learn some prominent traits
of a person and use those traits for another face. Both Al and
Deep Learning tech have already gone a long way. For good
use, they complement Facebook’s face recognition for accurate
tagging of friends’ photos in addition to enabling quick

searches for relevant articles/pictures on Google.

But Deepfake is about being “fake”. Technologies, as a result,
have long been used to replace the faces of celebrities for fun.
In the beginning, fake clips did not look real. However,
with better technologies, Deepfake gives something so realistic

and it is the start of real threats.

Jokes That Are No Longer Funny!

Although Deepfake started with fake celeb clips for entertainment
purposes, many agencies have become worried lately. During
the US presidential election in 2020, Deepfake was used for
political mobilizations. The Defense Advanced Research Projects
Agency (DARPA) has now introduced media forensics in a bid to
detect Deepfake. This technology checks the number of blinks
a person in the clip has made, his or her movements, as well as
colors across the picture. The USC Information Sciences Institute
(USCISI) has also developed techniques to detect doctoring by
determining inconsistencies of faces and moves a person has

made in the clip. These techniques have had 96% accuracy rate.

Designed to detect Deepfake, Microsoft Video Authenticator
meanwhile analyzes a still photo or video to provide
a percentage chance, or confidence score, of the media being
artificially manipulated. Also, it offers original content producer
digital hashes and certificates to their work. These hashes and
certificates show their origin. Microsoft Azure, a Cloud platform,
then helps matching a browser with hashes for increased

authentication.

The battle between deepfake and its detectors is still ongoing.
No one knows for sure which side will win in the end. But given
the deepfake detection technologies have fast been improving
and more people become aware of misinformation, there is

a big chance that deepfake threat will finally be reined in. ®
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Jones’ Salad Serves Healthy

Food with Green Heart
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Many of you must have been familiar with the face of
a kind-looking mustached uncle with a green scarf
around his neck these days. His face, after all, appears
at several shopping malls or on top of Facebook as the
mascot of Jones’ Salad. The brand’s founder Mr. Ariya

“Klong” Kumpilo, has embraced social media and new

business concept in creating not just brand awareness
but also customer engagement.
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Turning Point in Life behind Business Idea

Not long after his graduation, Mr. Ariya needed urgent surgery to
remove an orange-sized tumor. Although it was not malignant,
it marked a turning point in his life.

“I started becoming health-conscious,” he recounted, “Because
eight or nine years ago, it was not at all easy to find organic
vegetables. | wanted to start offering healthy choices to

consumers myself.”

His idea became clearer after his girlfriend went to Australia to
further her studies and talked about her uncle-in-law Uncle Jones’
tasty salad dressings. “I even flew to Australia to learn how to
make dressings from Uncle Jones. While there, | realized that
healthy food had already been a growing trend among Australians
at that time. So, | came back to Thailand and applied what | had

learnt from Australia,” Mr. Ariya continued.
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Attention to Customers’ Voice, Focus on Quality,
Promoting Engagement

Jones’ Salad opened its first outlet in 2012, around the time
health trends started catching on in Thai society. In a bid to win
Thai customers’ hearts, Mr. Ariya created Thai flavors of dressings
such as seafood dressing and holy basil dressing.

“I want to present something that consumers can enjoy every day.
There are 15 dressing choices at Jones’ Salad today. While our
signature dressings are always available, our new dressings may
stay on or be cancelled. It depends on customers’ feedback,”
Mr. Ariya explained.

At present, Jones’ Salad has 16 branches in Bangkok and adjacent
provinces. Its target groups are city people who care about their
health, control their calorie intake, and go to gyms regularly.

“The most important thing about a food brand is consistency.
Every dish must have the same standard. To uphold the standard,
we need to train our staff well and strictly procure chemical-free
ingredients,” Mr. Ariya added.

In addition to listening to customers’ feedback, Jones’ Salad has
also delivered health content and promotions to customers
via its mascot and Facebook page.

“During the first two years, | did everything on my own to get
close to customers,” Mr. Ariya revealed, “Via our social-media
page, consumers can have Jones’ Salad experiences even though
they have not yet come to our outlet. Facebook has raised our
brand awareness and recognition. After consumers notice us on
social media, there is a higher chance they will try our product
if they see our outlet.”

Scan QR Code wogu3alodunuand
Scan QR Code for the interview

Thinking Partner for Together Growth

“Many customers sent us a message on Facebook to inform us
that they bought our products every day but felt guilty about all
the plastic boxes that contained our salads/dressings. Because
of their feedback, we reconsidered paper packaging — something
we initially thought too expensive,” Mr. Ariya disclosed.

“After SCGP listened to our requirements, it has created very
impressive packages for us. They are exactly what Jones’ Salad
wants. Each box has the right height, with a cup to hold dressings.
Veggies still look nice in these boxes, which can also be stacked
on top of each other. Such durable packaging is perfect for
deliveries too. Most important of all, such packaging is friendly
to the environment. After we switched to SCGP packaging,
our customers are happy,” he continued.

“I am also happy because SCGP delivers really good services
and solutions. We intend to seek SCGP support in the future,
as we are looking for more types/sizes of packaging including
round boxes,” Mr. Ariya concluded.

A good provider of packaging solutions must fully understand the
needs of customers and keep improving to deliver increasingly
better results, just like SCGP. D)

“After SCGP listened to
our requirements, it has created
very impressive packages for us.
They are exactly
what Jones’ Salad wants.”
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How many packages are in this photo? ¢
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If you know the answers, send them together with your name and mailing address to kamonrae@scg.com
by 31 May 2021 (If you are SCG employees, please use your office address). Lucky winners will get Starbucks
Card worth Bt300 each. As many as 10 prizes are up for grabs. P
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Your Answers

MARKETING 5.0 &
CONSUMER TRENDS
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Consumer behaviors have been changing
all the time. Marketers therefore must be
faster in getting the right understanding
of their target groups and embrace
technologies. Given that the world's leading
guru Philip Kotler has already unveiled
Marketing 5.0, Dr. Ake Pattaratanakun is
here with Your Answers to offer insight into
this new concept of marketing and reveal
trends for the latter half of 2021.

Read further to find a way to impress your
customers.

5. Contextual Marketing
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Consumer Trend 2021
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1. PROsumer (Producer + Consumer)
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2. BOSSsumer (Boss * Consumer)
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3. DEALsumer (Deal + Consumer)
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4. MINDsumer (Mind + Consumer)
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5. GREENsumer (Green + Consumer]
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Interesting Facts about
Marketing 5.0

Marketing 3.0 embraces a human-centric
focus, seriously requiring brands to show
responsibility for humans, society, and
the environment. Marketing 4.0 meanwhile
pursues technologies to deliver new
customer experiences hoping to turn
customers into loyal fans. In the
4.0 era, Evangelist Marketing abounds.

Combining Marketing 3.0 with Marketing
4.0, Marketing 5.0 promotes technological
integration without abandoning the
focus on humans’ quality of life and
a human journey. In the age of Marketing
5.0, marketers must pay attention to
the followings:

1. Agile Marketing
Everything must move at a fast pace.
Don’t waste too much time conducting
marketing research.

Marketers should complete marketing
research, which used to take two months,
in just two days. AB Testing can be
conducted through online platforms.
When an idea does not seem to work,
abandon it fast. If an idea gets positive
feedback, push it further quickly.

Aside, embrace automation. For example,
a chat robot can help provide answers to
frequently asked questions with efficiency.

2. Predictive Marketing

Marketing should not be purely based on
creativity. Use data to predict results and
shape marketing campaigns in a way that
warrants tangible and accurate results.

3. Data-Driven Marketing

Emotion-Driven Marketing is out. It is
necessary to embrace a scientific-based
approach for marketing planning today.
Accord importance to Data Platform and
Big Data for efficient data-driven marketing.




4. Augmented Marketing

Both online and offline stores can use
augmented marketing to serve new
customer experiences. For example,
technologies may allow customers to
try clothes without really having to
put on the items. Just appear before
a mirror and see what it is like. If such
a tech-enabled trial can deliver realistic
representations, consumers will enjoy
much more convenience.

5. Contextual Marketing

At the point of marketing communications,
a brand should understand consumers
well enough to customize their marketing
messages. For example, displays on
websites should be different to different
visitors so as to best impress customers.

Challenges of Entrepreneurs 5.0

Marketing 5.0 looks impressively advanced.
But given that its implementations will not
be easy, entrepreneurs should understand
challenges.

1. Data as Marketing Driver

Enterprises, big or small, must have data
in hand. Without data, a business will not
be able to conduct Marketing 5.0.

2. Understanding of Technologies

To leverage Big Data, marketers must
understand and deploy technologies
like artificial intelligence (Al), Sensors,
Mixed Reality (Augmented Reality + Virtual
Reality), loT (Internet of Things), Blockchain,
and Neuro-linguistics Programming.

3. Ready Capital

Media buying for marketing campaigns
alone will not be enough anymore.
Marketing 5.0 requires investments in
computer systems, databases, and Cloud.
Both marketers and IT team must try to
comprehend the new and marketing role
of IT. Investments in T for marketing will
be required.

4. Rare Human Resources

The biggest challenge for Marketing 5.0
is to find the right talents, someone
who can handle both Marketing 3.0 and

Your Answers

Marketing 4.0. Aside from embracing
a human-centric approach, these talents
must demonstrate a deep understanding
of data and technologies too.

Consumer Trend 2021

Dr. Ake underlines that consumers are
now changing in a big way and marketers
should take note of the followings:

1. PROsumer (Producer + Consumer)
Consumers have already started
transforming themselves into producers.
There are many online shops out there.
Behind them are several consumers who
have decided to start a small business.
Of them, some have lowered their
packaging cost by offering discounts for
customers who sent back their boxes.

In such a situation, packaging firms are
advised to make clear to PROsumers that
they had better leave packaging matters
in the hands of professionals so that they
can focus on the core of their business.
With professional partners, they will enjoy
a lower cost, save time, and achieve higher
cost efficiency.

2. BOSSsumer (Boss + Consumer]
Customers are complaining more. With
high expectations, they act very much
like bosses. BOSSsumers may be a pain
to your competitors. But if you win their
heart, it means you are ahead of your
competitors.

3. DEALsumer (Deal + Consumer)

As promotions are available and easy to
find these days, customers tend to study
promotion information and negotiate for
the best. To please DEALsumers, make
them feel like they “have been winners”.
Don’t focus on just lowering prices. Think
about added services such as a deal that
includes promotion planning services,
warehouse or delivery services. If you
agree to be exploited by customers to an
extent, you will be able to easily outshine
competitors.

4. MINDsumer (Mind + Consumer)

These days, customers are extra cautious
about their spending. So, marketers must
do more to encourage purchases. After

the COVID-19 situation eases, all firms are
trying to boost their sales. Plan well and
work harder to get customers. When sales
rebound, your business will get better.

5. GREENsumer (Green + Consumer)
Customers care more about the earth.
Marketers therefore must seriously develop
green products. Embrace technologies to
present something that is friendlier to
the environment and better society.

After getting data and preparing your
organization for Marketing 5.0, apply
them well to the 2021 context. COVID-19
has affected not just the economy but
also consumers in a big way. Foresight
about upcoming trends will allow you
to rebound and roar ahead faster in
the post-COVID-19 era. P
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We have seen the light at the end

of the tunnel now. After vaccine
rollouts, several countries have
already seen a significant drop

in COVID-19 transmission rates.
This means the global economy will
gradually rebound. We may have to
wait till next year for a full recovery.
But at least, hope is now alive.

I would like to offer moral support

to all of you. Hang in there!

Asst. Prof. Dr. Ake Pattaratanakun
Assistant to the President of
Chulalongkorn University &

SCGP Brand Advisor
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TASTE OF REFRESHING SUMMER
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Summer is calling! Let’s beat the heat with cool ice cream. Below are great ice-cream parlors, which serve the frozen desserts
in interesting flavors including Thai veggies and fruits.

JINTA
HOMEMADE
ICE CREAM

TorinSudnwallNwauA293UQ: (UINNS)
Jinta Homemade Ice Cream
Veggie/Fruit Flavors with Imagination
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Ice cream here promises to spur your imagination. Once you
taste it, the pictures of abundant fruit orchards will pop up in
your mind. Refreshing & Unusual is the concept of this parlor.
Recommended flavors are Bittergourd Cheesecake, Crema or
custard with salted yolk and lemon peel, and Matcha Green
Kale. Ice cream is served in a betel-sheaf cup, which is cute and
friendly to the environment.

FARM TO
TABLE,
. HIDEOUT

1Ivalasandantruidsuazauuing
Farm to Table, Hideout
Creative Gelato Flavors with Thai Desserts
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This parlor turns quality organic produce into various tempting
gelato flavors like Avocado, Marian Plum Sorbet, Pumpkin,
Soymilk, Pigeon Pea, and Sweet Potato with Ginger. If you order
it with Thai desserts such as Taro Sweetmeat with Coconut Milk,
the experience will be truly impressive. As you will be definitely
smitten and come back, take note that items here change in
response to seasonal ingredients. o

fog: CJ MORE dau u1usn
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12a1: 10.00 - 18.00 u.

Tnsfiwn: 08-7318-0057

Facebook: Jinta Homemade Icecream

Where: CJ MORE, Silom, Bang Rak
Open: Mon - Fri

Opening hours: 10 a.m. - 6 p.m.

Tel: 08-7318-0057

Facebook: Jinta Homemade Icecream

fog: JuyswiAsug wszuns (wnotnnasinana)
wWa: nn3u gnBUIUWS

a1: 09.00 - 20.00 u.

InsfAwn: 0-2004-8771

Facebook: Farm to Table, Hideout

Where: Wang Burapha Phirom, Phra Nakhon (Pak Khlong Market)
Open: Every day (except Wednesday)

Opening hours: 9 a.m. - 8 p.m.

Tel: 0-2004-8771

Facebook: Farm to Table, Hideout
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| Today for Tomorrow

SCGP X Lotus

sloiAandains:a1u ¢u Drop Point Aouszine
Recycling Paper Boxes via Drop Points across Thailand
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In the wake of COVID-19 outbreak, consumers have increasingly gone online to do their shopping. Not only that
e-commerce promises to lower transmission risks, but it also offers great convenience.
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| Today for Tomorrow

E-commerce boom significantly pushes up paper-box
demand. While these boxes are great at protecting
products during transportation, they become waste after
deliveries. Many consumers reuse the boxes. But as more
are coming, they have no choice but throwing emptied
boxes away with mixed waste.

To give recycling convenience to consumers, SCGP
has partnered with green-mind Lotus in setting up
drop points that will gather used paper boxes back to
recycling process for 100%. Located at Lotus outlets, these
drop points allow consumers to be part of closed-loop
waste management process. SCGP and Lotus intend to
raise the number of drop points to 220 in 2021. D)
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save 85 trees
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reduces carbon footprint by 3,400 kilos.
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SCGP has partnered with green-mind
Lotus in setting up drop points that
will gather used paper boxes back

to recycling process for 100%.

These drop points is located at
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In every pile of waste, half of

its content has value and can be
recycled. Of total waste, 19% is
paper, 13% is plastic, 8% is glass,
and 5% is metal.
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No matter where you go these days, you are prone to find
someone surfing coolly on a stylish surf skateboard. Surf skating,
an extreme sport, is now rocking people of all age groups and

genders.

The front wheels of a surf skateboard can rotate left or right or
up to 360 degrees, depending on the design by each brand.
Different from a general skateboard, a surf skateboard moves
based on the weight applied on its left and ride sides. If you want
to turn left, apply more weight to the left part, etc.
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Choose the Right Brand for
Yourself

There are plenty of surf skateboard
models in the market. Before you buy one,
try it first. Apart from choosing the pattern
you love, check if you can balance
yourself well on it. Each surf skateboard
costs Bt3,000 up. Popular brands include
Carver, SmoothStar, YOW, SwellTech,
OXELO, and Rare Ant.

Fun Gliding, Good for Health

1. Better Balance
When you play surf skating, you learn
to balance yourself and your every

movement better.

2. Stronger Muscles

To control a surf skateboard, you need
to control your muscle and use much
energy. As a result, surf skating in effect
strengthens your muscles around your

hips, legs, chest, shoulders and even arms.
3. Cardio + Weight Training
Surf skating requires lots of running and

good control of muscles. So, it represents

cardio plus weight training.

4. Confidence & Better Personality

As surf skaters control their movement
well, they will naturally move elegantly
without a surf skateboard too. This is a big

boost to their personality and confidence.

Did you know?
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Surf skating for half an hour burns
600 Calories;

Surf skaters should avoid an
area with water puddles or much
moisture because it is slippery and
increases accident risks;

Be careful about shoes chosen for
surf skating, it should be flat for
better balance; and

For safety, wear protective gear
covering head, knees, elbows and
wrists. P




WJ Walk
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NEXT GROWTH,
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WJ Walk: Walk The Talk started its
new year with Mr. Wichan Jitpukdee,
Chief Executive Officer, SCGP, offering an
insight into the firm’s business plans.
This time, WJ Walk: Walk The Talk was
conducted in a pop-up video-streaming
studio for live broadcast to keep pace with
social-distancing needs.
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WJ Walk

Even though the COVID-19 pandemic will stay on for a long while,
SCGP members will definitely not lower their guard thanks to
Mr. Wichan’s emphasis on Safety Awareness. “Our Great Mindset
Leads Our Great Behavior” is his motto, and he has never failed

to remind everyone that safety must be the priority.

Mr. Wichan began his speech by expressing congratulations that
SCGP and its members have won 31 awards across six fields: Design,
Leading Company, Safety Health Environment (SHE), Operation
Improvement, Corporate Social Responsibility (CSR), and Good
Deeds for Society. Not only that these awards are the pride of
SCGP, but they also strengthen the determination of its members

to keep innovating for social benefits.

In WJ’s Communication session, Mr. Wichan presented an update
about SCGP Business Performance. In 2020, 85 percent of the
company’s sales came from its comprehensive line of packaging
that recorded 10-percent growth. About 70 percent of SCGP
packaging was used for commodities while 30 percent were for
other products. Its Paper and Pulp line, however, saw its sales
drop by 18 percent due to COVID-19 impacts. In the wake
of the pandemic, several schools shut down and many offices
shifted into Work-From-Home mode, resulting in the decreased
demand for printing and writing paper. Overall, SCGP performed
better in 2020 with its sales soaring by 4 percent and its profit
jumping by 11 percent when compared with 2019. In addition,
SCGP successfully made major overseas investments across the

ASEAN region, the United Kingdom, Europe, and North America.

Regarding Business Outlook, SCGP aims to invest more in foreign
countries due to both external and internal factors. Externally
speaking, while the COVID-19 pandemic has economically
dampened several countries including Thailand, Vietnam has
enjoyed good economy. Across the world, freight charges have
now risen because of container shortage. Internally speaking,

SCGP is set to increase the manufacturing capacity of PT Fajar

11

To develop SCGP as a Data-Driven
Organization or Data-Driven Culture,
we may have to start with talks.
This is because data has a significant role
in decision-making.

JJ
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Surya Wisesa Tbk. (Fajar) in Indonesia and deepen investments
in Bien Hoa Packaging Joint Stock Company (SOVI), which is a result
of the successful merging last December, and Go-Pak UK Limited
(Go-Pak), a British food-packaging firm that has a manufacturing
base in Vietnam. SCGP has completed its deal with Go-Pak
just in January. All these milestones are expected to significantly

spur SCGP sales.

Dr. Joshua Pas, Global Foodservice Packaging Head, SCGP,
added that, “Go-Pak is a Solutions Provider with customer base
in Europe and North America. Both SCGP and Go-Pak have shared
a vision of sustainability. With Go-Pak, SCGP should be able to
expand its service range and customer base. The partnership also
offers us an opportunity to learn from Go-Pak’s Entrepreneurship
Culture, which places an emphasis on quick decision-making.
Decision-makers must make a decision within days, not weeks or

months, and adjust fast”.

At the end of WJ Walk, Mr. Wichan interestingly emphasized that,
“To develop SCGP as a Data-Driven Organization or Data-Driven
Culture, we may have to start with talks. Communications should
be based on clear-cut information or figures. This is because data
has a significant role in decision-making. | really hope that SCGP
will develop data-driven culture. We have a big pile of data, which

can become a driving force for our business”. o
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a LOT would like to encourage you to turn wire
mesh into designs you love so that you get stylish

wall decorations for your home or unique gifts for

someone you care.
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) ) -y il ; Attach side piece to the front piece.
Cut wire mesh to size to form the front LN UAULAL N UAAIVDINADY
and back of a box. Cut wire mesh into a one-meter-long piece for

the sides of the box. Form hooks so that they
can attach to the front and back pieces.
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form a box. Leave the top open so that the box can hold :
knickknacks.
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| Spark Your Passion
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LEAVE COMFORT

ZONE TO DISCOVER

NEW INSPIRATION
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Munin Saiprasart has been a cartoonist
since her days as an architecture student
at the Khon Kaen University. Driven by
her passion, her career has blossomed to
the point that she successfully founded
the 10 Millimetres Publishing House and
bookstore. Today, she has also stepped
into a teaching profession by offering
online courses based on her knowledge
and experiences.
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Before Munin comes to where she is today,
she had struggled with several obstacles
before. Often, ideas were running out
and she risked facing a writer's block. To
overcome the difficult time, she steps out
to enjoy the world, listen to others, and get
inspired.
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Growth from Seed of Passion

“All the works | have done are rooted in drawing
and creativity. | can handle cartoon drawing all by
myself in most cases. But when | run a publishing
house or a bookstore, there are various other
things to handle like marketing and investments.
It was quite stressful at first. My books might get
really good response. But | had to wait forincome
to flow in because there is payment schedule for
such business. | faced many problems at first.
But advice from peers have helped me through.

Now, my publishing house is turning 7.”

From Passion to Profession

“I have been drawing cartoons since | was young.
After joining several drawing contests, | built my
presence in the field. Yet, my family really wanted
me to pursue a career with security. My family
did not see career prospects from cartoons.
When | was studying architecture, | so far started
submitting cartoons to a magazine. That's how
| realized that cartoon drawing could be a career.
If I had good discipline, this could be a secure
job. It was also enjoyable. Cartoon drawinglnggs
a happy job from the time an idea came Gﬁéﬁ’d:‘i
also during drawing. So, | hay"e decided to pursue

—

this career”.

.

Too Passionate to Realize Beginning
of Passion

‘I cannot tell when my passion started. | just
enjoy watching, reading and drawing cartoons.
Everything about it has brought me to where

| am now.”

Searching for New Ideas

“When | first started drawing cartoons, | had lots
of ideas. But after time passes, | run out of ideas
from time to time. | want to write more books.
But | lack ingredients. | have already talked about
all my experiences. So, to avoid a writer’s block,
| have to go out and talk to others. Their life

stories can give some interesting ideas.”

Take a Break to Boost Energy

“Normally, | have been thinking all the time. But
there are times when my ideas are running out.
When my mind is blank, | always refuse to get
stuck there. | will just take a break. | will watch
movies and listen to music. Such activities are no
non-sense to me. They ease my stress, refreshing
me and making me ready to work again. But of

course, | check deadlines (Laughing).”

New Skills from Crisis-Turmed Opportunity
“Just as everything worked so well for me,
COVID-19 struck. During the first lockdown, |
strictly stayed at home and spent much time
online. As | had plenty of free time, | enrolled
into a Japanese course. That inspired me to
start offering online courses too. | consulted with

my team and finally launched my own courses.”

Chase Your Dream

“If you have a passion or a dream to follow, find
time for it. If you like it, do it until you develop
expertise. When you hone your skills enough,
wait for the right opportunify and turn your dream
into reality.” O _
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Three Doozy Pack members, who have different job responsibility, are here with us
today to reveal how they have tackled the challenge.
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“I' am an AE also, | double as a manager. For our B2C model, we
embrace the ‘Complete & Easy Set’. In other words, we are a one-stop
shop for consumers. Staff at shops have also helped with gathering
customers’ opinions or the voice of customers. If customers expected
us to have something and we had not yet had that, we would try to

prepare it for customers next time.”

Teamwork makes the impossible possible.

“COVID-19 crisis posed the most challenging time. We decided to close
our shops for staff’s safety, even though our staff were really keen to
work. When the crisis eased enough for reopening, we had to prepare
protective equipment such as plastic partitions and alcohol gel.
We chose to experiment our equipment with one shop first. When our
approach worked fine, we started applying the same thing to other
shops too. We have realized that teamwork makes the impossible
possible

“When we plan any change, we will communicate and discuss
with our staff first. | have paid attention to my team and their work
environment. But at the same time, | have emphasized that they
must get close to customers and gather customer data. B2C shops
give opportunities for us to understand end-consumers. The opinions
of end-consumers are useful to business and product development
of Doozy Pack. When we run a shop, we need to ensure our physical
space generates maximum revenue.

“As my current mission is relatively new at SCGP, | am under much
pressure. Sometimes, | feel burnt out. | have learnt from and got
stronger because of my new job responsibility. We need to have fun

beating all challenges. That’s how to motivate ourselves.”

JYAU 12101950y WiA (QA)
@yams$u Doozy Pack
Natsinee Chaocharoenphong
Doozy Pack Shop Manager

“Faasvneanlatives Doozy Pack s 2 98913 Ao Own Platform ifuiulas
151499 ag Consignment Platform 9814 Shopee Lazada Imﬂ%’uﬁm@uﬁ%
nihduladuasndsthy saufende@eatifi Facebook uag LINE fisfesgua
Tufsnsnaunuaddevaunliliussansnmesgn wardanisseazidendiy
fiAndumeldooulmitun

« & ] L o ¢ PO o «
wduuiianadsdleiwesey 5 U fewasngiesnisuigesulatl Ay
metuagluegiiindesiinanuiluGemasinulinnegisiniunis
ounf

“lugaslain 19 mw7aaauiaﬁﬁur‘ﬂuﬁam”ﬁﬁﬁmlﬁﬁamﬂﬁaﬂﬁﬁdw
mummiammmmu anfi3an Doozy Pack WNTY uAfdemnUIMs
Sosmsvuds edeh deiin wieduddisadene GafisildAonns
Ws.yngnAudITiuiumnisesn maﬁ@sm*u‘vgﬂmsflwuﬂaﬂuﬂaumiaws
Tnafla ntdudeundniwiodslsldliAstugn

“nMsdeasiuneuendsdifigun wiRanamdnteefsosundly nans
Wasuuwlawesiudesiuudseanludgndn egliinniies”




| Unbounded Way |

JaquulinnagnaguSoun a:lsniingutss
ms3ionsdalsamulude dulduadasantss

Qumsausiiunuiiasdeegnaeanadt wemnsoimulianld
Bl iold voC snudasfimsiennitauliduduasuimsvonsity
tagiuilerlsfiintug: matanmsfeanalude duldufosnnisl uay
domdeudlwiousudsueslsesimng isdesondeyailisnd sde
fudunisinduleveasnagnameuiisnian Lite Box 15gdesaudamudi
smndemadnveasiiefisuiunanaiioinsmasudnegs Aundsuada
uutsiunanald gnérfaulasnntumszeninuiuuessmitoutu uay
waiingffiuseingil Product Variety sntiu aeliaveiegiugnén
¢ FefunanmsvaaeidgmiuEes 9 mu“ﬁa;&aﬁl,ﬁwﬁwﬁﬂﬁumﬁﬁu”

“I'am an AE responsible for Doozy Pack’s e-commerce, taking care of
both our own platform and Consignment Platforms like Shopee and
Lazada. My responsibility covers website display, backdoor operations,
as well as advertising efficiency on Facebook and LINE. Simply put,
| take charge of every online activity.

“Before this, | had worked as a packaging designer for five years. But
I’ve decided to jump to the sales field. With my new job responsibility,
I have learnt more to understand everything backdoor to ensure front
operations run smooth.

“Thanks to COVID-19, we have had greater opportunities in
communicating with customers and making them aware of our delivery
services. As awareness grows, we also need to prepare efficient
delivery-service management. If we have proper response, We need to
settle any dispute before it blows up online. Call them, talk to them,

appease them and make sure problems will not recur.

“Communications are very important to our job. If any wrong message
is sent out, we quickly correct it no matter how small the mistake is.”

Everything happens fast. So, we need to act fast as well.
If we stumble, stand up quickly.

“I'am always curious as to whether | have done the right thing or if |
could have done better. | am also trying hard to look at things from
a customer’s perspective. | seriously pay attention to the voice of
customer too. Today, everything happens fast. So, we need to act
fast as well. If we stumble, stand up quickly. If data confirms we need
to change something, act on it. Don’t wait. When we first developed
Lite Box, we found that our product was rather expensive. Only after
we lowered the specifications of materials involved, can we introduce
the products that can compete in the market. When we have an
impressive product variety, our customer base naturally expands too.
Our product variety is achieved because we keep innovating based
on data we have received.”

GUAWYs AUW:AQ (RR)
Nantipat Limbasuta

Account Executive —
E-commerce & Retail Solution
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“I am in charge of everything at the shop. Challenges are everywhere,
but the most challenging of all is customer care. There are various
types of customers. Some customers do not even know their needs.

When handling such customers, we have to listen very attentivelyand ol g
then present easy-to-understand advice.” L4 hd
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Note: Photos were taken before the introduction of measures to control COVID-19 outbreak.

At work, | am not just a salesperson.
| am also a thinking partner for my customers.

“My mindset is rooted in my liking. | personally love sales and services-
related jobs. So, when | am here with a good supervisor and team, |
am happy heading to my shop. At work, | am not just a salesperson.
I am also a thinking partner for my customers. For example, although
we have nearly 20 box sizes, our products may not perfectly fit all
products customers have. So, we may have to help them with some
creative solutions because smaller boxes mean a lower logistics cost,
etc. When | am assigned to help another branch, | also learn new
things. Each shop has different strengths. When | see their strengths,
| come back and apply what are good to my shop too. After work on

each day, | keep asking myself how | can work better tomorrow.” D)

n3l¥A AUASY (194)
dIggdanséu Doozy Pack
Thaweeshok Kontrong

Doozy Pack Shop -

Assistant Manager
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