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Note
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It is time manufacturers seriously listen to the voice of customers
and observe their behaviors.

At this age, marketing has wielded influence over all business fields
already. So, it becomes more necessary than ever for manufacturers
to adjust and do much more than selling their products.

Today, manufacturers are expected to provide customer solutions.
It is not enough to serve as just a thinking partner anymore.
Manufacturers now must identify customers’ pain points and invent
innovations or recommend Solutions to solve those problems. This is
a way to win customers’ heart that we are the thinking partner
that can deliver effective solutions to their pain points.

It takes systematic collection of detailed customer behaviors for
manufacturers to know what customers want and what the best
customer solutions are. Only when relevant information is fast analyzed
and applied with maximum efficiency, can manufacturers address the
pain points of customers in regards to products and services.

With Customer Solutions, we are more than partner,
we are “Your Solutions” because we are really ready to be everything
for you : ). P)
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Packaging Business Shows Innovations at Thailand Industry Expo 2019
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The Ministry of Industry has held the
Thailand Industry Expo 2019 under
Synergy for Success concept between
17 - 21 July 2019. At the event, Packaging
Business, SCG, has displayed its innovations
for Circular Economy. As Packaging
Solutions Provider, it for example has
presented Fest’s food-grade packaging
and FybroZeal’s paper packages that are
both recyclable and biodegradable. Its
Paper X project is also a highlight because
it efficiently collects used paper for
recycling. The firm, moreover, has
showcased its Angel - Store on cloud that
greatly bolsters warehouse management
system. Industry Minister Mr. Suriya

Jungrungreangkit, Industry Ministry’s
permanent secretary Mr. Pasu Loharjun,
and Industry Promotion Department’s
director-general Kobchai Sungsitthisawad
have visited the booth during the fair.
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Fest Taps into Khaosan Road, Promotes Eco-Friendly Packaging
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On 2 July 2019, Ms. Wimol Chantian,
Brand Director, Fest in collaboration with
the Khaosan Road Business Association,
the Bangkok Metropolitan Administration,
the Chanasongkram Police Station and
7-Eleven launched the “Khaosan Road
Shuns Foam Packaging/Plastic Bags to
Protect Environment” project. Under this
initiative, food sellers on the Khaosan
Road are informed of problems foam and
plastic packages have caused and of the
availability of eco-friendly packages.

In support of this initiative,
Fest has also conducted training on
environmentally-friendly packaging for
entrepreneurs operating restaurants
along this famous road. The brand
has opened its outlet in the Khaosan
area too so as to provide convenience

to restaurant owners who wish to get
Fest’s eco-friendly packages. The Khaosan
Road Business Association aims to make
Khaosan Road free from foam/plastic
food packaging, making it a model for all
other tourist attractions in Bangkok.
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Tea Time with “Shining Moonlight”
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Packaging Business, SCG, and S&P have worked
together again this year in designing wonderful packages
for moon cakes. Mr. Wichan Jitpukdee, President of
Packaging Business, SCG, and Mr. Kamtorn Sila-on,
President - Production & Finance of S&P, jointly opened
the event to mark the collaboration together. This event,
which was held to exchange packaging-design concepts
between the firms, also included mooncake-making
demonstration by S&P chef.

The result is “Shining Moonlight” packages, which
symbolize a bright and abundant life. Beautiful in design,
the packages are also friendly to the environment. Most
materials are made of recycled stuff to reduce the use
of new resources. These mooncake packages, moreover,
can be reused and recycled. The Shining Moonlight
therefore is well perfect as gifts to share delicious
happiness and spread delight in being kind to the

environment.
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Innovative Packaging for Better World
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Many people want to save the world by opting for
environmentally-friendly packages. But more often
than not, their choices are very limited when they
also have to look for anti-moisture, water-resistant,
oil-resistant and heat-sealable features.
oglsficnu “nndtumigoulniioan”

I N . . . _ . N
— 02¢ Winning Mindset TunmisAaweaiu
I L o o o oL — P

nndana MK FybroZeal gnwouuntkidu
nJEanthudnSuUSSINoUA Waaam sy
wanatnuazasiinnugigumelasduuu
Circular Economy 1SalAsyFNIKUUDUU

This innovation, moreover,
accommodates nice printing
and has remarkable resistance
against both water and oil.

It is very recyclable too.
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from coated
natural fiber.
It is both
durable and
heat sealable.

Developed based on the Winning
Mindset, FybroZeal thus presents itself
as a great packaging alternative. It truly
promises to curb plastic usage and
promote Circular Economy.

FybroZeal is made from coated
natural fiber. It is both durable and heat
sealable. This innovation, moreover,
accommodates nice printing and has
remarkable resistance against both water
and oil. It is recyclable too. (D]
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Airplant is di
from other ,o/an
that they can grow
without any soil at

all.

Plant packages are quite rare because most types of
plants grow out from soil. Tillandsia xerographica, the
so-called Airplant, however is different from other plants
that they can grow without any soil at all. A Spanish
designer thus creates Tila Airplant for it based on the
following concepts:

1.  Environmental friendliness;

2. Protection for the plant during transportation;
and

3. Prominent display of content inside.

Tila Airplant materializes in the form of a cardboard
that suspends this plant with a single PET thread.
Production process uses minimum materials, including

the recycled ones.

Tillandsia-Growing Tips

« If indoors, put it at a spot with exposure to 50 - 70
percent of sunlight;

. If outdoors, put it above low bushes that will increase
moisture and reduce temperature at the spot; and

« Avoid putting it on a concrete floor because
accumulated heat from the floor threaten to kill
the plant. ®
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Price competitions often come with quality drop. So, customers may not get what they really
want when all brands just focus on undercutting competitors.

Even when brands place an emphasis on delivering great experiences, there is still a risk that
customers’ pain points linger.

Customers in the 4.0 era therefore express a clearer demand that they want solutions.
Service and product providers, as a result, start refocusing and leading to the creation of
“Customer Solutions.”
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All advice and
recommendations
must also be checked
to determine what
customers truly want.
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Customer Insight

It is of utmost importance that a brand gets
customer insight. Sometimes, customers do not say
it out loud about pain points they endure. Product/service
providers thus have to thoroughly study customers’ latent
needs and their purchasing decisions making process.
All advice and recommendations must also be checked

to determine what customers truly want.

Thinking outside the Box

After knowing customers well, product/service
providers must brainstorm and think outside the box to
deliver innovations. Think up as many as ideas possible.
Then, decide later which ones are best and most
practical. It is possible to push beyond limits or bring

down challenges in many cases, after all.

It is possible to push
beyond limits or bring
down challenges

In many cases,

after all.

o o
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Customer Solutions provide

the key to customers’ hearts.
To get this key, a business
must keep pace with changing
consumer behaviors and needs,
and offer something that will
increase their quality of life.

Inventing or Upgrading

After getting customer insights and innovative ideas,
service/product providers need to develop Customer
Solutions. The development process features Test and
Learn rounds. But more often than not, sometimes the
development of new products and services need not
be complicated as a product upgrade or an adjustment
can also solve customers’ problems.

Customer Solutions are widely available in the market
these days. For example, newer furniture models are
apparently designed to ease customers’ problems about
having to live inside a narrower apartment or dorm.
Today, many furniture pieces are multifunctional - serving
as a bed, a desk and even a cabinet. Because designers
think outside the box, such creative items have come
to the market as customer solutions.

In the packaging-design industry, customer solutions
are also aplenty. For example, a creative French Fries
box now includes a sauce pouch and a food box that
can spread out like the real plates.

Customer Solutions provide the key to customers’
hearts. To get this key, a business must keep pace with
changing consumer behaviors and needs, and offer

something that will increase their quality of life. ®
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Throughout the past decade, SCG has used SD Symposium to highlight
the importance of sustainable development and balanced growth in
regards to business, environmental and social aspects. This year, SCG
has decided to promote Circular Economy at the forum too so as to nudge
all sectors to embrace the concept that the firm first introduced in 2018.
This year, the SD Symposium 10 Years: Circular Economy - Collaboration
for Action has taken place with aim to push forward the concept through
collaboration from all.
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Booths by Packaging
Business also feature
Products, Services, and
Solutions reaffirming
its status as Packaging
Solutions Provider.
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Exploring Solutions to Thailand’s Environmental
Problems

The latest symposium has explored solutions to Thailand’s
environmental crisis, with representatives from various sectors
joining the Inspiration Talk “Circular Economy — Act Now for
A Better World”. SCG’s partners from the industrial sector have
also attended the seminar on Accelerating Circular Economy
through Collaboration with aim to promote the eco-friendly
concept through international business networks.

In addition, the event has included three satellite sessions.
The first, Thailand Waste Management Way Forward, has
showcased successful waste management model of Japan’s
Yokohama and prepared a workshop to tackle Thailand’s
garbage problem. The second, Transformation to the Circular
Built Environment, has presented design and management
ideas to minimize waste from construction industry. The third,
Partnerships for Circular Economy (In collaboration with
UNOSSQ), has encouraged the exchanges of viewpoints and
experiences among relevant organizations, foundations and
networks operating at not just regional but also global levels.

Mr. Roongrote Rangsiyopash, President and CEO, SCG
has interestingly pointed out that if the government has made
effective communications with clear policies and the private
sector has eco-friendly innovations to offer, consumers will then

have opportunities to contribute to sustainable development.

Packaging Business, SCG & its Role in Circular
Economy Promotion

SCG, aims to reduce its single-use plastic product percentage
from 46 to 20 percent by 2025. It also pursues the goal of
doubling its production of recyclable plastic package volume
by that year. Packaging Business has partnered with A Circular
Economy for Flexible Packaging (CEFLEX) to properly formulate
Flexible Packaging direction and also to actively recycle paper
box and used paper.

At the SD Symposium 2019, Packaging Business has
showcased its environmentally-friendly Fest Bio, Fest Paper

CIRCULAR
ECONOMY

Press Conference

Straws, Microflute, FybroZeal, OptiBreath, Mono Material Packaging

(R-1), Grocery Bag & Shopping Bag, and Paper X - Digital Packaging
that facilitate used-paper purchases for recycling purposes.
At present, Packaging Business has also collaborated with
communities and leading private firms in sustainable-development
promotion. Among its partners are Tesco Lotus and the Ban Rang
Plub Community in Ratchaburi Province.

The exhibition zone by Packaging Business has used paper
booths and structures, which prove durable, lightweight and easy-
to-transport. The zone has reused paper chairs created for the
ASEAN SUMMIT 2019, and prepared bins for paper cups. Leftover
water in packages can be thrown into the bin part that channel
water to plants. All such arrangements have been made to inform
consumers that it is easy to start and embrace the Circular Way
in daily life.

At the end of the symposium’s workshop, Vice Chair of SCG’s
Board of Directors Dr. Sumet Tantivejkul has been entrusted with
the mission of presenting the Thailand Waste Management Way
Forward Strategy to Prime Minister General Prayut Chan-o-cha.
When implemented, the strategy will generate sustainable effects
in a tangible way.

The SD Symposium marks another important step in the
promotion of the Circular Economy in Thailand. It has made an
impact in the government sector, the private sector, as well as
the public in general. o
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P-DNA hereby features two energetic executives who have been rotated to
many positions during the past few decades. After beating challenges, they have
recorded a really impressive profile.

Their passion and mindset are main driving forces behind their successful
career, which involves building a good team and applying their diverse knowledge
as well as experiences.
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About 25 years ago, Mr. Kulachet joined SCG as an engineer
for its Chemicals Business but ended up being rotated to a new
position almost every two years. Now the Chief Finance Officer of
Packaging Business SCG, Mr. Kulachet sees rotations as a normal
and useful part of his career. In his view, rotations come not just
with challenges but also with opportunities to learn new things.

“I think I have already worked in almost all fields of works
at the firm. | was a manufacturing engineer, a project engineer,
and a salesperson. | had also handled planning, accounting, IT
and finance. | was a chief operating officer before being the Chief
Finance Officer (CFO). | don’t think | have outstanding caliber.
It’s just that when | was younger, | was determined to live up to
whatever challenges coming my way because | felt | should not
fail my trusting seniors. But by now, | have realized that it’s also
very important that | have learned to assign tasks to specialists.
| don’t have to do what some people have already done well
but | must focus on things that need to be done but have not
yet been addressed. It’s a way to boost our firm’s potential. The
bottom line is that the firm won’t prosper just because of a single
person, but teamwork,” he points out.

In his current position, Mr. Kulachet has always accorded
importance to strategies, coordination, human-resource
development, and especially stakeholder management.

“Honesty, Humility, Humanity and Harmony are the core
parts of my work philosophy. | am honest with myself and my

colleagues to ensure work flows smoothly. Also, | treat everyone
as equal. No specific person is more important than others because
everyone has his or her own expertise. We have learned from each
other while working together. There must be mutual respect and
happy work environment,” he emphasizes.

He says Collaboration is the foundation of Trust & Harmony
within the organization. So, it is not enough to just do one’s duty
well because the firm has shared goals for all its members to
pursue. “It’s about succeeding or failing together,” he points out.

Mr. Kulachet believes in work-life harmony. “You may not
accord equal importance to these two aspects of your life.
But on the overall, you should be happy and free from stress.
Whenever | feel harmony is gone, | start restoring the balance. Every
organization must place an emphasis on both performance and
health of its members. Don’t overdo it. And achieve harmony,”
he quips.

I
Collaboration is the foundation

of Trust & Harmony

“It's about succeeding
or failing together.”
|
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Starting off as a sales representative of Siam Pulp and Paper
Public Company Limited 27 years ago, Mr. Ekaraj is now the
corporate marketing director of the Packaging Business, SCG.
As the firm has assigned him to various roles during the past
few decades, he has constantly received new experiences and
perspectives.

“Learning and Teamwork are the key tools to overcome
challenges. When | was a sales representative, | had to take care
of customers and drive sales. When I was a planner, | had to focus
on the overall picture of the firm’s business. | was once posted
to UPPC in the Philippines too. While there, my key tasks were
related to Finance & Procurement. Then, | was back in Thailand
to handle sourcing. These roles are very different in nature. So,
it’s important that | am always open-minded and ready to learn.
When in a team, make sure all members have good attitudes
towards one another,” he explains.

Now that he is in charge of marketing, he has made significant
efforts to keep pace with fast-changing environment in the world
particularly in regard to trade war between the United States
and China.

We need to adapt to fit into
the changing world. We have
applied model to improve
all functions and ensure
every unit is dynamic.
We communicate more
for greater understanding.

-

“We need to adapt to fit into the changing world. | have
applied Integrated Business Excellence model to my work so
as to improve all functions and ensure every unit is dynamic.
We communicate more for greater understanding. | also work
closely with my team as | try to make sure the strengths of each
member complement the work of the whole team,” Mr. Ekaraj
continues.

“Teamwork will materialize when you open up to others.
Each team member is a jigsaw piece. | focus on putting all these
pieces together in pursuit of success. My experiences have taught
me that teamwork is the ultimate driving force for the firm,” he

concludes the interview.

Teamwork will materialize
when you open up
to others. Each team
member is a jigsaw piece.
Teamwork is the ultimate
driving force for the firm.
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We may be too busy adjusting
ourselves to the digital age to notice
that the world is already set to shift
into a new era. Pretty soon, the Age of
ME will materialize in full requiring all
businesses to pay attention to Detailed
Personalization.

Your Answers has decided to
address the Age of ME here so as to
ensure you get prepared for the changes
that will strike fast like a lightning.

Dr.Ake Pattaratanakun, program
director of Master in Branding
and Marketing (MBM-English]
at Chulalongkorn Business School
and branding consultant for various
leading organizations, has got useful
information to share. Let's hear directly
from him.
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According to Britain’s renowned
Cambridge University, the Digital Age is coming
to a close and the Age of ME is dawning. So, all
businesses will have to embrace big changes
in the near future.

Big Data and Artificial Intelligence (Al) are
now key tools for a business to understand
each customer better. In the past, marketers
just identified target groups despite knowing
full well that each person in the group is
different. This is because marketers do not
have adequate personal information of
customers to personalize services or products.
But today, big data exists and Al is here. So,
it is possible for businesses to implement

personalized marketing.

Your Answers

The Age of ME will present a new
(and big) challenge to packaging business.
The dawning era requires that this business
pays attention not just to its customers
but also their customers.

“Because the packaging business operates
a Business to Business to Consumer Business,
it deals with two groups of customers — its
own customers and their customers or end-
consumers. When the Age of ME begins, each
customer will demand personalization for his
or her individual needs,” Dr.Ake says,

“At the B-to-B level, the challenge is
that our customers may not compile their
customers’ data. Without such data, we

would be at risk. The farther we are from

end-consumers, the greater our risks. So, the
solution is to reach out to end-consumers,
gather their information and understand them
more. This is the key to create happiness for
them and success for our customers.

“In the Age of ME, packaging business
must embrace Collaboration to link two
pipes of information. The first pipe is to
connect with our customers, which will pave
way for confidence and trust. The second
pipe is to connect with end-consumers for
detailed personalization. We have to revamp
our mindset. Don’t look at our business as a
B-to-B. From now on, it is a B-to-B-to-C.
This is a secret code to success”.

Dr.Ake recommends that this business
should find a data-specialist partner and
create a dedicated customer-data team within
its organization so as to acquire customer
insights. Data management must be taken

seriously, not just as a supplementary task.

Packaging might be just a container
yesterday. But today, packaging means
something much more. In fact, packaging can
even help gather customer data these days.

“In some cases, packaging can serve as
a Customer Educator. For example, it may
teach customers how to fold a box. In some
other cases, packaging can conduct a CSR
campaign. For instance, an Indian firm has
given an extra feature to its kraft boxes so
as to ensure that after use, these boxes can
be given as folded bags to cash-strapped
children,” Dr.Ake explains.

“Innovative packaging will be the new
rule. RFID technology, after all, can be
leveraged to do much more than serving as
price tag. It is a great tool for gathering data,
which will increase customers’ convenience
and enrich business insights,” he continues.

“When the Age of ME combines with the
understanding of packaging’s endless value,
boundless success will be with the packaging

business.” he emphasizes.

Dr. Ake says Japan’s TOPPAN is worthy
of being classic case study.

“TOPPAN used to focus just on paper.
But as its business evolves, it shifts towards
packaging and then customer-data collection.
The firm has gathered customer data so well
that it even knows their DNA. That’s how it
can collaborate with a prominent medical
school in developing personalized medicines
and the most appropriate dose for each
patient. Detailed personalization can have
massive significance and add huge value to
this business.” Dr.Ake concludes.

The changing world bring both challenges
and opportunities. Business people, therefore,
must be on alert and move forward. Now
that the Age of ME is materializing, those
who have missed the bandwagon will face

scary circumstances. Those who have been

well-prepared, meanwhile, look set to enjoy

>

gigantic opportunities. o
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Because we care about the safety of our staff, customers and

4 MUSf-Downloqd Apps business partners, we would like to recommend the following
four applications. All of them promise to give greater road safety

fOI' Gredfer sqfety to their users. Check them out.

AV A A A A A s -

N3tusavenm Innuvasnsdowalnu? aeswninde o kuueunaindu

SafeMate TiazidustieUsuilusziumnudasasielunistulvesnn waz

w"éguu$\llaeu I ﬁl':e AesudafouslonuingasuingAnssunisiuiflivasads Tnsaain
v

' SammnuiuasngAnssunstudou g Uszneuiu wu maudsunaiiuse
S —l - o ) .
n“sauauaeaﬂﬂ N131887 N15UIN WATNI3L3Y Feazuannaliiiuwuuisealng ey
n1siAuNIe wavasUssiiuazuuuly wisuvanAwuzdeyTulge
It promotes

safe driving

nstutvesnnlunss 9 deludnaie

How safe is your driving? SafeMate will tell you. This app monitors
,, your driving behaviors including changes of traffic lanes, braking usage

and acceleration rate. Better still, it issues warnings when your driving

turns risky. You will see your driving scores and advice after each trip.

»

This is a useful app to improve your driving.
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“ IDRIVE

Jusnalandu
Rewards for Good Driving

24
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How good your life will be if your
safe driving offers not just safety but also
various other privileges? iON GO hands
out points that can be redeemed for
freebies plus discounts on car insurance

and more.

|WounngIwaNIau
Friend in Need
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This app sounds an alarm whenever
the vehicle moves forward or yours get
too close to it. Also, Safety Sight compiles
all emergency numbers you may need.
It automatically records accidents, sudden

application of brake, and crashes too.

dulidovdu nautuauly
Worry-Free Ride Back
Home after a Drink

24
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Party goers will love this app. No
matter how many glasses of alcohol
you drink, you can be rest assured you
will be back home safely when this app
prepares a personal driver for you. It is

also possible to book a female driver. P
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Leverage It for Business Opportunities!

(#ondalisnn3ul nnAdRIsI8GUED nnsassesuulandutnosiliin uanisnsendoyadiudavaisitAfUKUILIUGL
TagniAusausaulinukua aunaiglundsdoyaukiranaiuisafonius:ydanugaiisilditeats Taglawrdoyavalis
tulanooaulad 8ais1iAcuRdoulrouinimils Agigniuldua:wdouthutdus:Togduiniiitu

Stanford University wa: Princeton University Tatnenisiudiesauniu lagnisuidoyanisnoaidulyduaindudaagiiiiusu
300 AU UY3LASIHA2EIENISNMIATINAIANSUAADUWILNDS 'auz-nmsns:u‘ﬁ:muﬁuﬁ%mamajuﬁaad’lﬂﬁmnﬁ.] 240 Au nSonatlu
80 Wosidudvainauesny Guanilkiiust nneguiisiadaulnouulanosulattunateludoyaiusuuiniawisailutdanula

gamndoyaninuagnihluiomseenailus:uuudd a:nareiluguwastunisasiilonianiissia Rawisatuidesoaldlusau

Did you know that every online activity you have made leave a digital footprint? This applies not just to
information you have submitted to various agencies online but also websites you have browsed into.
A joint study by the Stanford University and the Princeton University reveals that digital footprints can identify
240 out of 300 people the study covered. Such findings confirm that Big Data, when properly managed and analyzed,
can be very powerful. In the business world, Big Data may provide endless opportunities.
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Big Data is Buzzword: But Do You
Know it Well Enough?

Big Data of course refers to a big chunk of data.
Coming from various sources and existing in various
formats, Big Data changes real fast.

So, it takes efficient Data Management to reap
the utmost benefits from Big Data. First of all, choose
important and crucial data. Then, organize data in an
orderly manner. Next, keep it in an appropriate and easy-

to-use format. Last but not least, analyze it before use.

“You will always win
if you know yourself
and others well”

Consumer Insight is Goal

After efficient data management is in place, a business

must find consumer insight and use it well. Consumer
insight will give answers as to what consumers do and
what they like. But to win these consumers. A business
must also be able to present services and products that
wow them too. With the help of big data, it should even
be possible to personalize ads to suit target groups’
specific interests.

Facebook is a master in Big Data usage. As Facebook
users click Like, make comments, share posts or chat
in message boxes, this popular social media network
gathers useful data for business purposes. Such data is
used real time as Facebook identifies the most relevant
consumers to marketers across the world. At present,
many brands have monitored their members’ behaviors
too and presented special promotions based on their
interests and behaviors.

In the 4.0 era, the world is moving into the digital
phase. Yet, the classic saying of “You will always win
if you know yourself and others well” remains relevant.
And to know consumers well, let’s gather and use crucial

data. It is key to presenting something consumers really

want. O
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Champ Bajang Serves

USSIA21UDS8SAYINAUASU
A28USSINCUA Ezy Steam
Original & Delicious Taste of Rice
Dumplings in Ezy Steam Packages

mnIu'LIusauL§0Jﬂ31Uas'aaua:a“nq6u§u1§ﬂﬁt’ﬂudﬁa Takes quality ingredients, deliciousness, and great
ranlumsus:noussiioMISLad EJ:ISh"E)a’IlHqﬁﬁ’]TﬁQuﬁm packages for a food brand to be successfulin both Thai
omshthtrulunanads:aunnuasa uaslasumseousu  and overseas markets. Champ Bajang, which sells
mtudssinfiuasdnaus:ine tasty rice dumplings, knows this success recipe.

W UG Sub-nssunadeunaitidasuodunan Champ Bajang first sprung into operations out of a
AYWBSOENNSATDYEIUSSWUSY Meldmsusiisiugas  Wish to keep alive a family’s wonderful rice-dumpling
mengull Acudu Bsto a3IWUNSwe ugasaidaly  recipe. Now managed by the family’s new-generation
AWIT-uluUs:qdnaralan GuAeaumshaldas:ndy  executive Mr. Thiranai Tripermsap, this small business
A2UDSOY JNNAU UaUSSINTUA has made a big success and exported its products

overseas.
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Heir to Safely-Guarded Recipe

More than 80 years ago, a family migrated from
China’s Shantou to settle down in Thailand. Coming with
them was a great recipe for Bajang or rice dumplings.

“When my great-grandparents first moved here, they
hardly found any Chinese food in Thai markets. So, my
great-grandma made rice dumplings for a Chinese festival
by herself and shared them with relatives and neighbors.
Inheriting this recipe, my grandma made rice dumplings
for use and also for sale to Chinese-ethnic neighbors.
My mom is in the third generation and she opens Champ
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Bajang as a small shop on Sukhumvit 36 area out of fear
that this recipe will just be gone. The recipe is now shared
with my only sister while | am in charge of marketing,”

Mr. Thiranai says.
From Family Kitchen to Global Market

The fourth-generation owners of this Bajang recipe
have taken concrete steps to export rice dumplings from
their family business to another continent. They, after all,
have complete confidence that deliciousness has never
changed.

“Of course, the main objective of Champ Bajang is
to keep this recipe alive. But during my studies in Britain,
| saw opportunities. There were quite many Asians living
there, with Asian food and ingredients available in the
China Town. During the Dragon Boat Festival, | came across
rice dumplings but none tasted like my family’s. So,
l'arranged a blind sampling test for Thai and foreign friends,
people in the China Town, as well as representatives
from various shops and restaurants. The test shows the
rice dumplings by Champ Bajang are their favorite. So,
we have supplied our rice dumplings to Four Seasons
Chinese Restaurant in Britain. Our products’ great taste

are guaranteed by Michelin stars,” Mr. Thiranai says.

Hot Rice Dumplings in Your Plate

To deliver its rice dumplings to customers living
faraway, Champ Bajang has risen up to a key challenge. It
has made efforts to ensure its food products always taste
good just like when they are freshly cooked, last long in
a shelf life without preservatives, and importantly prove
convenient to eat for consumers. A half-hour steam to
reheat rice dumplings is too complicated for modern-day
consumers.

“Free of preservatives, our rice dumplings last for

1%

ALy

o

as long as two years because we have kept them in
cold rooms that are perfectly in line with international
standards. Regarding heating, we have also striven to
respond to consumers’ behaviors and lifestyles by
creating a suitable package,” Mr. Thiranai continues.

“It’s lucky that we have met SCG, the leader in
innovative products. SCG has explored solutions for us
and created Ezy Steam packages for our products. With
this cool packaging, consumers just have to put the whole
bag into a microwave oven. No tearing is required. The Ezy
Steam bags can inflate and release heat itself. With this
package, the heated rice dumplings taste great just like the
freshly-cooked ones. The packaging also looks really nice.
So, the product is perfect as a souvenir too. Importantly,
this package can be printed. We can thus print down
our distribution channels, which in turn increases our
business opportunities. Aside, this package significantly
shortens reheating time needed for rice dumplings.
This is an innovation that our competitors don’t have,”
Mr. Thiranai quips.

The secret recipe of Champ Bajang now lies with
not just deliciousness but also its ability to identify
consumers’ needs and exceed their expectations. Rice
dumplings based on a family recipe, as a result, will stay
in the hearts of customers for generations. ®
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Expression Tape

WasunAsuemunes dinedanud st umn
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If you are looking for a fun way to decorate your
home, go for Expression Tape. Available in both solid
colors and colorful patterns, such tape can definitely

make a wonderful decoration.
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5 Cool Ideas
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Form a deer-head with expression tape. Inside this head, post
photos or reminder notes. Also, add a small hook to hold keys.

. Paste colorful tapes on old wooden boxes, cabinets, chairs, or

tables.

. Apply expression tapes on wall in solid colors to create wallpaper-

like mood.
Fix a 0.45 x 1.20-meter wood board, which is 12-cm thick, to
the wall and use expression tapes to form its fake table legs.

. Fixa 0.20 x 1-meter wood boards, which is 12-cm thick, along the

wall to form a long shelf. Then, form curved lines with tapes.
» Make sure the lines look like tree branches spreading out.
Then, attach little hooks to hold keys, caps or scarves. O

Expression Tape K8oINUN1D DA WIKTYD
Ununaw ilemoe:nsan dndosiliony
RFoulA:WUNUIa Gyoonia:il:ia/
Expression Tape with medium
adhesiveness for easy tearing, pastes,
removals and re-pastes

ligusovda/
Cutting board
&g
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Paper cutter, B |
| scissors - !

= q_hmssﬁo /
= Ruler

audo ywau/
Pencil, eraser
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2. Aowumiduiingly

Instructions

1. Draw desirable patterns on wall.

2. Paste expression tapes on those patterns.
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VEGANERIE
CONCEPT
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Vegan Dishes
for All

Alive

Veganerie Concept B $1UILAULIILINVDY
Useindlng ASUTIOIMIS 109V LAZLUINGS
nnuydenldingRuvdnainin Unannidednd
wazndnfusianded lddhesdulivieus uenand
fafléniden Gluten-free dmugiuingiaudnge
szuduiiowindne Enclish breakfast amsiduuy
Sanqusaifu yunddlanunsudsznugiuldnsen
fuvdesuarosiiin asurdumean e Tea Set:
Sweet Room & Tea ¥18u 9 W@svInSauAndeeish
vieutiuifewiingne Fried Chicken Waffles 11kila
e dniafinnen uazadadens MuieInsuiu
nnansUstlowd uaaedin unvlifinoiaineson
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Veganerie Concept is the first Vegan
restaurant in Thailand that serves food, dessert
and bakery. All. menus are mainly made from
vegetables without meat or animal products,
neither eggs nor milk. There are gluten-free
dishes for those who are allergic to gluten.

Dishes
Lo All

Bright up your day with traditional English
breakfast plate with V-Sausages, Baked Beans
and Sauté Mushrooms served with homemade
bread. Enjoy the afternoon with Tea Set: Sweet
Room & Tea serving warm tea with Vegan
assorted cakes. Go for the heavy meal with
Fried Chicken Waffles: Vegan Waffles and Fried
Nugget-Style Mushrooms, served with Caesar
Salad - one dish with all nutrients, low calories
and no cholesterol. Give yourself a try and
your stomach a rest.

Veganerie Concept

Rog YoudyLdN 24 MAIAIULUEUAFS URoawdouway
wWanniu a1 10.00 - 22.00 u.

Ins. 02-258-8489

Bulyd: www.veganerie.co.th

Address: Sukhumvit 24, behind Benjasiri Park
(Skytrain, BTS: Phromphong station)

Open daily from 10 a.m. to 10 p.m.

Tel. 02-258-8489

Website: www.veganerie.co.th
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MAY
VEGGIE
HOME
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Vegan
Restaurant
Even

Meat Eaters
Will Love

Alive

Vehan
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Wipe off the plain look and bland taste
of vegetarian food with May Veggie Home’s
Vegan menus. Both vegetarians and meat lovers
can enjoy various homemade dishes cooked
from organic Vegan ingredients without animal
products or MSG. The meat substitutes in

each menu are made of tofu, mushrooms and
grains, created to have a meatlike appearance.
All dishes are good-looking and healthy with
protein, lined up for selection: Thai-Fusion,
Western, Japanese or international style. The
recommended menus are BBQ Cheese Burger,
Pho Yum Dried Noodle and Lotus Stem Salad
with Vermicelli Noodle and Vegan Fermented
Fish. What are you waiting for? Let’s spice up
your palate now! ®

May Veggie Home

fog: uonalrnnsidud@n Exchange Tower
Wanndu a1 11.00 - 22.00 u.

Ins. 02-118-2967

waln: May Veggie Home

Address: Asoke-Sukhumvit Intersection
(opposite to Exchange Tower)

Open daily from 11 a.m. to 10 p.m.

Tel. 02-118-2967

Facebook: May Veggie Home
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"Ban Rang Plub Lommunity”
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Sets a Sustainable Waste Management Model
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In the past, Ban Rang Plub Community in Ratchaburi's Ban Pong District had been littered with rubbish and rife with disease carriers.

But things have changed for the better after locals, with the help from various parties including SCG’s Ban Pong Plant, learnt about garbage

separation and started seriously managing their waste. Inculcated with the right mindset, they have used resources efficiently and created

value from garbage. Today, the community is zero waste and becomes a great learning center for waste management.

gugulUIusIWauna:ls?
What Does Ban Rang Plub Community Do?

’
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Maintaining clean

Jomsve:aogKnan 3 Rs
Managing waste based on 3 Rs
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(Reduce, Reuse, Recycle) environment
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Weuunodw asusigla
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Developing livelihoods for
locals” income and happiness

via many projects

Us:uuinnisyalkaaly
og130Us:dnsnw
Setting efficient system
for discarded stuff
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Organic Fertilizer Production Project

It turns garbage including earthworm dungs in the
community into organic fertilizer, which in turn improves
soil conditions. This initiative also promotes organic
farming. Locals therefore automatically enjoy chemical-
free vegetables and good health.
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Plastic Bag/Foam Packaging
Reduction Project

This project encourages locals to carry
baskets and food-box sets to a market.
Local shops, meanwhile, are asked to help
reduce the use of plastic/foam packages.
For example, if customers bring their own
fabric bags, they are offered extra

vegetables.
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Waste to Value Project

Because some types of waste cannot be
sold at a good price, this project seeks to
recycle that waste into new items that
have new value. For example, it produces
caps from emptied fabric conditioners, rice

sacks, and liquor boxes.

o=
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Reuse Project
It uses discarded plastic cups/bottles, milk
bags, fabric conditioners, and tyres in

seedling preparations.
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Donations of Recyclable Waste

The community has its central waste-
separation spots to handle various types
of waste such as organic waste, recyclable
waste, and hazardous waste. Income from
waste separation is used to develop the
community.
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Today, Ban Rang Plub Community is clean
and demonstrates good hygienic standards.
Its impressive waste management also
generates income for locals and sets a good

role model for other communities. (@

Woguyulaanvy:
When waste is gone,
results are:

guyuE=10

Clean Environment

wanzualsnanald
Fewer Disease Carriers

asuswlatkgusu
Income for Community

JuBULAUY
Happy Locals

vadSatiusuwau
Success at Ban Rang Plub
Community

¥

Jsurcugezanainin
10 1 fousulAsINS
Waste amount
reduces by more than
10 times.

yg=dunsgawsain G
Us:logu 147.96 au /U
147.96 tons of organic
waste are reused
each year.

5 Y
e

vosslgnainule
Us:Towdla 63.55 au / U
63.55 tons of
recyclable waste are
reused each year.

nnASISaULENYY:
QndaJ 100%
All local households
correctly separate
waste.

4
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aawandaan
302.7 Alansu / U
Plastic use reduces by
302.7 kg / year.

ve:nolUTUEUs:Togu
119.16 u /U
119.16 tons of general
waste are reused
each year.

ﬁ&

anYY=dUNSIY
468 filansu / U
Hazardous waste
reduces by
468 kg / year.
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AJgginAUIAlugUBU
Wurug
Zero waste in
municipal bins.
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See Your Doctors
Online in Digital Age
O o
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Fast-evolving technologies have
served greater convenience to people
across allfields. In healthcare sector,
they have already removed people’s
need to brave heavy traffic or queue
for hours at medical facilities just to
get a diagnosis.

These days, many hospitals have
prepared online platforms for their
customers to receive healthcare

services anytime, anywhere.
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Your Healthy Hub |
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New Forms of Medical Services
«  Fill personal information such as name,

sex, and date of birth online;

+  Checkthe name and profile of available
doctors and medical specialists
such as pediatricians, surgeons and
gynecologists online;

e Get Pre-Hospital, In-Hospital, and Post-
Hospital services online;

- Attend digitally-enabled healthcare
programs in line with international
standards; and

. Receive healthcare information, etc.

e Choose a doctor you want, and select
service formats such as online chat,
phone call or VDO call;

- View your health and treatment
history, etc.
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aaulendladdaladzovnugnl  Solutions to Current Lifestyles
. L%"l5w’%ﬂ’ﬁw’mﬂmwzﬂﬁv§ﬂﬁ ynan  ®  Access medical services anytime,
o Faegliuinslunisianieidsunas anywhere; and

nstanunelanisnuiedlaglyday ®  Reschedule medical appointment

s L‘ﬁ'ﬁm‘ﬁﬂaal,%uma% online, without any need to call any

hospital staff.
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Better still, such online medical
platforms and applications are designed
with a strong focus on information
security. Users thus need not worry about
information leak. However, they should
always read service conditions carefully
because while some online medical
services are free, several are provided at

afee. @
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Walk the Talk:

Waonusnyavnuaulky

MogohusnavAdaulKy 331y I0$And
nssums@damsliny ssNILWAINIIY AT
AtiAUd A AUMSsdoanstiigilaaseiu (Talk)
ttazn1saviion1asy (Walk) H3onis18eNIN
“Walk the Talk”

Mr. Wichan Jitpukdee, President of Packaging
Business, SCG has already stepped onto his first stage
for internal communications. Reflecting his mindset,
his talk focuses on “Walk the Talk” concept.
Heading a big business amid the intensifying
competition, Mr. Wichan has used his forum to
discuss operating results as well as business

directions.
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The first WJ Walk took place inside a hall that

included the exhibition on the Packaging Journey as well

€

as the various products of the firm. The audience,
therefore, was reminded of the Packaging Business’
positioning — Packaging Solutions Provider.

Mr. Wichan started his speech with an emphasis
on safety. He praised staff for lower accident rates
at workplaces before emphasizing that everyone
needed to keep the momentum on safety culture.

Regarding business performance, Mr. Wichan
said SCG’s total sales during the first half of 2019
reduced by 7 percent to 221,473 million baht from
238,697 million baht in the first half of 2018. According
to him, the drop stemmed mainly from the lower prices
of chemical products sold by the firm as well as soaring

expenses from labor laws-required compensations.

11

Continuous Improvement
Culture, which could
holds key to business

adaptability and success.

JJ

In the first half of 2019, the Packaging Business’ sales
accounted for 19 percent of the firm’s total sales.
The percentage went up from 18 a year earlier, even
though Packaging Business’ sales value dropped from
43,773 million baht to 41,529 million baht. This is a result
of the fact that other businesses of SCG had also recorded

lower sales in the period.

WJ Walk
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Thailand was the biggest market for the Packaging

Business, SCG. Coming next were Vietnam, the Philippines,
and Indonesia respectively. Mr. Wichan said he planned
to place a stronger emphasis on overseas businesses
from now on. At present, machinery for the Packaging
Business in the Phillipines is being improved for greater
efficiency.

During the Q&A session, Mr. Wichan provided answers
to every question. He then recommended staff to
embrace Continuous Improvement Culture, which could
holds key to business adaptability and success. He said
such culture, which could not be bought with money,
must be created and nurtured.

Mr. Wichan concluded his WJ Talk forum by granting
WJ Recognition to staff who had contributed to the

business’ success or reputation. o
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2 Great Podcast Programs for English Listening

daunnmswitwalanatiedninu:nswinmuadingy drednrnisdesmieens Podcast AlsualidotioudshanuoUwalndu
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Today, Podcast presents another interesting alternative for English listening. You are therefore recommended to

check out the two following Podcast programs. With them, you can practice English listening anytime, anywhere.

We need to talk

We need to talk iusienisvesaulnedavilaedidngin
The Standard ffiusienislasanlu - a13n3 gvdumuu fivau
fatlumsiignnudsnguadesuas nguiduussifuiiudasau
nifanuvaynauu lawd wagldyuuesd q dddnwdingy
lunisaiiusiens Jaguudits 45 aaulifany

We need to talk: Produced by Thais-owned The Standard,
this program features Savitree “Beau” Suttichanond as
host. In English language, she interviews various celebs in
a fun, inspiring way. All celebs are also fluent in English.

#ali7 www.thestandard.co/podcast w39 YouTube: We Need
to Talk EP.0 Uuz11578073

Listen to this program via www.thestandard.co/podcast or
go to Youtube: We Need to Talk EP.O for the introduction.
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All Ears English

All Ears English {usiemsvesssuszme figuuuusiemsiunms
waneiuayn q serivaesisnAsatunsuussElnaumun
nwidanguuagddwiuiaulalunisdears Tnefineuiduduos
578n1531 We believe in Connection NOT Perfection! #3®
o1 mwililunsdeansuazanusislusniudosauysaluuy

Al Ears English: This overseas program recommends useful
sentences and vocabularies for English conversations.
lts two hosts deliver the content based on the We believe
in Connection NOT Perfection! concept. P

Halduauwaiatu CastBox: All Ears English
Listen to it via CastBox app: All Ears English.

Wauamﬁli/wm/Source: https://sabyenglish.blogspot.com/2019/02/
practice-english-podcast.html
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Relax & Have Fun
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a LOT

Big Fans of a LOT

In a bid to appeal to readers of all ages and lifestyles, a LOT has got a revamp with the launch of
two new columns. Have you read them yet? If yes, answer the following questions for a chance
to win prizes.

noAUUN 0s.lond nnssuna Wunoduladgoa:ls poaulUs:innialu a LOT Agniancu (slaRandassunniau)

What column has Dr. Ake Pattaratanakun now written for? Which kinds of content do you like most in a LOT (you are always
looking forward to reading it)?
1. dwnadaansiBaisionnululitussdns

Updates about the firm

2. ¥UAU-FURYI

5

1. Your Answers
2. The Big Idea
3. Unbounded Way

The age of ME tuAcuKu1eh o.lon osugAoo:ls

Interesting restaurants & attractions

How has Dr. Ake defined the Age of ME? 3. awlnansudnAssni-mMsnala
1. gAUKINMSOBUAURIAMUARIMSIaW =R UKTauU Business/marketing trends
The age to respond to different needs of each customer 4. USu mindset 1tiu passion

' a Y - &
2. gAUKIAUEINTAGNASIBUAAALUUENTI
The age of detailed personalization
QnNJ 2§

Mindset advice and something that adds passion
5. lnU-gaJs1ida
Games and prizes

Both 1 and 2 are correct. ’.‘z N
AtuasNtHwULELSaItoallu a LOT (1 A:ldlautantuuingidu
38nagadnsuwiniutunisusuciieienumsasuudal How can a LOT prove more appealing to you? |

& - e pa— >
wWor-peauul 9 tlAnukanHarguIndu
Having a greater variety of content/columns
2. aunnsUiautin:nasauindu

mumuusthgalntudaud ennadidu foesls 1.
What is Bon Jakobsen’s best advice for staff in the face of changes?
1. udwesBlupauwasnlyu

V4 o
Keeping yourself in comfort zone i :
2. Usu Mindset uazranuintagesdlitumsrianu

1
1

I Becoming more compact
1

1

1 Adjusting mindset and understanding more about ego

1

1

1

1

1

3. 21803sn @EB1d nstwn iuale srudeauien
More modern layout & easier-to-understand
graphics

4. wwnodmumdouaznw ((Klkoidu riatEnal)

New sizes of fonts & pictures
(either bigger or smaller)

5. 3u<lUsas:y..

Others

a
LOT

g othso uauraouWSoUBIUAaNIA:AMURAHSUATZouS WIAUTGN kamonrae@scg.com METUSUR 29 WOARMOU

at work
3. s Widsus Winmedstk «
Neither taking new initiatives nor learning new things

351tunatgnmiunuugasntulaudilduagnils

How has Bon Jakobsen won customers’ hearts?
1. A53ta-DU3ndu-daiau
Being sincere and having a clear-cut stance
2. w1 §is1 sudounsIEUSouns)
Full understanding is the winning strategy.
3. mwuinlauin mieglades
The more you do, the more you achieve. The less you do,
the less you earn.

Packaging
Business
Newsletter

2562 (nseifuwiiniu SCG goiluflogaiinuuuzas) ghfsndia:aougn SUlUiAEY Starbucks Card YA 200 UIN $IUDU
| -~ ‘Q ’ 10 sWJA IIakuauKuUloIdudu « TsdUn 91Udu 5 sda
Send your answers via email with your name and mailing address to kamonrae@scg.com by 29 November 2019

(If you are SCG employees, please use your office address). This time, winners will get Starbucks Card and big Idea cushions. o

Congratulations!

drsuglzndnasurmunndeviu a LOT adufA 16 Tdin
Congratulations! Winners from a LOT Vol. 16 are:

flundld “nszidigeyu SCG™: 1. AuSen LiguRY . Warunee Tonsiri 3. wiyAs Sosnay

2D

Jluadld “gedn SCG Circular way”: 1. 3ty d3AdsS . NUA @1EUNG 3.qld eysnwana

Iwgan IseRasal 6. 1NULANA LARLAAN

o NN

A1 FURNIN

4. @dnwal Yoaiuside
7.@
1

- aigNIWA wInazeel 9. UaluRT qUVSNITINA
10. Funssend Sungndiay

10a9Y: Relax & Have Fun Tu a LOT Vol. 16
Answers: Relax & Have Fun in a LOT Vol. 16
3. better

1. challenge 2. solutions 4. together 5. inspiration 6. partnership




| Spark Your Passion
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Opening Your Heart to Customers, Giving Value to Your Job,
Giving Yourself Opportunities:
Success Tips of Bon Jakobsen
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This new column is
launched as space

for inspiring words

and ideas of a famous
columnist/celeb.
Listening to someone
full of passion is a good
way to fill our heart with
happiness and energy,
after all.

Many people know Bon Jacobsen is a columnist of Johjai tv program. Also a pioneer

YouTuber in Thailand, she has long shared her positive viewpoints and good content

on the video-sharing platform. Spark Your Passion has interviewed her today to get
her useful tips for one’s work and life.
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Ignite Passion by Associating Your Job
with Value

“These days, people are prone to think
that they need to find passion before
they can find energy to do anything. But
in my view, passion is not a cause. It’s
a result of actions we have taken and
accorded importance to. Those actions
must be associated with something
grander than ourselves. When we see the
value of our actions, we will have passion
to do all those actions. For example,
accountants will be bored if they think
they simply work over numbers. But if
accountants begin looking at their jobs
as an occupation to uphold righteousness
and fairness, then they will realize their
job is meaningful. When ones feel burned-
out, it’s not because ones work too hard.
But it’s because they do too little about
what is meaningful to themselves. You
should find time to nourish your heart
and nurture yourself too. It must not be

all about work.”

| Spark Your Passion

Stepping into Customers’ Hearts -
Opening Your Heart & Be Understanding
Being Sincere: “Treat customers the
way you want to be treated. When we
are sincere, customers will notice that.
Sincerity will show from our eyes and
actions.”

Sticking by Our Principle: “Customers
have chosen us because they trust our
past work. So, our stance is important.
Respond to customers’ needs in our
own style.”

Being Clear-Cut: “Communicate a lot for
clear-cut understanding. This way, work

will flow smoother.”

Knowing One’s Ego: The Beginning of
Embracing Changes

“Staff usually don’t like changes. This is
one big problem. But we can solve that
by changing their mindset. Ones should
understand that we prefer to staying in
the comfort zone not because we don’t
want to change who we are. Many other
people also love status quo and hate
changes. When we understand this,
we will learn to challenge ourselves.
Successful people are not afraid of
changes.” (D)

When we see the
value of our actions,
we will have passion

to do all those
actions.
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How to Unwind in Bon’s Style

e Making Merits - “When we give
something, we start the flow of
energy with stress going out and
energy coming in.”

e Moving Your Body - “It's a way to
ease stress and strain. Make some
physical moves and stretches.”

o Chatting with Friends - “We all need
listening ears. Friends are unpaying
psychotherapists. Friends may judge
us but they listen to us for free.”

Joua ganadidu
Bon Jakobsen

%

Speaker trainer / Online content creator
YouTube: Bon Jakobsen

Do)

IG: Bon Jakobsen




CREATE A
DATA-DRIVEN

OMPANY

Tugnzov Big Data ©VFANSSSAIILOULIN
18ARWAUNISUN Data Analytics NTFINATY
Urynilunisdiibussiieilioas1vnoiu
1d1UsSulunisizdvdu 10Us19ld 1a:aa
s1gv19YovssNvldoyviUs:AnsnIw
AvAAryAoNsasy Data-driven Mindset
TuevAnstAIfiadu FunusfatavaSaTUILTG
minaduilovogwiral Data Scientist

a LOT auuliddoinuNAu Advance Data
Science UNSOUIIISUUUOVYON Data Scientist

RAIIUSOUIUINAOUSSARIWAINDAN 19&T7
A29YNS:UdUNTS Data Science llA:0:IsAo
AUAMYNWININADNNMIIWIUTAIG

In the Big Data Era, data analytics has been
actively applied in business operations across
many enterprises to secure competitive
advantages, boost income, and manage
expenses efficiently. To achieve so, it requires
a data-driven mindset and more importantly,

data-driven people resources; data scientists.

a LOT therefore interviews our data scientists
from Advanced Data Science Team to show
what challenges are out there and how they
contribute to Packaging Business, SCG.

Unbounded Way |

AS.Nag1 SMATYY (IVV)
Dr.Kanlaya Rattanyu (Mem)

Principal Data Scientist

“madansamnuivgshiunainais wadd 5ianuseitula
1INATITIN5EUILNTIAUYEIBIANSIINSIAY Data unaen
Wunadudud vihlviuwessiaunsandu Data w1daszii
It Tnglsifedlufeiunessuilunisdauiv Data Ivsian us
Tuvaiziioaiu nMsUssiiuguamuestoyaiitetundinszviva
Tduselemifivgsiadsdedunnurimmeegaunnlusuves Data
Scientist Safpsropanundoyainatiu

“Enwazauidiunuy Collaboration tsilaildviaudy
fiul Data Scientist aghadien wivihlusiandwils o sauffu Data
Engineer IT Waz Business User fiynaundoxnazldasdnnmg
annsavesdalosntisfunilandgsalildnadniaign ns
auduiindsinduauainuaty 9 die ilisidnaunuazlasu
Auiinietu insneeudiosdnsasd Data wiulinnane usims
wndudoyaunldiiaseildidy deadlammmneves Data
Tuusiazdaunou Ssauiitasedureliidnlaléfio Business User 93
faniiluvestoya AsituveasonilfiAndudeaint Aen1eng
Infrastructure 1iel¥in q Data gnimfiuliegnsfineldanumne
fnnaudlanseiu uazanansandu Data ienfuiululiussTowd
it daosnuilsaruiimeiiesnyilidnsons”

“Our firm has compiled data for decades already, so
we don’t really have to start from scratches. However, with
data collection system and databases mostly in place, data
scientists” major challenges still lie with how to select quality
data for analytics and business boost.

“Our work is always about collaboration. Data Engineers, [T
App Owner, and Business Users, for example, will have to work
altogether as a team in each project. All team members must

use their expertise to ensure the project delivers the best results.




Unbounded Way |

I have fun working with people from various fields, while
such collaboration also broaden my horizon. Thanks to
great team members, | realize the significance and definition
of each piece of data used. The next step for my team is
about laying down infrastructure and framework. Data will
then be compiled in systematically with clear classification
for everyone to use. It will then become so easy for all to
use data. Such a mission is one of my lists | want to

accomplish”.
|

nunfnfA Bolsnassru (Ju)
Mr.Kanoksak Shewashotiwan (Boont)

Lead Data Scientist

“n15ld Data Science wwAdgymivesssia Tukivesisan
tulalldunnndluannisvgsiauuudn uwidndioghadiuldda
Tundusednsan msren1sidenlddIsnsmeaingmansuas
Automation 1Y ULNUAY ﬁaaﬁﬂﬁnﬂﬂmﬁumwﬁmﬁu'jw
ssfavensmsivamuiverls vensdln vieandlatns

“yananmsianisiudeya aruvimeluauiinumesii
Taunuazenlussiunilie tasvhdildiauluosinsueaii
Uselewivaansld Data Science uuflandgaia uazidod Data
fodunindesmilsvesuitniiynaudedliliAnuselomigegn
wWs1rnsasisuesdnsliuidu Data-driven Company 1518esléisu
awsaiionnunihe Busuannduivsfidlanssiuii Business
Strategy way Data Strategy mismasluseiu maamuﬂuﬁag
i uaz Data Owner figuatoyaludiuvesiiies Adaamszin
wagldlafunsifivdeyaiifinuam othldoseaniagsio
vidodwieliauduiluliusslon gsiadsazduindoudonsld
foyalsogaiiusansnmuassadu”

“The concept behind the Data Science for business is
not brand-new. Only we have come the age that results
are much more effective and recognizable. By applying
the scientific method, mathematics, and computer
technology, tasks can be done more accurately and
faster, while errors are reduced. Ultimately, everyone will
see clearly which direction our business should head to,
or where we should invest or curb budget.

“Apart from data management, a tough-yet-fun
challenge is to have all parties recognize the importance
and application of data science to develop business
solutions. Another is to motivate everyone to treat data
as an asset i.e., fully utilize data to achieve business goals.
Before we can transform ourselves into a data-driven

All team members
must use their
expertise to ensure
the project delivers
the best results.

Another is to motivate
everyone to treat data
as an asset i.e., fully
utilize data to achieve
business goals.

organization, we all must see a common goal, aligning
business strategy and data strategy. Data owners or those
in charge must manage data properly so that others in
the organization can apply it further. By succeeding all
the above, | believe our company will definitely thrive
much faster”. (@
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Circular way

Circular Economy
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