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Note

P-DNA thus highlights “courage” to grasp opportunities through
an interview with Mr. Mahasan “Yai” Thieravarut, while Passionate
Experiences lists great ACTs of the staffer who has taken care of
local communities for 30 years. In Your Answers, academic Dr. Ake
has brand-management techniques to share.

A business will enjoy secure and sustainable growth only when its
people drive the delivery of value and efforts to become a top-of-
mind brand. “Brand & People” must grow together. So, let’s create
value together!
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Environmental
Sustainability

in 2021

CONIMEX IN SCGP WINS ASIA PACIFIC SUPPLIER AWARD 2022 FROM SHELL,
ACCOLADE UNDERLINES COMMITMENT TO SUSTAINABLE BUSINESS PARTNERSHIP
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Conimex Co., Ltd. in SCGP was one of the 14 recipients of
Asia Pacific Supplier Award 2022 from Shell for its outstanding
environmental sustainability. The winners were selected from
400 companies across Asia Pacific by world-class energy firm
Shell, which has long implemented the policy to protect the

environment and achieve sustainability.

The Asia Pacific Supplier Award for Environmental Sustainability
derives from the collaboration between Conimex and Shell in
several projects, including the introduction of engine oil plastic
gallons that contain 25% of Post-Consumer Recycled Resin
(PCR). Altogether, Conimex helped reduce 439 tons of Carbon
Dioxide (CO,), or 17% of Shell’s total CO, reduction in ASEAN
in 2021. Not only that the award shows trust and recognition
from the international partner, but it is also a sign of the long and
strong business partnership that lasts for more than 40 years.
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SCGP CREATES CIRCULAR DESIGN AT INTERNATIONAL EXHIBITION
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SCGP has provided display stands, which are made of recycled
paper and perfectly recyclable, for Thailand’s booth in Zone 360
- Global Collaboration at 2022 CIRCULAR DESIGN EXHIBITION.
The event was held at Taiwan Design Museum, Taipei, Taiwan.
Developed in collaboration with Thinkk Studio, these display stands
resonate well with the theme of “Never-Ending Story: Thailand’s
Materials Today and Tomorrow” that seeks to promote resource

efficiency based on the Circular Economy concept.
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STRENGTHEN HEALTHCARE BUSINESS FOR FURTHER GROWTH IN ASIA
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DISTRIBUTION AGREEMENT CEREMONY
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SCGP led by Mr. Karan Tejasen, Chief Operating Officer - Performance
and Polymer Packaging Business, and Ms. Thanissara Pathanavibul,
Manager - Business Integration, together with Deltalab S.L. in SCGP
led by Mr. Jose Saez Mateos, Managing Director, and Dr. Pongsuda
Pongtanya, Deputy Managing Director, signed a distribution
agreement with Meditop Co., Ltd. Meditop was represented by
Suvimol Sangkatumvong, Ph.D., Managing Director, and Ms.
Pornthip Leammukda, Vice President, at the signing ceremony.
This agreement aims to forge partnership and collaboration for
healthcare-business expansion across Thailand and Asia. Under
the agreement, data on healthcare industry will be shared with
the major distributor in Thailand, paving way for joint product
and service development and production improvement in the

healthcare & medical sector in pursuit of mutual growth. ®
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This consumer paper bag comes out of a thoughtful design process. So, it is
functional, stylish, and recyclable.
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Properties

Clean, safe, produced with modern machine, and packed

inside a box to prevent dust and other contaminants.

Made of recycled paper pulp from 70% to 100% of raw

materials with an eco-friendly manufacturing process.

Printed with water-based ink that is friendly to life and

environment.

This paper bag is recyclable or naturally decomposed within
6 months.

Quality Assurance in Every Step

1.

. Circular

Circular Mark: This product ranks among the first recipients
of Thailand’s Circular Mark, which is granted by the Thailand

Environment Institute.

Circular Design: Its design process pays attention to every
detail, thus able to reduce resource usage through the
creation of proper thickness/size without compromising
durability.

Economy: For maximum resource efficiency,
recycled-content paper is used to produce this paper bag
with an energy-saving manufacturing/printing process. After
use, the paper bag can also be easily recycled with
Make-Use-Return spots available across the country. There
are projects to systematically collect used paper from

various organizations too.
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This paper bag is a testament of SCGP’s commitment to developing consumer-centric and environmentally-friendly

products for sustainability. (2
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Andy Warhol x SK-II PITERA™ Essence Limited Edition boasts
colorful graphics, which have long been the signature of Andy
Warhol TV. It has three cool sentences about beauty. Apart
from Warhol's favorite quote are “If everybody is not a beauty,
then nobody is” and “I've never met a person I couldn’t call

a beauty.”

As a special touch, SK-II PITERA™ Essence also comes with
a gift set. Three types of SK-II products are nicely packed in
a nylon bag, which is made of ECONYL or material recycled
marine waste. The gifts as well as flagship essence come to
the market with a TV Technicolor box. On it is a QR Code for
buyers to scan and have fun with Andy Warhol x SK-II Arcade
game and learn more about SK-II PITERA™ Essence. There are
instructions on not just how to use the cosmetic but also how

to dispose the emptied package. Users can be beautiful inside out.

While Andy Warhol x SK-II PITERA™ Essence Limited Edition
aims to appeal to Millennials and Gen Z with Pop Culture, it
also represents SK-II's remarkable step in shaping beauty
philosophy. People who share the same view will definitely

appreciate the brand. P
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People are a driving force behind every brand. For mutual growth, corporate culture must
be strong enough to motivate everyone to focus on customers and deliver tangible results
for an organization to build the path towards becoming a top-of-mind brand.
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WORK WITH QUALITY

An organization has the duty to develop its people in
regard to behaviors, attitudes, and work methods to ensure
compliance with brand personality, foster employee

engagement, and promote loyalty. Employees will then

in turn work to the fullest of their abilities to deliver
value to customers via the organization’s products,

services, and solutions.
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CREATE A STRONG BRAND TO BE A TOP-OF-
MIND BRAND

To become a top-of-mind brand, an organization must always
pay attention to customers’ needs and constantly look for ways
to deliver new innovations with value to customers. People
within the organization thus must monitor trends and customers’
behaviors as insights will make their brand a part of customers’
better quality of life.

Behind a strong brand is the development of capable people.
When employees creatively drive their organization forward,
their brand will sit in the hearts of customers. As brand
engagement and loyalty turn solid, mutual growth will be secure

and sustainable. P
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SCG for nearly three decades already. During his
interview with P-DNA, he presented inferesting work
tips and encouraged everyone to have the courage to
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To innovate things, failures may happen. It is just
that we must learn to prevent them from recurring.

Joining SCG first as an analyst for The Siam Cement Public
Company Limited, Mr. Mahasan spent about two years handling
the transport of cement and building materials. He then won
a scholarship to further his studies at the Asian Institute of
Technology (AIT). After his graduation, he returned as the
chief of production planning for SCG’s automotive business.
His new job was quite a big challenge because he had to
supervise staff who were older and more experienced in
the production field. But thanks to this job, he got a good
opportunity to do something he had never done before.

“When SCG started laying down its own fiber optics in 1995,
I helped with IT affairs and Japan-based TQM (Total Quality
Management) model. So, I was later invited to set up quality
management system based on ISO 9000 too. After accepting
the invitation, I worked alone but successfully completed the
task with the counseling help of my respected acquaintances.
When 3G technologies arrived, I was among the first to use

SIM cards to track transport vehicles,” he revealed.

“I always say ‘Yes' to opportunities coming my way. I trust
that my seniors know how to put the right man in the right job.
Even though I may need to start from scratch in my new

position, I see that as an opportunity to expand my knowledge.”

In 2011, Mr. Mahasan stepped into packaging business as he
was reassigned to manage Siam Kraft Industry Company
Limited’s inventory and transport affairs. During the stint, he
was most proud of setting up an automated warehouse for
the firm. After that success, he landed in a new position at

The Siam Forestry Company Limited.

The Siam Forestry Company Limited in SCGP has provided
integrated eucalyptus services. Its services cover variety

development, seedling sales, counseling on planting, and

purchases of eucalyptus wood from farmers. Presently, its

business has expanded to agricultural products under Khudin brand.

“In the beginning, Khudin sold just organic fertilizer. At the
time I moved to the firm, this brand was still little known.
To boost sales and raise brand awareness, we have decided
to develop chemical fertilizer and various other farming products
under the brand. Today, Khudin’s reputation has increased.
We target small retailers and enjoy continued sales growth
because they support quality products. At the same time,

we have helped them with promotions,” Mr. Mahasan said.

Mr. Mahasan’s good attitudes shine in his career. Optimistic,
courageous, and ready to face all challenges, he focuses
on pursuing his work goals. If obstacles arise, he tackles
them even when they are not directly under his job
responsibility. He is also inspiring. As an executive, he always
motivates his team members to take up new challenges

for shared goals.

“I don’t sit inside an ivory tower. I always go to work sites
to see how staff have worked. I also encourage them to
speak up so that we can address problems together. To
innovate things, failures may happen. It is just that we must
learn to prevent them from recurring. For example, when we
first deployed agricultural drones, staff were reluctant to fly
the devices out of concern that any crash would cost dozens
of thousand baht. I nudged my team to fly the device though.
It really crashed one day. I did not ask why it plunged to
the ground. I just asked my team how to prevent such crashes
in the future. Learning by doing, my team has developed
more skills and we can now make good use of drones,”

Mr. Mahasan explained.

“In addition, I have reiterated that my staff should have Plan B
ready. What if Plan A won’t work? We have to look ahead.
Think what will happen, prepare many plans, and keep pace

with trends,” he emphasized.

“I would like to inculcate good attitudes in everyone. Be open
to new things and keep improving yourself. Do not stick with
old work methods. Aside, do a lot of exercises to stay fit
both physically and mentally. When we face problems, don’t

get stuck. Move on,” he continued.

“Last but not least, our firm has very good management tools
and technologies. So, you should use them to improve yourself

and your organization. Let's go world-class!” he concluded. P
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GLOBAL SUMMIT OF WOMEN 2022
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1F1souUs:gu MUIABU “Women: Creating Opportunities in the New Reality”

Thailand received the honor to host Global Summit of Women 2022. Held between 23 and 25

June 2022 at Centara Grand & Bangkok Convention Centre at CentralWorld, the event brought

together leading women from across the world to address “Women: Creating Opportunities in
the New Reality.”
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INDEPENDENT DIRECTOR AND
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GLOBAL sumMmIT
OF WOMEN
2022
Banglok, Thailand

Playing host to this global event, Thailand has proven its potential
to organize international forums and also to serve as a “World
Destination.” Not only that Global Summit of Women 2022
brought spotlight to the need to drive economy in post-pandemic
period and the importance of technologies/innovations, but it
also promoted gender equality. Everyone, regardless of gender,
could contribute to economic development. This international
forum, moreover, fostered networking, international collaborations,
exchanges of experiences, and inspiration for women. Connected
were prominent females, be they employees, business owners,

consumers, or investors.

Mrs. Kaisri Nuengsigkapian, Independent Director and Chairman
of the Audit Committee, SCGP, sat in the organizing committee
of the latest Global Summit of Women. SCGP therefore got
a role to play at this women leaders’ international conference,
which was “carbon neutral”. Greenhouse-gas emissions of summit
activities were evaluated, as the event focused on curbing its
environmental impacts in every step from participants’ transport

to catering and waste management.
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SCGP supported the cause by providing eco-friendly souvenirs
and decor that celebrated Thai identity. Mrs. Kaisri emphasized
that via the event, SCGP once again demonstrated its value
and potential on an international stage.

“SCGP always takes concrete actions to set examples of how
to take care of the earth. Today, waste separation and tree
planting alone are no longer enough. That's why via this summit,
we have shown what responsible businesses can do for society
and the environment. As we supported the summit, we also
demonstrated our design capabilities and creativity. Our products
are functional. Aside, our businesses resonate with all important
topics the summit sought to address,” Mrs. Kaisri said.

“SCGP’s participation in the global summit will increase its
international recognition, paving the way for the firm to reaffirm
its packaging leadership and to expand further into overseas
markets. On top of that, this participation will show the world
what we can do.”

WOMEN INSPIRE

“In my younger years, it took an extraordinary
level of effort for women to climb corporate

ranks. But today, | can see more women at the
helm of their organizations. Their status is inspiring. The global
summit’s ‘Creating Opportunities in the New Redlity’ theme
reminds women that they should look for and grasp opportunities.
Don’t deprive yourself of opportunities on the basis of your
gender! Don’t wait for others to create opportunities for you.
Changes will happen only when you embrace them.

“Remember that learning is lifelong. Keep learning to expand
your horizons. That helps you to adjust no matter how the world
is changing.”
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Elephant-shaped souvenir

Lotus-Shaped Paper Float

Design Concept: Modernity, simplicity, durability, and beauty are at
the core of this design. To visualize the concept, paper is layered
with folding and forming. This float can hold a candle without

the help of glue or other materials. As a result, recycling it is easy.

Background Partition for Khon Display

Design Concept: Inspired by Thai stupa, this background partition
is exquisite. It is made through simple folding and forming
techniques. Yet, its 3D pop-up gimmick enhances appeal and
functionality.

Summit Logo Model

Design Concept: It is a 3D model of the global summit’'s logo.
It is presentable from all angles. Its exterior can be interpreted
in two different ways: a flowerpot communicating about beauty
and femininity; and a tree that speaks about the environment.

Elephant-Shaped Souvenir

Design Concept: This model souvenir is in the shape of elephant
because this animal is strongly associated with Thainess.
But for a modern touch, it embraces Polygon style. This elephant
looks strong and formidable. Colorful prints on its paper parts
are reminiscent of prism, which represents open-mindedness

and growth mindset.
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The choices of materials reflect SCGP’s resource efficiency and environmental friendliness. The manufacturing process also relies

on folding and forming because such techniques are friendly to the environment. Better still, all these products are functional,
lightweight, foldable, reusable, and recyclable. P
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SCGP EXPANDS FIBER-BASED PACKAGING PRODUCTION CAPACITY
IN RESPONSE TO CONSUMERS’ DEMAND GROWTH
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investment
location

SCGP strengthens its leading

consumer packaging solutions in 4
ASEAN by making a further step
to answer to Thailand’s growing
demand for corrugated containers,

especially those for beverages,
frozen foods for exports, consumer

@ SCGP's fiber-based packaging gOOdS, and hygiene produc’rs.

(16 plants across TH)
Other players Meanwhile, the Thai government’s

measures have raised the investment
promotion policy, which supports the
demand growth in the packaging
industry.
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Investing further in Samut Prakan and Samut
Sakhon provinces, which are Thailand’s
strategic areas
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Raising production capacity for
corrugated containers and sheet boards
by 75,000 tons per year
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Integrating robotics, automation,
and modern printing technologies
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The investment is through Thai Containers
Group Co.,, ltd., a 70:30 joint venture between
SCGP and Rengo Company Limited, Japan

Preparing 2,450 million baht for machinery,
installations, and working capital
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moutunawd 2566

New installations for production capacity
increase are scheduled to begin commercial
operations in the middle of 2023

aAwnsnuSKIsAUNUAUTATAGNA
TRIRNIUTGGENIU IA:uns:auHoNTgaUMU
TROUs:ANSNW
Enabling better logistics cost
management and efficiently upgrading
supply-chain efficiency

. Capture growth opportunities and reinforce leadership

position in Thailand.

. Elevate production capacity and efficiency.
. Upgrade logistics cost competitiveness service level of

supply chain efficiency.

. Enhancing SCGP’s consumer-linked customer network

and delivering upgraded packaging solutions.

. Improving service level and process optimization within

fiber-based packaging business.

. Increasing integration level with packaging paper business. P
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Simple acts promise to increase your safety

1N

AoUs=
TALK ABOUT SAFETY REGULARLY
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Conversations about safety in daily life and work promote
safety behaviors. You, therefore, should talk about safety
regularly to raise safety awareness. Safety conversations should
be included in Culture Contact, Morning Meeting, and more.
It also should be a prelude to the start of any work.
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TALK ABOUT SAFETY INSTANTLY
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Safety is not negotiable. So, if you notice risky
behaviors, do not wait to give feedback. Speak up
immediately and properly so as to prevent accidents
and damage. Step forward to speak to relevant parties
if you find they fail to follow safety guidelines or
work in risky spots, show your caring concerns, and

give proper advice.

safety
everywhere

-
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TALK ABOUT SAFETY EVERYWHERE
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Safety is a part of our life. You thus should pay
attention to safety no matter where and when. You
must ensure your safety while traveling, eating, and

spending time at home too, not just at work. D)

“Aowlaoafiolu DAILY WORK & LIFE” Iiald 1H9vISUGURGaIST...ACT d1g « iidiag!

“SAFETY IN DAILY WORK & LIFE” CAN HAPPEN IF YOU START DOING THESE SIMPLE ACTS!
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WATER-BASED BODY DISPOSAL IN ECO-FRIENDLY WAY
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Cremation has long been a way to bid proper farewell to the gone ones. People have arranged cremation
ceremonies for the deceased hoping their body and soul will reunite with nature.

(2(./%\




| Inspiring Innovation

amaIannn'thnunusunaJ

faqtiuyse mulﬁaamLnmaauLﬂuaawﬂuiuiwlwmwmu%mﬂw
BuUsunnAnssuuazdtidiaUseiniu Tmﬁmuammmmﬂuma
FuFIuInaen Lﬁada@iaianﬁmﬁﬁmuéuﬁﬂvlﬂ laidnaziiu
msanmslanswenns mslduhnandy aaemaummadsniug 9
UsuldluAtien mﬁﬂ%’uﬂqaﬁ%ﬂwmnmﬂmu@:miﬁdﬁﬁé’]unu
maz‘iﬁumﬁaugo Wasdslmifisuniusssumaesas uading
anusdlalunsdeauiininidundlugilanmiosnsifige

fethaunsanyesanssdveyl
wnimdeulmdesunsudiuendfitluueninils dveseialuua
dudnin U 1984 Feiududeliiansanedioduiasiu
Founngen ldieliAnuadiy FadufiinzesmssaiaamilSeuig
Imf;mﬁ%ﬁﬂuimvl,muﬂsmmmmmf_J wazld35n13 Aquamation
mam‘smmwmﬂm MuEamsHiTewuTideIns s IRlFAL
wmmmag @u,au,a:Uﬂﬁaﬂaniwwumnmﬂummmimasmu;ﬂm
anmwyiena

LAFNDUA 79 (Desmond Tutu)
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Innovative Aquamation Vacuum Tank
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GOOD ENVIRONMENT FOR NEXT GENERATION

Green trend has now caught on among the new generation,
as people have adjusted their lifestyles to sustain the earth for
the future generation. In search of eco-friendlier alternatives,
people have even thought about changing the way they say
goodbye to their beloved. Cremation, just like burials, has had

a high environmental cost.

When Nobel Peace laureate Archbishop Desmond Tutu passed
away, his funeral was simply in line with his wish. His body
was also disposed in an environmentally-friendly way. Using
Aquamation, this disposal resonates with the late archbishop’s
campaigns against climate change.

REST-IN-PEACE INNOVATION

Aguamation is water-based body disposal. Developed by
Australian firm Aquamation Industries, it deploys Alkaline Hydrolysis.
In Aquamation ceremonies, bodies are put inside a vacuum
tank that is filled with water and Potassium Hydroxide. When
the content is heated at about 150 degrees Celsius, most parts
of the bodies will be decomposed in just six hours. The only

remains are crushed bones.

When compared with cremation, Aguamation saves electricity/
fossil fuel by 10 percent. Without smoke, it curbs greenhouse-gas
emissions by 35 percent. Its water consumption is also seven
less.

times Its used water can also be discharged safely.

Through Aquamation techniques, artificial organs and even
pacemakers in a body will be intact. They thus can be passed

on to others.
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Everyone wants to give a beautiful world to the future generation. So, Aquamation proves an interesting alternative

because it is kind to the earth and fosters sustainability. (2
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