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GROW OLD WITH SUSTAINABLE VALUE & QUALITY OF LIFE
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Let's pursue good health! It is the key message of this volume.

We encourage you to pay attention to health because Thailand is now
becoming a “complete aged society”. Very soon, the transition will be
“complete” with seniors being the majority in the country. When that
time comes, we too will likely be old.

How should we deal with the situation? The answer is simple. We
should take good care of our physical and mental health. No one else
can make us healthy. So, we must do this for ourselves. If our health
is good today, we can become valuable senior citizens in the future.
Seniors who hardly depend on others will have more freedom and can
enjoy various activities. If this is the case, becoming an aged society
will be nothing to worry about.

a LOT hereby features many healthcare stories. P-DNA interviews
Mr. Karan Tejasen to listen to SCGP's entry into the world’'s Healthcare &
Medical Supplies industry in pursuit of its business growth and increasingly
health-conscious consumers’ greater convenience. Spark Your Passion,
meanwhile, presents the founder of YoungHappy. Designed as an inspiring
community for seniors, YoungHappy sprang into operation in response
to a thought-provoking question as to how to enable retirees to live happily
without loneliness. This social enterprise is so impressive that it has already
won an Eldercare Innovation Awards 2022. Also, don’t miss Your Healthy
Hub that showcases a growing trend of Personalized Medicine. See doctors
before we get ill as some lifestyle changes guarantee good health.

We believe that it is easy to be healthy. The path towards good health
starts with us. Let’'s maintain good health and grow old with value and
quality of life.
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IAA  AWARDS FOR LISTED

COMPANIES 2022 /4
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SCGP thlay wigdme 30sAns Uszoudmiiiusms uien
LDFTY UWALNARI AR (UMTU) Wie SCGP WATAMTHUINS
U 3 9197aAUAN IAA Awards for Listed Companies 2022
’%’mﬁuimmmﬂuﬁﬂ%me:ﬁmmmu (IAA) laun 51998
Outstanding CEO 51978 Outstanding CFO Laz91397a Outstanding
Investor Relations lunsAGUARAGIMNTIN INN15IMINTDI
UNIATITHUATANIANUNIATIZUNITAINU fl¥n1seensy SCGP
s[,umséﬁuﬁu'n;iﬁaashﬁaﬁu LLa:@mmg'aﬁuiumsﬁmmufmﬂﬁu
FuduazLns eseuausIANNFBINMITIVAINYAsT8sgU31nA
W%@uﬁ%mm‘vjumﬁluma‘%a”mLm%ﬁmmww%mawﬁa;&a@iw g
s[,ums'ilwmummz%‘lamﬁmﬂaﬁgnﬁmLLazmuﬁauvLﬂéTmIﬂ%miﬂzﬁ
wazinasnu eaivanudeduldiudgiduladonndie
aehasialiins RaneUdadwilas1q i o1 %09 The Chadra Ballroom
TsausuasnuLANTIuan NJINNY

SCGP, led by Wichan Jitpukdee, Chief Executive Officer of SCG
Packaging Public Company Limited (SCGP) and the management

team, has received 3 IAA Awards for Listed Companies 2022.
The awards include Outstanding CEO, Outstanding CFO, and
Outstanding Investor Relations in the Industrial category. The
awards are based on votes from analysts and investment
analysts association members who recognize SCGP’s commitment
to sustainable business growth and relentless development of
unique packaging solutions for customers and evolving consumer
trends. SCGP was also acknowledged for its dedication in the
preparation and communication of accurate and comprehensive
information to analysts and investors, fostering continuous trust
among all stakeholders. The award ceremony was held recently

at The Chadra Ballroom, Siam Kempinski Hotel, Bangkok.
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THAISTAR PACKAGING AWARDS 2023

SCGP SHOWCASES CONTINUOUS DESIGN CAPABILITIES RECEIVED 3 THAISTAR PACKAGING AWARDS IN 2023

Audnoaniiuu SCGP 1NSUSWIAAUNISODNIIVUUSSINTUA TUNUDBUDUSWIA ThaiStar Packaging Awards 2023
Yaluvu ProPak Asia 2023 TagnsuaviaSUgaaINSsU FuNMgluviudnisvalidavlinssANswaviungu:N1sUs:noQ
NVKUQ 205 waviu NMylarodeo “ussINnuNasassAaVAU Good Together”

SCGP design team received an award for packaging design at the ThaiStar Packaging Awards 2023

ceremony, held during the ProPak Asia 2023 event organized by the Department of Industrial Promotion.
The event featured an exhibition showcasing all 205 winning entries under the theme “Good Together:

Singha Park Gift Set

ooniuulay ArUASYN TuWlnas
llazArus3aN Sady
by Mr. Suriya Pimcoat and
Miss Tavita Ratanaya

N

Packaging for a Better Society.”

NASVANASYIU AN9AIIAA

“Chinese New Year Orange Box”

ooniuulay Arududu: ASIasSau:
lla:AtuNUNUNN annosiuun
by Mr. Wanchana Sritrairattana and
Miss Kanoknart Sathavaranon

N

gaunun duneav aulv T&Wan
“Picnic Set, Enjoy Every Use with Clean
and Safe Packaging from Fest”

2oNILUTaY ATUFANISSIU AINWA
by Miss Suppawan Suppapol

N

wnARlumMseenuuUeasasliuderuasnu
mvaﬁamﬁauuumﬁﬁwﬁ NAAAINNTZAHINAN
AarunsodesaaulanINsTsNIG  wazRNNAE
winAnanandman

The design concept aims to communicate the
beauty of the environment through the packaging.
It is made from biodegradable paper that naturally
decomposes and printed with ink made from
soybeans.

LLiaﬂ'umaTamnﬂqa A Aazieunfinnuide
20911735 AoNlURL wanede leaann SaRsiisae
UNNTLIBU BB zgmmwuimima;miﬁu g
GfT'ma'mﬁmwﬁ']a@nL&uuiﬁLﬂuwiaqmﬁLﬁw aNANE
MIRNNARLENTNAUNDS

Inspired by the “Qi Pao” attire, reflecting the
beliefs of Chinese culture. The peony flower
symbolizes prosperity, while the crane represents
good health and longevity. The front of the box
is designed to resemble a “Qi Pao” dress, and
the printed pattern resembles golden embroidered
fabric.

wRnadeassAannstelinin Fadugasnan
UIALFY LLamammiﬂmwmﬁuiyq W‘QIWEJ‘WOG]
HIUINANBUULSTTIAUN w%ayuﬁaﬁ%ugﬁmn
idumunszany (Paper band) Fuduiagudeld
NNNTLLIUNSHARNTDI SCCP FRAARBILLIAA ESG

This creative concept is inspired by the joy of
having a picnic, a time of happiness, and
incorporates Thai elements. The design is
represented through patterns on the packaging,
along with a paper band handle made from
recycled materials from SCGP’s production
process, aligning with the ESG concept.

“SCGP wSoulgfinumw IloaswassAwavulunsASWYAMITUTANUAUM ddamsaswnunandwiialaalcu

Ioaaulangmistduiuzovgusina

“To fulfill customer’s needs, SCGP creates innovative and outstanding works that add values to the product.” (2
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GET HEALTHY EASILY WITH 2 DIETARY SUPPLEMENTS FROM SCGP

HOLIS BY SCGP CHO-LESS CAP
AraeudnSuAUTEFSAIGuRnnSu
SOLUTION FOR PEOPLE WHO LIVE TO THE MAX EVERY DAY

Tatlvdoiourildne o NndudoywanNTUAIASUDIMNS HOLIS by SCGP CHO-LESS Cap udanssu
ITOMSQIAAINWIVUDVASIN NNMISIWIAUNAYUTIWSIRUINHAUGIUUIONSSUTIALIaWN:
YOV SCGP TRansAATYguANIAUS a:010 NuAlY UsiAnidoyaunsdiia:aisuuilou

You can easily take care of yourself by taking HOLIS by SCGP CHO-LESS Cap on a daily
basis. This product is designed for holistic healthcare. Enabled by SCGP innovations, Jaiogulan
farms consistently deliver key extracts that are safe and free from contaminants for the
production of this dietary supplement.

Uselapinasnanag / Health Benefits

faumednilasismelivilnannngulsalsifiase
15059 w3slsa NCDs laun lsmanusulafings
lsaLwmu

It reduces risks of non-communicable diseases

(NCDs) such as hypertension and diabetes;

drunandIAyUsznausae / Key Ingredients )
2 a s o =

AATECAUABLARLADIDAN vLﬂiﬂﬂL‘ﬂﬂvLifﬂ LLZW%’]W]@SL‘LLLM’JC"I

mﬁmriju / Jiaogulan Extract
It lowers blood cholesterol, triglyceride and blood

lalati / Lycopene

giaiuea / Ubiquinol

a15anmanNlaN 3 wia / 3 Ginsengs Extracts
asanAINAIBdu / Grape Extract Vitis vinifera L. Skin

sugar levels;

. . Fueyyadasy anN1seNIALIBITAA
WMNZHIMIY / Recommended for It is antioxidant and eases cell inflammation; and
nauauTennauLazgeisfdngdnssunisuilan
uazlovialadiiunadodoguam a1 laeonmasme
qUUV3 ToUdIassA AusunsuAEvoTuLIY

UITNMANULATEA TILARILANA

Working people and the elderly whose have had
It relieves stress and anxiety.

unhealthy lifestyles - little exercise, smoking,

partying, regular consumption of snacks or desserts.

HOLIS by SCGP CHO-LESS Cap 4 2 2um miﬁqméaaa:: 30 1fn 1@ HOLIS by SCGP CHO-LESS Cap is available in two sizes: A 30-cap box
1,100 U 4az 5 1A 57A1 259 UM NAUIBHIUERINIIANS 9 817 is sold at THB 1,100 while a 5-cap box is sold at THB 259. Distribution
574 Watsons NNE1VY LLa:ﬂimmaS-miﬁmwaa%uﬁw 57 SCGP  is made through Watsons outlets, leading e-marketplaces, SCGP Healthcare
Healthcare lu Shopee, Lazada, LINE OA @SCGPHealthcare, on Shopee / Lazada, LINE OA @SCGPHealthcare, www.doozyonline.com
www.doozyonline.com I@ﬂmmiﬂaﬂmuiﬁmﬁauﬁﬂLLazﬁ’%ﬂﬁNﬁ and more. For more product information and interesting activities,
4 ﬂﬂﬂuiﬂﬁﬁ www.holisbyscgp.com a2 Facebook: HOLIS by SCGP please visit www.holisbyscgp.com and Facebook: HOLIS by SCGP.
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HOLIS BY SCGP B CAP

agvuldiGun Tatedalevidnniu
WORK HARD WITHOUT COMPROMISING HEALTHCARE

SCGP dlogonavAnWSIIa:AURUINYMSILADITzYarAY doumsuinatinkw:
viwnRgvtiodotuifaidiold wioufaassdanauaniKavguLs:auTangmswau
udaNssSUWANNTUAIASUOIMISIUQTKU HOLIS by SCGP B Cap Gdddouuisvds:ain
lIa:AUOVIUUDNASIU IloUovnuna:diuniiwsoutsunu meuldiuofa Best for Brain Boost

SCGP has brought its high-value plant farming know-how to the next level with the
development of bamboo mushroom-based tissue cultivation. Yields are then mixed
with quality ingredients sourced from around the world for the production of
HOLIS by SCGP B Cap, which comprehensively nourishes nerves and brain based on
Best for Brain Boost concept.

ANASS 3 RITANANANAINDIINTIA / 3 Key Natural Extracts 1selagines1ane / Health Benefits

thge Jesiu duafunisinay HuyanesuasaudiuuuedAsiu

Dictyophorine B @1sannannuatindaluiiwiziags i
Tinsandumsldnulunniu nidimsanenisasesaannnisldnunin

sawmallalan1zaad SCGP Frsunilauazuy
FLUVUTELAMLATANDY It enhances brain functions and memory on the overall. Daily consumption

Dictyophorine B from Bamboo Mushroom produced  promises to prevent brain fatigue.

with SCGP’s proprietary techniques rehabilitates

nerves and brain.

DHA Wit 40% ansanaannindiamaeg (Algae Ol)  WMu12d1150 / Recommended for

PE1NUIENAFI ARSI WAUA  TIUNITN9U
\ maazzmiﬂiizmmmmum TSR VT Jenmnunaneariegarannismauidunai iy
\ ffaSoidiky BRENAIEY Working-aged people whose brain may become

DHA 40% concentration in Algae Oil, which is
imported from Switzerland, enhances nervous

exhausted over work.

systems and brain in support of human
development, learning and memory boost.

2
o < '

dgeengaue 55 Taulunidudanuinasenis

Omega 3 @15aNANNTNLTUATAa (Krill Oil) 1140 @]E) Wulspauaidounsalsndabaiuos
AMNUILNALULTDT LAUA ﬁﬁdauﬁuﬂﬁﬁmmm People aged 55 up who start to feel worried
daasuaud 15nfuan about risks of dementia and Alzheimer’'s disease.

Omega 3 in Krill Oil, which is imported from the
Netherlands, nourishes brain and is free from
strong smell.

HOLIS by SCGP B Cap 1 2 2a mi’vgmiamz 30 A 59A1 1,100 U HOLIS by SCGP B Cap is available in two sizes: A 30-cap box is
Uaz 10 LA 51A1 459 UM AMUNBHIUTRINIGANE ) 817 573U Watsons  priced at THB 1,100 and a 10-cap box is priced at THB 459.
waz Tops Vita 7N&1N LLm“ﬁmm&%-m%Lﬁmwawfuﬂﬂ 574 SCGP  Distribution is made through Watsons outlets, Tops Vita branches,
Healthcare lu Shopee, Lazada, LINE OA @SCGPHealthcare, leading e-marketplaces, SCGP Healthcare on Shopee / Lazada, LINE
www.doozyonline.com I@ﬂmuﬁaa@mN“ﬁas&aauﬁmazﬁﬁmiiuﬁ OA @SCGPHealthcare, www.doozyonline.com and more.
uwauhiﬁﬁ www.holisbyscgp.com Wae Facebook: HOLIS by SCGP For more product information and interesting activities, please visit
www.holisbyscgp.com and Facebook: HOLIS by SCGP. -
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IWAINYIVNANDUIAITYTYITUZIdUN
PACKAGING THAT RESONATES WITH RICE FARMERS™ SPIRIT

Riceman Taaidudaunis@lguiussannuiiwonowa:nouTAgUSINAFUAATIY “F031yryIruzoN1oun”
Ia:Aoastiv “312” Tugu:SrylizRininhgaztiartivaevian Fuidudouds:nounaniudauusssuoimis
JOUUULTNALNDT WYL UnAAFANTURTADUN FuQnHBUSNUITURLTNIOWAUSONIUUIWAIN AN
Jul

Riceman packaging is outstanding for visually communicating with consumers about the “Spirit of Rice
Farmers” and “Rice”, one of the world’s oldest staples. As rice has long played a main role in humans’
culinary culture, farmers have had their important place too. They therefore have been the chosen theme
of this packaging.

\\\‘\!b/k. ) ‘
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Available in two sizes, Riceman packaging tells consumers what
are inside. The taller bag contains long grains while the smaller
one contains short grains. Made of thick white sack fabric, the
bags are neatly sewn. Using graphics reminiscent of Japanese
brush strokes, the black lines represent the faces of farmers
who are though tired, proud and happy. A red stamp on the
bag shows the total volume of the contents. While the Japanese-
style graphics are simple, they are powerful and interesting.

Behind the packaging is product information.

A great gimmick of this packaging is a cone hat on top of

the bag, which not only seals the bag nicely but also

complements the representation of rice farmers. Better still,

A\ this hat can be used to measure rice grains. There are 100-g

o _ mark line and 200-g mark line inside the bags. Simple and

\|'w/h practical, eye-catching Riceman bags rank among excellent
examples of packaging. )
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The Big lIdea

aaulangsulnngdaniwd gaaInatddoviiudanssy

SOLUTIONS FOR HEALTHY SENIORS
INNOVATIONS ARE INDISPENSABLE IN DIGITAL AGE

JoyazovAnUSNATUIWIN “Gaudy” Ao Usinshidonguinnal 60 U3ulU Fuaficiduus:annsaoning
AaNSnUdN Us:inATngldnolug “Auaugudvogvauysnd” (Complete Aged Society) 1aIul 2565 Az
:naw1lu “GunuauduoWIGUR” (Super Aged Society) Mutull 2574 Fio 4:0Us:annsony 60 TaulUuinnan
20 1WosiFud 1a:ius:zinseony 65 Uauluinnan 14 1WWesiBudaouds:ansiuls:ind FuaounAusas
msifanaachainnd minauaugusuriasnawiduiuds:nnskaniia:nauithrugkantuinaovssiiv Adov
Kd8adwsshvnaeulngAUNAUTLINIU a:RuautnsbUAe Molanrauilasuidu “Gunuguduynarana”
gaudsutrnyogduduiia:inonuinalulad dudumsasulangaoiudounisgovaudoll dovlhudanssy
I3 WPy feildudnriivaowmnmenihduauoy

The United Nations has defined “the seniors” as people aged over 60. Based on its demographic data,
Thailand became a complete aged society in 2022. The country is also on its path to transition into a super
aged society by 2031, the year by which more than 20 percent of its population are over 60 and more
than 14 percent of its population is over 65. Such trend, which includes a falling birth rate, reflects that the
seniors will be a really big group of Thai population. Businesses therefore need to find ways to respond
better to the seniors’s needs. Interestingly, global trends suggest that “societies of seniors with digital lifestyles”
are materializing. As people’s life span gets longer, the seniors has also kept pace with changing technologies.
As they look for tech-enabled innovations, the mission to fulfill their needs proves a challenge.
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A common perception of the seniors suggests that old-aged persons
are not keen to learn new things and hardly understand technologies.
But the seniors’s lifestyles in fact are hardly different from that of
the younger generations. These days, old-aged people have accessed
internet and used new technologies. They too look for brands and
services that understand their needs and resonate with their identity.

Each country transitions into an aged society differently, depending
on local context. So far, senior people in general want products /
services that tell others that they are relatively young at heart, still
want to have fun and can of course learn new technologies for

good lifestyles during their retirement.
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BUSINESSES FOR SENIORS

Lflavl,a‘*f\lﬂmémamuqﬁﬂqaaﬁﬁaﬁmmLLmﬂﬁhmmﬂv]mﬂ A9t In digital age, senior people have various lifestyles. Analytics for
n15id1la ALAT1TY LATAREEANITWMUIAUAILATUSN151WASInIN  useful insights and the development of the right products / services

ANABINITVDIAUGITBUARTNGNOE1IUTA3Y Aaduisanyiinie  for each group of the seniors therefore is important. While such analyses

wazlan1aranngsna

are themselves challenging, they also offer business opportunities.
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The seniors believe that 80 percent of good health comes from what they eat and the rest is
a result of proper exercises. Several people started exercising regularly since they were still at
a working age. As people are prone to buy clean, safe and healthy food, it is necessary that
businesses provide safe choices right from the origin of ingredients, to manufacturing process and
to packaging. Food for the seniors should be easy to eat and digest. Its packaging should also

be friendly. Every year, this sector of businesses grows by hundreds of billion baht.
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Fitness centers and trainers specialized in senior guidance will be in. Healthcare programs that
suit customers’ age and fitness status, spas and attractions that have senior care will also become
more popular. Today, demand for nursing homes and day-care centers has already grown. Meanwhile,
more technologies will likely be needed to facilitate the delivery of medical services. Apps should
be available to support such services, help with monitoring and provide reminders. Transportation
services should also be designed with a focus on the safety of senior people. More activities

should be held for senior people to interact with one another as well.
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There is a strong chance of adding value to daily-life products and medical devices with innovative
and automation technologies. If skincare products, haircare items and oral-care products have
included technologies that are good for health, they will have greater appeal and value. Wristwatches
that can monitor heart rate and issue early warnings will also be interesting products in the eyes
of the seniors. Tribemix’s Virtual Reality glasses, for example, can help take care of dementia
patients. Some smartphone games are also designed to bolster players’ memory. Creating
new innovations for the seniors now ranks among a global trend. In the coming decade, the growth
of senior population will really shape the world’s social, economic, political and environmental
directions. The development of the right innovations promises greater safety, better quality of life

and healthier life to people. @
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As SCGP is expanding its businesses across various continents, P-DNA sits down with Mr. Karan Tejasen, Chief

Operating Officer (COO) - Consumer and Performance Packaging Business, to learn more about SCGP’s

milestones toward global market as a manufacturer of medical supplies. SCGP has now explored new businesses

and developed strategies to ride on upcoming New Demand.
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SCGP has ample opportunities to grow. So, my
advice to the younger staff is that they should
not think only inside the box only. We can
branch out to new fields. It’s just that we must
integrate what we know to strengthen our
network.
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STUDY NEW MARKETS FOR BIGGER SUCCESS

Mr. Karan says SCGP’s businesses run from upstream to
downstream, with eucalyptus plantation to provide raw materials
for the production of pulp, paper and also packaging. Today, the
company’s products include both paper and polymer packaging.

Mr. Karan, on his part, oversees downstream businesses.

“Our operations extend to downstream sectors encompassing both
paper-based and non-paper packaging. My responsibilities primarily
involve overseeing consumer packaging and performance packaging,
the latter of which utilizes materials like plastic or specialty paper
to deliver superior functionality compared to traditional paper
packaging. Presently, I provide supervision to six subsidiaries and
manage 15 factories situated across Thailand, Vietnam, and Spain.
I am excited to share our recent expansion into the field of medical

supplies, as it represents a novel venture for our entire team.

“Through Merger & Partnership (M&P), SCGP has gained ownership
of several fresh enterprises across the globe. Consequently, we find
ourselves in relatively unfamiliar territory regarding their operational
intricacies. Specifically, I am referring to the healthcare and medical
supplies sectors, which present us with prospects to acquaint
ourselves with new production processes, operational methodologies,
and business channels. These businesses are also related to our
conventional packaging in some ways, therefore, we can take this

opportunity to enhance and advance our core competencies.”

GRASP OPPORTUNITIES FROM NEW DEMAND

“In contrast to the food and beverage packaging sector, the
healthcare products and medical supplies market is smaller in size
but boasts a significantly rapid expansion rate. Various nations are
currently experiencing an upturn in their economies, resulting in improved
accessibility to medical facilities for their populations. Furthermore,
health-conscious trends have gained continuous growth, particularly
in Southeast Asia, which stands as the swiftest growing market
for healthcare products and medical supplies originating from our

production lines. Additional developed markets are located in different

regions and represent what we consider the emerging demand.

“These new businesses work with pre-molded plastics, though
they differ somewhat from SCGP’s main plastic-packaging products.
As we run these new ventures, we also apply our expertise. To
meet the growing demand, we ensure our production facilities are
clean and precise, as we've done with our core operations.
Operating these new businesses involves more aspects as we're
now engaged in designing products and shaping molds ourselves.
With our experience, we can create new products alongside
customers and provide better service. For instance, if a customer
wants a circle on an ATK strip to be larger and oval-shaped, we
can now do it promptly. In the past, we couldn’t react right away
because we only focused on plastic molding. But today, we can
make molds and manage details ourselves, enabling faster and

improved responses to customer needs.”

BUSINESS EXPANSION TO EUROPE, STEPPING
STONE FOR BRIGHT FUTURE

“In Europe, SCGP’s business presence has expanded to encompass
Britain, Spain, and the Netherlands. There is potential for our
business footprint to grow even more in this region. From my
experience, subsidiaries of European companies often function
somewhat independently, focusing primarily on their individual job
roles, which limits collaborative efforts. To address this, we are
instilling a sense of teamwork to establish connections and align

everyone toward a common goal.

“Our operations aren’t confined to Europe alone; we’ve successfully
marketed our products to numerous countries globally, including
significant markets like the United States. This favorable trend
underscores the strength of our businesses. Operating from Europe
also offers strategic advantages: our international divisions can
easily communicate with Asia during mornings and with the US
during afternoons. As a result, Europe holds a pivotal role as.a

cornerstone for our business activities.”

THERE ARE MORE THAN ONE WAYS TO
ACHIEVE GOALS

“I have offered my team members opportunities to express their
opinions, which can be diverse and different. They don't have to
just listen. Even if I may not fully agree/with my team’s proposed
approach, I will approve it if it seems practical enough. I let the
team go ahead with their idea because I know that there're a
lot of ways to achieve the same goalt I do so to engage my

team and participation is very important!

“Also, I have accorded importance to constant learning. As SCGP
steps into new businesses, there is a lot toilearn. It is normal
that during learning process, mistakes may happen. But it is
important that we have to review what had happened, learned
along the way, and applied the lesson well in the future. Senior
staff must set examples for junior staff to follow. No matter how
busy you are, you have to keep learning. I enjoy observing what
others especially market leaders are doing or paying attention to.
I have done research based on articles, research summaries and
principles to see how far each idea can progress. Learning is
necessary. Sometimes, we think we have already done well. But

perhaps, there are better ways to implement it.

“I think SCGP has ample opportunities to grow. So, my advice
to the younger staff is that they should not think only inside the
box only. We can branch out to new fields. It's just that we
must integrate what we know to strengthen our network. SCGP
has already operated businesses in several ASEAN nations but
has established strong presence in just a few. So, we need to
step up our efforts to boost SCGP’s recognition in overseas
markets. SCGP should be as profoundly established there as in
Thailand. We need to do lot of homework because our company’s

future is in our hands.” P
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TO BETTER THE WORLD WITH PACKAGING
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SCGP’s annual packaging design contest for university students has returned for eight
years in a row now. This year, it fakes up the theme of Possibilities for the Betterment
in both Thailand and Vietnam. (Three consecutive years in Vietnam)
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THE DESIGN CONCEPT FOR THIS YEAR IS “POSSIBILITY FOR THE BETTERMENT,”
ENCOMPASSING IN TWO DIMENSIONS:

msooniuuussYitwiRGauItogusTnA
BETTER PACKAGING FOR CONSUMERS
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Entries should study consumers’ changing behaviors, which are
in line with their lifestyles and health conditions, to ensure
their target groups can enjoy greater convenience and better

quality of life.
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BETTER PACKAGING FOR THE PLANET
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Entries should focus on resource efficiency in every step, for

example, by increasing the use of recycled materials or easy-

to-recycle materials without compromising packaging quality.
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The contest, moreover, emphasizes that packaging must fulfill its fundamental duty to protect products it contains as well as the duty to add appeal
to the products and boost their sales.
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SCGP PACKAGING SPEAK OUT 2023 PRESCRIBES DIFFERENT FOCUS TOPICS FOR THAI AND VIETNAMESE
CONTESTANTS SO AS TO ENSURE THEIR ENTRIES CAN REALLY APPLY TO THEIR LOCAL MARKET

dszndlngimvuaidelunisasnsassaunainadsiedgeis Judunguuszansnfianunm
U wazauiiuTinusriniumeauasnniy nutianuldlalusiunisguaguninaes
HUSLnANWNNINTY

As for Thai contestants, Packaging for Seniors is the core topic as Thailand’s elderly
population is now growing and becoming more independent. Not only that they take
better care of their health, but they also live their daily life more independently than

the elderly of the previous generations.
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For Vietnamese contestants, the core topic focuses on Sales Promoting Packaging
in response to the high growth rates in Vietnam’s retail and export industries.
As Vietnamese consumers have higher revenue and purchasing power, packaging can

be a great tool for differentiation and sales boost.
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As a part of the contest, SCGP recently organized a seminar
“Packaging for Seniors: New Gen Power for Older Generations”
for the purposes of educating and empowering young-generation
contestants. Participants, therefore, got an insight into packaging,
which was a part of daily life, from target groups, namely the
elderly or people close to senior citizens. With such insight,
the younger generation “understands” more about the elderly.

Mr. Prasarn Ingkanan from Manoottangwai Facebook Page
started the seminar by sharing his daily-life experience, which
included wow moments with cool packaging. He also encouraged
young contestants to ask questions so that they could get
more insights about what good packaging should be. Guest
speakers were Orasa Dullayangkoon, who represents the elderly
with a penchant for easy-to-use, beautiful, and eco-friendly
items, Ms. Rapida Atchakij, owner of Mommy Wheelchair Go
Round Facebook Page who represents grown-up children caring
for their elderly parents, and Asst. Prof. Titima Wongviriyawong,
MD., a geriatrics lecturer at Mahidol University’s Faculty of
Medicine Siriraj Hospital who explained how people’s mental
and physical conditions changed in their retirement years.

Moreover, Asst. Prof. Ake Pattaratanakun, Ph.D., Head of
Marketing Department at Chulalongkorn University’s Faculty of
Commerce and Accountancy, joined the stage to highlight
marketing and design knowledge that could serve both
end-consumers and businesses. The seminar also headlined
two designers from SCGP, who spoke on the topics of “Key
Marketing Trends” in aged society that offered both challenges
and opportunities, “Good Design” that could fulfill the elderly’s
lives, and “Sustainability and Public Benefits” because marketing
could not focus just on business objectives anymore.

Because SCGP believes that successes come from a blend of
several factors, it creates a forum for the new generation to create
better things for the older generation. This forum enables the
exchange of knowledge/experience for the betterment of society.
The contest, therefore, is worth monitoring. A huge number of
people have joined the contest over the past eight years. P
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For updates about
SCGP Packaging Speak Out 2023,
please visit:

https:/ /thechallenge.
scgpackaging.com




Journey of Growth

SCGP xORIGIN MATERIALS
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JOINTLY DEVELOP BIO-BASED PLASTIC FROM EUCALYPTUS WOODCHIP
WORLD-CLASS INNOVATION FOR SUSTAINABILITY
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A global research agency Mintel, reveals that consumers have now expected
packaging to be functional, convenient, and eco-friendly. In 2023, this packaging
trend has received serious attention across the world. In Thailand, several
initiatives have already taken off at a national level as the public, private, and
civil-society sectors join forces to make tangible response to the trend. SCGP,
on its part, is committed to developing sustainability-themed products in pursuit
of its Net Zero goal for both its business and the planet.
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Journey of Growth

SCGP has recently signed a joint development agreement (JDA)
with Origin Materials on the development of world-class innovation
“Bio-based Plastic from Eucalyptus Woodchip”. Listed on NASDAQ
stock market, Origin Materials is a leading tech firm in the United
States. With advanced procession technology, the innovative material
can serve as a raw material for SCGP’s production lines and support
its value-accretive vertical integration. For example, the material can
be turned into beverage packaging, foodservice packaging, textiles,
and apparels. It may also be a precursor substance for various
other industries while contributing to environmental sustainability.

This collaboration brings together the expertise of both companies
including SCGP’s extensive experience in researching and developing
on Eucalyptus with innovation to optimize the utilization of natural
resources and Origin Materials knowhow as the world’s leading
carbon negative materials company that continuously develops
technology to reduce carbon dioxide emissions. Together, both
companies have conducted the experiments using Eucalyptus
Woodchip, which are subjected to chemical processes with catalysts,
employing an efficient proprietary technology to produce intermediates
used to make Bio-based PTA and Hydrothermal Carbon (HTC) and
further exploration toward Bio-based PTA along with Bio-PET
manufacturing. Bio-PET is the material that exhibits properties
identical to petroleum-derived PET, making it easily recyclable and
compatible with conventional PET recycling process. Meanwhile,
HTC will be further explored for the application in biofuels, automotive
industry.

SCGP and Origin Materials have collaboratively experimented with
the production of intermediates from Eucalyptus Woodchip for the
initial production of Bio-PET. We have found that these Eucalyptus-
derived intermediates are of high quality. As a result, we plan to
collaboratively develop this innovation to achieve commercial viability,
contributing to environmental protection and sustainability while
meeting the market demand for eco-friendly plastics.

IKQWAIFINAYNS/ Strategic Rationales:
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Capture opportunity related to global trend toward
sustainable materials & renewable resources

WaunuSanssuussaitwillionEvEu iNnaueS
INSOVAU AUNo 1NSOVUNHL lla:du ¢
Development of innovative & sustainable packaging

for food & beverage and other applications i.e.
textile & apparel industry

IasuRaITY ITUYamIngnANaasarovizaUMu

Strengthen SCGP’s value-accretive consumer solutions
along the supply chain
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Fullyn1AUAAAU / Development of Bio-based Plastic
from Eucalyptus Woodchip

IavaUIigMAUGAAUITU Bio-PTA lia: Hydrothermal Carbon
Processing Eucalyptus Woodchip into Bio-PTA drothermal Carbon

souSUMSIRNUKAINKANYEAANSSU aouTNgALENEU /
Versatile materials for various industries and sustainability
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Food & Textiles & Bio-fuel Automotive
Beverage Garments Sources Industry
Packaging
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Preliminary experiments by SCGP and Origin Materials show the
precursor material from eucalyptus is good for Bio-PET production.

Therefore, both companies have decided to develop the innovative

material further for commercial use with a dedicated aspiration to
create sustainability for the world and provide the market with
eco-friendly product. The move supports efforts to achieve Net Zero
emissions of greenhouse gases by 2050 and to increase recyclable,
reusable, compostable packaging percentage in SCGP’s production

lines to 100% by 2025. P




Safety
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LET’S CONTRIBUTE TO ROAD SAFETY WITH MINDFUL MOTORCYCLE RIDING
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Motorcycles are common on Thai roads, as so many people have integrated such vehicles into their daily life. Motorcyclists
can really move fast and agilely on their way to workplaces. Yet, before we hit the road with our motorcycle, we
should assess risks involved for the purpose of accident prevention. A “Proactive & Align” approach is recommended
because it helps ensure we are dlert, drive carefully, and respond well fo our surroundings during our ride.

sn¥nsyugudiduguwiru:ndananisinagUdinaavaa*

STATISTICS SHOW MOTORCYCLE ACCIDENTS ACCOUNT FOR THE BIGGEST GROUP OF ROAD ACCIDENTS.
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Motorcycles that move at the speed
of over 80 km per hour also have a
high risk of causing deaths if they
get into accidents. Most deaths

result from head injuries. Sovaz 66 \Dugduanllauminniuien
Of those killed in motorcycle accidents, 66 percent did
not have a helmet on.

*9wdvdolalul w.A. 2559 - 2563 MINNSUMSIUAYNIIUN / Compiled by the Department of Land Transport between 2016 and 2020.



Safety

1N Jaoanyddynan 3 .

asraeusnInseueud Wegluanwndanlinuneussniiums
Assess if our motorcycle is in good condition prior to our trip.
2. Qiﬂﬁﬁaugﬂﬂﬁtﬁ ensiuTUaensie 1w winfiutendesegluanmi laimuaniutien
MneengvTelnsUsTaugUAme NG
Check if our safety devices are usable. Do not use expired crash helmets or helmets

4 QSO 4 PARTS OF ASSESS

that have been in an accident before.

3. asngeudunisuaronnulunsdud Readumaiden au 23952 Dunguiduve
etlesiusadenanuasaua
Study road conditions and plan your trip in advance. Avoid wet, slippery, or bumpy
roads to reduce the risk of an accident.

4. @NEDUANNNTBNTDITIINY LU WnRoullNeIne
Determine if we are ready to drive. For example, check if we have had enough rest.

AU UANINNHIT1AT08191ATIATA
Strictly respect traffic Igws. .
2. dessaNgUnIniileds edduluazdlaea1setagnis WY wuiniuten AauazUsy
aesalanslinss gy
Wear safety devices correctly. Both riders and passengers, for example, must put

5 QONV 5 PARTS OF ACT

on a helmet and adjust the strap properly under their chin.

3. gaddanudaluiifiu 80 Alawssdedalas ziussiuanusiiaents wasnanniissie
aunsTRsuusInszunnlaegstiuszansain
Do not exceed 80 km per hour in speed. Within such speed limits, crash helmets
are still very effective in protecting their wearers.

4. Fostuilugesnisasnaszesau
Drive in our lane.

5. sodidyarnlnuazaieinszandns edesnsiUaeudedasnas
Turn on a turn signal and check our side mirror when we want to switch to another lane.

3 Q1SOV 3 PARTS OF AWARE 1. a3mses daine wazUssiiuanmminnden n199au n1ouen

Be aware of our surroundings, an intersection, gnd a merged lane.
2. lonsnsns aszwin ldla szlnszivrenuipnazidunanniian

Be careful all the time for Ehe safety of ourselves and others.
3. m3nAses s¥an Had wazdinladeyldsaldauusaniu

Be alert and kind to other road users.

nsdugsadnsenusuminlisserlsiy “flevuman” wazgdfmedudmenamldls wazlifdlasdosmsliiniu mswdaummnunsen
AuduFesndndy lidszum imswngasnas dthladedeusiunie sautseiudnifewilefiuanudsisns 9 sauugnilinginsss
wandl iveassliifaimusssuiuandasaieliiuynauluesdns

Driving a motorcycle is nothing short of “covering the vehicle with our own body”. Accidents may also happen anytime, no matter
how much we hope they will never happen. So, it is best to be mindful and alert, respect traffic laws, and be kind to other road

users. If we notice a risk, speak up to boost road safety for all. Let's foster a safety culture in our organization.

“3udidie Uaoafigasunuan aai$s aqidoy Aovelaina”
“Drive Carefully, Wear a Crash Helmet, & Lower Speed to Reduce Accident Risks.”




| Inspiring Innovation

| uSanssunuligUouduuanauuduld

INNOVATION THAT ENABLES
PARALYZED PATIENT
TO WAIK AGAIN
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The World Health Organization’s statistics show
hundreds of thousand people become paralyzed from
their waist down after an accident left them with
spinal-cord injury. Researchers therefore have
conducted countless experiments in hopes of helping
these accident victims regain their movements. Among
them is a team at the Ecole Polytechnique Fédérale
de Lausanne (EPFL). An innovation by the team, known
as Digital Bridge, creates a brain-spine interface using
brain-computer interface technology. Experiments
show with Digital Bridge, a patient can really instruct
his legs to move again.
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Inspiring Innovation
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TRANSLATING THOUGHTS INTO ACTION

Mr. Gert-Jan Oskam, a 40-year-old man in the Netherlands,
had a serious accident more than a decade ago. Given the
severity of his injuries, doctors determined that he would not
be able to walk again. Mr. Oskam sought various forms of
treatment but hardly got any good response. He therefore

decided to be the first patient to test Digital Bridge.

The test required him to get two electronic devices implanted
in his body — one under his skull, and the other in his lower
spinal cord. The two devices communicate, translating his
thoughts through artificial intelligence into action. Thanks to

their communication, his legs moved almost immediately after

ns:U0ussyaUnsnidsucio
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There is also a device for
facilitating brain-computer
processing and brain-spinal
cord communication, which
Mr. Oskam can carry in his
backpack.

he thought of walking. There is also a device for facilitating
brain-computer processing and brain-spinal cord communication,
which Mr. Oskam can carry in his backpack. As all the devices

work in harmony, Digital Bridge activates his legs to walk.

AMAZING RESULTS: PATIENT REGAINS
ABILITY TO WALK

After one year of experiments, Mr. Oskam can walk more than
100 meters a day with the help of walker. Apart from being
able to walk around, he can also use a ramp and even go up /
down stairways. He can get in and out of a car by himself
too, thanks to Digital Bridge. When he thinks of moving his
legs. the device passes on the order to his limbs. He did not

undergo other treatments during the experiments.

While Mr.
naturally, he is doing better. After Digital Bridge was integrated

Oskam moves around rather slowly and not very

into his life, the nervous system between his brain and spinal
cord has been recovering gradually. Such signs are positive,
especially in light of the fact that he had been unable to walk
for about one decade already. Researchers believe if Digital
Bridge is used for patients whose spinal cord was just damaged,
the results can be much better. However, given the fact that
Digital Bridge is still in an experimental stage, it will take several
more years for full development. Other patients will have to

wait till it is fully developed.

If experiments continue to deliver satisfactory results, the
research team has planned to develop Digital Bridge for arms
and hands that have more complicated nervous system too.
Findings, moreover, may even lead to the treatments for stroke
patients. Digital Bridge, in all, brings hope to paralysis patients

around the world. P
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AR TECHNOLOGY IS SET TO REVOLUTIONIZE PUBLIC-HEALTH SYSTEMS WORLDWIDE
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At the time pollution and emerging diseases become increasingly scary, several countries have invested heavily in
public health for the goal of promoting good quality of life among their people. Their investments, in particular, focus
on medical innovations that more often than not infegrate augmented redlity (AR) technology. Indeed, AR Technology
looks set to revolutionize public-health systems across the world.

“AR” 9d1ATYTaIUINIAISISTUAY
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“AR”: MILESTONE FOR PUBLIC-HEALTH SECTOR

It is undeniable that digital disruption has affected all sectors. In
medical and public-health sectors, fast-evolving technologies have
already made clear changes across various dimensions. AR role, in

particular, has been significantly rising.

In essence, AR projects overlays onto the real world, blending virtual
and physical realms together. The overlays may be in the forms of
images, VDO clips, audio, or data, which are presented with the help
of software in smart glasses, smartphones, tablets or contact lens.
AR therefore can empower medical staff and upgrade treatments.

Indeed, AR marks a key stepping stone for the medical sector to

deliver faster, more accurate services.

AR ROLE IN MEDICAL SECTOR

Today, AR has been a part of various medical technologies. One of
these interesting innovations enables surgeons to perform with greater
accuracy. For microsurgeries, when AR is integrated into operating
theaters and medical equipment, accuracy rate is as high as 85
percent. AR can also efficiently facilitate Teleconsult sessions via
which a doctor in a remote area can put on AR-enabled smart glasses
and allows a medical specialist from another location to see what
are going on inside his/her operating theater and especially patient’s
conditions from various perspectives. The medical specialist thus will
be able to give useful advice real-time, guiding the doctor in action
about which type of equipment to use, and how best to position
Enabled by AR, Microsoft
HoloLens paves the way for quality surgeries for patients’ greater safety.

his/her hands and related equipment.

AR also applies to various other applications. For example, it enhances
images of patients’ body conditions from CT scans. Even if patients
accidentally move their body during a scan, image quality will still
be good enough. AR smart glasses, moreover, allows clearer
instructions on how to use AED (Automated External Defibrillator).
AR can also support psychotherapy including Phantom Limb treatment
and Phobia Therapy. In the production of medical staff, AR enhances
classes and training for medical students who can practice using
surgery tools without really touching patients’ bodies. Trends suggest
that medical students will soon be able to study Anatomy through

AR-enabled materials as well.

AR, a key enabler of significant public-health improvement, can work
alongside AI (Artificial Intelligence) and robotics technologies too.
Together, they promise a fast track to much-better medical services.
People, as a result, will enjoy a better quality of life with the help

of these technologies. @

“AUGMENTED REALITY HOLOLENS FOR CPR”
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Developed jointly by the Chulalongkorn University’s Faculty of
Medicine and True Digital Group, presents simulated CPR training.
The device can also check compression force and the frequency
of compressions done. Training data can also be compiled. This
innovation, moreover, allows trainees to practice with various
simulated scenarios. Medical-training classes will be more realistic,
with such technology.
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Apart from serving delicious food, Reo’s Deli also accords importance to environmental and sustainability
issues. The brand believes that small changes it has made will finally create a better world. Mr. Chana
Vasuvat, Chief Executive Officer of Value Sourcing Company Limited that has manufactured and distributed
ready-to-eat items under Reo’s Deli brand, gave the following interview to share the story behind Redi Pak
and reveal how his mindset led to the development of better packaging for everyone’s delicious happiness.



Lift Up Your Voice '

aso8 Tuuwa winala
“mﬁqummﬁ%ﬂﬁﬂuﬁuﬁmmqm '«gm’%‘uﬁuﬁa 2IM15209L51
2988 gNAINULEITEL S1ALNUWI 1IFsRaLTue B IRDU
wiaun1u Audiaufe dnlaneuiauazuznzlsidaiuaoy
epusu 711 lusianies 37 un W@ﬁqiﬁﬂ@i‘uvl,ﬂvlﬁ 151189
Bemen ﬁaﬁauﬁmqmmw waziiuanulaladnlusndu’

AnEERe AnunensNlunsiwheuiu 711 duanfsu
1Ay wsrznisnszatsdumilumuszimadlandnaiainisuuds
wazengMsiusne (Shelf Life)

“snfludszinnsouanuvime ey wndalanganaun
elsnuiinsrenegemsiminaiiudn 7-11 fanurimed

udIEIN wszslineezgiiflauness MWL 1593 9WmLN
uIAN958 No-Bake Process Lﬁla‘i_l‘si?mmiaﬂummwmaan
wazagnsaaalUmUszng mldisnaulauuuinnsslan Snanu
Wmenilsfe 21gn1siusne I lafuusinnaniuemis
i3S9 Sanitization uas Hygiene WRTINSELAUNINAALAZINISI0N
Wiazena ielviomaivlduuiu swsannsafiuegnisfiu
Snwleng 10 T’

snélan...ceaduaas

“51aszminisesReuandauiuuInouLdr audidlain 19 il
nmslgwarafnAsudenn 1913sUsTgNAUgTeru (ws1zn1IN
L?aoffﬁaol,l,anmﬁ”’mﬁunuﬁLﬁu?ibut,l,azmmmn&wmnwmﬂaihe
WLElDn11IN Do we want to do this? ynaugaudn 1 dausl
zdinaindunu udimedsianinsmionfiazqouaziuldismin
ﬁuﬂuﬁgmfémﬁummmsﬁwmﬁ

‘wignismedsslatiuds fnesivinguszasavenisni
° Py P ° = = P A & P
uanaNMFLeILa 1nieslsineaudulaing fdedunisasns
oA P a Ao ° & o | Ao
AuAnNoAUEN Bn 10 Tdremi swiudaeuiuisnsaly
agasalnu 19desmFsndlugdouddududn Masfiaaden

o
o '

AILFAL UL IINE

“PNNYIMENGAAD Mindset 793157109 LBl RTTUUANNAA LS
< an o I Aa 7 | aa
wifazndtnsauld lalluinanudueguesau Hands
luwiiufe Bosdnnden wiauazlnadiudlndd wazdnldiEuna
Juil duaziialaidals uAa Commitment 28ININLSINIVSEN
INSITRLUULT WAL NINII D AU TABEN LS

“WRANANABISEY Begin with the end Ao Lo ARSI TUTIRS
dusmeaiiulaiens AunAnidumsazisuineslstaielug
ANNESe mawasuanldnnemsudifunieuniu Redi Pak
anldaesniniy 22.7% ilefsuiunianaiadin ﬁ?j'aﬁaiwqa
uAsAdesmMsUsuAsuIlFussiueisnslanlild uazdsilse
amumanilagens) iwszsaansaldianfiunainsssuma
agedis 90% tedndumsgatszneidn 9 Welwiinualunnlvieg
15118991 Reo’s Deli {luu3®¥il Small but beautiful ASL”
AMISEAATH

wasawashuwnuignganu
FodA7inl¥ Reo's Deli uwaz Fest by SCGP &1s1sarwu
guassase 9 MAatusmiuléfe nsfqananedaenisiniu
1uL‘%{aomi@LLaﬁ\iLLmﬁamLammué’uﬁu ienevlansluwives
Function, Convenience Wag Sustainability 5wmmng'aﬁuasm
wiuyd Angazinlalle

nssnfenudemiiislaiious Commitment lunisindslna

@ A a a PR o '
warANiuioa13nuesfin Fest by SCGP #Min19M191ueeng
RIS wﬁmsgﬁm%ﬁﬁﬁnﬂaml,azmmm%'ﬂmqmauﬁa
20015131 TInmeMUTLEUNTBNMY Redi Pak AAmanyd
wufe Wegumielulasinuas fneazuiedu Hanuudus
=l 6 L = [ =l s 1 v oa
Alginiesienu dazaan felaluseudie Uasadwpseduslna
FINNABIMITUTLEUNTBNNIN Redi Pak lEiagnun1ainsssuma
anunsngesaanslanelu 60 YU wardRaNgIaINIsnaRNBEN
ot luslamale

‘wnluszozdau 1 - 2 T 9uesenwensnguesTesisg 811153
A & a = o 1A o
Wzl 5 918015 BndInAe N15AS1LUSUAIMENTUAAIR B2B
ngu Food Service gualsdusn $1UDWNT SMBUINBT 15190
Positioning LHuAsINaliALIUeIMIT WAZAZWAIUIDNULTUR
A o A | a ° @ ad 17
niwsaamsaaasuliineasnsugnidnlanludsainalne $euusua
NANEs9g Weaanisidazdaaiuliniinselaludssine
1ATINITAINANIMAIDYTTNININITNARBIUYNUALINIZINAANUT
PUAVHAINGRENHATAIENS (ATWNILFU)
L51ADIN LN BATNTLAUINNILA LA A5

'
= o

FININN 4 DNIwa

‘wihimanafngadudndaglunsouenemsey uasmesn
Iﬂﬁﬁaﬂﬁqm 1519z dudB9an5Ian 9 ﬁﬂgmﬂszmmﬁa'ﬁumﬁau
nsquaanadenliasullunsfidiusazsndanniu Wiy
New norm lusunam

“NITUIUNITHAADIADIMSUTLIUNTDUNIYU Redi Pak WU Mass
Production uBnwuilsmnumendessiniiedy Fest by SCGP
Lﬁaﬁwmms@gﬁmm‘iﬁmaﬂwfjmmﬁmmimmgnﬁw wazANn
dandenlildniniign wiemfussdnsfiaivmnuguuazdssio
Mindset @ 9 Wﬁugﬂﬁmaﬂaniuﬁ” @mﬁmm&nﬁ”aﬁw




YUMMY, AFFORDABLE & READILY AVAILABLE

“We are happy when we give happiness to others. Our origin
started from our delicious food, which was very affordable and
well-loved by customers. We then decided to develop ready-
to-eat Italian fares. Our highlights are Baked Spinach with
Cheese and Baked Macaroni with Cheese. They are now sold
at 7-ELEVEN outlets at just THB 37. After our business started
doing well, we had the idea that the bigger our sales, the better
quality we should deliver,” Mr. Chana said.

This executive recounted that his company’s focus on distribution
via 7-ELEVEN outlets marked a turning point. As such distribution
covers the whole Thailand, his company needed to seriously
think about transportation and shelf life of its products.

“We have always risen up to our challenges. Whenever we come
across a problem, we strive to develop a solution. So, when
our distribution via 7-ELEVEN outlets came with a challenge, we
created the innovative No-Bake Process. Because our original
aluminum foil trays were often dented during transportation, we
developed the aforementioned process so that we could use
plastic trays instead. After we tackled this

challenge, our business has been growing

significantly. We also consulted a food

institute and through stricter sanitization

and hygiene practices, our products’ shelf

life extends to 10 days,” he continued.

SACRIFICE...TO PROTECT
THE EARTH

“Green trends have already caught on for

a long while. But because of COVID-19

outbreak, the use of disposable plastic

packaging has risen considerably. Noticing the

sharp rise in demand, we held a meeting with

our shareholders to discuss the issue. If we opted for
eco-friendly packaging, we would have to tackle several challenges.
Then, 1 asked our shareholders, ‘Do we want to do this?’.
The answer was ‘Yes'. We agreed to shoulder bigger cost to
give better things,” Mr. Chana said.

“As our company has earned enough income, we review our
objectives. Apart from doing business for our own sake, we
need to do something for others too. We visualize where we
want our company to be in the next 10 years. We do something
great with small steps today. We handle difficult issues at the
time they are still relatively easy.

“The biggest challenge, in fact, is our own mindset. Once we
are determined to do something, we will finally find the way.
If we care about people’s well-being, we need to pay attention
to the environment. Environmental issues may sound distant.
But they are so relevant to our lives. If we don’t do it now,
then when? As we are committed to environmental causes, we
have decided to explore solutions,” he added.

“My approach is ‘Begin with the end’. When we aim to achieve
something, we will finally find the way to do it. So, when we
set our sight on improving our packaging to solve old problems,
our development efforts led to the launch of Redi Pak. Our
new packaging costs us 22.7 percent more than plastic trays.

Lift Up Your Voice

But as we are determined to embrace eco-friendly packages,
we are proud of launching Redi Pak. About 90 percent of its
content comes from natural materials. We believe such small
things can contribute to big goals. In our view, Reo’s Deli is
a small but beautiful company,” Mr. Chana said.

PARTNER WITH SHARED GOALS

Reo’s Deli and Fest by SCGP have successfully overcome all
obstacles together because both have pursued environmental
care and sustainability. Because they are committed to their
goals, their efforts ensure packaging offers functionality,
convenience, and sustainability all at the same time.

Via the partnership, Reo’s Deli realizes that Fest by SCGP team
is highly professional and firmly committed to developing
innovations. The development, made through a systematic
approach, has already led to the launch of Redi Pak. This
innovative packaging is eco-friendly. Designed for frozen yet
ready-to-eat food, Redi Pak is microwavable. When heated, it
becomes drier and stronger too. Stylish in
design, it is also convenient to hold.
Customers’ hands won't feel the heat
even when removing this tray from
microwave. Redi Pak is also really
safe. After usage, Redi Pak naturally
decomposes within 60 days because
it is made of natural materials. Film
on this packaging can also be removed

for easy recycling.

“Our plan for the next one or two

year(s) is to expand our appetizer menu.

We want to have five items on the list. Aside,

we plan to launch a new brand for B2B market.

Our Food Service business should be able to take

care of hotels, restaurants, and bakery shops too based on

our positioning as a central kitchen. Moreover, we set our sight

on developing a brand for spinach farming. We will encourage

farmers to grow more spinach in Thailand under our ‘Veggie

for Happiness’ brand. We expect this brand to curb spinach

import and promote income generation in Thailand. At present,

we are working on a project with Kasetsart University’'s

Kamphaeng Saen Campus. Under the project, experimental

spinach farm is ongoing alongside seed development. This

project has been going on for more than four years already.

We will launch the brand only after we have achieved concrete
positive results,” Mr. Chana revealed.

Although plastic remains crucial to food preservation, Reo’s Deli
has minimized the use of this material out of its determination
to serve as a cogwheel in better environmental care and to
push the world faster towards a new, eco-friendlier norm.

“The mass production of Redi Pak is possible through our
partnership with Fest by SCGP. Together, we have developed
a frozen-food tray that responds best to end users’ needs and
environmental concerns. We are truly ready to be the organization
that gives happiness and shares a good mindset with our
customers and the world,” Mr. Chana concluded. @
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Today, data management is crucial to not just large enterprises but also all other types of businesses. Asst. Prof. Ake Pattaratanakun, Ph.D.,
reveals to Your Answers that efficient data management has long been behind high-flying SMEs and even big corporations want to find

out their secrets.
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weapon in the business world.
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Promote business opportunities
in many aspects.
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Sail smooth by curbing many types of
threats and obstacles in a timely manner.

Dr. Ake says large enterprises have paid serious attention to customer data
because such data are important to maintaining ties with their customers.

In the past, SMEs cultivated ties with their customers by really
getting to know them. For example, SMEs even knew their children’s
name, the schools their children attended, their favorite food and the
places they visited during their holidays. Such data were not available
to large enterprises. SMEs therefore had advantages in this regard.

Presently, SMEs have been passed on from generation to generation.
Some of them have also set up new branches. In most cases,
business owners do not hire relatives to operate these branches
either. SMEs, as a result, have now had to pay attention to customer-
data management as well to retain strong customer relationships.

Up-to-date customer data, moreover, will enable SMEs to notice new
business opportunities. The development of new products, new distribution
channels and new marketing ideas is often rooted in customer data.
Such work approach is better than trying uninformed ideas.

Dr. Ake also recommends that SMEs use customer data for the
following three objectives so that they can maximize data benefits
and have the potential to compete against bigger rivals.
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Dr. Ake says data are still underused possibly because of a wrong mindset. If this is a problem, the mindset must change.
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Data such as birthday, favorite food, the number of children, the
level of their education can empower SMEs. To boost business strengths,
SMEs should know their customers the way they know their friends.
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Data usage promises clear, fast results. It allows enterprises to
notice the types of costs that in fact could have been avoided.
Often, businesses were too focused on sales that they did not fully
digest marketing costs and ended up paying too high a rate. Data

analyses help detect if promotions were launched at a less effective time.
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The lack of data usage will increase business costs because marketing
efforts will not focus on what really matters. Without proper data
analyses, SMEs will not know what works for them. Data usage, on
the contrary, will curb the cost of marketing.
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When enterprises have gathered enough customer data, they will be
able to maintain good customer relationships. Repeat purchases will
then follow. Aside, not only that customers will become long-term
customers, but they will also spread word-of-mouth for the enterprises.
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After you change your mindset toward customer-data usage, make these four things right:
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With demographic data such as sex, occupation and income,
you just know your customers. But you will be able to impress
them only if you know their lifestyles. Do they love the sea?
Are they family men? Do they enjoy regular exercises?
If you know the answers, you can be their friend.
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Data must be systematically stored and accessible to legitimate
if a sales team needs to meet with
it should be able to retrieve customer data and
know about customers’ styles and taste.

users. For example,
customers,
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An investment in data usage must not be too expensive.
Don’t get fascinated by the so many tools in the industry
that you pay unnecessarily high. Good data for marketing
must help you cultivate friendly ties with customers. You
must know how much you will be willing to pay to get
a friend-like customer who will be with you in the long run.
When doing a business,
results.

it is better to focus on long-term

( /: QnGov / Right Data

dayasonsaiuanuduaie lwnedegnses waztiianlsla
2819)NABINIUNY YN BTDYAFIUYAAA

Data must be accurate, legitimately acquired and used in

line with personal data protection laws.

' © o d
ﬁxtﬁu’;’ltﬁmﬁﬂwaﬂlﬁ'gn Uiutﬂaﬂuguum wadsn1slunnn teadudfazarnnsald Data maaanma‘s’wm’mmLianﬁ‘iﬂ’-ﬂﬂﬂﬂ'N'luﬂ’\nLﬂu
When you have the right mindset and the right approach, SMEs will be able to use customer data for your busmess success.




wNN1Y wounalsl? N Slowcombo
RELAX YOUR MIND & BODY AT SLOWCOMBO

alasTadiuualadauilovRdevidzdanuuidd ¢ U ¢ AueuIN:3alinIusNMTNENITN ASVIDLISAUA
TAdo1ouA Slowcombo AoUTTBAIUINA WA LU AsoufivnssusnToUqiiamute IIa:vdanswuzovosoy
AdcogaMuuTuRIded

A slow life is what so many city people are looking for. So, why don’t you take a break from your busy life
to recharge your battery at Slowcombo. Located in Bangkok’s Samyan area, this community space features

workshops/activities that heal mind/body as well as delicious healthy food.

‘3uﬁad€)ug\l Happy Medl —

FINFITWALATDINDY TDININNIRADIZUULDDINIT 1TU ABNYTIAUA
uazleiisaiunu

Pickled items can be good for your health. Available here are lychee
kombucha and vegan yoghurt.

Son of Saigon

DIMTRLAUINNIUGE LU TUNE wrdralaasauINuasy nlas
Tranidoildaaunaninganiinuen

Banh Mi, the original Vietnamese sandwich, is served here. Once
you taste it, you can’'t get enough of it.

Good Cha

% 13 g o o % § a o % © § o
Nﬂazu'ﬁﬂqEJq“llﬂ']WVlI‘DuNI’ﬂﬁlLL@%NVIQ%?]'E]?LLﬂuﬂ Aszauanudulsiaen

Matcha drinks here are healthy. Using oat milk and organic matcha,
they have many intensity choices for you to enjoy.

A1UNILNATUIT

sudnunsnuaUdldadunauld gsamfamnudnaiu inanNEuse
N1IATUIUUARBIDINITNNAN

Believing that people can be lean even if they ignore clean eating,
this food shop serves flavorful toppings on rice but with clear calories
calculation.



Alive
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3uuad€)'f’\) Happy Mind

WANAINAATUAALEIEABN b NFIUNZ AU FUL3 n5ingenanlsl
waziiverusld liausnwssuzlaidanuanidfsunu

Refresh yourself with beautiful flowers at this florist store. Apart
from offering flower-arrangement services, this place presents
a herbarium for plant lovers to explore.

aunsuFeINITiUN AUKNAAAUYIULI Eco-Friendly Aloiane ufing
ApAIuInADN

If you love the environment, check out this store. It presents many
stylish, eco-friendly products.

5u Gadeﬂ‘lﬂ Happy Move —

FuuugazeIeInsas ninAugnu12EuI9NIe luRanssntuthe
H131809 wazeanmMaInaluauiuinizuin 800 A19aLunT

4aN3NH Slowcombo FIHNNUABUNLUTEAIA (Creative Space) i

AMIUN AR S NUAGINSUIANAINTINALABAN 9 wazNaAydtinain

Slow Soulful Market Y)n 2 thauluizaAuaY SUTBINWUNUWITL
FTUDUANNAYNUATNIINNAUTANNGYE 7 Besutinou

Slowcombo

Slow msreg i q Aouiluneyll
Do things slowly.
Combo mssaudgeuauRSNIA:BoluAVRRAUAU

Where people meet and share
passions/interests.

AUNUIANIAUIIKINNSINSTYAR
Mindfulness Playground concept.

Energy Space

wunuiInIsEneunasnuludies deaaranuinanuteunate
i1 Vinyasa Yoga, Sound Healing ®1UARWIAEIMETUANIAENTD
ASAFAlLIA ANdAanaLTILazLE

This place is designed for you to muster and master your energy.
Its classes focus on relaxation, such as Vinyasa Yoga and Sound
Healing, which deploys sound waves from crystal bowls. There are
both morning and evening classes.

On the top floor of this building, you will be invited to move your
body. Try indoor rock climbing or any indoor exercise inside the

800-square-meter sports field here.

Slowcombo includes Creative Space where various special events
are held. Importantly, Slow Soulful Market opens here every two months.

Drop in to stroll around this place for good fun and happiness. @




| Today for Tomorrow

IUEUUIHUﬂs:QWU IJUNUANAUSOUATY

TURN PAPER BANDS INTO CONTEMPORARY WICKERWORK

SCGP ¥ouguaUIUALUIAUINUNS:01Y (Paper Band) oviKASldNQaaknssuirnUuNgeIdsnITiow
Alandua: 2 - 3 uIn gauMInausIKANSauNAUZlUIFUONIFOUUIN!

SCGP has encouraged communities to turn paper bands, byproducts from industrial operations, into
wickerwork designs. Instead of being sold just for a few baht per kilo, these scrap materials can support

the production of new wow items for many!

FOR
COMMUNITIES

PINNANLATHFNANYUAEU (Circular Economy) # sceP TPy
glassmsWamdamisgury SCOP afyaaniinliiduninszane
(Paper Band) funAndnvdnauainelatiaulugus BSalasenng
laeANHIINAUALTNTY A INOINT NNUTINSIRBTIBTAYNYIULS
Lﬁmﬁm&la@hLéumﬂﬂimwﬁﬁﬁnwmzmﬁm Aoy laddusn Wi
NARADINANEUMENTODNUULNARA U LLa:ﬁﬁﬂaﬁuifuMWBUiuaﬁ%w
Tunguzuseulssau

Based on Circular Economy Principles, SCGP has accorded importance
to the SCGP Community Enterprise Development Project. Under the
project, participants add value to paper bands by turning them into
wickerwork products with the aim of generating income for locals. The
project started through a study, which SCGP conducted in collaboration
with local communities and Kanchanaburi Rajabhat University’s lecturers.
The study prepared wickerwork and design methods to increase the
value of paper bands, which are not only durable but also anti-fungal.

Then, vocational training was provided to locals around SCGP plants.




| Today for Tomorrow
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Communities around P 4

SCGP plants have
bigger potential.
-

-
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t10andwedwiius:Tuau

Locals make good use
of their free time. \

guzulads:lvau

Community Benefits

10uo3wasvsold

Locals have got a new
means of livelihoods.

dogvoagnisaswrudisoud ‘\ -~
Tuzuau N -,

The project can pave the way for Sao_-
the establishment of communities’
learning centers.

wanaNil SCGP disiarannangasinednuMIBaNUUY NanNnanBoiguTU NM3tond
MIAAIA UATNITRINUDTUATUAIUATNTU INBAFIANNUANFILAZANNAINITD
Tumsugestuludaninssysuasaauys

Also, SCGP has developed design courses, community identity, new dyeing techniques,
marketing tactics and branding from the project in pursuit of product differentiation
and competitiveness. Such efforts have gone on for communities both in Ratchaburi

and Prachin Buri.

0® 00000 0000000000000000000000000000000000000000000000000000000000000,_

IAuINUns:anuriSe Paper Band SaQIKASIFNNNS:UOUMSWANION SCGP
Paper-Band byproduct from SCGP

Sandutumsrrannssudnauaswswidikguau
Raw Material for Communities” Income-Generating Wickerwork Items

.
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Success-Guaranteeing Accolades
ARMAIGUTUNR AU BATNI UGB FMTANTYS war FauiagNTUNgN
wannssNInamuhazase” Smdanmaauys lasuseiasessusndumsdidszma
wuudanigsia “waesld wige a'om%umia%muamLﬂ'ulﬁmamﬁmﬁmﬂfﬁ@mﬁaﬁ
gaamnsTy dalasnsulssnugeaunssy nuduananaves SCGP ﬁﬁwmﬂgmu
TfidnanmwuazanuAnaieasss asnsofonaweddedediu

The “Ban O I Khiao Farmers’ Product Community Enterprise” in Ratchaburi and the
“Ban Tha Takhro Wickerwork Community Enterprise” in Kanchanaburi won second
prizes at the “Phloi Dai Pha Suk” Business Model Competition. Held by the Department
of Industrial Works, this contest aimed to create added value for industrial byproducts.
The accolades underline SCGP’s success in empowering communities in its plant’s

neighborhoods and fostering their sustainable selfreliance. (2

vaudnaunidguindns:any

Wickerwork items that are
made of paper bands

- @znd1 / Baskets

« 0/ Trays

. ‘ﬁiadLLﬁ’J / Saucers

. ﬁﬁdﬁu’]gﬂﬂ / Trigger Finger Devices
+ MIYsuen / Camphor Sets

- nszuihiie / Handbags

- nszithagwig / Bags with Straps

-+ 9118 / Net Bags

- nsudieenlsd / Flower Baskets

+  Napywesvity / Gift Boxes

s1wodamnegUIURANNSSUTNAU
IduinUns:ay / List of Paper Band -
Wickerwork Community Enterprises

AmmiagurunguinanssuInauiuvinzase

Ban Tha Takhro Wickerwork Community Enterprise
a2 59 M 1 Muaviezase aunayinNg
RWIANYAUYT 71130

59 Mu 1, Tha Takhro Subdistrict, Tha Muang
District, Kanchanaburi 71130

@nsia / Contact: I@1MNAYUTIUY / The Community
Enterprise

nsfneg / Tel: 09-8914-9245, 08-7033-9616 LAz
09-7958-6592

FamnagurunEndusiineasnsugediden

Ban O I Khiao Farmers’ Product Community Enterprise
Wt 90 wafit 2 dnuansulvg Hnetiuli
2INITYS 70190

90 Mu 2, Krap Yai Subdistrict, Ban Pong District,
Ratchaburi 70190

@nfia / Contact: AMARI / Khun Long

nséwy / Tel: 08-1736-1130 uay 09-2495-6454

nguedntiunuasasid

Ban Nong Chorakhe Occupational Group

1@ 62 mﬁ 9 guatiavies dunendunsys
IAUT1AULYE 251100

62 Mu 9, Bo Thong Subdistrict, Kabin Buri District,
Prachin Buri 25110 .

@nsie / Contact: Aaugau (Aiu) / Khun Suchin (Kin)
Tnséwvi / Tel: 06-3103-8739

FamiaguruineasnaiasInauLazamsulsgy
fhunadaiwi

Ban Kud Pla Wi Wickerwork and Processed Food
Sufficiency Farming Community Enterprise

el 42/2 it 4 dnuatenes dunendunsy3
FIALUIULYT 25110

42/2 Mu 4, Bo Thong Subdistrict, Kabin Buri
District, Prachin Buri 25110

fimgin / Contact: Qmﬁ'suwa / Khun Buaphaeng
nséiwyi / Tel: 08-7618-8298




Your Healthy Hub

—
PERSONALIZED MEDICINE

Usnurue Tudeovsolru iadsuladaiadandooid
CONSULT DOCTORS BEFORE YOU GET ILL, CHANGE LIFESTYLES TO STAY HEALTHY

Insudmsiwngaovaugat 1IsTludaviumruoiws:Usoiddfld nallsnuidioQuasmatindviseiuuu o Fuanuisnrinidhanyss

13u USuladalad msiiu nsog mseonravny la:msiindounaoandoununssuliugzovaulioy msiwngiusunnadnsuausulil

Tugnddnaldunisiungdlaw:GaunnanSoRISunAudl Personalized Medicine &HSugaIsSUAUZoINsTAINWAIWINTUAD
Msas29s My MsUsSnuwngifios:aoduogWiHANMS Qiiarole Ay lla:doUAULHUNATUIRUINCUZ

Healthcare trends suggest that people should see doctors before they get ill, as private consultations with doctors can help them stay

healthy for a really long time. They only need good advice on adjusting some eating habits, lifestyles, exercises and rest that match

their genetic conditions. In the digital age, personalized medicine is in. The first step to your sustainable good hedlih is to get a checkup
and advice from a doctor. You can delay aging through proper weight control and good care for heart / brain.

ns:nsummmuun KNOCK EVERYTHING!
0’]‘5’)“)LLZ‘]’Ji’J’]Llij")")ElLﬁf;ld“ﬂﬂ\‘iﬂ’]‘iL‘QUU’Jﬂ‘Q’]ﬂI‘SﬂV\i&J@]ﬂﬂB Miﬂ‘V]Lﬁﬂﬂﬂu’)’]
Health Checkup Non-communicable diseases %38 NCDs mmmmmimamsﬁmﬂmﬂmm
maainmﬂiumamLuummﬁ‘svmmwsavl,u?

ATauEn3IAIsazeeninaImauunlvu?
ATIIUEIFINAITSVYS TN MM THAle BEnils?

-+ AruMmITindnasiseng q Alasuananndandenluusaziulaetidls?

KNOCK EVERYTHING WITH CHECKUP!

Result A checkup identifies risk factors that may trigger non-communicable diseases
(NCDs), which develops from aging process and daily activities.

- Based on checkup results, you will know how to exercise for good health.
» You will also know what types of food to embrace.

You will even learn how to get rid of toxins you have taken in each day.



| Your Healthy Hub |

HOW TO quasiJniwgainugnaina
HOW TO STAY HEALTHY IN DIGITAL AGE?

Y:aodwogriinannis / DELAY AGING PROCESS BASED ON PROVEN KNOWLEDGE

. Gl’i’l’%ﬁ mumaaaaﬁuumm LWBU'SUNN@&‘HSG%NW]EJ Tmﬂmﬁmiuaaﬂuuwmmu
I} Lﬂuﬁﬁummwummﬂaammmmﬂ / Check hormonal levels: You can balance
your body by increasing the levels of essential hormones.

asamasREnemslaveminiiuisdesinie Tnsendedsmsilasunssuses
‘Vl’ldﬂ’l'iLLW‘VIfJ‘af;iNQﬂé’f’aoLmemmeWW:qﬂﬂa / Check heavy metal levels as
such toxic substances may enter your body via food: You can personalize check
methods because several options are now available and you should go for the
one that suits you the most.

LRENRNTOINNT Iﬂﬂmm”’mmuwwﬂu Toun Imaud T & uazd S’JQJ‘VNLLiﬁ’Wlﬂ’N 9
Toun waal@on unnti@sn wazdonsd “ay wouﬂ’sia”fnmLvamnau%’«leﬂNaﬂ
uaziannany / Take supplementary diets to ensure you get enough nutrients:
You should consult doctors before taking supplementary diets including Vitamins
B, C, D and E as well as calcium, magnesium and zinc, for good results.

2. nuaaumwummh / TAKE CARE OF YOUR HEART
. suﬁﬁwmummsmmmwuﬂsmmmwmﬂvmL’mumaﬂwm L‘Iiu Uang La‘mﬂ,muu
mummmamamauazama / Eat food that will improve your blood circulation
such as sea fish containing healthy fats like DHA and EPA.

TanmsasiasulaeulodmiiulugSann 100 - 200 Jaansuse i HaIUTIEANNEINU

Woaanauiiavila / Taking 100 to 200 milligrams of Coenzyme Q10 on a daily
basis will energize heart muscles.

o 2 a = o a o o
WﬂN@iﬂ‘ViLWﬂ\‘lWﬂ UNTAUNUINITIANNCENNUIEY / Make sure you have got

enough rest and do recreational activities that suit your age.

3. nuaauaalnn / CARE FOR YOUR BRAIN
. Nﬂamaﬂmmiumamn s’mmmim Brain Exercise M9 M| L ﬂ’]iuﬂ&lﬂﬁ NN
SRUNAI matlfﬂ,mmmLwawmammﬁmm / Think positive and do brain exercises.
For example, you can try meditating, drawing, singing and training your brain to
remember good things.
suﬂsmmmsmms*nmLﬂumwmauao vlﬂLLﬂ mmuﬂjum L°Iju mumm‘ﬂm LA mmam

sau‘mamNuuwmmuﬂnumﬂumsmiaLmaaauamavivwﬂiumw / Take essential
brain food such as fish oil and Vitamin Bs, which nourish brain cells and nervous systems.

o o | ° = = o a a & v .
DONNIAINTY LU ﬂ’l‘ii’]u’)ﬁ]’%u%i’ﬂvl‘ﬂmﬂ‘ﬁ’JiJLWNIﬂ%VIVLULaﬂGﬁNaGVLﬂﬂ / Exercise
in the form of Tai Chi because it improves blood circulation to brain.

4. munumnun’tnau’tummn / CONTROL YOUR WEIGHT
Tiﬂmumuﬂmﬁmmamsummmumma Nﬁ‘llﬂ’]Wﬂ Tmﬂmwwisﬂmumwa / You should ‘
try to avoid becoming overweight, which is a big obstacle to a long healthy life.

Metabolic Syndrome is avoidable if you: I

o ¥ 9o o o 4 o 2o 2 Ia ¥ =
- Sudsemuiiadnlieun desmnlvddliuuuaglaifinluiiewdiu / Take a full breakfast
because your stomach will feel full throughout the day.
. o P
20NANAINBUVUAISALE / Do cardio exercises. A

. muauﬂ%mm‘nmwé’amumnmmﬂﬁmm:au / Observe caloric restrictions.
Io1s1§3nsungzovddioviie:iliqualdgndovna:asvga uenand Tunda:Suegrdurismetiaaduna:salansula tdleonisinu

oonmavn1wiluus:91 usunaualnfupdwiia vovlanuan azinousndedoiovia: mnusaumm n'lTHIS'\U‘JDCInUUU'DUU

When we really know our body, we will be able to take good care of our health. Every day, keep your body and mind fresh. Be cautious of what
you eat. Exercise regularly. Go to sleep with light off. Be positive. Love yourself and people around you. These tips are key to longevity.

P
VOUAMTDYAIIN: WA, WNWUSANA ANSEqNE UnMEEd1un1saugamans us993nen LNIAMARTNINITYNUT Lsang1U1a017991595
Source: Asst. Prof. Dr. Pansak Sugkraroek, a specialist of obstetrics, gynecology and reproductive health at the Bumrungrad Hospital
www.bumrungrad.com/th



Act Together

ENGAGED
EMPLOYEE

wdnuula:ovANSAIUUSUKTNSUIGYINU
STAFF AND ORGANIZATION STAND UNITED

ahunsdisnzovd 2023 AUAD T30y IaSANG
CEO, SCGP nAuunwud:nulidovwunviulu SCGP
Town Hall ifuUs:Filionv:AoansiBovs1ocv o
Tusw:luRFnMscitiussinhahuu KoIludAQ

misriu 10uphnnnAusonoullionv:TSuLN
IA:AOUMUAIIUAQIRU FuT3Nnyidizsitionnad
na:wdouhe:ianiUasuyuuoy aoudodnniu
InUouiguIngy

After the first half of 2023 concluded, SCGP’s CEO
Mr. Wichan Jitpukdee returned to SCGP Town Hall
to meet and update his staff about business
operations and work tips. Everyone was waiting
for this forum because Mr. Wichan always shared
good content and was more than willing to
answer any question from staff.



Act Together

SAFETY FIRST, LAST AND ALWAY

SesnnutaeadsludiauaznisinewduEedi SCGP 3jaloi
ANAIAYLTUBUATUSN ﬁamcychniﬁiqﬂﬂumwﬁml,az‘*ﬁwﬁu
51001 temimnetlasiumnudssienainduld saudeadne
Adelunsineu Toun

At SCGP, safety is the top priority. Mr. Wichan therefore

reminded staff that they must be aware of safety issues and
report any safety risks to prevent accidents from happening.
Also, he advised them to work with the following elements:

N15NNNUBDENIRAINS  $IDN15N19IUNNGH DY

U Y U

un1sausH wazufufnmane drasluudslag
wiasldunwe TWiFausinudx

1. Knowledge

We should work with proper knowledge and
work methods. After being trained, we should
strictly comply with guidelines. If we feel we

still do not understand any topic well enough,

learn more.

nsaszrinisaNuFesiuny Ings1sdingues
s a a A

s (Murphy’s Law) L@38dn “NnEsnanngn

Hawata Azlawain’ LWsizasiunnauqed

2. Awareness

dAuszaingzd ?iué'f’sag'mua Iaidnduneu
We must be aware of risks at work. Keep in
mind the Murphy’'s Law — “Anything that can
go wrong will go wrong”. It is necessary that
everyone be mindful and careful at all times.
Do not skip some of required work steps.

3. Commitment migiﬂﬁu%’ﬂmﬁrytm’h MIUBENIYNABY nﬂﬂ%ﬂ

uaceaannlian (Safety First, Last and Always)

We should be committed to our Safety First,

Last and Always pledge.

INNER DRIVE - usJdutpaosuiinnislu

\399AY (People) SCGP lalalumsandiugsiannlasnaen wae
AudenasduindoussAnsiaAglunisasansiiivlaegedeiu
Tasifinnsdnsamnugniuseninaninauiussdnsesiasiaiilos
yian1sMaudae Passion Ausedit mainsuiifivsansnm
wazmsdeneulildnadnsings 9 2ull aasnaunsnszaU
UIANTTN LATARUITNNIULAZDIANT

1udil sceP lalanuéndyiy Inner Drive wiousiduinaou
nnagluaaswiney lasutseandu 4 szau lown AmnudINIg
Tuiugu anudasnsduyana enaiuiinmienisiiudunils
297N WAZNITLALIANIIF1LDITNYBININITL Lﬁaﬂﬁagamﬁ
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WINAUAIITHIIAITI8NANAT  LAzUSHIUNITVIAARILIIAIU
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NUNMITHAR TINTINITIANITUATATLANRUNUNLUIEY FINALH
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Act Together
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NM3dTa CEO vhlanwudn luganaiin 3 Ffiandmd
NNINAIAUTIUNT fip 1. N193NINTIANE 2. aRAUNU 3. N19TN
Automation 31lglugsna LAz T19n3sTNaaneaNnil SCGP vl
WiUIF0IN15UIMITAUNUUAENT Pool-sourcing LilBLANAIY
A11150lUN1TADIBS VULLALINUNT Cross-selling 31NN1518
Audinanuangazdrsliiinnisiaunld saudeEesnsanssy
$#38 Innovation .71 Bio-based plastic, Wooden foodservice
packaging Auanslifiuin SCGP Tsjwqmﬁﬂuﬁamﬁ'ﬁmimﬁﬁai’;u"ﬁ’m
anNSiNeaTalUaNIallATIANIUE ANNLWINIG Sustainability
fivlanfnadlvanudnfny

>

WneiTaINNBIMUNTEBUaEIAaIlaY AT1AuI1 SCGP Hn1s
ARUKNAANUTNGS 9 NNV L% Probio Active Plus NARAMM

2. D =)

PheEasnsinoueesanld Teszuugesliinnuldetsanysal
v Ultramild Foaming Hand Wash naidneiiafiidelnaiaeudle
evneanuazeiaasy 30 3wt Wudu nisAeAuLazWaw
WinnssumMas ﬁaﬂiﬁwﬂfmmvlﬁﬁﬂuﬁﬁm Retail Marketing
Management ld3susn1siamslunguaudgulnauilnauniu
wiannlsoraazlunnn LwiL%a’judammiﬁﬂuimmmnLiflffu
azarn1snihlddesengsialadnuin fﬁuﬁuﬁaéwﬁzﬁu%ﬁw
geaivayuliiindustnniedsuazeeiiies easrdlonialmi 9
Ty sceP vausdalllusuinn

While conducting its business operations, SCGP has paid serious
attention to its people. It has recognized that its people or
staff are the driving forces behind its sustainable growth.
Employee engagement surveys have been conducted on
a regular basis. These surveys cover the topics of passion,
innovations,

determination, higher efficiency, better output,

as well as workforce and organizational development.

This year, SCGP has accorded importance to inner drives. They
can be categorized into four levels, namely basic needs, individual
needs, teamwork, and career growth. Findings are used to
enhance employee engagement in a way that enables SCGP to

stay up to date and adaptive to changes.

Regarding operating results in the first half of 2023, each of
SCGP’s businesses was still good overall. Even though selling
prices and sales volume dropped slightly, cooperation on cost
management, production-efficiency improvement, as well as
working-capital management and control paved the way for
SCGP to enjoy satisfactory profit. Backed by portfolio diversification,
SCGP has enhanced its strengths and distributed its risks. If
any business falters, other businesses can help cushion impacts.

A global survey of CEOs shows all businesses now focus on
1. Protecting selling prices; 2) Lowering costs; and 3) Integrating
automation. In the latter half of 2023, SCGP will place a strong
emphasis on cost management and pool-sourcing, which will boost
its negotiating power. Moreover, SCGP will seriously promote
cross-selling and innovations such as bio-based plastic and
wooden foodservice packaging that underlines its constant
development especially in regard to those for the reduction of
fossil-/petroleum-based products in response to the world’s

sustainability trend.

As Mr. Wichan concluded his speech, he emphasized constant
learning. According to him, SCGP has constantly developed new
products such as Probio Active Plus, which is good for intestines
and stimulates digestive system, and Ultramild Foaming Hand
Wash that can remind users that they have already washed
their hands for 30 seconds via the change of foam color. Thanks
to SCGP’s constant development of innovations, staff have learned
more about Retail Marketing Management and commodities.
Margin from fast-moving products may not be huge, but such
products are paving the way for SCGP to expand its business
further. SCGP will continue to learn and innovate seriously so

as to create new opportunities in the future. P

°

LvJaFhms|§Ulus:ao\1w:|>n|swﬁu'o:mmsndwTUmLoaJeos‘sﬁ'onén
UIN FITUAVAANYNUSBNUNAUUAUUTRINOIUOEINISIAIA:
colliov Ilioaswion ATk « TRAU SCGP oviscdolUiuounna
Such products are paving the way for SCGP to expand its
business further. SCGP will continue to learn and innovate
seriously so as to create new opportunities in the future.

®




a LOT of Ideas

IfuaeNNKAURU / HARVEST ROSES

-
38N1 / INSTRUCTIONS

“unnaiy”
now dadu s:Suld

FRAGRANT, REFRESHING & PLEASANT “ROSE WATER”

nrauidurtividaenus:sthuzovrnany 4 AU UONIINADWADY
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Roses are common flowering plants in homey gardens. When
they go into full bloom, they are both beautiful and fragrant.
In this volume, a LOT therefore would like to encourage you to
make rose water so that you can enjoy a refreshing drink from
such much-loved flower.
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THE INSPIRING PLATFORM FOR SENIORS
TO ENJOY HAPPINESS & SELF-ESTEEM
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If we grow old, let’s grow old with quality! This is the aspiration
of many including Mr. Thanakorn “Gap” Phromyos, CEO of
YoungHappy. His social enterprise seeks to solve problems
facing the seniors in line with Mr. Thanakorn’s hopes to grow
old happily and to see the seniors including his parents stay
fit, mentally and physically, and enjoy the company of friends
their age. YoungHappy has prepared technologies and
spaces for the seniors to gather and do activities together.
The participants are so happy that YoungHappy already won
an accolade from the 10" Eldercare Innovation Awards 2022,
which was held in Singapore.
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Spark Your Passion
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LONELINESS HURTS

“YoungHappy was launched in 2017 out of my concerns about my
father's life. One year after he went into retirement and stayed at
home only, he complained that he felt so bored. In the past, I used to
hope that my parents would be able to spend their time at home,
free from work and any burden, during their retirement years. But
while my mom adjusted to such life just fine, my dad was apparently
struggling. I started YoungHappy because I believed the kinds of
problems my dad was facing could be solved. Pain points in our
daily life could be addressed with a social-enterprise model. I did

so to change society for the better.”

FUN, VALUABLE & SELF-RELIANT

“YoungHappy has the vision to empower and support the seniors
so that their retirement is marked by fun, value and self-reliance.
YoungHappy is a community platform. Enabled by technology, seniors
can meet up and do activities with friends their age. If they cannot
join those activities, they can simply take their daily challenge to
maintain their good health so that they don’t have too much free
time. They can create some online content or embrace lifelong
learning, which we have seriously promoted. As they keep pace with
trends, they will have confidence and potential. Our application

ensures they won't feel lonely and can communicate effectively.”

SENIORS’ SOUL-SEARCHING
“We conducted a survey to determine what activities the seniors
were interested in. Then, we organized those activities for them.

Based on findings, their liking is diverse. But interestingly, the seniors

like Spanish courses a lot. This fact reflects their wish to try something
new. YoungHappy has created spaces for seniors to explore and
find what they love because if they do not find what they enjoy in
the first five years of their retirement, they risk becoming depressed.
If they know where their joy lies, their life will be easier and even

become inspiring to others.”

BUSINESS + SOCIETY MUST PROSPER TOGETHER

“Operating a social enterprise, in my view, is easy in some ways
and difficult in others. In Thailand, social enterprises have not yet
received widespread acceptance. Thais are familiar with the concept
of charity. Most feel good samaritans should do good deeds for
free. But we also need to earn a living and ensure our staff’s
wellbeing. If our staff suffer, our operations won't be sustainable.

We need to take care of not just the seniors but also our staff.”

LIVING HAPPILY TOGETHER

“I have two roles — one for my work and the other for my family.
The seniors need time from their children. Middle-aged children usually
need to work hard and tend to their parents all at the same time.
To fulfill these roles, we must first know how much we can do. Give
money and take our parents out every month? Check their
expectations and determine our possible response realistically. Next,
we must communicate with our senior parents. Some parents are
understanding but some others are not quite so. That's why we
need to talk more.” P
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“If you feel you don’t understand seniors around you, you should
expose yourself to other senior people. All of our young volunteers
have told us that their perspectives towards the seniors change
after working with us. Empathy or role playing also helps. Put
yourselves in their shoes and you will understand more.”
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“I have planned ahead as to what I should be like at the age of
60. I look up to a 70-year-old man who looks so cool and have
great attitudes. I have now decided to prep up myself well both
mentally and physically to ensure that I will remain healthy and
still have energy to do what I like in my retirement years.”



Passionate Experiences
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IDENTIFY VALUE IN YOUR JOB
TO FILL UP YOUR PASSION EVERY DAY
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Whenever we face challenges from our new job or new
assignment, we should focus on developing the right
mindset. With a good mindset, it is possible to make
the best out of our situation. Let’s hear what these we
do to fill up their passion and overcome challenges
at work.
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“Now, I am in charge of Product Innovations. Under my responsibility
are pitching, selling and developing what customers want. In most
cases, it's about products that SCGP had never produced before.
My job is not about selling existing products. It's more about presenting

solutions that suit customers’ businesses.

“For innovations, I have even served like a technical sales — working
very closely with customers to develop new solutions. I need to
see my customers’ work process to understand what our product
will go to and see through to what end-consumers will get. I study
consumers’ experience and pain points in a bid to identify
opportunities and exceed customer expectations. That's how I have

impressed our customers and made our brand their favorite.

“When 1 was assigned to new duties and take on more job
responsibilities, I changed my mindset. I tuned myself in to the
mode of making work fun. If I kept thinking that workload became
bigger, I would just feel depressed and lost. So, I've decided to

challenge myself every day both in regard to work and my mindset.

“Doing new tasks means I have got opportunities to talk to customers,
improve my communication skills and learn about selling techniques.
Because of my job, my personality has improved and so have my
wits. I have become more skilled and practical in many aspects. I
also really would like to thank my team for being supportive. It's

fun working with them.

“Our work approach and mindset are also shaped by our corporate
culture. They are in our DNA. We have shown such things naturally
when contacting outsiders. When serving as an MC, I have
opportunities to share good things and good stories about SCGP.

All of us are SCGP Brand Ambassadors.”

sUSAY Auansrysau (gv)

Thanaris Tantisarunrat
Technical Solutions Officer, Thai Paper
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“I have the duty to take care of customers in every step to ensure
that product usage goes smooth. If problems arise during usage, I
provide them with assistance and support. I support them so that
they can use our products without any hiccup. Moreover, I sometimes
share knowledge with customers’ staff or universities in fields that

are related to my job.

“The most important thing is to protect the interests of both our
company and our customers. Because 90 percent of my work is
about handling customers’ complaints, I have told myself that I need
to understand that customers are having usage problems and I have
the duty to efficiently help them. If they can use our products, they

will come back to buy more. We can prosper together.

“Every time I solve a customer’s problem, I feel proud. I feel my
job is meaningful. It gives value to others and myself. If I come
across the tasks that I don’t specialize in, I just try to challenge
myself and think about ways to create self-value. I also focus on

identifying the value of those tasks.

“When dealing with customers / outsiders or serving as an MC,
I feel like the spotlight is on me. I am aware that I represent my
company. The way others perceive me will shape their attitudes
towards my company. Think positive and share our good stories.
Let’s showing not just what SCGP can do but also how socially and
environmentally responsible our company is. Everyone is SCGP Brand
Ambassador. We can show and communicate about our DNA.
For our good image, As one of them, I think well, speak well and

” »
do well.
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