Digital Planet

Metaverse
for Kids
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Metaverse, a realm of imagination, offers unlimited spaces for learning and new experiences. But it is not free from cyber

threats. To kids, Metaverse is thus like a coin with two sides. While one is greatly useful, the other may cause harm

especially in the face of kids’ tech illiteracy.
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WORLD OF IMAGINATION

On Metaverse, teachers and students can explore the imagination-
based spaces together. There, they can learn and play sports
with ample opportunities for knowledge and experiences.
Metaverse-based interactions indeed far exceed what a physical

classroom can offer.

Nike has already stepped into Metaverse with “Magic is in
the Air” theme. In this realm, kids can create their own Airtopia
on gaming platform ‘Roblox’ from Air Max inspirations. Music,

arts, and even dances can be integrated into this Metaverse.

PAY ATTENTION TO SAFETY

While exploring Metaverse, it is important to pay attention to
safety and personal-data protection. Raising more than 2 billion
US dollars for their jointly-developed Metaverse or Epic Games,
Sony and Lego vow to lay down three core pillars — usage safety,
kids’ maximum benefits, and young/adult users’ ability to control

their virtual experiences.

ADVERSE IMPACTS ON DEVELOPMENT

& THREATS

Without adequate immunity, kids may face adverse impacts from
Metaverse. Their time in the virtual world may upset their stress-
hormone level and raise their aggressive-behavior tendency. Digital
avatars, moreover, may affect self-esteem when it comes to their
actual physical features. Such impacts can be serious because kids

are still in the stage of physical, mental, and emotional development.

Aside, some ill-intentioned people may roam Metaverse in search
of victims. Even though Metaverse users must be at least
13 years old, some underage may sneak in by using the social
media accounts of their families. The young ones may become

easy preys for bad people in the Metaverse.

Roblox platform has now had more than 150 million users.
Of them, about half are believed to have been under 13. Roblox
is fun because it has sub realms whereby users’ avatars can have
fun without the need to wear VR glasses. However, some of these
sub realms host sexually-explicit parties. Although app developer
has constantly monitored usage and removed inappropriate sub

realms, there are risks that some have still existed.

Meta, which triggers Metaverse trend, has also been so focused
on app/VR-device development that its Horizon Worlds platform

may fail to protect all kids. Its safety measures are not proactive.

Several parties, therefore, have spoken up about the need to

protect kids’ rights on international stages, including United Nations

(UN) forums. Some countries have included privacy protection

in schools’ curricula to ensure even kids are digitally literate

enough to protect themselves. P)
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HOW TO BROWSE INTERNET SAFELY
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Download safe
applications only and
constantly update
them.
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Do not share key
personal data, such as
the number of national
ID card, credit cards,
and bank accounts
with others.
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log out after each
usage. Aside, your
passwords should not
be easy to guess.
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Supervise
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learn how to use the
internet safely and
understand cyber
threats.
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Spend just an
appropriate amount

of time online.
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If you are parents,
make sure your kids
use the internet
properly under your

supervision.




| Lift Up Your Voice

y = y = o
vauauan

BAAN SOMTUM SERVING
DELICIOUSNESS WITH QUALITY

Scan QR Code
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Scan QR Code for
the interview
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Founded by Mrs. Supaporn Choodoung
nearly 20 years ago, “Baan Somtum”
procures quality ingredients and prepares
an attentive cooking process for the delivery
of great Isan dishes to its customers.
This well-recognized brand, as a result,
has been able to expand its business far
and wide.

Today, her son Mr. Peeranat Choodoung -
Managing Director of Baan Somtum Group
Company limited - has taken over the
management. During his interview about
his vision, he also shared his view about
SCGP that has supported Baan Somtum’s
constant development.
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FAMILY TIME: INSPIRED BUSINESS

“Just like many other businesses, Baan Somtum has grown
from a humble origin. We started off just as a small eatery inside
two rowhouses. Before that, my mom discussed with family
members about what to do next as she wanted to quit being
an office worker. As our family usually enjoyed Isan food together,
my mom decided to set up an Isan restaurant on Phutthamonthon
Sai 2 Road in 2005. We have then gradually added more branches
until we now have operated 11 outlets,” Mr. Peeranat said.

Graduating and working in communication-design field, he
recognized that he would need to play an entirely different role
as soon as he jumped into his family’s restaurant business.
Yet, he agreed to build further on what his mother had started.

“Since my secondary-education years, I have seen two sides
of things. One is about my passion and the other funds my
passion. So, I decided to leave my job and help with my family’s
business. In the beginning, I focused on tasks matching my
expertise, such as designing new menus and taking photos.
I initially handled just Marketing and Sales. But over time,
I have overseen everything,” Mr. Peeranat added.

“My mom had already done a lot for Baan Somtum. What
I need to do is just building up further success based on her
foundation. In the beginning, we seemed to have different
opinions. But we have already patched things up because
the bottom line is that we have seen eye to eye about what
will be good for our business.”

BRINGING SPICY DELICIOUSNESS TO ALL
CORNERS OF TOWN

During Baan Somtum’s growth, it has beaten several challenges
while being well focused on food quality. Therefore, it has managed
to become a top-of-mind brand among urban consumers.

“For example, just one year after we opened our first branch,
road construction began in front of it. Then after we launched
our Phra Nangklao branch in 2011, big floods struck. Things
have fallen into place only after we opened our Sathon branch.
Via that outlet, our brand becomes widely recognized among
Bangkokians and foreigners,” Mr. Peeranat said.
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“Baan Somtum is looking forward to
developing more things with SCGP
because this partner has understood
our hope to lower cost as well as
environmental impacts.”

“Our strengths are easy-to-enjoy Isan dishes, pleasant decor
that suits families, and consistent taste. No matter which of
our branches you drop into, you get the same taste. We have
a central kitchen to uphold quality and standard.

“As the COVID-19 situation has eased and tourists have returned,
we now consider opening more branches. To support our
business expansion, we have paid attention to suppliers and
farmers too. Without empowering the supply chain, some
ingredients could become unavailable. Our supplier of traditionally-
made Palmyra palm sugar once told us that supply could be
exhausted because it was getting so difficult to find someone
to climb high trees to collect palm fruit. So, we explored solutions
right
To get quality ingredient and support mutual growth, we are
willing to go that far.”

PACKAGING SOLUTIONS

“Baan Somtum has worked with SCGP since the time my aunt
was in charge of procurements. After I stepped in, I too get
impressed. SCGP listens to our pain points and develops tailor-
made packaging for us,” Mr. Peeranat revealed.

together and successfully found the innovation.

“For example, our box for snapper dishes is customized to fit
our standard fish length of between 11 and 12 inches. Boxes
available in the market are usually 10 inches long only. If we
use the 10-inch box, we will have to cut the tail of the fish
and the dish will not look as nice.

“Thanks to SCGP, not only that we get the right length, but
we also get a stronger and more efficient container to protect
our fish item. SCGP intentionally adds extra durability and lid
lock after hearing from us that such big boxes are usually put
at the bottom in delivery vehicles. I am very happy with the
box SCGP has produced. Today, food packaging is important
because delivery sales now account for between 50 and 60
percent of our sales. Baan Somtum is looking forward to
developing more things with SCGP because this partner has
understood our hope to lower cost as well as environmental
impacts. Such focus promises to ensure the sustainability of
both our business and the environment.” P
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Real-Time Marketing has often caused sensations.
But such marketing tool in fact has both pros and cons.
Dr. Ake Pattaratanakun is here to guide you about how
best to leverage it.
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2. Can the hot trend connect to your brand?
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RESTFUL PLACES IN THE HEART OF BANGKOK
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Time flies so fast. Now, we are in the middle of 2022 already. So, a LOT would like to recommend
that you take a short break to get close to nature and indulge in wonderful canal-side setting.
Such getaway is possible without the need to leave Bangkok at all.

ds fman / SIRI SALA
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Being the first Bangkok-based operator to offer a lovely villa
stay by Bangkok Noi Canal, this place has pleasant shades and
traditional Thai villas with a modern touch to offer. Guests thus
enjoy beautiful decor as well as impressive sunset here. Its
highlight, Heritage Bar, operates inside a vintage home with
music for people to wind down. Guests may also attend classes
on lotus folding, Thai massages, and Thai kickboxing, or jump
on a boat to explore Bangkok Noi Canal. Siri Sala is a perfect
destination for both solo travelers and families.

Ay / Where: 28/8 gogastualinaJef 34 waJostuausuns wauninendos nsinwe
28/8 Soi Charan Sanitwong 34, Arun Amarin, Bangkok Noi, Bangkok
Bulyd: www.sirisala.com, Facebook: Siri Sala Private Thai Villa
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Alive
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Located at the mouth of Bangkok Noi Canal, this new place
has just opened with four two-story houses. Each of them has
an expansive balcony for guests to chill out. The view here is
terrific. Its decor is homey, warm, and Mid-Century Modern.
Blending well into Wat Dusitaram Community, Chann Bangkok-
Noi embraces “Simply at Ease” concept. Its menu includes
local dishes from a nearby Muslim community too. Its highlight
dishes “Muslim Salad”, “Noodle Curry”, and “Chicken Massaman”
are super tasty. )

fidy / Where: 30/1 gogauidiws:Uuindn (vas300dmsiu) nsanwe
30/1 Soi Somdet Phra Pinklao (behind Wat Dusitaram), Bangkok
153ulyd: www.channbangkoknoi.com, Facebook: CHANN Bangkok-Noi
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Today for Tomorrow

SCGP [asu CIRCULAR MARK

IJunauiisnIovUs:infAng
SCGP IS CERTIFIED CIRCULAR MARK AS FIRST GROUP IN THAILAND

SCGP 1 U 30 USBNISNTUTNYRTASUNSSUSOYAANATIDOAOU
AKSUWAANTUAKYUBYU (CIRCULAR MARK) IJunauiisnaov
Us:nAing Tagl 5 waanturitnsovan SCGP Adunssuseou
CIRCULAR MARK mgfuvnu CIRCULAR MARK “Circular Economy
in Action”

SCGP is in the first group of companies to have received
Thailand’s CIRCULAR MARK at the CIRCULAR MARK “Circular
Economy in Action” event.

CIRCULAR MARK mSufiganfitunntunIw nunantAsuInInuuidou
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CIRCULAR MARK: QUALITY WARRANTY ON
CIRCULAR ECONOMY CONCEPT
Developed to certify circular products/packaging, CIRCULAR MARK

focuses on its Circular-Economy concept, environmentally-friendly
manufacturing process, usage instructions, and after-use disposal
guideline to ensure resources can be properly reused or recycled
in the way that reduces both waste and greenhouse-gas emissions.
CIRCULAR MARK, therefore, adds value to brands and raises
their competitiveness. Certifying leadership in circular economy
for entrepreneurs both in Thailand and abroad, CIRCULAR MARK
has now been granted to five types of Thai products: 1) Agro-Food;
2) Building materials; 3) Plastics; 4) Packaging; and 5) Fashion
& Lifestyle products.

COLLABORATION FOR SUSTAINABILITY

CIRCULAR MARK has been developed under a research project
entitled “Development of an Environmental Label System for
Renewable Products to promote efficient management of materials
in support of Thailand’s Circular Economy policy.” Heading the
project is Assoc. Prof. Dr. Rattanawan Mangkang, Director of
VGREEN, Faculty of Environment, Kasetsart University.

The Thailand Environment Institute is also a key player in the
project. Other partners include the Ministry of Industry, the
Federation of Thai Industries, and the Public Private Partnership
for Sustainable Plastics and Waste Management. (D]

vanAtuALIS9I31n SCGP Rdu
N1sSusaJ CIRCULAR MARK

CERTIFIED CIRCULAR MARK
PILOT PRODUCTS BY SCGP
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IDEA GREEN COPIER PAPER

aIns:owdmsudumalinng
uslna

CONSUMER PAPER BAG

ussancunwan lulo

FEST BIO PACKAGING

nJwaaingtndoucd
wuu LAMINATED
MONO-MATERIAL (R1)

LAMINATED
MONO-MATERIAL (R1)
FLEXIBLE PACKAGING

ga0uguWAHSUNAUINSIEAE
nuannwaranniguas
PCR 100% Us:inn HDPE

SHAMPOO BOTTLES FOR
PETS MADE FROM 100%
RECYCLED HDPE (rHDPE)




Your Healthy Hub
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live musical performances have lately returned to many areas like public parks and even Siam Square.

Not only that such shows offer entertainment, but they also work magic to your brain.

U/

WOW! MUSIC SPARKS FIREWORKS IN YOUR
BRAIN

Neurologists have made a big discovery. Thanks to modern
technologies like fMRi (functional MRI) and PET Scan (Positron

Emission Tomography Scan), they can now monitor brain activities

real time. Colors on the screen reflect what is going on inside
one’s brain.

While listening to music, monitored people’s brains have plenty
of small fireworks going off (the moment you tilt your head and
move your feet to the tune of music). Grand fireworks, moreover,
are visible in the brains of musicians. Apparently, music has given

you brain exercises.
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MUSIC GIVES HEALTHIER BRAIN

Neurologists explain that music has activated all parts of
the brain — especially visual, monitor, and auditory ones — to
function at the same time. As a result, the brain gets stronger
and healthier. It responds better to daily-life activities too.
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auasiugaauinuie / BENEFITS OF MUSIC
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It enhances right-brain (related to creativity) It enables good planning and quick It connects all brain functions, thus allowing

efficiency. analytical thinking. the fast and efficient retrieval of memories.

9YMAUMIINAINEOUNAIYGIYNISSON 1aU 1GU HSauliauas 1ws TIRMVAUIWAQIWAU INUINIAUSHISAUOV
na:3ulhddalulaizu inbaunuidgvauasnaulnalwisi:iulo
As music does magic for the brain, don’t forget to play, listen, or dance to the music in your free time.

Exercise your brain for a smoother life. (®
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Act Together

fusndslasana 2 2091 2565 8819590157 SCGP Town Hall
fangolananIuniIsninazdoansadnenaiiios nlagWisngy
IRSANA USLHIULAMUNNUSUIS SCGP

Léuﬁuﬁdﬁﬂaﬂama Culture Contact “Feedback is power.
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Passion will be translated into value
when ones believe ones can do it.
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To mark the second quarter of 2022, Mr. Wichan Jitpukdee,
CEO, SCGP, returned to SCGP Town Hall.

The event started with Culture Contact. Celebrating under the
theme of “Feedback is power. Listening to every voice”, the clip
featured SCGP staff’'s inspiring interviews about customer
experience, product/service development, collaborations, and
importantly passion.

During the People Passionate Experiences session, three Passionate
People took the stage to share their work mindset. Mr. Wichan
then added that the Passion to Customers & Consumers journey
had three core elements, namely: 1) Start with mindset, which
focused on creating value for customers; 2) Have empathy,
which included deep listening and frank sharing of information;
and 3) Deliver as promised.

For Financial & Business Updates, Mr. Wichan talked about
not just the COVID-19 crisis but also the Russian-Ukraine war
that has caused severe impacts including soaring energy prices.
In addition, Q2/2022 saw consumers’ growing environmental

focus and e-commerce usage.

To cope with impacts from both external and internal factors,
the CEO recommended: 1) Maintaining liquidity, which could
be done by all of us through small steps; 2) Balancing growth
and stability; 3. Stabilizing supply chain with a stronger
emphasis on local materials to lower transportation costs and
curb risks; and 4) Exploiting the advantage of cross-functional
teamwork. Proper mindset and corporate culture promise to

drive SCGP growth in line with plans.

Mr. Wichan then concluded the event by answering questions
raised by SCGP members. SCGP Town Hall is indeed a forum
whereby SCGP staff can communicate closely with their CEO
on a continued basis.
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Metropolitan - Foodservice
Packaging Section Manager,
Fibrous Business
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“Passion starts with mindset. If you are
professional, you must be able to fulfill
targets. If you make your customers
happy, it is going to be easier to meet
targets too. Regarding internal customers,
we focus on collaborations. We share with
the manufacturing team what customers’
pain points are. Teamwork matters

because it will take our passions far.”

Act Together
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Customer Science
Department Manager, SCGP
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“Passion is about mindset or attitude that
drives us to answer to customers’ needs
and develop new products in line with
trends. We also must be the trendsetter
to win customers’ confidence and trust.
At work, I listen to the feedback of both
internal and external customers so as to

better respond to customers.”
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Supervisor — Packaging Materials
Technical Solutions, CIP Business
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“Our job is mainly about listening to
complaints. Our mindset must be tuned
for sincere listening and quick response
to customers’ needs. As we are listening
to customers, we must think of solutions
that can be of help. Every day, we learn
new things. With the right perspectives,
we can work happily even though we have
to deal with problems all the time.” P
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GREAT TASTE IN 1T MINUTE
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This American dessert is not just delicious but also easy to make. You can invite kids to join the fun cooking too because
the process will take just about one minute. Fragrant S’more cookies are great for serving after or between meals. If you
hold a party, they are also fantastic finger food.
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38N / INSTRUCTIONS

Ingredients

1. Marshmallow

2. Crackers (any shape is fine.)
3. Chocolate bars

1. BIUAINLNBS Tonlnuas uway 2. Tduaeungungil 150 - 180 3. HUATNINBIBNUNUNILTENULAY

N13pUMAlal 9EsITRUAULLNIA
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Place crackers, chocolate bars,
and marshmallow on top of one
another in a tray with distance
between crackers.

pIALTALTed Uszanns 30 U9
89 1 w1 Muissuualaduay
Fanlnuanazans

Put the tray in an oven. Heat it
at 150 to 180 degrees Celsius
for 30 seconds or up to one
minute for chocolate and

marshmallow to melt.

nawwn 9 Wansousalaivasuidn
AuTanlnuan WALNANSBULRINWLAD!

Place another cracker on top of
each piece. Then, S’more cookies
are ready to be served! P
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LION SUSTAINS
ON WITH MODERN TOUCH
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A contemporary yet elegant lion head proves so appealing to the audience.
Even more fascinating in the eyes of the beholder is the fact that the “artist
in this lion-dance costume is @ woman!” Ms. Kanyarat “Gyo” Kriangkrairat
has been a new signature of Mongkornyok Sampran lion-dance troupe,
which was founded by her family more than 70 years ago. As the third-
generation head of the troupe, she has overcome several challenges with
love, patience, and dedication. Dubbed the “Iron Lady of Mongkornyok
Sampran”, she has led her troupe to show at many important ceremonies
including the official opening of Wat Mangkon Station. Under her leadership,
the troupe’s concept is “dance-leading lion.”
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Spark Your Passion
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FRESH START FOR BIG DREAM

“I grew up with the lion-dance troupe. I followed my dad and
his troupe everywhere, though without any official duty.
The curtains once came down for our troupe because of my
dad’s passing. Back then, I was still a student. So, there was
no one to hold troupe members together. After my graduation.
I also worked elsewhere. By the way, after a while, I really
wanted to go back to my hometown and live with my mom. When
I came back, lion heads and relevant tools around my home
inspired me to regroup troupe members. The inspirations were
so strong that I left my job and started lion-dance training. I
wanted to prove my potential to lion dancers who used to work

for my dad and also to prospective customers,” Ms. Kanyarat said.

“GO FOR IT!” WITH CREATIVITY

“In the beginning, our customers were from my dad’s customer
base. But after I modernized our troupe’s lion dances, we could
attract new groups of customers such as organizers. Our shows
were different from traditional lion dances at Chinese shrines,”

Ms. Kanyarat said about her troupe’s transformation.

“There was internal opposition to my initiative at first. Some
members were not happy that I changed the tradition. But after

@

I proved that my contemporary lion dance, which was in sync
with modern tunes, got good response, they agree to play
along. Our lion figures look adorable and approachable to the
audience. Thanks to such concept, we have got many jobs.
I needed to be very patient during my efforts to prove myself
and my idea,” the strong woman said.

FASHIONABLE FLAIR FOR LION DANCERS

“Studying fashion design, I created new costumes and
accessories for my troupe’s lion dancers. There are many new
items, something unseen in my grandpa’s time. All lion heads
are custom-made. The Lion Emperor, for example, has colorful-
ribbon and crystal decorations. All these designs are done
through consultation with traditional experts to ensure that
I won't break key traditions. The new creations therefore still
resonate with old identity while being so unique and original,”

she elaborated.

SWAN-DRAGON MATCH

“Mongkornyok’s signature lies with beauty and strengths. Our
latest show takes the theme of Swan and Dragon. It presents
gender equality and highlights the fact that with similar training,
men and women can do the same thing. Women are-compared
to Swan, which can rise as high as Dragon. In‘the past, Ixwas
seen as unqualified to lead the lion-dance troupe just because
I was a woman. But I have proven that with determination
and hard work, I can do it too,” she proudly. continued.

HONESTY PLUS DEDICATION

“My dad taught me about ethics and. honesty.' I am thus true
to myself, my team members, and my customers. I /have always
worked to the fullest of my abilities even though most customers

do not know how far lion dancers ¢an/go,” she said:. P
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Explore Wild World with Passion

“Sometimes, my passion was gone. During the COVID-19 crisis,
| really had no idea what to do and even lost my passion.
But | have already revived it by traveling and exploring
new things. | headed overseas to talk to lion-dance experts
there. That way, | come back full of passion and energy,”
she concluded.
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“POWER OF EMPATHY” CARING ACT CONNECTS SCGP WITH COMMUNITIES
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Happy co-existence with communities is one of SCGP’s main goals. Al its plants, therefore, have operated with locals in their
mind. Benyapa “Ni” Payompluk, CSR Officer of Siam Kraft Industry Company Llimited, Wangsala Plant, has recently taken
Passionate Experiences team with her on her recent trips to show what her Passion and Mindset do for communities in
the plant’s neighborhood.
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“As 1 have worked in this position for 30 years already, AUANAR AAATUNANWIRNTSNNTT U5 Laznae

I am quite close to locals. Under my care are 55 villages ARBUSURA N19MUNTBINTNIURINULIINIBUSILY SCGP
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within the 5-kilometer radius from the plant,” she revealed.

“My job is about familiarizing with locals, their way of life,
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and traditions. I have observed them to identify their needs

and expectations so that SCGP can play a proper role in

their communities. We seek to help where we can and Occupational promotion ranks among activities SCGP has

engage them in activities that are useful to them in hopes of conducted for communities. On this front, SCGP, for example,

making them happy. promotes “Paper Band” for communities’ economic, social, and
) . ) ) environmental benefits. As part of the promotion, scrap
“The key challenge is that there is no fixed success recipe. . . .
) materials from SCGP manufacturing operations become raw

I cannot tell what will happen next. So, I must be ready to . . .
) ) materials for woven products. As local wisdom blends with

tackle whatever. ‘Empathy’ is crucial to my work. Only when -
) paper bands, distinct products are developed and launched

I put myself in locals’ shoes, I can know what they really .
] into markets. In 2019, these products generated sales of

want. When we understand all stakeholders, our operations

will be smooth. My Mindset complies with SCGP’s Our Act

over 1 million baht.

and supports its success. “We started this initiative after we considered how to make
. ) good use of scrap materials. The initiative represents
“On Passion, I am an energetic type. I am keen to work . .
) ) ] a collaboration that has brought good ideas forward and

every single day. I always work like I am the firm’s owner - . -
) communities closer. Handicrafts from the initiative are

and stakeholders are my customers. I give my all to every : .
) ) functional and get good response from the market. Under this

task I am assigned to. After working to the fullest of my . . . .
) collaboration, locals put in physical energy while SCGP puts
abilities, I also look for good things about every task I have . .
] forward raw materials. Now, we also plan to introduce locals

completed. That's when I can notice that my efforts really .
) ) to new fashions so that they can develop products further,
contribute to the successful operation.”
such as colorful and contemporary touch and appeal

to more customers.” P
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