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Note

“udanssu” Nuudaitnuiauolu?
Innovation Always Mean New Things?
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a LOT has taken “
address what is so relevant to and has utmost impacts on all of us.

innovation” as its theme again as it seeks to

At the mention of innovations, modern stuffs, latest technologies,
and unprecedented creatives may pop up in the mind of many. But in
fact, an innovation does not necessarily mean a new invention. It may
be just an upgrade of an idea or an old invention, which is made possible
through R&D and delivers better results or application.

Behind every innovation are researchers or innovators who are
observant, imaginative, visionary, keep learning, and know what they are
trying to achieve. As a result, the roles of these figures should never be
ignored. Innovators do not just invent new things. They are someone
who brings products/services to the next level, based on consumer
understanding, by responding better to consumers’ needs.

Judging by the current world’s context, innovations are high-tech
inventions that deliver convenience, services, and quality because they
are things today’s consumers truly want.

Inall, an “innovation” does not have to be a new thing. Nowadays,
a valuable innovation just must be functional, useful to the society, and

environmentally and socially responsible. P)
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JUBUUIUSVIWAU AIISITaTUzIEASUNIEWsS:s1sMululasinisUs:nongugudasnye:
Ban Rang Plub Community Wins King’s Cup via Zero-Waste Community Project
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Mr. Saharath Pattanavibool, Director -
Ban Pong Mill, Siam Kraft Industry Company
Limited, together with local leaders and
local people in Ratchaburi’s Ban Pong
district, congratulated Mr. Sanan Techadee,
headman of Rang Plub community in the
district’s Krab Yai subdistrict, for winning
a King’s Cup in the large-community
category of the Zero-Waste Community
project. The award presentation ceremony
was held at the IMPACT Muang Thong
Thani on 4 December 2019. Rang Plub
community, with support from SCG and
many sectors, has become an exemplary
community in terms of efficient and
sustainable waste management.
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JuiduasiAudu X ssiauwANadd Wada Wonldnins:aw IWunwdanirnugusina Snwidsuwondsu
Tonson Glass Noodle X Packaging Business, SCG Offer Grocery Bags for
Environmentally-Friendly Consumers
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“auniaulan” A31s133a Bronze Award AN MAT Award 2019
“World-Saving Bag” Gets Bronze Award from MAT Award 2019 Forum

©0000000000000000000000000000000000000000000000000000000000000000000000000000000000

Tuundedl 11 uér dmduniiaaeen
wAsUgynsnann MAT Award 2019 Wdatu
TnganaunsaauvisUsmelve Litodueta
wazidaginnisaanlneifdnenim ais
wssdumalauazatvayuliinnsnaialne
fngseduanna FsluaSstuemasunsmi
gREMNTIX 3111A A1 Bronze Award Uselam

s19¥aviiadenudiay (Sustainabitity
Campalgn) FRBNAIY “INTEANY amﬂmm
EGILY Wasulanlissdy” Tnethuaue
‘vmLaaﬂ’[,uﬂm,ﬂaﬂqumnswmﬂ%m
wanafin (Single-use Plastic) \ugaussasious
nszawlaida 100%

wananddilaiinuifntasugia
wyudeu (Circular Economy) snensgeiy
NIALTUNUAADATIINTEUIUNTT LABATIS
NAATEYIEANTINLBIENINNIASTUIR
AU uazdIAL LWE]LIJui’]ﬂﬁ’mVlll“LmﬂM
qiﬂaawuwsaLmuimmudmmmiaiwmﬂu
figsdu

Organized by the Marketing Association
of Thailand (MAT), the MAT Award 2019
seeks to honor outstanding Thai marketers
and inspire them to pursue international
recognition. This contest grants a Bronze
Award from its sustainability category to

On 15 November 2019, Mr. Ekaraj Niroj
- Marketing Director of Siam Kraft Industry
Company Limited, and Ms. Panna
Panjaveenin — Managing Director of Sitthinan
Company Limited or the producer of
mung-bean products and glass noodles
under Tonson, Tontua, and Tonpai brands,
have forged an eco-friendly collaboration
based on the Circular Economy concept.
Under the collaboration, single-use plastic
was reduced and paper bags made by SCG
of recycled materials were presented
as alternatives to consumers at Tonson
booth during the Red Cross Fair 2019.
This collaboration marks the first time
that Tonson brand and Packaging Business,
SCG, work together in line with SCG Circular
Way in a bid to discourage plastic usage
for environmental care.
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Siam Kraft Industry Company Limited
in recognition for the firm’s “world-saving
bags”. Made fully of recycled materials,
these bags encourage consumers to shun
plastic bags.

Siam Kraft Industry, moreover, has
applied Circular Economy to its operations
in every step. It has even partnered with
government agencies, other firms, and the
public in line with the concept in the hope
of promoting sustainability for both its
business and the society. o
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Latest High-Quality Packaging for thermoformed barrier food
and processed fruit
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Packaging Business, SCG, has lately
invested in a Rigid Packaging business
in its bid to respond to the various needs

of customers better and also in search
of innovative food packaging for leading
brands worldwide. ASEAN, after all, is the
world’s major food/fruit plantations.




Packaging Spotlight |

UsTYinediesuuUAIgU Y38 Rigid Packaging 14
nsENMsKARUsHMSATugUNAaRNLsiu (Thermoforming)
maamsﬁmgmﬂw%ugﬂ (Extrusion Blow Molding) uag
ﬂwmumiamﬁﬁugﬂ (Injection Molding) NEAAINWINNTTH
Sanildaluladnisnantugs Jugdlduarnnaisgunss
fadae navyn vaelva diln wavaia damauTRngly
msnuarafeulunsruaunssgelégs udauss dandniun
fianuausalunistdesiueendiau Hedaegnisiuinm
9113 Wagiiddy annsnihlusludald ferduussafas
fldhsnmnmuazanudby

=

e

-

Rigid Packaging is made through the process of

Thermoforming, Extrusion Blow Molding, and Injection
Molding. Advanced production technologies in the

manufacturing process ensures Rigid Packaging is available
in a variety of forms such as cups, tiny pots, bottles,
lids and trays. On top of being able to withstand high
heat that kills pathogens, such packaging is lightweight
and durable. As it keeps out oxygen, it preserves food/
fruit for a long time too. Even better is the fact that, it
is recyclable. Rigid Packaging, in all, offers both quality
and sustainability.

is made through
the process of Thermoforming,
Extrusion Blow Molding, and Injection Molding.

.‘IIE wdenayandn asimudanssy adeasselegdu
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Packaging Business, SCG, has never stopped
innovating solutions for consumers’ convenience

and great quality of life. ®
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each year, Berlin-based designer
Jonna Breitenhuber has created
SOAPBOTTLE to save the Earth.
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Unbounded

THIS PACKAGING PROVES

SO ENVIRONMENTALLY FRIENDLY,
BUT IT IS ALSO AVAILABLE IN
VARIOUS SHAPES AND MANY

SOAPBOTTLE is made from soap. Its
content is well protected because there
is thin inner layer that is water-insoluble.
After the content is emptied, the bottle
can conveniently serve as a soap bar.
A ribbon and hole through the bottle
ensure this soap bar will not easily slip
onto floors either.

Not only that this packaging proves
so environmentally friendly, but it is also
available in various shapes and many

lovely colors. ®

LOVELY | COLORS

e

SOAPBOTTLE




The Big Idea

'Innovation™

the next step of invention
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Innovation is not necessarily an entirely new thing. Google,
after all, is clearly innovative though it is not the first search
engine in the world. When one looks at Google, it should be
clear that an innovation is not really about new technology
or invention. It is more about creating something that answers
to human needs better

An innovation, therefore, can materialize based mainly on
creativity, not a breakthrough technology. In a practical sense,
an innovation must deliver “tangible” benefits.
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The Big Idea

Thin Line between Innovation and Invention

Invention refers to something created from R&D.
Relying on new technology, it is a new creation but it may
not raise quality of life. Not all inventions are innovative.
Innovation refers to an item that has been upgraded.
What makes it different from an invention is that it is

involved in commercialization.

Innovation Starts with Right Thinking Approach

Innovators have engaged in continuous search for
something better and a solution to existing problems.
Their creation aims at giving greater convenience to
people and looks set to win public acceptance.

If innovators begin the development of innovative
idea or service by listening to the opinions of consumers,
their creation is called a User Innovation. LEGO once
partnered with the Massachusetts Institute of Technology
(MIT) in developing Mindstorms robots from building
blocks. Hackers who were LEGO fans, however, believed

that they could do better and unveil their versions

Before an innovation can
be developed, someone
must first understand what
humans really need

INNOVATORS HAVE
ENGAGED IN CONTINUOUS
SEARCH FOR SOMETHING

BETTER AND A SOLUTION TO

EXISTING PROBLEMS

of Mindstorms. LEGO answers to their feedback and
produces Mindstorms based on the most brilliant ideas
among the hackers, signing them into contracts. The move
reflects that not just corporates but also a person can
develop an innovation.

We are now in the age of innovations and creativity,
which drive the world at a faster pace. But at the heart
of innovations are human brains. Before an innovation
can be developed, someone must first understand what

humans really need. ®
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THE CHALLENGE 2019
Packaging Design Contest

Move towards
a Circular way
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The Challenge - Packaging Design Contest 2019 presented
its final test on 12 October 2019 under the “Move towards
a Circular way” theme, with top contestants from various
universities expressing their really cool ideas.

Mr. Wichan Jitpukdee, President of Packaging Business,
SCG, led the panel of judges. On the panel were academics,
top designers, and representatives from the business sector.
The final test featured three challenges requiring contestants
to create packaging for Frozen Food, Ready to eat / Ready to
cook, and Beverage. Emerging as winners are:

The Best of Challenge

579%a The Best of Challenge dwiufiudils
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il#%us19%a The Design Challenge lnasasdg

The Best of Challenge award goes to Niao Ni
Team, also the winner of The Design
Challenge award, because it is the top scorer
when scores in three areas are combined:
outstanding customer understanding,
exceptional packaging design, and practical
application of Circular Economy.

The m‘lgn m"EﬂEE

50,000 Baht , 70,000 Baht

The Design Challenge

s$13a The Design Challenge drsufuAtuanulaaidudumsaanuuulnsiadiiuansiWnusssicur Taun
The Design Challenge awards go to packaging designs with best structure and graphics. Winners are:
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LIQSULATE Team, whose sole member
Mr. Waratorn Wasuntaratham from the
Silpakorn University creates a packaging for
frozen food that not only helps content
to unfreeze faster but it is also recyclable.

“On top of the award, I also
gain experiences that money
can't buy, make new friends,
engage In exchanges of
knowledge, and receive‘good
advice from SCG team.”,

The Best of Challenge
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Niao Ni Team, whose members
Ms. Sahasruedee Rittisamarn and

P-Story

Ms. Waratchaya Khadjuang from the Kasetsart
University invent a package for popular
Thai-style fast food “Sticky Rice and Fried
Pork”. The team’s package is convenient to
use and generates minimum waste.

“We are glad we have won the award.
Aside, participation in this contest is so
valuable, because we have also learnt a lot

about packaging development and marketing.” = = = -
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Cha Kieo Oun Ron Team, whose members
Mr. Peeranat Pinsuwan and Ms. Jamjuree Sangthong

from the Thaksin University (Songkhla Campus)
deliver a tea packaging that can be heated without
lighting a fire. It is thus so perfect for people
who love camping.

“We would like to thank SCG for
allowing students from provinces
to join its contest too. We get new
friends and precious advice.”

CustomerExceIIence
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“Customer Excellence awards go to teams demonstrating understanding in target groups and marketing as follows:
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Slurp Team whose sole member Ms. Pinyapach
Ittichaidejanan from the Chulalongkorn
University (CU) creates retractable ice-cream
packaging. After usage, it can also serve as a
water bottle. In the end, it can even be sent
to a factory for T-shirt manufacturing.

“Studying in the field of graphics, | have
learnt so much about packaging, marketing and
Circular Economy from the contest. | intend
to apply such knowledge well.”
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OKAYU Team whose sole member Mr.
lttichote Charnchaiworawit from CU invents
a space-saving and eco-friendly package for
instant congee.

“I consider valuable experiences from
the contest my big rewards.”
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LUCK Team whose sole member Ms. Ni-orn
Sueasamut from Poh-Chang Academy of
Arts, Rajamangala University of Technology
Rattanakosin, creates fortune-telling tea
package based on minimalist and maximum-
resource-efficiency concepts.

“lam so glad. | went all out in developing
my works. | am so proud of results.”
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Honora/)ble Mention
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Honorable Meyion awards, meanwhile, are given to teams with outstanding and practical designs as follows:
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POPCIL Team comprising Ms.
Jantarat Boonkerd and Ms. Alisa
Arunkiatkul from CU, which
creates a reusable rocket-shaped
packaging for ice cream.
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Good Day Cake Team whose
Ms. Ticha
Wongpimonporn, also from CU,

sole member

invents a lovely cake box with
a handle. There is no need to
use a bag at all.
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Jad Jarn Team comprising
Ms. Jinjutha Prateeptinthong
and Ms. Panachapan Jantawong
from CU, which designs a great
reusable food box.
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Do-milk-no Team comprising
Mr. Tawit Tippimwong and Mr.
Karjbandhit Muenthom from
the King Mongkut’s Institute of
Technology Ladkrabang, which

Popular Vote
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Popular Vote award goes to “Kong Klab
Khao” Team from CU. Designed by Ms. Sirinda
Limsong and Mr. Patchara Kangsadanpipop,
the team’s food box wins the highest number
of LIKEs on SCG Official Facebook Page. The
item is made of natural fiber and reusable.

comes up with a milk packaging
that has a longer use life and
promotes green concepts.
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Apart from The Challenge part, the event also featured Design Talk on the theme
of “Move towards a Circular way”. SCG, for example, has been actively driving
the concept in the country.

Circular way was little known years ago. But today, it has received bigger attention
from the society because of SCG’s push. The Challenge project ranks among SCG’s
efforts to promote Circular way for the better changes in the society. Via the project,
budding packaging designers will be inspired to create not just practical but also
environmentally-friendly packages. o

s19a:BuaINULAD https://www.thechallenge.scgpackaging.com
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Business Scientist’'s Mission:
R&D with Market Insight,

Ability to Fulfil Consumers’ Needs
Dr. Pongsuda (Phumaton) Pongthanya

Business Scientist — R&D
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Today, the challenges of R&D are no longer limited to
laboratories. Dr. Pongsuda Pongthanya, Director of Product
and Technology Development Center of Packaging Business,
SCG, reveals that one big challenge for her team now is
about keeping pace with trends in a bid to ensure that the
firm’s products and services can comprehensively respond
to market needs.
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Business Scientist
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After working in the government services for years,
Dr. Pongsuda joined SCG in 2007 and was assigned to manage
R&D, innovations, and new business opportunities. Then in 2013,
she was promoted to the helm of Product and Technology
Development Center. The timing was crucial as at that time
SCG Paper was rebranding itself as Packaging Solutions Provider.
Through the rebranding, it is now known as Packaging Business,
SCG.

Paper to Packaging

Ahead of rebranding, R&D had mainly focused on paper.
Dr. Pongsuda-led team had gone deep in researching species
of plants that provided paper pulp, gathering Chemical
Engineering and Biotechnology knowledge in support of
paper business. Following the rebranding, the R&D team
has expanded its focus to plastics too.

“During the firm’s transformation from a paper business into
a packaging business, it was extremely necessary that we
conducted R&D on packaging so as to make sure our team
understand packaging. The next step then is to apply the
knowledge to create innovations with commercial potential.
As researchers, we do not stick to things like ‘I am specialized
in this or that’. We keep learning. And thanks to that, our firm
has created many innovations following the rebranding.
We thus can reach out to many more groups of customers,”
Dr. Pongsuda says.

Business Scientist

At the Packaging Business, SCG, the R&D team has placed
an emphasis on the Voice of the Customer as well as “global
trends” to identify what each industry will need in the future.
The identification paves way for the development of solutions.

“In the past one or two years, we have been training our
researchers as Business Scientists. In this new role, researchers
learn more about new business formats and go out to meet
customers alongside the sales team. Business scientists are
expected to identify customers’ pain points and latent needs,
and then think about how best to address those things with
products. It’s not that researchers start doing marketing. It’s
about efficient collaboration. Leading companies across the
world have worked towards this direction. When researchers
meet with customers, they can listen directly to the Voice of the
Customers. Analysis then will pave way for the development of
solutions that answer well to customers’ needs,” she continues.

According to her, the new way of working is good in that
researchers do not have to work just inside labs. On the contrary,
they have time to meet customers, learn about competitors,
explore new trends/business context, and engage in Big Idea
Generation. Such work approach enables researchers to look
ahead and prepare solutions that customers will wantin the future.
It, on the overall, generates good impacts.

“To date, SCG has already introduced many sustainable
solutions in line with green trends and Circular Economy

P-DNA

As researchers, we do not stick
to things like ‘| am specialized in
this or that’. We keep learning. And
thanks to that, our firm has created many
innovations following the rebranding.
We thus can reach out to many more
groups of customers,

concept. Among clear examples are Fest and FybroZeal.
Through extensive researches, we have delivered eco-friendly
and recyclable packaging that answer well to product users in
terms of functionality, efficiency and prices,” she points out.

Innovation X Collaboration

At present, the Packaging Business, SCG, has presented an
impressive range of innovative products that answer to almost
every need in the industrial sector from Primary Packaging, to
Secondary Packaging and to Tertiary Packaging levels. Dr. Pongsuda
says her team will continue R&D for innovation development.
She points out that for the Packaging Business, SCG, to deliver
One Stop Service, it has to respond to customers’ needs in
a comprehensive manner in regards to designs, materials,
functionality, print quality and environmental friendliness. Most
important of all, customers should get such solutions before
their competitors.

“Behind the development of innovations or new product &
service is not just the R&D team but also everyone in the firm.
It takes collaboration from all to perpetuate super impacts on
the firm and the society. Sharing ideas, discussing problems,
and exploring new approach together will lead to innovations.
Success will happen when all these activities go in line with
the firm’s direction and when the firm implements the policies
that support such culture,” Dr. Pongsuda concludes. o
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A WISH PATTERN
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If you feel like drawing something cute, a LOT
of Ideas would like to encourage you to draw one
for a nice light-clay tag that you can coolly hung
over your gift box.
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Spread a plastic sheet over your table before putting
down light clay and kneading it into cylindrical shape
and then a 0.5-cm-thick sheet;

Place a cookie cutter through the clay sheet and
remove excess clay out of the cutter. Leave until dry;

Put a waxed sheet over pattern paper, draw lines
based on the pattern with a pencil, and then repeat
the lines with chemical pen.
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Waxed sheet

Tip
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Cover light clay with
a damp cloth to prevent it
from getting too dry.

Source: my home magazine, No. 68

Materials
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Pattern paper
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Chemical pen
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Your Answers

Think circular
Economy, Act

Circular Economy

wJ Circular Economy k3atfsyinanyuBbeu Wuuuanalku
ngnwatJua:uanaulkinnguluuondissniogJuin uanging
UAUWNT Circular Economy dasmlngusgngndlkodinidu
HSodpJaINUaIEUD KSaWUUWYIMSSNAIW0daUIA:gIKIINa
INNUaN1IssNA

AoauU Your Answers auul 3J¥au 0s.1oNn NNssuna NUSNu
UUSUGYRISSTAUWAINAAD 1DEF3 Ua:aJANSFULNI < LIWaAUHI
WUdANNUAASIBJ Circular Economy duonva:tllumnautktiodona
S S ¥9J5sNAUHIgAEENIDeD
Us=swurangas Master
in Branding and
Marketing (MBM-English),

Chulalongkorn Business
School

Although Circular Economy concept has already received
much attention from the business sector, many people fail to
understand that the concept is not just for big companies and
that its implementation does not always require a huge budget.

Dr. Ake Pattaratanakun, brand advisor to Packaging
Business, SCG, therefore is with Your Answers today to help our
readers understand more about Circular Economy. This concept,

Dr. Ake Pattaratanakun
Director of Master in
Branding and Marketing
(MBM-English) Program,
Chulalongkorn Business
School
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after all, promises to be a great solution in many ways.
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Circular Economy Represents “Mindset”

At the heart of Circular Economy is
not a business approach, but a mindset.
With the Circular Economy mindset, we
can apply it to both our work and our life.
Today, Circular Economy also presents itself
as a new approach to environmental issues.

In the past, business organizations
had manufactured their products based on
the “Make - Use - Dispose” approach.
But after environmental damages become
severe in the face of humans’ massive
consumption of resources, the Circular
Economy concept emerges and the “Make -
Use - Return” approach becomes a new
practice. It should be noted that this new
approach does not equal Recycle as Circular
Economy seeks to upcycle or increase the
value of used resources. At the very least,
this concept makes sure resource value
does not reduce.

Circular Economy, on the overall, is not
a green concept. It is the greenest concept.
If implemented, it will create positive
impacts on people, their communities, their
society, as well as the business sector. To
business organizations, the implementation of
Circular Economy will contribute to business

sustainability and create a good image.

Your Answers

4 Elements of Circular Economy

Dr. Ake has identified four key elements
of Circular Economy as follows to make it easy
for all companies to understand the concept.
1. Cycle

Enterprises should cycle what they have
produced. After used products come back,
they should have the same or a higher value.
A restaurant chain, for example, turns used
chopsticks into tables/chairs for students
in need.
2. Collaboration

To effectively bring used resources
back to manufacturing process, enterprises
should communicate with consumers to
form collaboration. For example, consumers
will agree to clean containers after usage
for food industry only if they see the benefits
or value of such behaviors.
3. Closed-loop

Circular Economy requires enterprises to
lay down measures in a closed-loop process
from pre-manufacturing to after-use period.
For example, electronics manufacturers
may install cabinets for electronic waste at
schools/hospitals or prepare postal services
for it so that Circular Economy can truly
materialize.
4. Clear

It is necessary to communicate clearly
first with staff and then consumers. Only after
people see the benefits of Circular Economy,
will they embrace it.

Many people may ignore Circular

Economy just because the concept sounds

CIRCULAR

ECONOMY

USE

complicated to them or just because they
do not realize what they will get from it.
So, communications should be made with

a focus on mutual benefits.

“Innovations” Start from Circular Economy

Innovation means new solutions.
Simply put, innovations are not just new
things. To be an innovation, the new things
must also solve an existing problem.
Circular Economy itself is a solution to
many problems such as garbage issues.
Therefore, if enterprises innovate something
based on Circular Economy, they will likely

get innovations for use.
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Circular Economy: Good Concept
That Calls for Constructive
Implementation
During Circular Economy
implementation, do not try to find fault or
strictly controlanyone. Rules or measures
laid down should not be too complicated.
We should keep in mind that supporting
Circular Economy to an extent is better
than not supporting the cause at all.
Importantly, we should apply the concept
to daily life as much as possible. Make
everyone understand the good things
about the Circular Economy and positive

changes will happen. ®
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Because SCG has given priority to “safety”, it has now upgraded its Safety & Security Management system

with digital technology. The upgraded system promises the fastest speed and maximum convenience.
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The Robot That Chats Like Real Humans in Digital Age
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Today, technologies have been urgently developed to replace
much of the world’s human workforce. Robots, as a result,
have stepped into various industries and become increasingly
closer to the daily life. Many robots have now taken the roles of
nurses, caretakers of elderly, and cooks. There are even chatbots
to interact with people online.
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Chatbots sometimes work so efficiently on apps or

online platforms that customers have hardly realized
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they just speak to robots. Many chatbots, after all,
are designed to study customer behaviors and exceed
human customer-relation staff’s performance in various

aspects.

Chatbots at Work

The simplest version of chatbots is the Rule-Based
Chatbot. It presents a chat menu for customers to look
at, and then provide information based on the topic
they have chosen. If customers do not find what they
want on the menu list, they will be transferred to

a website or a human staffer.
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A more advanced chatbot interacts based on
keywords. For example, if you type in “How much is
the blue blouse?”, such chatbot will be able to present
blue blouses and prices because “blouse”, “blue” and
“how much” are apparent keywords. The efficiency of
such robots depends on how well their human creators
have prepared for User Experience (UX). The more

detailed and the more comprehensive, the better.
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Chatbots in Customer Relations

Chatbots that have known about keywords learnt
from their experiences with humans are NLP-Based
Chatbots. NLP here stands for Natural Language
Processing (NLP). Such chatbots are in the level of Al
or artificial intelligence. Their human creators do not
need to type in specific sentences for them. NLP-Based
Chatbots understand natural language to an extent and
interact efficiently with customers. Better still, they can
learn from such interactions and memorize new words
for use next time.

So, such chatbots can work as versatile sales staff.
Memorizing what customer have ordered and talked
about in the past, NLP-Based Chatbots can offer products/
services related to their taste. Such impressive services
promise to boost brand loyalty.

Even though chatbots have demonstrated increasingly
better communications skills, developers cannot
be complacent. Languages have always evolved no less
than technologies. So, for chatbots to remain efficient

in sales & human-relations, their human developers must

help them improve all the time. P
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Mr. Narongsak Chuensuchon, a farmer-turned
businessman, has been in the coconut business for well
over 10 years already. In the beginning, he was justa small
coconut wholesaler in Ratchaburi’'s Damnoen Saduak
District. But with his vision, he has expanded his business
under NC Coconut brand to the point that it now becomes
a big coconut processor and exporter.
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We trust Packaging Business, SCG,
because of its team’s evident determination

to design packages that truly respond
to our needs.
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Creating Opportunities & Expanding
Market for Further Success

“While being a coconut farmer, | noticed that
coconut trees required just little chemical and little
care. So, | decided to start wholesaling coconuts. After
a while, I added value by handling basic processing such
as removing coconut shells, boiling and roasting coconuts.
| finally started exporting coconut products too,”
Mr. Narongsak says.

The first overseas market was Taiwan. Once
he jumped onto the export path, his market has
significantly expanded as various other countries have
expressed an interest in coconut products too. Learning
on the job, Mr. Narongsak founded NC Coconut Company
Limited. To date, this firm has gathered local produce and
directly sold them to foreign buyers.
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Partnering with True Expert

On top of his dedication to product development,
Mr. Narongsak has also got great partners in driving
his business ahead.

“The key problem was that our products did
not have a long shelf life. After | raised the issue with my
packaging supplier, it involved Packaging Business, SCG,
in packaging development. The team from Packaging
Business, SCG, then conducted a research and delivered
the packages we wanted,” Mr. Narongsak recounts.

“We trust Packaging Business, SCG, because of
its team’s evident determination to design packages
that truly respond to our needs,” he continues.

Thanks to efficient packaging, NC Coconut products
namely fresh coconuts and processed coconuts have
a longer shelf life. These products thus can be exported
to many more countries, just as the firm enjoys greater
competitiveness.

“I would like to thank SCG for developing three
packages for us: bag for coconut jelly, bag for fresh
coconut, and lately packaging that has been designed
to extend the shelf life of products. When working with
SCG, it becomes so clear that SCG is very attentive
and determined to deliver the best solutions,”
Mr. Narongsak says.

Courage + Caution = First Step
to Success

Serving as the managing director of NCC Coconut,
Mr. Narongsak emphasizes that an entrepreneur needs
to have the guts to make a decision after contemplating
all relevant information.

“To achieve a success, it’s necessary that we set
clear goals, ponder carefully, and act on our ideas.
I have myself learned from every step of work and kept
improving. If  don’t know something, | try to learn and
then apply that knowledge for my firm’s development.
Also, we need to have the confidence that we will
be able to do it,” Mr. Narongsak quips.

According to him, NC Coconut hopes to continue
working with the Packaging Business, SCG, in packaging
development. The firm trusts that SCG will help
respond to market needs, extend product’s shelf
life further, and appeal well to consumers with
innovative touch. (®
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Let's Play wo rd Puzz le ! Search for eight words based on six clues provided. As the

answers are keywords in this newsletter, make sure you read
every column before you start playing this game.

c i r c u L a r a p p
h r a h b y r d q L
a t s a f e s a v e e ,
»
t y L L o g t e c a
4 b u L n i g a d 0 s A ‘
o) i p e d f X r n e
t i n n 0 v a t i 0 n * Joulo / Rules
1. awnsatdasnusaiuld
a b g k f w c g m r
Some characters may
be repeatedly used.
s h € m ¢ t a : Y € 2. awnsamAAwALuaNueIld
Words may be formed
d 9 b a s d b m d t diagonally.
. . 3. awsommAwRlanIwuaag
n e w t h n g9 J f u wusuau uazuusgaursla
Words may even be formed
p a c k a g [ n g n r vertically, horizontally and
backwards.
AU / Clues
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A robot that can interact with humans Safety Management Platform
2. Alnungreundeumigasanmasluiludesasridutnutaualy 5. ussAanuriwealweasuuunsy (2 A1)
Invention that is not exactly new things Formed polymer packages
3. AWM 6. S:UULASBINAIKYUBEU (2 M)
Something that requires courage to tackle Economic system that upcycles resources
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If you know the answers, send them together
with your name and mailing address to kamonrae@
scg.com by 15 March 2020 (If you are SCG employees,
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PUMPKIN ART TOWN
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Located in Pathum Thani’s Sam Khok
District, this place promises to boost the
imagination of kids and entertain their parents
all at the same time. This three-rai art town
features five zones: restaurant, café & bakery,
art zone, craft shop, and pumpkin zone.
There are a variety of workshops for kids/
adults to participate in: weaving, tie-dyeing,
embroidery, wooden-animal coloring,
paper-flowering making, and many more.
Available at the cost of between Bt450
and Bt580, these workshops last for 60 to
90 minutes each. The craft shop is also
one big highlight, as it features creative
handmade items. In front of the shop is
a rest area for parents who may wish to
unwind during their kids’ workshops. Parents
are welcome to join any activity alongside
their kids at the Pumpkin Art Town, though.
Parents’ participation, after all, mean closer
parent - kid bond and kids’ better emotional-
quotient (EQ) level.

Pumpkin Art Town

fiog: 11 KR 1 gouns:UuaJ 5 dhuans:uad
gnaawlan Andadnusid

Ins. 06-5536-6691 Facebook: Pumpkin Art Town
wa1nMs: ws - AnS Wa 10.00 - 18.00 u.

1&#s - 9nng Wa 10.00 - 20.00 u.

HyaduUAUNS - 3IAS

11 Mu 1, Soi Krachaeng 5, Krachaeng Sub-district,
Sam Khok District, Pathum Thani

Tel. 06-5536-6691 Facebook: Pumpkin Art Town
Opening Hours: Wednesday - Friday: 10 am - 6 pm
Saturday - Sunday: 10 am - 8 pm

Closed on Mondays and Tuesdays
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Located in Nonthaburi’s Pak Kret District,
this is a cool place for kids to explore and use
their energy. Sweet Poppy Restaurant, which
is an air-conditioned zone, is decorated with
souvenirs from across the world. Operating
under a big wooden roof and surrounded
by trees, Sweet Poppy Café is an outdoor
zone whereby customers can enjoy both
beverages and main dishes. But the biggest
highlight is Sweet Poppy Play. Containing
various types of outdoor playsets from
Australia, it is the ultimate playground
paradise for kids. Sweet Poppy Store also
proves interesting. Last but not least,
this place has a private zone for parents
who wish to throw a party for their kids or
have fun with their own gang. Interestingly,
this
Mediterranean food. The menu has a great
variety of choices for both adults and kids. ()

restaurant serves homemade

Sweet Poppy

goudWAA INFIUIAUASUUNUS
(anvwwaanins1e) uunus

Ins. 0-2005-5206

Facebook: Sweet Poppy

1vaININs: Juns - ANS 08.00 - 23.00 u.

Soi Samakkee, Nonthaburi Municipality
(Kwaeng Tha Sai branch) Nonthaburi
Tel. 0-2005-5206

Facebook: Sweet Poppy

Opening Hours:

Monday - Friday: 8 am - 11 pm
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Starts f Desig
a r S ro m es I n In this volume, Circular Way summarizes
—_ W interesting content from Design Talk 20109.
lSU n u nn‘lsaan llU U Taking the Move towards a Circular Way
theme, four speakers at the event have
shared their knowledge about Circular

Economy as follows:

Circular Economy
focuses on maintaining
or increasing their value.
/! p \ At the heart of Circular
Economy is Upcycle.

Circular Economy wWuuinninisslgina
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uieswgRanyudsudududsillngninsledasgunn
wazilymnisilefaveanans o Yagduinlifanuandu
ANANAILAZLAAIAY Ui §1mFU Circular Economy fi@
n1sAnAunszuaunsivinliauAva e TagtuIYi AL
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Circular Economy is Much More Than Recycle

Most people fail to recognize that Circular Economy and
Recycle are not the same thing. While recycle often
devalues materials, Circular Economy focuses on
maintaining or increasing their value. At the heart of

Circular Economy is Upcycle.
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Sharing Concept with Entrepreneurs &
Designers

It will be best if both entrepreneurs and
designers pay serious attention to Circular
Economy. Designers have to understand
the concept before they can create
a design that materializes the concept,
while entrepreneurs must recognize its
importance before agreeing to invest in

the design.

The Challenge project aims at providing
budding designers with a stage to show
off their talents and also at inculcating
them with Circular Economy concept.
When the project’s participants finally
step into their career, they will be able

to spread this useful concept around.

It will be best if both
entrepreneurs and
designers pay serious
attention to

Circular Economy.
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Bringing Circular Economy to Daily Life
The most challenging part of Circular
Economy promotion is how to bring every
stakeholder on board. For the Circular
Economy to materialize in full scale,
it is necessary to win consumers’ support.
Efforts therefore must be made to
communicate with consumers, including
through schools, to realize that
packaging is just something they do not
intend to buy and will very likely discard.

i

au

They therefore should choose packaging
that resonates with Circular Economy.
South Korea has already made a prominent
effort on this field by setting up the Seoul
Upcycling Plaza in 2017. Itis a place where
everyone can come and study Circular
Economy in all aspects, including how to
apply the concept to everyday life. o
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Fitness Innovation to Give What You Want

in Shorter Workout Time

TundudasBuardmnsumsoanmaine
gUUIWBLTSUSIMETREI0AWST WS
HUBER 360° FIIT mutduusud LPG Wu
udaNssugUua1PaNMIAaINNg WSaugene
nstisulkaseunaunnialdudiusiog1un
AoJMs

You will have no need to exercise for
a long time each day just to burn your
calories if you have HUBER 360° FIIT.
Developed by LPG, this innovation enables
users to save much exercise time but still
get the shape and physical strengths they

want.

HUBER 360° FIIT foifugneanmaluladiildussiuanals
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Amazing Fitness Technology

HUBER 360° FIIT is a superb device that prepares
High-Intensity Interval Training to ensure users can (re)
shape the figure in a harmonious, risk-free and totally
comprehensive way. Thanks to its patented motorized
platform, joint and muscular engagement is both intense
and precise. Force sensors and handles allow monitoring
of one’s cardio, force and coordination. This means at
the end of each training session, users can get a detailed
report. Because HUBER 360° FIIT can work as a dynamic
posture corrector, it works great for not just fitness lovers

but also patients who need physical rehabilitation.

Practical & Easy-to-Use

It is very easy to use HUBER 360° FIIT. All you have
to do are stand on the platform and position your body
based on the image shown on its screen. Do it for just 10
minutes and the results will be like what you get from
working out for about one hour. High-Intensity Interval
Training provided by this innovative device significantly

boosts metabolism and fast build muscles. P

YoUANTBYAIIN: www.welify.com
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Every Aspect &
Next Step of

Packaging Business
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W) Walk by Mr. Wichan Jitpukdee, President of Packaging Business, SCG, has returned to
the stage again. This time, there are so many participants that space for the event had to increase.
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Mr. Wichan addressed Safety Performance the first
thing on stage, making it a tradition to highlight the fact
that SCG is serious about promoting safety culture for
both work and personal life. Interestingly, the latest
WJ Walk displayed video clips showing SCG staff’s cool
safety tips too. Mr. Wichan then emphasized that by
embracing “Care for Self” mindset, everyone could
automatically help make the whole workplace safe.

The next topic was Business Performance, with
Mr. Wichan pinpointing that trade war, the stronger baht,
and various other factors had affected SCG operating
results. During the first nine months of 2019, SCG sales
dropped by about eight percent to Bt331,803 million
from the same period a year earlier. The firm’s EBITDA
(Earnings Before Interest, Taxes, Depreciation, and
Amortization) also plunged by 19 percent to Bt54,202
million mainly due to the need to comply with the recent
legal changes in retirement benefits, which raised the
firm’s cost by several billion baht.

By business unit, Packaging Business, SCG, now
accounts for 20 percent of SCG business operations.
During the past nine months, Packaging Business, SCG,
earned Bt65,974 million. Packaging products accounted
for 79 percent of the income while non-packaging
products accounted for the rest. On the overall, domestic
market accounted for nearly 60 percent of sales.

Mr. Wichan said in pursuit of the goal to become a
world-class company, SCG would need collaboration
from all staff. Another milestone mentioned at WJ Walk
was the upcoming initial public offering (IPO) of SCG
Packaging Public Company Limited’s ordinary shares for
capital increase. The move, he explained, aimed at building
business advantages, facilitating market expansion,
accelerating business growth, and increasing the ability to

deliver solutions to customers’ diverse needs.

WJ Walk

/Rejoice together when A=
good things arrive. ‘
Solve problems together

when any emerges. / \

WJ Walk then brought four other top executives to

the stage for them to discuss the topic of Spark Sharing:
Enabling Consumers’ Solutions. Their discussion covered
the Customer Centric approach, product-design concepts,
e-commerce strategies, and Design Solutions that could
boost the convenience along the whole supply chain.
Also discussed was the development of various packages
in response to customers’ needs. This session won keen
attention from the audience.

The last and indispensable session was Recognition,
which honored outstanding staff and saw Mr. Wichan
thank all SCG members for their commitment. The
President of Packaging Business, SCG, then urged all to
embrace positive attitudes and look for opportunities in
everything so that the whole firm can prosper with solid
security. “Rejoice together when good things arrive. Solve
problems together when any emerges,” he quipped. ®
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English vs. American
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Many of you may wonder why two different words in English mean exactly the same thing. To prevent you from getting
confused, English Chit Chat has compiled a list of common words in British English and American English for you here.
There are British English and American English in this world, and they use different words

to refer to the same things in many cases.

D S =D

— -
1. Flyover : Overpass : dwiuaoy
2. Number plate :  License plate : Uhenulousn
3. Rubbish Trash (3R
4. Chemist’'s . Drugstore D Suvgen
5. Anywhere :  Anyplace NNUHJ
6. Crossroads Intersection nJuen
7. Postbox :  Mailbox . naoJldranue
8. Railway :  Railroad © nusalw
9. Mackintosh . Raincoat b Feriudu
10. Engine Motor GECRGIG
11. Lift . Elevator D awd
12. Maize . Com : dolwa
13. Graduate :  Alumnus D gadiEamsAnwudd
14. Holiday :  Vacation © 3ukga
15. Mobile phone Cell phone InsAiwnijotio
16. Pedestrian crossing/zebra crossing ~ : Crosswalk mJuane
17. Parking lot . Car park . Ahoasn
18. Timetable :  Schedule C msuunan
19. Pavement Sidewalk MJLEUL

N
o

. Prawn : Shrimp N




| Spark Your Passion

DID GOOD
DO BETTER
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Did Good, Do Better by Learning from Your Job: Tip from Toffy Bradshaw

usJuuonatiua:tKuinad o
~nnoauldansanuil
nWouady Passion 3Ja:un
w@udulrnnaulasu
waitanaua: muIV\Ifhmh

Tawaslaua:udutnu
nsmautunn 9 3u

This new column is
launched as space
for inspiring words

and ideas of a famous
columnist/celeb.
Listening to someone
full of passion is a good
way to fill our heart with
happiness and energy,
after all.
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It is absolutely right to define “Toffy Bradshaw™ or Mr. Chayathat Wongmanee,
a columnist at The Standard, as the thinker-cum-writer who fully understands
working people. His articles on the online news platform are always
full of inspirations, encouraging people to do better at work. Spark Your Passion
therefore interviews him to share his vision with our readers.
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Know Your Passion,
Identify Your Purpose
“Passion is about knowing what
we love to do. Working with passion
gives us happiness. But to me, what is
more important is that we know what
purpose our passion-driven work serves.
Can it improve the lives of people? Only
when we have passion and purpose, will
we realize our value and the meaning
of our job. With the realization, we will
be willing to work harder or bear with

exhaust more.”

Admit that “I Have Problems
and | Want to Solve Them”
“Burnouts are common. This happens

even when we get the job we love. So,

Spark Your Passion

I recommend that if you feel bored and
tired, keep in mind that the job is teaching
you to get better. By the way, if you have
a severe form of burnout because you
feel unappreciated at work, change is
imminent. You will have to change either
yourself or your job. Don’t think that
burnout will stop if you stay idle and get
stuck in it. Don’t wait for others to come
to your rescue. Everyone faces problems
at work. But once one admits that ‘I
have problems and | want to solve them’,
one makes the first crucial step towards
a solution. That’s when one begins to
see the light at the end of the tunnel.”

The Key to Innovation
is Empathy

“At the mention of innovations, too
many people think of technology or
breakthrough. But in my view, you will be
able to create an innovation only when
you empathize with others. Empathize
means ‘to feel what others feel’. Only
when we put ourselves in our customers’
shoes, will we know what they want
and deliver the right solution. That very
solution is an innovation.

“Don’t be sad if customers reject
the work we have put our best efforts in.
Try to understand that work is something
we have to do with our customers.
We have to know how to bring our
customers out of their comfort zone and
how to boost their confidence in us. That
way, both we and our customers will
not get stuck in the same old point. We
will move ahead. Aside, when we finish
each piece of work, make an assessment.
Check what we Did Good and check
where we can improve to Do Better.
A success or failure will not last long.
So, the most important thing is that
we learn something from them.” (®
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Don’t be sad if customers
reject the work we have
put our best efforts in.

Try to understand that work

is something we have to
do with our customers.
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Business
SciArtist

iJossAvwAINYIV 10633 USUIUAgUSSAaTUNSHiwU IGoLugnsidu Packaging Solutions Provider 06 WIAUAD IKAUN3TUIATCULN
wAaNtuAtUREIAURVIGMDINUNTASUSOLTUMS e UAUSIAIWdoIMSZoNaNAGuIiddutheufivUaoth Tugnu: Business SciArfist
guawaunvrmaasiafadiffaiduudanssuiny o Rasdeanmiia:aoulandssinluwsounu
msriugarnmMetitiwonidBuuSe:TsTHU ¢ fudn TomatisTAIdIBrYRUN3ToUNIISUS:AUMSNISOUAU

As Packaging Business, SCG, has changed its business perspectives in pursuit of becoming the ultimate Packaging Solutions Provider,
its researchers and lab staff have transformed themselves into Business SciArtists. Combining arts with sciences, these Business
SciArtists take up the mission of developing innovations that answer well to both customers’ taste and business needs.

Given their challenging mission, let’s see what they have learned and can share.

“Flexibility %50 Ability to Change Lﬂu%%'ﬁwﬁﬂﬁLsﬂﬁﬁauﬁmﬂmi
Wannuianssu msizanudsamsvienanfinnuasuulasegnasatian
Fedluusestunourasn i niswan wiensdsmouiy AU
msdlahdnuarvemanuazauiiufoorls uasuumuitosesiuiu
Fdlud 9 ﬁLﬁmﬁuﬁqﬁﬁﬂﬁqlﬁmaﬁw \eandeufuns Matching Audedl
wWasulunamihao ielildgeivenyan Tunanfiyas mssuends
anfilildsiasnisua Right Solution usisioailiu Right Now Solution”

“Through innovation development, | have acquired the mindset
of flexibility or ability to change. Customers and markets have
always been changing, after all. When we work, we need to
understand the nature of products and markets involved so
that we know how to adapt. We must be adaptive so that we
can deliver what matches actual needs at the time of delivery.
It is not just about the Right Solution, but Right Now Solution.”

18U (M), FybroZeal team
(351 oUuduUnNMs - UNJYyoA)

(Watchara Anannarukan — Senior Researcher)

“FefinsldiFouFannsduinisefidesiannussyfasinulanduesgnin
fio (399 Quality with Speed uuusudrdsiignéesnlidusdusuusn
fio AuAMeIUTTYfusiineuauseuFBINITRN UivziReafy
anusamslunsiaunaudiieiuussavsamlunisusdulinfidy
Sndeiidosngiu dadunsimuuiansslnl 4 wioainisainsud
daanth agtlisdnluldlnaniiguas selifuiignéddliauladsll
fidndu wiluewandomsudduinis uinnssufisuedeulforady
Fudendindouasvignanleniug

“As a researcher at work, | have learned the importance of
Quality with Speed. When we develop packaging for customers,
we of course must deliver quality. But it is also extremely
important that our quality product is delivered fast. Speed
proves crucial to competitiveness. This explains why we have
to think and act a step ahead. We must know what trends will
be coming. Then, when the trend really comes, we will have
ready innovations for it.”

1A (Choke), FybroZeal team
(AUTaA AUDVAIAS — Un33uenalA)
(Somchoke Limwongsaree — Senior Researcher)



“msviannuianssuitegnén 1snenalimnudiy
fiu Customer Centric Requirement a1A WAAILS
aslssfunnegrwuuiumed vsiinennliide
Towdetduesils mslldurdesilafiuvesaudn
fnliuszneunsdndule usdediFosiuud
gnfnanunsadnglevhe deisniulandunudisies
Wy181UMY Balance vaeAUNanelavesgn
3o wenlsilaineylsde Must have v3e Might
have vasdufiaiiy inszuiansauludgsi
Talaudmsianndsuseiugeslstundnoshamils
uimsiudeiifinuen dun wazgniseudie
Iyfiuaniy”

“Customer Centric Requirements are
important in innovation development.
But we can’t go to the extreme. When we
develop an innovation, we must focus on
functionality and cost too. Identify what
customers want and then find the right
balance. We have to distinguish Must
Have from Might Have. When you are in a
business, your innovation must be not only
valuable but also cost-effective. It’s not
just for the sake of creating an invention.”

17 (Kaew), FybroZeal team
(WssrusTY SVASICUUN - UN399)

(Punnarai Rungsiriwattana - Researcher)

WQ (Cherd), EzySteam team
(UssIFQ VIWUNOINA - UNDVY)

(Buncherd Ngamnawakul - Researcher)
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“anuaunvensinnuluga Digital Disruption
fio nsldBeusadmi q ogmasanan uddues
Tianindunisiseuinelddedrinduaan
YT YIS AIUANANIIYDI8ANIILAZENAY
fidswonsuBosnunafi meideadoul
negdliiEian viele Fail udAesdiliil
ndusni3euiselila Asfisaeviliisnususvie
vhaudeiuite n1sa$s Collaboration szwins
Auviau elinauluistemdouasifuiu
ANUABINISVRA T UMAZY UBIgANIELFEIiY
wazAmlumeiu”

“The fun thing about working in the
Digital Disruption Age is that we will have
something new to learn all the time.
But given that our learning takes place
under time constraints, budget limits,
and expectations of our organization
and our customers, we have to bear with
pressure. We must learn fast and act fast.
If we fail, learn a lesson and adapt. We
must create collaboration too because
we need supportive team members with
shared goals.”

10Sa (Bird), EzySteam team
(RMINA UKINSIYAS - UNJAY)

(Juthamas Mahajaroensiri — Researcher)

“nsiauranfumnielanuafn Customner
Centric 151919083HAUAAIUADINTTVDS
gnddudrvesmanfusiluaufsgndn
fwdu End User 1mdnsasinaulandnns
THuase q Wiowan usdsdhdnBeninde
wanssuiisanduiudesilunanasale
Lildumidvionaulandgninnieueniiies
ag1afien wiarsmeulangaufifususe
A5 éTiqmuaad%ﬁugﬂﬁwmaha&ﬁﬂsﬁw
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TJufe Aesuavidlandndusieanainisily
fregndasialignAuds”

“flosnduinidenlddnlusuilinnudesnis
vosgnilagnss AnuThimedianande 51
wenewdulildindsiignindesnisads  Aeexls
wszuaFesgninilildyaeeninmss q vie
drgnAuananuAniiului@s Marketing
2814AY7 151ARBIIANNAATY Marketing
VOUVWANAY 1A HERTusioena ey
e udadediin inlisladlaysuani s,
walulagauded uwadslaiseuiauninaia
WUkae fdddnie rndlagnduinduuay
aunsadoansiuihondsliinlanseiuls”

“As a researcher who listens directly to
customers, | face a challenge of figuring out
what customers really want. Sometimes,
customers are not that straightforward or
sometimes their opinions are from the
marketing perspective only. We must try
to remove technical limitations to deliver
what customers want. But our job is not
just about technological development
anymore. We have to learn about
marketing too.”

18U (Am), EzySteam team
(dnBws ©19Us - UNJ3YY)
(Ittiporn Ardpru - Researcher)

“Product development under a customer-
centric focus may lead many into thinking
just about what will wow their customer
and end users. But we can’t focus on
wow effects only. We have to think about
what are really practical too. We have to
think about how other teams within our
organization will implement our ideas.
Those teams are very much like our
customers too.” (D
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