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SCGP Packaging Speak Out 2022 has already concluded. Just like its predecessors, this seventh annual
packaging contest by SCGP offers a forum for the new generation to showcase their brilliant ideas
for a greener planet, a better environment, and better changes in people’s daily life.




PESTHORY:
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This year, the contest embraces Rethink for Better Normal
theme. Contestants were required to develop their entries based
on two main design concepts: 1) Easy to Recycle — which is
about separating packaging parts easily for proper waste
separation or providing easy-to-understand recycle instructions
for consumers; and 2) Upcycle — which enables consumers to
extend the use life of materials through easy transformation or
reuse. Tear strips or folding lines may be printed on packaging

for easy upcycling.

Held simultaneously in two countries, the contest received

immense interest from Gen Z members.

SIIASOVIU:IAA
The Runner-Up

SIWIAYU:IAFA
The Best of Challenge
nuauley
wavu “Shoes-Able”

nu i_deasign
@WANIU “USsSYNnULhgI ULN CHOO
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Team i_deasign, which created
“CHOO bathing bottle”

Team Sompoi, which created
“Shoes-Able”

SCGP PACKAGING SPEAK OUT 2022 (THAILAND)
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v 10 Aulailonasuanusnmaniiudlowes SCGP awaun
uaauldanunsonsn Pitching Tuseugavine melunseunian
WNBILANNAY 5 mﬁ TWunnssunisgmsnonal FowaTn uaz
198914 mw’numuma Facebook Live Waz Lm”maunwaw
¥i89 Auditorium °nu 3 9113 ThaiBev Quarter dUUNTE ‘mm 4

nanssuluiudndusaugaving érﬁmﬁﬁauaﬁuwﬁmﬂﬁ'ﬂuﬁu
$u3n Pitching Wasmuiueghaiaula nsisasusis 10 fiu el
AMZNITNNIEMTINDNA 4 viu Toun AMNTIIA AUBIAUINA
Business Development and Co-founder WUSUA ReReef AMANTUE
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Nu Jirat Chamsai wavu “ovidYU Measurecle”
Team Jirat Chamsai, which created “Measurecle”

AU Standguin WA “INUDWKWN Standguin”
Team Standguin, which created “Standguin”

AU B2B wavu “naovnsuiiud CAT BOX”
Team B2B, which created “CAT BOX”
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Only 10 teams sailed into the final round. These finalists then
got opportunities to consult SCGP designers about their entries
before presenting their ideas to the final round’s judges. Their
pitching, which lasted five minutes for each team, took place
on the 3“floor, ThaiBev Quarter on Rama IV road. The event

was also broadcast on Facebook Live.

Four judges at the final round were ReReef co-founder and
business-development chief Ms. Koranis Tanangsnakool, Prompt
Prof.

Dr. Ake Pattaratanakun, the head of Chulalongkorn Business

Design’s founder Mr. Somchana Kangwarnjit, Asst.
School’'s Marketing Department, and SCGP chief executive officer
Mr. Wichan Jitpukdee.

At the event, actor Mr. Wanarat “War” Ratsameerat and SCGP’s
exhibition and creative lifestyle design manager Mr. Suchanat
Chidthai also jumped on the stage during Talk session to share
their great ideas about how to change the world with designs.

SCGP PACKAGING SPEAK OUT 2022 (VIETNAM)
iﬂmmﬁﬁjaﬁﬂmum N15U92n2m SCGP Packaging Speak Out
2022 FWiTIuTR 2 wdh meldumnAnieatuAe Rethink
for Better Normal l95uanuaulalaiissanaugulndisndoauis
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ANNNBNIUNT Pitching HANUUUINAZINIATUIUGUULY Hybrid
LaZ018NaANIUNIG Facebook Live

muiui’uﬂ?ﬂﬁ%’uLﬁmﬁmﬂﬂm:ﬂﬁmmi%aLﬂutﬁﬁm"mzymﬂ
wanuagaeiluGsauuuarlng Téun Mr. Tung Juno — CEO
and Creative Director of RIO Creative Vietnam tneenuuyudes
FNRLALNN Ms. Nguyén Thj Tai Linh (Rebecca) — Associate Manager —
Development Engineering Packaging of S.C. Johnson & Son
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In Vietnam, SCGP Packaging Speak Out 2022 marks the second
year that the annual contest was held. Taking the Rethink for
Better Normal theme, it attracted many entries from Vietnam’s
new generation.

However, only the 10 most promising teams entered the final
round and accessed counselling sessions. Advised by SCGP
designers, the finalists prepared themselves for the contest’s
final pitching stage. The presentation was conducted in a hybrid

s5a
The Runner-Up

SWIAIUIAA
The Best of Challenge

AU QIN WAV Mooncake
Packaging Design

U Magic Cat wavW Jelly
Zoo - Jelly Candy Packaging

Team QIN, which created
Mooncake Packaging Design

Team Magic Cat, which created
Jelly Zoo - Jelly Candy Packaging

Judges at the final round were specialist from Thailand and
Vietnam. They were Mr. Tung Juno, CEO and creative director
of RIO Creative Vietnam who is also a famous designer;
Ms. Nguyé&n Thj Tai Linh (Rebecca), associate manager for
Development Engineering Packaging of S.C. Johnson & Son
who represented SCGP Vietnam’s customers; Asst. Prof. Dr. Ake
Pattaratanakun, the head of Chulalongkorn Business School’s
Marketing Department, and Ms. Juthamas Sayampol, Manager —
Creative Design Management, Inspired Studio and Packaging

format, which included Facebook Live broadcast. Solutions of SCGP.

SW3AIUIFY 9IUdU 3 S3A / Three Honorable-Mention Awards

NU The Three Musketeers
wavU Radiate - Moc Lam Incense
Team The Three Musketeers, which created
Radiate - Moc Lam Incense

N SOGUN
WAV Shoes racks together
Team SOGUN, which created
Shoes racks together

A 3-Pack wavu “TACH TACH” -
The Sunflower Seeds'’s Packaging
Team 3-Pack, which created “TACH TACH” -
The Sunflower Seeds'’s Packaging
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SCGP believes that by encouraging the young generation to join SCGP Packaging Speak Out Contests, it will be able to inspire
contestants and develop their potential to create increasingly better and environmentally-friendlier packaging. Budding designers
will start thinking about end-to-end process, focusing on environmental impacts right from the selection of raw materials and also on

how their creation will be used and disposed by end-consumers. This is apparently a good step towards a better planet. (2



Journey of Growth

J QR eaes gane il

= g ol Wafalair

SCGP avnufussn?

ussenNunvusauddInruNwaviuiny
SCGP INVESTS IN THAILAND’S HIGH-QUALITY FLEXIBLE PACKAGING BUSINESS

SCGP 1aunthaunussinlgqduussnruziluunsudvesiuniMAoiFou IloaoulengndudovnsaovanAn
Az WTVIEUSSIRTWARItUADWA:aoN TauandaldavnuIBnNgonSwoAUSSTAUSSANNUAIIUUSOUAD (Flexible
Packaging) 9NUSGNTzIUESWSUrindU $1fia (Cyber) IHoIUMAYMSWAN Fu3euindonuanAn IBUANUNW
MsYaMs3anau llaIASUIaAUAIUNSNZONUSENTUNMSUNIAUSTIAZUANUNSWAOUSSYATUARTANUNMWAY

SCGP has expanded its integrated packaging solutions business in ASEAN region further in response to growing
demand, as consumers increasingly embrace on-the-go urban lifestyles. In its latest move, SCGP has acquired
flexible packaging assets from Cyberprint Group Co., Ltd. (Cyber) to boost production capacity, expand customer
network, enhance raw-material co-sourcing synergy, and bolster the capability to present high-quality solutions
with notable products.




Journey of
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Capture growth opportunities in
a fast-growing customer segment.

nsdndensngaulugsiaussyimsiuuudouda (Flexible
Packaging) a’mu%ﬁ'wvlmuai‘w?vuﬁnfﬂ 311A (Cyber) HWaAn
%‘ioﬂmw‘uazémmﬂUiiﬂﬁmm‘Iuﬁi:mMm Tadfiugsnssuru
Usmwauna Useinelng 3180 (Prepack) lu SCGP aifiuisem
HHANUTIIIUTULUBBUMAMNINGY kazinisiauslogiuau
mimﬁmmmﬁm%mﬁmmgmmﬂa 191U Prepack d3 un13nan
3 wisludsznalng Tmf;Jﬁ&wﬁfmmsmajégaaﬁﬁwqmmﬂﬁ:u
AUAIAT TINIATYNTAIAT Immuamum%ﬁwﬁﬁu 450 a1ULN
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m‘mmuﬂ%ﬁﬂumi%@w%wﬂauﬁLﬁm'*ﬁaaﬁugsﬁami?ﬁwﬁ
LULBOUFIYINTL WAy Cyber éTaméuﬁuﬁﬁﬁamu?iu 9 sl

nsaanuaiiazdsnaligsiaussyiusinuusoudaens SCGP
fifndsnisudaluysyinalngsiuiuiudndszanndesas 12
TneAsMiliresinainisuandutingonaiuiiainisuan
vssyFusiunusauiluiiaqiuees Cyber desangluiiay
ARINNTINFUAIAT Indiufdilseuaes Prepack Uazazs
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IASUNIsANIdUssNYYoy SCGP/Boost to SCGP

IDUFQAIAIISNZONUSEN
TumsuhiaueTggadudnu
NMISWAQUSSMNNUANUATUN WA

Augment SCGP’s capability to offer
premium solutions with notable
products.

IDUTIABUUSSYNUAASUINAS

Elevate product portfolio.

noguanATnUAkaNNHanuBvau Tagiawn:
anAussntuAtunguoIMsaadIa:nay
omisiasuRidunauanAIduzeoy Cyber

Enhance customer networks in pet food
and health supplement products, which are

Growth
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Fulfill the growing needs of consumers
related to on-the-go urban lifestyles.

The acquisition of Cyber was achieved through Prepack in
SCGP. Ranking itself among the manufacturers of high-quality
flexible packaging and boasting world-class production standard,
Prepack has now operated three manufacturing bases in
Thailand. Its head office is located at the Sinsakhon Industrial
Estate, Samut Sakhon Province. With the investment of 450
million baht, Prepack has acquired machinery and equipment,
land, buildings, warehouse, and inventories of Cyber's flexible
packaging business as well as its investment budget for
production-capacity increase and related working capital. The
acquisition involved just Cyber’s flexible packaging business, as

Cyber will continue to operate its other businesses as usual.

Thanks to the acquisition, SCGP’s flexible packaging production
capacity in Thailand will finally rise by 12 percent. Half of the
additional capacity will come from the current production
capacity of the just-acquired flexible packaging business. Cyber’s
flexible packaging plant is located in Sinsakhon Industrial Estate
and close to the Prepack’s plant there. Cyber's operations will be
integrated into Prepack’s operations in the first quarter of 2023.
The other half of the additional capacity will be realized when the
plant previously owned by Cyber successfully boosts its production
capacity in its current compound. The commercial operation on
this part is expected to start in the fourth quarter of 2023. P

IlTjUUS:ﬁn§ﬂ1UJﬂ'lSU§H'ISﬁur']U
nIinavINNIsSsouUsUIrU
misavgodandu
Maximize co-sourcing of
raw material synergy.

Cyber’s customer bases.
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TRAVEL CONFIDENTLY WITH SAFETY PRIORITIES
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During the recent New Year holidays, many of you might use the road tfo visit hometowns, hang out with
friends, do some shopping, or just eat out. All these things are great as long as you return home safely.

a819lsAmN  AnuFsIsuiesnundiiusesiisfedldlanas So, all of us must seriously pay attention to road safety.

igﬁmx{mém“a The Ministry of Transport reports that road accidents happen to
’«Mnaﬁaqﬁﬁmm’mn‘szm‘nmumﬂuwuﬁﬂ aqﬂamvﬁuﬁamuuﬁ”’u all types of vehicles due to dangerous driving behaviors, road,
2YIOUMILT IRAliaINWIMUEYN 9 wuy Tedanneanwg@nsss  and route conditions.

209m3903 msldvesouu uwazanweeadume



Safety
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Did you know that there are three levels of road accidents’ consequences?

L'I o AUUIORUTINIUUIUWEIUNA WIKU: L2. snidury TuauisninAounid L3. AUIRUKYONUTIVIUIRYIZQ WIKU:
[ ]

o JunAould ¢ AUIRUS:AUSNWYIUIA IAurmglus:auiiaunsnidiniu
Victims were injured and needed Victims were hospitalized and Victims died and vehicles became
% first aid. Vehicles can still be used. vehicles became inoperable. complete wreckage.

Wedn wiazaumaniallud nisauniefinaduaiunilenas®@a  After the New Year holidays ended, we continue to travel as
Useaniu JaduSesdnrgiisaglalalunginssumnudasnies  a part of our daily life. We therefore must boost our safety by

20957l leawizannisiua foridlaasluftluug 1faz... following these tips:
| IFNIFUNnNouIaUo peed vadusniSo Jpuaaiunnes1es
m Check travel routes before Emi’r Avoid speeding. Respect traffic laws.

the start of a trip.

% maidudalshiy ss IWIUEU \ov Iktios TUdu
Fasten a seat belt when ® ©) Do not drive while drunk,
travelling in a car. sleepy, or tired.

Asutaruanaubion Iodud

UinsAwraru:auad INsLUYUA
Do _not use d cell phone Put on a helmet when using
while behind the wheel. a motorcycle.

[Ty

aﬁamuw’lhu:ﬁlﬁoq QlhQ / Statistics about vehicle types in accidents

.%% P S ¢ m 77 1] ﬂ-

" ® G : < HoWm oWme 6 0 ~00
snNs:U: 4 A0 / Four-wheel pickups SNYUCAdUUAAA / Private sedans SNAINSYIWLUG / Motorcycles snussnN 10 A3UlU / Trucks with ten-wheel or more snUssNN 6 @ / Six-wheel frucks
35.67% 24.36% 16.88% 8.09% 3.98%

Anuru:nuuRiiagUaInaUagRAQ

AKaRMkIiRagUGIHaSNaU
Road conditions with highest number of accidents:

Causes of accidents

® C" 3UsnISY / Speeding 74.81% @ @A
* AU sn §ad Gantn / 7.83%

Vo o . =
m &M Pedestrian, vehicle, animal suddenly cutting in front nasy nwiAvianadu nylAvanadu
7] ® HAUU / Falling asleep behind wheel 475% Straight rc:ute Curves on roads thcﬂ° are not steep  Curves on steep roads
67.81% 11.13% 3.86%

AN / Source: Foyaan@NMNAINNMUUAANS:NSINALLNAUAGURNTSTU W.A. 2564 / 2021 Statistics from the Office of the Permanent Secretary, Ministry of Transport

u1sounuduadasany TagisuaINNIss:Ias:59adIsT 1l9PIVIANIKIAIWAITUNN 4 Su
Let’s drive safely. Safety starts from us. We can ensure our safety and happiness every single day! P 21



Inspiring Innovation
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“ARTIFICIAL BLOOD”: NEW HOPE FOR MEDICAL INDUSTRY
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In healthcare sector, blood is crucial to saving lives. So, most countries in the world have set up blood
banks for the goal of preparing an adequate supply of blood to support medical operations. But more
often than not, demand is higher than supply. The last hope therefore lies with the production of

artificial blood.
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wszUiunoudenluadofites wazgdudaaimldein wu ngu
Bombay Blood Group Millemanuiiies 0.0004% assszzinslan
e miiduguassalugidenissnm sz lasuiiend
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| Inspiring Innovation

NEW ALTERNATIVE FOR PEOPLE WITH RARE
BLOOD TYPE

Many countries have faced blood shortage especially for patients
having a rare blood type. Bombay Blood Group, for example,

is found in 0.0004% of world population only. Blood shortage
can hinder effective treatments. Without matching blood, patients
may not respond to therapy provided.

A group of researchers, in collaboration with the United Kingdom
National Health Service, has conducted studies on how to
produce artificial blood in hopes of ensuring patients — even
those having rare blood groups — have blood they need. People
with blood diseases need regular blood transfusion. The studies

have already progressed to the point that imitation blood has
already entered clinical-trial process.

EFFICIENCY OF “ARTIFICIAL BLOOD”

Blood production from the studies is designed to bring oxygen

from lungs to other organs. The production relies on stem cells
from donated human blood, which are then cultured. After they
mature enough, these stem cells are transformed into artificial
red blood cells. The process takes about three weeks. Up to
50 million artificial red blood cells can be produced per 50
million stem cells.

K K Clinical trials have injected 15 million artificial red blood cells
into healthy volunteers. Each time, each volunteer gets about
Usz@ansniwgol “laaalngu” five to 10 millliters of artificial blood only. They alternate
mMawzAeaiEnnmaminisunsi suiunsafadlaienuadiien  between real blood and artificial blood every four months.
Vimmﬁnﬁwwman?ﬁwumnﬂﬂﬂvl,ﬁzjdm%"u 9 984919018 lae  Follow-up tests are conducted too to determine how long
L%I:uﬁrmmsﬁ’lLaamﬁvloﬁ”%'uu%’lﬂma\‘ﬂ,mmﬁmL‘ﬂaﬁﬁﬂmmﬂm“ﬁaﬁ artificial blood can stay inside human bodies. Findings suggest
Wadeauadld udmnzadumasimatiuaudvlaluiesmaans  artificial red blood cells can last for 120 days — even longer
naunszdulinaaidugadidafonunaiion FaldnanUszanns  than many units of donated real blood. This invention therefore
3 @Uau asnsmnzmaainaeanadld 50 AMumasrealANaa  has spurred high hopes in the medical sector.
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Sempayedliuu “"f‘wl’“ u AunuinAeaiisuiide iinlulu aduAyusINswngiRiicuuadelUlusunnaldedvAuysninuu
sumeuywidulinnasidssdninmannindeansuuing 30600
Unf L‘Wi’]ﬂﬂﬂlﬁﬂﬂLLﬁ’JLaﬁaa‘LﬁﬂLﬁaﬂ:mﬁtaéiﬁu’m‘ﬂ’a 120 1
NEUYNNAUNY TadeeNsuUINANIMUHszazaluNSALINE people in need. Concerns about the supply of donated blood
uansineiuly pedimdsiiongannuazeglalinm LWiLaaﬂ}ﬁﬂNﬁ will reduce. $till, as artificial blood will not be able to serve
AnuanlnaRsaseglaian 120 T duinduenufvmiimivd — all patients, blood donations will continue to be in high demand.
AMANTIN Reafianasidan i aiuayuIINITUNNEuas  Let’s donate blood to help others and support the medical
anosnugalantaluigs 4 i sector. @

Once it is fully completed, artificial blood will be available for
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Just like other things on the earth, web technologies have been evolving. Back in Web 1.0 era, these technologies only
delivered information. But Web 2.0 has now ensured everyone can be both a sender and receiver of messages on
the internet. Thanks to Web 2.0, social media-driven communities have blossomed online. Web technologies look set to
evolve further too. In the near future, Web 3.0 will materialize and decentralize public databases.
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WHY SHOULD WE MOVE AWAY FR_

Web 2.0 has a centralized structure. As a result, data have been

stored in servers that function like big databases. In such
circumstances, it is difficult to uphold Data Security and Data Privacy
because all online activities are linked to the servers. When we post
something, like a post, or share / watch something on the internet,
our online activities are automatically recorded in servers. Providers
of services that own those servers have the right to use those data
for their product development or even share those data with others.
We may have the right to privacy but there is nothing much we can
do to protect that right. In other words, we have to accept the risk

of data leak when deciding to have a digital presence.

Aside, Web 2.0 operations face various cyberthreats that may result
in data thefts and privacy breaches. Authorities can also restrict our
access or usage of online services for as long as Web 2.0 is a norm.
Another big problem is that data centralization of Web 2.0 means
it is hard to find the piece of information we need from the massive
servers. While Web 2.0 has pros and cons, the risks and limitations

seem to be increasing as days go by. That's why Web 3.0 is necessary.

WEB 3.0: BEACON OF HOPE |

Because of problems from Web 2.0, efforts have been made to
develop and launch Web 3.0. The more modern technology promises
to decentralize data on the internet and enable users to control the
data without the need to rely on intermediaries. Two key figures
behind Web 3.0 are Mr. Tim Berners-Lee, who invented World Wide
Mr.
Berners-Lee's view, Web 3.0 will

Web, and Ethereum’s co-founder Gavin James Wood. In
Mr.

communications. Internet users will be able to connect without the

enable decentralized

©uduINOSIUQ / Internet Development
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In this era, internet will not rely on servers with users directly managing
and fully owning their data as well as digital identity. The internet therefore
will be safer. Data over various websites can be connected independently.
Web 3.0 is also expected to deliver various smart functions and enable
artificial intelligence to analyze data more like human brains.
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It is the age of Social Web, with netizens interacting over social media.
Many platform providers have come to the scenes during this period.
Among them are Facebook, YouTube, Instagram, Twitter, and Wikipedia.
Over these platforms, people have shared information / opinions and
created online content. Data on the platforms are linked to databases or
servers.

-
Z
LLl
(72
LLl
[+ 4
.
1
N
o
o
N

gAUNIUN Web 1.0 / Web 1.0:

ownasmcﬂuvnusnnnwmumu IonssdoyanudivzoulindnuImMans
HOURRL 1UDSILOSA-A 9:ASN World Wide Web 3ulud 1993 Zaidu
sUuuuau|noS|umnluumsaomsm\nouo TaginzouiSuadudniinua
|uomn\1huc1 MdtdnusSumsiBovogwided Tuansnidaould Tudms
oudoiu Database Na:liinsifiudoya doutnnge:dumstAusnis
oasdoyadurtNIBUTYG 13U Yahoo lla: Google

In the beginning, internet served scientists’ sharing of research findings.
Mr. Tim Berners-lee, however, successfully created World Wide Web in
1993 for one-way communications. Owners of websites posted information
there mainly for web browsers to explore or look up information. These
websites were not linked to any database. Data on the websites were
not stored. Yahoo and Google were born in this age.

1989 - 2005

need to use any server or platform at all thanks to Bottom-up Design
and Consensus concepts. Mr. Wood, meanwhile, foresees that the
Web 3.0’s decentralization will allow people to control data, their
identity, and lives online. Based on the gurus’ forecasts, Web 3.0
looks set to redefine online experience of everyone. The power to
control data will shift from platforms to users. Hacking, as a result,
will drop because fewer places will gather a massive amount of data.
In Web 3.0 age, the online world will become safer and more

democratic. Any change will be made by users themselves.

Mr. Berners-Lee also believes that Web 3.0 will be semantic, with
data transferred between human and IoT, and among IoT devices
automatically. Connections will be smarter and faster, bypassing
computers or smartphones. Analytics and coding will prosper, giving
a strong foundation for Metaverse. Let's see when Web 3.0 will

finally arrive. @
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GROWS SUSTAINABLY WITH QUALITIES & STANDARDS
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“Paitoon Paper Box” materialized after its founder decided to accept a senior figure’s invitation to step into
the packaging industry. Throughout its journey, the company has pursued constant learning and development
for the purposes of upholding quality and upgrading its business operations. Today, its founder’s son
Mr. Punjapon Muangsiri serves as its Managing Director. Taking up the torch now, this fop executive is here
to talk about his company’s establishment and guiding principles in the face of changing situations.
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Our customers' now place a strong emphasis on
resource efficiency. So, we have done lots of
homework to respond to their demand.
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LEARNING IS BEGINNING

“Our company was founded around 1978 after a senior figure

invited my dad to do a packaging business together. He intended
to set up a small plant in Bang Bon and trusted in my dad’s
abilities and machinery expertise. In the beginning, the plant hired
just three workers. My dad, who used to work in other businesses,
learnt how to make various types of corrugated boxes from that

senior figure himself.

“After a while, a customer told my dad that purchase volume
would increase by about 10 folds. My dad grasped that opportunity
by quickly installing more machines to fulfill the growing purchase
orders. Thanks to bigger capacity and production volume, we had
more bargaining power in raw-material sourcing. We therefore
could lower costs significantly, paving the way for our business
to grow further. In 1996, our business expansion focused on
Backward Integration. In other words, we started producing
corrugated cardboards ourselves to save time and cost. We have
since been able to handle urgent jobs and answer customers’
needs with greater efficiency. Moreover, we have imported,
distributed, and installed packaging-production machines too
because we have had solid experience and expértise in the field.
About 99 percent of our machines come from Japan. We have

installed and maintained them on our own.”

GROWING WITH QUALITIES & STANDARDS

Today, Mr. Punjapon has taken over the company from his father.
The business environment now is far different from what it was
more than 40 years ago, though. In his view, qualities and

standards are key factors for the company’s further growth.

“Unlike in the past, we now have to study international standards
and practices to upgrade our business and standing, as well as
support environmental & social care. Our raw materials and
production process must be friendly to the environment. Currently,
the Forest Stewardship Council (FSC) is there to certify which
materials come from manmade forests. International labor laws
also govern where to source materials. It is therefore necessary
that our human-resource development is good enough to ensure
that our workforce can deal with emerging changes. Only when
we are able to adapt efficiently, can we maintain customers’ trust.
We need to assure our customers that we are always ready to
deliver quality products and meet the latest standards. The quality
of our products is controlled by labs with moisture and temperature

control to ensure full compliance with customers’ requirements.

“We have been learning and adjusting all the time. During the
past five years, our approach has worked great and driven our
business growth well. We therefore intend to keep up this standard.
This way, we should be able to meet the needs of even the
most demanding customers. We will keep up with ongoing trends
even though we may need to shoulder more expenses.”

BUSINESS UPGRADE WITH RIGHT PARTNERS

“I would like to thank SCGP for its constant support. When we
started producing corrugated cardboards, SCGP helped us with
raw materials that had good quality and came with a very
reasonable price tag. Thanks to its support, our business has
been growing. When we develop key projects with our major
customers that require FSC CoC (Chain of Custody) certifications,
SCGP provides us with solutions. Not only that SCGP delivers
quality paper, but it always has enough supply to fulfill our
demand. The company has. delivered all goods without failure
even during the COVID-19 crisis.

“Our customers now place a strong emphasis on resource
efficiency. So, we have done lots of homework to respond to
their demand. Through our collaboration with SCGP, we can curb
paper consumption by 15 percent without compromising quality.

We have produced such products for five consecutive years now.

“Moreover, I am impressed with SCGP’s sales and technical teams.
They always tend to our needs, be they about quality, specific
requirements, or improvements. They conduct analyses, provide
information, and follow up with feedback to help us solve
customers’ pain points and deliver increasingly better products.
In the future, we will expand our production to Corner Protection
guards, Duplex, and various other products in response to our
customers’ changing needs. We will together partner with SCGP
for sustainable growth.” (P)
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On 2023 forecasts, Asst. Prof. Dr. Ake Pattaratanakun has
prepared a summary of the Marketing Association of
Thailand’s predictions. The summary not only reflects what
156 distinguished executives and academics think will be

coming, but it also offers guidelines about what brands
should do.
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Your Answers

2023 AaUdiiKuNIsaalaliuu 3P

P1. Personalized Marketing — N15A81ARNICUAAR Wun1saane
ﬁLLU'@@Jﬂﬁuﬁuiwmmmwﬁmmi wsnzseiveglugaavnesn
Wt anudesnisildmioutu meluladfiazidiundrsls
AlEa18lun191 Personalized §nad 8e1953UY CRM (Customer
Relationship Management) az CEM (Customer Experience
Management) PusEneng y Lémfmuimnﬁuuﬁm STULWMANT
dwedesadeneld Lidsanamudoindesinguinaniud
ﬁaamuﬁmﬁmﬂ @iﬁﬁﬁﬁ’]uﬁﬂﬂ%’n@mﬁﬂﬁ@ﬂﬁ’ﬂﬁuﬂﬂ%u@]’mlﬂ

P2. Precision Marketing — N15AaALULLLLEN A nasanoufing
WUy Mass Wselasanlunsiingansvdeis wasuiunisdeiu
alueslugillmane laed Al w89 Facebook uaz Google
FagAald winldizeus dununisaainazunann

P3. Performance Marketing — N13AAALUURUIZENTAIN W52
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awsnuanlddn amunisemaliudy AldiAnFamnsie
WiadadnladatauuInIu reliasuiunsaanegausla
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MUST-WATCH:
3 TRENDS, 3 DIMENSIONS & 3 TECHNOLOGIES

Thai economy is expected to grow by 5 percent. In the
economic field, businesses will have to focus on 1) Fast-changing
2) Global

3) Evolving digital technologies.

consumer behaviors; economic meltdown; and

Consumers, meanwhile, will look for 1) Quality; 2) Trialability,
which means brands can experiment with various new things.
After COVID-19 crisis forced consumers to do what they never
did before like ordering food deliveries and making e-payments,
consumers will be keen to try something new; and 3) Traceability,
which shows products’ carbon footprint and put all companies
in supply chains in check. Consumers will want to find out if brands

they are supporting are socially and environmentally responsible.

Business owners should allocate 5 - 10 percent of their budget
to marketing. Investments should go to 1) Commerce platforms;
2) Content and 3) Payment systems that are convenient and
smoothly linked to selling platforms. For example, businesses

should integrate popular e-Wallets.

As artificial intelligence (Al) is set to play a big role in marketing
arena, companies should be able to lower their marketing costs.
Internet of Things (IoT), meanwhile, will enable the storage of
big data. Biotechnology also will have crucial importance. All
brands thus should urgently study these three technologies and

leverage them for business advantages.

BANI WORLD: NEW LESSON FOR EXECUTIVES
TO LEARN & ADJUST FAST

As BANI World is materializing, all companies and their
executives must prepare themselves for the followings:
B -

entrepreneurs should not be too confident about any particular

Brittle: Business models may collapse real fast. So,

model. It is best to diversify businesses and risks.

A - Anxious: Stop wondering when anxiety will be gone. Just
think that it is normal to feel anxious. You only have to learn
more and accept the fact that there is no certainty in the

business realm anymore.

N - Nonlinear: Companies do not need long-term plans like
those for three- or five-year period these days, because they
should engage in Experimenting rather than Planning. If they
are interested in an idea, act on it fast at a small scale.
If any problem emerges, solve it one by one. The world is
now changing so fast that planning may mean you end up

doing nothing.

I — Incomprehensible: Because things will be hard to fathom,
you only have to be ready to make decisions and tackle things
you have never experienced before. In the coming year, problem-

solving skills will be.
2023 IS YEAR OF 3P MARKETING MIX

P1. Personalized Marketing — Customers have different needs
even when they are in the same industry. So, it is best to
appeal to them with Personalized Marketing that becomes
increasingly cheaper thanks to increasingly advanced technology.
By now, companies must have already familiarized themselves
with CRM and CEM

(Customer Experience Management) which can

(Customer Relationship Management)
systems,
generate income just like production machines. The more one
invests efficiently in these systems, the greater value one can

generate for customers.

P2. Precision Marketing — In the past, Mass Marketing had
been the norm with ads placed in magazines or TV. Today,
Precision Marketing proves better. It is like a sniper who
can efficiently reach out to a target thanks to support from
Facebook & Google AI. Use such marketing to avoid paying

hefty mass-marketing fees.

P3. Performance Marketing — Creating a good brand image
alone is out. Technologies have already enabled brands to
evaluate the efficiency of marketing budget spent based on
purchases / repeated purchases. So, you should focus on

performance marketing instead. P)

. .
. .
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FUN CAMPING IN BANGKOK

Alive alutiis1zozounnaulasuussonnmalunmuiBurigaonmirsssuznatidiGulaaiuuiideviaunving
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kdouluutdoy mAdRFinIoya InSuuvans:UTKwsou seluSuauidu « Iuddws:oNaganaunu

In this volume, Alive would like to invite everyone to camping grounds in Bangkok. There is no need to
travel a long distance just for fun camping anymore, as the Thai capital also has amazing places for
you fo set up your tent, indulge in the nature and breathe in crisp air. Pack your bag, go there, enjoy
beautiful sunset, and have a good time. Here are the recommended camping grounds:



Alive

BANGKOK BACKYARD

UBNINUSFENMAAZTULIAALEY a1UnN9LFuyi7 Bangkok Backyard wiisiifiesnades
freddlunsanis 4 fim ﬁﬁiﬁﬁgmé]ﬁaLmu'ﬂLmumudauﬁaﬁﬁuaaﬂ‘lﬂnmaﬁa T
mmiﬁnmﬁauﬁaumﬂaéumm:nmqﬁﬂ ?Nu‘fluﬁn'«gmLduﬁimﬁia‘imﬁamﬂmﬁuﬁa

aldalAdnanmasunlansud 1 Tnadusuly (uustinildassasmtinouaiiy 9
Tnpawizduans-oniing) iluinisiesin Weseruin 9aanglW wazszuudnm
AmNUaanny 24 Tl a1msulasiesinazenaesAun1sUIEIas19IFAULANTI

wuzthbilsssugunsniasiuazemnsanlume  awihudamiianduinisiiuuylion

Surrounded by ponds, this camping ground has a superb atmosphere. Campers
will feel like their tent floats above water. Campers can start setting up their
camp from 11 am onward (come early if you plan to visit on weekends). Facilities
here include toilets, bathrooms, electricity system, and 24-hour security services.
Campers are welcome to bring along kitchen utensils and fresh food for cooking.

Ice servings here are unlimited.

Fiaij / Address 894 nuulun33n uPdJEUNNIUDON WHOAADIAIUN NNU. 10510
894 Maitrijit Road, Sam Wa Tawan Ok Subdistrict,
Khlong Sam Wa District, Bangkok 10510

Wann3du / Open daily Wanndu Hgaduws a1 11.00 - 18.00 u.

Open daily except Wednesdays, from 11 am to 6 pm
Ins. / Tel. 09 9393 9747
Facebook: Bangkok Backyard

JAMES500 CITY CAMP & CITY FARM
'«gmL@iumaaﬁﬁﬁmﬁmmm%mmn 5nazlddoauda 0 mimsranfindanfusunziaany
AnANEAND A lALTUAIAEN 9 dasuaszBusu T James500 City
Camp & City Farm Lﬂmiﬁgﬂﬁwﬁwmmatﬁuﬂﬁﬁguwi 15.00 . dusuly (lasunnau
Iapanon) Anamsanafiuild 5 - 6 na fgunsainadunliig uwaziie
dusudlsgnonnsTalivsnsde Genldiuneusedldifiui asedeuanyenis
WIBANIZLASEIAN HarFILaN wnidynegransauliuinis

As dusk approaches, campers will have great time watching sundown by the
lake. When the night falls, there is also a chance to see starry sky. James500
City Camp & City Farm welcomes campers from 3 pm onward (first-come, first-
serve basis). There is space for between five and six tents only. You can rent
a tent here too. BBQ grill is available to ensure customers have much fun. You
may come to the place with food, or with just beverages, or nothing at all.

Catering services are provided at this camping ground. P)

fiog / Address HUOWUADDINS YouSIUALKI 110 WadWIugd nnu. 10240
Sammakorn Village, Soi Ramkhamhaeng 110, Saphan Sung District, Bangkok 10240
Wann3u / Open daily Wanndu Hgaduws a1 15.00 - 21.00 u.
Open daily except Wednesdays, from 3 pm to 9 pm
Ins. / Tel. 06 4595 4494
Facebook: James500 City Camp & City Farm

Checklist for New Campers

M .
t;l%a;nmw . Eé]”:, m.ﬁ . 0 Ui + Oil lamp, LED lamp

ORI, * BU LTU NABIRY 0 Beddlmg . - Table, chairs
D L : LUNYTTAIA, danlW, - Cooking Lzl - Others such as multipurpose
Ut e dalatinuds such as a grill and boxes, electric sockets,

.« @zineeidy, W LED drip-coffee maker o (ke




Today for Tomorrow

SCGP x THAILAND POST

avuounWaIUIKUaUNAUIULY “TUsurds reBOX #3”
DELIVER NEW YEAR HAPPINESS VIA “POST reBOX #3” CAMPAIGN

naumonnsunuunwdm “IUsyrig reBOX”
n'oomo|ue\1|LJuUn 3 Tay SCGP souionu
Usurdging |woamﬁsumsnonunaaolhaoTa
a:uNuIsTgIAaogNnNAoy ITuoun ik
wusinnuﬂousomumssnma\]||ooaeu na:qQua
Aunullwdounu

The “Post reBOX” campaign has now returned
through the collaboration of SCGP and Thailand =
Post. Conducted for three consecutive years,
it has encouraged consumers to contribute to J \ ;
social & environmental care by having their
used packaging recycled in a proper way.
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In 2022, the campaign has collected more than 74 tons of used
boxes and envelopes from more than 1,200 drop points at Thailand’s
post offices across Thailand. Sent to SCGP Recycle, these materials
are properly recycled into 95 bookshelves and will be given to
border patrol police schools in support of children’s education. Stay

tuned to learn more about reBox campaign in 2023! P)

I

orrow |

@ U 2565/2022

ShAaduguIWHLVED

New bookshelves from recycled
materials

TaJsunruns:ouindeld 74 Au
WasuiluwaaituAlil 95 4a

74 tons of used paper were recycled
into 95 new bookshelves.

avuoUlAIsuIBuUSIASIDUNYIIAU

These sets were given to border patrol
police schools.

@ U 2564/2021

styinaldunaavldrkinninouny

e t{'< nNSIwNg
E( = ] Boxes for surgical masks from
recycled materials

TaUsSruns:auIndeld 192 Au

(?1 ) WaguiduwAanturilki 407,000 3u
o 192 tons of used paper were

recycled into 407,000 new boxes.

aAvuoulAlsuwsuia 8 kv Tain
ISVWYIUNAWS:UASASOYSUN
Tsvwanuiaunsungn Isuwaiuia
Ijaoa Tsvwgnunadiuan
TSVWYIUNAUKISIIUASSIIAN
Tsvwenunayssug Tsvwenuiag:an
laslsvwonuradaand

These boxes were given fo eight
hospitals, namely Phra Nakhon Si
Ayutthaya Hospital, Nakhon Nayok
Hospital, Mae Sot Hospital,

Ban Tak Hospital, Maharat Nakhon
Ratchasima Hospital, Buri Ram
Hospital, Yala Hospital, and Pattani
Hospital.

@ U 2563/2020

TaiRaIduyald: I3

A set of table & chair from recycled
materials

Tasunruns:anuinaels 71 au
Jaguilluwaanouritnu 224 ¥

71 tons of used paper were recycled
into 224 sets of new products.

avuoUlAIsuISuUCSICSIDUNUIAU

These sets were given to border
patrol police schools.




Your Healthy Hub |

WeuunauavlAISgUSISO3U 2 Inn
METHOD THAT ENABLES YOUR BRAIN TO LEARN TWICE AS FAST

mstFavaviAifiaus:ansmMwasgiisousiasoaiBounauiiv 2 IM Guranms FAST RRAAUTQY Jim Kwik
QrRIvONNYAUALNIFIDAWcULNINATATIUINDN 30 U 1iolinuldTdfinunwaevauavidifaus:Ansmuwavda
@UADSNUYS 4 A TAIN F = FORGET, A = ACTIVE, S = STATE lla: T = TEACH

Your brain can function with greater efficiency or learn anything twice as fast when you adopt FAST method.
Developed by brain expert Mr. Jim Kwik over 30 years, this method helps people maximize brain efficiency.
FAST stands for FORGET, ACTIVE, STATE, and TEACH.

F = FORGET

“You have to forget what you already know about
the subject, so you can learn something brand new.”

FagusneAtanTiiuiielns des “Fu’ Tuapiarlen \Weidela
Suddval Tan Jim Kwik Wisuifleu F = FORGET 91 wifleu
mié’ﬂL@mLLmeam%’usluﬁaﬁagina%iuﬁﬁn'n'ﬁﬁf’ul,m

To fully embrace something new, people first need to leave
behind what they had previously learned. Mr. Kwik compares
F = FORGET to deleting an old app so that a better version
can be downloaded.




Your Healthy Hub

S = STATE

“Information + emotion = long-term memory.”
ngwmww%umamiumiriauﬁﬁuiﬁ'ﬂwﬂ %"ﬁmﬁlﬁﬁﬁuﬁlﬁaﬁu
LU NM3ERNMAINTEY NMSIAY NMInsElanny Lﬁaguamaaﬂmﬁulﬁam
inwdanulusanmeuaznseduates Mslnsdwd dsdanum
Aunsneliersunid Wisliaan3dn 2 - 3 witngaeldauii

It is necessary that people prepare themselves emotionally before
learning new things, because emotional preparation improves
learning abilities. The preparations may be in the form of a walk,
jumping, and any other exercises to enhance blood circulation.
Human brains will also be stimulated in a good way when people
send a message to their beloved or meditate for a few minutes

during the preparations.

\ [/

A = ACTIVE

“Your brain doesn’t learn through consumption.
It learns through creation.”

JAnNIzRTesU R INWEMUIMILEY @MTLEINMEImMAlAdIE 9

1 HoweauaasvIenangaseeulal umsanindemsaniudin
MUAIBNDIIADTURLIFD u?aﬂnﬁaﬁmmluﬁﬂimu It
nsdeuilasunisnszduasanian

Only when people are keen to learn more and improve themselves,
for example, by listening to useful podcasts, taking an online
course, making important notes from books they are reading, or

asking questions at meetings, can they get more knowledge.

T = TEACH

“When you teach something, you get to learn it twice.”

| a da PR o Py a o °
ammﬁwammmiﬂuﬁimmaau i lstesinnudnlanazandn
19aau wsrzn1saeudduindaunsissusaideyanlasy
Weanuudlaiiefiga Auiu sosussiuiNousINNU Lanasu

a < A A < = a A a GG
AnNAnL sadsudulnadludelo@aaiiife Aidunisnuniu
asndougailudldedie
When you teach what you know to others, you will have a
better understanding of that knowledge. This is because you
reorganize information in your brain and memorize it in the
easiest-to-understand format for the lesson. So, it's great that
you share your knowledge with your colleagues or summarize it

through social-media posts. It helps you review what you know. P

INATA FAST 2V Jim Kwik IATEAUMSHIUZONNIWoUQsS X-Men 10olUNIFQuRoIsUNIGogvIiugdISaunIAd
Mr. Kwik’s FAST method worked well with X-Men movies’ cast. It helped actors/actresses remember their scripts fast

and accurately.

mauqmﬁaqﬂmm / Source: medium.com
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Act Together '
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START WITH SELF CARE

IGuNLITivASAaMezevy 2022 AUIAfU
SCGP Town Hall fi T3210y 30SANG - Us:s1u
N3 KNAUSHIS SCGP T&idudounvwuiee
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13ovs1d Ti319:10udussiie drunisqia
wlinvu lla:Rnaliiidiasie dunotulasaniv
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The last SCGP Town Hall for 2022 was
already held with Mr. Wichan Jitpukdee,
CEO, SCGP, taking the stage to update staff
about businesses and employee care. He

also took the opportunity to underline SCGP’s

safety culture once more.

Sufugne Culture Contact fumdLifleUszanannlasenis SCGP
Packaging Speak Out 2022 nmamamunﬁnmwmmLammaauian
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Act Together
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The event started with the video presentation on SCGP Packaging
Speak Out 2022 project. Under the initiative, university students
spoke up for sustainable packaging. SCGP organized this project
to provide inspirations, spur creativity, and listen to various ideas
as it sought to reach out to consumers of all generations and
lifestyles.

At the latest SCGP Town Hall, Mr. Wichan emphasized that Care
for Self must cover three aspects namely 1) Physical Care that
was about personality development and exercises; 2) Mental Health
that focused on fostering good emotional health and positive
attitudes; and 3) Social Self Care that covered making friends and
getting confidants. Care for Self is very important today. It applies
to both work and personal life too.

“Everyone must understand that before one can love
others, one must know how to love oneself first.
Care for Self is about Safety too. When we do it, we
will have discipline and become very cautious of
what we are doing,”

He then praised staff for their cooperation and focus on safety,

which not only upheld staff’s quality of life at work but also
enhanced business performance. Reporting an incident or accident,
no matter how small it is, proves crucial to efforts to address
risks and prevent accidents for the safety of everyone.

During Business Update session, Mr. Wichan revealed that SCGP
recorded growth on many fronts during the third quarter of 2022.
Its Recycling Business expanded to both the Netherlands and
the United States of America. This growing business promises
to enhance SCGP’s connections worldwide and ensure the availability
of key raw material — paper scrap for its business operations.
Moreover, DezpaX — a startup established by SCGP employees —
had a complete spin-off in the same quarter. Through this spin-off,
SCGP was no longer its owner. Rather, SCGP has become DezpaX's
big shareholder, with 28 percent ownership, and has expected to
see satisfactory growth. In addition, SCGP started investing in
medical-supplies business via Deltalab. On the overall, SCGP has
achieved business growth through partnership strategy. On ESG
performance, SCGP is proud that it has now entered Dow Jones
Sustainability Indices for its outstanding ESG performance.
In Thailand, SCGP has won two accolades from SET AWARDS
2022. Such recognition has underlined that with its constant
development of innovations and sustainability, SCGP has won warm
response from investors.

Mr. Wichan added that on the soft side, the key to business

success also covered 1) Good Corporate Culture; 2) Good

Leadership; and 3) Strong Engagement.

“zolinnAuwAndudvinaTllfinaduluavrinsgovist agiAassluaulidAryzovovrns
Iws:NNAUAS Leader A9 Influencer NnAUAIATYGoOvANSIKOU A fu”

“Let’s foster such good elements in our organization. Don’t think you are insignificant.
All of you are in fact leaders and influencers at SCGP.”




EVERYONE IS
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Tanasit Tanapiwat

Steam Generation Operator
Siam Kraft Industry Co., Ltd.

“MiS> uiwv AuveUaIKG”

“No to speeding. No to risk.
It's a way to prevent accidents.”
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“I have joined almost all safety
activities at my plant, thus
being able to improve both
work quality and safety. If I
spot any risk, I address it no
matter how small it may seem.
I really would like to encourage
all of you to create safe
environment by taking small

steps every day.”

Act Together

NASNY 9aUA
Kachalak Junmosi

Printing Machine Operator
Thai Containers Group Co., Lid.

“IGlouau 1GouIliou
fuiSevnowdaaany”

“I always remind myself as well
as my friends of safety issues.”
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“I am proud to participate in
my firm's safety activities.
When I look around, I notice
risks and address them. For
example, I report the risks and
try to reduce the risks myself
too. In my opinion, safety
starts with self care. I pledge
that I will make my workplace

the safest possible.”

QISVA AVNS:WUS

Dumrong Konkrapan

Chipper Machine Operator-BP
Thai Paper Co., Lid.

“Dadneudpuaviu”

“Muster your mindfulness before
starting work.”
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“I believe everyone should
contribute to work safety. New
systems have now enabled us
to identify risks. When we
follow 5S rules, risks are reduced.
For example, anti-slip tapes for
stairs can be installed to lower
the risks of accidents. We should
also check the tape installations

on a regular basis too.”

A ROLE MODEL

Usuu DUwovy
Nattamon Pimwong

QC Officer
Vexcel Pack Co. ltd.

. “Jududins A el
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“l am determined to analyze
and solve problems for safety
and quality.”
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UfTRnwas waniiudiunils
ﬁﬂ’ﬂﬁ Vexcel Pack U535 500
LTI free day ienansdifiiiuan
wndrihazussgilmanesely
wazAaenly”

“When we come across safety
or quality problems, we stop
and think. Such ritual aims to
prevent losses or risks. Because
we strictly uphold this ritual, there
is no work-related accident that
took staff off work. In the middle
of 2022, Vexcel Pack fulfilled
500 LTI free days. We hope our
good record will continue.” P
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EASY-TO-PREPARE PARTY TREATS

aswassmUunaasanthso|Uu130\1na39 0 doundduroual
Fonlniaa \nucm||c1|osvu:>cm0uTU'\>uﬂ\138msm imoviuRguaeu
nTO?JO\]I)‘I\JUJSOUIﬁSUJnnU'ISCI KUNMa 9oy INUDUS:TuIUADY

It is a piece of cake to create chocolate-covered bananas for your
party. Preparations take just a few steps. Better sfill, this type
of dessert is tasty, nutritious, and pleasing to the eyes.

w
Aouwauna:aunsnl / Ingredients & Utensils
. ________________________________________________|
1. nang / Bananas

2. n3zawly / Waxed sheet

3. lsilemn3y / Ice cream sticks

4. HoUTHeNTOU 111 BIANDUA NAbITLAS
WAAMUAZIU TSea 99 / Toppings such as

almond, dried fruits, sunflower seeds, and cereals
5. 8 @9 13 wazlulasian / Knife, chopping board,

bowl, and microwave

1. denidennimsudaress deulilesnin 2. mendeuuau vsemefiddmenszasly 3. azaredenlnuasiululasian 30 3w

ATINANTUNAIL uatilyuguds 2 alug LAIINDONNIAL (MULLUH 3 AT9)
Peel bananas and put an ice cream Place bananas on a plate or a tray Heat chocolate in a microwave for 30
stick into each of them. covered with a waxed sheet. Then, seconds. Then, stir it (Do this step thrice).

freeze them for two hours.

fﬁﬁ e r -'{*J

W 4 unmsududsasufoninuan 5. lsafieuDemrnlazoy 1ivunszay 6. whdisdldndefvuaussesud!
Dip frozen bananas into chocolate. TRTBNLNLANLTI Now, delicious chocolate-covered bananas
Sprinkle toppings on the frozen bananas. are ready to be served. ®

Put the treats on the waxed sheet until

28uAMULBYAIIN / Source:
the chocolate hardens.

www.downshiftology.com




Spark Your Passion

VISUAL EFFECT
ARTIST AUINY

fu9nsoia

MARVEL

THAI VISUAL EFFECT
ARTIST IN MARVEL

“AYR:Ou: fhiidoistoguuliu” Uan - Tantu ruusau Ingwanuddloukay End Credit 2oNMWIUAS MARVEL
QYUK ||a:dunmv|fJu@thm:ﬂﬁlznﬁ”o|z”nfj|ﬁum\1uoﬁluz‘fuoghm\r\?\] A2YUAWITYSWLNIWSOUNU
mslaondlonaliaoiow Sulidoyovianiausingagiu End Credit 180y Thor: Love and Thunder MWYUASIIN
ANY MARVEL Tugnu:nuvuaiuRdoalowiung (VFX Artist) 18298y 4)

“I might feel good to see my name up there,” Mr. Sopon “Plug” Noonurat thought to himself while watching
the end credits of a MARVEL movie. That idea fascinated him fo the point that he never stopped looking for
opportunities. Finally, his name was included in MARVEL's Thor: love and Thunder as a VFX artist.

- - ™ 1 - o
LSUAINLSYUS dgnisajuam

T = = 1a Ao o
“greiunEnIueeul 3 wuEneuasnmUszney wanuSEaI
weilwgusig nuaulauazreuluiineiun 9 Anueiludu Tuiinids
mdils dadldipiasienzls genduiserls nuuAENEauies WoiEx

o My ae @2 o 3 ¢ ' AV
anLﬂ ‘LliH‘V]ﬂ?']d“nNﬂuWﬁ(ﬂvlmNﬂGLLGlGlauuuﬂiu

nIN1gdoIINa WAIUIANENIW

PRI 5 T Gauueildieuynanaud FEnhmnane
fmdu asagamasiionniu Seurilnaflliiduge aeldiee
FX TD (Effects Technical Director) \iuaneild@adsnaniulusunsuils
nuAniTusnAasdaaulaluFsuasiise

‘woaesdnm uazldaesasilonndedmies Wenuudaziuaia gl
Suldl slasiudy wouilunaz@edefisndesnis! uudndulaasdn
alumsilusiueu wudasuimuiinesiidsaney lddaziiu
MINTONAWS SINTINTENFIAN

USu MINDSET dauaudssn

‘anauftlisauidsunsanasudidnuinduduay Introvert e
radulaindyn wnSedesiy Mindset Tnal nénflasyasndwitali
sedldwannde Bsluninidsiuslaiuidningeu liaansaimmg
widalngdld dessununiuandaning udazSudesiuaaluodnlyEeou

DIARINHN  NAUNINUNTLAUTAefIANTiAaeInIu INeTnIud

FLBISEY HNLTBT NDLNILTITRUUATIIN 1513zvesnnaulele”

Tonianiunaiingd

“poufinuEsuay Fonldiniutismas imnaiulede wudolona
11 Portfolio 1N uazENa A ulusstszma adinslundt 10 71 1aid
flvusuies AudusEniagoonwiney wuasfndeagalelulned
AuslsEmAduEazes thumeguszinm 8 - 9 Lhou neuazan
1ereruLdu FX TD (Effects Technical Director) “ﬁ‘i.l%ﬁw Framestore @111
London (1/38#ia%19 Visual Effect lrifunmeunsanadaainuiuan isu
Avengers, Avatar, Prince of Persia Lfluﬁu)

“‘uuUpNI1 snmadgaloninndes Marvel dni309 Aouiian
Bavineny WugsisEminaivaesnud 2 Heufiazdosdsuies
Thor wén wnasdsaluilusiandluizes Thor Alaiginaninléd
HaPBINT MEBNsEamENETIIdInsau Tussuiugnnuinndum
agingnudiuiuls Saspalsumuazisousisezainn larhanfuidanu
N1550-89971  Waguiilaudiauazeazisnnuin unldiiaiyszuim
1 weulunmsuiusn milewdunangnsisesa TeauldisnFaugisn
Ysuduse”



Spark Your Passion
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‘Feiruaulumsnuiiie maldBouiilidiufugn asmilsnauiou
fanuandld Mauduauldgansuamudenain ligeusuanuda
vosaudu Suldlddiedline Sudevaglufegeivuds udide!
faf ladu Wndeu sensuanuiu duudrgniieludnemiinde
HNABINITABNINUAITITI INsIEnIsTaldSuaziiudafawatnves
faes udwensy Ysuss wazuily asdnliisndedu flkiaainaly
Framil@Ses 97

“Passion Usznausmenaendld Addu 8anu uazsaIaslaniaie
mszszwiemasTuionnn ynassnetiynimileugnuanliau wie
sosaniunlilduaziiusioliizon  idAnyRennazdauazaanuagiy
yafmilesdlduuudlvy nudadianudnsauazanudumnaiiiv
29IGNU  ANNAUAAINUAITNIAAMYIZAVANINEUTY INBIUAGDY
gonsumuRanmauazsiigades ielyfsluganiulilile”

LEARN BY DOING

“As a third-year university student, I became an illustration trainee.
But the firm of my internship also engaged in animation. Interested
in that field, I often chatted with animation staff there. As they
guided me about tools, software and techniques, I started learning
on my own. After I could really create animation works by myself,

the firm hired me as a freelance animator.”

CHALLENGE LIMITATIONS & DEVELOP POTENTIAL

“After five years of animation work, I realized that most animation
subfields had no room for further improvement. So, I started looking
for a subfield that would allow me to improve further and further,
and in the end found out about the position of FX TD (Effects
Technical Director). For that job, you must be skilled in both
programming and arts. It's very challenging and I decided to chase it.
“After studying effects creation and trying my hands on it, I felt
my heart pumping because of joyful excitement. So, I could tell this
was exactly what I wanted. I have since decided to pursue a career
in the field. For my pursuit, I tackled what I was lacking — language,

software and even social skills.”

CHANGE MINDSET TO BEAT OBSTACLES

“I was an introvert. I found myself shy and thus not a part of
friends having fun. To change that, I needed to first adjust my mindset.
So, I continued working as a freelancer by taking jobs available in
Thailand. I woke up at 7 am to head to my class. I returned at
8 pm. After that, I had worked till 1 am or 2 am every day. Because

of my determination and passion, I could handle that tough schedule.”

OPPORTUNITIES IN CRISIS

“I graduated at the time effects subfield was on a downward trend,
partly because of COVID-19 outbreak. So, I focused on improving
my. portfolio. Initially, I looked for jobs overseas. But even after
sending applications to more than 10 prospective employers, I was
not'recruited. Companies at that time mostly laid off their employees.
I then looked for foreign studios in Thailand instead and successfully
landed a job. After about eight or nine months there, I became the
FX TD (Effects Technical

(which was responsible for visual effects of many Hollywood films

Director) at London-based Framestore
including Avengers, Avatar, and Prince of Persia).

“I told the firm that I really wanted to create special effects for a
Marvel film. At the time I officially joined the company, it had just
two more months to finish the Thor effects and quickly assigned
me to take charge of the Thor project. I don’t know if the assignment
was related to the job interview about my dream or the tight deadline.
Back then, it was very difficult for me to blend into the team. There
were lots of things to learn — the core content of the job, the
process of taking and submitting each task, and the likes. These
things may sound simple. But in practice, they were very challenging.
It took me about one month to adjust and blend in. It was like I

had a crash course. I needed to pick up fast and adjust rapidly.”

REMOVING EGO TRAP

“I love my current career field because learning can be endless.
I once almost got entangled in my own ego trap. For quite a while,
I had refused to listen to the comments of others. I had ignored
my own errors. I could not accept the reality that I was not yet
talented enough. Fortunately, before I went too deep in the trap,
my conscience woke up. I became aware that I should summon
composure, be calm and take a break before looking at my tasks
again. Over time, I have trained myself to appreciate feedback and
acknowledge any misstep so that I can improve. Today, I really
want to get serious comments because they show where I should
do better. By acknowledging flaws, I can correct them and get

better. I can keep improving my skills.”

FAILURES FILL PASSION FOR SUCCESS

“Passion is composed of hard work and patience. On your path, you
may feel down and battered. But every time a passion-driven person
falls down, he stands up and moves forward again. Passion requires
you to stay put and work hard until you succeed. I think failures
pair with successes. When you learn from your failures, you can be
successful. If you acknowledge your mistakes and passionately

improve, you will be able to fulfill your dream.” P
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SuionnAdwNINga:nIsiJagundav

as.InfAd Saacudna / Kasinee Thitiwutthisakul
Senior Researcher
Innovation and Product Development Center

AN USMS IIATeqBuZoY SCGP nnagauMNevAnIWS Us:gndidinalulag devoaiduusanssilku
UAruNWw 1locaulnganm lla:ihfugmsiaulangvgugovusen

Und3uAo nAuunANsgogiToravnAaNHanauSanssuRFAny SutiisTddoinuuiuanial 38AaiAzIsvIUANAl
RwanAuliiNaUNAUNISAQAUAVTHL ¢ IloduindaulR SCGP NoTUI KU

Numerous SCGP’s products, services and solutions are created and developed through technological
innovation. Not only that they answer customers’ needs but they also pave way for SCGP’s sustainable growth.

Behind SCGP’s various innovations, several teams are involved including researchers. One of them is here to
share their mindset and inspirations, which enable them fo have fun inventing new things and driving SCGP forward.

WUULDUENIENSURATAUNISAS1IFTTABIANTTHLAZATALA
wnuIusUNsUszgnaldulumalulad Famaisautiazduiag
Auwluiraglaan SCGP istihsnldlugsiannsrazuilouad

“uFBIsTRMIRIAnssutu A desTunsasassAasin
Widulegtu  Tugiuindde s1asdesnesisausiiu Faduan
ANNGBINITVDIGNAN mwmﬂﬂﬂﬁﬁ%mamaﬂmmzmoﬁqﬁﬁa Wiie
A519ANUANHS u,ami”w:1miL%aﬂmiwﬂwaaﬁniﬁugﬂﬁw
aaaaviidlgnmAn (Value Chain)

“ANNTNMIELSNYRINITHRWIRNTsHlusEALlanABN1S Scale up
¢ i a = P 2o
asaanailndluldludgaannssn aelidlasansnsalifineu
i ldagnetoan  nszldfilasivszaunisainanes 15191984
2 > o a = o v A o A & o
fayaanmeuanlavesuin HusidsdessuienuFetise
nsinliaANEINITIYRIiN ey alNelTausIiuINIuLAL
asfiamliisanga ANYIMIEABNIABNITASIIRMANNLLAN

4 o 1l ¢ & ¢ 1 % o
wanlggiulndnaevlanduazidudszlonidegnduazdias
| o a o | . o o
dunsdnluiZeuignAnienn Customer Insight Maaidila
anAuaziigmegeneiwd wazssuiszuuiinanaoaisldaman
uadlvanfeRenazmaulandimilennuaiands Nalusu Functional

LazA11 Emotional”
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Tumsinanwsazdsarenuanuimesie 1 lulangsiauasdins
fla9fufii3enin BANI (Brittle / Anxious / Non-linear /
Incomprehensible) @atiiuaniunisaimasizuns 1s1ladaunsa
woaiunwsalddananan nsasnulaifiiniunaennan
Uizﬂa‘uﬁ'umi"umﬂéf’;ashwiaLﬁawadqsﬁaﬁgﬂuﬂszmﬂ
wazdsdszing mliisdeslivgaSauduazwaun deadasy
yuwosluadluszdulanuindu ewfousufioduanuvine
u,azmimﬁ'ﬂul,mmagimma §i Mindset 738031 “Welcome
Challenges and Changes”
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“Wudamswanfissfwielanfniue AnaLYINITWRW
winnssudmiuewian  deiuussiuaialalunisniueesuuy
%wmmmum‘lﬁmaumqmﬁg@ 3 g leun Aumsnmulogdu
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o a = I | P 'y
WU AueIkaziAulaliu Next Chapter of Me a819saLiininy

“I am a researcher, who is in charge of executing innovation
strategy and creating more business opportunities by expanding
our core competencies in Nanotechnology. Many of you may
be familiar with SCGP’s nanocellulose, which has already been

applied to several commercial use cases.

“To develop technology and create innovation, it should be
presented as a solution, and it is necessary that we perceive
overall picture along value chain. We need to consider customer’s
needs as well as technical and business feasibility to create
differentiation and link across the entire value chain.

“The first challenge to implement innovation based on our
breakthrough technology is related to scalability for industrial
purposes. Since it is a newly developed approach, handful of
people have had experience in the field as well as less
information from external sources for our specific purposes.
This means we can only enhance our team’s capabilities. We
need to learn more and act fast. Another challenge is to create
a New Solution in response to customers’ latent needs, and

add value through sustainable future for all. When we acquire

We should be persistent with continuous
learning and expanding our skills to
keep up with emerging development.
Furthermore, we should be open-minded
and embrace more global perspectives.

24

Customer Insight, we will understand comprehensive picture of

customers and market, so that we will stay ahead of the
competition. Allowing us to provide solutions with assured
means of meeting or even exceeding customer’s expectation

in both functional and emotional aspects.”

Under current framework for the challenges, we have faced
BANI (Brittle / Anxious / Non-linear / Incomprehensible) world,
where many uncertainties and main global challenges in economic
and social outlook are on the rise. As SCGP has expanded our
business both in Thailand and overseas, we should be persistent
with continuous learning and expanding our skills to keep up with
emerging development. Furthermore, we should be open-minded
and embrace more global perspectives. It is important to shift
ourselves with “Welcome Challenges and Changes” mindset.

“In my opinion, innovation should focus on creating a better
world through sustainable development. My research thus
focuses on three aspects: In the environmental aspect, our
solution should lead to achieving maximum resource efficiency
with minimizing energy usage; In the social aspect, our solution
should deliver a better quality of life, which is beneficial for
customers and future for all. In the organizational aspect, our

solution should support our firm’s sustainable growth.

“Driven by passion, I am keen on learning new things besides
preparing myself for what's next and challenge what’s possible.
Within SCGP culture and ecosystem of innovation, it is a great
opportunity to develop a T-shaped capabilities, becoming an
expert in particular field with the ability to collaborate with
experts in other disciplines. This is a kind of joy and passion
in my career, where I am allowed for learning, adapting and

growing to create a next chapter of me on a continued basis.” P)




www.SCGPackaging.com
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